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FREE FREIGHT ALLOWANCE 


All orders for MASTER rules 
consisting of 100 pounds or 
more will be shipped freight 
prepaid...anywhere in the 
U.S.A. 




















sales need a LIFT ! 


In times like these your customers demand quality, 
nationally advertised brands, because they know that manv- 
facturers such as MASTER who have built up through the years 
a reputation for the best cannot afford to compromise. Sell 
the “stand cyt” features of MASTER steel tapes... Sell the qual- 
ity...the workmanship and watch your repeat sales skyrocket! 
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the STREAMLINE be 


Modern in design it features direct top of case read- 
ing, lever action brake. Fashioned of highest quality 
spring steel, graduations are permanently etched and 
printed on both sides. Use it upright for tough inside 
measurements. Turn it over and use reverse side for 
bench work. 


#406, 6 ft., retails at $2.50 each; #408, 8 ft., $2.75 each; ##406W, 6 ft.; white $2.75 each; 
#408W, $3.00 each. 


the LONGBOY 


A brand new idea in a 50 ft. tape. Entire 50 feet can be rewound by pressing 
the center plate. No back lash possible. Ideal for the engineer, surveyor, petro- 
leum worker. Blade is replaceable, interchangeable. Blades can be obtained 
graduated either in 1/8" or 1/10". In beautiful grey fabricoid case, to retail 
at $12. Replacement tape $6. 


the TUFBOY 


A rugged rule that will give years of service. Tough 
zinc alloy case is designed to take a beating. Avail- 
able in Brite Blade, (baked enamel finish) and satin 
finish. Both types of finish are sealed with a heavy 
coating of clear lacquer and will resist rust and chemi- 
cal action longer than any other steel tape made. 


#306, 6 ft., retails at $1.60 each; #308, 8 ft., a 
$1.75 each; #310, 10 ft., $2.00; #£306W (Brite 
Blade) $1.75 each; #308W, 8 ft., $2.00; ##310W, 
10 ft., $2.25. 
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“People buy this YALE nightlatch 






















Hundreds of hardware dealers are discovering that any 
YALE nightlatch is a hot item these days—what with the 
big YALE Security Promotion going into full swing. But 
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Here’s another reason why YALE nightlatches really move! 





= YALE & TOWNE; 


before I finish 





selling it!” 


“THE FIRST THING I tell a customer is, 
‘This is a YALE nightlatch. And more 
often than not the answer is, ‘T’ll take 
it!’ before I can even get into my story 
about the extra quality and security 
that’s built into any YALE lock. That’s 
the beauty of YALE products. I’ve been 
selling hardware a long time, but I’ve 
never seen a brand name that makes 
people say ‘sold’ as fast as YALE.” 


WILLIAM A. RATZ 
Ratz Bros. Hardware Co. 
St. Louis, Mo. 








here’s a nightlatch that’s especially popular, YALE #042 
—a neatly styled nightlatch that, with an extrd turn of 
knob or key, deadlocks the latchbolt so it cannot be pried 
back. There are many other 
types available. 

Find out today how easy YALE 
makes it for you to sell more 
nightlatches than you've ever 
sold before! Write for all the 
facts on our big FREE promotion 
deal. The YALE & TOWNE Manu- 
facturing Co., write Dept. S-109, 
Stamford, Conn. In Canada: St. 
Catharines, Ontario. 





This Saturday Evening Post Ad starts 
nightlatch sales rolling! Are you 
stocked? Check your distributor, today. 
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Dealers who offer these great mowers will 
win new friends and please their old ones. 
For Pennsylvania quality is recognized 
and admired by every owner. In fact, 
Pennsylvania gets a tremendous amount 
of word-of-mouth advertising from satis- 
fied owners. This isn’t just an accident. 
Fact of the matter is that Pennsylvania 
Mowers, both power and hand models, 
are made intentionally better for that very 
purpose. 


Order Through your Wholesaler 
—and order early, please 


These new 1952 Pennsylvania Mowers have all the grass- 
cutting ability that has made Pennsylvania a favorite with 
dependable dealers and their customers for 76 years. As 
usual, Pennsylvania Mowers will be well advertised in THE 
SATURDAY EVENING Post, BETTER HomMEs & GARDENS, 
AMERICAN HoME, PATHFINDER, SUNSET, FLOWER GROWER 
—great magazines read by millions. 

No one knows how many mowers will be available for 
1952, therefore it’s more important than ever to order 
through your wholesaler as early as possible. 


_DENNSYIVANIA | IN 


QUALITY LAWN MOWERS SINCE 1877 


PENNSYLVANIA LAWN MOWER DIVISION —° 
AMERICAN CHAIN & CABLE 
Bridgeport, Conn. « Camden, N. J. >) 








GREAT AMERICAN PENNSYLVANIA, JR. METEOR 
Choice of For heaviest duty and For terrace and 
professional gardeners. unusual cutting conditions. very fine grasses. 


























SPECIFICATIONS— POWER MOWER 


Height of cut %” to 2”. Five extra wide 
crucible analysis ateel blades. Rubber tires. 
Briggs & Stratton motor. 


MODEL R-15 MODEL T-15 
Wheel 10 in. dia. Wheel 10 in. dia. 
Width of cut 18 in. Width of cut 21 in, 
Shipping weight 130 Ibs. Shipping weight 136 Ibs. 
Net weight 111 Ibs. Net weight 116 Ibs. 
Motor Th.p. Motor 1% hp. 


with rewind starter 
and tool box 


To simplify your serv- 
ice problem, Pennsyl- 
vania offers you a com- 
plete REPLACEMENT 
PARTS CATALOG. A 
copy will be sent free 
of charge on request. 





PENNA-LAWN TRIMMER ANI sER 
For small lawns or Does trimming and edging 
use with PLM Power Mower. easier, faster, better. 
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Christmas Gifts—a 
Profit Opportunity 


With Labor Day past and the youngsters back in 
school, the fall selling season is with us again. 
This is a season of many promotional opportuni- 
ties and is capped by what should be—and can be— 
the most profitable selling period of the entire 
year—Christmas. 

This holiday selling season offers dealers a 
prime opportunity for making up for the dull sales 
volume of the summer months. This year’s gift 
buying volume can be extremely heavy. Consumers 
have money to spend; spendable consumer in- 
comes are at all-time highs. But the consumer is 
going to need coaxing before he spends this money. 
He has become buy-shy since the price breaks of 
early summer. 

The big retailers are planning to do plenty of 
coaxing this fall and winter, according to present 
plans. They have many real aggressive promo- 
tions in the works to coax the consumer dollar into 
their cash registers. 

The independent hardware dealer can also coax 
this business into his store; but it will take plan- 
ning and doing. This issue of HARDWARE AGE is 
devoted to aiding hardware dealers do a better job 
of coaxing these consumer dollars into their cash 
registers; it is designed to help them develop the 
full profit potentials of the Christmas selling sea- 
son. We call this issue the HARDWARE AGE 
Christmas Selling Guide. 


Your editors are convinced from careful and de- 
tailed study of the average hardware store busi- 
ness, that close to 80 pct of today’s stores could 
increase their Christmas season volume at least 
50 pet if they would take one important step— 
putting a very heavy emphasis on G/FT selling for 
the pre-holiday selling season. 

Placing emphasis on gifts requires no change 
in your basic stock, nor in your normal business 
routine. It simply requires that you acknowledge 
that during the months ahead, millions of shoppers 
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Just Among Ourselves 


Informal Editorial Comments 


By W. A. Phair 


are dominated by the gift buying interest; they 
cut down on the every-day necessities in order to 
buy Christmas gifts. And you, Mr. Hardware 
Dealer, have an impressive array of such gift 
items. 

From a practical viewpoint, a gift is anything a 
shopper decides (or is convinced) is a gift. And 
practically everything you sell in your store would 
make an ideal gift for somebody. These ure the 
same items that so many people will buy, as gifts, 
without hesitation in a department store or in a 
mail order house outlet, but would never think of 
buying from a hardware store. Why? Largely 
because the department stores and the chain out- 
lets think, act and live gifts during the holidays. 

It would be most unwise for an independent 
hardware store to attempt to imitate in detail the 
activities of some of its competition. But there 
are certain sound, practical steps you can—and 
must—take to attract this gift business to your 
store. 





A Selling Guide to 
Better Gift Sales 


There is no good reason why your screw drivers 
and your lawn mowers should not be bought for 
gift giving; no good reason why the appliances 
and sporting goods you carry should not make just 
as desirable gifts as those bought from a depart- 
ment store. There is no good reason, other than 
that the average hardware dealer has not gone 
after this business aggressively enough in the past. 

This Christmas Selling Guide issue is dedicated 
to helping you go after, and get, that additional 
Christmas gift volume. The ideas in this issue 
are not theory; they are practical ideas which alert 
dealers have already successfully put to use. They 
are ideas that are endorsed by some of the keenest 
merchandising men in the industry, men who 
know why and how the mail order outlets and 
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other chains every year divert business from the 
independent hardware store. 

The merchandising suggestions contained in 
this issue are not intended to be blue prints for a 
Christmas promotion. The retail hardware trade 
is made up of too many different types of stores 
to permit providing a detailed plan that would fit 
every store. 

But the principles outlined in this issue, ad- 
justed to fit your individual needs, can be used by 
any store to provide a sound foundation for build- 
ing a better Christmas sales volume. 

Today is not too early to start your Christmas 
planning. Your consumer catalogs should be 
ordered from your wholesaler; your newspaper 
campaign should be set up and insertions sched- 
uled. Your current ads should be talking about 
your Lay-Away service. 

Most dealers feel that immediately after Thanks- 
giving is a good time to start putting your plans 
into effect . . . the store decorations, the gift ads, 
etc. Some stores start earlier, but Thanksgiving 
is a good average date. 

You will find, as you sit down and start your 
planning, that this Christmas Selling Guide will 
be a source of practical ideas for each step of the 
wav. Keep it handy for reference; use it fre- 
auently. Let your salespeople read it. 

Here are some examples of how the issue can 
help you. On page 14 you can read what trade ob- 
servers think of the prospects for business this 
Christmas. 

Beginning on page 12 is a special ‘““What’s New” 
section containing an outstanding collection of the 
latest information on Christmas merchandise, sell- 
ing aids, promotions, etc., as well as sources for 
wrapping paper, gift package ribbons, bags, etc. 

Then the feature merchandising articles begin 
on page 231. We especially recommend your read- 
ing the article on “How to Sell a Gift” and the 
article on “How to Set Up a Lay-Away Plan.” 

This article on Lay-Away is must reading for 
any dealer not using this method of “painless 
credit.” We surveyed some 500 dealers who were 
using Lay-Aways and asked them if they found 
Law-Aways profitable; we asked what terms they 
used, what types of merchandise seemed to sell 


best, etc. Then we took all this direct information , 


and boiled it down into a concise, accurate and 
complete report on Lay-Away plans. 

If you’re puzzled for ideas for your newspaper 
ads, check over the examples given on page 252. 

Since merchandise is one of the most important 
factors in a successful Christmas promotion, the 
advertising pages of this issue represent a veri- 
table buying guide for Christmas goods and sell- 
ing aids. Use the advertising pages to check your 
stock of items for Christmas. 





A Chance to See the 
Latest in New Items 


The importance of the right merchandise, prop- 
erly displayed and sold, cannot be stressed too 
much. This is especially so this year when all 
dealers will still be able to offer high quality 


items. Next year, when defense program short- 
ages begin to cut into civilian goods, such high 
quality may not be available. 

Because of the importance of merchandise in 
your Christmas planning, we are also presenting 
in this issue a preview of the big National Hard- 
ware Show scheduled for New York, Oct. 8 to 12. 
This show, which has become established as a 
key part of the Fall hardware program, presents 
an unparalleled chance to see for yourself the 
latest in hardware merchandise, and to examine 
these new products and to acquire accurate, help- 
ful product knowledge. 

Some 30,000 people will take advantage of the 
opportunity the show presents. It will be well 
worth your time to set aside several days for a 
visit to the big Hardware Show to view the ex- 
hibits of 650 manufacturers of sporting goods, 
fishing and hunting gear, lawn and garden sup- 
plies and tools, builders’ hardware, housewares 
and other hardware lines. 





There Are Profits in 
Gifts—It’s Up to You 


We have put a great deal of study and effort 
into making this Christmas Selling Guide issue 
as helpful as possible. But in the final analysis, 
your own actions will determine just how much 
good you get out of the ideas in this issue. 

Merely putting up a gift sign and decorating 
the store will not, of themselves, bring you added 
gift volume. 

You must first thoroughly convince yourself that 
there is added volume for you in selling gifts at 
Christmas. Then you’ve got to sell the idea to 
your salespeople until they continuously and auto- 
matically think in terms of gift selling through- 
out the holidays. Your attitude, your decorations, 
even the attire of your salesclerks, must fit into 
the psychology of selling gifts. 

This will require much planning and much hard 
work. But it will pay off, and you will find your- 
self winning back some of the business that for 
years has been sidetracked to your competition be- 
cause they have been putting the accent on gift 
selling at Christmas. 





No Shortage of Words 


Our thanks go to Russ Mueller, secretary of 
the New England Hardware Dealers Assn. for 
calling attention to this lesson in verbiage: 

Lincoln’s Gettysburg speech was 299 words; 
The 10 Commandments took 267 words; 
To lower the price of cabbage, OPS needed 

29,600 words. 
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PADLOCKS Speed Sales... Swell Profits! 


Display these high quality, medium 
and popular priced ILCO PADLOCKS 

. they'll practically sell themselves 
over the counter. Attractive ILCO dis- 
play mounts stop traffic, invite inspec- 
tion . . . create profitable sales the 
year round in your lock department. 


Place your order NOW for ILCO fast- 
selling padlocks . . . and here’s good 
news . . . ILCO can handle orders for 
master keyed and keyed alike padlocks 
more promptly than in the past few 
months so . . . place your order with- 
out delay. 








No. 308—114” No. 373—1%4” No, 314—1%4” No. 320G—1%4” No. 324—1” 
No. 309—1%4” No. 315—1%4” 
No. 310—2” | 





Cast bronze Extruded 


Heavy steel case, Cast alloy Cast — - 
; hardened steel case, steel case, harden 
» Sat . ’ x 
Har _ beass roared shackle, locks shackle, steel shackle, 
- a both toe and green with green with 
heel, attractive gold bronze gold bronze 
5 pin tumbler cylinder padlocks, hard- red finish nameplate nameplate 


ened steel shackle. Can be master keyed 
or keyed alike. 


5 disc tumbler cylinder padlocks. Can be furnished 
keyed alike. 








GET READY FOR RAPIDLY INCREASING GOVERNMENT BUSINESS | 


The following Federal and Navy Padlocks have solid brass case, with pin tumbler cylinder. | 
ENB SS) Ee 


| 





Type of $335, Type of 341 


$339 and $336 
Ileo Padlocks Complying with Federal Specifications FF-P-101B 
Type Size Ilco Number 
EPB 1%” 341 
EPB 1" $335| Hardened 
EPB 1%" $339| steel shackles rie 
EPB a $336 
EPE 1%" 341B 
EPE 1%" $335B{ Brass 
EPE 1%" $339B{ shackles 
EPE = $336B 


Ilco Padlocks Complying with U. S. Navy Dept. Specifications 42-p-12G 


Type Size Ilco Number 
A 1%" 341B-USN Brass 
a 1%" $335B-USN} shackles 
B he" 341 oe Brass shackles 
B 1%" $335%4B-USN} with chains 











BOOTHS ~=INDEPENDENT LOCK COMPANY 
FITCHBURG, MASSACHUSETTS 
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News and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


Cut-Backs in Durable Goods Won't 
Affect 1951 Christmas Sales 


This year’s Christmas selling season promises to see 
sufficient merchandise in dealer’s hands despite fourth 
quarter allotments of controlied materials being set 
at about a 60 pct of 1950 base period levels. This rate 
still permits production of “less essential” hardware 
items and most consumer goods, if in reduced quan- 
tities, and inventories in the hands of wholesalers and 
distributors are generally viewed as sufficient to take 
care of holiday demands. 

Included in the 60 pct cut-backs are lawnmowers, 
stoves and heaters, refrigerators, appliances, galvan- 
ized goods and tinware, sporting and athletic goods, 
games and toys, and numerous other types of consumer 
durabies. For other more essential goods, production 
is figured at ranges from 65 to 90 pct. 

These allotments plus raw materials still in the 
hands of manufacturers, and inventories at manufac- 
turing, wholesale and retail levels, will be adequate to 
meet “normal” demand and furnish reasonable employ- 
ment, the government predicts. 


OUTLOOK—This optimistic view point by 
NPA is all right, as far as it goes. Real pinch 
for retailers and consumers will begin after 
the holiday rush. Impact of present cutbacks 
& will not show up at end item levels until first 
quarter. First quarter allocations for con- 
sumer durables will be less, not more than at 
present. That is bad news for second and third 
quarter retail stocks. Copper, not steel, is the 

real key to situation. 


Softer Price Control Policies 
But Not Full Repeal Foreseen 


Price controls, from here on out, will tend to become 
softer. Tip-off, in the opinion of key congressmen, lies 
in President Truman’s recent statement that he could 
not guarantee lower prices, even if Congress should 
change the control law as he requests. 

“Inflationary pressures are probably going to be so 
great that it will be hard to hold the line, even with 
the strongest kind of law,” Mr. Truman states. 

The president has taken the position that the Her- 
long amendment (guaranteeing retailers and whole- 
salers their traditional markups) and the Capehart 
amendment (permitting manufacturers to include cost 
increases through July 26, in computing ceiling prices) 
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are “wrong” and “have no business” in the control law. 
This trend away from tough price corttrols should 
not be interpreted by retailers as a sign that repeal of 
price control is just around the corner, or that mer- 
chants can afford to relax their fight against unneces- 
sary Washington controls. Congress is under steady 
pressure from the White House to adopt a get-tough 
attitude towards business. a 


OUTLOOK—The price control regulations 
under which you are now gperating probably 
will be revised in the months ahead, but 
basically you'll have to live with them at least 

$ 9 months more. Revisions, issued reluctantly 
by OPS, will have the effect of softening con- 
trols. Keep your eye on OPS, though. The 
agency still would like to. jettison all profit- 
guaranteeing amendments to the control law. 


Expect All-Out Drive in Senate 
To Level Tax on Co-Op Dividends 


Incorporated businesses and individuals now appear 
to be definitely earmarked for a new tax increase of 
between $4,500,000,000 and $5,000,000,000. 

This much appears certain, as the 1951 revenue mea- 
sure is thrown open to Senate debate in the final phase 
of its eight-month evolution through Congress. 

New and higher excises are calculated to bring in 
another $1,000,000,000 or more. But the extent of this 
action, as well as settlement of the hot political issue 
over taxation of cooperatives had not been settled as 
these pages went to press. There were, however, strong 
indications that an all-out drive would be made in the 
Senate to compel the tax-exempts to start paying fed- 
eral taxes on their dividends. 

Senator James E. Murray (Mont., Democrat), one 
of the leading exponents of tax-exemption for coopera- 
tives, complained that a tax on co-op income would add 
another burden to farmers, who he said are “already 
in a tight economic squeeze.” 


OUTLOOK—Congressional leaders expect to 
secure final passage of the tax measure late 
this month or early next. A long, drawn-out 
conference with house tax leaders may post- 

% pone final enactment of the bill until some- 
time around November 1. Retailers, under 
present plans, will have to begin collecting the 
new and higher excises on appliances, sport- 
ing goods, film, etc., almost immediately. 


(Continued on page 332) 
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As strongly united as the laminated steel 
plates of a Master padlock is the un- 
at), one beatable distribution team that has made of a war economy. But we of the hardware 
coopera- Master the world’s biggest-selling line of industry — manufacturers, jobbers and 


| Today American business is again ton- 
nuld add padlocks. | dealers with our interests “locked together” 


fronted with the problems and uncertainties 


‘already ; 2 — can look to the future with courage and 
Over the years this hardware trio — confidence. 
manufacturer, jobber, dealer — has demon- 


apect to strated its ability to serve the American 


ure late ‘be, 
awn-out eae : ; ‘ Make sales faster with % . 
ny post- vincing evidence is the hardware industry's ia 
il. some- henomenal growth, with a record of in- aster adlocks 2. 
P & 
| — r dependent store ownership and operation a LSTANDING VALUE 4 
ting the sate 
.. sport- 


oly. 


public effectively and economically. Con- 





unmatched in any other retail field. 


Master Jock Company, Milwaukee 45, Wis. © W024: Leading Padlock Manufacturers 
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that scoops up earth, hauls it and Each set comes in green leatherette “How T 
By A dumps it. This accurate Model Toy covered box with easel back and sturdy s 
« is 29 in. long and weighs 14 lb. It plastic window for store display, $35.95, 3 


Gift Wrap Ribbons 


Here is an answer to your gift 
wrapping and bow tying problems. 
Sasheen ribbon is a light weight, 
non-woven fabric with a high gloss- 
like sheen and is crush resistant. It 
can be twisted and shaped into 
bows, rosettes and package trim 
very easily and will stand rough 
handling. It is especially valuable 
for tying the new Magic Bow (pat- 








and contains assorted tools and a 
carton of nails and one of screws. 
Retail $9.95 east; $10.45 west. 
Peck, Stow & Wilcox Co., Southing- 
ton, Conn. 





Mower Gift Promotion 


Christmas is an excellent time to 
ehalk up additional power mower 
sales by promoting them as a “Gift 
for Father.” Reo is supplying its 
dealers with a Kris Kringle Krist- 
mas Kampaign Kit containing all 








ented) pom-poms. Instruction 
sheets are supplied to show how is sturdy all-steel construction with 
real rubber tires. Retails at $15.95 
East; $16.75 in 11 western states. stand. Ps 
Chas. Wm. Doepke Mfg. Co., Inc., rolls in cu 
Rossmoyne, Ohio. for birth 
Christmas 
Products ¢ 
Tools for Women waukee 2. 
Attractively packaged tools for : 
the woman of the house that have Gift To: 
eye appeal as well as utility, are in aati 0 
this Mother’s Own kit. The quality Mit wales 
tools are finished in green and yel- tools. The 
low and are in an apron type stor- a ener 





eo Fae 
age kit of gray duck; ideal for dood, 3 
Inatetas needed to put on a Christ- 


FR 


Vi |g mower promotion. A large 
ane envelope and bow to 


ackage a mower as illustrated here 





you can quickly and simply tie the 





Magic Bow. Ribbon comes in 100 
yd. rolls in widths 7/16 to 4% in. 
Colors include white, orchid, green, 
brown, red, gold, burgundy, char- 
treuse, blue, etc. Minnesota Mining 
& Mfg. Co., 900 Fauquier St., St. 
Paul 6, Minn. 


Model Toys 


A good way to start building 
added volume in toys is to use these 
free Lay-Away window streamers 
that feature various Model Toys, 
including the new Heiliner-Scraper 


12 





or wall hanging. The Christmas 
Greeting wrapper can be removed. 


can be had for $1. Gift certificates, 
counter cards, etc., and newspaper 
mats that tie into national con- 
sumer advertising also available. 
Lawn Mower Div., Reo Motors, Inc., 
Lansing 20, Mich. 


Gift Wrapping Deal 


All materials needed to set up a 
gift wrapping service are contained 
in this compact counter stand. Six 
rolls of various designs of fancy 
gift wrapping paper, eight rolls of 
colorful Shasheen ribbon, a book on 
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in Christmas merchandise .. . 


oe ee ee ee ee 


“How To Gift Wrap,” and the 
sturdy stand, come as a deal at 
$35.95, f.o.b., or $29.95 without 


any quantity; no minimum re- 
quirements. A Christmas window 
streamer is also available. Millers 
Falls Co., Greenfield, Mass. 





Toy RR Station 


Touch the button in the chimney 
of this new model railroad station 
and train announcer shouts out de- 
parture of train and its destination. 
This is followed by realistic sound 
effects of bell, whistle and steam 
engine noises. Unit operates on 
easily replaced flashlight batteries. 
All plastic construction with red 
roof, white walls, gray platform, 

. green benches; 16 in. long, 6 in. 





stand. Paper is 20 in. x 100 eXS 
rolls in cutter boxes and is suitable =~" 
for birthdays, weddings, showers, ' 
Christmas, and general gifts. Ruby 
Products Co., 430 N. Water St., Mil- 
waukee 2, 





Gift Tool Wrap 


Here’s a clever idea for building 
gift sales of standard every-day 
tools. The colorful Christmas cover 
fits over regular shelf packages; 





wide, 8 in. high. Individually pack- 
aged in sturdy box and retails at 
about $20. Noma Electric Corp., 
55 W. 13th St., New York 11. 





Hot Dish Mats 


For special gift attention, try this 
colorful Blue Ribbon assortment of 
hot dish mats. They come cello- 
phane wrapped in sets of three— 
two 6x8 in. mats and one 7x10 in. 
mat. Pads are lithographed in holi- 
day colors on white enamel sheet 
steel tops, and feature air cell in- 
sulation construction with protec- 


(Continued on page 338) 





can be quickly removed after Christ- 
mas leaving the original box intact. 
Available for 14 popular tools in 
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AND OTHER DEALER 
SALES HELPS 


These quality hand saws, pack- 
aged in green boxes with a decora- 
tive ribbon, backed up by three 
piece window streamer and a dis- 
play stand in Christmas colors will 





help increase sales of saws as gifts. 
Unit consists of three saws se- 
lected by the wholesaler (can in- 
clude the Junior 16 in. models) 
packed in the gift boxes in a carton 
containing the streamers. E. C. At- 
kins & Co., 402 South Illinois St., 
Indianapolis 9, Ind. 


Selling Electric Gifts 


New 20-page “How To” Mer- 
chandiser shows dealers how to sell 
more electric housewares as gifts. 
This large, two-color merchandiser 
tells how to make seasonal displays, 
how to set up a gift section, how 
to gift wrap, how to obtain addi- 
tional promotional material, includ- 
ing gift certificates, mats, poster 
blow-ups, etc. Material is tied into 
the industry’s consumer advertising 


(Continued on page 355) 
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Expect Retail Trade 
improvement; Heavy 


Promotional Campaigns 


The weeks ahead should prove 
challenging ones to hardware deal- 
ers who enjoy good, hard-hitting 
merchandising, for, from all indi- 
cations, retail trade should pick up 
considerably over what it has been 
in recent weeks. 

While stores—as well as jobbers 
—have managed to trim their stocks 
somewhat there is still more than 
enough consumer goods in the pipe- 
lines to make for strong competi- 
tive selling. 

Practically all manufacturers of 
consumers goods have started to 
break record-breaking advertising 
and promotion campaigns in an ef- 
fort to get a strong share of the 
public’s spendable income, which 
has been rising over recent months. 

Dealers smart enough to tie in 
their own advertising and merchan- 
dising with these national promo- 
tional efforts stand to reap a richer 
harvest of dollars. 

The same underlying psychologi- 
cal reasons for the summer’s reces- 
sion in trade will probably work in 
reverse just as soon as the buying 
public finally becomes aware of the 
fact that the surpluses of consumer 
goods aren’t as great as screaming 
window banners and ad headlines 
would indicate. 

Production reports in many lines 
of consumer products show a 
marked curtailment, beginning in 
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>» Hardware Sales Lower in July 


> Industrial Supplies Are Tight 


> Consumer Credit is Down 


July, and output will probably con- 
tinue to decline. 

Factories are reported to have 
fair-to-good stocks of parts but 
there is a scramble for raw mate- 
rials to maintain normal factory 
operations. 

It is likely that the first lines to 
be in tight supply will be the very 
ones—the big ticket items—which 
have been causing most of the in- 
ventory headaches. 





Christmas Stocks 


Washer Output Down 
50% from July 1950 


July factory sales of standard- 
size household washers amounted 
to 189,799 units, a 50.5 pct drop 
from the same month in 1950, an- 
nounced the American Home Laun- 
dry Manufacturers Association. 
Automatic dryer sales in July were 
11.4 pet above a year ago and ironer 
sales in July were down 55.8 pet. 





Adequate in Most Lines for a Heavy Trade 


There will be an adequate sup- 
ply in most lines of merchandise 
for holiday gift selling for an ex- 
pected heavy Christmas season, 
but there will be notable excep- 
tions, it is indicated by a survey 
of hardware wholesalers and buy- 
ing organizations. 

Some of these shortages have 
already become evident at the 
dealer level and there will be more 
and more notifications of cancel- 
lation of numbers .as the buying 
season develops. 

“The supply situation is a lot 
better at this point than I had 
expected it to be,” said one whole- 
saler, “but,” he continued, “J am 
keeping my fingers crossed on 
what the situation is going to be 
like in October and November. 

“After all,” he said, “dealers all 


over the country, have been buy- 
ing on a hand-to-mouth basis, ever 
since early summer, and there’s 
likely to be a great, last minute 
rush. 

Manufacturers of much Christ- 
mas merchandise, especially elec- 
trical housewares, have given 
their distributors the word that 
their stocks of finished merchan- 
dise are adequate to keep ship- 
ments flowing with normal regu- 
larity, but, at the same time, many 
of them have been dropping al! of 
the poorest-selling items in their 
lines. 

A marked pick-up in dealer 
orders was noted within the past 
two or three weeks by wholesalers. 

Many dealers who took heed of 
the warning last January and 

(Continued on page 378) 
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P&C GUARANTEES 


Double 


AND THEN SOME 
WITH THIS AMAZING 


Choose the Display That Fits 
Your Store and Your Potential 


R-150 supplies you with 150 tools selected 
for fast turnover from the complete P & C 
line. It is a complete mechanics’ hand tool 
department in only 32” of counter space. 


Thrifty-50 Doubles Turnover, Too 


Thousands of smaller stores are boos 
hand tool volume with the concentra 
heart of the entire P & C line, contained in 
this T-50 tool selection. With 2 each of the 
50 fastest-selling tools, you will sell at 
least one of each item every month. THAT 
GIVES YOU 6 TURNOVERS A YEAR 
for more profit on a smaller investment— 
a first cost of only $76.50 and profits of 
$160.00 to $230.00. 


Write for the free illustrated folders that a 
all the exclusive selling features of these revol 
ary displays, and tell how they are setting new 
Tecords for dealers in every part of the country. 
They list all tools, with sizes and prices. Ask for 
your copy today. 


P&C HAND FORGE 


BOX No. 5926A PORTLAND 22, OREGON 
CABLE ADDRESS: PANDCTOOL 
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Now you can make $421.60 


profit or more per year on only $210.84 stock 


investment with your new P & ¢ 
ROCKET-150 DISPLAY 


Sales, turnover and profits have zoomed for dealers 
all over the country as soon as they begin to follow 
the P & C Profit Plan. 


They have found you can clean out old, dead 
stock; cut your investment; save space; save time 
and work for clerks; cut your inventory and still 
have a more complete selection of tools; get 2 to 3 
times the average turnover and make more money 
every month on mechanics hand tools. The P & C 
Profit Plan is a complete, tested and proven mer- 
chandising service to help you solve your problems. 


Your P & C distributor salesman will help you 
analyze your mechanics’ hand tool sales for higher 
turnover and profits on a smaller investment. He 
will help you put the P & C Profit Plan on the job. 
Write for the name of your nearest P & C dis- 
tributor today. 
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for PRACTICAL Christmas gifts 
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easily removed for 
after Christmas sales 







mechafiic wants one 
e Upcto 9 ix ome and lustrous plastic 
° Backed natios fdvertising with a SALES PUNCH 


Superheat GunGrip Blotorch 4in 1 GunGrip Soldering Iron 
Windproof...0perates At Any Angle... Perfectly Balanced... Extra Versatile 





bu 














pe 
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500° More Heat Gets Hard-To-Reach Spots 
GENERATES over 2700° 4 INTERCHANGEABLE TIPS: straight, 
SILVER SOLDERING ... . light brazing 45°, 90° and heavy duty 
. . sweat fittings COOL, convenient GunGrip handle 
COOL, convenient GunGrip handle LONG LIFE metal-clad heating element 
BUILT-IN safety stand rests Blotorch on BUILT-IN safety stand rests iron on table 
ORK - O¢ table SPRING CONSTRUCTION automatically 
\ BURNING TIME one hour regulates pressure for all work 
Bei Bi Wi Di Di Di De Bes Ba We Be Be Be Be Da Be Be Be Be Bi De Di BeBe Bs Be De De Di De Da Ba BiB De BeBe De Ba Bade ee de Be Be Da be Bs Ds Bebe Bs Bs DLs Ds De See BBs Dee DARD Di DDD 
BOOTH 105 / 
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bun 2 ir ip Superheat acon. BLOTORCH 
bunParip 4 in 1 ccc Soldering Iron 


















Model No. 222 
Blotorch 


$550 list 









Soldering Irons 


2 Popular Sizes , 
75 watt Model No. 504 STANDARD EQUIPMENT 


$550 list 3 special use tips 


| heavy duty tip 
ieee SES all interchangeable 
$650 list 





At your favorite jobber 


or write to [ F % " 


Bis BiB TD Di De MD Di eM Bi RD Mf - om an 
DEALER’S CHOICE 8 C p y 


RRR Di DB Mh 


30 Cummington St. 
for over thirty years BOSTON 15, MASS. 
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JUSTRITE <Yelow-Flashé 
- THE MOST POWERFUL FLASHLIGHT MADE! 


Santa's riding high this year... on the wings of the world’s only fully- Available in 3 different models for hundreds of 
convertible portable light, the YELLOW FLASH 8. It’s heading your way uses . .. as a flashlight, headlight or lantern. All 
to make this one of your most profitable seasons in flashlight history! in bright yellow baked-on enamel, with highly pol- 
The YELLOW FLASH 8 features the strongest beam ever built info a single ished reflectors. See your jobber, now. Stock up on 
flashlight . . . a beam that’s cast over a quarter mile! Yet, despite this YELLOW FLASH 8’s , . . the most powerful .. . 
load of super power, the YELLOW FLASH 8 is actually very compact... most profitable lights you can sell! 

only 8 inches in length. And because it’s convertible — operating on either 

8 standard flashlight batteries or one 6 volt lantern battery — you can also 

get 8 battery sales for every YELLOW FLASH 8 sold. 


SEE US AT 
BOOTH 


545 


No. 1958 Yellow Flash 8 


No. 2198 Yellow Flash 8 
LANTERN. For spot 
beam plus all-around 
lighting. List: $4.45 {in- 
cluded, 2 bulbs) less 
batteries, 


JUSTRITE 


No. 2108 FLASHLIGHT 
Up to 2500 ft. beam. 
Lightweight, with fold- 
ing handles and adjust- 
able head. List: $3.95, 
less batteries, 


HEADLIGHT. Padded 
head band with chrome 
plated reflector. Leaves 
both hands free. List: 
$4.95, less batteries. 


MANUFACTURING CO. 


2061 N. Southport Ave., Chicagol4, I! 


during the National Hardware 
Show, Oct. 8-12, New York. 


Also Booth 18 at the National 
Safety Council Show, Oct. 8-12, 
1951 in Ch‘czgo 
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proudly presents the 
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) db iot SHOE SKATE OUTFITS 


The Biggest Selling Popular Priced 
Ladies Shoe Outfits On The Market 


For general retail sales we recommend the standard 
“CHICAGO” maple wheel 10° skate. Unusual value 
for the money, and will give a lot of satisfactory serv- 
ice for those who desire an inexpensive outfit. Guaran- 
teed against manufacturing or material defects. 
Sizes 3 to 10 inclusive. 















The skate—our No. 287— is ‘‘tops’’ in its class 
. beautiful in appearance, light weight, rug- 
ged, smooth in action and long lasting. 


oy 7 pe 
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LADIES HIGH WHITE WITH OPEN TOE 


No. 287-324 HW-Wide maple wheels, 10 fast action. May also 
be had with FIBRE Wheels if desired 


Y 
A copy of ‘‘Secrets’’ of Rink Skating and a No. 93 \ 
Action Adjusting Wrench included with each pair : ee 
/ eh 
& 
“argue? 
—_ 


; LADIES HIGH WHITE WITH CLOSED TOE 

we ; No. 287-224 HW—Wide maple wheels, 10 fast action. May also 
. be had with FIBRE wheels if desired 

A Copy of ‘Secrets’ of Rink Skating and a No. 93 

Action Adjusting Wrench included with each pair 


CHICAGO THE CHOICE OF CHAMPIONS 


io : cHICAGo Pel ASH 


LYIN Roller Skates s . Tate =— 


Nationally adver- 

tised — nationally 

known. Sturdily 

built — will give at 

least 1500 miles of 

skate life for the av- No. 101 — Famous ‘‘CHICAGO"’ FLYING SCOUT, No. 181N—"‘CHICAGO"’ SILENT FLASH, with rub 

erage boy or girl. double ‘tread, steel wheels, ball bearing, channel ber tires—the — yar nage —S, Soeas? 
arch, oscillating trucks and shock absorbers. Feature with al « = gos le — ey ourwear 
this skate with the DOUBLE WEAR WHEEL. $4.15 nary steel wheels. Very quiet. ——T 

LIST PRICE $4. ° 





in the skate world! 





/ 
CVI SHOE SKATE OUTFITS 


Our Two Most Outstanding Leaders 
In Men’s Fast Selling Shoe Outfits 


ANKLE HEIGHT BLACK WITH OPEN TOE 
No. 287-3241B—Popular grade, designed especially for those who want a 
shoe for less. Guaranteed against manufacturing or material defects. Ideal for \y 
the enthusiastic skater desiring an inexpensive outfit. Size 5 to 12 inclusive. 
The skates are our famous No. 287—the most popular shoe skate on the 
market today because of its attractive appearance and light weight. Rugged, 
smooth, durable for lasting rink use. Wide maple wheels and the fast action 
of “CHICAGO 10° 
May also be had in WHITE, or with FIBRE WHEELS if desired. 

A Copy of ‘Secrets of Rink Skating” and°a No. 93 

Action Adjusting Wrench included with each pair. 
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HIGH BLACK WITH CLOSED TOE 
No. 588-GBF-114-HB—A leather lined shoe for the more discriminating 
skater. Heavy soles, double stitched to the uppers and an extended narrow 
counter make these BEST GRADE shoes ideal for the professional or figure 
skater. Sizes 5 to 12 inclusive. 
The skates are our No. 588-GBF, using two precision bearings in each 
wheel. The 88 GBF wheels are jumbo maple wheels, capable of adjustment 
without end play between the bearings. A serviceable, precision outfit. Now 
brought within the reach of all skaters. 

A Copy of “Secrets of Rink Skating’’ and a No. 93 

Action Adjusting Wrench included with each pair. 


| CHICAGO. 


PATENTED WHEELS 





No. 75 

DOUBLE TREAD 

STEEL WHEEL 

Outer tire designed to 
fall off when worn 
thru, leaving case 
hardened tread for ex- 
tra long wear. .065 
steel hardened bush- 
ing, 1% in. O.D. 


No. 73 ZEPHYR 

SOLID STEEL WHEEL 
High speed wheels, 
built for long wear 
9/32 in. hole. 





No. 84N 
RUBBER TIRE 
Outwears steel, quiet, 


No. 173—''CHICAGO"' ZEPHYR, super quality skate No. 130 — WARE BROS. JUVENILE, populor priced =< ee 9/32 
n. hole. 


for speed, smoothness and long wear. Solid steel wheels model, a smaller and lighter edition of No. 101. Best 


mounted on two-row high speed ball bearings. 1 i kat ade. 
LiST PRICE $7.95 ee eee LIST PRICE $2.98 












dealer re Wallop. 


MORE PROFIT just naturally comes to those dealers who make the mos 
of these powerful sales aids. Tie in with our NATIONAL ADVERTISING 
CAMPAIGN! 






SELLING AIDS FOR SHOE SKATES 






















































sagt t C A ” oe Sat ne oo re 
ers Czy G ("ne wonws cxearest house ie 
@ Chr 
®@ Birt 
COUNTER DISPLAY @ Sho 
Beautiful 6 color display of shoe skates available to 
dealers handling our rink skate line. FREE NEWSPAPER MATS 
MATRIX and CUT service available, attractive small ads 
for local newspaers. 
COUNTER CARD 
Flashy colorful card that 
will help promote roller 
skate sales. Thi 
sor’ 
buil 
Wr 
(pir 
BOOKLETS “Secrets, of Rink Skating” sist 
Valuable information for skaters. Your im- GOLD FINISH PINS 
print on cover in quantity if desired. Fur- Facsimile of our Registered Trade 
nished free to dealers to distribute. Mark. Available at nominal cost. 
Eacl 
seve 
less 
indi 
orde 
RUBY PRO 
430 N. We 
Milwaukee 
Iw 
DEALER'S MAME << 
BOOKLETS FREE NEWSPAPER MATS 
SELF-SELLING DISPLAY CARTON Helpful hints and informa- MATRIX and CUT service available, attractive small 
With each order for 12 pairs of our No. 101 Flying tion. Your imprint on the ads for local newspapers. 
Scouts. Attention getting,sales making display. cover in quantity if desired. HARDWARE 






Furnished free to dealers to 
65M—9-51 distribute. 
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Here’s the answer to your needs if you've ever wished 
you had the wrapping facilities of the larger depart- 
ment stores. . . an easy, inexpensive way to set up 
your own basic Gift Wrapping Section! 








FOR EVERY OCCASION THROUGHOUT THE YEAR — 






@ Christmas @ Weddings @ Mother's Day @ Housewarmings 
@ Birthdays @ Anniversaries @ Father's Day @ St. Valentine's Day 
@ Showers @ Going-Away @ Graduation @ Easter 









Beautiful packages of Gift Paper in a wide variety of color combinations. 
20” wide x 100 ft. rolls in cutter boxes. Sparkling Sasheen ribbons in 
colors to match Gift Wrappings. All attractively assembled to fit this sturdy 
display-stand finished in natural wood to blend with any type of store 
) fixtures or color scheme. Can readily be set on counter or in window. 





*% 6 rolls of Fancy Gift Wrap Paper, 1 roll each: R3267-Birthday; R2315-Congratulation; 


a R3190-Wedding; R3145-Shower; R3163-Floral; R3580-Christmas. 100 ft. each. 


Se —_ rere * 8 rolls of sparkling Gift Ribbons, 1 roll each: White (ex. width No. 9); White; Red; 
wilder. Ruby ink: » Ni ' : I reg. No. 5). 100 yds. each. 
Wrap Unit No. 851GW Pastel en Pastel Blue; Nile Green; Gold; Emerald Green (all reg. No. 5) yds. eac 

( yy above) con- *% A handy, informative book to give you the know-how — “How to Gift Wrap”. 

sis oT: 


% A well constructed display stand which shows at a glance the colors and designs 
available. 22 in. wide, 29 in. high, 11% in. deep at the base. 


Each design of paper can be combined with any of REASONABLY PRICED 

several ribbons in this assortment, making an end- i“ 

less variety of combinations available. And of course, Complete Deal No. 851GW with display stand — $35.95 
individual numbers of paper or ribbon can be re- without display stand — $29.95 
ordered when your supply starts to run low. TERMS: Net 30 days if rated, otherwise cash with order — FOB Milwaukee 


RUBY PRODUCTS CO. =< 430 .N. WATER ST., MILWAUKEE 2, WIS. 


ee ee i vee 























RUBY PRODUCTS CO. 
430 N. Water St. 
Milwaukee 2, Wis. Total Company Name 
ee | want________ Deals 851GW with stand at $35.95 each Congeny Adtven 
= _ Deals 851GW without stand at $29.95 each SS 
r= Gift Wrap Paper (specify design no. and quantity) City —- Zn. State 
Gift Ribbons (specify color no. and quantity) Ordered By. 
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SENSATIONAL PROFIT TWOSOME 
BUILDS NEW SALES FOR YOU! 


Double your polish sales 
with this amazing new 


WOODBRITE 


FURNITURE POLISH 


19¢ 
OLD ENGLISH 25¢ 


TOTAL VALUE $1.04 | Ss 





EYE-CATCHING PACKAGE 


Easy to display .. . easy to sell! Boyle-Midway’s colorful new “Beauty Kit” 
gives customers a new reason to buy! Carefully designed to stop customers in the house- 
wares department . . . sells on sight! 


SALES-CATCHING PRICE 


Combined money-saving price that’s sure to build volume and earn extra profits for you! Turn 
potential customers into paying customers with Woodbrite Furniture Polish and Old English Scratch 
Cover Polish . . . now teamed together in a sure-fire combination that sells on sight! 


* * * 


Check your supply of these fast-selling items! 


[| 3-IN-ONE OIL [|] OLD ENGLISH WAX [] BLACK FLAG 
[] AUTOBRITE 


J ©1951 


[| PLASTIC WOOD [| AEROMIST 
[|] WIZARD DEODORIZERS 


Don't miss a Single Sale—Have Plenty on Hand! 


BOYLE-MIDWAY INC. 


CRANFORD, N. J. - CHAMBLEE, GA. 
CHICAGO - LOS ANGELES 
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Plan now to make your tool department color 
. . Wong 
a profitable “gift” center with Stanley know 





me? 
think 


Christmas items. The line includes six 
handsome Tool Chests and ten gift-packed 
Tools — all tested profit-makers .. . 
“sell-outs” in seasons past. 


Tool Chests — Six distinctive sets .... 
styled for the need of every tool user — 
priced for every shopper. 


Tools in Woodcraft Boxes — Sold as a Unit 
— X10A Complete with 10 “most wanted” 
tools individually packed in pine-colored 
boxes with red platform, plus attractive 
price card for each tool and an eye-catching 
window streamer. : 





Plan a special window of Stanley Tool 
Chests and gift-packed Tools . . . feature 
them in your local advertising — for 
extra holiday sales. Order NOW! 
See your jobber today. 


Stanley Tools, New Britain, Conn. 






Attractive 
price cards 
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FREE 
Envelope Stuffers 





@ Hard-hitting Stanley Tool Advertisements like this will be 
seen by more than twenty million interested readers of 


THE SATURDAY EVENING POST, 
POPULAR MECHANICS, POPULAR SCIENCE, 
MECHANIX ILLUSTRATED, HOME CRAFTSMAN AND 
: POPULAR HOMECRAFT, 


Stanley Tool ads help you sell your best prospects 
.-. tell them to see YOU, the local Stanley dealer — 





Reg. U.S. Pat. Off. 
Hardware ¢ Tools « Electric Tools + Steel Strapping ¢ Steel for top tool values. 


- 20, 1951 HARDWARE AGE, SEPTEMBER 20, 1951 25 




















eae ot: ; ap 
J te ; 
. f ¢ 


[ 


NOMA did it with o~ 
NOMA did it with Se. 


NOMA ‘did. it’ with a 





eo. now NOMA does it again with the'Ne 


Gn 
ig 


Score another big first for NOMA —the biggest name in Christmas lighting. Only NOMA 
gives you the complete line of popular lights and specialties— NOMA is the best known 
name in Christmas lighting—and now NOMA gives you the biggest selling feature to hit 
the Christmas lighting trade in years, the new SAFETY FUSE PLUG SETs! 


THE NEW NOMA SAFETY FUSE PLUG SETS WILL BE YOUR SALES LEADERS THIS YEAR! 


@ Because they give the buyer a big extra value 

@ Because they bring important safety to the tree and home 

@ Because they can be sold to everybody, whether they already have lights or not and 
@ Because they are being widely advertised in newspapers and national magazines 
Don’t, don’t, DON’T delay —get your order in NOW! 


NOMA ELECTRIC CORPORATION 


55 WEST 13th STREET * NEW YORK Il, N.Y. 


NOMA-the BIGGEST NAME IN CHRISTMAS LIGHTING—Makers of Estate Ranges + Heatrolas - Effanbee Dolls « 






K-D Lamps - 


“= 
‘“ 
\ 
—_ 
F 
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Your Customers 
Want it 50 to 1 


A recent independent survey 
shows an overwhelming demand 
for the new NOMA Safety Fuse 
Plug Set. Shown two sets of 
lights identical except that 
one had the Safety Plug and 
the other did not, consumers One of the many NOMA 
voted 50 to 1 for the sets equipped with 
new NOMA Lights! the Safety Fuse Plug 


K-D Lamps - Ansonia Cables- ABC Oil Burners - Beauty Queen Kitchen Cabinets - Ward Heaters - Eagle Silica Gels 








Loom Chritimaa Sales By 9 


Cillelle 


x Gillette Aristocrat Razor 
Set consists of fine, gold- 
plated one-piece razor and 
10-blade Gillette Dispenser. 
in simulated pigskin case. 


Retail $3.79. Your cost $2.68 





x Gillette Super- 
4 Gillette Executive Razor neon opening 
Set includes superb rhodium- trxeol case — 
plated one-piece razor and extra 10-blade 
fifty Gillette Blue Blades in penser and tube oe m, f 
Dispensers. Leather case is Gillette Brushless ’ fy / , 
fitted with folding mirror. aay Ulan *; ; ‘i oe al 
Retail $10.00. Your cost $6.00 gift box.. : 


HIS ye 
“Merr 
tric’s Chri 


When c 
wrote for 
readers of 
mas lamp: 
year, we'r 
proved ec 


Popular, Practical, And San a the PC 


“ A wl - (above, ri 
Priced For Every Purse CC LLG. op te 
MO “—_ Many of 

BZ Gillette gifts for men make Christmas “Bo 22: ; them kno 
2 shopping easy for your customers and ) need to d 
step up sales and profits for you. They’re A a Ai indoors a 
brilliantly styled, nationally advertised and “SO } display in 
just the ticket for men of all ages. Each unit  h material ft 
is standard merchandise—saleable the year- 1 Malte ot eae of 100 4 supply of 
round—so you take no chance of over- Gillette Blue Blades in ten for renew: 
stocking. Feature Gillette gifts for men and Seeeee Dispensers with-con- 
put extra dollars in your till. Mitte of usdbiede 
Retail $4.90. Your cost $3.68 
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/ out of 10 people who read this 


pook will buy 32 Christmas bulbs 





HIS year, more people than ever will be saying 
“Merry Christmas” with light. And General Elec- 
tric’s Christmas lighting booklet will help them do it! 


When offered last year, more than 22,000 people 
wrote for the booklet. A survey shows that 7 out of 10 
readers of the booklet bought an average of 32 Christ- 
mas lamps apiece. (Large lamps and tree lamps). This 
year, we’re offering the booklet again (the new, im- 
proved edition shown above, left) in full color ads 
in the POST, and BETTER HOMES & GARDENS, 
(above, right) on the Fred Waring TV show, and in 
spot radio announcements. 


Many of your customers will be writing in for it. Let 
them know you’re all set to supply everything they 
need to do an eye-catching Christmas lighting job 
indoors and outdoors. Feature G-E Christmas lamp 
display in windows and on counters. Get your display 
material from your G-E lamp supplier. And order your 
supply of General Electric lamps in sets, devices and 
for renewals now. 


NOW TO MAKE YouR HOUSE say Mp 
OTe 


“FA 
YY Mtedie 
RE WIE ous 


es 


LIGHT UP for the WOL/DA. eg 





G-E DISPLAY MATERIAL TO ADD PUNCH AT POINT OF SALE!—Store 
displays, counter cards, price cards, window streamers—every- 
thing you need to sell more G-E Christmas lamps in your store. 


cuastmas Tree | | 


LAMPS 


cemrea Be tcccrae | 





BRAND NEW PACKAGE, TOO!—A new, handy way to buy G-E 
Christmas bulbs. General Electric’s new carton contains 10 
lamps of assorted colors. Your most popular types —C-6, 
C-7% and C-9¥% are now packaged this way. 


GENERAL @® ELECTRIC 
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STOCK THESE QUICK-TURNOVER, 


BUILT-IN 
AUTOMATIC BLOWER 









STRONG ALUMINUM 
AND STURDY STEEL 
CONSTRUCTION 






g 
ee “EVERY DIRECTION” 
SAW BLADE FOR 
EXTRA-LONG CUTS 5 pe 


LARGE SAW TABLE 
WITH 45° TILT 
ADJUSTMENT 














_ ATA 
SALES-PACKED 








fur 8Y 

power motor 

oe om 

ae PRICE 
3400 RPM 
SANDING DISC 
WITH ADJUST- 
ABLE TABLE 







COMPLETE 
WITH BUILT-IN 
ROTARY MOTOR 


SWITCH AND CORD SET @ 3 SAW BLADES 
see esivcstscaiy © 3 SANDING DISCS 


A SENSATIONAL PROFIT PRODUCER ONC fe enc eeon cnet 
RETAIL STORE COUNTERS, EVERYWHERE The Nationally 


Advertised Line 






EASY-TO-USE UL 





Here’s a tool that’s perfect for young and old alike. Makes a 


wonderful gift...every home workshop enthusiast wants to Every year millions upon millions of pros- 


pects are pre-sold for you by Burgess 


buy one on sight. Cuts wood up to 14” thick, light metals up to _ national advertising in leading consumer 
¥". Saw and sanding tables tilt up to 45°. Blade cuts in every magazines and major newspapers in all 

* . . ; re key marketing areas. That’s why the 
direction. An amazing tool at a price so low it is sure to be one record proves that to show Burgess is to sell 


of your best profit producers for the months ahead. Order early Burgess! Write for details on pre-tested ad 
db f Iv! mats and merchandising material to fur- 
an e sure Of your supply: ther step up your sales. 


ORDER FROM YOUR JOBBER TODAY! 


If he is out of stock, send order and jobber’s name to 
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BIG-PROFIT BURGESS “SPECIALS” for a 


BETTER FALL & CHRISTMAS BUSINESS 


Here’s your chance to really cash in all during the coming season on 


the fastest-selling line in your business! From now until Spring the demand 
for Burgess tool and gift items will mount steadily, reaching an indicated 
all time high during the Christmas shopping rush. The merchandise is 
right, the prices are right and the markup is right for the easiest sales, 
greatest dollar volume and largest profits 
ever experienced by Burgess dealers. 






Burgess Deluxe Electric Sprayer: One of the 
greatest specialty items of all times. This new, im- 
proved 1951 model sprayer will provide easy, 
volume sales during your Fall painting and spray- 
ing promotions. It will also bring you extra dealer 
profits during the Christmas rush. Everyone knows 
about BurgessVibro-Sprayer . . . make sure you get 
your share of this lush business. List price $] O95 


BVI Hand Sander: Another new product from 
Burgess with a truly unlimited market. Sanders are 
packed 12 to the case... in 3 cheerful color com- 
binations of yellow, black and red... each case 
making up into a beautiful, eye-catching display 
(complete with display card). Burgess hand sanders 
are built to quality professional standards... yet 
priced to appeal to hobbyists and home owners. 
Order your test case today (12 sanders), then re- 
order, later. Suggested list price, each,... -$] 49 
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Burgess Wibrocrafters Bac 


BVI 
ae, 


Don’t be caught out of stock! Order, today! 


A Brand New Power Tool Kit 
Priced for Easy Sales 


Every year thousands upon thousands of Burgess 
electric power tools move over retail counters to 
increase earnings for dealers. This year the new 
Burgess Vibro-Tool Kit promises greater sales 
than ever before. With NINE useful accessories it 
is the ideal marking, engraving and decorating 
tool for hobbyists and craftsmen. Packed in beauti- 
ful ‘frame view” storage box, it appeals instantly 
to everyone. A perfect gift. List price..... $995 


Two More Sure-Fire, Mass Market Items 


——————— 


F 


Dept. D—180 N. Wabash Avenue, 
Chicago 1, Illinois 












= 


THIS 

BETTER 
BUCKET, 
TOO 


Falls City Air Breather Minnow Buckets, 
(the original air breather) will be in 
great demand too, because they’ve been 
nationally advertised as the perfect com- 
panion to the famous My Buddy Tackle 
Box. This is the bucket that keeps min- 
nows alive longer than any other bucket 
and uses no pellets, pumps, or gadgets. 
Better have plenty on hand. 


they’re askin’ for more 











Hitz CEz2ele 


ALLIGATOR 
IN ROYALITE 


than ever before! 





Because of My Buddy advertising in Esquire, Holiday, 
Sports Afield, Argosy, Field & Stream, and Outdoor 
Life magazines, thousands of these revolutionary 

new tackle boxes have been sold. AND, THOUSANDS 


‘MORE WILL BE SOLD! 


Thousands of fishermen who missed out on Father’s Day 
and missed again on their birthday WILL GET A 
MY BUDDY ALLIGATOR IN ROYALITE FOR 
CHRISTMAS .. . for that’s the season of GIVING 
WITHOUT A LIMIT! Remember, My Buddy 

sales are awfully expensive to miss, so why not 
reserve your stock NOW. 


FREE FULL-COLOR CATALOG OF COMPLETE LINE AT BOOTH 845 
NATIONAL HARDWARE SHOW OR WRITE TO 


Manufacturing Division 


STRATTON & TERSTEGGE CO., INC. 


P. O. Box 1859, Louisville, Kentucky 
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For a Merry Christmas in your Tool Department — 


Millers Falls 195] 
Christmas Promotion 


You call the shots on this Christmas pro- 
motion. No special deal to buy — no forced 
combination or quantity — no complicated 
tie-ins. Just choose the tools you want to 
feature from the 14 popular numbers shown . 
below. Order any quantity of each you want. 


We'll supply them in special Christmas PICK YOUR OWN SELECTION FROM 


boxes and furnish as many colorful display 


Streamers as you request. But, order now THESE FAST-SELLING TOOLS | 


to assure delivery before the Christmas rush. 






































No. 87 No. 814 
Block Plane Jack Plane 
No. 900 $2.50* List $4.60* List 
Smooth Plane 
$3.90* List 






e 
No. 1950 
Bit Brace 
$4.80* List 6 





‘ No. 1200 
Combination Square 
$2.00* List 






id 


sj No. 8504 
: Screw Driver Set 
‘ $2.80* List 


i 











No. 77 
Hand Drill 
$3.30* List 








fee S*” = No. 725 
f Nest of Saws 


Fad oii $2.95* List 


eutntans SF, ” 
arving Too t 4 7 
$4.60" ist at 


No. 107 
Carving Tool Set 
$4.20* List 
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No. 590 Torpedo Level 
List 





4 














$1.80 
“ No. 188A 
No. 2120 Buffing 
Avtomatic Drill 
" and Sanding Attachment : 
{ $8.45* List $3.80* List 











m4 ; 
» pre aang . s 
Throvgho! gy sy Evenin “ 1 
ments in The chon” i { v “ 
n . 
pom ‘ buy 7 No. 29 Automatic Screw Driver 
ienc wave. sxore ‘ | 


u y with Attachments — $3.80* List 
*Prices slightly higher in West and Canada 


. — : CHRISTMAS COVERS. 
green Each tool shipped 
with gift cover over 
AY MILLERS FALLS ro 
2 oe TOOLS Should any tools 
eS / remain unsold after 


Christmas, covers 

















MILLERS FALLS 
TOOLS 











SINCE EYE-CATCHING DISPLAY STREAMERS. Specify can be easily re- 
186 38 ® number needed. Ideal for store or window dis- moved and tools 
play to build gift sales for your tool department. put in regular stock. 








MS Se Mak of yeoriottp Order Early from Your Jobber 


Fla? See 











Fall Promotion 
filters 
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Local Advertising 


® Free newspaper ad mats in different sizes 
to use as is, or build into your own ads. 


® Hard-selling radio commercials for your 
local use. 


pit ace | 


Dust.StOP NEWSPAPER AD maTeniay 


b-} 
SUET, me Frees 


Your store tie-in 


Brand-new counter and window display 
is a real stopper. It will hold an actuat filter. 
Free on request. Store banner and full color ad repro 
duction for your window will be furnished you 
automatically. Free booklets, stuffers 


and postcards available on request 


FOPACE 
OURT CLOGGED 
FURRACE FILTERS 

wow’ 


Replace 
dirt-clogged 
furnace filters 


OWEFNS-CORNSA 


FIBERGLAS 
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Big Christmas 


Gift SPECIAL! 


Order New Home-Utility Merchandising Deal 
NOW —Right in Time for Holiday Profits! 
Get Handsome Christmas Displays... FREE! 


This dramatic, eye-catching Home-Utility Merchandiser 
is made to order for boosting your sales at Christmas and 
all year ’round! It stops customers, starts sales. Adds a 
colorful touch to your store. Displays Home-Utility Tools, 
Kits and Accessories—ready for easy demonstrations from 
five electric sockets. Gives you a good profit on a popular 
Home-Utility assortment, pays for itself in a short time! 


Get ready for big Christmas gift sales now! Cash in on 
the big year-’round market for portable electric tools. See 
your Home-Utility Distributor for full details on the 
profitable HU-1100 Merchandising Deal. Or write to: The 
Biack & DEcKER Mfg. Co., Dept. H-653, Towson 4, Md. 


BLACK & DECKER 


HOME-GTIUTY 


Visit our Booth #70 (Ist Floor)——-NATIONAL HARDWARE SHOW 
Grand Central Palace, New York City—Oc?. 8-12 
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GIFT HARDWARE 


MORE AND MORE GIFTS FoR ANY AND 
ALL OCCASIONS ARE BEING BOUGHT IN 


THOSE HARDWARE STORES 
WHERE GENUINE OR NATURAL 


GIFT ITEMS 


ARE INTERESTINGLY FEATURED 








No regulation Hardware Store item 
lends itself more or better for a GIFT 


and at the same time is a GIFT of utility 
than the now famous PEXTO 


MOTHER'S OWN Set of Tools 


Forged and guaranteed tools—finished for feminine fancy 


$9.95 Retail. ($10.45 in the West) 


EASEL-CARTONED FOR EFFICIENT STORE-DISPLAY 


ALSO PROTECTED AGAINST SHOP-WEAR 


Number MO2 .. . 11 items per set . . . 12 sets in a 
shipping case . . . 65 Ibs. total weight 


ASK OUR WHOLESALE DISTRIBUTORS 


THE PECK, STOW & WILCOX CO.—Since 1785—SOUTHINGTON, CONN., U.S.A. 
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PFLUEGER 


(pronounced "Flew-ger’’) 


A GREAT NAME IN TACKLE 


87 YEARS OF MAKING FINE FISHING TACKLE 


Ready to bring 


PROFITS 
for You in ’52 


More than that, Pflueger has the greatest 
“gift” campaign in its history for your 
Christmas holiday trade. Pflueger products 
are being featured in Fortune, Holiday, 

True, Dell Men’s group, Boys’ Life and 
outdoor magazines. Here’s advertising that 
should increase sales volume for dealers who 
feature Pflueger Reels and Baits in local 
newspaper advertising, radio announcements, 
window displays and counter displays. 

As millions have known, since 1864 (87 years 
ago), Pflueger makes Fishing Tackle products 
of dependable quality ... backed with year 
around advertising. More important, 
sales-wise, is that every disciple of Izaak 
Walton knows that Pflueger products are 
preferred. Pflueger offers a winning 
combination for America’s ‘Blue Chip” 
Merchandisers in the 1952 fishing tackle field. 


THE ENTERPRISE MFG. CO., AKRON, OHIO 


87 years of making fine fishing tackle 


SEE US AT THE 


National Hardware Show 
BOOTHS No. 710 and 711 








PFLUEGER 
SUPREME REEL 
Thousands of fisher- 
men are now using 
this reel and millions 
more want it. The 
world’s finest reel at 


$35.00 





























PFLUEGER LUMINOUS 
TANDEM SPINNER 

Wide range of sizes and prices. 

Also supplied with weighted keel. 


PFLUEGER 
CAPITOL REEL 
THREE SIZES 

100 yd. .... $13.75 

250 yd..... 15.40 

300 yd..... 16.95 


PFLUEGER 
MUSTANG MINNOW 
1% ounces—5 inches—$1.70 retail. 
Distinctly NEW —for stripers, tuna, blue- 
fish, tarpon and other salt water game 
fish. For a fast mover, place your order 
NOW. 
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Model 413D 
Camp Stove 
on Folding 
High Stand 
No. 10 


col 
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_ Get Ready Now for the Holidays! 
* Coleman ff 
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' e * 
Are Always Big Favorites! 
| 
Again this year, Coleman appliances are favorites of thoughtful Christmas | 
givers. Again this year, these famous outdoor cooking and lighting 
as products will be purchased by thousands who know how they delight 
fisher- the heart of all hunters, fishermen and campers. And this year, these | 
/ using Coleman products will be sold for "More Fun” PLUS emergency 
— use. Show these Coleman gifts in your windows and floor dis- 
. The . 
reel at plays. Check your stock now and order from your jobber! | 
4 
Coleman Folding 
——— CAMP STOVES 
Always an acceptable gift for the outdoor man | 
—and for the family. Three models — famous 
Coleman quality. Light instantly. Cook like a | 
city gas range. Fold up, carry like a suitcase. Put 
them on display and sell them for Christmas giving. 
™_ I Coleman NEW Model 200 | 
R se LANTERN 
ices, 
- The greatest all-purpose outdoor light on 
| keel. > ‘ - . 
today’s market! Compact in design; sturdily 
built for longer service. Larger fuel fount for 
8 to 10 hours lighting service. Floodlights 
100-ft. area. Instant lighting. 
REFLECTORS 
Easily attached reflectors 
make a powerful spot- 
; light of Coleman Lan- 
Used and terns. Sell the new Model 
SER ee Endorsed 200 Lantern with Reflec- 
L } by tor as “Sportsman’s Spe- 
nee ae j LEADING cial”. Sell Reflectors to 
IZES High Stand OUTDOORSMEN present owners of Models 
nee No.10 | Rt ci ap 200 and 220D. 
15. 
16.95 
COLEMAN Camp Stoves and Lanterns are used and endorsed by leading outdoorsmen everywhere! 
Model 220D (left) 
P a big, powerful 2- 
Model 426 Camp mantle lantern 
Stove at left is equally good for 
streamlined 3- outings, night- 
burner stove with time farm chores, 
extra large cook- and emergency 
ing space. use. 
Model 425, two- d Model 228D 
burner, slightly Speedmaster Stove, a (right) same as 
smaller than  8gfeat utility stove for Model 220D, but 
Model 413D cooking and heating with wide reflec- 
R shown above. at home or away. tor top. 
sea The COLEMAN COMPANY, INC., Wichita 1, Kansas 
1a, blue- 
»r game 
ur order 
cree a 
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Ci sec our sreciac Gift Boxes afl 


P ATKINS SAWS" 


See Your Jobber 


OW! 


He Has the 
Christmas Packs Your Customers are Looking for 


A sensation in 1950, Atkins “’Silver Steel’’ saws in attractive 
holiday boxes gre bound to be another smash hit this year! 
Nationally advertised, these practical gifts are certain to be 


; SPIRO in great demand. To help identify your store with this big 


event, Atkins has prepared colorful silent salesmen —gala 
A <t Christmas window banners, counter displays, the individ- 
| Coast-to - Coast t 





Y AD . ually packed boxes themselves and newspaper mats for 
os D local use. But NOW is the time to get in touch with your 


B Guistinan / ¥ Take Advantage of the Trend 
Me ntim + fo Useful Gifts that Last! 
Wk. at .. and tell your customers 
to USE, not ABUSE, fine tools 
; E. C. ATKINS AND COMPANY 
A T K | N S Home Office and Factory: 402 S. Illinois St., indianapolis 9, Indi 


Branch Factory: Portland, Oregon Knife Factory: Lancaster, New York 
“ATKINS ALWAYS ANEAD™ Sales Offices: Atlanta e Chicago © Portland e New York 


jobber —the Christmas buying season is close at hand! 
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COLORFUL COUNTER DISPLAY BOX WITH GAY 
* HOLIDAY GIFT WRAPPING WILL GIVE YOU 


aes 
(ek 
a 0 


*. of 


SO HANDY 














jor 
HOME USE/ 


BLOW TORCH 


@ Here is smart, effective, test-proved 

display help right at the point of sale that will 
ting-up money-making extra gift business for you 
this Christmas-time. Colorful box flags down 
customers... combines illustrations and 
descriptive details to tell a complete 
selling story. Gay holiday wrap- 
ping lends a festive touch... 
marks this amazing little torch 
as a practical gift item with 
genuine appeal for the hobbycraft 
worker or home mechanic. Plan 
now to use these merchandising 
aids for eye-catching display 

on island tables...in windows 
...at other strategic shopper- 
traffic areas. 


Box has die- 
cut tray to hold 
torch firmly in 

: place. Simple fold- 
ing cover aay - vo quick, 
easy set-up for display... 
gives billboard punch to selling 
message. Sides are illustrated to 
show typical uses of torch. Box meas- 
ures 7” x 5-1/2” x 4-1/4” (closed). 


See your jobber for full details... 


tfeeeoeseeaeevoeeeeeeeeoeeeeee ee eee ee @eeeeeeeeeseeaeeseeeseeaeseeaesnenesnesesees 


NEW LITTLE TORCH IDEAL FOR HOME WORKSHOP, 
HOBBYCRAFT WORK, LIGHT SHOP WORK, THE 


OCCASIONAL USER You will be surprised to know that this half-pint torch pro- 
duces 1700° F. temperature which practically equals a standard size torch @ Ideal for home 
craftsmen, hobbyists, or those engaged in light shop work @ Complete with soldering iron 
rest and windshield @ Simple in design, yet has high-polished seamless drawn: brass tank 
with concave bottom @ Tank base is 3-1/2” to eliminate tipping @ Fuel capacity is 7-1/2 
ounces, burns 3-1/2 hours when full open @ A self-pressure type torch... pressure is sup- 
plemented by brass wire—interwoven with the wick—which'conducts heat from burner into 
tank @ No. 59 burns gasoline; No. 60 burns alcohol @ Soldering iron not included with torch. 


THE TURNER BRASS WORKS 
[ sYCaMoORe up PLLinors | 
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PLEASE VISIT US 








—New Easy-Oil Hub Caps 






Model 50/50 
18” Cut 
1.1 H.P. Engine 
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—Semi-Pneumatic Rubber Tires 


50 YEARS OF... 


HALF WAY THROUGH A CENTURY... 
With a basic business formula—building a good 
product and telling people about it . . . 
LOOKING AHEAD to finer Davis lawnmowers— 
greater values for your customers—larger profits for 


And presenting with pride the new 1951-52 Golden 
Anniversary line of time-tested, customer-preferred 
Davis mowers—with exclusive features found in no 


Continuing proof that finer quality can bear a 
modest price tag... if the brand name is Davis. 


SALES LEADING DAVIS 50/50... 
biggest value in 18’ power mower 


Every quality feature plus exclusive Davis 
Flex-A-Matic Safety Clutch}. Simplest. Safest. 


—Briggs & Stratton and Clinton 1.1 H.P. Engine 


—Hyatt Automotive Precision Roller Bearings 


—Color: Canary Yellow with Canterbury Blue Trim 


tExclusive Davis FLEX-A-MATIC 


Safety CLUTCH 


A V-Belt Automatic 
Transmission! Elimi- 
nates necessity for sep- 
arate Clutch-controls. 
Fully automatic. Safety 
release manually con- 
trolled. Clutch operation 
controlled by throttle 
tever. Precision-made 
unit . . . No adjusting 
required 


DAVIS UNIT BOXED 
EXCLUSIVE! PATENTED! 
























NEW! | 
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GREATER VALUES 
NEW! Built the BEST DAVIS 1951-52 Line 


Sales-leading Davis 50/50. Safest. Simplest. Today’s big- 
gest value in an 18” power mower. 

‘Big Brother’ Power Model 52. All the pace-setting 
features of Model 50/50 plus 22” cut. 

Rotary Model 51. Cuts tall grass to carpet smoothness 
and grinds cuttings to fine mulch. Pulverizes leaves and 
spreads over lawn providing nature’s best fertilizer. 

Two superlative hand mowers—Four Square Model 56 
and ‘“Whispering”’ Model 57. Davis streamlined beauty 
and mechanical perfection. 

See your Jobber . . . or write us for full details. 


G. W. DAVIS CORPORATION 
RICHMOND, INDIANA, U.S.A. + Established 1902 


ROTARY MODEL 5! 


Cuts to within /2” of walis, fences or other obstructions, 
A eliminating tiresome hand trimming. Suction-action, 
hardened-steel mowing blade raises grass and weeds 
to upright position cutting to smooth height and at the 
same time chops cuttings and leaves to fine mulch. 
Rubber mulching roller distributes cuttings evenly and 
protects operator from “kick-back” of rocks, stones, 


Rotary 
Model 51 
20” Cut 

1.6 to 2 H.P. 

Engine 


pended axles. Color: Scarlet, Gold Trim. 


4-Square MODEL 56 


New! Improved! Smartly Desi . 
10” Wheels « tent Precmatl tub. 
ber Tires + 6” Reel, 5 Blades, 4 
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SINCE 1902 


Technically Progressive 
Productively Efficient 


Built | 
the 
Best | 

































NEW MODEL 52 


Exclusive Davis Flex-A-Matic 
Safety Clutcht 


Briggs & Stratton 1.6 H.P. Engine 

Hyatt Automotive Precision Roller 
Bearings 

Semi-pneumatic rubber tires 

New Easy-oil Hub Caps 


Color: Canary Yellow with Comber 
Green Trim. 


aX 





~ New 
Model 52 
22” Cut 
1.6 H.P. 
Engine 












Whispering MODEL 57 
. Streamlined Steel Shield + 10” 
Wheels «+ Semi-Pneumatic Rubbe: 


Lipped-Edge « Size: 
16-inch Cut « New Easy-Oil Hub Caps 
« Tubular Metal with Plastic 
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WHAT EVERY T00L SELLER 


All hardware merchants, and most of 
their clerks, know that Utica Drop 
Forge’s tools are better because they 
are drop forged—and electronically 





swoutd KNOW 


Here the ruggedness and long life that 
are built into Utica tools are described 
in diagrams and pictures. The customer 
can't see these qualities, but they can 


induction hardened. 


AS DROP FORGED BY UTICA 








Skiliful drop forging aligns the fibre structure of the 
steel to conform with shape of tool. Like sinews, this 
fibre structure makes tool strong and tough. 








CONTRAST 
THIS WITH 








be explained, when understood. 


<8 








STAMPING 


Stamped tool. Note 
straight lines of steel 
fibre structure, cut 
off where it meets 
edge of tool. That 


makes for weakness. 

















structure. Inherently 


| Cast tool. No fibre 
very brittle. 


CASTING 








AND HERE’S UTICA’S ELECTRONIC INDUCTION HARDENING 





Pliers made of good steel can be 
brought to almost any desired degree 
of hardness. But hardness is by no means 
toughness. Throughout most of its struc- 
ture the pliers must be fough. Only at 
the cutting edge should it be hard. 








O 




















r 
FREE: 


Wall Chart explaining the ad 


ep 





.] ges of 
drop forged and electronically hardened 
tools, 





SEND FOR IT— 


Every dealer prefers to sell quality tools. 
This chart, placed where your clerks and 
your customers can see it, shows clearly that 
good tools are a good investment. It will 
make you money —and satisfied customers. 











bs 


The miracle of Utica’s electronic induction 
hardening is that it can harden just the 
exact area where hardness is required. 
Note here—only the cutting edges are 
hardened (for lasting sharpness). The rest 
of the tool retains the toughness required 
for resistance to breakage. 


ide tee POE: ieee 


"Come see us at the National Hardware Show, Booths 37, 38 and 39." 


DROP FORGE AND TOOL 


Here are the jaws of a Utica adjustable 
wrench. Note the pattern of electronic in- 
duction hardening, limited just to the work- 
ing surfaces of the jaws where maximum 
wear occurs. This resists burring—yet the 
internal structure of the jaws, as well as the 
handle, retain their drop forged toughness. 


be 






CORPORATION 


UTICA 4 


NEW YOR K 
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THROW-AWAY 
FUEL TANK 

No dangerous han- 
dling of bulk fuels— 
simply replace with 
new Tank of Prepo 
Fuel, when needed 
SAFE, CONVENIENT, 


I. No fibre 

, ost 
. Inherently iiae),10),, | .@-\ 
tle. 


— Throw- ren 
Fuel Tank 


Store traffic, the like of which you’ve never seen, is headed your 
way, come Christmas shopping season, if you feature the most 
talked-about item of the year—Prepo, the new principle Torch 
with the throw-away fuel tank. 

The Prepo Torch intrigues men who never thought of owning a 
torch before. And to those who use torches regularly, there’s special 
appeal in the no pouring, no priming, no pumping, instant flame 
features of Prepo. 

Remember—every Prepo Torch you sell means a customer who 
comes back again and again for replaceable Prepo Fuel Tanks— 
a hot prospect for the other items you sell, also. 

















> 
; cunt! ULAR 
amas SCIENCE Iba) at the 
igo NATIONAL HARDWARE 
. NATIONALLY ADVERTISED 
aged TO 18 MILLION READERS SHOW 
d toughness. Prepo ads are running again and New York City 
— again in magazines that appeal to October 8-12 


and 39." men who use torches. Popular 

Mechanics, Mechanix Illustrated, 

mmr Farming ane Popular Visit Our Display Booth 

Science—all are busy developing 

prospects for you. Tie-in with No. 468-469, Grand Central Palace 
repo’s Campaign. Write the | 

Factory for details. — 
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DICK TRACY WATCH 


His automatic ‘'shoots’’ 120 
times a minute! 


P 6°" 
retail 


Li’L ABNER WATCH 


U.S. mule head actually nods 
120 times a minute! 


. 6°" 
retail 


LI‘L ABNER POCKET WATCH 


The entire Yokum Family in 
brilliant colors. 


retail 450° 


TEXAS RANGER WATCH 


Fast shooting western hero. 


Gun really ‘‘shoots‘'! 


P 6°" 
retail 





COWGIRL WATCH 


For the girls who love adven 
ture western style. 


9 7 
retail 6 5 


| 3 FINE MEN’S WATCHES 


THE VANGUARD SERIES 


Three truly water-repellent and shock resistant 
watches! Priced to tap the mass market! Luminous 
dials, sweep second hands — all the wanted fea- 
tures once found only in higher priced watches. 





THE VANGUARD— 
America's lowest priced 
jewelled water-repel- 


VANGUARD “SPE- 
CIAL” —Deluxe edition 
- brilliant finish—a su- 


VANGUARD CALEN- 
DAR - Recording regis- 
ter automatically indi- 


ALSO SEE NEW HAVEN’S 95 


— ror 108° perb watch in its rest 1299" cates day of oe . 13°" SPORTSMEN’S SERIES — retail 
PROVED POPULAR SELLERS 
4 PROVE _ SE . 
“ee « — 
yw r ——— NW n | . 








“BOOK” TRAVEL 
ALARM Opens cleverly 
just like a book. De- 


GEM ALARM-Caoses in 
beautiful decorator col- 
ors with tinted dials... 


PRINCESS JEWEL BOX 
—Dainty jewel case and 
clock in assorted colors. 


PEDOMETER — Unusval 
gift — records distance 
walked up to 100 miles. 





pendable time keeper. 10° 


Aqua, Brown, Cream. 595° 4 
retail 


retail 


: 7° 
retail 


: 595° 
retoil 


plus- Greatest Ad Campaign in New Haven’s History! 





| Full page 4 colors — Saturday Evening Post, 

Half page Fortune Magazine—20,000,000 readers. 
... Timed to help you make sales 

and make profits! 





... that’s why New Haven will do the business for Xmas 1951 
The NEW HAVEN CLOCK & WATCH COMPANY 


NEW HAVEN 4, CONN. 
THE RIGHT TIME SINCE 1817 
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*plus tax 
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ROYAL 


-«-e- LED BY 
PLASTIC NOVELTIES 
WITH 
i) “RUDOLPH 
Ul] «THE RED-NOSED 
_ REINDEER” 


oe ees omen: 


95 


retail Novelty . . . variety . 


“something different’ cust 

They'll excite interest by National Adver- 
tising, and corry right thru tol the cash 
register. 


REES 
Show them...sell them! FLAMEPROOF VISCA 1 


Ce 
he 


WT O8 4 RfrUND 
Sa * Or 
- Guaranteed by > PLASTIC NOVELTIES 
aa Housekeeping ILLUMINATED 


~~ 
Sor as ADVERTISED Hire 


PLAQUES 
TED FULL-COLOR “VINYLITE PLASTIC 
LLUMINA 


Order from .your wholesaler- TODAY 
Write for complete full-color catalog 
OYAL ELECTRIC COMPANY, Inc-PAWTUCKET-R-I- 
















jl i= 
<a 


11” Cut; 1% hp, 
" «cycle Reo Engine 


REO MOTORS, INC. 


People—millions of them—will be seeing 
Reo's 4-color ads in the Post. Hundreds 
live just around the corner from you. 
Tell them you have those famous Reo 
Power Mowers for Christmas. 


j 4th Annual 
Christmas 
Promotion 


REO MOTORS, INC., LAWN MOWER DIVISION, DEPT. 
LANSING 20, MICHIGAN 


Please send me complete Christmas Promotion tie-in Merch- 
andising Kit, Free, plus Cellophane Gift Wrap pack- 
ages @ $1.00 each which you are to send C.O.D. 


NAME OF STORE 
NAME OF OFFICIAL AND TITLE 
STORE ADDRESS 





_— | 











The Geautiful Leigh ARISTOCRAT Combination Mail Box - 
wou offered in popular COLONIAL BLACK fenced. 


An outstanding Christmas Gift item—even more 
popular this year in two attractive finishes! 


An unusual gift—a combination mail box and magazine 
receiver with all the beauty of hand wrought craftsmanship — and 
priced for the economy minded customer. 

The ARISTOCRAT has been a favorite in bronze finish — now 
also offered in Colonial Black with a stunning bronze medallion. 
This new finish harmonizes so well with colonial hardware that is 
so popular today. 

Its watertight construction holds loads of mail and keeps it dry 
in all kinds of weather. The lower compartment holds magazines, 
newspapers, etc. Built of rustproof aluminum — packed in indi- 
vidual shipping containers — complete with installation screws. 

Place a sample order today — increase your Christmas sales! See 
your Hardware Wholesaler or write direct. 


Ask for Catalog 54-L, showing the complete line of Leigh Building Products. 
LEIGH BUILDING PRODUCTS, Div. 
AIR CONTROL PRODUCTS, Inc. 
COOPERSVILLE, MICHIGAN 


Age Ave. 





50 











HARDWARE AGE, SEPTEMBER 20, 1951 





Retail p 


$3.6 


NATIONALLY | 
Better Homes | 
lar Science, | 
Reaching mill 
terested in im 


The Bette: 
fast! And 
it makes sc 
and mater: 


This book 
house neec 
step pictur 
making hu 
himself. A: 
to need sa 
all the thi: 


Only the E 
does this j 
your best ; 
sion. Orde 
wholesalers 
gold mine | 


HARDWAE 















R 20, 1951 





* you sell hardware to every man who buys it 
* makes a perfect man’s Christmas gift 


Retail price 


$3.95 


NATIONALLY ADVERTISED in 
better Homes & Gardens, Popu- 
lar Science, Popular Mechanics. 
Reaching millions of families in- 
terested in improving their homes. 


The Better Homes & Gardens Handyman’s Book sells 
fast! And every copy sold is not only a profitable sale, 
it makes some man a far better customer for your tools 
and materials. 


This book is exactly what the average man-about-the- 
house needs. A big, complete book with 1660 step-by- 
step pictures. It shows him how to save money by 
making hundreds of home repairs and improvements 
himself. And when he does this work himself he’s going 
to need saws, hammers, drills, paint, putty, nails .. . 
all the things you sell. 


Only the Better Homes & Gardens Handyman’s Book 
does this job of selling hardware for you! It’s one of 
your best gift items, too. For Christmas or any occa- 
sion. Order today. See for yourself why hardware 
Wholesalers and dealers everywhere say this book is a 
gold mine for the hardware business. 
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his Book Sells Hardware for You 


* every man wants it—it’s easy to sell 






Make Your Store Handyman Headquarters 


Get these point-of-sale promotion aids from your jobber with 
your order for Handyman’s Books — posters, banners, counter 
displays, newspaper ad mats. Make your store headquarters for 
the handyman who needs tools and materials to do home repair 
and improvement jobs. Promote the Handyman’s Book. It 
makes any man a handyman, and a better customer for you. 


| FREE INSPECTION for the trade ONLY | 





Better Homes & Gardens, 
2109 Meredith Bidg., Des Moines 3, lowa 


Without obligation, send free-inspection copy of your big new 

* BH&G Handyman’s Book, retailing at $3.95 — and full details 
of your sales-building ‘“Handyman’s Headquarters” Plan. 
Unless we return book within 30 days you may bill us at 
regular trade discount. 


i eeritttnsnccievaderetennrnnintionn 
Store name 
Address. 











RN I Ween cicscacnilesenctetoeectscbenacn = 
(Order regular stock from your jobber se. 


also promotion material] 
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FREE Merchandising Aids 


to help you make your store headquarters 
Plastic Housewares... 
Newspaper mats, folders, displays, radio 


for Lustro-Ware. 


N27 


and T-V scripts, efc. 






, 
f 


L45-Pitcher for refrig- 
erator or table use. 


2 qt. capacity plus ice. 





T2-Larger Tray with 
long compartment for 
cutlery, size 10x13. 


Stock the 
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15-Serving ‘Trays in 
crystal, transparent & 
colors. T10-Round. 


ee 









Ti-Silverware Tray. 4 
compartments 734x13. 
Popular colors. 





entire BL: LLET HL 















“a 





Refrigerator Dishes. 
butter dish “x4” 
with crystal covers and 





L112B-Ice Bucket. Air 
insulated, double wall. 
Will not sweat. 


w 


From lef t to right: 


o eyez, Line of over 100 items 
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She is pre-sold on 
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134-1 Ib butter dish, L35-%4 Ib Salad Bowls. 
ish, x8” dish. All lightweight, durable 
crystal or opaque colorful bottoms. 


B2- 
Large 11” mixing. 
BI-6” serving. 





L31-Egg Tray for safe L80—Cake Cover Set, n 
pene egg storage. crystal covers, colored ket. 9 dia. 21/2” deep. COLUMB 
L30-3x4 egg size. bases. 114%4x5%. L71-Oval Basket. 


For M 
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olustno-Wane KITCHEN ENSEMBLE sets Fashion TREND 
for glamor, utility and permanence. 


COOKIE JAR £-113CL Large size 


lettered as illustrated. Available sep 
arateiy. Retails at $1.49 


PANTRY SET Ps-109 Four matching 


CANISTER SET CS-41 Original compact square design, 
extra capacity too! Four piece set in pepular kitchen 
colors, gleaming white lids with decorative molded-in 
knobs. Lettered as illustrated. Retails at $3.49. 

CSJ-4F Junior Set, floral decorated. Retails at $2.98. 


SALT & PEPPER SET 


§$-1 Matches canister 


style with screw top 





for easy filling. Gen- crystal containers keep dry f 
erous cooking size — BREAD BOX 8-201 Matches canisters... no crumb col- visible, fresh, handy. Attractiv 
lettered — cellophane lecting corners, always sanitary. 3 loaf capacity with packaged, cellophane wrapped. R 


wrapped. Retails at 49c room to spare for baked goods. Retails at $4.95. tails ot $1.98 


Brides, grandmothers, and career girls, too, all agree that this 
exciting Lustro-Ware ensemble really adds distinction to any 
kitchen. Her first pieces call for others and since all cost so little, 
before she knows it . . . hers is a Lustro-Ware kitchen. 





No other plastic housewares line has so much “purse” appeal as 
nationally advertised Lustro-Ware. Remember your customers 
will be shopping for over 100 Lustro-Ware items all bearing the 
Good Housekeeping Guaranty Seal. To capture its fast turnover 
volume, féature a Lustro-Ware counter where traffic is greatest . . . 
or use in your promotions to excite both new and repeat customers. 

ere’s a record-buying season ahead so be sure stocks of Lustro- 
Ware are adequate. Ask your supplier for complete catalog and 
also get information on those free-merchandising aids you'll want 
to use for identifying your store as Lustro-Ware headquarters. 


COLUMBUS PLASTIC- PRODUCTS, INC., Columbus, Ohio 


coo a r~ = 
* Guaranteed by % 
Good Housekeeping 
rt “ 


» 
$2" 45 avyranisco THOS 


nd 
L91-What - Not - Shelf 


Wall or corner mount. 


7’x4'4"x13Y2” high. 












L28-Knife Rack, wall 
bracket, has slotted 
guides for blades. 





For MORE SALES - More Profits 
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Exclusive Twin Controls Keep 
CAMFEIE LD Joaster Sales Climbing! 


Complete Controls At Both Ends Give Dealers 
An Extra Plus That Makes Extra Sales! 


ws Ty _ 


(> Guaranteed by 


Clemens | ANOTHER NATIONAL FAVORITE! 


* 


CAMFIELD 
World’s Finest Automatic Coffee Maker 


@ Camfield’s Handy Twin Controls give you a terrific extra 
sales feature that quickly convinces customers Camfield is 
the world’s most convenient automatic toaster. That’s why 
during the first half of 1951 dealers set all-time sales retords 
with Camfield! 


Only Camfield Gives You All These Extra Sales-Clinching Features! 


@ A famous seller 


FAMOUS FOR BLUE RIBBON APPLIANCES 


54 


@In addition to the exclusive 
Twin Controls, Camfield offers 
other quality features that help you 
make more sales: 


1. Master Control to permit accu- 
rate adjustment to exact local 
voltage requirements. 


2. Hinged Crumb Tray for quick, 
easy cleaning. 

3. Oven-Type Construction holds 
heat, keeps toast warm. 

4. Operates on either AC or DC— 
approved by Underwriters’ Labora- 
tories, Inc. 


Even Bigger Profits Are Headed Your Way! 


@ Get set for bigger and bigger 
Camfield sales during the second 
half of ’51! For Camfield plans to 
back you with twice as many hard- 
hitting ads as you got in the first 


six months. LIFE, POST, GOOD 
HOUSEKEEPING and other top- 
readership national magazines 
will carry powerful Camfield 
advertisements. 


@ So display the great new Camfield toaster and use the special mer- 
chandising material to tie in with this all-out advertising campaign for 


extra sales—extra profits! 


CAMFIELD 


Camfield Manufacturing Co. * Grand Haven, Michigan 


all over the coun- 
try in less than 
one year’s time! 


@ Brews perfect 
coffee every time. 
Signals and stops 
perking when 
coffee reaches 
desired strength, 
keeps it hot 
indefinitely. 
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A year ago, Canton Hardware Company, Canton, 
Ohio, was doing a fair business in Rubbermaid 
Houseware. Last June, this store did two things: 


1. Increased the number of Rubbermaid items 
carried in stock to round out a complete basic 
assortment of Rubbermaid Houseware. 


. Built a prominent display of Rubbermaid 
items, using much of the promotional material 
furnished by The Wooster Rubber Co. 


Let Mr. O. H. Morgan, owner of Canton Hard- 
ware, tell you what happened. He says: “ 


HOW SCHLITT 


HARDWARE COMPANY'S 
RUBBERMAID SALES 
CLIMBED 87% 


Here's another example. 


Schlitt’s Hardware, Springfield, Illinois. Schlitt's 
stocked a big line of Rubbermaid Houseware. 
They made sure they had line coverage in a 
good assortment of sizes and a full range of 
colors. 

Then they advertised. They used mats furnished 
by The Wooster Rubber Company in their own 
advertising space. They listed items, sizes and 
colors, and put an order coupon right in the ad. 


TURN THE PAGE! 


READ ABOUT THE 
RUBBERMAID HOUSEWARE 
SELLING FORMULA THAT IS 
MAKING MONEY FOR STORES 
ALL OVER AMERICA! 











Follow the sure-fire, proven-in-use 


Pbbewmaid For FOR BIG-VOLUME PROFITS! 


Rubbermaid Houseware’s volume-boosting sales plan 
for retail stores has just 4 easy steps... 


@ DISPLAY Rubbermaid Houseware—Keep it in 
a busy traffic spot... keep it in your windows. The 
pay-off is high enough to justify using your best 
traffic location. 


@ ADVERTISE Rubbermaid Houseware—Use 


sales-tested advertising mats to tie-in with Rubber- 
maid’s aggressive national advertising. 


* REORDER Rubbermaid Houseware often to 


keep your basic stock complete. 



























Women want Rubbermaid Houseware. Colorful, strong Rubbermaid national 
advertising reaches 8 out of 10 of your customers. These women expect 
to find Rubbermaid Houseware in your store. 


Women need Rubbermaid Houseware. They use it in matching sets to 
brighten their kitchens . . . protect work surfaces and dishes . . . and bring 
safety to bathrooms. 

Rubbermaid Houseware caters to women’s wants and needs with the 
only complete, nationally-advertised, home-engineered line of rubber 
houseware items. 

The Rubbermaid Houseware line is as basic to your store as pots and pans. 
It sells all year long. It competes with nothing else you carry. 


Rabbamaid Ge wouseware 


The Fastest Growing Houseware Line in America 
THE WOOSTER RUBBER COMPANY, Wooster, Ohio 








Emily Post, 


Duncan Hines and 


Gane fall 


CUTLERY 




















ERE’S that once-in-a-lifetime promotion . 
H two prominent authorities the whole world 
knows and respects now tell the world about 
Carvel Hall Cutlery. Emily Post says it’s socially 
correct. Duncan Hines uses it in his own home. 
What more could you ask? 


Good Housekeeping, Better Homes and Gardens, 
House and Garden, House Beautiful, Ladies’ Home 
Journal . . . they all carry “stopper” ads to boost 
your sales of fabulous Carvel Hall Cutlery in the 
most fabulous cutlery promotion ever seen. 


And, only famous Carvel Hall offers a lifetime 
service guarantee, three handsome handle styles, 
over 60 different sets! You can’t afford to miss 
stocking up—and tying in! See your cutlery 
jobber. Cuas. D. BrippeL, INc., Crisfield, Md. 


FINE CUTLERY 


by Briddell 
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EASTERN DIVISION: 
100 East 42nd Street 
New York 17 


RCO 


BY CONTINENTAL Cay 


Here’s a delightfully different Decoware pattern 
that’s fast becoming a customer favorite! It fea- 
tures the Royal Anthurium — one of Hawaii’s 
most exotic flowers! Freda Diamond, famous 
designer, achieves an exciting effect by placing a 
brilliant red cluster against a gray, textured 
background. It brings gaiety to the kitchen... 
blends beautifully with other elements. 





BRINGS EXOTIC HAWAII INTO THE KITCHEN 


Women like their kitchen sets in Decoware. They 
enjoy Decoware’s solid, durable construction, its 
bright, wash-proof lithography, the wide choice 
of colors and patterns. Decoware is the profit 
line to sell! 


To get complete details on Decoware — contact 
our nearest sales office. 


CONTINENTAL C, CAN COMPANY 


CONTINENTAL CAN BUILDING 


100 East 42nd Street 


CENTRAL DIVISION: 
135 So. La Salle Street 
Chicago 3 


New York 17, N. Y. 


PACIFIC DIVISION: 
Russ Building 
San Francisco 4 
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ENTERPRISE 4- CHOPPER 
7t Real Profit Winner! 

















Ment OR 4 REFUND OF 


>” Guaranteed by > 
_ Housekeeping 
ure 











CASH IN BY STOCKING THE COMPLETE ENTERPRISE LINE! 


NOS. 5, 10—Offer exclusive NOS. 422, 432—Furnished NOS. 12, 22, 32—Designed, ALL-PURPOSE PRESS—Stuffs 
Enterprise cutting principle in with gears for easier operation with Enterprise quality, for per- sausage, presses lard, fruits, 


home and commercial sizes. on tough cutting jobs. manent attachment and years vegetables, with maximum 
of satisfied use. pressure and minimum effort. 


Sor BE THE ENTERPRISE MFG. CO. o PA. 


4 
Francisco PHILADELPHIA 33, PENNA. 
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GROWTH OF POWER MOWER SALES 
IN POSTWAR PERIOD 


1,250,000 
| UNITS 
D) ESTIMATED 
DEMAND 
‘46 ‘a7 zy) a9 ‘50 ‘51 


‘5? 





Wil! Yaa Get Your Share ot this Protitable Business 7 







_ JACOBSEN | 
_ MANUFACTURING COMPANY 


RACINE, WISCONSIN. 








WORTHINGTON 
MOWER DIVISION 


STROUDSBURG, PENNSYLVANIA 


ION 


_ Complete line of reel-type and rotary Specialized tractor and mow- 
_ disc mowers for home lawns, estates, ing equipment for golf courses, 
institutions. parks, cemeteries, recreation 


fields, 
Sold direct to dealers. _. 


or the 


Sold to franchised tractor and 
gang mower dealers, — 


Need 
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pL BUNSURAFY 


OF HOLLYWOOD 


B140 BEVERAGE SERVER 
CHEF’ SALT AND PEPPER SHAKERS - BI29 CRACKER DISH 


PEPPER SHAKERS - BIOIT-BUTTER DISH - BIZ6- CANNISTER .~ 8105-5 O2. TUMBLER + BI18 10 OZ TUMBLER 


PROFIT WITH THE PROVEN LINE...STOCK 
BLISSWARE WITH THE “MATCHED DESIGN” 


WATCH for the announcement next month of our new item — It’s out of this world! 


HARDWARE AGE, SEPTEMBER 20, 1951 


eee 
- ce beg 


" 3 Eig 
a TRS Ee REP OA MD eet Hh tS 





20, 





1951 














ak " J - 
Sy een Join Mossberg’s Big 


eRcel Christmas 
Promotion 


nN BULLSEYE 






A HOLIDAY SEASO 






ier’ s. : in 
sales an = = plenty 
ou 








Sporting firearms move like magic at Christmas time 


Here’s what MOSSBERG does to make 
the season profitable for YOU 


Ads like these in sportsmen’s and other maga- 
zines running to over 14 million circulation offer 
the Christmas catalog of Mossberg firearms. 

Mossberg rushes the catalog to the thousands 
who reply to the ad. 

The catalog pictures and describes the mer- 
chandise and says—“Here they are. Get them at 
your Mossberg dealer's.” 


aoe conssosoe™ 
aaesooooe* 
eoconesosooor*” 
panqnssenonrnr™ 


aeenee ooner so 
eooee* 


HERE’S WHAT WE SUGGEST YOU DO 
Thousands of sportsmen will — 


see Mossberg ads like this. Make Mossberg products a.prominent part of your 
Christmas display program. When these customers 
come in they’re pre-sold and ready to buy. For the 
dealer it’s a quick sale and a quick profit. 


FREE 
Mats of dealer ads. Send 
for mat sheet showing the 
many ads available. 





‘wea! ee 
rn eel 

od i lo 
' 


eSEE US AT THE 
NATONALHaRoWARE ow, ossberq 
FEATURE MOSSBERG SPORTING FIREARMS SN & SONS, inc. J 
IN YOUR CHRISTMAS GIFT PARADE 















11609 $t. John Street, New Haven 5, Conn. 
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FOR THE FIRST TIME 


Low Lott Cost 


AS ’ aa FLUORESCENT FIXTURE 


DISPLAY 


THAT WILL DEFINITELY INCREASE YOUR “OVER-THE-COUNTER” SALES OF COM- 
PLETELY PACKAGED, READY TO HANG, RESIDENTIAL FLOURESCENT FIXTURES 


SURE FIRE SELLERS 
Bread and Butter Items 


9 out of 10 dealers who have seen this terrific 
display, ordered immediately and are highly 
pleased with increased business. 


SMALL, COMPACT AND ATTRACTIVE . . . using 
only 24 inches of space; this brilliantly lighted 
MARKSTONE “AUTOMATIC SALESMAN" display 
of "Fashions in Fluorescents,” will attract more cus- 







tomers . . . will sell more fluorescent fixtures . . . and 
will work for you all around the clock. Display com- 
pletely assembled . . . fixtures for display specially 


wired, each equipped with simple attaching device. 
Complete with cord and plug for quick lighting and 
immediate use. 


This Beautiful, Colorful and Dur- 
able Display, features only low 
cost quality Volume Fixtures. It's 
the hottest and lowest priced 
deal ever presented to the trade. 


Light your home 
mm FLUORESCENT FIXTURES 
6 MARKSYONE 


ON THE COUNTER ... Lighted, the Automatic Sales- 41GHT CONDITION YOUR HOME WUT 
man will create more dollar sales to your customers! MARKSIONE COME IN AND SEE OUR COMPLETE DISPLAY 


IN THE WINDOW ... Brilliantly lighted, day and night, 
a sure traffic stopper, creates new customers. P oy ° 
ON THE WALL . . . Lighted, it will immediately turn This Large 36" two color Window Banner and other 
dead wall space into a live selling display. Sales Aids included with Display Package Deal. 


ORDER NOW! FROM YOUR FAVORITE DISTRIBUTOR. 
Demonstrate ... make it easier for your customers to buy residential fluorescent fixtures from you. 


MARKSTONE MANUFACTURING CO. 


2420-60 WEST GEORGE STREET + CHICAGO 18, ILLINOIS 
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You have heen waiting for these . . . 


JACKSON 
D- [ LXe 
BARROWS 


EACH BARROW 
COMPLETE 
IN ONE CARTON 


One knocked-down barrow in- 

cluding handles in a strong car- 

ton meeting I. C. C. and Postal 
regulations 


FOR HOME USE 





Sturdy, steel pipe sectional handles, easy to assemble wheelbarrows that save time and space. Simple, 
illustrated assembly instructions are in every carton. All you need is a small wrench and pliers. 







PAL WITH ROUND FRONT 
JAX WITH SQUARE FRONT 
PRESSED STEEL TRAY 






POINTS OF SUPERIORITY 


1 Steel pipe sectional handles 
P support full length of tray. 


9 Tubular insert joins handle sec- 
* tions, retaining the rigidity of a 
one-piece handle. 


3 Sturdy channel steel legs are sirongly 
* _ cross-braced and bolted, and cradle 
handles at tray bolts. 


4 Front tray braces provide extra support, 
* @ Jackson feature not generally found 
on other makes. 


5 Ball Bearing, disc wheel. 1/2” axle with four 
* muts makes rigid front end. Bolted wheel 
structure permits changing tire. 
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NATIONALLY ADVERTISED 
CENTRAL STATES PROMOTION ITEMS 


iny 










































TOP PROFITS 
and SALES... 


Yet require minimum space 
and sales effort 





PLASTI -MAT . Transparent Plastic 
WALL PROTECTOR 


Useful in every room. Protects walls against 
dirty hands, splashing grease or water. Easy 
to put up, washable. Compact dispenser with 
display card stimulates sales. Two 30” x 40” 
sheets in tube. Also single sheet 25” x 40” 
in picture box. 





Kitchen 


SCRAP-TRAP* 


Manufactured exclusively by Central States! 
Scrap-Trap ends the mess of handling garb- 
age. Steel frame attaches on sink door or 
wherever convenient. Disposable, moisture- 
resistant Scrap-Trap Bags hold 6 quarts. Bags 
in packages of 25 and 50. Display unit shows 
actual Scrap-Trap in work! ° 





















Showbags also 
available in 
Pints, Quarts 
and “Chicken” 
size; 24 of a 

size in each 
Package. PACK- 
ED 12 PACKAGES 
IN SELF- 
DISPENSING 


DISPLAY 
CONTAINER 
















“HAMPER-DAMPER”* 


Combination Basket Liner and Dampening 
Bag. Heavy vinyl liner for basket prevents 
snagging clothes. The zipper top closes to 
make an efficient, handy dampening bag. 










*Trade Marks of Central States 
Paper & Bag Co. 





DAMPENING SHOWBAG 


Dampens laundry automatically...saves time and 
work. 18 x 36 inches, heavy vinyl with rust-proof 
zipper. Also, big “Family Size” Dampening Show- 
bag, 27 x 36 inches. 





“BIG 12” PLASTISAKS* 


For food storage in refrigerators and home freezers, 
and many other uses. Very strong. Made of Poly- 
ethylene, Plastisaks are UNAFFECTED DOWN TO 
60° BELOW ZERO. Withstand oil, grease, fruit 
acid, Easy to wash; can be tied or heat-sealed. The 
“BIG 12” self-dispensing display contains 12 pack- 
ages of Plastisaks. Each package contains: 1 bag 
16” x 23%” for turkey or ham; 1 bag 12” x 18” for 
chicken or roast; 4 bags 10%x 16” for lettuce, bread 
or cake; 6 bags 9” x 13” for fryer, meat or vegetables. 


























STORM WINDOW 


Strong, transparent plastic makes storm windows 
for fraction of the cost of storm sash. Fits any 
standard window, resists wind and cold. Com- 
plete with nailing strips. Easy to put up. Car- 
tons of 50 including counter display with real 
miniature plastic window. 









































Pro-Tex-Mor* 


STORM DOOR 


Millions sold to turn screen doors into STORM 
DOORS that resist cold, wind, rain. Fits any 
door up to 36x84”. Creped waterproof cover 
with transparent eye-level window, complete 
with framing strips and tacks. Easy to put up 
with just a hammer. In cartons of 25 tubes. 

FREE COUNTER DISPLAY WITH 

REAL MINIATURE STORM DOOR! 






CENTRAL STATES PAPER & BAG CO. INC. 


5221 NATURAL BRIDGE 





ST. LOUIS 15, MO 


Irvington, N.Y 
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ORES w Horse Brackets packed in two 
fiery — Blor boxes with copyrighted in- 
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merous items for use in and 
t the home. 


ON'T FORGET! 


n Construction Sets help sell 
¢ tools, paints and lumber. 
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Srewings and Instructions Enclosed 
See other Side for meny uses ; 





Order from your jobber 











‘Biggest and best buy in 


portable saw history 


BEST BUY 
For Homeowners! 
At last, an all-purpose 
84%" saw with all the 
power and capacity of the 
most expensive profes- 





sional saws... at a price 
the homeowner can afford 
to pay. 


BEST BUY 


For Carpenters! 
At just $77.50, carpen- 
ters, contractors and 
builders get more saw for 
the money than ever be- 
fore! Actually outper- 
forms saws costing far 





more, 


BEST BUY 

For Farmers! 
Just watch your farm 
trade go for this out- 
standing value. Big 
enough, powerful! enough 
for any farm construction 
or repair needs. 





BEST BUY 

For Repairmen! 
Greater cutting depth 
and ability to outwork 
and outperform other 
saws makes this big, 8% ” 
saw a natural for repair, 
maintenance and handy- 
man trade. 





Compare These Features 
With Those of Saws Costing Many Times More! 


Adjusts vertically for depth of cut from 1/16” to 2%”. Cuts 2%” at 
45° bevel. Cuts lumber, metal, stone, compositions. Cuts 3” dressed 
lumber. Cuts 2” rough lumber at 45° bevel. Foot on both sides of blade 
permits cutting lumber from either end. Sighting window makes follow- 
ing line of cut easy. Automatic telescoping blade guard shields blade 
when not cutting. Safety trigger switch. Speed, 5000 r.p.m. Standard 
voltage, 115. Furnished for 220 volts on special order. Overall length, 
122”. Weighs just 13% Ibs. 


SKIL Home Shop Tools 
sell easier and faster 
in their attractive 
self-display cartons, 














Tie In With SKIL 


**How To Do It”” Campaign 
For More 
Fall and Christmas Sales! 


SKIL advertising for 1951 has 
broken all records for coupon re- 
turns! Every coupon represents a 
prospect. Every coupon is turned 
over to a dealer. You can tie in with 
this advertising that runs in the 
Saturday Evening Post, Better 
Homes and Gardens and other 
national magazines. Contact your 
SKIL wholesaler for details. It will 
pay off in more sales! 
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Never before a value to top this in portable 
saw history! At just $77.50, Model 565 
costs as much as $20.00 less than competing 
8%” saws. Even more amazing, you can 
offer your customers the extra cutting 
capacity, power and superior performance 
of this 84" saw . . . at a price no more than 
many 6” saws. Think of it, a full 24” greater 
blade capacity for the price of a 6” saw. 
This is the same saw that has consist- 


ently outperformed all others in its class. 
Now it’s priced to outsell all others... to 
build extra sales, bigger profits for you. 
Don’t miss this best buy in portable saws. 


SHEL the biggest line! 


There are 16 tools in the SKIL Home Shop 
line, one for every job. You'll never miss 
a sale because you couldn’t fill the order. 


SKIL HOME SHOP 6” SANDER- 
POLISHER—MODEL 517. Built 
to industrial tool standards. 
Dozens of uses: sands, polishes, 
drills. Accessories increase uses. 


$37.50 





Prices subject to change without notice, 


SKIL HOME SHOP 4” DRILL 
—MODEL 549. Powerful 2000 
r.p.m. drill with %” capacity in 
steel; “2” in hardwood. With 
geared chuck. $22.95. Model 
518 with hex-key chuck, $19.95 


SKIL HOME SHOP SAW TABLE 
—MODEL 497. Builds extra 
sales. Converts 6” SKIL Saw 
into tilting arbor table saw. 
$29.95 







SKIL HOME SHOP '2” DRILL 
—MODEL 542. Dependable, 
fast-working, compact. Capac- 
ity in steel, Y2”; in hardwood 1% 
Geared chuck—$43.45 

Model 522—Same as above 
with Hex-key chuck. $39.95 





2M 


DREOTS: 











Skilsaw, Inc.—Home Shop Division 
5033 Elston Avenue, Chicago 30, Ill. 


In Canada: Skiltools, Ltd., 
3601 Dundas Street West, Toronto 9, Ont. 





KE 


ORDER NOW! 
Contact your SKIL 
Wholesaler 
Without Delay! 





Visit us in booths 83 and 84 of the National Hardware Show in New York October 8th to 12th 


HARDWARE AGE, SEPTEMBER 20, 1951 


69 

















: i i a i a a a a i ce a i a a a a a a a a a a ee ee a a ee 


Sofute! to the $.S. UNITED STATES... 


a a a oe a a 2 2 ee ee ee! 





Nine hundred and ninety feet long — capable of speeds 
in excess of 30 knots — the new superliner “S.S. UNITED 
STATES” launched June 23rd is scheduled to go into 
trans-Atlantic service early in the summer of 1952. 


Columbian Rope pays tribute to the men whose vision, 
talent, and muscle created this, the largest and fastest 
ship ever built in America. 


Like so many other steamship lines, the United States 
Lines — owners of the “United States”-— are large users 
of Columbian Pure Manila Rope. Over the years they've 
learned that the rope with the red, white and blue 
markers can be relied on for strength — stamina — 


dependability. 


COLUMBIAN ROPE COMPANY 
400-70 Genesee St., Auburn “The Cordage City,” N. Y. 





++ + + + + 
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THE HEATER THAT’S BUILT TO BUILD Profits for YOU! 












y are only going half-way if you simply stock 
HEARTH-GLO Gas Heaters this season. Go all 
the way! Make a feature of HEARTH-GLO—and make 


extra profits for yourself ! 


1F 





HEARTH-GLO Heaters are high in quality — moderate 
in price — super in performance. They'll give you a 


good profit when you sell them — and continue 


to build customer goodwill duririg the seasons ahead. 


aaa ee i F a eo y 
es ARATE O hee R e: 


Get your HEARTH-GLO Heaters right out in front — 
and stay in front of the profit parade all-through 


the heating season. 





JACKES-EVANS MFG. CO. 
Saint Louis 15, Missouri 
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The Vacuutn Bottle Stopper 
eel 


simply rinse 


that’s a 
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@ Easily inserted, 


easily removed 
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"Guaranteed by 
Good Housekeeping 
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} ° ° 
Wadilire Snduditier, ncowporaite * 703 MURFREESBORO ROAD + NASHVILLE, TENNESSEE 


105 E LEXINGTON DRIVE, GLENDALE, CALIFORNIA © SPACE 1107 MERCHANDISE MART, CHICAGO, ILLINOIS, 
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i | rack with four 
lished, stainless stee oa 
 destable hangers. Rack No. 1720 


retail price $2.00. . 








steel rack holds 4 

securely in place: With the trend toward more beautiful kitchens, 

tail price $2.50. every one of the millions of Revere Ware 
owners is a potential rack customer. These 
handsome racks, created with one eye to style 
and the other to utility, add a wealth of 
charm, color and convenience to any kitchen. 
No more fumbling in dark cupboards to find 
the matching pan and cover. Revere Racks 
keep Revere Ware fingertip handy. Display 
Revere Utensil Racks in your window and on 
your counter. Remember ... every Revere Ware 
owner is a made-to-order prospect for a 
Revere Utensil Rack. Order your supply today. 


Gleaming stainless 
utensils and covers 
Rack No. 1721—re 


ws tainless steel 
ndsome Deluxe s 
om rack shows off ten sparkling 


Ids ) 
ov: "ei Double rack ho 
— —_ akes a convenient 


rely, orm . 
covers sec corative items. Rack No. COPPER AND BRASS INCORPORATED 
1722—retail price $7.90. Rome Manufacturing Comffany Division + Rome, N.Y. 
SEE "MEET THE PRESS” ON NBC TELEVISION EVERY SUNDAY 
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WORLD'S ONLY AUTOMATIC 
HOME DEODORIZER GIVES 
YOU BIG PROFITS...1S BREAK- 
ING ALL SALES RECORDS 


ar °498 


WHY AIRBORNE’S A HIT WITH HARDWARE STORES! 








NEW, EXCITING 


CONSUMER DEMAND. 


Every home needs it, every home- 
maker wants it when they see it. 


BIG UNIT SALE. 
Airborne Deodorizer with can of 
Airborne mist retails at $4.98. 


BIG PROFITS FOR YOU. 
You make $1.66 on every one you 
sell—a discount of 331%! 


REPEAT SALES. 


12 oz. refills a year at $1.79 each 
Choice of Pine or Bouquet scents, 


FREE AD MATS. 


Hard selling newspaper mats for 


local advertising are yours for the 
asking. 


FREE ACTION DISPLAY 
DEMONSTRATOR. 


With an initial order of 2 doz. or 


more Airborne Deodorizers you are 
given a permanent counter demon. 
stration. It works, it makes sales! 


Airborne mist lasts 3 to 5 months. 
You sell each customer 3 to 4 


WORKS AUTOMATICALLY 
WHEN DOOR IS 
OPENED OR CLOSED 


Vi (@VN ON AON @\ TON AN TANTO TANTO ONITONITON ONION TONNTONII(ON. 
j| ROMAC INDUSTRIES, Audubon, N. J. 


Please rush details on the Airborne Aerosol Deodorizer and 
refills. 


Don't Miss Sales 
._,. Get Full 


Particulars Today! 





STORE NAME 


MOTO OB nin 


ADDRESS 


aX iVeX Yer iveviva\iVexive\ verre. 
wa) 


PAY MAME US .......cccccscccssscssccsrescccsssesecseseronsscesrscveressessssseseresonooes 


TOTO 





MY WHOLESALE DISTRIBUTOR IS 


UBS JU JN TAN 


As" 


Vii eX ie\iVevnveriyext 
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Boost sales with this 
new 


STEEL TAPES 
COUNTER CARD 











Everyone likes the LOOKS of Roe Tapes... display 
them for bonus profits! 


THE SOONER you set up this counter card, the sooner its smart, rugged, modern case with complete effective- 
you'll sell more Roe Steel Tapes. Customers are always ness. So put the card to work for you today. If you 
attracted to Roe Tapes on first sight, and this card is haven’t received one, call your jobber or write us and 
die cut to display the bright, easy-to-read tape itself and you'll get prompt delivery — free. 


MILLIONS OF SALES MESSAGES 


Use of the new counter card now and in the coming men throughout the building trades, the construction 
months will tie in with the four advertising campaigns and electrical fields and the architectural profession . . . 
that are telling your best customers that Roe Tapes give and it is driving home the following facts that are of real 
the most for their money. This advertising is reaching importance to them: 





¥& Roe Tapes are easy to read because their black markings are 
permanently etched into the steel; 


% A transparent plastic overcoating is added for topmost wear 
resistance and durability; 


¥& Roe Tapes have a reinforced rust resistant liner, precision wind- 
ing drum, fiush-folding handle, press button center and roller 
mouthpiece; 


%& The handle on Roe Tapes has a unique retractable hook fo 
facilitate one-man use on long measurements. 


%& Roe Tapes are available in cases of metal banded leatherette, metal 
banded or handsewn leather. All come with 25, 50, 75 or 100-foot 
topes .. . feet in inches and eighths or in tenths and hundredths. 


Order Ree Steel Tapes from your jobber and start cashing in on Roe 
quality, Ree advertising and Roe’s new, fast-selling display method. 





MAKERS OF FINE STEEL TAPES SINCE 1876 


a On OR CE ON umn) Bhs an Ole 
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No. 5 Lucky Strike 
GARDEN HOSE WASHERS 
12 Garden Hose Washers 
per envelope; 25 labelled 
cellophane envelopes to 
colorful display carton. 


BIGGEST 
NAME IN 
PLUMBING 
RUBBER 
PRODUCTS 


Security BLACK 
SOLID BASIN, BATH 
LAUNDRY TUB STOPPERS 


Solid base section for long, 
non-swelling usage! 12 to 
handy telescope box. 






No. 34 CRUTCH 
TIP ASSORTMENT 

34 crutch tips, 48 tack bumpers, 
21 suction cups — all in assorted 
sizes, and 58 additional sizes 
and types of popular bumpers. 











ee 





> & 
4 


AML IME Ss 


YOUR COMPLETE PLUMBING 
RUBBER DEPARTMENT 


or Company 


420 N. Wood Street, Chicago 22, Illinois 
Tank Balls « Faucet Washers « Force Cups « Hose Washers « Basin Stoppers « Repair Assortments 
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The “Mark” in 
wheel goods 


BMC'S NEW “Special 8” RACER and STATION 
WAGON (see inset) are dynamically designed 
to capture the heart of every young prospect at 
first sight! These models, like all others in the 
BMC line, feature streamlined styling right 
down to the smallest detail. 


AUTHENTIC DESIGN makes BMC’s “Special 
8” faster than anything else in the wheel goods 
field .. . makes it more fun, too. Note, for 
example, the auto-type steering wheel of the 
“Special 8” Racer ... its realistic handbrake 
lever that gives youngsters extra pleasure plus 
practice in coordination! 


While visiting the National Hardware Show, be sure to see our display 


BMC MANUFACTURING CORP., BINGHAMTON, NEW YORK 


Roor 


COMPLETE LINE . .. LONGER AGE RANGE 
MEAN RAPID SALES TURNOVER because 
these BMC features appeal to parents... are 
two of the many good reasons why BMC is 


the popular line. It’s the only complete line, 
too! Stock the leader .. . Stock BMC today! 


WRITE FOR FREE CATALOG 


Write today on your company letterhead to BMC, Dept. 
H for your free copy of the new BMC catalog which 
details the complete line of BMC 
cars, tractors and accessories even ' 

to sectional drawings and individ- - 
ual specifications. aI " 


7A "An ft A 2 ¥ 
810, 200 Fifth Ave w Tork 





Warren-leed SLEDGES and WEDGES 
Please Jobbers and 
Sell Customers 


Wanon-Tood J Lodges 
Can Diol Ot Out 


@ Powerful bruisers are Warren-Teed sledges and 
wedges! And highly salable, easily shipped, and,quickly warehoused 
because of their modern, sturdy, efficient packaging. No repacking 
with these sluggers, no package breaking either. No marring. Clad 
in convenient size cartons, Warren-Teed’s sledges and wedges, as 
well as its other tools, lead the field. 

Order today (a carton or a carload). Whether you select handled 
or non-handled Warren-Teed tools, you'll like the way your inventory 
and storage work is eased. This will mean much in the days to come. 
Order now. 





HOW'S YOUR STOCK? 


WARREN TOOL CORPORATION 


General Offices s Warren, Ohio 
s Offices ; 105 W. Adams St., Chicago 
30 Church St., New Yor 
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PROFITS Roll Right Off With This 


| Yew SC EENING Sr 


“Wont BULGE 


— 
ce Wort RUST : 
-E © WONT stay 
| © WONT Brea aan 
+4ee 


So) % 


/ SCREENING DISPLAY 


e il displays 


F Cumatiet by > 
Good Rouschooying *TRADE MARK 
<tor 


45 aoyearsto WISH 
Get your full share of screening profits with the new 
FIRESTONE VELON Display rack. Turns prospects into cus- 
tomers — even while you're busy elsewhere. 
Sturdy — compact: 55%” high, 45%" wide, 14” deep. 


Stores the six most wanted screening widths: 24”, 26”, 28”, 


e il dispenses 


& il SELLS! 


30”, 32” and 36”. Ends searching for the right product, the 
right width. No more lifting and carrying. 

Order six rolls now and get this space and time saver for 
only $9.95 tess than half our cost. We prepay shipment 


from Chicago. 


Remember, )€@70" prospects won't be switched! 


They want this permanent, year-round screening because 
rain won't rust it; sun won't rot it; cold won't weaken it; salt 
air won't corrode it; soot and smoke won't destroy its smart 


appearance. 


They like its light weight and its low price. They know it won't 


bulge or break under extra-heavy pressure. And they know 
it requires no maintenance — never needs painting. 

Available in 42”, 48” and other widths in addition to those 
carried on the display. In forest green, bronze brown or 


aluminum gray. Mesh 18 x 14. Filament diameter .015”. 





WA TCH YOUR (A 230 Ib. man stood on a length of 
INVENTORY! Velon screening for fifteen minutes. 

: As soon as he got off the bulge 
disappeared, leaving no 
sign of strain or damage.) 


There's an avalanche of screening 
business coming your way. See 

















your jobber now. If he doesn’t 
handle VELON, write or wire us 
today! 


Plastic Uloven Products | 


WEAVERS OF Firestone Velen SCREENING 
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51 CAMDEN STREET 
PATERSON 3, N. J. 
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DISSTON. SPRING-ACTION RAKES 


Tors On Perrormance! 
Tors On Porutarirv/ 
Tors On Prorits / 


DISSTON— maker of the rake that users call ‘“Tops” for 
lawn care—gives you a new opportunity to make TOP 
PROFITS: A special extra push to promote the sales of 
Disston Spring-Action Rakes this Fall! 


Spearheading this drive is big, full-column advertising 
appearing in BETTER HOMES AND GARDENS— 
timed to reach the greatest number of customers at 
the peak of the Fall lawn and garden care season. This 
advertising tells readers why the Disston Spring-Action 
Rake is better—tells them to see you, their hardware 
retailer, to get this TOP rake! 


TIE IN TO CASH IN! 


Make certain you get every possible profit dollar result- 
ing from this advertising. Tie in your own selling: 


Stock Disston Spring-Action Rakes: Make sure you have 
a good assortment and supply on hand when your cus- 
tomers ‘‘come looking”’ in response to the advertising! 


Display Disston Spring-Action Rakes: Let your cus- 
tomers know that you have these rakes they’ve been 
hearing about. Display them in your store and in your 
windows. Display is a way to TOP profits! 


Have your own sales story ready! Customers really 
like to be sold! Know the sales points for Disston 
Spring-Action Rakes— make sure your other sales people 
know them also. Alert selling always closes more sales! 


THESE ARE THE FEATURES THAT MAKE DISSTON 
RAKES JOPS FOR PERFECT LAWN CARE 


@ Designed by a professional gardener specially for 
lawn care. 


@ Exclusive Disston “‘back-bone” spring construction 
takes strain off teeth—does away with need for a 
heavy metal frame. 


@ Teeth are flat spring steel, hardened and tempered. 
Will not wear sharp in use. Teeth are flexible—will 
not tear up plants and grass, will not catch on stones 
and surface roots. 


@ The D-18 and D-24 have special slot and key con- 
struction on reinforcing bar to give teeth extra sup- 
port, extra strength. When rake is in use, oil applied 
in this bar-assembly insures springier action and 
longer service. 


ORDER DISSTON SPRING-ACTION RAKES AND RAKETTES FROM YOUR HARDWARE WHOLESALER 


HENRY DISSTON & SONS, INC., 954 Tacony, Philadelphia 35, Pa., U.S.A. 


in Canada, write: 2-20 Fraser Ave., Toronto 3, Ont. 








D-24 SPRING. 


Exclusive Dissto 

strain on teeth, 

= whole rake | 
e@ most peo 

best seller! 

%4 teeth. 18 Ibs. 

in carton. 
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i tan deat apa. 
j 


| maxe sure] 
ITS A... 
TOP os sas 


| SPRING ACTION ¥ 













ES 


£4 


TION RAKE , 
D-18 SPRING-AC rn 
a B24 SPRING-ACTION RAKE = fighter and emailer than the 1.94, b popu- 1; Makes raking less tiring! 
Disston : . “back-bone” spring relieves the same exclusive -action rake, Particularly Exclusive back-bone spri 
le Exclusive aa aaeer go omg Cee ry epee ages ere tng takes the strain off rake teeth 
strain on ’ H > § ; oO} 
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mre sales! a © , ane, neceesary. 
selier! L OZ. 
% doz. Packed \% « 
%4 teeth. 18 Ibs. per 3% 2. Easy, springy action! Teeth 
N in carton. . ‘ 
ISSTO are securely held by Special crogg. 
brace construction; are gy Pported 
at four points by patented slot- 
and-key arrangement’ 
for 
ially pp 3. Teeth won't cut or tear grass! 
ff A DVERTISING Flexible flat spring steel} teeth 
, Y are easy on your lawn— won't 
struction catch on surface roots, plants 
ed for a LIKE THIS shrubbe. 
Made in two Sizes 
F ARS IN D-18 (18Y/") and D.24 (2¢”) 
>mpered. Ly ae SA j APP ° te 
a ogpf|| i\y Alaa: 4-0 wanerte wits TOUCH-ALL TEETH” 
. Speciai patented design. 
yn stones ty I Better Homes Hardened and tempered 
flat pring steel teeth are 
\J Rraduated in length each 
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HERES THE LINE... TOPPERS ALL! 
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teeth designed to touch all around. Sturdy, 
serviceable. 


2 teeth. 13 Ibs. per doz. Packed 1 doz. 
in carton. 
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AT Your HARDWARE DEALER'S nNowr 


HENRY DISSTON 2 SONS, INC. 
1002 Taceny, Philadeiphi 








a 35, Pa, U.S.A. 
fe Canada, write: 2-20 Freser Ave. Torente 3, Ont. 














Attention centers 


on the spot 
where door 
traffic is 
heaviest 


—there you 
_ = 


“BIG 4” 


outperforming 
all others 


If you've seen the “Big 4” in action ots 
you no doubt appreciate their “pick up } 
and go” ability regardless of the bulk and weight of "(| th AGBIVERSARY YER 


the sliding doorsthey serve. §# |§. YII [le wartonat 
Scientific designing and built-in super strength ac- 


count in part for the ease with which these sturdy 








NATIONAL 
* MANUFACTURING ° 
COMPANY 





hangers perform “around the clock” and “around the 
calendar” as well. All seasons look alike to the “Big 4”, for 
neither high winds, rain, snow or ice deter its faultless function. 


The braced rail is a worthy part- 
ner to the “Big 4” which has been 





“BRACED” serving the trade for almost 50 
RAIL 





years. In this time it has proved to 
be a door lift that never lets you 
down even when the going gets 
rugged. Super strength and super 
service are built in for the ultimate 
in a trouble-free, long service life. 


(National, MANUFACTURING COMPANY : Sterling, Illinois 
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Take a good look at the sturdy heads 
on Bethlehem Bolts, and you'll see why these 
bolts are so pleasing to your customers. Beth- 
lehem Bolts have well formed heads—the kind 
that fit wrenches snugly, with little danger of 
slippage. What's more, these bolts have smooth, 
clean threads for accurate assembly. Bethlehem 
Bolts are good, dependable bolts in every way. 
They're good bolts to handle. 


BETHLEHEM STEEL COMPANY, BETHLEHEM, 


On the Pacific Coast Bethlehem products are sold by 
Bethlehem Pacific Coast Steel Corporation. Export 
Distributor: Bethlehem Steel Export Corporation 
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Series 360 
WARM MORNING 
Gas Heater. 

Other models 
30,000 to 85,000 
BTU input, 


Model 422 
WARM MORNING 
Coal Heater. 
Six other models 


for every heating 
need. 






COAL and GAS HEATERS 
YP, (Zau Scll *REPUTATION 
V7, * PERFORMANCE 


Throughout the Nation, WARM * QUALITY x VALUE 
MORNING Heaters enjoy an en- 


viable reputation among dealers and users alike. Because they 
encounter so little sales resistance and are so easy to sell, WARM 
MORNING Coal and Gas Heaters deserve first consideration from 
any hardware dealer who wants a profitable business in space 
heaters. WARM MORNING Coal Heaters, with their patented 
interior construction, are the people’s choice—the sales leader 
always. The new WARM MORNING Gas Heaters are just as out- 
standing in their field. For greater profit... for the satisfaction 
that comes from offering the best... sell WARM MORNING! 












WRITE for name of your Wholesale Distribu- 
tor. Also ask for Catalogs showing all models 
of WARM MORNING Coal and Gas Heaters. 







T-515 














114 West llth Street Dept. D Kansas City 6, Missouri 
bee Manufacturer of Famous WARM MORNING Cool c Heaters — 
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Whether you know a Schaum torte 
from the Champs Elysees or not, there 
are several things about this particular 
pie that anyone selling housewares 
will appreciate. 

First of all, it didn’t cost much. It was 
baked with only % the electric current 
required to operate an ordinary oven. 
Second, it was a dessert baked at 
exactly the same time the main 
course of meat loaf and potatoes were 
being prepared. And third, it was 
baked at convenient counter-top 
height, near a handy electric outlet. 
And just how was all this money, time 
and effort saved? The answer is the 
wonderful new appliance illustrated 
with the pie at the upper right .. . 
West Bend’s ELECTRIC OVENETTE. 
This economical oven is ideal for fam- 
ilies of 2 to 5 and can be used any- 
where there is an AC outlet. It also 
bakes cakes, rolls, potatoes, muffins, 
puddings, casseroles or roasts meats. 
The ELECTRIC OVENETTE is a natural, 
too, fer demonstrating with any of to- 
day’s popular package mixes. Re- 
tail: $16.95. 









ELECTRIC 


COMPLETE WITH ALI 
ACCESSORIES Ff 
BAKING AND 
ROASTING 






An assortment of sturdy, even-heating alu- 
minum accessories includes 8” cake pan, 
7 muffin cups, roasting pan and 8” pie pan. 
Also includes appliance cord. 


west BEN ODO wiscownstwn 
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Folds into carrying case, packed 
with instructions. Easy to set up, 
rugged, welded construction. 









OUTDOOR STOVE and GRILL makes camp 
cooking easy. Cooks a complete meal 
directly on hinged frying top or grill. Burns 
charcoal or inexpensive solid fuel. Heat is 





regulated by moving fire pan to any of four positions. 
Easy to use—handy, light and compact for storage. 

Everyone wants it for camping, picnics, backyard 
use. Attractive display carton sells it on sight. Order 
from your jobber. 


UNION STEEL PRODUCTS COMPANY 


Consumer Products Department ALBION, MICHIGAN 
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PROTO pulls customers to your counters. Colorful, consistent advertising 
like this is seen regularly by millions of MECHANIX ILLUSTRATED 


readers. They need and want professional tools for their workshops. So 





make sure they know you're a Proto dealer. Set up the handsome Proto 


display in your window. You'll find that the many MI readers in your neigh- 





borhood will make your store their tool buying headquarters, 


SMOOTH.ON fills workshop needs. 75% of MI’s readers 


own workshops, and they regularly buy material for 


Sg ee 
















their hobbies. Cash-in on this consistent demand. Put a 
display of attractive Smooth-On cans on your counter. 
That way your customers will be reminded of the 


many uses for Smooth-On. And they'll be back again 





and again to fill their workshop needs. 








WELDWOOD works wonders for craftsmen. And millions of 

MECHANIX ILLUSTRATED craftsmen read Weldwood advertisements in MI. 
They have plenty of use for top quality products like Weldwood, 

Satinlac, and Firzite. They want the best and shop where they cah buy 







lS the best. Be certain they know you carry these U. S. Plywood 

is products. Set up the free demonstration display. And remember 
...top quality products mean satisfied customers... and 

> satisfied customers come back for more, 

oY 
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67 West 44th Street, New York 18, N. Y. 
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é They give that extra sales appeal, that final 
finishing touch. 





Here’s why... 


Hexagon heads —full finished —completely machined 
—top and bottom . . . bearing surface washer faced. 


Top of head chamfered . . . sides parallel and smooth, 
mirror-finish. Clean-cut and precise. 


Threads uniform and accurate to close tolerance dimen- 
sions for perfect fit to standard gauges. 








Points machine turned — flat and chamfered. 








More and more buyers simply specify Shinyheads. Justi- 
eS . fiably famous — Shinyheads have earned the reputation 
Shinyheads as “America’s best looking cap screw.” 


NC or NF Thread 





The FERRY CAP & SET SCREW Co. 


2155 SCRANTON ROAD * . . CLEVELAND 13, OHIO 


‘CAP AND SET SCREWS » CONNECTING ROD BOLTS + MAIN BEARING BOLTS » SPRING BOLTS AND SHACKLE BOLTS » HARDENED AND GROUND BOLTS « wae 
(ALLOY STEEL SCREWS » VALVE TAPPET ADJUSTING SCREWS + AIRCRAFT ENGINE STUDS © ALLOY STEEL AND COMMERCIAL STUDS + FERRY PATENTED ACORN " 
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HERE’S WHAT YOU'LL SEE..!! 


mam) OVER 4000 LINES OF HARDWARE 
AND ALLIED PRODUCTS. 


i LAWN AND GARDEN EQUIPMENT EXHIBI 


Ee COMPLETE FISHING AND HUNTING DIV. 
a> SPORTING GOODS SECTION . 


Ee 4 FULL FLOORS. 


Fill in and mail the Registration Coupon on this page now. 


you to the Show at all times, will be mailed to you. We will & 














KHIB 
DIV. 


ge now. 





An opportunity to — — — 


Join the thousands of buyers 


Kge of admission, which will admit 





Ve will | 























OVER 650 EXHIBITORS INVITE YOU TO 
RAND CENTRAL PALACE--OCT. 8-9-10-11-12. 


HERE’S WHAT YOU'LL GET..!! 


See new products shown to the trade for the first time. 


Secure the latest information on price, production and 


Feel, see and compare the latest and newest in hardware 


s 

@ Meet and talk direct to over 650 
manufacturers. 

wy 
delivery. 

* 
and allied lines. 

@ Secure new lines and franchises. 

® 


Get a complete picture of the Industry and fulfill your 


buying needs for the coming year. 


NATIONAL HARDWARE SHOW to plan intelligently their 


buying requirements and selling activities. 


make Hotel Reservations for you. NATIONAL HARDWARE SHOW 






of America’s leading 


who annually attend the 





331 Madison Ave., New York 17, N.Y. 
Registration Coupon 


Save time by registering NOW. Fill in and mail this registration 
coupon to the above address and your admission badge will be 
mailed to you. Please check below if you wish us to make hotel 
reservations for you. 

: (PLEASE PRINT) 


Name ... Title 
Firm 

Street 
City State 


Type of Business 
Products Sold 

Please check below the classification of your business. 
(_] Wholesaler [] Retailer [] Dept. & Chain Store Buyer 
) Importer-Exporter[] Mfgrs’ Agent [] Manufacturer [(] Other 
(] Please send us your hotel reservation blank. 


Minors under 18 years of age will not be admitted under any 
circumstances, 


THOU 
SANDS OF BUYER 
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=~ Your Housewares Sales Sr 


| 


THE DAZEY “88” CAN OPENER 


THE DAZEY Has all the famous features which have made 


T E ® D E R Z - IT DAZEY America’s most-wanted can opener, 
4 plus the new “‘Dual Electronic’’* Can Lid Lifter 

A timely kitchen tool é that holds up the lid after it has been cut 

for tenderizing the more ) from any round, square or oval can. 

economical cuts of meat. : 

Merely roll it criss-cross 


over the meat with @ | Both Items Nationally Advertised 


firm pressure, and you 


make the steak or chop and Backed by Ready Consumer 
_ Acceptance of the DAZEY NAME 


The new Dazey “88’’ Can Opener and the new 
Dazey Tenderz-it are both available in all Dazey 
Kitchen-tested colors; and both are individually 
packed in shelf display cartons. . . 12 of any one 
color per shipping case. For complete information 
and prices, see your Dazey Kitchen Help sales- 
man or write: 


v V Booth 54 


HARDWARE SHOW ae ste toate 


| Grand Central Palace 
October 8-12 DAZEY CORPORATION « ST. LOUIS 7, MO. 
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HERES A WEW LIFT FOR YOUR 
SOARING C000 alré PROFITS 
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GOoD-AIRE is now on millions of housewives’ shopping lists— » ffe o << 3) fi f f f 






not just as a fall and winter item but as a year round house- é fi i 6 opaite Kes A i i ; 
hold staple. And to give the coming seasonal up-swing an p ate < am A 
extra boost we are offering a big-demand premium that’s an hd 6) if i i 


easy-to-see value, an article of tested appeal. It’s a send- 
away offer, too—there’s nothing for you to handle but the 
extra profits. 

This big value offer will be featured in LIFE, GOOD HOUSE- 
KEEPING, BETTER HOMES & GARDENS, LADIES’ HOME JOURNAL, 
and in THIS WEEK and other local newspapers throughout 
the country. Get set for even bigger volume sales in the 
growing GOOD-AIRE market! 


DISPLAY PROMINENTLY AND 
CASH IN ON THIS SPECIAL 
GOOD-AIRE PROMOTION 


Order GOOD-AIRE from your wholesaler now! A ey SH? Cee, 





SEE US 
BOOTH 232 


FIRST AND FINEST 
SPRAY-TYPE INDOOR 
AIR FRESHENER 










Bee wyritity Shears 
$1.29 Value for 







Only 50¢ nd label 
special wrap-arou 
and aire container 









{rom Good: 









EYE-CATCHING BAND ON 
EACH GOOD-AIRE CONTAINER 
FEATURES THIS SALES- 


BUILDING PREMIUM 
BRIDGEPORT BRASS COMPANY 


Bridgeport 2, Conn. 
World’s Leading Producers of Aerxaxsol* Products 






Regular size retails @ 98¢ Your profit 31¢ 
etrade Max Large economy size retails @ $1.89 Your profit 62¢ 
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MODEL FSR 


NOW, more THAN EVER - - 
THE GREATEST HOME CALKER VALUE 


UNIVERSAL CARTRIDGE HOLDER — New Design provides greater support — permits 


use of Fibre or Metal spouted cartridges. 





2 | PATENTED CARTRIDGE BAIL — locks cartridge in place, making a safe, rigid caulking unit. 
3] HIGH LEVERAGE TRIGGER — Gives o smooth easily controlled flow of compound. 


CONTOUR HAND-FITTED GRIP — New ease in caulking with larger, more comfortable 
handle. 


POSITIVE RATCHET DRIVE — Proven 2-dog action and quick release rod guarantee 


trouble-free service. 
PACKED six or 12 to the case. 


6 
ital introduced this Calker with the already famous spouted cartridge in 1947 and 
it has consistently outsold all calker combinations because it’s built honestly to deliver 
and get results — brings the user back many times for more cartridges. 


Specify your caulk in Vital Made Cartridges to guarantee perfect fit. 





We manufacture all caulk equipment except compound. 


Vital PRODUCTS MANUFACTURING CO. 


CLEVELAND 4, OHIO 
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National Ha 
BUY 





CELLAR 
DRAINERS 


SEEUS — 
BOOTH 216 
Bip fall, work on many new homes, or rebuilding and modernization, 
will be right at the stage where Water Systems, Plumbing Brass 
Goods, and Cellar Drainers will be needed to finish the jobs. Here's 
where you will “shine” if you stock and sel! these three Barnes Leaders. 
You will find there is a Barnes Water System for every farm and home 
need. You will also find Barnes Brass Goods are without a peer. And 
Barnes has a cellar drainer that’s a “red-hot” item when it comes to 
BA performance and price. Check your stock of these three important items. 
a aN * \ Place your orders with Barnes now! It’s none too early to be sure! 





VISIT OUR BOOTH NO. 216 
National Hardware Show * Grand Central Palace» New York City * Oct. 8-12 a 





R 20, 1951 


BUY THE BEST * © © BUY BARNES 














THESE MEN WILL GRE 
SHOW FOR OCEAN CI 





My Ubl 
Mid-West 


Booths (728-730) and say * 





BIG NEW ADVERTISING 
CAMPAIGN ANNOUNCED 


Ocean City and Montague are going to 
back up dealers strongly during the 1951- 
52 season with heavy national consumer 
advertising and advertising to the trade. 
The national consumer campaign, which 
starts in October and runs through next 
June in such national magazines as Lirr, 
SaturDAY Eventna Post, Loox, True. 
Houtway, AMeriIcan, and Co.utEr’s, will 
reach over 100,000,000 readers. Advertise- 
ments are scheduled to appear every 
single week. 

Additional advertisements will appear 
in the sports magazines such as Sports 
AFIELD, FIELD AND STREAM, and OuTDOOR 
Lire. Look for them, and tie in your dis- 
plays and promotions to cash in on this 
effort. You'll receive more details about 
this shortly. 


‘""W ORL D 








Frank Smith 
New England 


CF amas | aa a 


OCEAN CITY-MONTAGUE 


DEALER NEWS 


ee -on e  ee  ee  O,  CO -oe Onn 





Paul Howard 
Southern 


PREVIEW SHOW NEWS FROM 
OCEAN CITY-MONTAGUE 


This year there’s a treat in store for all 
dealers with an eye to profits from the 
Isaak Waltonites in their locality. Mon- 
tague will have a well-rounded exhibit of 
their, line of glass rods, each rod dupli- 
cating Montague’s basic bamboo line of 
moderately priced rods. This complete 
line with a full price range, has never been 
offered by Montague prior to the Hard- 
ware Show this year. 

Included in the exhibit for the first time 
will be Montague’s newest development 
in Holloglass and Solid Glass fresh and 
salt-water spinning rods, including a 2- 
piece spinning rod especially developed 
for the Northwest. 


BAITCASTING RODS 


A complete line of baitcasting rods will be 
shown in both Solid and Holloglass. Prices 
range from $7.95 to $22.50 in Holloglass 
and $5.95 to $15.25 in Solid Glass. Special 
Holloglass rods for bonefishing have been 
developed and are included in the showing. 


TROLLING RODS 


Every weight customers could possibly 
ask for in Holloglass trolling rods, will be 
on display at the Montague booth. Big 
game rods are included. An outstanding 
variation of the “‘Cape Codder”’ one-piece, 
with non-detachable grip, is available in 
Holloglass this year. And for the first time 
Montague is offering a 2-piece Holloglass 
Boat R 


goo Ss 


John Keith 
Mid-Atlantic 


While visiting the National Hardware Show at Grand Central Palace, be sure to stop by the Ocean City-Montague 
‘Hello!’ Paul Johnson, Bill Bleloch, and Ed Maguire will also be on hand to welcome you. 


Gr: 
wont’ Ue. 


~\ < 


ET YOU AT THE 
Y-MONTAGUE 


‘ Joseph A. Paull, Jr. 
South-West 





Although some reel models may be in 
short supply, reel display stands are still 
available for dealers. They are made in 
handsome chrome, 25 inches high. Priced 
at $7.50, they offer an outstanding display 
fixture for exhibition of salt or fresh-water 
reels. Display holds 14 reels. Immediate 
delivery is promised. 


MONTAGUE ANNOUNCES 
4-PIECE “TRAVELER” 


New 4-piece fly rod of Holloglass, revives 
an old favorite known to many as the 
“trunk-rod”, because of the ease with 
which it can be packed in a suitcase or 
trunk for convenient handling. List price 
is $25.00. 
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SEALMASTER 
TANK BAIL 
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SEALMASTER 
FAUCET WASHER 


Finest neoprene rubber. 
Tough and flexible for 
instant cut-off. Quickly, 
easily installed. All pop- 
ular sizes, colorfully 
packaged. 
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SEALMASTER 
BOWL RING 


A bigger, better tank ball. 
Guaranteed 4 years. Ag- 
gressively merchandised 
for fast turn-over. Fits all 
valves. 








FUEL TONE 
Improves combus- LIQUID 
tion. Eliminates fuel- WRENCH 


wasting soot. Melts rust away. 


Frees frozen joints. 
Deodorized. 
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Here’s a line of brand new leaders 
for the hardware field—backed by 
SOLDER SEAL’s 25 year reputation for 
top quality—merchandised, packaged and 
priced to promote bigger sales and bigger 
profits from chemical and rubber goods! 



































































































































Your customers know the SOLDER SEAL 
line—always in demand! Cash in on this 
PROVED POPULARITY .. . See us at the 

#8;  show—SOLDER SEAL Booth 449. 





































































































DRAIN 
PEP 





























































































































































































































Swiftly frees and cleans 
clogged drains. 











WORLD FAMOUS 
FAMILY 
of 
TITESEAL 
COMPOUNDS 
A complete selection 
of scientifically 
blended compounds 
for dependable, all- 


ICES 
R” 


Quick and easy to install. 
Insures a lasting leak-proof 
seal. Fits all bowls—indi- 
vidually packaged in at- 





purpose sealing ef- 
ficiency. 


revives tractive boxes. 
as the 
se with 
case Or 
st price 
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CHARLOTTE, 











RADIATOR SPECIALTY 


COMPANY 


NORTH CAROLINA ® RADIATOR SPECIALTY COMPANY OF CANADA, LTD 





Manufacturers of World Famous Solder Seal Chemical and Rubber Products 
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SEE YOU AT THE 
HARDWARE SHOW 
GRAND CENTRAL PALACE 


OCTOBER 8-12 INC. 


Follow the crowd to Booth 298 

A complete exhibit of KEIL key 
duplicating machines — many other 
money saving items of interest to you. 


WE WILL DUPLICATE YOUR AUTOMOBILE KEY 
TO DEMONSTRATE OUR AUTOMATIC MACHINE 


“See you at the show” E00 7 


KE YouPLiCATING MACHINES 
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you CAN DROP THEM— 
puBBLE GLASSES 


you CAN LEAVE THEM IN 


Tue SUN OR ON ICE 


STICK! 





you CAN SEE THE BUBBLES 
FROM ANY ANGLE ..- 
EVEN FROM BELOW! 





you CAN USE on 
ANYWHERE—CAN 


CORRODE 
conDuCcT 


_.. D0 NOT 
EvectRIcITY! 





EL 
LINE —FEATHER- 
E SAG! 


you CAN 
ON THE 
weigHT, NO LIN 


See these amazing new tools . . . for 
the first time at the Hardware Show! 


(3rd Floor, Booths No. 627-28) 


TWO GUARANTEED* 


SHA yen 








See for yourself how the glass bubble-vials are 
molded into magnifying crystal-clear Lucite! 


For the first time in hardware history, you can now sell 
your customers a line of levels that are guaranteed 











shatterproof. Drop them on cement; let them slip from TORPEDO LEVELS 
a couple of stories up; they can take it or we'll replace Packed six to 
them. The glass bubble-vials assure usual accuracy and Dipley Bex 

are solidly and safely enclosed in tough Lucite. And the Retail $2.69 each § 


housing of the torpedo level is made of Tenite II, the 
shock-resistant plastic used in mallet heads. 


* WRITTEN GUARANTEE SLIP WITH EVERY LEVEL-IT LEVEL! 


The bubble in Level-It levels can be read from any 
angle. In addition, Lucite has the property of picking 
up every bit of light and will illuminate the bubble in 
dark corners. 

These new Level-It levels are “naturals” to eliminate 
the repair headache forever . . . immediately offer a 
big sales volume in replacing old-style levels owned by 
both pros and amateurs. Priced at retail to make at- 
tractive unit profits. First orders taken at the Hardware 
Show for December delivery—in time for Christmas 
business. 


THE TOOL DIVISION OF “we 


CREATIVE PLASTICS CORP. 


Stony Brook, L. |., N.Y. * Chrysler Building, New York 17, N. Y. 


LINE-POCKET LEVELS / 
Packed twelve to 
Display Card 


Retail 98c each 
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“They cell without you saying a word! 


COUNTER MERCHANDISERS 


SELLS! STOCKS! SAVES WORK! 


Beautiful natural birch and knotty pine finish 

4 Standard Swing-A-Weay brackets attached 
Stocks up to 24 Standard Swing-A-Way packages 
Dimensions: 19” wide, 9” deep, 18” high 


om 
Your customers serwe themselues! 


When you pull one package out — 
MODEL $$ 24 another falls into its place 


“SILENT SALESMAN’ 
DISPLAY 





STOPS SHOPPERS 


SHOWS THEM 
SELLS THEM 


Finished in 4 eye-catching colors 
Stocks and displays merchandise 

4 Swing-A-Way brackets attached 
Compact (only 20” wide) and sturdy 


MODEL $$ 6 qORK- 0, 
THIS SALES-AID MATERIAL IS PACKED WITH EACH DISPLAY 


20 Demonstration Cans. ..100 Colorful Counter Folders... 
14 Sales Spots ...10 Newspaper Mats. 






KING of the can openers 


For the &3 QUEEN of the kitchen 


pon 
“Ss  SWING-A-WAY MFG. CO. 


4100 BEC K avi. «© ©F. 4£ OOS 16, MO. 
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assachusetts dealers_in 


Soa ft Spel 


ASSORTMENT SERVICE 


4 retail hardware man of 
long experience, Sam Soh- 
mer, operator of Sharon 
Unit No. 6, knows and 
shares your problems. 
Youll find him helpful, 
congenial and anxious to 
serve you well, 


Meet Sam Sohmer of Ken-Line Products, 236 Milk St., Boston, 
Mass. He’ll be stopping at your door periodically to give you 
complete Sharon service . . . to check your 
stock ... to keep it clean and up to date... 
to furnish you with refills . . . to set your 
prices right . . . in short, to help you make 
more profits. Of course, this friendly service 
is free to Sharon dealers. Contact Sam now 








for the Sharon story . . . or write directly 


BOOTHS 555-6 





to us. 


Sseavore (Giul and Spf Co. Boston 10 Mass 


202-216 PURCHASE STREET 
5 itaents mean... Compact Packing . olarge ba ee « Le ee 
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SHURLOK GLASS KNOB BEDROOM OR 
BATHROOM SET...a “smart looking” mem- 
ber of the new Shurlok line featuring 
sparkling beauty, lifetime quality, econo- 
my and sensational new style construction. 


TEGCO GLASS KNOBS ALWAYS 
MAKE A BETTER (MPRESS/OW/ 


The Major’s obsession was to make an impression, 
With his etchings and tales of yore, 
But his best impression was made by the possession, 


Of a TEGCO GLASS KNOB on his door. 





NATIONAL CONTRACT HARDWARE SHOW NATIONAL HARDWARE SHOW, INC. 


Chicago September 17-18-19 October 8-9-10-11-12 
Booths 60 and 70 New York City Booth 17 


TECHNICAL GLASS COMPANY, INC. 


2050 EAST 48TH STREET, LOS ANGELES 58, CALIFORNIA 








TEGCO TUBULAR GLASS 
KNOB SET features unex- 
celled “Sales-Appeal,” 
quality and distinction... 
The world’: largest selling 
knob style 





Quality 









Since 1920 
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POPULAR 
SCIENCE 





EI WEALTH OF SELLING AIDS 
TO HELP YOU CASH IN 


Pockgmme Stock ‘em and sell ‘em 
maim at the same time with 
this colorful one doz. 
counter display...TV-12. 


NEW, compact sales- 

compelling 2 doz. unit 

self-vending display . . 
TV- 6. 


H hitting newspaper ad mats, written from your 
point-of-profit — give you local tie-in on tremendous 
national campaign. Dynamic point-of-sale stickers 
focus buying attention on profitable Tot 50’s. Exciting 
window streamers reproduce national advertising in 
FULL COLOR. 


. Plus 


Contact your jobber 





“BANDWAGON 


A TERRIFIC ADVERTISING 
COMBINATION OF ALL THESE 
GREAT MAGAZINES 


Plus ParXe 


THE COMIC WEEKLY 


AMERICA’S MOST POWERFUL 
SINGLE ADVERTISING FORCE 


le in Sales 


FOR YOU! 


100,000,000 PROSPECTS 


created by an all-powerful pro- 
motion that pre-sells this new 
home tool as never before! 


IT TACKS! 
STAPLES! 
MENDS! 


Takes the place of 






and string by doing 
hundreds of jobs 
easier, faster, safer, 
cheaper! 


SPE ED products company, inc. 





or write direct fo: 
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32-01 QUEENS BLVD. * LONG ISLAND CITY 1, Nv. a D808 . ) 
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MINUTE MINDER j 


x - 





— Is ae actual ed pete a 1K, ‘ f , See me at the 
re-designe or greater portability: — ' 
New, p satnlle TR pel a meee ) NATIONAL HARDWARE SHOW 
New, clearer “Ding”! Times cooking, Booth 306, Grand Central Palace, 
baking, home permanents, sun-lamp 
treatments, scores of other chores! 
Now you can “take it with you” to 
“remember when you forget”! So 
handy, so useful, one customer tells 
and sells another! Stock up now on 





No. 2428 Portable Minute Minper, single “Ding”, white 
plastic case, red numerals. (Illustrated) Retail $3.95 


this great new portable Lux MInuTE No. 1928 Standard Minute Minper (not illustrated) for 
MINDER, with built-in sales appeal! those who want long ring. Retail $4.95 


—_- 


. In the Gecadflew Selt-Selling Display Carton! 
Smart New Gift Box! Colorful New Folders! 


@ Eye-catching point-of-sale display shows uses — tells 
all, sells all! Holds 12 boxed Portable Minute Minp- 
ERS, takes only 614” x 5” counter space! 


2 OS ee ee 6 ee en me ee ne ee ee eee 8 eee. 


@ Smartly-styled individual box adds sales appeal for 
home users and gift buyers! Attention-getting! 


® Colorful folders stress multiple uses and 1-year Guar- 
antee. Extra folders are provided for counter use! 


of 
e 


Order Portable Minute Minders in self-selling 


: display carton from your jobber today! 





For your extra folders write Lux Clock Mfg. Co. 











85 Johnson Street, Waterbury, Connecticut 





LUX CLOCK MANUFACTURING CO.. INC. 


WATERBURY 20 CONNECTICUT 








Makers of alarm and novelty clocks and the world-famous Minute Minder 


10, 1951 HARDWARE AGE, SEPTEMBER 20, 1951 107 

















las: dba es hale BES my 


iin iia 

















SWEEPING THE COUNTRY — 


The De Laval Model F Combine Milker 
which milks. strains and delivers the 


milk direct to 40-qt. cans. Eliminates 





stooping, squatting and miles of 
walking Milks more cows in less 


time—produces cleaner milk. Equally 





efficient with stanchion-type or loose 


housing barns 


Le Cit Funl with Dekjwal 


There’s a great deal of satisfaction—and profit, too—in representing the 
De Laval line which since 1878 has always been first with the best. 














ee 
New De Laval New De Laval "i 
Magnetic Speedway Sterling Speedway  * oe Lovet Sates oa” New De Laval Speedway New De Laval Speedway New De Laval 
Milker Milker Sepecially designed pon Gens Srecams nail Coolers waneednay New De Laval Speedway 
De Laval engi- Another great for the manwhomilks For better food pres- Feature forced circu- Vacuum Can Hoist 
neered for still new De Laval l0cowsorless...low Cleanestskimming. ervation and better lation of cold water Engineered for Takes the work out of 
better, faster, Milker for better in price...inexpen- easiest-to-clean farmliving. Improved and thus achieve the dairyman. loading and unload- 
cleaner milking. milking at lower sive to install...re- separators ever table fare at lower rapid, thorough and Supplies 12 full ing the milk cooler. 
New stainless cost. New from lieves the drudgery built. Every part cost. Beautiful in ap- low-cost milk cooling. gallons of 185° Operates on 10 in- 
steel unit and stainless steel of hand milking for milk touches is pearance—depend- Built in five sizes and water. Lifetime ches of vacuum sup- 
Pulso-Pump. units to pump. thesmaliherd owner. stainless steel. able and economical. eight models. copper tonk. plied by milker pump. 






THE DE LAVAL SEPARATOR COMPANY 


Write Your Nearest De Laval Office Ye Lay Va ey AD @ For Full Dealership Information 
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Nation's Most Complete 
Line of Rotary Mowers 


Modern design... light weight... and priced 
to sell. Three sizes. Gasoline and electric mod- 
els. Every one an outstanding leader in its 
field .. . each a value sensation that meets 
and beats all competition. Compare quality, 
features, performance . . . and both you and 
your customers will choose Majestic Rotomatic 
every time. Easy to operate. Equally good for 


regular lawn, tall grass or weeds. 


Most Profitable Line 
for You to Sell 


16-Inch Stops, interests and appeals to nine 
Gasoline and j 
Electric Models ; out of ten customers ...in a market 


that has already zoomed to well over 
roMaltialeie-toMasliiitelamelolilela mM a-1¢lamelile| 
is still growing by leaps and bounds. 





Don't miss Majestic Rotomatic .. . the 
line that outsells all others. Send for 
prices and complete information today 

. and cash in on this tremendous 


18-Inch new market. 
Gasoline and 
Electric Models 


yum sup- 
er pump. 


LL er 6 ee ee | Ee LE OR Le Re nn Seen oo oe 


22-inch 


Gasoline Mode MmonarRK SILVER KING, INC. 
6501 W. Grand Ave., Chicago 35, Ill 


Manufacturer of the Famous Monark Bicycles 
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Here’s How to Get Your 


FREE CAN-O-MAT 


PLUS A 


FREE DISPLAY! 


TO INTRODUCE THE NEW RIVAL 


ca AN-OMAT 


LOW 


PRICED! 
Loaded with | 
EXCLUSIVE Fnerbocae 


Good Housekeeping 






























FEATURES Ss sone 
e5t8: EAS 
Us 
° 
Fe 
NEW NEW 
Master Gear Locking Swing Bracket Oil Ring Oil Channel Single Action Handle 


No Levers 


Deluxe Model Cat. No. 160—white baked enamel and 


BERRIEN TIOWD a5. c 5 ccc cies uo ceaiecwiee ... $2.38 
Chrome Deluxe Model Cat. No. 155—chrome handle 
and plate with choice: red, white or yellow...... $3.98 





Most Wanted Gift 






f 
rtment © fer any Oe 
with an oss° 98 fr any Occasion 
assortment A we con o-mats (827% 
del n-O-Mats STREAMLINED 
t AUTOMATIC 


Increase 


PROFITS 
2 Ways” 









-+-Your ¢ il value KM 
surfac 


y ost only $23. 
Profit $18.88, Plus FREE ji” 





Order from Your Distributor Today!...or write * 


mr 


—) 7 (KO) eV 
=< GS — (CO tad Ue ( Con 


’ 





RIVAL MANUFACTURING COMPANY cs i. LNT TS |} E 
KANSAS CITY, MISS OURI ~ Ages =< a 
RIVAL MFG. CO. OF CANADA, LTD. e MONTREAL COMPLETE LINE OF CAN OPENERS FROM $2.98 to $7.9 
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Yer METAL TREAT 


CONCENTRATE 


KLEAN-STRIP 

The amazing, new 
non-inflammable paint 
stripper that has revo- 
lutionized the paint 
remover business. 
Safe to use anywhere, 
on any finish and any 
surface. Works fast, needs no after- 
wash or neutralizer. Saves labor. 


STRIP-X 

Economical, inflam- 
mable-type remover. 
Contains no benzol. 
Removes several coats 
with one application. 
Requires no neutraliz- 
ing or after-wash. 
Strip-X_ works equally well on any 
finish and any surface. 





12. Ounces 
EL 4S 
One Gallon 


Xx 


KLEAN-STRIP REMOVERS FOR EVERY PURPOSE 


HEAVY BODIED 

PAINT REMOVER 
This flush-type re- 
mover is heavy in 
body, so will stick to 
any vertical or over- 
_ head surface. Doesn’t 

drip on the floor 
or on the workman. Requires no 
after-wash. Non-inflammable. 





VISIT BOOTH 557 AT NATIONAL HARDWARE SHOW. 
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39 Items 


$14.95 PROFIT 


H Y D E MANUFACTURIN 


112 


48 
$8.80 PROFIT 


Hyde offers a variety of beautiful hardwood dis- 
plays—colorful, compact—featuring the famous 
Hyde Putty Knives, Scrapers and Wood Scrapers. 
They’re fast-moving items—priced for 50% 
mark-up, quick turnover. Other Hyde products 
include filler-type paint rollers, wallpaper re- 
movers, linoleum knives, roofing knives, sloyd 
knives, butcher knives, palette knives and 
spatulas. Write for full information—on Hyde 


products and promotion aids. 


Visit our Booth 89 at the 


National Hardware 
Show, October 8-12. 


No. 7B Display 
36 items 78 items 
$10.00 PROFIT 


Volume sellers-profit gerrers / 


Sturdy, smooth 18" and 24" Kimble 
Glass Bars sell on sight because they add 
to the room’s décor—be it bathroom, 
kitchen or nursery. Their clear, curved 
crystal bars and gleaming metal fittings 
never look old... won’t rust, or snag 
sheer stockings and fine towels. 


You'll like them, too, because they are 
priced right for quick sales and generous 
‘profits. Tremendous production facili- 
ties at Kimble make it possible for us to 
offer you a cost that permits an attractive 
margin at retail levels. Order today 
from your wholesaler, or write direct. 


A GLASS BAR FOR EVERY PURPOSE—AVAILABLE NOW! 


ee. oe” 4. 








Kimble Bent-End Glass Bars—!/)" crystal 
or opal glass with strong, modernistic metal 
fittings. 18” and 24” lengths. 











Kimble Double-Purpose Glass Bars—crys- 
tal glass with adjustable fittings for partial 
or full-length use. 24” long. 


Kimble Button-End Glass Bars—crystal or 
opal glass with adjustable metal fittings. 


hk ; , ee i 18” long. 


KIMBLE GLASS ereno 1, oma 


Division of Owens-Illinois Glass Company 
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A brush can win 

friends for your store — 
or lose them — as well 

as a vacuum cleaner. 

Are you conscientious 
about stocking only the 
best? In scrub brushes, 
the best means Empire’s 
plastic scrub that 

outlasts ordinary brushes 
5 to 1. The sparkling 
white EMPRENE plastic 
bristles are waterproof 
and easy to clean, stay 
stiff when soaked, won’t 
mat. rot or mildew. 

The Empire plastic brush 
cleans faster — and it 


sells faster, too, in the 


what does attractive display carton 


you get with every dozen 


your reputation brushes. Let the Empire 


plastic scrub help keep 


9 
rest on ° your reputation spotless— 


and to make sure all 





THIS IS AN 
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your brushes are making 
friends for you, specify 
Empire every time. 


VISIT US AT BOOTH #58, NATIONAL HARDWARE SHOW 
GRAND CENTRAL PALACE, NEW YORK CITY, OCTOBER 8-12 


BRUSH 


EMPIRE BRUSHES INC. - PORT CHESTER, N. Y. 
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?LIERS AND 


PIPE WRENCHES 


END WRENCHES 


challenger’s 


LP Vale), 7.5 
HARDWARE SHOW 
GRAND CENTRAL PALACE 


NEW YORK 
OCT. 8-12TH * BOOTH NO. 36 








have everything 


INDIVIDUAL TOOLS 
Everything you need in pop- 
ular-demand, fast-selling 
precision hand tools—all types and 
sizes of CHALLENGER ratchets, thin- 
wall alloy sockets and attach- 
ments in 14”, 3g”, & 4%” drives, 
end wrenches, "box, adjust- 
able, combination and pipe 
wrenches, screwdrivers, 
cutters, pliers, etc. 
CHALLENGER gives you 

at low cost a fine 

quality line for 

1001 daily needs 

around home, 

garage and 


ADJUSTABLE 
WRENCHES 


Yes, CHALLENGER Toots have everything you need 
and everything your customers want...advanced de- 
sign.. top-quality materials...precision performance 
.. rugged dependability...full Factory Guarantee. 
CHALLENGER has a merchandising set-up, too, that is 
tailor-made for you...you can order tools individually 
—or in sets—or on display boards—or in automatic 
merchandising stands for counter or floor. And best 
of all, CHALLENGER Toots are priced to sell fast—they 
offer tremendous value that builds huge volume... 
value that is instantly apparent to your customers 
..and keeps them coming back over and over again! 


SOCKETS SELF-SELLING DISPLAY BOARDS 
Everything you need in SEE-AND-BUY Display 
Boards for selling pliers, cutters, wrenches, screw- 

drivers, ratchets, sockets and attachments. Extra-durable 











and beautifully-colored display boards are furnished 
FREE with the tools you order—are super-compact 
(measure only 2’ x 2’), yet each board holds a COM- 
PLETE assortment. 


COMPLETE SETS 
hk aga you need.in wrench and sqcket sets 
L5- piece basic wrench sets up to a complete 
\c Tool et. Soak in- 
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COUNTER 


ou need @ DESIGNED TO PERFORM 
nced de- Superb performance comes 
ormance from CHALLENGER’S advanced 
engineering...practical, up-to- 
‘ the-minute features... perfect 
, that is balance...and lightweight 
ividually streamlined construction. 


utomatic @ BUILT TO LAST Long life, N° pe a 
nd best dependability and precision ac- Fumes TOT », = 


ip 


arantee. 


la lw Te) 


curacy are “built-in” features 
of CHALLENGER TOOLS. Top- 


olume... quality metals throughout, with 4 “ev YS q Pf, Y 7 S) 
stomers toughest alloy on thin-wall sock- poe 3 28 4 Z ig fy y, y); Yj Vs 
ex MMA yy 


er again! ets and attachments. 
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@ PRICED FOR VOLUME 
Qutstanding values assure 
rapid turnover. CHALLENGER’S 
streamlined precision produc- 
tion methods mean better tools 
at lower cost to you. 


@ UNCONDITIONAL FAC. 
TORY GUARANTEE You can 
sell CHALLENGER with confi- 
dence... every CHALLENGER 










tool is fully guaranteed against , u f ee 
defects in either material or 7 monn | ie a 
workmanship. —_ —— 

” AUTOMATIC ae 





sea FM OUAtTY ~ MERCHANDISERS 
yy Everything you need to sell 
CHALLENGER TOOLs automatically—and 
get sensational daily volume on im- 
pulse and reminder sales! With CHaL- 
re Vliet LENGER you have the advantage of 
RDS oo | small-investment units in both floor 
Display E 3 and counter styles...beautifully de- 
ss. screw- J : signed, solidly constructed and amaz- 
durable ~ ingly compact—yet with every tool 
furnished NATIONALLY ADVERTISED—Con- visible so your customer will readily 
--compact tinuous campaigns of hard- buy. You’ve never seen anything like 
a COM- hitting CHALLENGER Ads in these CHALLENGER AUTOMATIC 
popular publications direct MERCHANDISERS for rolling up big 


customers into your store to daily turnover and profits! 
buy CHALLENGER Tools and , 
Tool Sets. 









_ - ~ 
. 
2 ER A TRU ES FR Oe ew See ER 8 8 oe 


& 
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SEND FOR FR E eg i, Penens Corporation, Dept. H51 
oe ; AJ * 3900 Wesley Terrace, Schiller Park, Ill. 
4 ; VES if Gaawee. ; Sa uded 3 F Please send immediately your New 1951 Catalog show- 


a ENCE _NS ¥ a ing complete CHALLENGER Line of Individual Tools, 
va bere : ; i Tool Sets, Tool Display Boards and Tool Merchandisers. 


Company Name_— a a 
Att. of (Your Name) a 
Sieet @ Tees quidpeutenseuninaie: 


eee ee 
My Jobber’s Name 
SSR a AA 








Scout 22” 


with “Weed-Topper” 
(Scout) 





“MOTO-MOWER”* 


boat kuown wate it POWER-LAWN-MOWERS 


New models of MOTO-MOWER have many exclu- 
sive features, including “Weed-Topper”, first funda- 
mental improvement in Power Lawn Mowing, now 
available on “Moto-Boy” and “Scout” (illustrated) 
models, as optional equipment. So equipped, they 
top dandelions and other obnoxious weeds, ahead 
of the reel and it in turn then can cut the weeds off 
short, at the same time the reel cuts the grass to 


The MOTO-MOWER Gomfany DETROIT 1, MICH. 


normal height . . . In addition to the MOTO-MOWERS 
(reel type), there are two models of “Roto-Mower” 
(whirl blade) 16” & 20”, which are driven by a 
vertical shaft engine, providing direct application of 
power to the horizontal (whirl blade), greatly 
simplifying its design .. . There is a MOTO-MOWER 
for every purpose, to meet all competition—write 
for complete information. 


4602 Woodward Ave. 
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BACKED BY A GRAND CENTRAL PALACE 
$ 00 NEW YORK CITY 
1,000,000 We'll be looking 
ADVERTISING for you! 
CAMPAIGN 
* 570 RADIO 
STATIONS AND ACCEPTED 
+ METROPOLITAN _| WARDWARE TRADE 
TELEVISION ! 
* 118 MAGAZINES 
* 635 NEWSPAPERS 
* 
d-CON IS SOLD WITH A 
MONEY-BACK GUARANTEE 
Write today for details 





d°CON C0 INC. e 112 E. WALTON ST. 
ms CHICAGO 11, ILLINOIS 





Hardware Age Invites You 
to visit their Booths 
at the National Hardware Show 


Grand Central Palace 
Oct. 8-9-10-11-12 


See us at Booths A and 122 











National Hardware Show, 
New York, Booth #68 


1951 National Hardware 
Convention, Atlantic City, 
Booth #233 





HAND MOWERS 


tucludtng WEED TOPPER 






16” Hand Mower 


Streamlined side frames 
of an aluminum alloy, cast 
in permanent mold .. . 
light in weight, strength 
equivalent to malleable 
iron, expansion and con- 
traction practically _ nil. 
Semi-pneumatic tires and 
rubber roller, special alloy 
blades, steel reel spiders, 
ball bearings with auto- 
matic spring adjustment, 
cutting height adjustment 
%" to 1A". 


The MOTO-MOWER Company, Detroit |, Mich. 






































CHEVRON 
16” Hand Mower 


low priced mower of ex- 
ceptional quality—rubber 
tired, cast side frames, 
special alloy blades, self- 
adjusting ball bearings— 
cutting height adjustment 
%”" tole”. 
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16” Hand Mower 


Cast, precision ma- 
chined side frames— 
all steel reel with spe- 
cial alloy blades, pre- 
cision ground, ball 





bearings with auto- 
matic spring adijust- 
ment .. . semi-pnev- 
matic tires and rubber 
roller, cutting height 
adjustment %" to 12”. 


Pe 2 ee ee ee ee ee 





First fundamental improvement in lawn 
mowers now also available on CITATION 
and CADET models of hand mowers, as op- 
tional equipment at the factory. So equipped, 
they perform double duty, topping the 
weeds ahead of the reel, enabling the reel 
to cut obnoxious weeds off short, at the same 
time thot it cuts grass to normal height. 








The famous Jet-O-Matic. Dual service, 
for shallow or deep well use. 


The amazing Balanced-Flow Jet. 
Tankless, with self-adjusting capacity. 






Goulds **Cid” 
Shallow Well 
Reciprocating Pump. 


Goulds ‘tid’ Deep Well 
Reciprocating Unit. 


Goulds **Pyramid’’ Heavy 
Duty Reciprocating Unit. 


Look for a special announcement 
on these pages next month! 


Goulds Pumps Inc. + Seneca Falls, N.Y. 
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TOOLS BY BARCALO 


e Drop Forged 

e Accurately Machined 
Carefully Heat Treated 
e Attractively Finished 


—the line that’s speci- 
ally built, specially 
priced for quick sales 
to your biggest, richest 
tool market—the “home 
fix-its”! ... Here’s just 
a small part of the 
popular, profit-making 




















Slip Joint Pliers 
for precision work. 
Diamond Knurled 
Handles for 
positive gripping. 


Combination Box 
and Open End 
Wrench. Drop- 
forged from Nickel 
Chrome Molyb- 
denum Steel. 

14 sizes 4%" to 
114" in sets or 

4 individually. 


Pipe Wrenches 
in 8,10 and 14 
inch sizes. 
Polished steel 
jaws and frame. 


i 
j 


\f 


Poly Nose Pliers. j Diagonal Pliers. 
Light, easy-to-handle. 
For cutting small 
gauge wire. Long- 
lasting, tempered 


Answer the popular ; 
demand for strong 

lightweight pliers, 

with multiple 

adjustment. 









2:16 


RIGHT 
guy who wants to 


"FIX IT himself! 


L 


45° Offset Pattern 
Box Wrenches. 

All sizes, available 
individually or 
in sets. 








BARCALO MANUFACTURING COMPANY, 
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BUFFALO 4, N. Y. 





Lineman Pliers. 
Designed to give 
complete satisfac- 
tion. Keen cutting 
edges are tough and 
durable. Blued 
handles with 
polished head. 


Barcalo Line that guar- 
antees complete cus- 
tomer satisfaction 
Write today for the 
big, illustrated catalog 
showing the complete 
line. Send a postcard to 
Dept. “T’’, Barcalo Mfg. 
Co., Buffalo 4, N.Y. 


See Barcalo Tools at 
THE NATIONAL 
HARDWARE SHOW 


GRAND CENTRAL PALACE 
NEW YORK 


Booth 124-125...Oct. 8-12 







































Adjustable Angle 
Wrenches in 6, 8 
and 10 inch sizes. 
Thin pattern. 
Alloy steel. 
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FOX 
Double Barrel Shotguns 
12, 16, 20 and 410 gauges. 

















































“First in the Field” display card, in full color. 
Free to dealers. 


SAVAGE SALES CALENDAR 
1951 OCTOBER 1951 


Shotgun shooting seasons are just around the corner. Your shotgun se//ing 
season is starting now. It's time to feature and push Savage, Stevens and Fox 
shotguns. Hard-hitting national advertising is pre-se//ing them for you. . . tell- 
ing your customers about their features, dependability and value . . . sending 
buyers into your store. 


SAVAGE AUTOMATIC SHOTGUNS 


When you sell Savage automatic loading shotguns, you are in a position to 
offer your customers two models—each especially designed for a particular kind of 
shooting. For use in the blind, and for pass shooting at high flying ducks and 
geese (for general hunting too), recommend the MODEL 755 Standard Weight. 
It reduces to a minimum the recoil from high velocity loads. 


For customers who want an ideal gun for upland game and skeet, show the 
MODEL 775 Lightweight. Point out that its lighter weight makes it faster point- 
ing, easier carrying in the field. (Of course, it will handle the heaviest loads perfectly 
and with complete safety. 


You can assure customers that, in esther model they choose, they'll find rugged 
construction, positive, dependable performance and attractive, streamlined 
appearance. 


FOX DOUBLE BARREL SHOTGUNS 


Fox ‘‘doubles’’—at moderate cost—have fine gun features that sell on sight— 
blued finish frames with etched design . . . walnut stocks . . . capped full pistol 
grips, checkered . . . fluted combs. Remind customers, too, that they have in- 
stant command of two shots, two different chokes, only when they shoot a**double.”’ 


SAVAGE ARMS CORPORATION 


Firearms Division Chicopee Falls, Mass. 










SAVAGE: STEVENS + FOX Rifles and Shotguns SAVAGE 


SAVAGE * WORCESTER Power and Hand Lawn Mowers Automatic Shotguns (12-16 ga.) 
Model 755 (Standard Weight) 
Model 775 ( Lightweight ) 
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B & L No. | Long Spring. 
Nos. 0 and I!/2 same style 
but vary in size. 











B & L No. 4 Long Spring. 
Nos. 3 and 4 same style 
but vary in size. 














B & L No. | Under Spring. 
Nos. 0 and 1!/2 same style 
but vary in size. 














B & L No. 2 Under Spring. 
Nos. 3, 4 and 44 same style 
but vary in size. 








3 
SURE HOLD 
Steel Traps 


Recognized by trappers as superlative fur getters. Made 
in both Under Spring, shown above, and Long Spring, 
shown below, these are items which appeal to dealers 
who stock the best. 











buted Catalog Pe | Prices 
THE HAWKINS COMPANY 


Americas Oldest Trap Manufacturers 
SOUTH BRITAIN, CONNECTICUT 
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Again in ’52... 
TORO MOWERS 
SELL THEMSELVES! 


AGAIN — “Self-Selling” Tags, fixed to 
machines at factory, make sales easier. 


AGAIN-—reel and rotary mowers for every 
mowing need—fine grass to heavy weeds. 


AGAIN —the most effective advertising 
campaign in the mowing machine industry. 


AGAIN—88 Toro Distributors coast-to- 
coast speed repair work, parts delivery. 


18-INCH TORO “SPORTLAWN"” gives most of the larger 
Sportlawn’s fine features. Ample power from quick-starting 
1 h.p. 4-cycle engine. This beautifully-balanced lightweight 
is ideal for small lawns—simple and safe / 


21-INCH TORO “SPORTLAWN” features 
114 h.p. 4-cycle engine. Ball-bearing mounted 
reel with 5 razor-sharp blades of Disston 
tempered tool steel. Extra-wide diamond- 
tread tires. Built to take it! 


27-INCH TORO “STARLAWN” has exclu- 
sive floating axle that allows cutting reel to 
follow ground contours for a smooth, even 
job. 214 h.p. engine. Independent reel and 
traction controls. Riding sulky available. 


122 


18-INCH TORO “WHIRLWIND" trims close 
to walls, buildings. Rotary blade is fully 
enclosed. “Suction-Lift” action pulls grass 
up straight, cuts it off clean. Dependable 
114 h.p. engine. Handle folds for transport. 


22-INCH “WHIRLWIND” is the self-pro- 
pelled favorite for all-around cutting. Large 
areas of grass or weeds are clipped to velvet- 
smoothness in a jiffy. Chops clippings to fine 
mulch. Powerful 214 h.p. engine. 


20-INCH TORO “WHIRLWIND” introduced 
this year, has rotary-blade action, cuts heavy 
weeds as well as fine grass. Powered by husky 
2 h.p. engine. Compact, streamlined design 
has plenty of eye-appeal, handles easily. 


Oh We 


FINEST SERVICE SYSTEM in the mowing 
machine industry—yours with Toro! For 
complete information, call your nearest Toro 
Distributor, or write: Toro Mfg. Corp. 
3085 Snelling Ave., Minneapolis 6, Minn. 
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EVANS 


“WHITE-TAPE” 
at 98° 


The Fastest Seller 
on record... 


> > 
“$ 


.., WWHITE-TAPE 


{ 7 N 
| 
fs 





Yes, Evans White-Tape toppled sales rec- and Exclusive Automatic Brake to hold 
ords even before its ad campaign hit its blade in place after measurement is made. 
full stride. Now more than 10,000,000 Free Sales Aids. Each White-Tape indi- 
potential customers are reading about this vidually boxed in code-colored package. 
better tape every month in their favorite Each dozen in multi-color display unit. 
national magazines. They'll read of Evans’ And a compact, sales-compelling display 
amazing low price—only 98¢ for the 6 ft. card with every dozen. 
They'll remember these outstanding fea- People snap up Evans White-Tape as 
tures: Sturdy Die Cast Chrome Plated Case; just the thing for SHOP—HOME—OFFICE. 
Jet Black Markings On Snow White Steel Order Evans “Lo-Inventory” assortment 
(white on both sides); Measures Inside and from your jobber now—a special one-dozen 
Outside; Economical Replacement Blades display unit carrying all sizes. 


*7.159° 


8-ft. (108W) 
= 98¢* $1.49* wat 
6-ft vn 10-ft. (1 1}0W) & CO. 


*Prices a few cents higher 
Denver West and Canada. 57 BRANFORD ST. * NEWARK 5, N. J. 
Makers of Evans 6-ft. Folding Rules 
@ 7806 and “The Folding Yardstick” 
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Double Adjustable 
Handle Bar 






Genuine — 
Adjustable 
Troxel Saddle N. 


Scotchlite 


Reflector \ 


| Streamlined 
Choin Guard 























Positive Action 
Foot Brake* 





Let’s not kid ourselves. Parents aren’t springing 
as readily as they used to. Before Junior or Sis 
me a new bike or doll carriage these days, 
udget figures get a good going over. And if 
values don’t measure up to expectations, shop- 
ping around is in order. 
When you show Sieberts, you convert the “think 
it over” shoppers right on the spot. You can 
price every item within reach of today’s dollar, 
and still offer features that stick out all over. 


For instance: 

















5” Wheel with on 
5/8" Tire -——— > 





Twin Roller Cycle Chain 



















Double Tread Pedals 





Ball-Bearing Wheels 
Front and Reor 


* 
gare Thain-a bike 
HAS SELLING FEATURES GALORE — 
afe sidewalk bike — 
i ee 
i ly has sturdy outboard trainer whet 
— yori when desired) but an exclusive 


i 1 
positive-acting foot brake. It has @ genuine Troxe 


i d twin roller 
dsome chain guard an 
ae a “ make it the most-for-the-money 


| value on the market. 
| Guare 


Here’s the only 100% s 




















It'sa Handsome 
ssinet 





Here’ i 
eres something any little gal will go nuts 


about i 
me minute she sees it. It’s a beautiful 
streamlined carria 


Sedition 8¢ with a removable doll 





or" steno 





Permanent Showrooms: 
Space 1537, American Furnitue Mart, Chicago 
Space 305, New York Furniture Exchange, New York 











4161-4 “BUBBLER” — 100-1 “miss swank ICE Jat 8? 








#1-94 “CAMPAIGNER” 


Space 908, Western Merchandise Mart, San Francisco 


Send today for complete catalog and 
attractive price list. Write Dept. HA9-20 


O.W. 





GARDNER, MASS. 1898 1951 
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Always the first choice of women ev- 
erywhere, these famous Wiss Pinking 
Shears are now available to you in the 
new 712” and regular 9” size. The new 
smaller lightweight Model C 7 cuts the 
widest range of fabrics from sheer to 
heavy with the greatest of ease. 


FREE this beautiful 4-color counter 
display container with fluorescent 
colors is a stopper! Contains three 
pairs of the new 72” Model C Pinking 
Shears, individually packaged. Use it 
—FOR INCREASED SALES VOLUME— 
MORE PROFIT! 


udaoes brings you— 


re | 






i 


Introduced with National Advertising Campaign! 


Tie-in with the four color advertising campaign announcing 


the news, appearing in— 


Issue On Sale 
Saturday Evening Post. September 29 . . . 9/26 
Ladies’ Home Journal . October . . 9/28 
Good Housekeeping October . 9/20 
Country Gentleman October . 9/26 
Capper’s Farmer November 10/8 


Stock, dinate and recommend 
the new improved model in TWO sizes 


QUALITY FOR OVER A CENTURY 


a? 


oe 
= ~ tt 
ne teneene 





Size: 8" x 8Y2" 
Shipping Weight: 2 Ibs. 


ASSORTMENT 


2CB7—7'2" Black handles @ $6.95. 
1CC7—7'2" FullChrome @ $7.95. 


Retail value . . .... 
Dogler Cost . . . + © «2 





J. WISS & SONS COMPANY, NEWARK 7, N. J. 





$13.90 

7.95 
$21.85 
$14.57 








ee en 
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Sutteh from OLD te NEW! 


Better than ever! Modern design improvements produce these great new 
Bernz torch features for safer, faster service and more economical operation. 


Flared tank provides greater fuel 
capacity, better balance, extra 
shock resistance. 


Bakelite thumb knob concave- 
moulded to fit thumb ... makes 
pumping twice faster. 


Lock ring prevents unscrewing burn- 
er wheel. Only Bernz offers this 
safety exclusive. 


Completely new, improved pump 
design ... 2'/ times more efficient. 


Bakelite pistol-grip handle—heat- 
resistant, easier to hold. 


All torch models equipped with 
self-cleaning needles. 


Modern Bernz torches are avail- 
able in brass, steel, and aluminum. 


Write for the new No. 55 Catalog illustrating the new line of modern Bernz torches. 


OUD 


" pluays Reliable” SINCE 1876 
OTTO BERNZ CO., INC. ROCHESTER 6, N. Y. 
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preferred by all housewives... 


sold by all alert dealers! 


CRYSTAL -PAK 
exclusive 
plASTIC HOUSEWARES 


give you the fastest turnover because 


they’re smartly styled...designed for utility... proved 


Here's the popular priced quality Plastic House- 
wares Line which gives you a “parade of profits" — 
with good reason! Beautifully styled and decorated 
to make the most of the strong “sell appeal” of 
plastics...and they’re MERCHANDISED for fas 
selling with such features as the easy-to-handle 
"“four-to-the-carton”’ packing, smartly designed 
descriptive tags, counter displays, etc. 






An eye-catching colorful 
cookie container with beau- 
tifully styled body and 
piastic handle. Has “plus 
sales power” because of 
additional uses as an ICE 
BUCKET, CANISTER, or 
SNACK CONTAINER. Per- 
fect size, 6” square x 7-1/2” 
high. A utility item with 
high gift appeal! 


‘07 GUARD “wou PROTECT op 


SELLS BECAUSE IT SAVES! 


Each dozen “Spot Guards” comes 
packed in an attention winning 
Dispensing Display as illustrated 
-+-@ real “shopper stopper” stim- 
vlating turnover tremendously. 
The “Spot Guard” consists of 2 
sheets of transparent plastic each 
25”x 40”, a demanded staple item 

perfect for protecting the wall 

behind sink, stove, crib, etc. 
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KING SIZE “LOCK-LIFT” CAKE COVER 


The only Plastic Cake Cover with the EXCLUSIVE “Lock-Lift” 
device* for handy carrying by the knob. The extra large size 
(11" x 5-3/4” high) takes the largest cakes baked... the transparent 
cover is attractively decorated to match the colorful plastic tray... 
and the cake tray may be turned over and used as a relish dish! 


stent Pending 


STANDARD SIZE “LOCK-LIFT” CAKE COVER 


This Cake Cover, 9-5/8” x 4-1/2” high for holding the average size 
cake also features the EXCLUSIVE “Lock-Lift” device* for easy 
carrying...is smartly decorated...and also has the underneath 
relish tray “plus value.” A selling companion to the King Size to 
give you the only complete two size piastic cake cover line available. 


Get set now for extra profits selling exclusive 
CRYSTAL-PAK Housewares ...contact your jobber, 
or send coupon TODAY for prices and samples! 


TRANSPARENT SPECIALTIES CORP. 
3827 EAST 9ist STREET * CLEVELAND 5, OHIO 


Please rush details and prices on 
(] “KOOKIE KEEPER” 


(J “spoT GUARD” 
FIRM __ 


BY 
ADDRESS 
CITY & STATE 


[[] “KING SIZE” CAKE COVER 
[_] “STANDARD SIZE” CAKE COVER 
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See Our 
Display, 
Booths 330 - 332 
National Hardware Show 


THE ORIGINAL 
MAGIC FABRIC 
CLEANING BRUSH 



















Brushes illustrated here all contain the famous NACOLON 

plastic bristle, scientifically developed fo give your cus 

* fomers more colorful products with greater utility. Now you 
can safely guarantee highest quality at lower operational cost 
and be assured of endless repeat business. 


Longer Life: Will out-wear several ordinary brushes 


Costs much less than one would expect to 


Economical: pay for brushes of such high quality. 


No Water 


Bristles do not become soggy and they dry 
off quickly after using. 


Will not fade or wash out. Impervious to 
most acids and alkalis. Except for organic 
acids and corrosive chemicals, “Nacolon 
bristles are not affected. 


ILLINOIS 


Colors 
Are Fast: 


AURORA, 











CoLE HoT BLAST 


GAS SPACE HEATERS OIL 





QUALITY BUILDS 





WARDROBE HARDWARE 
Sates 





National Hardware Show Now conveniently packaged as hard- 
ware store items for complete four to 
eight-foot installations. Lineal track may 


Grand Central Palace be ordered in lengths up to 18 feet. 


for complete information write 
NORDAHL 
176 W. ALAMEDA AVE. © BURBANK, CALIFORNIA 
See us at the National Hardware Show, New York, October 8-12, Booth 559. 


OCTOBER 8-9-10-11-12th. 
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- IDEAL CHRISTMAS GIFTS. 


SPOT SELLERS 
THE YEAR ROUND 





Auger bits, chisels, wood-turning tools 
made by SWAN are known the world 


over for quality. 














Now packaged in 








the modern manner 












Also supplied with gaily decorated 











cellophane slip covers for gift appeal. 





Order from your wholesaler. reeks THAT ARG MOST AY AVERY TEST 











“TOOLS THAT ARE BEST BY EVERY TEST” 


THE JAMES SWAN COMPANY QUALITY TOOLS SINCE 1856 


SEYMOUR, CONNECTICUT 


















WASTERSET BRUSHES, Inc. | |g 











‘The MASTERSET line. 





Meet the New | B&C 
CLAMP FIXTURES 


of and the full line of B & C High Quality, 
oe Low Cost Tools at the N. H. Show, Oct. 8-12 
Look for us in Booth 276 





MAXIMUM STRENGTH 
is built into these two 
new quality B & C 
clamp fixtures. Sim- 
plicity of operation, 
ease of handling and 
versatility, plus low 
cost, add up to quick 
profits for you. 


Nos. 22 & 24 












t 


No. 25 Nos. 22 & 24 (without pipe)—Pixed head 
8 made of malleable iron. The hardened 
We extend to you stot jaw Is quickly moved to position and 
ss w ty Ww not slip. 

our cordial invitation No. 25 (without pipe) — Fixed head and attached 

moveable jaw is malleable iron, 
to visit with us! Standard or extra heavy pipe of any suitable length can be used 
: for the beam. Piessure is applied by °° Acme thread with 1” 
swivel button. All pipe fixture parts have smooth surfaces and 

isctiiadh Siisidiitens te F rounded corners, to prevent marring the work. 
October 8th through 12th é : Manufacturers of Clamps — Vises — Hand Tools for Production — 

Grand Central Palace, Fg Mairtenance — Service since 1925. 


a ‘ West Coast Representatives: E. L. ECHENRODE & ASSOCIATES 
LOS ANGELES 38, CALIF., and 208 S. W. Stark St., PORTLAND, ORE. 
















me BRINK & COTTON mero. co. 


323 POLAND STREET @ BRID0GEPORT, CORN 
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For Single orMultple doors... 
with or without pockers 


bd No. 2680—For Plywood Doors 
1 pair No. 2680-1 hangers © 2 filler plates 
3 adjustable track brackets No. 2680-5 © 1 section of 
No. T-2680 track — 70” long © 1 center floor guide No. 2680-9 
Shippping weight 5! Ibs. (with track) 
Shipping weight 2 Ibs. (without track ) 


ee No. 2681—For Regular Doors up to 134" thick 
1 pair No, 2681-1 hangers © 2 adjustable track brackets 
No. 2680-5 © 1 rear track bracket No. 2680-6 
1 section of No. T-2680 track — 70” long © 1 jamb floor guide 
No. 2680-8 © 1 adjusting wrench for hangers 
Shipping weight 514 Ibs. (with track) 
Shipping weight 15% Ibs. (without track ) 


& No. 2681-D (For By-passing Doors) 
2 pair Hangers No. 2681-1 © 6 only Adj. Track Brackets 
2680-5 © 2 pieces Track T-2680 — 70” long 
2 only Center Floor Guides 2680-9 © 1 only Adjusting Wrench 
Shipping weight 11 Ibs. (with track) 
Shipping weight 4 Ibs. (without track) 


& No. 2682-—For Plain, Glazed or Mirrored Doors up to 134 "thick 
1 pair No. 2682-1 hangers * 2 adjustable track brackets 
No. 2680-5 © 1 rear track bracket No. 2680-6 
1 section of No. T-2680 track — 70” long © 1 jamb floor 
guide No. 2680-8 © 1 adjusting wrench for hangers 
Shipping weight 5}2 Ibs. (with track) 
Shipping weight 2 Ibs. (without track ) 


ff No. 2682-D (For By-passing Doors) 
2 pair Hangers 2682-1 © 6 only Adj. Track Brackets 
2680-5 © 2 pieces Track T-2680 — 70” long 
2 only Center Floor Guides 2680-9 © 1 only Adjustable Wrench 
Shipping weight 114 Ibs. (with track) 
Shipping weight 4% Ibs. (without track) 


All sets are packed one in a box with screws and simplified direction 
sheet, again making the line easy to handle and 
stock. Track packed separately. 


STANLEY 





Reg. U.S. Pat. Off. 


So easy 10 stock 175 hata 10 believe. 


No. T2680 V-type Track 


HARDWARE ® TOOLS ® ELECTRIC TOOLS © STEEL STRAPPING ® STEEL 


When you can satisfy the demands of all 
your customers for Sliding Door Hardware 
by stocking only five sets, you’ve got a line 
that’s easy to handle. When that 
hardware has the acceptance the name 
“Stanley” enjoys with builders, you’ve got 
a line that’s easy to sell. 










Add to this national advertising, creating 

a demand for Stanley Interior Residential 
Sliding Door Hardware .. . influencing 
builders as well as home-owners, and you’ve 
got a line that’s hard to beat—for 
turnover and profits. 
































THE STANLEY WORKS, NEW BRITAIN, CONNECTICUT 





No. 2682-1 
Double Hanger 


No. 2681-1 Hanger 











No. 2680-5 — 
Adjustable Track Bracket No. 2680-6 End Bracket 


| 


No. 2683 Door Edge Pull 





No. 2689 Oval Pull 









No. ~~ a 


No. 2688 Door Pulls No. 2684 Flush Pull 


No. 2694 Flush Pull 





No. 2680-9 5 = 
Center Floor Guide 
s& 
No. 2687 Adjustable No. 2680-8 No. 2680-10 


Jamb Floor Guide Converging Door Guides 


Latch (Unit Type) 
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THE DURO 1951 LINE IS COMPLETE! 
All Duro dealers can feature top 
tool values in every price bracket. 


id Bracket x : . = 


LATHES in 3 sizes JOINTERS in 3 sizes 


<< 


SANDERS in 3 sizes bm SAWS and TILT- 

ARBOR SAWS in 3 

Oval Pull sizes in either floor or 
bench models 





JIG SAWS in 2 sizes DRILL PRESSES in 
/ 2 sizes 





In addition, the new Duro line includes SHAPERS, ROUTER- 
Hush Pull SHAPER CARVERS and a complete group of ACCESSORIES. 


Makers of Nationally Advertised Duro-Chrome Hand Tools 








0-10 
oor Guides 


DURO NATIONAL ADVERTISING IS WORKING FOR YOU! 


Hord-selling Duro national ads ore reaching an active, 
Interested audience of 19,303,215 . . . a tremendous group 
. — prospects for the complete new Duro Power 
00 ne, 
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K 3021 
12” BAND SRW 
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A 3027 
0” BAND SAW, 


»«-@ size for every power tool prospect . 


Three more great new Duro sales hits for you . . . top band 
saw values for home, farm, school or industrial use. There is a 
compact 10” model, a rugged 12” size and a heavy-duty 15” 
model . . . each one designed and priced to fit an important 
part of your power tool market. Likevall Duro Power tools, 
these new improved band saws are precision-built for years of 
trouble-free service. Get started today to promote the bot.es/ 
line of power tools! Sales are faster, business is better, profits 
surer when you feature the complete new line of Duro Power 
Tools. 


30 YEARS of building precision tools have given Duro the priceless 
design and production experience that brings you “today’s great 
est power tool values!” 








WRITE FOR DETAILS about Duro’s new, low 
cost “Power Tool Package.” See how you 
can be in the profitable power tool business. 
Mail the coupon now. 






Ca 


-DURO 


POWER TOOLS 
DURO METAL PRODUCTS CO. 


eg a 
2659 N. KILDARE AVE., CHICAGO 39, ILLINOIS 


Gentlemen: Please rush me the information | have checked below: 
(CD Details about the Duro ‘‘Power Tool Package’ which starts me in business 


C Details on the complete new DURO line of Power Tools. 
(0 New Duro Merchandising Helps. (For present Duro dealers only, please.) 


Name. = we 





PR erscnintinin a - —— 


City. . __Jone. State. 
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Dealers...get high 


profits and year 





round sales with 


SAFE...EASY 
TO — 


NO-CLOG | 


CESSPOOL AND 
SEPTIC TANK 


CLEANSER 















we 
NO-CLOG helps you tell them and 5 
sell them. Get behind NO-CLOG :}? 
and push a line long in quelity .-% 
and deep in BIG profit opportu. “# 
nities to youl 


Soli 






Sie fish 
i$ 





FASTER TURNOVER 





The newest ideas in selling are 
ready to put muscle in your selling 
power — without adding a single j 
penny to your costs! “e. 


Profit from the three times per year .Y 


turn-overl NO-CLOG is simple to & 
use...just flush contents down 

toilet system. Most effective prod- 4% 
uct knownl - 










NATIONALLY ADVERTISED in 
America’s most powerful magazine .*] 
“LIFE”. Cash-in with attractive full- “; 
color transportation car cards, win- 
dow and counter displays PLUS 
local newspaper ads, <€ 


ee 2 





GREATER SUPPORT 
(REPS) 


Some Choice 
Territories Open! 







a 


NO-CLOG’S ACTIVE INGREDIENTS KEEP CESSPOOLS 
AND SEPTIC TANKS FREE AND CLEAR. ABSOLUTELY > 
SAFE—CAN’T RUST, CAN'T CORRODE...NON- > 
INJURIOUS TO CEMENT BLOCKS. ELIMINATES DIG- :! 
GING AND REPAIRS! “% 








Gentlemen: Please send us ( ) cases at $8.00 per 
dozen. Retail price $1 per can. $1.25 West of Miss. 














STATE 


GRAND CENTRAL mitts, Inc. 
628 Dean Street * Brooklyn, N.Y. 
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Lady, look ture before you leave 
bell That irom can quichl; 
even the board Wulf 


JURANCE COMPANY - THE WORLD FIRE AND MARINE INSURANCE CO 





INDEMNITY COMPANY - STANDARD INSURANCE CO OF NY 


HARTFORD, CONNECTICUT } 
| 


THINK FIRST OF THE AETNA 


| 
"I 
| 
vr 


NSURANCE — CONSULT YOUR AGENT OR BROKER 


Just what the 
Insurance Company Ordered! 


Non-Burning Ironing Board Covers 
made with Famous Home-Safe 


ASBESTON 


Famous Brand Name Ironing Board covers feature 


With 





Asbeston because women want home-safety. 
Asbeston, they get it. 

This fire-resistant fabric is woven with tough, long- 
wearing, super-twist Asbeston yarn. Then the fabric is 
especially treated for a smooth. durable ironing surface. 

Asbeston, therefore, is extra quick-drying— free from 
wrinkles, for faster, nicer work. 4 million homes today 

enjoy Asbeston. 

This cover is made of U. S. Royal 
Asbeston, the Home-Safe 
asbestos fabric. 





Made by the Textile Division @ 


UNITED STATES RUBBER COMPANY 


1230 Avenue of the Americas, Rockefeller Center, New York 20, N. Y. 
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Soe ‘maa 2: 
Arvin is first 


in sales of portable electric heaters| | ... FIRST 


* 
SO 
* 
|| ‘ses 
OK 


—— 


to make a fan-heater that really works two ways 
--COOLS when it's hot, HEATS when it's cold. The 


AMI 
FIRST combination cooker Sy and waffler 





eS Arvin's famous Lectric Cook... and it’s 


still the BEST. Arvin was first to make electric 





And Arvin is FIRST with an automatic 


pop-up toaster a) that has a Sta-Warm x. 


butter-melting shelf and is triple toast-tested 


before it leaves the factory. ‘There are 
no finer, more appreciated gifts than these 
dependable Arvin electric housewares because 


they are more useful to more people. 





Arvin Industries, Inc., Columbus, Indiana 


(Pormerly Noblitt-Sparks Industries, Inc.) 


HARDWARE AGE, SEPTEMBER 20, 1951 138 













= 2° 2M ree ae ee cee A 8 ee 


Prt ete! eS 2% 42407" 8 
































- 


at booth zn MARKET FORGE 5-STAR MOP WRINGERS . . . 
youll see why AUTO TOP CARRIERS... MEAN PROFITS 10 YOU 





* 
er | SA | Se | es » 
Y \ 

Ww 


5-STAR MOP WRINGER 


SEE THE BEST — . 
AT BOOTH #286 ECONOMY MODEL 105 gf XX pons: ie Br lag n 


' SEE THE NEW AND IMPROVED IN AUTO TOP CARRIERS 
' _§-STAR MOP WRINGER MARKET FORGE HAS A 
> COMBINATION AT BOOTH #286 COMPLETE LINE 


* Fits Any Mop 

* 20 to | Leverage 
%& Squirt-Proof Louvers 
* Stainless Steel Pail 
* Tip-Proof Base 


Six institutional and household 
mop wringers on display 





SKY RACK CARRIER 


Here's your chance to see some 
beauties that mean profits for you. 
From the elegant Sky Rack to the 
Economy Auto Top Carrier, the ex- 





yourself. 


MARKET FORGE COMPANY e Everett 49, Massachusetts 


METAL FABRICATORS SINCE 1897 














aT A STAPLE FR CHM, 


A TACK CAN BE DRIVEN 


(Dreviaces@ 





HAMMER ano TACKS 
SHOOTS A STAPLE WHEREVER ’ B-- 








ARROW T-32 GUN TACKER ATTACHMENTS 
Window shade attachment 


ee 
UPHOLSTERERS 


















































} 18 MAUJER STREET . 





Hreraow FASTENER COMPANY... Inc. 
EVergreen 17-5144 @ BROOKLYN 6,N. Y VENETIAN BLIND MAKERS 
el 








Assures positive deep 
a of —— — 
into window shade 
pole for faster opera- 1 a7 A 
tion. 

inlay ine CARPENTERS 

=4- 
Screen attachment 3 ‘f PF | 
, 
Locks. To Fit 

Constructed with two 
prongs that clamp In Pocket Sy | ~) 
into webbing of screen : 
rendering it taut— nectenead INSULATORS 
ne slack ; ; T.3 SES } Siowes - 
when tacking. a - : 

Prise 3°75 ei 2 $9.50 | \ 

tr S 

Profitable Dealer Items for Staple Repeat Business 3/16" 4/16" 5/16" “a 
Already used by millions . . . needed by mil same machine tekes 3 size staples WINDOW DISPLAY MEN 
lions more in a_ cross-section of industry- 
homeowners, too! It's trigger-fast! Saves time See us at the National Hardware Show 
and labor on hundreds of tacking jobs. October 8th thru 12th, Booth #261 


Grand Central Palace, New York City 








DE 
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Your Customers Like 
These 5 Features 
That Mean Ease of 
Operation, Perma- 
nence and a Greater 
Margin of Safety 


PERINIA-JACKS sevandSclandSlll rkaeekk 
Timken Thrust Roller 

floor leveling jack that now $ 95 i ee for easy op- 
gained leadership at $10.95 << a ee 
2 Threads, easier turning 


than ordinary V-threads 











Thousands of property owners know the ease and convenience 
Extra-Heavy Top and 
Base Plates for dura- 
bility. 


of correcting their sagging floors, sticking doors and stopping 

unsightly plaster cracks, economically and permanently with 

Perma-Jack. Continuous consumer advertising and sales promo- 

' a . ‘ 2 Extra-Heavy Bearing 
tion programs have created demand in your territory for this Pins for postive support 
profit producing packaged utility. 





Anti-Rust Baked Enamel 


Your jobber has stock on hand. Place your order today and et DBs ad wae 


make sure you stock this easy-to-sell profit producer. 



















a Two sizes (Perma-Jack 4'10 

xi to 8°10 Perma ck Specia 
coat 21” to 36”) fit every need 
n ————- 8 8 
© \\ The Quality Adjustable Steel Jack-and-Post for Leveling Sagging Floors 


Product of PERMA-JACK Corporation, 1111 €. 200th St., Cleveland 17, Ohio  \pAhjanasaa 


National Hardware Show 
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Presenting the 
COLDWELL-PHILADELPHIA LINE 


of power mowers for 1952 





COLDWELL 18” BEAR 


Top quality, fast cutting, self-propelled 
mowers powered by dependable 1.1 h.p. 
4-cycle engines. Ball-bearing mounted 
reels with 5 blades of Disston tempered 
tool steel. Semi-pneumatic rubber tires. 
Tubular steel handle with fingertip con- 
trols for speed and traction. Adjustable 
cutting height from 3%” to 2”. Perfect 
for average lawns. 


COLDWELL since 1855 - 


The oldest names in the mowing machine business 
with a reputation for quality and craftsmanship 
extending over 80 years. Now manufactured with 


COLDWELL 21” BEAR 


Dollar for dollar the finest power mower 
value we’ve offered in construction... 
dependability . . : performance. Husky 
1.6 h.p. 4-cycle engine. Ball-bearing 
mounted reel with 5 blades of Disston 
tempered tool steel. Extra wide 24%” 
rubber tires. Tubular steel handle. 3- 
section maple roller. Fingertip controls. 
Mows heavy grass with ease. 


COLDWELL 18” WHIRLTRIM 


A fine rotary-scythe mower that cuts 
weeds and rough growth or grooms 
smooth lawns with equal ease and speed! 
Trims close to walls, trees, obstructions. 
Suction-lift action of single spinning 
blade chops clippings to fine mulch. 
Powerful 1.6h.p.4-cycle engine. Rugged 
pressed steel construction. Handle folds 
for easy transport. 


PHILADELPHIA since 1869 


the most modern equipment and up-to-date facili- 
ties for producing top-quality mowers. Write for 
information on new jobber-dealer sales policy! 


COLDWELL-PHILADELPHIA LAWNMOWER CO. 





DIVISION OF 


TORO MANUFACTURING CORPORATION 
3098 SNELLING AVENUE, MINNEAPOLIS 6, MINNESOTA 
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U. S. Professional Casting Champion, Ben Hardesty, says: 


“AT LAST! A REALLY FOOLPROOF SPINNING REEL 
|WITH MORE FEATURES THAN ANY OTHER MADE”’ 


adiaapestis tetas teal 


easiest to use... easiest to sell! 


At last... here’s a really foolproof reel that any- 
one can use! And cast perfectly with only a few 
minutes practice. Truly revolutionary, this new 
Shakespeare Spinning Reel makes all others out- 
of-date ... for it gives your customers a// the ad- 
vantages of regular spinning reels, PLUS new ex- 
clusive features developed by Shakespeare angler- 
craftsmen. Famous fishing authorities and ama- 
teurs alike are amazed when they see this reel per- 
form! Impossible to backlash! Can be used with light- 
est artificial baits, and ive bait. The demand for this 
astounding new spinning reel will be 

great—but production will be limited ) 50 
for some time, so place your order 


early for earliest possible delivery. List 


LOOK AT THESE BIG SELLING POINTS 
| All contrels et crank —fer con- a Positively cannet beckiesh! 


‘a : 7 Bonk is easily ond quickly 


Lifetime Cerbeley is used in made nen-reversing! 
ee ———« Cests even lightest lures 
* F 8 easily, eccurately—inciud- 
3 Casts farther; cone prevents ing live bet! 
line from clapping red! 


@ Line con be wound on spool 
4 Oversize civich fer instant es easily as on a belt cast- 
heirline edjustment ef drag! ing reel! 
Picks up line even when com- 1Q Swit te rvgged Shekespeere 
pletely “sleck”! style! 
ll All parts enciesed fer extre pre- 
tection— but easily eccessible! 





This will be your most-in-demand number for 1952 . . . SO PLACE YOUR ORDER TODAY! 


RODS + REELS 7 


LINES + BAITS 


Sele] Gateoma.i mus weld mle) my VeGne | Bam is) 
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See this Great New Spinning Reel at the 


SHAKESPEARE Exhibit, Booth 742 


NATIONAL HARDWARE SHOW, GRAND CENTRAL PALACE 
NEW YORK CIF¥Y, OCTOBER 8-12 












Ne BER PS 8 BATES 2 PE REST 8 TR ae eRe es RA PR 


eer 
















You're missing sales if you are*not stocking 


Take advantage of the sales on sight value of this 
New Moody Precision Drill and Driver Set. A real 










versatile, handy and compact unit that is a Must“ 





for every Sportsman, Hobbyist and 


ooo omwin MAE 


Camera Bug. For information on the 


complete Moody line, contact your =» w= 
jobber or write directly to us. 
See us at Booth #288 — 


National Hardware Show, 
Grand Central Palace, New 
York, October 8-12 
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TOOLS SHOWN 
FULL SIZE 


OF AUTOMATIC SCREW MACHINED PRODUCTS TO ORDER 







MANUFACTURERS 





| GILBERT PLASTICS @ GILBERT PLASTICS © GILBEp, 














| — i ek Gee we 
-abetterPROFIT | outer 
-on a better GUN _____s1.001 uses 


Mechanics, hobbyists, sportsmen, fishermen, home 
repairmen... all of your customers need this handy 
all-purpose box. Ideal multi-compartment box for 
keeping numerous small items neatly stored .. . 
easily identifiable. The GILBERT UTILITY BOX 
.25 Cal. Model C’—.32 or .380 Cal. is made of top quality, clear, lightweight transpa- 
Featherweight 12% oz. Model “D”—.32 or .380 Cal. rent plastic fitted with sturdy, hinged cover. Avail- 
NATIONALLY ADVERTISED in 14 leading sports ae 
and men’s magazines to 8,769,486 readers. | ' 
Reliable, SAFE, powerful weapons—GUAR- PLASTIC BAIT BOX 
ANTEED for 1 year—at much lower prices. Just what fishermen have always 
TRIPLE SAFETY FEATURES wanted. Lightweight, rust-proof and 
Accidental Firing impossible ; . odorless bait box molded of sturdy, 


MODEL “A” 





durable plastic. No sharp edges to 
(1) THUMB SAFETY... Pushed up, the i i i 
Wae canes beted cut pogree. No protruding hinges to snag clothing 





or foul lines. Concealed spring, snap lock cover. 
(2) MAGAZINE SAFETY... will not fire Fits on any belt . . . curves snugly and securely 
: unless magazine is fully in place. at waist. 
(3) GRIP SAFETY ... must be taken into Don’t let these quick-selling, highly profitable ne- 
A POWERFUL DISPLAY hand to be fired. cessities get away! Hook on to them today! Send 


IN VIVID COLORS 


WESTERN ARMS 


417 E. Pico Bivd 


Write, NOW for details! 


in your order now! 





BOOTH 579 
one} d Tel -e-eale) | at the HARDWARE SHOW 


: . me 
los Angeles 15, California i 
G | L & f R T PLASTICS CORP. @ HILLSIDE, N-° 
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Now you can offer the one machine that will 
help any person who has snow removal prob- 
lems. Sensation Electric Snow-Blo will help 
the nine million Americans who have heart 
trouble. Sensation Electric Snow-Blo takes 
the heart strain out of snow shoveling .. . 
makes short work of snow-blocked sidewalks 
and driveways. Turn on the switch and Elec- 
tric Snow-Blo throws snow up to 20-feet to 
EITHER side. Be ready for winter’s first snow 
... for the sales that this snow will bring 
your way. Put an Electric Snow-Blo on dis- 
play now. 






t 
, if you don 
iski our busines® But if you 
Wer riski™em your entrance. ; king your 
clear 5 m Fyou may b? Tei 
rey bs the 9-million -—"% bend-lift-torn 
ife! uble t, str 
form é a oan tax the —- puffing- 
ps treachere ave. you red tN -BLO, you move 
muscles, CoS ATION SNO ees you guide 
With a SEN Are, as easily 9S Yi details 
snow in minu : “et us sen YBlos for home 
pe power mevand electric Snow- 
soline 
on business. 









ee eee 
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City = Desler Se 


NW 1051 
Ralston, Nebr. 


My Favorit 


—— 
OWER, 


SENSATION "inc. 






SENSATION MOWER, INC. 
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See America’s First Electric Snow Remover * Booths 315-316 * ixational Hardware Show 


Sensation’s Powerful 
“Reason To Buy” 
Advertertising Helps 
You Sell 


Here’s advertising with 
real selling punch! Con- 
sumer ads like the one 
at left will appear in 
Better Homes & Gar- 
dens, Newsweek and 
Popular Mechanics to | 
help you make more 
sales. 





DUPLEX MODEL SNOW-BLO 


Sensation Duplex Snow-Blo makes every 
business . . . grocery store, drugstore, 
service station, restaurant... a hot 
prospect for New Winter Sales for you. 
Service stations will clear their drives in 
minutes, saving precious hours for the 
rush in business that snow-storms bring. 
Merchants will no longer lose sales be- 
cause of snowbound sidewalks and 
drives. Popular with Mr. Average Man 
because he can quickly clear walks and 
drives around his home hefore work in 
the morning. Put Sensation Snow-Blo 
on display for a cleau sales path to 
YOUR doer. 





Ask Your Jobber For Information On Sensation Snow-Blo Sales 
And Profit Opportunities. Or Write Factory For Illustrated Folder 
And Name Of Your Nearest Snow-Blo Jobber. 


RALSTON, NEBR. 
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HOME OWNERS, 
FARMERS, 
RANCHERS, ETC. 


/ 



























IMPORTED GENSCD SWEDISH 


BUSHMAN BOW SAWS 


No wonder Gensco Bushman has become the fastest moving 
bow saw line in America. Its patented tooth design cuts easier, 
faster—stays sharp longer. Everywhere people are singing its 
praises for cutting logs, lumber and other general work. Rigid 
frames in sizes 24”, 30”, 36”. Adjustables in 42” and 48”. 


In three styles: (1) Bushman patented blades for 
Tageiaiiaiee general work; (2) Nordic Raker blades for logs and 

BLADES heavy work; (3) Bushman special pulpwood blades 
for pulpwood cutting. 


Include extended handles in 30", 36" and 42" 
sizes. Tapered front styles in 30" and 36" lengths. 


Beautiful 3-color display rack that 

holds four sizes of bow saws— Given 

free with the purchase of eight saws 
GENSCO and six replacement blades. Indi- 
BOW SAW vidually packed. 

MERCHANDISER 





COMPLETE LINE OF GENSCO BUSHMAN PRUNING SAWS 


All saws feature the famous Bushman tooth design that cuts on 
forward and backward stroke. Styles include long and short 
handles, tubular extensions, pistol grip and folding handles. 






WRITE FOR LITERATURE 


GENSCO TOOL DIVISION 
GENERAL STEEL WAREHOUSE CO., INC. 
1802 North Kostner Avenue e Chicago 39, Illinois 











The white, clean, semifuid lubricant 
sam | that stays pul! 


‘ 


wr. 
=, 








NY ‘ The finest lubricant there is for: 
“OAC? Sports Equipment: Guns, Fishing 

u Reels, Outboard Motors, etc. 
cal Household Uses: Bicycles, Lawn 
ve Gets Mowers, Casement Windows, Elec- 
: > é tric Fans, Tools, Children’s Toys, 


Home Workshops, etc. 


it’s better 
because=— 


LUBRIPLATE is semi-fluid— 
applies easily, but does 
not run off. Neither does it 
harden or gum up. 
LUBRIPLATE is white and 
clean ... nicer to work 
with, no dirty hands . . . 
housewives particularly like 
this feature. 

3 LUBRIPLATE is absolutely 
waterproof — neither salt 
nor fresh water will affect 
it or wash it away. 
LUBRIPLATE prevents fric- 
tion and wear becouse of 
its remarkable film strength. 
Stops rust and corrosion 
becouse of its exclusive 
protective properties. 


s ‘ 
¢ Y 4 
U 4, 
C 
: a MEE he s 


NOT AN OLD 
FASHIONED OIL THAT 
RUNS OFF AND 
GETS GUMMY! 


ATTRACTIVELY PACKAGED ag 
IN COUNTER DISPLAY ay te 
CARTONS Oa 
' Face m | 
“'B” Tube Display . gs, 4 
6x2¥ax7 Va inches La enn A AD 
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g tf ; 
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t mad Leet i 
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for hunters 
fishermen. 1d07- upy Z x8 inches 
or 3 doz. t0 B” TUBE orge, einches 
isploy . Size - 
—_— -_ 6M 1 x } inches, for nina edad out 
carton. ; general house- 1 and of Otors 
— hold and sport- = Uses anne 
goers } ing uses. 1] doz y hee f 
to counter dis- Play eo dis. 
play carton. eaves Sel on 








NATIONALLY ADVERTISED TO 46,358,721 
SPORTSMEN - HOME OWNERS - HOBBYISTS 
IN THEIR FAVORITE MAGAZINES: 
Saturday Evening Post, Life, Field & Stream, Sports Afield, Motor 
Boating, Country Gentleman, Popular Science, Home Craftsman, 
Medel Railroader, American Rifleman, Salt Water Sportsman. 


Jobber inquiries invited—Dealers write for name of nearest jobber 


LUBRIPLATE DIVISION 


Fiske Brothers Refining Company, 129 Lockwood Street, Newark 5, N. J. 
Meet us at Booth 817 — National Hardware Show — Oct. 8-12 
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The LOCKING Wrench 

That Does The Work 

of Dozens of Single 
Purpose Tools 





VISE-GRIP is chalking up greater sales 
because it has features unmatched by any 
other tool! It LOCKS ...CLAMPS... 
TURNS ... TWISTS... PULLS... 
CUTS ... RATCHETS .. . HOLDS! 
Makes light work of the hardest job! For 
customer satisfaction offer them the 
proved favorite! 


TO HELP YOU SELL MORE WRENCHES 






, USEGam 
j 
oe ae EEC 
a Oe By 
F 


DISPLAY ‘EM 
Vise-Grip 
Wrenches Sell 

Themselves 





Available At 
Your Jobbers 











FREE — 
Self Merchandising 
Display given with 
26-Rod Assortment 


| qari 


5 CUT YOUR SPECIAL BoLTs | 
FOR ON-THE-JOB REPAIRS. | 












Uli 


THREADED STEEL RODS 


NO NEED TO STOCK SPECIAL BOLTS 





...Your Customers can heat, bend, and 
cut REDI-BOLT to any size or shape. 





REDI-BOLT is a new repair and 
construction material—tough, cold-drawn Get Your 
steel rod, threaded the full 36-inch length. FREE 
It has a special rust-resistant finish. Avail- 
able in six sizes—1/4”, 5/16”,3/8",1/2”,} REDI-BOLT 
5/8”, and 3/4”. 

REDI-BOLT has a great appeal to Sample 
everyone who walks into your store,| - a gee 
because it has thousands of uses every-| Booth 600 
where. It can be cut into long straight 
bolts, in any length up to 36 inches. It can NATIONAL 
also be easily bent, after heating with a 
blow torch a kitchen-stove flame, into HARDWARE 
U-bolts, L-bolts, Eye-bolts, or any one of a SHOW 
dozen other useful shapes. 


ADVERTISED IN LEADING FARM PUBLICATIONS 





. ™ LOW RETAIL PRICE 
With Cutter: 
JOBBERS a Se $2.25 
VISIT OUR DISPLAY No. 10W—10 in. ........c000- 2.60 
BOOTH 64 Without Cutter: 

NATIONAL HARDWARE =. B «ce me. sped tial hind aati 1.95 
SHOW Bs ot - — (anew ; vikten 2.25 

OCT. 8-9-10-11-12 ue oe traight Jaw 
a ie Sree eae 1.85 
= No. 10—10 in, eee 








ASK YOUR JOBBER or... 


REDI-BOLT, Dept. HA 
P. O. Box 6102, Chicago 80, Ill. 





Order from Your Jobber 
Manufactured 





VISE 
PETERSEN x 
CRIP 

Dept. HA-9 DeWitt, Nebr. 
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NAME_. 
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ADDRESS____--_— 
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Please send me more information on REDI.- 
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fool-proof, qu onomic 

- @peration, the Handicalk Drop-In Calker will 
’ hold securely any nozzle-type cartridge, metal 
or paper. 

Handicalk Research Has Scooped the Field 
Again. Stock the new Drop-In Calker with 
your Handicalk self-forming-nozzle metal and 
paper cartridges ...a priced-for-the-pocket- 
book combination to boost your sales volume. 
And get Handicalk’s sure-fire sales promotion 
campaign, planned to sell at the dealer level. 





| *HANDY! JUST DROP IN CARTRIDGE AND CALK! 


Mol alellate] molaeteltlat me), 


GIBSON-HOMANS COMPANY 


THE 
2366 WOODHILI CLEVELAND 6 OHIO 


tue HUTSON MANUFACTURING co. 


CONYERS GEORGIE 


er ne 
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ay 
VISIT BOOTH 89 
NAT. HARDWARE SHOW 





NEW HYDE - 





$11.90 is your profit on the sale of six Hyde Roto-Rollers! 
They’re packed in units of six—the carton serving as a 
colorful display. It’s compact, with powerful eye and sales 
appeal. The Hyde Roto-Roller features a_ lightweight 
plastic cylinder that holds an entire pint of oil base paint 
or enamel. Applies paint smoothly—no air bubbles or 
brush marks, no dripping, dipping or splashing. Paints 
up to three times faster than with brush. Order from 
your jobber—today! Or write us. 


HYDE “MANUFACTURING COMPANY 


® SOUTHBRIDGE, MASS., U.S.A. 














to CMW Uy 
EO apofle 


MEDITERRANEAN SPONGES 


Tough! Absorbent! Economical! 
Always in demand because of their 
long-wearing durability on the most 
rugged Cleaning jobs! High quality — 
low price! Expertly assorted and 
packed for shipment. Complete stocks 
of Cuba and Florida sponges available. 








BE ASSURED! BUY AMSCO...FOR BETTER RESULTS! 
- DUET double-action CLEANING CLOTH 


iueal lor washing wais, for cleaning 
and polishing! Won't tear or unravel! 
Many Hardware Supply Dealers claim 
DUET to be the best all-around cloth on 
the maiket! 





For the finest imported chamois skins... 
Be sure to demand the nationally known 
AMSCO brands: British Lion, Britannic, 
Joan of Arc and DuBarry. Prepared by 
the oldest and best-known tanneries 
in England and France. 

ORDERS FILLED PROMPTLY FOR SPONGES, CHAMOIS, DUETS! 

Ask Your Dealer for These Famous Brands. If He Can't Supply You Write Direct 


i, MBO INGE & CNIS 





HARDWARE AGE, SEPTEMBER 20, 1951! 


Th 





Now, mo 
is the O! 
ENTIRE | 
one coat 
lost! A rec 








Pai 
The 
pro 


S 





HARDW: 








TH 89 
RE SHOW 





‘ollers ! 


, as a 
d sales 
weight 
> paint 
les or 

Paints 
- from 





3ES 

al! 

of their 
the most 
quality — 
! and 

ete stocks 
; available. 


LTS! 
ING CLOTH 


cleaning 
r unravel! 
lers claim 
id cloth on 


nois skins... 
lally known 
Britannic, 
pared by 
anneries 


DIS, DUETS! 
u Write Direct 

















« Kove oe an rm 


ie 

‘> Guaranteed > 
Good Housekee 
oy .) 









45 anvronste HAE 








Oil LENGTH 


No oil need be added 
even for Priming 
or Undercoating! 








ad Hundred 
4 Home Uses! 


, 















The last word in patching compounds... 
SHEFFIELD WOOD FIX begins where all 
others leave off! Will not shrink...dries 
quickly... handles easily because it’s as 
soft as butter. Perfect for filling cracks, 
repairing broken furniture, sealing open- 
ings and a hundred uses. Display it in its 
bright new package. ..and watch it sell! 


Now, more than ever, Sheffield SUPER-KROME 
is the ONE aluminum paint that does the 
ENTIRE job! Covers wood, brick or metal in 
one coat with a brilliant finish that lasts and 
lost! A real profit maker and volume builder! 





An Improved Formulation 





that Works Like Magic! 










UNPARALLELED 
ROOF PROTECTION! 


gio Covers Perfectly: 
@ Industrial Reofs 
@ Commercial Roofs 
© Residential Roofs 
© Barn Roofs & Silos 


An important item in all paint departments! This Sheffield Sheffield ALUMI-ROOF gives complete protection from sun, 
Paint and Varnish remover does the job quicker and cleaner! snow, rain and sleet because it has superior reflection, has 
The colorful new package attracts customers ..and is a a GILSONITE asphalt base that assures a lasting finish, and is 
profitable volume item for you. Contains neither acid or lye. economical as well as easy to apply! A little goes a long way! 





Jay for tfalog of fF 


Shettield 


rttielcl Zecoeze PAINT CORPORATION 


MANUFACTURERS OF ALUMINUM PAINTS CLEVELAND 19, OHIO 





Be sure to visit us at Booth 43, National Hardware Show in New York 
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SURROUND YOURSELF 
with MONEY MAKERS 


Repeat sales from world wide 
distribution PROVE consumer 
response 











TRIPLE THREAT 
SALES f 
STIMULATOR “= 
This new competi- 
tively priced ham- 
mer line with inter- 
changeable, locked 
in tip, offers the 
consumer three 
sizes to fit his indi- 
vidual require- 
ments. Available in 
1%", 1%" and 1%," 
diameter. 


STOR PAW 


Aimed right at the 
vast women's market 











PLASTIC WALL TILE . 
AS 


makes beautiful display 
to encourage sales 


See These and Many More New 
Plastic Products on Display in 
the Hardware Show Booth 540 


NEW PLASTIC Corporation 


1041 N. Orange, Hollywood, Calif. 





Wali, ’ 


FEATURING: 


Attractive assortment of pictures lithographed on 
metal blanks permanently clenched into the face 
of the flue stoppers. Folding wire fasteners at- 
tached to slots raised from the metal of the blank. 
Blank Shipping Weight 
Diameter Fasteners Per Doz. Per Gross 
#3 ivory 8-17/64" 6” or7” 31bs.7 02. 43 Ibs. 
#8 Ivory 9-3/4” 7” of 8” 5 Ibs. 62 Ibs. 


Order from 
Your Wholesaler, 
or Write Us 
for Reference 


Packing — {i dozen per carton, | gross per case 


J. L. CLARK MFG. CO., Rockford, Ill. 





Perfect for 
Year ‘Round Profitable 
SALES 


PROMOTIONS 


With smart housewives every- 

where turning to General to 

help slice dollars off their food 

budget, General sales soar to a 

new high. a oo J i 

ily-rising profits—stock up ' hip-resistant 

Generals Today. aot ale ad fully 
equipped with food thick 
ness gauge, spur food 

clamp, stain-proof rotary knife. 


1. Perfect for Back to School Sand- 
wiches & Lunches. 


“natural” for The Deluxe “Chrome 400"— 
Streamlined and plated ip 
beautiful chrome. Has all slic 
ing and safety features of big- 
ger machine. 

Model 319—White porcenamel 
finish, has professional slicing 
and safety features comparable 
to any machine within a hun- 
dred dollars of its price! For 
larger homes and small shops 


. Generals Are a 
Every Gift-Giving Occasion. 


. Soaring Food Prices Emphasize 
General's Economy. Many More 
Slices to the Pound—Uses Left- 
overs—Cuts Food Fresh. 


. A Slicer for Every Need—A Need 
for Every Slicer. 


Write GENERAL'S NEW 
Dept. 266 YTILA BOARD 


Powerful suction cups 
make it the board of a 
thousand household uses. 
Write for profit-making 
facts. 


MACHINE CO., INC. « WALDEN, N. Y. 
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23" Wide x 
20" Deep x 
20” High 


ASK FOR 


E-2 
5 Gal. 
KNAPSAC 
SPRAYE! 
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Steel wh 
tire. Hig 
if desir 
bucket ta 
ful pump 


WE A 
INDIA 
and al 
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HARDWAE 


Hardware stores everywhere report 
that this Imperial Glass-Front Tube 
Fitting Stock builds extra profits 
because it makes it so easy to sell. 
They have found that tube fittings 
have proved an ever expanding 
source of new sales because so much 
tubing is now being used. 

This Glass-Front Merchandiser 
puts fittings out where everyone 


81/2"' High x 8” Wide x 62" Deep 
No. 299-F Imperial Tubing Tool 





seaghed on i can see them. Steel cabinet has 80 ‘Merchandiser. Package includes 

e J ide mated id compact, colorful display stand, 

so the face compartments each with raising lid. 7 p46 Cutters. 3 Flaring Tools 

isteners at- 23 Wide x ; Other popular Imperial Tube — & pending Springs all at the cost 

“D Fitting Stock complete with 622 parts. pee ending Springs all at the cost 

f the blank. ~. —* lle - i say se Fitting Stocks include a 21-drawer of the tools alone. Hardware 
ng Weight ; (Retail value of parts, $122.48) steel cabinet and a compact Declers Cost 


Per Gross 


43 Ibs. ASK FOR CATALOG NO. 650 SEE YOUR JOBBER 


5-drawer cabinet. (Retail Value of Tools, $37.15) 


THE IMPERIAL BRASS MFG. CO., 502 S. Racine Avenue, Chicago 7, Illinois 
In Canada: 33 Church St., Toronto, Ontario 


62 Ibs. 


Der case 
Fitting Stocks ° Tube Fittings ’ Shut-Off Valves 
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ord, aS oh: «a 3 a ; a #3 Brass Pipe Fittings Tubing Tools Barrel Faucets 


Highest quality workmanship, design and perform- 
ance. A complete line of Hand, Continuous, Com- 

P pressed Air, Knapsack, Bucket, Wheelbarrow and 
~E Barrel Sprayers. Also Powder and _ Insecticide 


, Lae Dusters. 


BLIZZARD 
gn : } SPRAYER 


Surpasses any knapsack 


Chip-resiston SS = BANNER 
| 


2 ee ee oS RA Oe ee 





— fully ; , develops high Compressed Air Sprayer SMITH NEW STREAMLINE BLIZZARD 
hh food thick SeeueEeD Wore CONTINUOUS SPRAYER 

spur {fo | slow, easy 

B. .+4 knife. working. 5 

| gal. zinc-grip 5 2 , 

‘rome 400"— | steel or cop- The world’s finest, most beautiful continuous sprayer. Pint, 

plated in per tank is J > Quart (39 ounce). Sprays any liquid. Seamless brass pump 
Has all slic = r ——— ‘y p barrel. Glistening, solid copper tank. Streamlined design. 

; ed so dampness does ighly " ¥ 

itures of big- Wy Y cat eae ge a Highly polished. For all spraying purposes. 


Adjustable brass 


poreenetill nozzle for tree or , SPEEDEX Garden and 
sional slicing garden spraying. Tree Sprayer 


; comparable 


sithin a hun 4 

s price! For ‘ All brass. Very popular. Large 

small shops Steel wheel or balloon } adjustab!e nozzle for spraying 
tire. High pressure tank \ : ~<a trees, shrubbery, flowers, weed 
if desired. 18 gal. : - “ } “Skilling, ete. 
bucket tank and power- y € most outstanding com- 

jj ful pump. season pressed air sprayer on the ORDER THESE 

¢ A ——— y market. Open or funnel top. if PRODUCTS FROM 

antl cups Galvanized or solid copper Y YOUR JOBBER 

) boord of WE ARE PRODUCERS OF THE FAMOUS tank. Non-clog angle nozzle. 

yusehold uses. INDIAN FIRE PUMPS for Civil Defense Electric seam welded and 4 









































profit-making and all types of fire fighting. streamlined dome top. Send for catalog de- 

EN. N.Y D.B. SMITH & CO. 703 MAIN ST. UTICA 2, N. satiny ie 10 Man, 
bd . = CANADIAN REPRESENTATIVE: GORDON L. COHOON, 1265 STANLEY ST., MONTREAL 2, CANADA 

eae: <a —— 
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NOW...! In Its Third Big Year 


GARDEX Self- Sewice 
MERCHANDISER 





As1aat your 
ligt SET TODAY! 
SMR pe. 

Mi get lool 


‘ 
—— 


Net Dealer Price 
Complete with Tools 
ONLY 


uy | bbs 


ZONE | 


Display Comes Complete with 24 Tools of 10 Different Kinds 
4—No. 740 Trowels 2—No. 715 Rakes 

2—No. 741 Transplanting Trowels 2—No. 751 Dibbles 

4—No. 732 Culti-Hoes 2—No. 721 Culti-Spades 
2—No. 714 Culti-Weeders 2—No. 706 Dandelion Cutters 


2—No. 703 Spading Forks 2—No. 713 Cultivators 
Cat. No. 770. Wt. 22 Ibs. 


wick LAWN EDGER 
AT LAST A REALLY GOOD LAWN EDGER 


A real profit maker, a really good lawn edger at last! The 
Wick Edger’s new and original design makes the cutting 
knife follow the contour of the ground so that if will not 
dig or plow. Your customers will like the Wick Edger 
because it is constructed to facilitate the gre stest 
possible ease of handling. The knife is self-adjust- 

ing and self-sharpening, the heavy gauge 

spring steel cutting whéel and blade are heat 

treated for long-life. A 4 inch rubber tire 

guides the edger along smoothly and 

without strain. Approximate unit 

weight, 3 Ibs., handle length, 48 


Ly Write pa cin tig 
ENGINEERING, INCORPORATED 
Hmplex 


NEWCASTLE, INDIANA 


Pee 49 


WATER SYSTEMS 


Performance at low cost... there’s a selling point that 

boosts your sales and profits! Quote the price of Duro’s 49 
Vertical Water System, and watch your customers’ eyes 
light up. You do your customers a favor when you sell 
the Duro 49 Water System, for they can depend on quality, 
dependability, and ruggedness at a price they’re glad to 
pay. Sell DURO and know why every DURO owner be- 
comes a DURO salesman for you! 
Duro builds a complete line of water softeners and water 
systems, 
FOR MORE INFORMATION ON DURO PROFIT MAKERS, 
SEND TODAY FOR THE NEW DURO CATALOG! 
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“SALTWATER:PROOF 
is my big story about 


UMITE!" 




















says MR. JOHN J. LOMBARDI, 


of Lombardi Brothers, 
Manhasset, Long Island 









“In this ‘salt water area’—on Long Island Sound 
—the damp, corrosive salt air is plenty rough on screen 
cloth. But not when it’s Lumite screen cloth! Itell my — the screens. The screens have been left up all year 


customers how I’ve seen Lumite stand up under this _ round for years—yet the Lumite screen cloth still /ooks 
toughest of all tests: like new and has not stained! 
“There are several Lumite-screened houses right “This ‘salt water story’ sells plenty of Lumite—and 


down at the beach, where the salt spray actually hits the customers keep coming back for more!” 


Even if you are NOT in a coastal area 
that’s a mighty fine way to put across 


THE BIGGEST STORY IN SCREENING! 
Here’s the basic Lumite screen cloth story: 
Xj 


“FR RUSTPROOE 


itt O8 A RiTuag o> 









































_ FP’ Guaranteed by © 
aial ; seneaihenii LETT pa ag hioed Housekeeping ) 
iY It can’t rot, mildew or corrode! H asasas ast fasenal PAS corense 
4 ‘ sabe a a ms 0 ie t So +F+} 
j Never needs protective painting! sams $F 5 + asseas sane as 
Won't stain sills or sidewalls! a eC : + 
Stronger, longer-lasting! Ideal for “t- i—_ =m “s 
every exterior use! Fs =a : Tt tt 
- 2 A : =i Prot 
¢ 


BACKED BY THE BIGGEST ADVERTISING uaa Se a Che 
CAMPAIGN IN SCREEN CLOTH HISTORY! Ht 


LUMITE DIVISION «¢ Chicopee Mfg. Corp. of Georgia « 40 Worth Street, New York 13, N. Y. 
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ALADDIN says: Mm eGR” canside PRovucts 
a have the EDGE in PERFORMANCE and PROFITS 


SIT semen = KNIFE 
SHARPENER | _ SHARPENER 


DISPLAY CARD for 6 Knife or 
Scissors Sharpeners 


Quickly, easily, safely put a professional edge on 
r shears, garden, hedge or pruning shears 


Retail $1.95 


® SKATE BPRanidive 


SHARPEN El 
_ : HOLLOW-GROUND 


household scissors ¢ 


for tubular “e SCRAPER 





Quickly removes paint, varnish, 
rust or other foreign matter 
from wood, metal, glass, marble 


plastics, etc. Retail $4.95 


ALADDIN PRODUCTS 


Vata inith seer sth: Atinileddl oe are manufactured by the makers of 
east ite gitiey $1.00, ; 2 Cyclo-Twist, Cyclo-Core and Thunderbolt Masonry Drill Bits. 


1. Nationally advertised Aladdin Carbide Products make excellent 
Christmas Gifts. The attractive packagings are FREE. 

2. You can have FREE copies of our new 16-page booklet How to Master 
the Twin Arts of Sharpening and Carving” for your Customers. 

3. You can have FREE display cards featuring the Aladdin Knife Sharpener. 


Order From Your Jobber Today — Or Write Direct For More Information. 


Yeu Englaud Carbide TOOL CO., INC. CAMBRIDGE 39, MASS. \y i 
4ap\° 
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Mack sy. 


BE READY FOR FALL SALES 
a 
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/SVia-WAY 


TM REG. U. S. PAT. OFF. 


WEATHER STRIP 


for doors and windows! 























Any clerk, regardless of his experience, can sell Nu-WAY 
Weather Strip quickly and intelligently. And, any customer, re- 
gardless of his inexperience, can install Nu-WAY with perfect results. 
What could be sweeter? We know that’s why you won’t want to 
miss any sales of this all-time favorite. It’s easy to sell because it’s 
the easiest strip in the world to put on! Be ready, order your stock 
of Nu-WAY Weather Strip now! 





COLORFUL DISPLAY CARTON 
MAKES SALES EASIER! 








This handy, attractive display carton 
really sells the goods! Contains one in- 
dividual 20 ft. roll of Nu-WAY, with 
sufficient nails and instructions for easy 
installing. Stock up today! 








Ty Tus 





DUNCAN CO. 


OKLAHOMA ciry 1, OKLA. 
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¥ 
ORDER NOW — Your order will be shipped same day received! 


 MACKLANBURG 
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Dealers! SRE caer 8 = «& 
nis neat stvtionet ppeerin sete 1 | MOnarch Price-Marking 


Popular Mechanics Magazine | 


g Time—30 Seconds). | | S ste mM 
—6gmlCt 


cr 
MONhts 















Serves you Right! ||: 


¢ Now you get the benefits from your foresight in put- 













Since 1890—— World's Largest Manufacturers and Distributors 
of Merchandise Price-Marking Equipmeaé and Supplies 


ting in a Monarch Price-Marking System in your store. M. 
, Over and over the accuracy and control features of th 
Monarch machine price-marking repay your investment. cis 
With all merchandise price-marked, with coded control ste 
information on every ticket, your investment in merchan- aah 
dise is protected, too. =~ 
. ‘ , : tio 
MOST baie Honest mistakes resulting from smudged, illegible, Fo 
POWERFUL ae NOW handwritten price tickets can cost money . . . to say nothing dis 
SAW 7 / DISTRIBUTED of deliberate tampering. Error hazards, leaks and losses can fe 
eS ae f | be practically eliminated, now that Monarch Senso pres- the 
« v BY JOBBERS sure-sensitive labels make metals, ceramics, plastics and 
: Ke TO THE TRADE other non-porous materials easy to price-mark. Your 
aie * --- ORDER FROM Monarch Price-Marking System serves you right. 
Hew to, 202, Scr? cat aerate ™ 
apres, uly ens” eet es VA ? The MONARCH 
able arm. NATIONALLY ADVER- \/ \/ 
te) 


Marki an 
fons SYNCRO CORPORATION pmonancr, 7 king System Comp Y 
Dept. D-101 Oxford, Michigan, U. S. A. 


World's largest manufacturer of reciprocating electric sanders with 
DOUBLE ARC MOTION which gives DOUBLE the SANDING ACTION. 











TORONTO, CANADA © DAYTON, OHIO © LOS ANGELES, CALIF. 
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VISIT 
LIBERTY 
FIRST 











A great line 
of utility boxes 


Make a point of visiting us when you're at 
the show! You'll see the best line of pre- 
cision-built utility boxes you could possibly 
stock. Check their point-by-point superi- 
ority. Liberty boxes all have the Cantilever 
. all are one-piece drawn construc- 
tion of highest quality steel throughout! 
For reliable service, for quality merchan- 
dise, for quick repeat business from satis- 
fied customers—make your utility box line 
the Liberty line. 


Liberty 


STEEL CHEST CORPORATION 
16 Dowling Place, Rochester 5, N. Y. 
National Sales under the direction of 


OLAF K. TACKLE & COMPANY 
480 Lexington Avenue, New York 17, N. Y. 
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Only genuine 
lS RII Bee 
Spararilees economy 


this ousing ever 
Breaks or Distorts we 
will replace it Free 



















See us in 
Booths 85-6-7 
at N. Y. Hard- 
ware Show— 
Booth 602 at 
Atlantic City! 
ee 


J 
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This Work-Saver 
Fei Een gets 

customers for you 
—and keeps ’em! 








®@ You’ll find no substitute for the smart- 
working, sales-making qualities that have made 
FID the world’s most popular pipe wrench. 
Breakproof housing, full-floating hookjaw with 
handy pipe scale, replaceable heeljaw, adjusting nut 
that spins easily in all sizes, 6’’ to 60”, comfort-grip 
handle—these plus the RIT4(I> name mean more 
sales and more customer satisfaction for you. 
Feature these popular tools for extra sales now. 
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OVER 33,000,000 
were |) =6Vanity Cabinet 
JIGGLERS” Hi 


NEED IT! 


A LEADER 
IN STYLE AND 
LOW PRICE 


A beautiful “Vanity” Cabinet at a price 
so low that builders can install it as a 
feature of attraction in even the lowest 
price homes! 


ale ‘ r 4 
Stops Dripping Toilets, ok Swinging ae at each side serve also 
as doors for the right and left-hand 
Ends Water Waste and cabinets. Center mirror is stationary 


ravation! and does not require fastening to the 
Age ation wall. All mirrors are copper-backed and 
are encased in stainless steel frames. 


Adjustable shelves. Piano hinges. Cush- 
ion-spring door stops. Tooth-brush 
holder. Razor-blade drop. All hardware 
chrome-plated. 


BM 18 Models 
@ Write for descriptive 
literature on our complete 
line of bathroom cabinets. 
ideal 
Cabinet Corporation 


Division of Deslauriers 
Column Mould Co., Inc. 


7722 JOY ROAD DETROIT 4, MICH. 








CABINET 


ARDMORE PRODUCTS CO. 


ARDMORE, PA. 
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The LOW-Priced Seat With All 
The HIGH-Priced Features 


* SANITARY...no sharp edges 
or corners to catch germs and 
dirt 

* STURDY... built to lastand last 
~GUARANTEED for service 


* EASY TO ASSEMBLE...anyone 
can install the ROCKET all 
plastic toilet seat 
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. i J 
¢ TOILET SEAT 


Retailing Ky 
Profitably 
RRs 


at Only 


The Same HIGH Quality Workmanship and 
Materials As Found In Our De-luxe Seats 


Here's the PERFECT answer to the retailing of a quality 
toilet seat at low prices .. . it's the ROCKET! It took 
months and months of patient research and development 
.-- BUT NOW WE HAVE IT! Completely SANITARY ... no 
sharp edges or corners to catch germs and dirt .. . EASY 
TO CLEAN AND KEEP CLEAN ... there's nothing like it 
in the low priced field. Choice of Five beautiful colors— 
WHITE and marbleized coral, sandstone, blue and green. 


CENTURY PLASTIC PRODUCTS, INC. 


CLEVELAND 2, OHIO 
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mae ea me ae 


Le 


t 
; 
f ; | e A complete quality line of 
: models and sizes for the mass 
market . . . where you make the 


most sales—the most profits. 


e A complete range of popular 


MAINTAINED prices for more 
popular sales appeal—full 
profit markup- 


Gasoline Powered Reel Type Models 
21” Cut—1 6 H.P. Engine 
48” Cut—1.1 H.P Engine 


Couplin 
with sp 
ented 
use with 
hose. 1 






no need to 


jifferent br ands 
Ou 





¢ to handle three ir, or more § 
ailing effort: Now one jependabie source gives Y 
y—the fastest moving ! odels and sizes for practic ally 
ery wer prospect The finest money can DUY ali at pros 
easing Pprics With the most effective Tialsmen ey of sales 
} jyertis 1G I ate 41 ever jeveloped: 2 SEE US 
* IN BOOTH NO. 18 
WITH “SIMPLIFIED DESIGN” FOR i e).4 4 M.P.H- 
AOWING PER {OUR — 
*More M6 VIN F s an outstanding result 
EVE RSHARP Simpl! ed Desigi ' engineer Qg 4 HARDWARE 
F yer-tip Stop & Go'' Controls, “Eree-floating SHOW, 
Handle, ang Once-Over Mowing’ help cut more ; NEW YORK 
ras -c time, with ess effort Timken ; 
elf-alig! , Roller Bearings a! d Crucible i 
T Ste Blades are tyt i\ EVERSHARP ; 
lit ature Authorize 1 Service Sta 
tior hreugl t the tru ' 
N ger EVERSHARP 'S | 
ail! Find out how - 
t Electric Powered 
market ca rea hye Reel Type Model 
; : eit a 19” Cut—s HP. 
A.C. Motor 
Ask Your Jobber or \ 
Write, Wire, Call : Gasoline Powered 
Direct to.-- Rotary Model 20° Cut 
—2 H.P. Engine 


4 st # St. LOUIS 6, MO * aaa fA? 


ER CORP ° O'FALLON AT 23r 


im Ore ALD 


| aph 2, 


Hand Mowers 


MIDW EST MOW 


Three 16” Cut 
Models 





Coming up! 
Eversharp “TRIPLE” Promotions! 
THREE plete omotion "T eeimenemmmmetame aummmmel 
nackages U at Giv ’ 
8) ak f f j 
y | 











No. 155 “Gold Label’ Nozzle. 
Heavy bronze. Patented non- 
rising sleeve. Each standard 
package of 1 dozen includes 2 


\ No. 133 “Gold Label’ 


Sprinkler. Best value in the 
sprinkler field. Big and 
sturdy. Beautifully chrome 


plated head and arms. 


No. 85CL %” New Plastic Hose colorful display cartons, we 


Coupling. “Long-grip” design E SS Covers 3 to 55 feet. Color- 
with special tail piece and Pat- <i ful counter carton, 2 doz. 
ented “staggered fingers” for per ctn. 

use with %” and smaller plastic 


hose. 1 doz per ctn , No. 161 “Diamond” Nozzle. 
‘ Heavy brass. Best medium 








priced seller. Attractive 3-color 








counter carton. 1 doz. per ctn. 


“sh 
No. 85CL 2”, 58”, and %” : 
Sherman “long-grip” couplings 
with patented ‘staggered fin- 
gers” for either rubber or plas- , No. 33 ‘Brass King” Nozzle. 
j tic hose. 1 doz. per ctn. : Economy priced. Easy operat- 
c ing. Top performance. Colorful 


® No. 72 “Stayflat’ Sprink- 


ler. Best substitute for un- 
derground sprinkling. No. 
72-3 set of three. No. 72-4 


set of four. 


ee - display carton. 1 doz. per ctn. 
No. 85CLF 12”, %” and %' = No. 5011 


female end only “long-grip” 


“Greenlawn” 
Sprinkler. Ever popular 3- 


coupling. 1 doz. per ctn. arm type. Covers 34 foot 


circle. Eight inches high. 
. en = One in carton, 12 per box. 
cs No. 12CL 2”, 5s” and %” Sher- ’ No. 302 “Handy Spray.’ Made 

4 man “long-grip’” Mender with Fa} entirely of brass. Body rein- NO. 5011 


“staggered fingers” for either forced with stronge baffle plate. 


Oe a ee ee 


rubber or plastic hose. 2 doz. Very popular. 2 doz. per ctn. 


per ctn. 





No. 85 12”, %” and %4” Sher- 
man Rolled Thread Brass Coup- 


ling. 1 doz. per ctn. NO. 150 NO. 53 
“SPIKE” GARDEN HOSE 
No. 12 42”, 5%” and %” Brass SPRINKLER SIAMESE 


Mender Tube. 2 doz. per ctn. 


No. 14 Sherman Brass Hose 
Clamps. 2”, %” and %”. Other 
sizes available. 2 doz. per ctn. 


NO. 78-A 


GARDEN 
HOSE WASHER 





COLORFUL SHERMAN “’SALES-MAKER” 
DISPLAY STAND 





HOSE SHUT-OFF 











SEE OUR CATALOG H51 FOR COMPLETE 
INFORMATION ON THESE AND MANY OTHER ITEMS 


MANUFACTURING CO. SACHIGAN 
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VALUE-LEADERS 
FOR 1952 


.--We Invite You To 


See Our Fine New 


Bristol 





THE HORTON BRISTOL MFG. CO 


GOLF CLUBS and 
FISHING TACKLE 


AT THE 


NATIONAL 
HARDWARE 
SHOW 


To know what’s newest and best in value-leading 


golf clubs and fishing tackle for 1952, be sure to ' 


accept this cordial invitation to visit our head- 
quarters at the National Hardware Show, Booths 
No. 828-B, 829 and 830, Grand Central Palace, 
New York City, October 8th to 12th. 


Here you’ll see the latest advancements in 
BRISTOL’S many types of famous Steel and Glass 
Rods, Reels and Lines as well as BRISTOL’S pace- 
setting offerings in Precision-Matched Golf Club 
Sets especially designed for each member cf the 
family. BRISTOL tackle representatives, Fred 
Bundy, Jack Stedman and Sam Hastings, and Golf 
representatives, Tom Higgins and Bill Tollner, will 
be waiting to welcome you and to extend to you 
every courtesy. 


The Horton Bristol Manufacturing Company 
BRISTOL, CONN. 
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Hoppe Products Ge You 
Fast Sales Action 


because EVERY gun and gunner NEEDS these widely 
used and continually advertised gun cleaning essen- 
tials. There is nothing “just as good” as Hoppe’s No. 9 
Solvent and Hoppe’s Patches for removing primer 
powder, lead or metal fouling and protecting guns 
from rust. There is no substitute for Hoppe’s Lubricat- 
ing Oil for guns or fishing reels and Hoppe’s Gun 
Grease for long-time gun protection cannot be beat. 
Your Jobber sells them and can supply you. Ask him 


FRANK A. HOPPE, Inc. 
2314A North 8th St., Philadelphia 33, Pa. 














the most practical working decoy DAREX 
on the market . . . the only decoy neoprene 
with all these features every hunter BLADDERS 


wants 
for basketballs, footballs, 











COLLAPSIBLE soccer balls, volley balls, strik- 
SELF-INFLATING ing bags ‘ 
LIFE-LIKE 

SHOT-PROOF 

UNBREAKABLE 





One-piece construction conforms 
fo exact shape of ball... no 
seams, no folds, no undue strain 


MALLARDS, BLACKS, PINTAILS, BLUE BILLS, 
CANVASBACKS and @ new-type 
CANADIAN GOOSE 











DEWEY AND ALMY CHEMICAL COMPANY 
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Our Patent Number Is 


stares 2,169,811 


States 
ALL RIGHTS RESERVED 


The Proven 
Natural Bait! 










“it takes a 
Fish to catch 
a Fish’’ 


ACTUAL LURES 


U. S. Originators of REAL FISH 
in Tough, Pliable Plastic! 


* Lures for every type of fishing. 
* See our newest developments. 


nth * Counter Display packaged. 
Hardware Show * Nationally advertised. 


First In Jobber Confidence 


The ACTUAL LURE Co., Inc. 
392 5th Ave., New York 18, N. Y. 

















DISPLAY 
NOW ... 


SELL for 
FOOTBALL 
BASKETBALL 


and 


FALL FISHING 
SEASONS 
















CLAMP 
INSTANTLY 
TO SEATBOARDS 


FOLD 2 
COMPACT FOR 
CARRYING 


Assured Comfort sells Port-a-folds every month of the year. Sturdy Con 
struction, Padded Seats and Backrests upholstered in bright colors of 
Duran plastic. Prices start at $3.95 (Model S-2, shown, $4.95). Slightly 
higher extreme west. Call your jobber today—or write us for details. 








) 9 ie On OF 


ARCHBOLD, OHIO 


SCOTIY4; 
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GLOBE 


JACK-N-JILL 
SLED SKATES 





The greatest repeat seller in the 
skate business! All parents are 
prospects. Low-priced yet 
sturdy and safe for tiny feet. 
Attractively boxed for effective 
display. Show ’em “Jack-n-Jill” 





and you're sure to fill the till! 


10 Features That Make Sales 


® Nickel plated * Welded construction 


© Rust resistant * Safe and strong 
* Easily adjusted * Longlife web straps 
* Over-all length 6” to 8” e Attractively boxed 
© Fit all children’s shoes * Easily displayed 


A complete line of Roller Skates 


7 models give you a selection to meet any youngster’s 
requirements, Helpful merchandising ideas bring ’em 


in to buy! Write today for catalog and information. 


GLOBE-UNION INC. 


MILWAUKEE 1, WISCONSIN 


Eastern Sales Office: SOLLMANN & WHITCOMB 
200 Fifth Avenue e New York 10, N. Y. 
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Lu rrritrs Number 194 


DRILL-SAW KIT 


WITH THE POWERFUL Lammins 
MODEL 190 '4’ General Utility DRILL 


A PROFESSIONAL TYPE TOOL WITH THE GRIP MASTER sages 
PREFER — SMOOTH- SURGING POWER 
1700 R. P.M. 


HORIZONTAL STEEL 
DRILL STAND 


Here's a value-packed Drill-Saw Kit... 

performs a multitude of drilling and sawing appli- 

cations. The Cummins Model 620 Saw Attachment coupled 

with the surging power of the Model 190 Drill eliminates hand sawing from the 

workshop. Ruggedly built to withstand hard use, 4” diameter saw blade is 

made of finest steel. Base adjusts for maximum depth of cut of 1%6". From 

rough cutting to finest finish sawing, the Model 620 Saw Attachment is a great 

time and labor saver in any workshap. Use it as a portable power saw—take 

it to the job anywhere. Or mount the drill and saw in the sturdy horizontal drill 
stand for a high-powered, fast cutting bench saw. 





( Ms 
IF YOU ALREADY OWN AN ELECTRIC DRILL THIS CUMMINS. 
28-PIECE ACCESSORY KIT 


Converts any ‘4-inch electric drill into a 


4-inch portable sow .. . a polishing, 


sanding, cleaning and 
grinding tool for hundreds $ 95 
of every day uses. 


A SAVING OF OVER $6.00! 


See it at THE NATIONAL HARDWARE SHOW 


GRAND CENTRAL PALACE, OCTOBER 8 to 12,1951 
BOOTHS 291 and 292 


CUMMINS PORTABLE TOOLS pivision oF CUMMINS-CHICAGO CORP. 
4740 NORTH RAVENSWOOD AVE,, CHICAGO 40, ILLINOIS 
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DEFENSE ITEMS 
WRENCH BOXES 


a SPECIAL .~; 
—¥ “10081 
PORTABLE UNITS 5% 

TOOL CABINETS 


ee | 


UTILITY KITS 
CASES—CHESTS—CABINETS 
Here are the world’s finest metal 
boxes. They're better constructed— 
better looking. Known for their fine 
materials—workmanship—attractive 
design. These boxes out- 
look—outlast—outsell 
competition. 


VALVE SPRING COMPRESSOR co. 
WATERLOO, IOWA 


"Stanho” Taper Pins are milled from selected screw stock. 
Recently added to the ‘Stanho” line are Centerless 
Ground Taper Pins—precision made with a total diam- 
eter tolerance of .0005—these are the finest obtainable. 





aan NAL be One 


sHTOD PA 
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tractive 
xes out- 
outsell 





OLIN 
flashlights and 
batteries are sold 


| under these trade-marks: % 
B-2520 
W-4510 


WINCHESTER 


Upper left: $1.59 Lower right: $1.39 
2 Suggested retail prices less batteries BOR D 
5 : .. = a ne 
; . 









; 








I 
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Her. 's. 





























COF ER 
THESE FLASHLIGHTS AND ASSORTMENTS ARE EXCEPTIONAL VALUES! ESPECIALLY TODAY!! = / z 
= 

WINCHESTER No. X-4420 _— 
BOND No. X-3420 _— 
Deluxe 3-cell, ALL-CHROME a _. ‘: 
plated, fixt-focus spotlight . . . cell spotlig 
HEAVY-DUTY, and cap will PLATENS on” and ' 
hold spare lamp . . . 3-way ... lamp N 
lock switch, lamp shock ab- Suggested 
sorber .. . lamp No. PR-3 VALUE... 
Suggested RETAIL VALUE $1.89 Suggested 
Suggested DEALER COST 1.26 COST.. 













BOND No. 49 WINCHESTER No. 94 


WIRE RACK DISPLAY PACKAGE Con- 
tains 6 each of 3 styles of 2-cell, fixt- 
focus spotlights and 48 regular-size flash- 
light batteries. Six flashlights are sug- 
gested to retail at $1.19 each, less 
batteries... 6 at $1.39 each, less bat- 
teries...and 6 at $1.59 each, less 
batteries. 

Package also contains AT NO CHARGE 
1 wall display wire rack and 2 small- 



















space counter displays. 
Suggested RETAIL VALUE...... $31.02 
Suggested DEALER COST...... 20.61 













WINCHESTER No. 145 BOND No. 419 
COUNTER MERCHANDISER Contains 24 flash- 


lights in an assortment of seven styles with these 
suggested price ranges: $.98, $1.19, $1.39, 
$1.55, $1.59 and $1.89. Also, 96 regular size 
“D" and 12. junior size "C” flashlight batteries. 


Counter Merchandiser included—AT NO 
CHARGE. 


Suggested RETAIL VALUE........... $47.77 
Suggested DEALER COST........... 





















SUGGESTED PRICES for individual flashlights are /ess batteries 









_Her.’s.a quick check list of values: 1950 PRICES—frozen at October 16, 1950 levels. 
NO . HARGE FOR VALUABLE DISPLAYS—FULL DEALER PROFIT—from 333% up. BRASS/ 
—COF °ER...not tin or steel. OLIN flashlights are made from the finest, durable metals... 
bra: :/copper POPULAR STYLE — all standard size OLIN flashlights have REMOVABLE 
END CAPS FOR EASY LOADING. 





YAY!! 




















BOND No. 2418 
WINCHESTER No. 5418 











Solid-drawn 22-K 

a copper, fixt-focus 2- 

nation cell spotlight . . . lock 

sas BATTERIES “on” and “off” switch 
... lamp No. PR-2 
Suggested RETAIL 

VALUE......$1.19 
Suggested DEALER 

* $0.795 





WINCHESTER No. 4410 
BOND No. 2420 








Extra Special... ALL- 
CHROME plated, standard 
2 cell fixt-focus spotlight 

. 3-way lock switch, 
lamp shock absorber . . . 
lomp No. PR-2 


Suggested RETAIL VALUE $1.39 
Suggested DEALER COST 0.93 








BOND No. 933 WINCHESTER No. 998 
FLASHLIGHT DISPLAY PACKAGE Contains 6 
deluxe 2-cell spotlights... standard-size with 
RED LENS RING—and 48 regular ‘size "D" 
flashlight batteries. Suggested retail price each 
flashlight: $1.59, less batteries. 

Suggested RETAIL VALUE........... $15.54 
Suggested DEALER COST........... 10.26 













SUGGESTED PRICES for individual flashlights are less batteries 





BOND No. X-3940 
WINCHESTER No. X-6920 





Fixt-focus 3-cell SEARCH- 
LIGHT... Big powerful lens, 
RUGGED CONSTRUCTION 

... spare lamp carrier end 

cap, lamp shock absorber, 
3-way lock switch. Lamp 
PR-3. 

Suggested RETAIL VALUE $2.59 
Suggested DEALER COST 1.73 








DUSTRIAL spotlight 
black finish . . . fing 
hanger end cap ..5 
3-way lock switch, loinp 
shock absorber. Las 
No. 14 


Suggested RETAIL VALUE $1.60 
Suggested DEALER COST 1.07 
bd 
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WINCHESTER No. 79 BOND No. 7 


FLASHLIGHT DISPLAY PACKAGE Contains 
6 deluxe 2-cell junior spotlights WITH RED LENS 
RING... and 24 junior size "C” batteries. Sug- 
gested retail price each: $1.39, less batteries. 
Suggested RETAIL VALUE. «$11.34 
Suggested DEALER COST..... 





Form No. 778 Printed in U.S. A. 


OLIN Electrical Products include: ; IN DUS TRIES 
Inc. 


ELECTRICAL 
= DIVISION 
A NEW HAVEN 4, 

CONN. 


FLASHLIGHT No. 6 PORTABLE & FARM HEARING AID 
BATTERIES BATTERIES DRY CELLS RADIO BATTERIES BATTERIES HARDWA 








A Family of Great Products- 


Every One a ECT ALSA 


De Luxe Household Metalware is designed Since De Luxe is a complete line — includ- | 
and built to create customer-satis- ing Colored Ware, Galvanized 
factionand goodwill. Heavy - Ware, Tinware, Mop Pails, 
weight materials — care- Garbage Pails, and Ash 


. —tti : / Cans, every need in 
fully fabricated and ; é, a tic tela ia aa 
quately met under 
ieee 2 Lage the De Luxe label. 
service that userslike tency To MIN Ba No wonder con- 


attractively finished 
— assure the kind of 


et ae 
—and talk about. A a te. sumers everywhere 


prefer De Luxe. 


a 


f : ee 
MOP Pai L Simple Operation 
J 


PY os Bl pe ee 
% Me i) 
TM METALWag? . 
Because De Luxe House- _—_-- Sprin + —and because it is 


hold Metalware is built to ; available in a truly com- 
please users — because it is oh plete line — De Luxe is a real 
Nationally Advertised in maga- °y sales-builder, and a real money- 
zines reaching millions of readers _ maker, for you! 


uct |*' 
cena os \ 7 
Lo OE 


Be sure to stock, feature, and sell De Luxe Household Metalware. Talk to your Jobber'’s Representative about it now 


SCHLUETER MFG. CO. + ST.LOUIS 7, MO. 
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INTRICATE SHEET METAL CUTTING IS 








Standard Pattern Snips 
No. $412—12%". Also 7 
other sizes from 7” to 14”. 





@ These are CRESCENT Circular Cutting Snips, 
No. T-412. Not only will they follow curved lines 
and intricate patterns with ease ... but the shear- 
ing power of their specially ground blades is really 


Ceearay Guteng Saige amazing. Like all Crescent Snips, the entire tool 
No. T412—12%”. 


Also available in 7” size. 






is a solid forging of special analysis steel. Cutting 

edges are not inlaid in the blades. They are hard- 

' ened by Crescent’s own Selective Induction process 

to insure satisfactory performance through a long, 

Combination Pattern Snips useful life. Sold by Hardware Dealers and Industrial 
No. U412—12%" only. Distributors everywhere. 






Heavy Duty Snips 
No. U416—16%" only. 








Sign of lhe Cfrtisan 
Symbol of Cirllence 





—" 
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Crescent is our trade-mark, registered in the United States and abroad, for wrenches and other tools. Sold by leading distributors and retailers everywhere and mode 


CRESCENT TOOL COMPANY, JAMESTOWN, NE W YORK 


only by 
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SELL 
THE SHELLS 
WITH THE EXCLUSIVE 




















SUPER-SEAL 
cuP WAD 

OVER AND 
UNDER POWDER 


GAS 
HAMBER — 


A NEW HIGH IN PATTERN UNIFORMITY because gas leakage 
is eliminated . . . either into the head of the shell or into 
the shot. To the shooter, this means (1) pattern UNI- 
FORMITY never before achieved (2) no loss of energy (3) 
no “balled” or deformed shot (4) no “‘leading’”’ (5) no 
expanded brass to cause difficult extraction. 

SUPER-SEAL 
CUP WAD 

OVER AND 
UNDER POWDER 


WORLD CHAMPION AMMUNITION 





' a : ‘A 
ee ~~ ee 2 w COMPLETE LINE OF SHOTGUN SHELLS, 
i se CARTRIDGES, TRAPS & TARGETS 
~~ ~~~ —_ 
INDUSTRIES, INC. CONSISTENTLY ADVERTISED TO YOUR CUSTOMERS IN THEIR FAVORITE MAGAZINES 


WESTERN CARTRIDGE COMPANY, DIVISION OF OLIN INDUSTRIES, INC., EAST ALTON, ILLINOIS 
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BOLTS AND NUTS 


Clean, accurate 


threads...sound, full Pa 
heads... straight, strong 

shanks! These qualities a 
never vary in Republic Upson 
Products . . . sound assurance of 


proper fit every time and a tight hold 
on every assembly. 


More than 20,000 shapes and sizes provide 
a full-line assortment for standard bolt and nut 


needs. Why not make it your source of supply? 


_ REPUBLIC STEEL CORPORATION 
Bolt and Nut Division 
| CLEVELAND, OHIO +¢© GADSDEN, ALABAMA 
Export Department: Chrysler Building, New York 17,N. Y. 
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BIT STOCK SETS 14," SHANK DRILL SETS 





by 

hic’s! 

* ry 

er not 
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SETS IN FOLDING CASES | SETS IN TUBES | SETS ON CARDS 





CHICAGO-LATROBE 


411 WEST ONTARIO ST. @e CHICAGO 10, ILLINOIS 








Order From Your Wholesaler 


MASONRY 
DRILL SETS 





HARDWARE AGE, SEPTEMBER 20, 1951 





POWER BIT SETS AUGER BIT SETS 
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= LOTS OF GOOD DEALERS HAVE 
eri *INVENTORYITIS” YOUR STOCK IS 
OVERSTOCKED HEAVY, BUT DON'T LOSE SALES ON 
«100 WWCH IN- FAST SELLING LINES! NOW TAKE 


H T IF 
VENTORY! GOOD Knee AMEROCK CABINET 

















NO £7638 HINGES OR E9700 cATcHEs | 
AND YOU'RE OUT OF SEVERAL OTHER 
GOOD NUMBERS! D'YA THINK Your 
CUSTOMERS WILL KEEP COMING 
BACK IF You CAN'T TAKE CARE 


TH OF ‘EM! 








JOE, LOOK ATALL THE PAINT You'RE SELUNG! IF 
PEOPLE AREN'T BUILDING, THEY'RE REPAIRING AND REMODEL- 
ING... AND ALMOST EVERY ONE OF THEM WILL BE HAPPIER 
IF YOU SUGGEST THAT THEY FINISH THE JOB OFF WITH 


Nice, NEW AMEROCK 
)\ HAROWARE Q 





4 


CLEAN UP/ 
FAINT UP/ 


PU4rTs 
GALLON s 





sees £0, 00 
ses 60.00 





DEPARTMENT, Too! si 


You'RE RIGHT! CHECK My STOCK AND 
LETS FILL IN WHAT IZ NEED..... 


AND I'M GOING TO TRY SELLING 
AMEROCIC IN THIS PAINT 

















Take a tip 
from 





"HARDWARE HARRY’ 


Keep volume up by concentrating on 
remodeling, painting and repairs. Every 
customer who merely buys paint for a 
kitchen or bathroom is a good prospect 
for Amerock Cabinet Hardware. An extra 
display in the paint department will pay 
generous dividends. 












































Ask your Jobber! 











GENUINE 


eroc AMERICAN CABINET HARDWARE CORP. 


ROCKFORD, ILLINOIS 
HARDWARE 
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SELL THE LINE THAT’S NO. 1 
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BRAND NEW 


Seal Rite money MAKER 


| co 0 | e 
FLEXIBLE RUBBER PLASTIC SEALER 
i Py ———_ 


Bras 















Answering a tremendous popular need, this 
fast-selling household item repairs cracks 
around bathtubs, showers, sinks, laundry 
tubs, etc—is waterproof, greaseproof. Can 
also be used for setting whole tile. Mends 
linoleum, formica, beaverboard. 


this Seal KiteALL-STAR LINE-UP 


MEANS BIGGER PROFITS FOR YOU! 
* SEAL-RITE CAULKING COMPOUND 
(in pints, quarts, gallons) 
* CAULKING GUNS—5 VARIETIES 
% CELLOPHANE CARTRIDGES 
(to fit all caulking guns) 
% CALK-0-TUBE (caulk in self-contained 
applicator) 
%*% CALK-0-PACK (GUN & 4 CARTRIDGES) 
% CALK-O-PACK JR 
(GUN & 2 CARTRIDGES) 
* FAMOUS “COLOR TINT” SYSTEM OF 
PAINTS—exterior, interior, flat, gloss, 


semi-gloss, porcel-enamel. 
SEAL-RITE CAULKING COMPANY Ine % VARNISHES—GLOSS AND FLAT FINISH 
7 . * ALUMINUM PAINT 


” 6335 LYNDON 192 GREEN ST 6001 S. GRAMERCY PLACE se SPRAY PAINTS 
DETROIT, MICHIGAN BROOKLYN, NEW YORK LOS ANGELES, CALIFORNIA 







* Inform 
Popular 









RE N CE IN pet sEAL-RITE distributor - 
See 
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A PRIZE IN EVERY PACKAGE...GUARANTEED! 





gLUDER. 


It's Autoyre tradition that every fixture bearing our name be a sound 


auToYRe piece of merchandise—in concept—/N construction. You can bank on it! 
4 / { There isn’t a gimmick in a carload but there's long, satisfactory service 
* 
id 1€ packed in every Autoyre carton. And Autoyre underwrites your customers’ 


satisfaction with a replacement guarantee on every Fairfield fixture! 


watched accesseries 


GUARANTEE 


THE AUTOYRE COMPANY . OAKVILLE, CONNECTICUT 
MATCHED ACCESSORIES FOR BATHROOM AND KITCHEN 
‘‘Designed to Make the Passer Buy 


LTA 


- HARD | 
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DAY 





® Practically all your customers have to buy new 
galvanized ware regularly. That means steady 
repeat business... profitable business... the year 
around. And, what more popular galvanized ware 
than the sparklingly-handsome, sturdily-built, 
always-dependable Cream City line . . . a favorite 
throughout America for over 70 years! 


As a dealer, you know there is a big difference 
in galvanized ware, and it pays to sell the top 





git COMPANION LINE 


AFTER 
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GEUDER, PAESCHKE & FREY CO. 


LINE that pays ore 


DAY...YEAR AFTER YEAR 

a Siaee *y Me "y 
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Some of the leaders are shown here 


line in the field... Cream City. Most pieces are 
individually hand dipped and heavily coated with 
molten zinc. This seals every crevice and seam to 
protect it against leaks, rust and corrosion. 
Special metals are added to give it an attractive 
spangle. 


Many of the fast-selling products in the Cream 
City line are also made from mill galvanized sheets. 


Write for complete bulletin or ask your jobber. 





This is a fast-moving tinplate line of dairy ware. It is 
complete in items that are in demand, and every uten- 
sil reflects the Cream City reputation for high quality ware. 
They are well constructed, easy to clean, and durable. 
Items in the line include pails, strainers, as well as 
cream cans and milk kettles in all popular sizes. 


, 1700 W. St. Paul Ave., Milwaukee 1, Wis. 
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FEATURES 


Blade and front strap a single unit. 


Blade and straps forged from High Carbon Steel. 


Blade and lower section of socket carefully 
tempered. 


Straps are pre-formed. 


Uniformity in lift and balance of every tool - 
hang and balance never change. Pre-forming 
of straps the guarantee. 


Strength comes from its tubular shaped 
tempered socket filled by handle driven 
in under great pressure. 


APPROXIMATE 
WEIGHT 3% 
to 3% Ibs. 


LIGHTER STRONGER 


FEATHERLITE meets railroad track 
shovel weight test of 200 pounds! 


Ahh Your Goblber 


parxerssurc, wva. AMES BALDWIN WYOMING CO.  nonrtn easton, mass. 
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The COMPLETE Line...the SALES ACTIVE Line Brings BIG 


SOCKETS 


Famous quality, thin wall 
Sockets of finest alloy steel. 
Scientifically heat treated 
for high strength, precision 
broached for perfect fit — 
on the nut. Durable triple 
plated chrome finish. In 4", 
¥%", V2" and %" Drives 
and a complete range of 
openings. 


EXTENSIONS 


Used with Drive Parts, these 
versatile Extensions multi- 
ply the usefulness of any 
Tool by increasing reach. 
Hard-to-get-at jobs are 
made easy by eliminating 
stretching and straining to 
reach the work. 4", %", 
Ya" and %" Drives and in 
popular lengths. 


Don’t miss those big Hand Tool profits 
... put these effective NONE BETTER 
Stocking and Display Boards to work 
for you and boom Hand Tool sales. 
NONE BETTER offers you, at no 
added cost, a variety of these hand- 


os 


some Tool Panels to create an attrace 
tive Tool Department in your store. 
It’s an easy way to keep sales up and 
inventory down. Take advantage of 
this remarkable silent salesman — on 
the spot advertising and selling for you! 

NONE BETTER Tools are popular 
nationally because they offer Ae 
Dealers the sales active combination 
of low, over-the-counter cost and fa- 
mous quality . . . only the finest alloy 
steels, scientifically heat treated and 
finished in gleaming triple plate 
chrome. From those rugged, thin wall 
Sockets and power-packed Drive Parts, 
to sleek, beautifully balanced Flat 
Wrenches, in open stock and in Sets, 
here’s the Hardware Line that has the 
1-2 profit punch of high quality and 
low cost that brings Tool buyers to you. 





CARBON SOCKET SETS 


Priced low for sales action, avail- 
able in five most popular models. 


FLEX HANDLES 


Designed for tough going, 
these Fiex Handles are valu- 
able. The adapter can be 
set at five angles for all 
position work. Non-slip 
grips. Available in 4", %", 
V2" and %" Drives. 


See Us At The 


RATCHETS 


The sturdiest, smoothest 
Reversible Ratchet ever 
made. Its double pawi in 
streamlined head gives 
strength without bulk. This 
Tool features the best in 
design, materials and work- 
manship. In Ys", Ye", V2" 
and %" Drives. 


g 
®. 


TOOL SETS 


A complete, basic 23 piece 
V2" Drive Alloy Steel Socket 
Set. Contains 8 Drive Parts 
and 15 12-point Sockets, 
Strong metal carrying case. 
Typical of the many other 
fine NONE BETTER Tool Sets 
your customers want. 


a. 


SLIDE TEE HANDLES 


Just the Tool for that tough 
turning job. A strong, pre- 
cision Slide Tee, can also 
be used as an Offset Handle. 
Combines with Extensions, 
Universals, etc., for many 
special jobs. 4", ¥%", V2" 
and %" Drives from 41/2" 
to 18" long. 





%a"* Drive Set shown inciedes @ NATIONAL HARDWARE SHO 


stenderd Ratchet, Adapter, EN NEW YORK—OCTOBER 8th-12th 
» . 
jandie and 8 Sockets. BOOTH 91 


THE NEW BRITAIN MACHINE CO. « NEW BRITAIN, CONN. 
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“COLOR DYNAMICS is important 
factor in increasing paint sales!” 


—writes large Pittsburgh dealer 
in Phoenix, Arizona 
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JAMES C. O'MALLEY, 
Secretary and sales manager, 


The O'Malley Lumber Company. 





| rower everywhere who sell Pittsburgh Paints are protection which makes these benefits last longer. 
enjoying greater sales and profits than ever before 


because of the increasing number of home-owners who Why not take advantage of the big swing to COLOR 


have come to learn that they paint right with COLOR 
DYNAMICS and paint best with Pittsburgh Paints. 


No other paint manufacturer can match the benefits to 
home-owners which derive from the use of this remark- 
able painting system and the exclusive live-paint 












PAINTS * GLASS + 


Ame sts s. 


PITTSBURGH PAINTS 


CHEMICALS * 


DYNAMICS and Pittsburgh Paints? We’li gladly have 
one of our representatives call to discuss the possi- 
bility of you selling Pittsburgh Paints in your com- 
munity. Write, wire or phone today! Pittsburgh Plate 
Glass Company, Paint Division, Pittsburgh 22, Pa. 





BRUSHES * PLASTICS 


GiLasSs $ COR Fan 
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hand then CHANNELLOCK 
















mager, 
many. Wade only lg CHAMPION DEARMENT 
You are in business to satisfy your customers—and here’s one way to do it—When they 
ask for Pliers Hand ‘Em Channellock. Let them heft it, feel its strength and durability—try 
its simple, closely spaced adjustments—see its longer wearing feature of no wear on the joint 
bolt. And when they buy it, you can be proud to take their money. For Channellock pliers 
are produced by Champion DeArment, long recognized as a maker of highest quality tools. 
No other product can offer the advantages of Channellock pliers. Yessir, when they ask 
for pliers, Hand 'Em Channellock and you'll sell ‘Em. 
And remember, Channellock pliers are made ONLY by Champion DeArment. 
CHAMPION DEARMENT TOOL CO. «© Meadville; Pa. 
ger. Send for Catalog D-1l Today. eiiilieieacmmanite 
Yellow Pages of mest Telephone 
OR Directories under ‘*Tools"’ 
1ave 
Ossi- 
‘om- 
late 
Pa. 


TLE 





20, 1951 
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TT VIE 


Multiply every house in your locale by 2— 
that's your sales potential for Getty operators 


A national surve y (not ours !) reveals that there is an average 


of 2 casement windows in every home. 


Many of these casements are equipped with obsolete stay 
bars, faulty operators, or no operators at all. Every one of 
them—wood or metal—will accommodate a GETTY replace- 
ment operator. And they'll sell like hot cakes—often a pair at 


a time—if you just promote them to your customers. 


GETTY operators are a cinch to install too—just 2 measure- 


ments, 6 screws. That’s all. 





3348 NORTH 10TH STREET © PHILADELPHIA 40, PA. 


Canadian representative: A. N. Ormsby Co., 23 Scott St., Toronto 








GETTY 


176 


OPERATORS ARE USED ON MORE CASEMENT WINDOWS THAN ALL OTHER OPERATORS COMBINED 
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AUTOMATIC CLOSER 4649 


Pulls top of outswinging wood 
sash snugly against the frame. 
It prevents warping, assures 
all-around tight contact. Easily 
installed—4 screws, no mor- 
tising required. 


EXTENSION HINGE 2529 


By means of flange type leaf, 
it assures a firm corner support 
for the sash. By providing a 
4" sash clearance, it gives 
maximum ventilation and per- 
mits cleaning of the outside 
casement from inside the room. 
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every housewares salesperson should know! 


Only 
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Only the Presto 
PRESSURE-TRU INDICATOR 


Shows exactly how 
much pressure there is 
in the Cooker from 
start to finish. No 
guessing! No tedious 
watching! 


Tells exactly when to 
Start timing. Indicates 
exactly when pressure 
has reached 5, 10 or 15 lbs. Also 
tells when there is no pressure in 
the Cooker so that Indicator Weight 
can be removed. 


Seals in health-giving 
natural vitamins, min- 
erals and food flavors. 
No annoying whistles caused by 
pe es nutrients going up in steam. 

educes evaporation and food 
shrinkage. 


PRESSURE 


Branch Factories: 








COOKER COMPANY, 
Los Angeles, Calif. 


COOKERS 





valve an 
over-pressure 





Engineering know-how” has made PRESTO COOKERS the best and the best selling 
pressure cookers on the market! More PRESTO COOKERS are sold than all other 
makes combined! In fact, more than 75% of all pressure cookers now in use by 
American homemakers are made by the makers of PRESTO COOKERS. 

The outstanding features of PRESTO COOKERS that have made them preferred 
by homemakers are: (1) The easy-to-close and open HOMEC Seal; (2) The 
Combination Anti-Vacuum Valve and Over Pressure Plug; and, (3) The ex- 


clusive PRESTO PRESSURE-TRU Indicator .. 


Shows all! Tells all! Saves all! 


These features of construction, plus the aggressive advertising and promotion 


behind all PRESTO Products have made “PRESTO” the “buy-word” 


in house- 


wares and appliance departments throughout the nation. 
HOMEMAKERS KNOW: "‘It’s Fun to Keep House the PRESTO Way!” 
DEALERS KNOW: “It’s Fun to Make Profits the PRESTO Way!” 


to help you sell more Presto Cookers: Com- 
pletely illustrated booklets for your sales- 


people, “‘How To Sell More Presto Cooxers”. As many 
copies as you need at no charge! Also display material for 
your windows and counters featuring the Presto Pressure- 
Tru Indicator. Write: Advertising Department 





EAU CLAIRE, 
Wallaceburg, Ontario, Canada 





WISCONSIN 














Glasswere for Paine, Paing’ 


joint industry effort will build new interest in 
American automatically-made glassware 








THSED n 
...news of famous products J 


ot 


American Glassware 


JUBILEE 


i October 7-13, 1951 


cement” ayeltien 


This fall. eight leading table glassware manufac- 
turers will make millions of American homemakers 
more conscious than ever before of table glassware. 


These eight companies, including Libbey Glass, 
are sponsoring a great nationwide retailer promos 
tion campaign called the American Glassware Jubi- 
lee. It’s the first industry promotion of this kind. 
It will be celebrated the week of October 7th. 


The promotion will stress the advantages and 
superiority of American-made table, kitchen, and 
cooking glassware and their availability despite 
shortages of other household items. Economy, as 
well as beauty, practicality and versatility of auto- 
matically-made glassware will be emphasized. 


Take full advantage of the added interest we 
feel sure the “Glassware for Gracious Living” theme 
will create. Increase your glassware sales by tying 
your promotions in with the American Glassware 
Jubilee. Give glassware prominent display . . . and, 
for greatest profit build your displays around the 
proven popularity of Libbey Glassware. 


Your near-by Libbey distributor will be glad to 
supply you with advertising reprints and mounted 
placards of Libbey advertising (such as the one 
illustrated above), as well as American Glassware 
Jubilee streamers and posters. Or write to Libbey 
Glass, Toledo 1, Ohio. 


LIBBEY GLASS Pititie Gone, & 


ESTABLISHED 1818 








LIBBEY GLASS, Division of Owens-illinois Glass Company, Toledo |, Ohio 
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A NEW KIND OF 


PAINT BRUSH CLEANER: 


AND PRESERVER 


ip you can actually switch your brush to 
a different color paint in 33 seconds! 


that brushes and rollers are like new 


SO THOROUGH — stay soft and flexible—can be 
stored dry, ready for instant use! 


+ — Process 33 can be used over and 
over—never loses its cleaning strength. 








AND HERE’S OUR C 
GENEROUS . P v FREE 


—Just swish brush gently in Process 33. 
For rollers, soak sleeve, rinse, then wipe. 


AN IMMEDIATE 
SENSATION! 

























FOR YOUR CUSTOMERS 





| TWO DOZEN 3-OUNCE FREE SAMPLE BOTTLES 
| OF PROCESS 33 with every dozen quarts 
yyou buy! 


When you give your 
customer a sample o 
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erga eatin made a SURE sale!. 

f his is the brush cleaner he’s prayed 
ONE DOZEN 3-OUNCE FREE SAMPLE BOTTLES for—it’s easy and clean to use, gets 

OF PROCESS 33 with every dozen pints! brushes clean as mew in seconds! 


Although Process 33 is not intended to restore old, hardened brushes, 
it will keep new or clean brushes and rollers in like-new condition. 


G. N. Coughlan Co., West Orange, N. J., MFRS. of NATIONALLY ADVERTISED CHIMNEY SWEEP and DE-MOIST 


LOADED CLEAN ~ READY 
WITH PAINT FOR ANOTHER COLOR 
List 
ITEM SIZE PACK | WEIGHT; LIST EACH 
P-P | Pts. 1 doz.| 17 Ibs.| $5.40 | $ .45 
SAMPLES P-Q | Qts. 1 doz.| 32 Ibs.| 9.48 79 
P-G | Gals.| 1; doz.| 44 Ibs.| 9.80 2.45 




















int or brush prscounrs| 


this miracle 





1 to 3 cases 


— 331%4% + 5% 


4 cases andover — 40% 








ORDER PROCESS 33 
rom Your Wholesaler 
TODAY! 















and no other power mower 
in its class has or develops 
power like a Pincor! 


Power mowers are bought for only 
one reason— power! No matter how 
fancy the design, how pretty the color 

. . essentially what you’re selling is 
an engine to turn blades to cut grass. 
Power to take all the work out of 
mowing. PINCOR POWER DOES 
EXACTLY THAT! 


Pincor power begins where other 
mowers leave off. The 4-cycle engine 
in a Pincor “Special” starts at 1.3 HP 
and develops 1.6 HP. The 4-cycle 
engines in other Pincor mowers start 
at 1.6 HP and develop 2 HP. Compare 
those ratings with any other mower 

in its class! 


And Pincor backs up its power 

with other solid selling features. 
Pincor has the hardest, toughest, most 
flexible blades and bedknife on the 
market (we dare anybody to match 
their qualities!) And Pincor has the 
famous self-sharpening feature, too. 


Ww PINCOR “Special” W PINCOR"P-22” Your Pincor sales clincher is power. 
full 18” cut full 22” cut Power that allows you to mow ata 
walk. Power to mow over terraces, 


Vy PINCOR ELECTRIC xe PINCOR “Rotary” WEED down a ridge, or to the top of a hill 


at the same pace as level ground. Power 
TRIMMER CUTTER, full 20” cut puts Pincor out front . . . not by 


claim, but by comparison! 


“Super” full 20” cut 


Write for name of nearest wholesaler 
Wholesalers write for full information 


« 
? 
e 
PINCOR Pioneer Gen-E-Motor Corp., Dept. 950 e 
5841 W. Dickens Ave., Chicago 39, Ill. ve 
Without obligation, send me more information on Pincor Power e 

Mowers. 
PRODUCTS ° 
+ 
& 
Company ° 
+ 
. 
e 
+ 
a 


Manufactured b Address 


PIONEER GEN-E-MOTOR CORPORATION 
5841 West Dickens Ave. * Chicago 37, lilinois 


Power Lawn Mowers * Hand Lawn Mowers ® Elec- 
tric Trimmers © Gasoline Engines © Electric Gen- 
erating Plants ¢ Battery Chargers * Generators 
ecoeoeoeveeveoevoee2e2ee20e0202802808080808080808 ® 
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RUBBISH 
BURNER 


e NATIONALLY FAMOUS! 
bucer ° NATIONALLY ADVERTISED! 


Raat 


Women know and remember the 
quality of Wheeling Ware! They 
know it because they've used Wheel- 
ing Ware themselves or seen it used 
by friends, neighbors. They remember 
it because they see Wheeling Ware 
advertised, week after week, in publi- 
cations like THIS WEEK, PARADE, 
PATHFINDER ... totalling over 






















20,000,000 advertising messages... 
selling impressions — frequently! 
Finally—where you come in—women 
buy Wheeling Ware, because the com- 
bination of knowing quality, remem- 
bering quality is a precondition to 
buying quality—a precondition to easy 
selling! Stock Wheeling Ware your- 
self—and see! 





























ROUND 
DRAINATUB TUB TWIN PAIL PAIL 
Atlanta Boston Buffalo Chicago Columbus Detroit Kansas City 
Loulsviile Minneapolis New Orleans New York Philadelphia Richmond St. Louis 


WHEELING CORRUGATING COMPANY: WHEELING, W. VA. 
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People aren’t likely to ‘‘shop around” for 
dog chains. They'll go to the first store where 
they see them displayed, or remember seeing 
them in the past. 

So why not get dog chains ‘‘out in front” 
—instead of in a back room or ‘under the 
counter. Here’s an attractive display hanger 
that’s furnished complete with a 12-chain 
assortment of high quality Hodell Chains. 
Put one in your window or near the front of 
your store—where it can be seen by children 
as well as grown-ups. Then watch how fast 
these dog chains move. 

Ask your jobber about this assortment, 
as well as the complete line of Hodell animal 
chains. Or write us for information. 
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_HODELL = 


CHAIN 


Sewe the Bee 


Hodell Chain Company, Cleveland 3, Ohio 
Div. of National Screw & Mfg. Co. 


Hodell Dog Chain Assortments 
come complete with 12 chains 
and attractive two-color metal 
display hanger, as illustrated. 
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Hop on the Patterson-Sargent band- 
wagon now and let BPS Flatlux lead 
the way to bigger, juicier profits! 
Melo l-M dl mell mele Mi Mile iuilelamel-.aelee bs 


X 


JA tor colors your customers demand, BPS 

Flatlux is washable, durable, easy to 
apply. Above all, BPS Flatlux is a 
money-maker...a fast turn-over 


paint that’s ringing cash register bells 





all over America. And remember... 





Ummm 


all profits are yours under a BPS 











ie 
Protected Territory Franchise. By all 


means, look into it. today! 


»f IT S75 G4 // >! 
me Ge ee ee em 


THE PATTERSON-SARGENT COMPANY 
1325 East 38th Street 
Cleveland 14, Ohio 


Please send me full facts on BPS Flatlux and your 
Protected Territory Franchise! 


Name_ 
Address 
City___ 
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Stronger... safer...and money-saving, too! 


HEVROLET s-0 TRUCKS 


see for yourself. Valve-in-head engines that 












Strength to carry your loads. . 
move your loads and keep moving them... 
extra features that add up to more service, 
safety, operating comfort and economy! These 
new Chevrolet trucks offer you more of the 
. more of the 


. power to 
squeeze more power from every drop of gas. 
Self-energizing brakes for extra stopping 
power—greater safety. Wide-base wheels for 
increased tire mileage. These new Chevrolet 








things that count on the job . trucks even offer extra driver comfort—with 
money-making, money-saving features you 
want and need on jobs that test a truck’s real 


value. Check what Chevrolet trucks offer and 





new cab seats and Ventipanes. But learn all 
the facts now. See the new Chevrolet Advance- 






Design trucks at your dealer’s today. 






CHEVROLET DIVISION OF GENERAL MOTORS, DETROIT 2, MICHIGAN 


in demand F A 


ip se 
eo 


ADVANCE-DESIGN TRUCK FEATURES 


shifting e HYPOID REAR AXLES—for depend del 








| First 





e NEW CAB SEATS—for complete 





TWO GREAT VALVE-IN-HEAD ENGINES—the 








105-h.p. Loadmaster or the 92-h.p. Thrift- 
master—to give you greater power per gallon, 
lower cost per load « POWER-JET CARBU- 
RETOR — for smooth, quick acceleration 
response « DIAPHRAGM SPRING CLUTCH— 
for easy-action engagement *« SYNCHRO- 
MESH TRANSMISSIONS — for fast, smooth 


ability and long life e NEW TORQUE-ACTION 
BRAKES—for light-duty models * PROVED 
DEPENDABLE DOUBLE-ARTICULATED BRAKES 
— for di duty dels « NEW TWIN- 
ACTION REAR BRAKES — for heavy-duty 
models e NEW DUAL-SHOE PARKING BRAKE 
—for greater holding ability on heavy-duty 





riding comfort « NEW VENTIPANES — for 
improved cab ventilation « WIDE-BASE 
WHEELS—for increased tire mileage « BALIL- 
TYPE STEERING—for easier handling « UNIT- 
DESIGN BODIES—for greater load protection 
« ADVANCE-DESIGN STYLING—for increased 
comfort and modern appearance. 
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AMERICAN FLOOR Coveung (0, 


CARPETING RUGS - ASPHALT TILE: LINOLEUM 
Commercial ant Yone Sasiclcton ~ Call for 


BURBANK 
Chaneston 07822 





w Climaled 


STubIO CITY 
Stier 21290 


LOS ANGELES 
PRosmecs 330! 

















FASTEST SELLING WEATHERSTRIPPING... 


Everybody knows about Mortite—now in its eighth year—nationally advertised in 
leading publications with a total circulation of 24,590,572. These same publications 
have an average home ownership of 63 1/3°%,. 

MORTITE costs so little—is so easy to put on—and it's very effective. That's why 
it sells and outsells other weatherstrippings of this type. 


FREE DEALER AIDS. To tie in with 
our national advertising. Attractive 
counter display, colorful handout 
circulars, mats, electrotypes, radio 
scripts. 


¥ 


‘3 


omplete 
S — for 
)E-BASE 
e BALL- 
e UNIT- 
otection 
creased 
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OLEUM eS ECONOMY BOX BARGAIN BOX 


sdimaleg_ Order Stock No. M-I. For counter Order Stock No. B-2. Contains 

‘ans or a  asaggia four Jr. boxes. one large coil, enough for 5 or 6 

2090 Enough for four average size win- . . . . 
dows. List price 98¢. Packed 12 to rin sso windows, Uist price 
carton. $1.25. 
Price to Dealers, list less 33 1/3%— Packed 12 to carton. Price to 
ie per carton. Profit to dealer Dealers, list less 33 | /3%o—$10.00 45 
NOTE—Sale of 29¢ Jr. boxes sepa- ; . 
rately increases markup to 44%. Profit to dealer $5.00. . 


as ye 


per carton. 


ORDER THROUGH YOUR JOBBER 


J. W. MORTELL CO. 


Technical Coatings since 1895 


20, 1951 508 BURCH ST., KANKAKEE, ILL. 
Branches—LYNDHURST, N. J. DETROIT, MICH. 
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‘> se.. SHERWIN-WILLIAMS 


from the 


John Papp (left) and 
Steve Papp check up 
on their Style Guide 
investment. 


of Papp 
= Read what John Papp, cco 
Bros. Hardware & Electric 
i says: 
spnines urselves that the invest- 
e S-W Style Guides 
n was worth- 
records 
duct, 1,050 


to ° 
“Just to prove 
~ wenty-on ‘ 
: Companio 


rts and 504 gallons oe tie 
months after February | -- - 
date our Style Guides were 
lation. We figure our - 
sales, to be magnet y ne 
enditures for Style Gui es, 
Y jons and local advertisin 
ca $396—thus leaving ie _ 
—all this from just one pro oll 
“Thanks to the quality pro 
i mpanion, 
pet agente seed last y 


qua 


$1,535. Our ex- 
Guide Com- 


sales t 


15 eee 


——.. 
we RWIN Wit inn SHERWIN, Wii anae HB Gwe 


PORCH ano FLOOR 


STYLE GUIDE” 


A 


Style Guide specified products... 


MAR-NOT | | ENAMELOID 


ENAMEL VARNISH 


SHERWIN, Wi ange Me SHERWIN, WI Liang wenn Wii ian 
a Owe PRA Coar 
\° 


JOHN PAPP* OF HAMMOND, IND. SAYS: 
662% increase in our Paint Sales 










54,000 Style Guides at Work! 


Sherwin-Williams Dealers everywhere tell us that the new 
Sherwin-Williams Style Guide is the greatest, single, paint selling 
tool in the industry. 

They shout the amazing effectiveness of the 54,000 copies of 
the Style Guide that are bringing them plus-sales and profits the 
easy way. You owe it to yourself to put this profit maker to work 
for you today. 


... Plus the Style Guide Companion 


Get the full benefit of the sales-making Sherwin-Williams Color 
Service by using the Style Guide Companion, too. It’s the first 
and only real answer to “what color goes with what” that your 
customer can see and understand. Ask . 
your Sherwin-Williams Representative 
to demonstrate how the Companion can 
increase your sales .. . today. 
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this proven 
rope promotion 
idea pays off! 


SOARS ROPE SALES 


and 


SAVES YOU TIME 


New Bedford’s high quality remains the 
same—And now, in addition, it’s the easi- 
est to handle, the most convenient way 
to sell, the better package... 


AT NO EXTRA COST 


Pre-Measured New Bedford Rope in the 
exclusive Self-Dispensing Cartons sets 
sales records wherever dealers stock it. 
NOW-—we want YOU to know how fast 
it sells—how factory-pre-measured rope 
gives you the jump on all competition— 
how New Bedford ends the headaches 
of double-inventories—lets you sell every 
inch from full and half unit coil cartons 
containing 3/16” up to and including 
¥," dia. rope. You satisfy customers as 
the new _ have never been able to do before— 
int selling ave them coming back for more. 











Just Send A Trial Order For A Carton To New Bedford. Either Manila Or Sisal. Display 


— Ms ‘ The Compact Colorful Cartons On Your Main Floor. Tell Customers How New Bedford 
rs “ a Is Factory-Pre-Measured In Accurate 10-foot Lengths—Assures Their Getting Ex- 
~~ actly The Quantity Of Rope They Order. TIE UP WITH NEW BEDFORD AND 


YOU’RE TIED UP WITH NEW PROFITS! 


ms Color 
the first 
that your 


NEW BEDFORD CORDAGE COMPANY 
NEW BEDFORD, MASS. 


(C) Rush me full details on New Bedford's ‘Better Way." 




















bstewarg YOUR : (J Please send me introductory trial order: Manila [] Sisol 1]! 
falta Rope Size [ ) 
NEW BEDFORD ! My Jobber is 
TODAY! | My Name. 
Company. 
go Address. 
Town Zone. State : 





NEW BEDFORD CORDAGE CO.,NEW BEDFORD, MASS. 


$ ® 7653 
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Did You Grow Up 
on a FARM? 


Brother, if you ever churned the old-fash- 
ioned way (up and down until it seemed 
your arms would fall off) you can appre- 
ciate the tremendous appeal Gem Dandy 
Electric Churn has for all farm folks. 
Gem Dandy Electric Churn takes all the 
drudgery out of churning. That’s why 















more than a million have been sold. That's 
why you can increase your volume and 
profit by displaying nationally advertised 
Gem Dandy Electric Churns in your 
store. Order today from your distributor. 





MODEL 4-9T. 


DY Churns up to 3 quarts 
of heavy cream or whole 
milk. 
a =f RY {* C - LU 8] N Dealer's cost (complete 
ELELIN L with jar)—$11.30 


Extra 4-QT. jars 90¢ 


DELUXE MODEL 


(Recommended Dealer’s 
MY acccavensaca $13.76 


STANDARD MODEL 


(Recommended Dealer’s 
gore an ee $12.32 





ALABAMA MANUFACTURING COMPANY 


Dept. A-209 Birmingham 3, Ala. 


Duraglas containers, sold 
separately, 3- or 5-gal. 
sizes. Dealer’s cost...... $1.80 









HANSER GIVES YOU 
COMPLETE COVERAGE! 


When you have 35 experienced salesmen concentrated in 
a rich sales territory working directly for you .. . hard- 
hitting salesmen that live in the area they work, that 
know their customers personally, call on them frequently, 
serve them unselfishly . . . result-producing salesmen that 
‘know the requirements and practices of those they serve 
and those they sell—that’s Complete Coverage! 
When you have a trained office staff of 30 experts backing 
up these Hanser Hustlers—analyzing each day’s orders, 
compiling important statistics, handling necessary corre- 
spondence, keeping close tabs on account activity, fol- 
lowing up where and when necessary—that’s Complete 
Coverage! 
When you have top level management guiding. . . plan- 
ning... directing ... integrating every sales and service 
function into a smooth-running organization—that, too, 
is Complete Coverage! 
Yes, when you have Hanser—you have Complete Cover- 
age in: 
NEW ENGLAND STATES; NEW YORK (Incl. 
Metropolitan area); NEW JERSEY; PENN- 
SYLVANIA; MARYLAND (thru to Cape 
See us at the Hardware Charles, Va.); DELAWARE; DIST. OF CO- 


Ss 
ny th lh merle LUMBIA (Incl. Alexandria and Arlington, Va.) 


THE HARRY HANSER ORGANIZATION 


1841 BROADWAY Manufacturers Representatives NEW YORK 23, N. Y. 
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ts got the whole flock talking.. 


“By watching us fry, Cook 
knows just when to turn so that CN, lid -lifti 
— __ each side gets done to a “a f - er tf we neon ia 
golden brown!” "Ht’s a heavy, self-basting _ r ay a 
cover—our goodness je 


won't just steam away!” 















yT.. “They say Everedy’s 
3 quarts Dutch Ovens have new heat- 
n or whole resistant ‘Oven glass’ covers, 
leiden too, for better beef stews!” 
1.30 
ars 90¢ a 
NY — 
- P © 


“It’s good to know there’s a 
‘\ heat-resistant ‘Oven glass’ roof 
over our heads!” 


=| MARYCAND CHICKEN FRYER 


juently, 
en that y EVEREDY 


y serve 


MR. BUYER: Here’s the kind of item you’ve been 


vacki ¢ 
peor wee EVE-CHTCHING KWOB DISPLAY \ \ looking for! A volume-selling staple you can use for 


7 corre- —— traffic-building Promotions. It’s got year ’round ap- 
ty, fol- EC ones peal for the housewife! It’s got the flash and gleam 
>mplete : Turns “shoppers” into “‘custom- of Speedy-Clean® chrome! It’s got the decorative 
nor ers.” Fits right over glass knob beauty and booming popularity of glass. 
service and shouts for attention. Free Now add to all this those two striking point-of-sale 
at, too, with each carton. helps you see at the left, plus a rock-bottom price 
that will catch all income levels! Man, you simply 
Cover- _—— stein ce we can’t afford to be without this number. 
UL RECIPE LABEL IWSIOE S Phone your Jobber or Everedy representative right 
nel. as eC 


IN-  —— now and place your order. For a Catalog Sheet and 
Price List by return mail, write at once to: 





». Automatic salesman—starts to 
* y sell customer as soon as she 

: lifts the cover. Free with each Whe E CO 
iti VEREDYZ. 
ON FREDERICK, MARYLAND 
, N.Y. WORLD'S LARGEST MAKERS OF CHROME KITCHEN UTENSILS 
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“With a PARKER COPING SAW, 
| never have to wait’’ 


Wits Parker Coping Saws on your counters, 
there’s plenty of truth in the caption above. You 
don’t have to wait to turn over your stock. 
Your customers can choose a Parker or Trojan 
Coping Saw from eleven price ranges and styles. 
Each one “never has to wait” on your counter. 





Fry te | Parker | Zc 


_ We want our dealers to make a 





PARKER MANUFACTURING CO. 


WORCESTER 1, MASS., U. S. A. 
and ACKERMANN-STEFFAN DIVISION 


Manufacturer of Famous Trojan Coping, Jig and Jewelers’ Saw Blades 
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don’t believe it 

is good business to sell 
Rogers Gorilla Grip Glue 

to everybody and bis brother. 





full profit, so we’ve confined its sale to 
local hardware stores. No chains — no mail order 
houses. Thus, you have a guarantee of price protection. 


Not only that, but you can be sure of selling 
a lot of Rogers Glue, because it is 
being continuously advertised in 
national publications: Popular 
Homecraft, Popular Mechanics, 
Popular Science, 

Sciertce and Mechanics 

and Mechanix Illustrated. 


Order today through your 
jobber or write direct to: 


ROGERS 


ISINGLASS & GLUE CO. 
GLOUCESTER, MASS. 











“A TON OF STRENGTH 
IN EVERY DROP" 


Bt PAYS 
to install HELLER 
STORE FIXTURES 


The lowest priced, highest quality, sectional and 


interchangeable store fixtures available.. Write 


today for huge catalog NEM siz | 


W. C. HELLER & COMPANY 
Montpelier, Ohio 
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) 
FAMOUS 
NAME 
IN AMERICAN 
HOUSEWARES 






x 
Now/ the 

adjustable all-steel 
ironing table 


@ AGAIN Rid-Jid takes the housewares 
spotlight with a great, new advancement 
in ironing tables! 

This time, it’s the Rid-Jid Adjustable 
all-steel Ironing Table. Quickly adjusts to 
any height from high to sit-down. Click— 
click—click—change height that quick! 
Actually, it’s that simple! 

Rid-Jid’s wide open mesh gives full ven- 
tilation and is the only real answer for 
perfect ironing on a steel top. Automatic 
opening and closing and non slip feet, 
baked enamel finish; eye-catching, stream- 
lined design 





SIT DOWN 
IRONERS 





AVERAGE HEIGHT 











a complete line of tables in every price range 


Edi. <a ——— 


|  \ REGULAR 


ee 






Ric na 


DELUXE l \ = 4 


\ AIR-FLOW 








me THE J. R. CLARK COMPANY & SPRING PARK, MINNESOTA 
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Se 


For more than 50 years Griffin 
hinges have been known for their 
fine materials and workman- 
ship. Griffin hinges are 

part of a wide variety of light 
builder's hardware... 


quality produced by 
Griffin. 





TPE 
iy Hc verg DOOR NEEDS THREE! 





haa 
anufacturing Company 





ERIE + PENNSYLVANIA 
SALES OFFICES 
L. A. Abrams 45 Warren Street, New York 7, New York 


Wilbur H. Davis 
George A. Gregg 
John Sullivan 
Charles L. | ewis 
r S. Johnson 


1639 W. Fargo Avenue, Chicago 26, IIlinois 
17134-6 Wyoming Avenue, Detroit, Michigan 
115 Broad Street, Boston, Massachusetts 

1355 Market Street, San Francisco 3, California 
917 St. Charles Avenue, Atlanta, Georgia 


E. H. Farra. 6637 Golf Drive, Dallas 5, Texas 
R. F. Bevers 4524 East 60th Street, Seattle, Washington 
L. J. Fulle 644 Wellington Road, Jackson 6, Mississippi 


. 
arvey D. Rush & Sons 4638 Nichols Parkway, Kansas City, Missouri 
ay % 2611 Garrison Bivd., Baltimore 16, Maryland 

Roy L 620 Garfield Street, Denver 6, Colorado 


. Rogers ! 
W. C. Meibaum & Co. 6954 Oleatha Avenue, St. Louis 9, Missouri 
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“SINCE 1888” 


A complete line of hand, continuous, compressed air, knap- 
sack, bucket, wheelbarrow and barrel sprayers. Also hand 
and crank powder insecticide dusters. We are the origi- 
nators of sprayers and our products are of outstanding 
quality in engineering, modern design and performance. 


The famous Smith INDIAN FIRE PUMP is unexcelled 
for Civilian Defense fire fighting. Send for catalog. 


BANNER Compressed Air Sprayer 


The outstanding compressed air sprayer. 
Open or funnel top. Galvanized or solid 
copper tank. Non-clog angle nozzle. 


E-Z 5 Gal. Knapsack Sprayer 


The finest 
knapsack 
sprayer 
made. Pump 
lever de- 
velops high 
pressure 
easily while 
spraying. 
5 gal. zinc- 
drip steel or 
copper tank. Tank 
is air conditioned 
so dampness does 
not reach the back. 
Adjustable brass 
nozzle. 


SPEEDEX Garden and 
Tree Sprayer 


All brass, very 
) popular, large ad- 













JIM DANDY 
Cart Sprayer 


<= justable nozzle 
. —— i spraying trees, 


shrubbery, flowers, 
My weed killing, ete. 







The king of sprayers. 5 gal- A 
lon extra strong compressed | 
air tank. Pressure gauge. 
foot hose. Balloon tires. Rol- 
ler bearings. Brass valve and 
adjustable nozzle for long 
distance and fine spray. 


BLIZZARD SPRAYER 


Pint, Quart, (39 ounce). Sprays any 
liquid. Continuous, Seamless brass 
pump barrel. Solid eopper tank. Ap- 
pealing streamline design. Highly pol- 
ished. Finest continuous sprayer made. 





SAOet Cremeans ron ener mney 


“= GIANT 
DUSTER 














WHEELBARROW 
SPRAYER 


Steel wheel or bal- 
loon tire. High pres- 
sure tank if desired. 
For all spraying pur- 
poses. 18 gal. bucket 
tank. Constant high 
pressure. 


Finest quality made and 
very easily operated. Ad- 
justable feed lever. Preci- 
sion built for hard service. 





(Originators of Sprayers Since 1888) 


703 Lavi 4 3 3 ee ee Odd 
CANADIAN REPRESENTATIVE: Gordon L. Cohoon, 1265 Stanley St., Montreal 2, Canada 


HARDWARE AGE, SEPTEMBER 20, 1951 












No hard: 
Salesma 
Silent C 
lists size: 
easily wi 
find out 


Tl 
440 N 


HARDWAR 








ave your breath - Py! 














L - 
[LG 


THOUSAND and ONE USES ! 
































ayer 


sprayer. 
or solid 
le. 


prayer 


he finest 
napsack 
prayer 
ade. Pump 
pver de- 
slops high 
ressure 
isily while 
praying. 
gal. zinc- 
ip steel or 
ank. Ta 
conditioned 
ness does 
the back. 
ble brass 














i 
































nm and 
prayer 


frases, very 
, large ad- 
. nozzle 
nying trees, 
ry, flowers, 
illing, ete. 












































—=“ 











AYER No hardware dealer using the McKay Silent Chain 

prays, any Salesman needs a long winded sales story. The 

a y Silent Chain Salesman shows nine actual chains, 

ir ales lists sizes and prices. You can increase chain sales 
easily with this ‘packaged promotion.’’ Write and 

IANT find out how! 

ISTER 


THE McKay company 


440 McKAY BUILDING « PITTSBURGH 22, PA. 





Since 1881 


ontreal 2, Canada 
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PHILADELPHIA 32, PA. 


Don't Let Sales to Chance=Show Your Customers 
the EASY operation of the TAYLOR Well-Made 


When your customers are in the market for Night Latches, they’re 
naturals for the TAYLOR RETAINO-LATCH. 
the key going in . . . or the knob coming out” RETAINS the 

latch bolt of this attractive popular-priced pin tumbler rim cylinder 
lock. Yes: priced at the economy level . . . built at the quality level 


. . designed to be a big success at the BUY-level. 


TAYLOR LOCK COMPANY 


“A mere quarter-turn 








Netting... 
high standard of the in- 


dustry . . . woven evenly 
... perfectly 
straight sel- 
vage .. . heavy 
gleaming gal- 
vanizing. Your 
customers rec- 
ognize it by 
the famous 
rooster trade- 
mark. 


SF WRIGHT &* 


WORCESTER: MASS. 








SELF-SERVICE ISLAND 


New Low- 
Cost Store 
Fixture 





Add Sales Company is 
introducing a new Self- 
Service Island called 
FLEXO-SPACE. This 





new self-service island 
displays all types of 
merchandise regardless 
of shape or size. FLEXO- 
SPACE gives you Sellf- 
Service, Mass Display, 
More Selling Space, Fix- 
ture Flexibility, and 
many other time-saving and money - making features. 
Thousands of retail dealers have found Self-Service in- 
creased sales as much as 25% and more. FLEXO-SPACE 
displays 4 times more merchandise than the conventional flat- 
type counter, yet it takes only 1212 Sq. Ft. of floor space. You 
sell more merchandise with FLEXO-SPACE because you can 
display more. Adjustable shelves make it easy for quick 
changes in display. Heavy steel tubular supports for rigidity. 
Neutral finish to match or blend with other fixtures. Shipped 
K.D. Write for Free catalog page on FLEXO-SPACE—Today. 

















| ADD SALES COMPANY 


724 Commercial Street, Manitowoc, Wisconsin 
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Mtractive sales disks keep hose neat 
ond give you a sales-promoting display any- 
vhere in your store. 


Disks are slotted, thus providing a con- 
renient hand-hold by which customers con 
tasily carry a coil of hose from your store. 













































A Complete Line- Rubber Hose _ 
PaCS CM sie Plus Tip-Top 





Merchandising Aids 


TRUCORD RED 


Guaranteed in writing for 10 Years. Red colored %” hose ot a 
price your customers will like. 


Rot resistant tube @ Layer of rayon cords @ Withstands many times 
ordinary water pressure @ Cover resists weather ond abrasion @ Full- 
Flo Couplings are solid brass. 


Available in BLACK at a lower price. Black is guaranteed in writ- 
ing for 5 Years. 


VULCO 


Gvuarenteed in writing for 15 Years. A Popular Priced Double 
Braid Hose, of full 56” diometer. 


@ Tube is seamless and rot proof ® Double layer of strong rayon cords 
is bonded together with layer of tough rubber © Withstands many times 
ordinary water pressure @ Genuine red rubber cover is specially de- 
signed to shed dirt, will resist weathering and abrasion indefinitely @ 
Has solid brass Full-Flo Couplings @ Color will not rub off. 


VULCO (BLACK)—%” diameter. Black VULCO has the same Heavy- 
Duty, Double Braid Construction as Red VULCO but is made in the 


Larger %4”’ diameter. 





Gates PLASTIC Hose 


Some customers greatly prefer a Plastic Hose. 
You can give them exactly what they want—and 


‘at an appealing price—from among these Gatés 


Plastic Hoses. 





PLASTIC-CORD 


A Reinforced Rubber Hose with a Beautiful PLASTIC COVER. Has 


all the flexibility, long life ond othér advantages of a rubber hose with 


the added eye-appeol of a bright and shiny real PLASTIC cover. Guar- 
onteed in writing for 10 Years. Available in %” or 12" diameter. 





@ Inside rubber tube is seamless and rot-proof @ Reinforced with a 
layer of tough rayon cords @ Withstands many times ordinary water 
pressures @ Has %” solid brass Full-Flo Couplings @ Beautiful shining 
cover will not stiffen up on cold days @ Resists oil, weather, abrasion. 


FULL-FLO MODERNETTE 


RED and GREEN. Guaranteed in writing for 10 Years. Has full 
9/16” diameter — Doesn't Choke Water Flow. 


@ Has Full-Flo Couplings crimped four times for a permanent connection 
@ Withstands many times ordinary water pressures @ Color will not rub 
off @ Resists oil, weather, and abrasion. 


PLASTI-PLY 


Made with Two Plies of Plastic Bonded Together and Re-inforcing 
Each Other. Guaranteed in writing for 5 Years. 


® Withstands many times ordinary water pressures ®@ Holds solid brass 
Full-Flo Couplings permanently @ Resists oil, abrasion, and weathering 
indefinitely @ Color will not rub off @ Flexible even in cold weather. 


Enables the Independent Dealer to Really Compete 
and get VOLUME Sales at a profit! 





Here is a real 
Price Leader 


Designed especially for 
competitive purposes. RIPPLE 
is no undersized hose. It is 
full 44" inside diameter with 
a tough, seamless inside 
tube © Layer of strong cords 
@ Rugged corrugated cover 
® Withstands ordinary city 
water pressures ® Standard 
¥e"' brass couplings © RIPPLE 
will put a profit in your 
pocket from many a price- 
minded shopper. 







GARDEN 
WAY 3 


for 


1952 
























For 
Incomparable 





Merchandising 
and Selling 
Aids-- 


SEE NEXT PAGE «=== 





Attractive Sales Disks 


Make Every Coil of Gates Hose 
Self-Displaying and Self-Selling 


Every coil of Gates Hose—except RIPPLE, the bargain 
price leader—comes packaged with an attractive sales disk 
printed in two or more colors. Disks are tied securely in place, 
as shown in the pictures—and each one tells a persuasive sales 
story about its particular hose. The photos show how the disks 
make it easy to build a sales-creating display of Gates Hose 
anywhere in your store — out on the sidewalk or in your window 
to catch the eye of passersby and really build sales for you. 


AWN « Garey F 
HEADOuarters ff 


Popular 
Knit wris 


for name of Gates JOBBER nearest you— 

MAIL this COUPON—TODAY! 

The Gates Rubber Company 

999 So. Broadway, Denver, Colo. 

Please send me the name of the Gates Jobber nearest me who 

will call and give full information about your attractive, business- 

building deol in Garden Hose for Independent Dealers. 
SEAL B 
Big, thic 
warmth 
Sizes for 


Name 


Address 


City Po) =\ THE GATES RUBBER COMPANY, DENVER, COLO. HARDWA 


State. 





WAAAY 


WN \ \ 
\ \\ \\\, ‘ 


a, a work of art 


.  * 
rss 7 


N«< GaRpen F 
DouARTERs ff 


DOUBLE-PALM GLOVES 

Heavy-duty gloves with thick double-ply palms 
..-golden brown nap-out flannel palm, thumb 
and index finger for hard wear...white back. 
Popular with farmers, millworkers and oilmen. 
Knit wrist, safety cuff or gauntlet cuff. 


SEAL BROWN JERSEY GLOVES 


Big, thick, fleeced inside. Most economical for 
warmth and long wear. All popular weights. 
Sizes for men, women and boys. 
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‘Riegel 


PRODUCT 


Even a work glove can be a work of art... 
when made by Riegel! Compare and examine a 
Riegel Glove closely. Note the big roomy size, 
the full fabric weight . . . the careful attention to every detail. 
These help us to give you real value . . . for value depends on 


what you get for what you pay. 


Riegel Work Gloves are competitively priced, but we make 
them from raw cotton to finished glove right in our own plants 
so that you may get the best in real working comfort and long 


rugged service. 


See our complete line of work gloves for almost every possible 


need. Write now for our illustrated catalog and full information. 
RIEGEL TEXTILE CORP., 342 Madison Ave., New York 17, N. Y. 


WORK GLOVES 





A story worth repeating... 


LEAK PROOF 


RAY-(- 


+ 
Saoe mh 


FLASHLIGHT 
BATTERY 


REG.US.PAT OFF 


@ Today’s uncertain conditions make the 
longer life of Ray-O-Vac LEAK PROOF 
flashlight batteries more important to your 
customers than ever before. 


That’s why we repeat the Ray-O-Vac 
LEAK PROOF flashlight battery story over and 
over again. In 1951, our consumer advertising 
—continued without interruption—will tell 
it more than 100,000,000 times! We don’t 
want the consumer ever to forget it. 


Since well before World War II, we have 
built a battery of such unique and superior 
construction that it could properly be 
called the Ray-O-Vac LEAK PROOF flashlight 
battery. And we have continuously featured 
LEAK PROOF in all advertising and promotion. 
It is now associated in the public mind 
as exclusive with Ray-O-Vac. 


Consumers like both these ideas—well over 
a billion Ray-O-Vac LEAK PROOF flashlight 
batteries have been sold to date. Here is 
a tremendous foundation of customer 
satisfaction on which you and your customers 
can build a lasting business on batteries 
and flashlights—with Ray-O-Vac. 


RAY-O-VAC COMPANY, MADISON 10, WISCONSIN * RAY-O-VAC CANADA, LTD., WINNIPEG, MAN. 
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“THIS 
"RENTAL PLAN 


American gives you a complete plan—and a complete kit of 
merchandising material—to help you ring up the utmost EXTRA PROFITS 
in sander rentals today! 

It’s a proven way to PROFIT ... makes money 3-Ways for you—through 
rental fees, extra sales of seals, paints, brushes, abraSives, etc., and customer 
goodwill! Paint sales have increased up to 20%... and up to $12,000 more 
store volume for hardware, paint and lumber dealers from coast to coast! 

A 12-page booklet tells all about this highly successful American Sander 
Rental Plan and shows you how it can make money for you.. Send for it, 


without obligation... use 
‘s MERICAN 
Ma. 5 A FLOOR MACHINES 


The American Floor Surfacing Machine Co. 
522 So. St. Clair St., Toledo 3. Ohio 


OD Send 12-page illustrated booklet showing how to make 
money in the floor sander rental business. 


OD Send latest catalog on the following, without obligation. 


0 Floor Sanders [J Floor Edgers ( Floor Maintenance 
Machine 


Name— 


Street 


okt 
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Our Service 
Is 
Extra Strong 








ANNINUNNNAN 


SZ 


SOUTHERN 


WOOD 


SCREWS 


(Slotted or Phillips Heads) 


are a joy to stock and sell 


There’s no effort at all in handling Southern wood 
screws. Southern is swell to do business with. We're 
a young progressive firm, reliable and accommodating. 
Our service is prompt and dependable. Orders are 
expedited swiftly and accurately. 


Even more important, you can be sure there is a full 
measure of uniformly perfect fasteners in every box 
of Southern screws you sell . . . our unique inspection 
routine and careful packing make that a certainty. 


Your customers appreciate this, just as they appreciate 
the fine quality and ruggedness of Southern Screws. 


Southern makes a complete line. Write today for our 
catalogue. 
FACTORY WAREHOUSES 
325 W. Ohio Street 
Chicago 10, Illinois 


4100 Dell Ave. 

North Bergen, N. J. 
280 Decatur S.E. 
Atlanta, Georgia 


SOUTHERN 


SCREW COMPANY 


104 RICKERT STREET 
STATESVILLE, NORTH CAROLINA 






the home-owners 

gun.. designed to 
meet contractor 

ene 





Home owners 
“everywhere are buying 
and using this low-priced, compact Caulking Gun! 

It’s a bear for wear, and so easy to operate. 
No cleaning required when used with CALBAR 
“Hole-in-Top” Cartridges . . the compound 
never touches the inside of the gun. 


Write for name of your nearest distributor. 


is 


CALBAR PAINT & VARNISH CO. 


Manufacturers of Technical Products 
2612-26 N. Martha Street * Philadelphia 25, Pa. 








Architects and ~(CHICAGO)— 


Builders Specify SPRING HINGES 





@ Modern Factories 
@ Office Buildings 


@ County, State and 
Federal Buildings 


@ Ships of Our Navy 


Every year more and more Architects 
and Builders are specifying Chicago 
"Triplex" Spring Butt Hinges becouse 
they are carefully designed wit 
many superior features. They are 
smart looking and streamlined to 
harmonize with modern architectural 























"Eire ete alain of Quality” 
Chiragos Spring Hinge Co. 
CHICA U.S.A. NEW YORK 
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another NEW ILLBRONZE PRODUCT 


1O WITHSTAND 


HI-TEMP 


1200° F HEAT RESISTANT 


ALUMINUM PAINT 








EXTREME 
HEAT RESISTANT 


NUM @ 
1] fi 
; 












a 






SPECIAL FUSING ACTION ; tee 
insures sitive, lasting adhesion an ANDS te PERATURES Th 
ee priests gay ‘ ~~ 


COMPLETE PROTECTION / 1200° 


up to 1200° F. against peeling, blistering | 
and discoloring caused by heat. 


ECONOMICAL & EASY TO USE 












Ovens — commercial 
and domestic; 





No special surface preparation; Gal. cov- - . 

ers 800 sq. ft., brush or spray, dries in 1 - Diesel stacks — marine 

hour. Yew 2 and automotive. 
SCIENTIFICALLY FORMULATED ILLBRONZE WX, Fermece Fronts 

with finest, chemically pure aluminum HI-TEMP a Smoke Stacks 


Steam pipes 


powders in newly developed special 
patented vehicle. 


‘LBRONZe brushless paint 


with the - 
pRESTO-MATIC ined 
Clog-proof, 
Remova 
SPRAY HEAD 


~~ 


means 
Greater Profits. 7 
IT SELLS ITSELF! - 




















* 
Boilers 
° 












RS for 
POPULAR COLOR® Fe austry 


Home - Avto 





‘LUBRONZe 
CHROME-O-PLATE 


i} 
hrome like finish for @ 
tie consumer demands 








© Weather proof 


fo ILLINOIS BRONZE POW 
x Wosstectered Je DER CO. @ Rust proof 
Ag LBRONZe aa 
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r ’ Viren a customer asks for 


a brush as she would for a pound of split peas, 
it sort of leaves it up to you! Because when you know 
she’s going to give that brush some rough treatment . . . 
and is going to expect a first-class job .. . you have to 
earn her confidence! 


14,000 and more dealers who value the confidence of 
their customers are handling the Super- 
kleen Brush line. They’ve learned 
that one of the surest ways to build 
repeat business is to offer the cus- 
tomer a brush that sells itself on 
performance. 







It all adds up to this: 
Brush for brush, nylon or bristle, big 
or little, there’s no other brush 
line that so justifies your cus- - dj 
tomers’ faith in you, as the +» ne | 


Superkleen Line. “i s a) 


14,000 DEALERS 


recommend Superkleen 
Brushes unreservedly 












Devoe & to their customers. 
Raynolds Are you one of 
Company, them? 
Inc., 
Princeton, 
Indiana 





SUPERBLEEN 


‘Reg. U.S. Pot, 


p Of. » 
Job-Tested BRUSHES 





+ % 
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For Inexpensive Quality 
feature 


ADAMS-RITE HARDWARE 


Distinctive designs priced to sell. These are 
the reasons why Adams-Rite hardware can make 
an extra profit for you. Write for the com- 
plete story. 





EDGE PULLS FLUSH PULLS JAMB BOLTS 








if nm 


1 
t 
SERIES 1131 


CYLINDER DEADLOCK 
FOR SLIDING DOORS 








SERIES Su at. E-LOCK 
FOR SLIDING DOORS 


® 


ADAMS-RITE MANUFACTURING CO. 


BALL 
LATCHES 























| x 
THE PERFECT CHRISTMAS PROMOTION 
CHROME and 


pasric ~" KIDDIE SET 
TABLE AND TWO CHAIRS $12 50 


© Chrome plated legs © Plastic table top 
© Duran plastic seats and backs 
SUGGESTED 
RETAIL $27.95 








ae 


Kiddie set with big sales-appeal. Qual- 
ity construction; “grown-up” style fea- 
tures; gray, yellow, red. A _ sure-fire 
Xmas promotion. Place trial order now; 
re-order in time for Xmas. Packaged: 
2 chairs in one carton; table in another. 
Shipping weight 30 Ibs.; F.O.B. Buffalo, 
N.¥ 


SEE US AT THE SHOW SPACE NO. 582 


LOGAN MANUFACTURING CO. 


NORTH TONAWANDA, NEW YORK 
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OF PACKAGED FASTENERS 





3501 SHIELDS AVE. CHICAGO 9 ILLINOIS 


3028 E€ ELEVENTH ST. LOS ANGELES 23 CAIIF 


© 149 EMERALD ST. KEENE, NH 
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CUTTERS - PRUNING TOOLS 


A complete line of one- and two- 
hand metal and wood-cutting 
tools including two new popu- 
larly-priced one-hand pruners... 
DURACUT (anvil type) and 
DURASHEAR (shear type) with 
famous Porter quality design 
throughout. Also 3 new Porter 
one-hand HANDKLIP CUTTERS 
designed to cut small wire, rods 
and strapping with ease and 
speed. 
Ask your Jobber or write for 
catalogs of Porter Cutting Tools 
and Porter Pruning 
Tools. 


CUTTERS — Both rigid and swivel; 
capacities to %4” bolts and 5%” 
soft rods. 

WIRE CUTTERS for all wire, wire 
rope, cable, flat bar stock and 
steel strapping. 

NUT SPLITTERS 

TIRE CHAIN REPAIR TOOLS — 
Models for all passenger cars, 
trucks and buses. 

CHAIN CUTTERS for hard and 
soft chain. 

ONE- AND TWO-HAND 
PRUNERS for orchard, nursery, 
horticultural work. 

FORESTERS LOPPING SHEARS— 
Cuts up to 2” green wood. 

POLE PRUNERS for all tree 


trimming. 


JUST 
TWIST AND 
RAP .. TWIST 
AND RAP! 


SENSATIONAL! FOR LOOSENING OR 
TIGHTENING NUTS, BOLTS OR SCREWS! 


Save hours of 


valuable time. 


Available in sets with 
hex sockets and Phillips 


and ordinary 


driver bits. 


SEE US AT 
BOOTH 79 


H. K 


PORTER CUTIERS 
PORTER FERG 
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PORTER PRUNERS 








IT'S FREE! 
This Handsome 3 COLOR DISPLAY 


with rich gold background (lacquered finish) 
With This Low Inventory Assortment 


EXACT 


and ECONOMAT 


ALUMINUM & WOOD 


LEVELS 


Nationally Known 
For Highest Quality 
And Accuracy... 


























The list price 
of this complete 
Merchandiser 
#TV is only 


$4525 


YOU DON'T PAY 
FOR THE DISPLAY! 








Assertment consists of the following: 

















| E-24 ECON. Alum. 24" $ 5.55 

\* —-748 ECON. Wood 48" 5.69 

1* £E-89 ECON. Wood 24" 1.87 

1 24SA EXACT Alum. Adj. 24" 8.14 

1** 148AB EXACT Alum. Bound 48" 13.89 

1** 269 EXACT Wood 24" 2.71 

yrs EXACT Wood 24" 4.69 

| 99APT EXACT Alum. Torp 9" 2.71 

*Pine **Peruvian Mahogany 

Above List Prices Subject to Change Without Notice 
This attractive display draws attention in your store to the 
finest, competitively-priced aluminum and wood levels made! 
All EXACT and ECONOMAT Levels list at prices well within 
the range of the householder or skilled craftsman. ORDER 
YOUR MERCHANDISER #TV THRU YOUR WHOLESALER 





TODAY! 
SEE OUR EXHIBIT AT THE NAT'L HARDWARE SHOW—BOOTH 45 


> © Non me S -A'2 | Ee “ee ele) & 





MANUFACTURING CO., INC. 


HIGH BRIDGE NEW JERSEY 


WORLD'S LARGEST MANUFACTURER IN THE LEVEL INDUSTRY 
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ATLAS wicks are pre- 
ferred by more dealers 
in America than any 
other brand. They are 
the choice of customers 
everywhere because of 
their superior quality 
and dependable service. 


GLASWIK The leader in rep- 
uvtation and distribution. The 
original spun glass wick and 
the only wick that is free of 
wire. Outlasts several ordinary 
wicks. 


FLAMEMASTER America’s. 
leading asbestos wick. Woven 
of wire reinforced high grade 
asbestos yarn. 


BESWIK A woven asbestos’ 
wick that gives long depend- 
able service. Economical in 
price but equal in quality to 
other wicks. Attractive display 
cartons make a favorable im- > 


pression on customers. Sik > ; 
. hee 7 h —— } 


THRIF-T An economical woven | 
hact, 





wick designed for dura- 
ble service at minimum cost. Of 
special interest to the “price” 
market. 


TOP NOTCH Perfectly woven of 
highest quality cotton fitted into a 
metal carrier. Fits Perfection, Mil- 
ler, Savoil and other cook stoves 
and room heaters. A good “‘re- 
peater.” 


FASTHEAT “Accordion fold’ 
construction makes FASTHEAT oa 
universal wick . . . fits any stand- 
ard range burner. It is a fast 
seller and strong repeater. 


COMPLETE 
DESCRIPTIVE 
LITERATURE 
ON REQUEST. 
WRITE DEPT. A 


ATLAS '* 
ASBESTOS 
COMPANY Ea 


NORTH WALES, PA. 


MANUFACTURERS OF ASBESTOS PRODUCTS AND SPECIALTIES 
NS 
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CAMPBELL-HAUSFELD 
SPRAY PAINTING OUTFITS 


AND 


PORTABLE AIR COMPRESSORS 


NATIONALLY 
ADVERTISED 





Hardware dealers 
from coast to coast are 
cashing in on the na- 
tional advertising of 
Campbell-Hausfeld 
Spray painting outfits. 


Order them 
from your jobber. 
Show them in your 

aint department. 
sad customers 
will buy them for 

ainting houses and 
Se automobiles 
and tractors, lubri- 
cating automobiles 
and farm imple- 
ments, inflating 
tires, killing weeds, 
spraying poultry 
pens and live stock. 





pressure princess 
model no. 1-C 







Four models attractively 
riced. Precision built for trou- 
me lifetime service. Stock 
and display them all. Complete 
inventory means steady turn- 


over and good profits. 
pressure maid ' 
model no. 50 


Write for catalog and 
price list, giving your 
jobber's name. 


tankmobile model no. 5-W 


THE CAMPBELL-HAUSFELD CO. 


215 RAILROAD AVENUE HARRISON, OHIO 
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5 Water Jets 


+ Attractive Display 
Packages 


~& Moulded Rubber 









with 10” handle $3.95 


EVERY HOME NEEDS ONE 


LACO E-ZEE WASH is a light-weight top- 
quality brush for the car owner and the 
householder. Horse hair bristles—flare 
4Y_"—are set in molded rubber brush 
part. Brush is easily replaceable—snaps 
off or on—held firmly by pressure of the 
rubber. Five water jets—sturdy light 
weight tube handle—36” or 10” long 
—attaches to standard garden hose. 
Interchangeable scrub brush available. 













SNAP-IN SNAP-OUT 
Pliable rubber 
cap 


Pat. Pend. 


Simply Attach to Garden Rose 










No. 395—10” handle 
individually packed in 
attractive 3-color dis- 
play box. 








No. 495—36” handle 

attractively packed— 

colorful display box in 

3 colors. 

Complete free newspaper 
mat service. 























See Jobber—or write us | 


LAITNER BRUSH CO. 


2000 BROOKLYN AVENUE ° DETROIT 26, MICHIGAN 


Manufacturers since 1855 








BOOTH No. 
NATIONAL HARDWARE 


238 
SHOW 


Oct. 8-12 Incl. 


New York City, N. Y- 





BOSTON. 


| Palace 


famous 


Flashlights, Gits Knives, 


of counter proved hard- 
ware items, including the 
"Mile - of - Light" 
Protect - O - 


Shields, Switch Plates, the new Gits 


"Safety-Plate,"’ smartly styled 


, colorful 


Matched Housewares and many other 


items. 


Every item in this well established line 


means added sales for you . 
they look like double value . 
sell themselves! 






IF IT'S 





IT WILL 


PICTURE HANGERS 
PICTURE WIRE 
CUP HOOKS 

PUSH PINS 
DRAPERY HOOKS 
KITCHEN HOOKS 


WARDROBE LOOPS 
FRICTION CATCHES 
SASH LOCKS 

COIL WIRE 


r.n. TATE co. | 


MASSACHUSETTS —U. 


. . because 


. they 


Sell Style ... Color... Quality—Sell GITS 


Nelda VES ion 


4612 West Huron Street, Chicago 44, Illinois 


BULL DOG 


HOLD! 





CLOSET ROD BRACKETS 





S.A. 
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Westinghouse 







> *-\\ From week-to-week it will 45 


eo Thrill-Packed Schedule vil . 


{ 


Westinghouse Named Sponsor of All College Games to be 
Televised on Inter-connected Network Sept. 22 to Nov. 24 


Thirty-eight top college teams! Twenty-four 
key games! Seven games to be telecast in each 
market during the period from Sept. 22 to 
Nov. 24. That’s the program that Westinghouse 
and its retailers will present this fall as a result 
of the National Collegiate Athletic Association’s 
naming Westinghouse the exclusive sponsor of all 
Saturday games on the Inter-connected Network. 


Selling Power! You said it! Week after week, 
hard-hitting sales demonstrations of Westinghouse 
Appliances and Television Sets will be pre- 
sented to TV grid fans watching the games. 
They'll be urged to go to their Westinghouse 
retailer—YOU—-and get further details about 
these great products. Plan now for a great sell- 
ing season with Westinghouse. 


THROUGHOUT THE BIG FALL SEASON MILLIONS OF GRATEFUL FANS WILL 


REWARD WESTINGHOUSE RETAILERS WITH INCREASED SALES 
More Good News / Westinghouse 


“STUDIO ONE”, TV’s Top Dramatic Show 


Back on the Air September 17th 






yu CAN BE 404 ITS 
Westinghouse 


+.» of course, it’s electric! 








4 | : 
| fee j } : 
Reftigerater + Oishwasher + Waste-Awoy + fron . Reoste: - ecirle Shes Fan oe 
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Your H-Il Man 








H. has the 1952 H-I line... 

source for all your tackle requirements... 

29,000 items, from rods and reels to snell hooks 

and sinkers...the largest line and best values in 

H-I Power Glass, bamboo and steel rods... the 

best ‘‘ buys’’ you can offer next year’s tremendous 
market. 


one great 


He has the know-how — because he’s a tackle man 
—to help you select the tackle that sells in your 
area ...the experience and personal interest that 
can help you plan an even more profitable volume 
for the new selling season. 


He has the story on another outstanding H-I na- 
tional advertising campaign ... details on how you 
can tie in— easily and profitably — with your own 
advertising and promotion. 


He has a lot you won’t want to miss. Watch for 
his card... plan to spend plenty of time in his 
sample room. 


HORROCKS-IBBOTSON CO. 


UTICA, N.Y. 


Manufacturers of the Largest Line of Fishing Tackle in the World 


Has Something 
Valuable For You! “ 











I sell 
the finest... 
| sell 

DEMPSTER! 





because my customers want 
quality water systems... 


My customers seem to want every last dollar's 
worth of value—no matter what they buy. They 
don’t plan on early replacement or needless repair. 
They expect and demand quality. I guess that’s why 
the Dempster Water System is the farmer’s favorite. 
He’s seen that 73-year-old name on some of the fin- 
est farm machinery in the country. Dempster means 
quality that’s guaranteed. The farmer knows it... 
and that’s why he insists on items from the famous 
Dempster line. 


DEMPSTER — America’s 
Quality Water System for the Farm! 


SHALLOW - WELL 
SETMASTER — Only 
one moving part. No 





needed. Easily installed 
and exceptionally 
efficient. 


DEEP-WELL JET- 
MASTER — Ideal for 
offset installation, or to 
be set directly over the 
well. Unusually simple 
in operation — only one 
moving part. 


special pressure tank : 7 

















DEEP-WELL WATER 
SYSTEM — Positive 
lubrication. Modern 











design. Available for 
electric motor or gaso- 
line engine operation. 
Can be supplied with 
windmill attachment. 


s s NTRIFUGAL 

UMPS — Impellers 
a. semi-enclosed for 
greater efficiency. Bal- 
anced drive shafts ride 
on double Timken Bear- 
ings. There are no better 

















irrigation pumps made 
than Dempster Centrif- 
ugal Pumps. 


America’s Quality Line of Farm 
Water Systems 


Pumps ® Tanks © Windmills © 
Irrigation Equipment 


DEMES!E 


WATER SUPPLY ——<pply EQUIPMENT 


HARDWARE AGE, 





DEMPSTER 
MILL MFG. CO. 
Beatrice, Nebraska 
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THE DEMAND IS TOR [lt SHOTSHILLMLS.. 


WITH THE 


EXCLUSIVE 
GAS 






- seonth 










SUPER-SEAL CUP WADS 
OVER AND UNDER POWDER 


J) | 
ame y, & 


No gas leakage either into the head of the shell or into the 
shot. To the shooter, this means (1) pattern UNIFORMITY 
never before achieved (2) no loss of energy (3) no “balled” or 
deformed shot (4) no “leading’”’ (5) no expanded brass to 
cause difficult extraction. 


YOUR CUSTOMERS SEE WINCHESTER WINCHESTER 


TRADE-MARK 






PRODUCTS OF 





INDUSTRIES, INC. 


AMMUNITION ADVERTISEMENTS REGULARLY  —,_compiere LINE OF SHOTGUN SHELLS AND CARTRIDGES 
IN THEIR FAVORITE MAGAZINES 
They Shoot Better Because They're Made Better 


WINCHESTER REPEATING ARMS CO. + DIVISION OF OLIN INDUSTRIES, INC. » NEW HAVEN 4, CONN. 
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Planning a rich Christmas pudding 7 ( 
Dont forget the plums / 


The Housewares Buyer who knows 
what’s cooking, knows that carpet 
sweepers are the plums his Christmas 
concocting calls for. 





Here’s the proof of the pudding: 


One out of every three women 
who own carpet sweepers said 
they got them as gifts.* 


And the plummiest plum? But, of 
course, they’re “‘Bissells’®—the juicy 
ones that outsell all other carpet sweep- 
ers combined. Bissell’s Grand Rapids, 
Silver Streak, Vanity, and Kent- 
wood. It’s smart to stir these prize 
plums in, plentifully, when you’re stir- 
ring up your Christmas business. 


~™ Cnr “we 





~~ 


A good chef won’t overlook show- 
manship, either. That means putting 
your Bissell racks out where folks can C 





see them, decked out with special 
Christmas display cards. 


Help yourself to a good rich pud- 


ding, come Christmas! Don’t forget the 
Bissell plums! 


“Data from an impartial survey, Nov., 1949 
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‘i Modglin ee these f utor 
. . : . Py ‘ Uct ; 
Because of today’s high break-even point it pays to push items that give i¥st one pur —— — 
the + POSC...10 give 
extra margin, quick turnover. These new Modglin housewares necessities trade utility ite 
‘ which make ms « 
give you both and are backed by powerful advertising in The American ” eign 
Weekly and leading newspapers from Coast to Coast. They are Profit- - as 
em n y 
Makers...every one of them! —. © Money, easier Edition 
° ° Bue Mokghy ae 
M IN Perma-Serub ~ * MODGLIN Perma-broom . field ev 
SO Pomme of . ; TOOTHBRUSH CASE piled an 
Leader of the Modglin Line . - tiles 
@ Completely new kind of . Comes in wide assortment of gay colors. Only in 
Revolutionary new pot and pon @ broom. The magnetic action ae Ventilated to permit drying of brush. 1 a 
scrubber. Removes grease, burned e@ of the ‘'Electrene’’ bristles e Makes all other toothbrush cases obso- plete dc 
food in a jiffy. Keeps hands out @ Picks up dirt as you sweep. e lete. Pays extra wide profit margin. 547 H 
of dishwater. Available in many ~ Comes in gay kitchen colors. \ ‘ = - 
lovely colors. Pays wide profit {///4/’)/, Lightweight, washable and durable. | 
margin. l es Pays extra wide profit margin. od UTILITY SOAP BOX 495 Hh 
; © © Available in many beautiful col- U. 
M DGLIN Whisk-off e © ors. Holds any standard bar of (1 
i o ° MODGLIN Perma-broomette © toilet soap. Useful in every home 
[- Pickup! Reploces oldfech. @ cand Dust-ette a ened 
: ioned whiskbrooms. Comes in @ ue Child-size toy Perma-broom * . 133 In 
mony beautiful colors. Cus- @ Am - -- “'ivst like ay / ° MODGLIN Pick-ette 1,006 
tomers want it the minute . Hf eX Dust-ette is o beau- e ¢ ; ‘ F , 
they see it. It sells itself! a tiful small plastic ' ( ‘ \ Newest and finest toothpick © = 
; ‘ : stn 2 \ flexible plastic. Approximate! 86 Pl 
Pays extra wide profit margin. mf / \ dust pan. Both ths sa ees ees v 
" " 9 \ f e@ Ass 72 picks to the box...Assorted Jo 
e - vd available in many Noon ee wit rae ‘ 2,108 M 
e » cilers e ya colors. Outmodes wooden picks. ° ha 
MODGLIN Combs and Brushes ° a : e Pays wide profit margin. in 
= Pays extra wide profit margin. a7 
mar Beautifully designed, ® — ° rv O ha 
Pe inest materials. Ws | 
popular colors in- @ ; ‘ - . HOUSEWARES « NECESSITIES “5 eig 
cluding fashionable new pastel shades introduced @ Beoutifully designed cases for a e _ ‘a Fl z 
be ‘Matatin. o id ti standard cigarette packs ond for Write for details toda é a ee cv ecm meenneme 
profit morgins. gu, xX Tn) ting sia cone ner cso MQMGLIN 0, ING. LOS ANGELES 65, CALIF. 
enn rele pase ° Smokers buy it on sight. Pay extra e ” ” ’ . 4 PL 
sans ° wide profit margins. © NEW YORK 1 CHICAGO =| 4 4 
* e } 


210 HARDWARE AGE, SEPTEMBER 20, 1951 HARDWAR 








io knows 
t carpet 
‘-hristmas 


ng: 
omen 
s said 


But, of 

the juicy 
et sweep- 
Rapids, 
i Kent- 
ese prize 
u’re stir- 
PSs. 


k show- 
s putting 
folks can 
| special 


ich pud- 
orget the 


, Nov., 1949 


these 
i With 
© give 
items 
/ and 
lars, 
you 
Wsier 





lors. 
rush. 
ibso- 


tte 
k of 
itely 
ted 
icks. 


IES 


LIF. 


0 9 


ial sribguiithies 


20, 1951 





selling through 


hardware channels 


View L04 Elden 
cast-off the Paeus 


ror every company 








The only source of complete, authentic informa- 
tion on Hardware Wholesalers — Heavy Hard- 
ware Wholesalers — Industrial Supply Distrib- 
utors — Plumbers’ and Tinners’ Supply Jobbers 
— Manufacturers’ Agents (Domestic and For- 
eign) — Hardware Chain Stores 


In 232 fact-filled pages, the new 20th 
Edition of HARDWARE AGE’S Verified 
List offers the greatest array of up-to-date 
information on the wholesale hardware 
field ever assembled — accurately com- 
piled and indexed for ready reference. 


Only in this issue will you find com- 
plete data on: 
547 Hardware Wholesalers in U.S. 
109 Hardware Wholesalers in Canada. 
4 Hardware Wholesalers in Hawaii. 
1 Hardware Wholesaler in Mexico. 
135 +H ad Hardware Wholesalers in 


(These are in addition to 398 Hard- 
ware Wholesalers handling heavy 
hardware.) 

2,006 Industrial Supply Distributors in 


US. 
133 Industrial Supply Distributors in 
Canada. 
1,006 Plumbers’ and ‘Tinners’ Supply 
Jobbers in US 
86 Plumbers’ and inners’ Supply 
Jobbers in Canada. 
2,108 Manufacturers’ Agents handling 
peanaree and housefurnishing lines 


n US 
117 Manufacturers’ Agents pendias 
rdware and housefurnishing lines 
in Canada. 
415 Manufacturers’ Agents in 47 For- 
eign Countries. 


317 Hardware Chain Stores in U.S. rep- 
resenting 3,906 units. 
6 Hardware Chain Stores in Canada 
representing 108 units. 
4 Distributors selling through fran- 
chised dealers representing 6,092 
units, 


Wholesale Listings includ 

Name and address of each organiza- 
tion and branc 

Capitalization 

Year established 

Lines of merchandise handled 

Name of each buyer and the lines he 
buys 

Territory covered 

Number of men travelled 

Names and titles of officials 


Nowhere else can such complete informa- 
tion on the hardware distributive chan- 
nels be obtained in form. Only 
HARDWARE AGE’S many years of 
daily contact with the hardware trade 
makes the compilation and maintenance 
of these lists possible. 














Wn EDITION 





Here are a few of the many ways 
this up-to-the-minute list can save 


you time and money —since 75% of all mer- 
chandise sold through the hardware trade clears 
through hardwaré wholesalers — lete, accurate, 
current information is an invaluable aid to successful, 
economical selling in the hardware field. 

Your Sales Department will find the Verified List 
a daily aid for market planning . . . in setting up sales 
territories . . . in making personal contacts with buy- 
ers and officials . . . in handling Direct Mail Promo- 
tion to supplement your regular publication adver- 
tising . . . and for exploring the possibilities of new 

t Your sal will find it a tremendous 
time saver in planning their calls and routes. 

In countless ways the HARDWARE AGE Verified 
List is an indispensable tool for efficient sales manage- 
ment. Order copies for your Sales Department and 
your salesmen today. 








HARDWARE AGE, Verified List Department © 100 East 42nd Street, New York 17, N.Y. 


Mail postpaid ___ 


—_ 
Name 


copies of the som 232-page, 20th Sdition of the HARDWARE 
AGE Verified List, for which find I 
P —_ Note: For New York City scles, add 45¢ for Sx Sales Tax. 


at $15.00 per copy). 














PLACE YOUR ORDER \""- 


TODAY! \: 
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a 
lasting, 
protective 


NEW automatic plating 
plant gives AJAX hardware 
a uniform, lifetime finish 


Guaranteed to meet 
U.S. standards in finish- 
ing and plating... 
nickel, chrome, brass, 
bronze, zinc and 
cadmium. 


Ajax Hardware Manufacturing Corporation 
4351 Valley Boulevard, Los Angeles 32, California 











10 LR BAG 100 Lh BAG 


$ 


_—_—— 


74 Sidewalks Clean - Safe 


Goodwill, Good Profits 
are Yours for the Taking 


Make the weather work for you. At first sign of 
snow, sleet or ice storm get out your STERLING 
Auger-Action ROCK SALT—display it. Offer tie-in 
sales —feature STERLING ROCK SALT with snow 
shovels and scrapers. 

Alert merchants who have followed this plan 
say it builds goodwill that lasts the year through. 
It labels your store as the place that always has 
what the customer wants—when he wants it. And 
remember—when a customer asks for STERLING 
ROCK SALT—he wants it then and there. 


He'll ask for Sterling, too. For we tell him about 
Sterling over 33 daily weather report broadcasts 
—warn him of snow and ice before the storm hits. 

Stock up now with STERLING Auger-Action 
ROCK SALT, 10 and 100-lb. bags. Write us for 
FREE Tie-in Posters selling snow shovels and 
Sterling. It’s an easy way to gain good profits — 
and year-round goodwill no money could buy. 


AUGER-ACTION 


ROCK SALT 


International Salt Company, inc. 
Scranten 3, Pa. 





) helps you 
SEF —_ SELL MORE HOSE IN LESS SPACE 


18 fifty foot hoses conveniently displayed 

ee in a little over 2 square feet! Almost 

7 $200.00 in sales beamed to your cus- 
tomer’s eye! 

ST TT, This new "shades display stand increases 
PI Ba your sales, solves space problems. The 
Sti Ic = permanently attached test length lets your 

customer prove Sandee ruggedness to him- 
self. We've made this new display stand 
manageable! Slot fittings are a “snap” 
to set up or disassemble without tools. 
Less than 5 feet high, this heavy duty 
stand won't block out your customer's 
view of other merchandise. Measure a 
space 18 x 22” and picture this silent sales- 
man working for you. Your increased 
sales will quickly absorb the small serv- 
ice cost. Just $4.00 if you write today. 
SANDEE’S FREE MAT SERVICE 
Your local newspaper is prepared to offer 
you Sandee’s free 1951 mat service. A 
phone call will bring you all the help 
you need in planning and scheduling your 
Sandee advertising. It's easy, just choose 
the mat you prefer, and your local news- 
paper will relieve you of all further de- 
tails. Call today. 


, inden. Menahasteing Company 


ue "dyad AVENUE ° CHICAGO 30, tthtinois 








SAVAGE ; 


is the mower my customers really go for! 


SAVAGE “GUNSMITH” CRAFTSMANSHIP 
SURE SELLS POWER MOWERS! 


Savage lawn mowers are built by the makers of 
famous Savage firearms. Cash in on the tremendous 
selling power of Savage quality, Savage reliability, 
Savage precision manufacturing. Stock and display 
the stand-out SAVAGE power and hand mowers... . 
the only mowers in the world that carry the respected 
name of a great gun maker. 








% 4 
THERE’S SURE-FIRE SALES APPEAL IN Aw 
THESE POPULAR SAVAGE FEATURES! 


Tougher ‘’Sta-Temp” Blades 


SAVAGE 


Yard Chief 
Model 90 


Totally Enclosed Chain Drive 


Famous Timken Bearings 





Convenient Finger-Tip Controls 
Special Protective Grass Guards 
Shock-Absorbing, Free Floating Handle 






Large Heavy-Duty, Tractor-Tread Tires 






Dependable Briggs & Stratton 
1.6 h.p., 4-cycle Engine 


BAERS 


Ge) 






Write today for catalogue 
SAVAGE ARMS CORPORATION 


Lawn Mower Division 
CHICOPEE FALLS * MASSACHUSETTS 


Full 21-inch cutting width 





SAVAGE OFFERS A COMPLETE LINE 
SAVAGE Yard Chief Model 90 —21” cutting width (Illustrated Above) 


SAVAGE Dyna Chief Electric 


Model 70 
18” cutting width. 
Quiet, easy to operate. 
Runs on 110 volt 
AC current 









SAVAGE Rotor Chief 


Model 80 
19” cutting width. Meets 


the growing demand 
for rotary mowers 
1.6 h.p., e. 
4-cycle engine 
‘ 


Visit Savage at Booth 12 - National Hardware Show - New York -: Octeber 8-12 


SAVAGE Power Chief 


Model 75 
18” cutting width. Popular 
priced power mower 
1.1 h.p., 

4-cycle engine 











Model 55 
16” and 18” cutting 
width. One of three 
precision-made 
hand mowers. 

The line includes 
Model 45 (16’’) 

and Model 35 (16’’) 
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You can fill all your customers’ needs 


FROM THE COMPLETE 


PEERLESS LINE 
or WATER 
SYSTEMS 



















































































DEEP AND SHALLOW 
WELL JET SYSTEMS 


Your Best Bet is 

a Peerless Jet! 
CAPACITY 

Up to 7500 Gals. Per Hr. 
PRESSURE 

Up to 40 Lbs. or More 
LIFT 

Up to 170 Feet from 
2” Wells and Larger 
MOTOR 

V4 -3H.P. 








THE AMAZING PEERLESS 


Water King 


Exclusively for Suction Lifts — 
Shallow Wells, Cisterns 
CAPACITY 

275 to 860 Gals. Per Hr. 
PRESSURE 

Up to 40 Lbs. or More 

LIFT 

Up to 20 Feet 
MOTOR 

Ys, V3 and V2 H.P. 

























PEERLESS SHALLOW 
WELL PUMPING UNIT 
Everything in a Package 
CAPACITY 

275 to 430 Gals. Per Hr. 
PRESSURE 

Up to 40 Lbs. or More 

LIFT 

Up to 20 Feet 

MOTOR 

Vg HP. 


RECIPROCATING PUMP | 


Deep Well Pumping Economy! 
CAPACITY 

200 to 1900 Gals. Per Hr. 
PRESSURE 

Up to 40 Lbs. or More 

LIFT 

From 25 to 1000 Feet 

MOTOR 
V4 -3H.P. 





Write for full details today. 


PEERLESS PUMP DIVISION 


FOOD MACHINERY AND CHEMICAL CORPORATION 


Factories: Los Angeles, California 


Indianapolis, Indiana 


Offices: New York; Chicago; St. Louis; Atlanta; Los Angeles; Fresno; 
Phoenix; Dallas, Plainview, Lubbock, Texas; Albuquerque, New Mexico 
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TEL-O-POST 


the only post with 
the patented 
safety locking pin 


a 

















a 
4- 
AFETY is a feature everybody 
needs. And TEL-O-POST 
has a safety lacking pin... it’s 
patented! 

This pin permits major adjust- 
ments in overall post length. Final 
adjustments are then made with 
the built-in adjustment screw. 
TEL-O-POST will support loads 
up to 11 tons safely. 


When you sell TEL-O-POST 
you sell safety. And safety sells 
itself. 


Use this big counter dis- 
play card, featuring 
TEL-O-POST national 
advertising in Better 
Homes & Gardens. 
Other merchandising 
aids also available at no 
charge when you stock 


TEL-O-POST. 








FOR FULL DETAILS, 
WRITE... 


1219 Griswold St. 
WARREN, OHIO 


STEEL COMPANY 





Manufacturers of Tel-O-Posts, Brite-Lite Areawalls and Steel-Strong Posts 
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NATIONAL [if 
PAYA Tad | 
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BEST-SELLERS WAT Iai 1G 
EXHIBIT 


* | 


Yes Sir! For years Lingerwett and Wonder- 
Paste have been America’s Jlargest-selling 
paint removers. Professional and amateur 
painters favor them because they make strip- 
ping jobs so much easier. And your selling 
efforts are backed by our steady, widespread 
advertising to millions. Win yourself a part 
of this profitable business! 


Both Lingerwett and Wonder-Paste are 
extremely easy to apply and give perfect re- 
sults on practically any kind of finish. Because 
these removers remain moist for hours, paint- 
ers can strip a large area in one operation. 
Finishes become a soft mass that comes off 
cleanly. No need for hard scraping or sand- | 
ing. And you can recommend Lingerwett and 
Wonder-Paste as positively harmless to wood, 
metal, fabric or the hands. 


LINGERWETT 


For general-purpose removing 


WONDER-PASTE | 








E- STRIPING 


th 








Here’s ‘ 

. ° that’s just 

Will not run on an upright surface i ttnden wy 

| dozens of c 

Order from your jobber. Write us for information. The fam 

WILSON-IMPERIAL COMPANY, 120 Chestnut Street, Newark 5, N. J. | on these n 

customers 

-teiitehinbiiaiainscapailalinaacaniasiiiiaataerimimiiinaetiiies NATIONAL HOUSEWARES your selling 

t Wilson-Imperial Company, 120 Chestnut Street, Newark 5, N. J. : MANUFACTURERS A SSOCIATION And the 
: We are interested in handling Wonder-Paste and Lingerwett 4 It tick: 

' Please send me full information. r Incorporated Not-for-Profit) sticks to 

: Name _ ie = ; Executive Offices Superior 

: Street TN, en ae c ; 1140 MERCHANDISE MART, CHICAGO 54, ILL. —and satis 

"City . State H PHONE SUperior 7-3333 Order “f 

Ja SSS SS SHS SSS SSE oonsaaan J \ inch x 3 
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SEALING CLOSETS 
WHEN DE-MOTHING 








DISPLAY 
NO. 181 ~ 

















IDENTIFYING 
PARTS BOXES 











STRIPING BICYCLES 





MASKING 
TWO-TONE WALLS 









’ HOLDING 
GLUED PARTS 











HOLDING 
BOOK COVERS 





SEALING 








SEALING 











MASKING BASEBOARDS 


GARBAGE BAGS _ 





Another best-seller from 
the best-known name in tapes! 


Here’s ‘‘Scotch’’ Masking Tape—the painting tool 
that’s just as important as a paint brush! It’s a natural 
to tie-in with every paint sale you make, and it handles 
dozens of other home jobs, too. 


The famous ‘‘Scotch” Brand is prominently displayed 
on these new individual, eye-catching packages. Your 
customers know that name. National advertising makes 
your selling job much easier! 


And the quality of “Scotch’’ Masking Tape is tops. 
It sticks to the job in any weather—yet removes easily. 


Superior tape construction means satisfied customers 
—and satisfied customers mean repeat business for you! 


Order ‘Scotch’? Masking Tape today. Available in 
% inch x 30 ft. (Catalog #181) or % inch x 90 ft. rolls 
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(Catalog #185) packed 12 to a display. Stock up now in 
both sizes with the best-selling masking tape name in 
the country! 





The term “Scotch” and the plaid design are registered trade marks 
for the.more than 100 pressure-sensitive adhesive tapes made in 
U.S.A. by Minnesoto Mining & Mfg. Co. ; 


St. Paul 6, Minn.—also makers 





of “Scotch” Sound Recording 
Tape, “Underseal” Rubberized 
Coating, “Scotchlite” Reflective 
Sheeting, “Safety-Walk” 
Non-slip Surfacing, “3M" 
Abrasives, “3M" Adhesives. 
General Export: Minn. Mining 
‘& Mfg. Co., International 
Division, 270 Park Avenue, 
New York 17, N. Y. 


MASKING 
TAPE 
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Enduring Value 











THE Wo. L. GILBERT CLocK Corp. 


clockmakers to the nation since 1807 





“Little Gilbert” sells quickly and profit- 
ably, is designed to stay sold, for this 
small gem of modern styling features 


big-clock ruggedness and dependabil- 
ity. 


Gleaming polystyrene case, slightly 
tilted on non-tip pedestal for im- 
proved visibility and appearance ® 
Rich ivory finish—easily cleaned; no 
paint to fade, chip or discolor ¢ Only 
3¥%2 inches high on 3% inch base ¢ 
Fully guaranteed 30-hour movement; 
single key winds both time and alarm 
e Large indicator hand on dial for 
convenient alarm setting ¢ Full lumi- 
nous numerals and hands ® Electron- 


ically adjusted and “Triple-Tested”. 


For you... twelve satisfied 
profitable customers in each 
dozen of the 


No. 6200 ‘'Little Gilbert'’ 


WINSTED, CONN. 
LACONIA, N. H. 


551 Fifth Ave. New York 
141 W. Jackson Blvd. Chicago 
290 First St. San Francisco 








THE LEADER... 


REG. u S. & CANADA PAT OFF 


SAFETY FIREPLACE CURTAINS 


It’s easier to sell the leader—because your cus- 
tomers come in /ooking for the Flexscreen label! 
There’s always a demand for Flexscreen’s supe- 
rior fabric... for Unipull with Cool-Tab ... for 
its beauty, safety and convenience—the result 
of our twenty-one years of continuous national 
advertising and manufacturing experience. 


NATIONALLY ADVERTISED 
HOUSE BEAUTIFUL 

HOUSE & GARDEN 
BETTER HOMES & GARDENS 


AMERICAN HOME LIVING 


Flexscreen (the original curtain screen) is the only 
nationally advertised woven-metal fireplace curtain. 
This year’s campaign (our 21st consecutive) is one 
of the best in our history. The peak selling season 
will be backed by hard-hitting advertisements in lead- 
ing home magazines. Flexscreen is easier to sell be- 
cause your customers ask for it by name. 


FOR PLUS PROFITS 

... feature the Frame Flexscreens... they make effec- 

tive floor displays and offer all the exclusive advan- 

tages of famous Flexscreen in movable, sturdy-but- 

beautiful frames... the NEW Guilford and the Oxford 
. in a wide range of attractive prices. 

Remember the Flexscreen line for a// your hearth 

furnishings .. . andirons, firesets, grates, etc., specially 

designed for “companion sales.” 

Write us for complete information on our Dealer Help 

and Display Stand offers at 951 North St. 


ry BENNETT - TRELAND INC. m 
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CLEVELAND 





1. Straight Shank Drill, home pe. High Speed Steel, No. 
H- 3917; Carbon Steel, No. H-1 


2. Straight Shank Drill, Wire i High Speed Steel, No. 
H-3918; Carbon Steel, No. H-108A. 


3. Bit Stock Drill for Metal or Wood, No. H-114, 
4. Wood Bit for Brace, No. H-114A. 
5. Bell Hangers’ and Electricians’ Bit, No. H-114E. 


6. QUICK-SET Adjustable Reamer. High Speed Steel, No. 
H- 649; Carbon Steel, No. H-14 


7. Repairman’s Taper Reamer, No. H-142. 
8. EZY-OUT Screw Extractor, No. H-192. 


9. Bit Stock Drills for Metal or Wood. No. H-13 Set. Clear 
Plastic Case, Sizes Us to %. 


JOBBERS 
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EVERYWHERE ARE 


10. Handy Drill Set for Home Use. Consists of 8 Straight Shank 
Drills, Sizes “se to %. High Speed Steel, No. H-57; Carbon Steel 
No. H-26 

11. No. H-20 Set of EZY-OUT ScrewExtractors, with the proper 
high speed straight shank drill to use with each extractor. 

12. Woodworking Drills, sizes % to Ya, all with %” shanks to fit 
regular %” chucks. Set No. H-14. 

13. Contains 11 straight shank CLE-FORGE High Speed Drills. 
Popular sizes: Ys to %. Set No. H-56. With same assortment of 
carbon steel drills, Set No. H-22. 

14. Drill Selector, No. H-015. A “silent salesman” that helps 
you sell more drills. Made of heavy sheet steel; attractive gray 
finish. It stocks and displays 29 sizes of straight shank drills 
from Ys to 4 by 64ths. 

15. Set No. H-374. Fraction sizes 4s to % by 64ths. Also avail- 
able in other assortments of high speed and carbon drills, 


Order from your Jobber, or 
write to our nearest Stockroom 


Los Angeles 58 « London W. 3, England 





READY TO SERVE YOU 


. 
~ 


— a? 
Si otintre nda 


eS een 


Sh Sorecee 


THE CLEVELAND TWIST DRILL CO. 


1242 East 49th Street 
Stockrooms: New York 7 * Detroit 2 « Chicago 6 + Dallas 2 * San Francisco 5 


Cleveland 14, Ohio 
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@ HOUSE and GARDEN @ LIVING @© GOURMET ¢ 
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: 5 
25 MILLION READERS... §& 
«614 NATIONAL MAGAZINES {| 


ALL ADS IN COLOR — SELL 
GENUINE BURRITE-WARE 
for you this OCT.-NOV.-DEC. 


write or wire for complete details 


a for quality BURROUGHS MFG. CORP. 321,i:%2062 40H 
_ nationally atvertised | SCREEN GUIDE © MOVIE STARS PARADE @ HOUSE BEAUTIFUL © 


to boost your sales natura Sales Gyoeal 
There are two good reasons for stocking Accurate Tapes. aa UALITY in) back tt tye! 


One —they’re nationally known for quality and have 
been for over a quarter century. Two — national adver- The superior qualities of 
tising reaches tape users everywhere, keeps them out Copperweld Household Wire 
in front in tape sales year after year. Added up, they are apparent at a glance. 
mean more tape sales, bigger tape profits for dealers who Strong, : bright, non-rusting 
display Accurate Friction and Rubber Tapes. Start and pliable, this copper- 
cashing in on the big demand, now. covered steel wire is used for 
>a ‘ ; hundreds of jobs around the 
home, garden, workshop and 
garage. You'll find this wire 
one of your fastest-selling, 
most profitable items, Order 
your supply today. 





SCREENLAND 
SIINVWOU 1V34 





, 













HOUSEHOLD WIRE CARD 
Each 25-ft. or 75-ft. coil is mounted 
on an attractive blue and orange 
card. Packed a dozen of one size 
in a carton—6 cartons to a ship- 
ping container. 


er  emed 
Ay t <a” 
Se ae PROMINENTLY — 
DISPLAY THEM 
ACCURATE TAPES 


SELL THEMSELVES! 


Warehouse stocks and agents strategically located throughout 

the nation. For name of representative nearest you and a copy 
of the new illustrated Accurate catalog, write ACCURATE | 
MANUFACTURING COMPANY, GARFIELD, NEW JERSEY. 


COUNTER DISPLAY BOX 

This convenient and colorful dis- 
play box contains twenty-four 
coils of assorted sizes—one box to 
a corrugated shipping container. 
copper covering 
prevents corrosion 


MOLTEN-WELDING 
makes the 2 metals 
INSEPARABLE 


steel core 
provides strength 


220 HARDWARE AGE, SEPTEMBER 20, 1951 


AFI'S TAPE... 17 WILL PAY YOU TO MAKE SURE 


- 7s ACCUBAT 
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Money-makers here 
and in your store 


mulAM Cue 


BATHROOM 
CABINETS AND ACCESSORIES 


Guests of the Elms Motel, on U.S. Highway 10, Flint, 
Michigan, leave in a “come-back-again” mood. You 
need only look in any of the 44 smart, convenient 
bathrooms to find at least one reason why—Miami- 
Carey bathroom cabinets and accessories! 

















“It’s good equipment,’ says owner Arthur V. 
Dowsett. “That’s why we bought it in the first place, 
and it has worked out very satisfactorily for us.” 


Your best customers, too, will prefer the beauty, con- 
venience and design features of Miami-Carey cabi- 
nets, mirrors and matching accessories. And this is 
important: The Miami-Carey line is complete .. . 
includes matching cabinets and accessories in every 
price bracket. Competitive pricing and liberal dis- 
counts assure fast action, fat profits. 


Right now, Miami-Carey offers three great lines—the 
largest selection of styles and types in its history. 
Better ask your Carey representative about your profit 
opportunities with Miami-Carey. See him soon. 


FREE! MIAMI-CAREY BATHROOM PLANNING IDEA BOOKLET! 


4 


“44 Ideas for Your Bathroom.” 
Brimming with practical sugges- 





From the House of Carey 


—Miami-Carey Bathroom Cabi- 
nets and Accessories * Ventilat- 
ing Fans * Fire-Chex Asbestos- 
Plastic Shingles * Ceramo Glazed 
Asbestos Cement Siding + Fire- 
Guard Rock Wool Insulation * 
Built-up Roofing * Asphalt 


tions to help you help your cus- 
tomers brighten their bathrooms. 
Send for your copy. Fill in coupon 
and mail today. 


MIAMI 


Carey 


Miami-Cabinet Division 
The Philip Carey Mfg. Company 
Lockland, Cincinnati 15, Ohio 


Gentlemen: 

Please send my free copy of “44 Ideas for Your Bathroom." [] 
Ask a Carey representative to call and tell me about the profit 
opportunities offered by Miami-Carey's three great lines of 
cabinets and accessories. 








Paints and Coatings * Carey- Name 
stone Wallboard * Other Famous Miami-Cabinet Division ‘aiteiin 
Products for Economical Build- The Phili 
p Carey Mfg. Co. 
ing and Remodeling. Lockland, Cincinnati 15, Ohio ea State___ 
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KLEINS pee 


MORE DOLLAR VOLUME 








the 10 |foot WHITE CHIEF 
BY CARLSON 








Customers want its extra usefulness... seo 
easy-to-read markings in jet black BENNER-t 
| against snow white. Blade is acid-resis- Cre 
tant, wear-resistant and crack-proof... COLEMAR 
| changeable in 10 seconds... equipped COLEMAN 
“nee ' CREST (Ca 
| with swing tip. The 10-foot White Chief CREST-AIR 
| is a sales leader. CUSTOM . 
| DOMESTIC 
All Carlson Rules packed in fast-selling DRACO Fi 
display cartons * * * Ask your Jobber. DUO-THE 
ENTERPRI: 
Rule produced under ENTERPRI:! 





seerzes, 2510939 CARLSON & SULLIVAN, = ESTATE Hi 

















MONROVIA, CALIFORNIA EVANS 
fhe man who walks out of your ie ea ie % ; omer 
store with a pair of Klein Pliers is OIL (C 
a satisfied customer. Workman or FESS (Can 
hobbyist, he appreciates the hand FINDLAY | 
fit—the individually honed knives FLOOR-O- 
—the serrated jaws that give a sure FLORENCE 
hold—the fitted hinge that oper- 2 coe 
ates smoothly. Yes, quality is your HERCO HE 
best salesman. (Cana 

Stock and display a representa- INTERNAT 
tive selection of Quality Klein JUNGERS 
Pliers. The complete line includes peng 
side-cutting pliers, oblique cutters LACO 
and long-nosed pliers in a variety LONERGA 
of types and sizes. MAGIC Cl 

MARCHA 
DISTRIBUTED THROUGH JOBBERS MONARC! 
‘ —_ , MONARCI 
Foreign Distributor: MONOGR 
International Standard Electric Corp. sare Bane NESCO 
New York pati mag H 
RECOGNIZED 
PERFECTIC 
WHOLES 

edi - PREWAY 

; QUAKER 
@- \ The Klein Pocket Tool Guide, showing The tape with the yellow core QUAKER ( 
Wo, the Klein line and containing useful ‘ made by OKONITE ng 
\N 1S information, will be sent upon request. Ku ; TSMA 

UM fit iste Yy WAMEE SIEGLER 
SILENT FL 
-—~ Since 1857 ee y f SUPERFLA! 
/ D) | PJ THERMO-I 
E 3 } UCILICE comm NG LE IN com & Sons anther ona 1D) ragon TORRIDAI 
; friction and rubber tapes VIKIMATI! 
P WASHING 
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ALLEN’S 

BARNES 

BENNER-NAWMAN 

BEYER 

COLE HOT BLAST 

COLEMAN 

COLEMAN (Canada) 

CREST (Canada) 

CREST-AIRE (Canada) 

CUSTOM AIRE 

DOMESTIC 

DRACO FIREBALL 

DUO-THERM 

ENTERPRISE 

ENTERPRISE (Canada) 

ESTATE HEATROLA 

EVANS 

EVEN-TEMP 

FAWCETT TORRID- 
OIL (Canada) 

FESS (Canada) 

FINDLAY (Canada) 

FLOOR-O-LATOR 

FLORENCE 

GILLEN 

H. C. LITTLE 

HERCO HEAT FLO 
(Canada) 

INTERNATIONAL 

JUNGERS 

KEMAC (Canada) 

KLEER-KLEEN 

LACO 

LONERGAN 

MAGIC CHEF 

MARCHAND (Canada) 

MONARCH 

MONARCH (Canada) 

MONOGRAM 

NESCO 

NORGE HEAT 

ORAN 

PERFECTION 

PREWAY 

QUAKER 

QUAKER (Canada) 

camaway 

SCOTSMAN 

SIEGLER 

SILENT FLAME 

SUPERFLAME 

THERMO-PRODUCTS 

TORRIDAIRE 

VIKIMATIC 

WASHINGTON FRUGAL 





DO YOU SELL ONE OF THESE 











? 








If you do .e. \ 


NOW YOU CAN EARN EASY 


ADDITIONAL PROFITS BY SELLING 
AUTOMATIC HEAT CONTROLS 


Yes, if you sell one of the famous-make space or trailer’ heaters listed here 
you can offer every customer the luxury of true automatic, thermostatically 
controlled heat! This means easier selling, because you can offer comfort 
and convenience equal to the most expensive kind of heating, with no 
wasted heat — and substantial fuel savings! 

What’s more, this easy-to-sell comfort means ADDITIONAL Prorits for 
you. Write now for Bulletin T-2 on A-P Comfort Controls. 





EASY TO INSTALL 


There’s an A-P Electric or Mechanical Comfort Control ac- 
tually engineered to fit these heaters. Just mount conversion 
top on present manual control; connect to thermostat ont 
transformer. Mechanical thermostat even eliminates wiring! 








Famous for completely reliable 
D E 4 3 N D A B L 3 Controls service... in oil heating ... 
gas heating ... refrigeration, 


A-P CONTROLS CORPORATION 


(formerly Automatic Products Company) 
2442 WN. Thirty-second Street * Milwavkee 45, Wisconsin © In Canuda: A-P Controls Corporation, Ltd., * Cooksville, Ontario 
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Gentle thumb or foot pressure, 
easily adjusts to any of 9 heights 
—while opening or in ironing 
position. 


Tremendous new sales appeal 
... terrific low price... Intro- 
duces easier, greater adjusta- 
bility by a revolutionary new 
method of operation ... Ad- 
justs in seconds to any of 9 
different heights (26” to 36”) 
... Locks automatically and 
stays locked when lifted or 
moved. 

Hundreds of moisture vents 
in roomy 15x54” surface speed 
ironing ... Sturdy, light- 
weight, all-metal construction 
... Handsome Horizon Blue 
enamel finish. 


NATIONALLY ADVERTISED 
Send for complete catalog 


Arvin O height 


Maximum sitting comfort 


orsrassure wv Sabgmambon & Co, Ane 


: yA e 
AMERICAN FURNITURE MART, CHICAGO 11 + 1107 BROADWAY, NEW YORK CITY 10 + WESTERN FURWITURE MART, SAN FRamcisco 3 





A NATIONAL METAL 
VOLUME BUILDER That We 
Can Deliver and YOU CAN SELL 





De ae RA ~~. 
i SAAR oe 
POs a 


\, 
/, —SOLUMBIK \ 





(tmoueun BINDING |, 










(12 FeET) 





t, oo 
SS. NATIONAL METAL PRODUCTS CO. 
Sy PITTSBURGH 12, PA. 





National BRASS LINOLEUM BINDING 


It's the same eye-catching Hollywood package that has 
won national popularity for years. 12 ft. of punched, 
ready-to-install brass or stainless steel binding. Trans- 
parent plastic case with nail supply in center cup. Write 
or Wire for Discount. 


NATIONAL METAL PRODUCTS CO. 
1025 Chateau St. Pittsburgh 33, Pa. 


METAL SCREENS * SPRING BRONZE . THRESHOLDS 
DOOR AND WINDOW SETS e@ DOOR SWEEPS e@ BINDING 











PATENT PENDING 


adjustable all-metal ironing table 


Reduces standing strain 








Flat fold 
—easy to 
handle 













Makers of household mops 
and mop heads. 

Years of Experience Behind Them. 

So The Result of Know How. 


* FINEST Workmanship 
* QUALITY Merchandise 
* ECONOMICALLY Priced 
PRICES ON REQUEST 












AFF E, COTTON 


PRODUCTS 


MANUFACTURING CO., INC. 


DALLAS 5 0. Box 5184 TEXAS 


PLANT: SOUTH LAMAR AND JAFFEE DRIVE 
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CHAIN 


Campbell provides a single source for all kinds of chain—dog 
leads and log chains, tie-outs and sling chains, halter chains and 
binding chains . . . chain for every need. And Campbell Chain 


is packaged for profit—easier to stock, display, and sell. 


Ask your wholesaler —or write direct—for complete information. 


CAMPBELL CHAIN Gompany / 


Main Office—York, Pa. 
Factories—York, Pa., and West Burlington, lowa 














Bright, cheerful and gay . . . a refresh- 
ing NEW stove pad from NU-TOP. As a 
companion piece to Nesco’s attractive 
Marguerite Daisy Decorated Ware, or as 
a highly salable item by itself, this new 
stove pad is a VOLUME 

BUILDER! 


An Exclusive Design by 
Raymond Loewy Associates 
to match 


NESCO 
DECORATED WARE 


SS 





the METALOID CO. 


5815 KINSMAN ROAD « - 


* CLEVELAND 4, OHIO 
















.. 


FOR YOU. 


"PLENTY OF KNUCKLE |. 
ROOM IN THIS 3 
NEW TROWEL 


Ideal Finishing 
Trowel #193 









NEW OUTSTANDING FEATURES 


(1) A California oval shaped bass wood handle with 
plenty of knuckle room for any man's hand. Fastened 
on with a brass washer and nut to hold handle tightly 
in place. Blade is lacquered to preserve finish. 

(2) Strong malleable shank fastened to blade with 
five steel rivets. 








(3) Finest grade spring steel tempered, ground and 
polished. Blade is hand blocked. 

MADE IN TWO SIZES 
Width—4%"" Length—I1'/2"’ 
—b!/, Ibs. Packed '/, doz. 


Width 434" 


Length—!!" 
—6% Ib. 


Packed '/, doz. 


GUARANTEED @ SINCE 1830 


WILLIAM JOHNSON 








INC. 


BRENNER AND KENT STREETS — NEWARK 3, N. J 
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“THERE’S AN R. MURPHY 
STAY-SHARP KNIFE TO 
PLEASE EVERY 

CUSTOMER’’ 


Whether for everyday kitchen or 
tooling needs... for specialized 
trade or precision work—there’s 
an R. Murphy knife specially de- 
signed, honed and handled to do 
its particular cutting job to per- 
fection. That’s why you can be sure 
to satisfy any and every cus- 
tomer when you carry the com- 
plete R. Murphy “Stay-Sharp” 
line—blades made of the finest 
tempered steel, precision joined 
to proper-grip handles. 

Order your complete stock now. 
Write for Free catalog showing 

full line. 


# PAPER 
HANGER’S 


, MANUAL 
‘” ‘TRAINING 


a 
TESTED 
QUALITY 
FOR OVER 
100 YEARS 


iv 





ROBERT MURPHY SONS COMPANY 





AYER, MASSACHUSETTS 


4-STAR FAVORITE 


a “UTILITY” Combination 


“2 SAFETY AOL Opener 
*% Can Opener 
* Bottle Opener 
*% Corkscrew 


No. 174-M % Canned Liquid Opener 








Housewives love the conven- 
ience of this four-in-one kitchen 
aid. No need for separate 
openers — Vaughan’s “UTIL- 
ITY” Combination opens them 
all! Safety Roll feature rolls 
the edge smooth as it opens 
square, round or oval cans 


47 


eo. 
Chicago 24, Ill. 


y and Service 


VAUGHAN MFG., 


3211 Corroil Ave. © 


Half-Century of Qualit 





easily, quickly and safely. 
Automatic spring adjustment 
prevents binding or slipping— 
holds can securely for pouring 
preheated contents. Made of 
heavy gauge steel, heavily 
nickel plated. Individually 
carded. Retail price—39c 





World's Largest 
Manufacturer of 
Bottle Openers 
and Can Openers 
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4 OUT OF 5 ARE 
PROSPECTS FOR 


AMER-Y/1s 


* 4 out of 5 warm air furnaces now being installed 
are forced air units . . . red-hot prospects for 
AMER-glas Filters three times each year. To this 
steady stream of new prospects, add the 4 _milliov 
forced air furnaces already installed: There are real 
profit opportunities in selling AMER-glas Filters to 
this high volume, high turnover market. Are you 
gettivg your share of this business? 


The 
HOSPITAL WHITE 
Filter 





LET US SHOW YOU HOW TO 
MAKE MONEY WITH AMER-G/7S.. - 


AMERICAN AIR FILTER CO., INC., 43° Central Ave., Louisville 8, Ky. 





Please send me complete information on AMER-glas Replace- 
able Air Filters. Tell me how | can get free selling aids. 


NAME 








An Grgnmeced product of 


a Aix Fitter 


COMPANY, INC. 


COMPANY. — 
ADDRESS__ 





CITY. ZONE STATE 








tw 
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SOUTHINGTON SQUARES 
ADD UP TO DEALER 
PROFITS 


Buy‘em! Stock‘em! Sellem! 


See for yourself how Southington high quality squares win 

customer acceptance for you. Complete line of aluminum 

and steel squares in various finishes. 

ALSO TRY SQUARES, MITRE SQUARES AND BEVELS 
Contact the Jobber Nearest You 





THE SOUTHINGTON HDWE. MFG. COMPANY 


Since 1867 Southington, Conn. 











MORE SALES... MORE PROFITS 
with United Cutlery 








Here is a sturdy fast 
selling 3 piece Carving 
Set, with genuine stag 
handles, blades made 
of high-grade stainless 
steel, highly finished, 
beautifully boxed in an 
inlaid wooden walnut 
case—a quality item. 


The same available in 
4 pieces with Poultry 
Shear mounted also with 
9 Hy stag handles. 





Hunting Knife with genuine stag handle, 
with built in compass in the handle, natural 
leather case, carbon or stainless steel 


blades. 


Note: All above items are imported from 
famous German cutlery manufacturers lo- 
cated in the Western (Allied) occupied 
zone of Germany. 


Send for Catalog 
and 1951 Gift Circular 


UNITED CUTLERY & 
HARDWARE PROD. CO. 


108 EAST 16TH STREET 





NEW YORK 3, N. Y. 
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WIRE 


lh 


ITS BEST 








MR. RETAILER... 


The ANCHOR small packaged WIRE line is one you may be proud to 
handle. Not only is it beautifully packaged but the utmost in quality 
is used to assure complete consumer satisfaction. Steady repeat 
sales. ASK YOUR JOBBER ABOUT THESE FAST SELLING ITEMS. 


NCHOR 


WIRE CORPORATION 


183-16 J) A 1 eee £. 
3 L 


JAMAICA LONG !SLAND, NEW YORK 


ARE THE 


BUTTON TIPS 
STANDARD 
TYPE 

NO. 29. 
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THE SQUARE ® 
AAR Fittings © U 
Drainage Fitti: 

Nipples « 








You can’t get blood 
out of a turnip— 


BUT 
YOU CAN GET 
MORE PIPE 
FITTING. BUSINESS 


RABLER Package-Protected Pipe Fittings, clean and ready to use, are 

G easier to sell because packaging protects fittings and nipples from 

rust, dirt and damage. Each fitting is clean, usable, salable and profitable. 

Packaged Pipe Fittings and Nipples are easier to handle, easier to store, 

SOM Year easier to ship. One size and type of fitting and nipple packaged in a 


of Service to the small carton; label plainly indicates type, size and number of pieces. 


ee Grabler’s 34 years of packaging experience has determined the correct 


quantity of fittings and nipples for each size of carton. Cartons are shipped 
in sturdy master containers convenient for storing and handling. Order 
Grabler Package-Protected Pipe Fittings and Nipples from your wholesaler. 


THE GRABLER MANUFACTURING COMPANY ° 6565 Broadway, Cleveland 5, Ohio 


THE SQUARE “GEE” LINE INCLUDES: Malleable Fittings 
AAR Fittings * Unions ¢ Rail Fittings * Cast Iron Steam and 
Drainage Fittings * Patented Drainage Fittings * Stee! 

Nipples » Hangers * Copper Tube Solder-Joint Fittings 
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Your Big Profit Opportunity 
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In a few short months, hardware dealers will be fac- 
ing one of the greatest sales opportunity of the year— 
the Christmas holidays, when millions of consumer 
dollars will be moving in to the cash registers of retail 
merchants. 

How many of these gift dollars will come to your 
store? 

The answer depends entirely upon how well you do 
your planning. Today is not too soon to start. ; 

The key to the Christmas holiday dollar is the simple 
word, Gift. At Christmas, consumers do not look for 
merchandise; they look for gifts. They do not stop to 
consider all merchandise as gifts, or that gifts are mer- 
chandise. That is something you must tell them. 

Untold miliions of these gift dollars are lost each 
year to thejhardware trade; not because they do not 
have the merchandise, but simply because they don’t 
sell the GIFT idea. 

All the outstanding merchandisers in the hardware 
trade are unanimous in believing that the nation’s 
hardware stores could at least double their volume of 
Christmas business if they would, for that selling 
period, plan ahead and promote and sell the gift idea. 

This issue of HARDWARE AGE, the Christmas Selling 
Guide, has been designed to provide practical help to 
dealers who want to capitalize on the profit opportuni- 
ties of the gift market. The ideas presented in this 
Guide are based on the down to earth recommenda- 
tions of promotion-wise merchandising authorities 
among manufacturers apd wholesalers and on the 
actual experiences of successful dealers. 
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Even a washboard becomes a useful gift when it is 
merchandised as such. Fine tools are gifts for men who 
work around the house. What fisherman doesn’t want 
a new lure, or what hunter a new gun or gun scope? 

Housewares and appliances, large and small, are 
gifts for the ladies because they make work easier and 
the home brighter. Sell everything as a gift. 

There’s no mystic approach to Christmas selling; to 
keeping up with the Jones’ who run the department 
stores; with the Jones’ who run the appliance shops, 
or the Jones’ in the local chain stores. The techniques 
are the same for all—window display, store display, 
advertising. But you must plan them earlier; start 
them in time, and don’t let them get stale. 

Start with your windows—about the middle of No- 
vember. Put some real Christmas trim in them to 
create the gift idea. Change them frequently during 
the holiday season and keep them brightly lighted. 

At the same time step up your advertising program; 
key your copy to gifts for him, gifts for her, gifts for 
children, and gifts for the family. Key your window 
display to the merchandising you are promoting in 
your ads. Get set to mail consumer catalogs (see your 
wholesalers now for a supply of them) and other di- 
rect mail pieces. 

Be sure to check the ads you will run against your 
inventory, particularly if you are featuring some of 
your staple, year-round lines as gifts. If you advertise 
them as Christmas gifts, you will need more on hand 
than your customary stock quantity. So build up your 
inventory. Nothing will hurt your holiday more than 
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The Key to Better Holiday Sales 

Volume Is in Selling the Gift Idea. 

It's Plus Business From Your Regular 

Lines. Here Is a Plan for Starting 
the Gift Idea in Your Store 
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being out of stock when shoppers are all set to buy. 

Then go to work on your store displays. Build into 
them the feeling of Christmas and the gift idea. How 
much or how little money is spent in store decoration 
is not important. What is important is to create the 
holiday spirit in your store. 

And ‘when stocking your display counters, keep in 
mind those of your staple lines which are particularly 
suitable for Christmas gifts. Select key items which 
you will promote in your advertising and display them 
in depth on your counters to create point-of-sale im- 
pact. They will become the center of attraction in a 
department and will sell not only the particular tool, 
or housewares’ item, but other items in those lines as 
well. Now many manufacturers are packaging their 
products in special Christmas wraps or cartons to make 
that kind of display more effective. 

Police your displays constantly to see that they are 
filled with merchandise. Nothing discourages the gift- 
hunting shopper so much as empty space in displays. 
Re-arrange display at night, so that each morning they 
are full, fresh and ready to do another day’s selling. 

Put placards in your stores playing up your special 
holiday services—more frequent deliveries, Lay-Aways 
and other credit plans, your gift wrappings. Put dum- 
my gift packages on your display counters and in your 
windows. Have them on your wrap table. Put in extra 
wrapping tables or counters. 

Tighten up your staff’s selling techniques so that 
they sell-up your store by suggesting gift purchases in 
other departments; by promoting your credit plans 
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Don't lose an opportunity for sug- 
gestive selling when a customer is in 
the store. Aid the salesman build up 
the sales total by selling more than 
one gift to a customer. Signs that 
catch the eye help, but a salesclerk 
can do the most effective job. Hav- 
ing sold the shopper a "Gift for 
Him" (first photo), the salesclerk ha: 
the shopper interested in other gift 
ideas. Much of the resistance to 
price or to buying additional gifts 
can be overcome at this point by ex- 
plaining the store's Lay-Away plan. 
Note the Lay-Away sign. 
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These gift selling suggestions can mean additional sales 
this Christmas. Have your salespeople study them carefully. 


Build gift atmosphere in every dis- 
play. Use signs generously to give 
shoppers ideas and to lead them 
from one section to another. In this 
photo a "Gifts for Him" sign has 
led a woman shopper to the display 
of gift suggestions for men, where 
Allen B. Buck, managing director of 
Liberty Retail Stores, posing as a 
salesman, makes a gift suggestion 
and demonstrates the item. You can 
help your salespeople sell more gifts 
by building displays of related mer- 
chandise, or displays of gifts in var- 
ious price ranges. Note the sign, 
"Visit Our Toy Department." It re- 
minds the shopper of items she needs. 
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These photos were made in the model retail store of Supplee-Biddle-Stelfz Co. sPhiladelphia. The 
selling ideas are based largely on suggestions of the dealer merchandising, department of she Sb mpany 


The suggestion the salesclerk made 
at the wrapping counter has paid 
off, and now the customer is looking 
over some toys. Practically every 
shopper has a lengthy gift list. Don't 
stop with one sale. Suggest addi- 
tional gift ideas. And as soon as 
price or total cost appears to be an 
obstacle, explain the store's Lay- 
away plan. Good clean displays, at- 
tractively decorated, combined with 
gift wrapping and a Lay-Away plan 
and continued stress on suggestive 
selling can greatly boost your vol- 
ume of Christmas gift sales. A neatly 
attired clerk, wearing a dust jacket 
and a tie, is a necessity in selling to 
women, 
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Gift wrapping is a must for profit- 
able Christmas selling. An investment 
of $30 to $50 for wrapping supplies 
can mean the difference between 
making and losing many sales, espe- 
cially at Christmas. In this photo, 
while the customer waits to have a 
purchase gift wrapped, the salesman 
is suggesting that she visit the store's 
toy department. He will hand her a 
copy of a consumer toy catalog, 
shown here on the wrapping table, 
for reading at home. Don't be bast-- 
ful about letting your customers know 
of such services as gift wrapping. 
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, How You Profit 

+ x With Lay-Away 
Lay-Away Plans are a 

simple, but extremely 

effective way of increasing hard- 
ware store sales, especially at 
Christmas time. Lay-Away Plans 
provide a dealer with a painless 
and fool-proof method of extending 
credit, without the headaches of 
credit investigations’ and collec- 
tions. They give the dealer an 
opportunity to recapture credit 


_TAY-AWAY PLAN 


Lay-Away Selling ls Modern and Profitable. 
It's a Painless Credit Plan That Holds Sales 
That Otherwise W ould Go to Credit Stores. 
This Article Tells How You Can Start a 


Lay-Away Plan 





business so often lost to mail order 
houses and large department stores. 

That, in short, is the experience 
of hardware dealers all over the 
country who use Lay-Away Plans 
and who reported their experience 
to HARDWARE AGE editors. Many 
dealers have asked the editors for their views on Lay- 
Away Plans. To make certain that our information was 
accurate, we conducted this detailed investigation of 
the experiences and practices of a large group of 
dealers. 

More than 75 pct of the dealers participating in this 
investigation report that Lay-Aways boost sales in 
many ways. In addition to providing a means of 
countering the liberal credit terms of other outlets, 
Lay-Aways build traffic because they keep the cus- 
tomer coming back and each return visit is an addi- 
tional opportunity to make another sale. 

They also make possible a higher initial sale and 
so move merchandise that some people could not buy 
on a cash or charge basis. 

By extending this type of painless and easy credit, 
the actual experiences of hardware dealers now offer- 
ing Lay-Aways show that a dealer who promotes such 
plans can expect an average sale of $20 for each Lay- 
Away and can expect to have from 50 to 100 Lay-Away 
accounts each season; all of them representing busi- 
ness that most likely would have been lost to com- 
petitors. ; 

This type of credit is trouble-free because it requires 
no credit investigation and results in practically no 
credit losses. It can be used on all types of hardware 
store merchandise and can be tailored to fit any size 
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of store operation. And, especially at Christmas, when 
the drain on the consumer purse is especially severe, 
Lay-Aways are particularly effective in capturing 
extra business. 


9: Starting Your Lay-Away 


The earlier you start the better, with the 

months of October and November being the 

best months if your Lay-Away Plan is 
aimed primarily at the Christmas buying season. But 
the hunting season offers another opportunity for tap- 
ping extra volume, and for gun and accessory sales, 
you should start in September, possibly even as early 
as August. Additional] Lay-Away opportunities capi- 
talized by some hardware stores are Mother’s Day, 
Father’s Day, and other gift-giving occasions. 

Thus hardware dealers who are planning to use 
Lay-Aways for the first time should start promoting 
them now. Promote your plan aggressively in your 
newspaper ad copy; put a placard in display windows, 
or in your store, either over your cash register or in 
various of your departments. 

Copy can follow that used by dealers already suc- 
cessfully promoting the use of Lay-Aways to cus- 
tomers, as for example: 

Reserve Yours Now on Our Lay-Away Plan! 
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Phis Article Answers These Questions 


| Why hardware stores can profit 


by using Lay-Away Plan 


No 


workable Lay-Away Plan 


3 What kind of payment terms to 
offer; how to handle defaults 


How you can start a simple, 


What is the simplest way for 


you to handle bookkeeping and 
records 


5 What kind of merchandise sells 
best on Lay-Aways; what month 
is best 


6 What hardware dealers say about 
their actual experience with Lay- 
Away Plans 








Or tie the advertising copy to specific merchandise 
lines such as toys or individual Christmas gift items. 

But however you advertise your plan, do it early, 
and if it’s new with you, do it frequently. 

Sales staffs should be briefed about the plan; the 
required down payment; the spread of payments, and 
delivery arrangements. 

Train your sales staff to use Lay-Aways in selling— 
as a means for selling up, and for moving big ticket 
items. 

Set aside adequate storage space for Lay-Away 
parcels. To find them quickly and easily, store parcels 
either under an alphabetical system or by a number, 
corresponding to a numbered ticket the customer holds. 
Mark the parcel plainly as “SOLD” so that a parcel 
can’t be sold twice. 


Because Lay-Aways are not a rigid form 
of credit and do not involve a great risk to 
dealers, most dealers gear their terms to 
the convenience of the customer and the size of the 
purchase. 
Most frequent method for arriving at the down pay- 
ment is a percentage basis, generally 10 pct. With the 


4 What Lay-Away Terms? 
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average Lay-Away amounting to $20, a reasonable 
down payment would be $2.00 or $2.50. But many 
dealers are able to get as much as a third for a quarter 
down. A logical determination for the dealer in decid- 
ing upon the size of the initial payment is the spread 
between the time of the purchase and the delivery 
schedule. 

A number of dealers permit the customer to make 
his own terms, for this type of credit does not promise 
delivery of merchandise until payments are com- 
pleted and hence there are no expensive repossession 
problems. 

But to cover handling expense, and as protection 
against the loss of a sale on merchandise that is either 
specially ordered or primarily seasonal, you should 
make it clearly understood to the customer how you 
will handle the transaction should payments be allowed 
to lapse. 

However, studying the Lay-Away histories of hard- 
ware dealers it is evident that Lay-Away failures are 
negligible. In fact, 21 pct of those studied reported no 
failures and an equal amount say failures were very, 
very few. 

In practically all cases, dealers consider a customer’s 
good will most important and generally refund the 
entire’ amount paid in if the total payment can’t be 
completed. But since a sale doesn’t make profits until 
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the ‘werchandise has been paid for, and delivereu, it 
is the“practice of many dealers to follow-up delinquent 
Lay- es accounts by post-card reminders, state- 
ments or telepHorie calls urging them to complete pay- 
ment. in 

* the oo hand, a few dealers report they are 
able to retaimeither the down-payment or a percentage 
of the amount paid in as a service or handling charge, 
without offending the customer. Another means of 
handling this problem is the practice of a number of 
dealers to issue a credit slip for the amount paid 
against other merchandise the customer may select. 
Whatever practice you adopt should be clearly under- 
stood by the customer. 

With regard to spread of payments, customer con- 
venience appears again as the most important consid- 
eration, though you should set a date by which 
payments are to be completed. Since the Lay-Away 
idea frequently appeals to those customers you cannot 
carry as charge account customers or who would not 
be good risks for other types of credit, you should 
schedule payments to coincide with pay periods, as a 
large number of hardware dealers do. Thus a weekly 
payment is required by most stores. The next great- 
est number of stores permit customers to pay on either 
a weekly or monthly basis. It is the most frequent 
visits to your store that realize the best opportunity 
for selling up, and selling other merchandise. 

From the customer’s point of view, delivery of Lay- 
Away merchandise is extremely important. Particu- 
larly at Christmas, don’t spoil his or her plan to sur- 
prise a member of the family by delivering ahead of 
time or too late. 

This means that for smooth functioning of your 
plan, you must set up a firm delivery date and time 
with the customer, and arrange for yourself a definite 
non-conflicting schedule of deliveries. Check to see 
whether your present delivery system is adequate to 
handle the increased demands upon it, or whether you 
will have to hire extra part-time delivery help. 


Lay-Away Bookkeeping 


bookkeeping methods, or to use any special 
forms if you don’t want te. You can adapt 
your present system by simply using your sales slips, 
as do a number of dealers who offer a Lay-Away Plan. 

Those dealers simply issue a sales slip in triplicate; 
mark it Lay-Away; keep the original, hand a dupli- 
cate to the customer and affix the third copy to the 
package. Noted on the sales slip should be the total 
price of the article and the down payment received. 
Then when the customer comes in to make payments, 
the amount of each payment, when made, is entered 
on his or her copy and also on the copy attached to 
the package. 

But for those who care to, there are special forms 
that may be used. Note those illustrated on these 
pages. The most popular type is a perforated tag, in 
three sections; one for the bookkeeping department, 


4 It isn’t necessary to go into any special 
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one for the customer, and one to be affixed to the 
package. 

Each of the tag sections bears the same serial num- 
ber. The part affixed to the package provides space 
for the date, customer’s name and address, descrip- 
tion of merchandise, salesman’s name; the retail price, 
tax, and total cost. 

The second section is the store record of payments 
and iists the same information but also provides space 
for recording the customer’s payments as made. The 
third section is the customer’s identification stub, on 
the reverse side of which payments are also entered 
as a customer’s record. 

Some dealers have simplified their handling of pay- 
ments by treating each payment as an individual cash 
sale, ringing each payment up on the register, and 
marking the sales slip as Lay-Away. 

One effective, simple method involves the use of a 
“Sold Tag” which is attached to the package. This tag 
carries the purchaser’s name and address, the date of 
the purchase, the name of the sales person and the 
date on which delivery is to be made. But what makes 
the tag unusual is that it has a slit in the middle 
through which sales slips can be inserted. The dealer 
using this tag, writes out a duplicate sales slip each 
time a Lay-Away payment is made, showing the pur- 
chase price, amount paid, and balance due. The original 
is inserted in the slit of the tag and the duplicate is 
given the customer as a receipt. 

Other dealers treat Lay-Away accounts in much the 
same way as charge accounts. These dealers either 
use a separate ledger sheet for each such account, or 
have developed a special Lay-Away card-index file on 
which to record payments. Payments are then han- 
dled as a credit on the charge. Ordinal giprgtizes 
notebooks are also used to record LaywAWay 4rans- 
actions. mn \\o/7 4 

Depending on a dealer’s organizayony LayeA Ways 
can be handled by the owner, or the j6b-cAh b@idele- 
gated to the cashier. Some stores folldty thie practice 
of allowing salespeople in the various departments to 
handle the entire transaction from beginning to end. 


‘3 


fies That Sell Best 


Away plan—from a number of small items 

at one time to one customer to a single 
large sale. While the average Lay-Away sale, for the 
253 stores in the HARDWARE AGE study that reported 
both the number of their Lay-Away accounts and total 
Lay-Away volume, is approximately $20, more than 
half reported individual volume figures of from $500 
to $3,000. 

Also, more than half of those same 253 dealers ac- 
counted for more than a combined total of 15,000 Lay- 
Away sales, with the average for each dealer in that 
group being slightly less than 100 accounts each. 

While the range of merchandise which can be sold 
on Lay-Aways blankets practically every hardware 
store department, small appliances appear to be the 
best sellers. Toys, including wheel goods, and sport- 
ing goods, are the runners-up, the most popular sport- 
ing goods Lay-Away seller being guns. 

Other lines which hardware dealers say they can 
sell effectively on a Lay-Away plan include house- 
wares (which took fourth place in the voting); lawn 
mowers; tools, both power and hand; major appli- 


i Any merchandise can be sold on a Lay- 
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ances and the many suitable gift merchandise lines. 

Again, most important, it appears from the study, 
is that hardware dealers can use Lay-Aways in pro- 
moting sales in all their lines. 

There is also hardly a hardware dealer now offering 
a Lay-Away Plan who does not contemplate stepping 
up that service and extending it during the Christmas 
buying season, which is the time of the year that offers 
an opportunity for getting the greatest Lay-Away 
volume. 

To insure getting the most out of this Christmas 
selling season, numerous hardware dealers say they 
are planning to make it possible for customers to buy 
more toys and wheel goods, small appliances; house- 
wares, and most anything they sell, as appropriate 
Christmas gifts, on a Lay-Away basis. 


What Dealers Say 

et Approximately 500 hardware dealers all 
De over the country participated in this HARD- 
WARE AGE study of how to operate a suc- 
cessful Lay-Away plan. Of that number, only 5 pct 
felt that offering such plans was of no help in increas- 
ing total sales and six were doubtful of the result. 
All the others were emphatic in reporting that Lay- 

Away plans do build added volume. 
For example, Robert S. Munger of the Munger Hard- 
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ware Co., Charlotte, Michigan, said, “Our city is of 
approximately 6000 population. We are one of 10 in 
town selling guns and ammunition. These are about 
all that we sell on a Lay-Away basis that amounts to 
any volume. Last year we recorded over 400 new and 
used sales of shotguns, rifles, and side arms. I have 
estimated these sales along with ammunition, scopes, 
sights, gun cases, etc., to be approximately $15,000. 
About 75 pct of these were on a Lay-Away basis. The 
required deposit payments, varying according to the 
size of the sale, were from about $3 to $20.” 

Maurice Champin of Champin’s, Millville, N. J., re- 
ports: “We have used this plan for 25 years. Prob- 
ably 95 pct or more of the accounts are around Christ- 
mas. The plan gives the customer the advantage of 
an early choice of merchandise and they also buy more 
freely if they don’t have to pay the entire amount at 
once. For us, it indicates an early trend of buying.” 

And from the Emrich Hardware Co., Indianapolis, 
Ind.: “We particularly push the Lay-Away Christmas 
business as it gives our customers a chance to select 
better gifts at a time when we have the best selection 
available, for they can buy without making the com- 
plete cash payment. Also since they must come to the 
store to make payments, we have a chance to sell more. 

Another dealer reports that Lay-Aways are “very 
effective in toy sales for storage is a big problem in 
the home. 
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Toys dominate this Christmas window of Fisher Hardware, Denver, 
Colo. Stiff paper with Christmas scences provides a suitable 
background, yet permits view of store interior. These toys are 
mostly in the Nigher priced lines, and cover a wide range of age 
interests. 
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examples on these pages of actual windows, used by stores large and small, 
for ideas to put to work in your windows. 
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Christmas windows can 
at night, too, if you keep 
lights lit until at least 10 or 
| p.m. 


~~" : oR. Bn “Gee cll aoe Pao! eed 
Sporting goods are always géod gifts. This window of Railey-Milam 
Hardware, Miami, Fla., was devoted entirely to baseball, basketball 
and football. Artificial snow covers the floor, while red balloons, bells 
and punching bags are hung from the ceiling. 


This colorful housewares window, used by Coast Hardware, Studio 

—City, Calif., was built of scrap cardboard cartons, nailed to a wood 
frame and covered with white paper on which silver tinsel was sprinkled. 
Red foil was added to the edges. Cardboard circles covered with 
colored foil made the giant tree balls. 
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ABOVE—This tool and cut- 
lery display was set-up in 
the gift section of Saxton's, 
Tacoma, Wash. A three-step 
fixture covered with inexpen- 
sive brick paper gave an ef- 
fective background. 


RIGHT — A bright green 
cloth background, artificial 
candy canes, brightly colored 
holiday merchandise made 
this eye-catching rear-of- 
the-store spot for Schantz 
Hardware, Caldwell, N. J. 


FAR RIGHT—This attractive 
entrance display, used by 
Chandler & Son Hardware, 
Newton Center, Mass., pro- 
vided an excellent back- 
ground for electric house- 
wares. The display back is a 
small sectioned en each 
room featuring wa rin 
a colorful aaien x ga 
ing as display space. 
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ABOVE—Similar pillar decorations 

gave a Yuletide atmosphere to this 

basement toy department of More- 

house & Wells, Decatur, Ill. Toys 

were displayed on shelves and in 
open displays. 
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This unusual treatment of the upper 
wall area caught shoppers’ eyes at 


Purdue's, Tacoma, Wash. Wall is _ 
covered with red paper, trimmed 
with white at top. The reindeer reins). 


are cloth lines. . 
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HE effectiveness of an attractive 

window trim can be completely 
killed by a drab, uninviting store in- 
terior. Store decorations need nof 
be elaborate, nor expensive, but 
they should carry through with the 
theme of the windows. Here are ex- 
amples of actual store decorations 
that will give you ideas for dress- 
ing up your store for Christmas. 


Rickbeil's Hardware, Worthington, Minn., 
achieved this holiday atmosphere by use 
of very simple decorations. Note the cello- 
phane gift wrapped silverware set on the 
foreground display. 
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Christmas Sales 


OVERNING factor in sales volume is the method 

by which goods are displayed at the retail level. A 
manufacturer can spend a fortune designing and 
manufacturing a line of hardware; can spend an- 
other fortune for advertising, but without good dis- 
play at the point-of-sale, the promotional impact upon 
the customer is lost. 

That basic merchandising precept becomes even 
more important in the Christmas selling season when 
competition for the gift dollar is keenest among all 
types of retail stores. And keenest of all competitors 
are the chain and variety stores. 


Hardware dealers should take a leaf out of their 
promotional book. Chain stores plan and design their 
holiday displays for both windows and store interiors 
long before the actual Christmas selling season. In the 
past few years, they have allocated a major portion of 
the display budget for interior point-of-display dis- 
plays. 

In planning your store displays, bear in mind that 
the last three feet of display space are the most im- 
portant of all. That is the actual area in front of the 
display table in which the prospective customer stands 
to inspect and select. For this reason, it is most im- 
portant that the merchandise is attractively displayed 
and attractive posters, signs or other decorative motif 
is used. 

With that in mind, HARDWARE AGE, on the following 
pages, offers plans for Christmas window and store 
point-of-sale displays, all specially designed so they 
can be built locally by any store carpenter or handy 
man at low cost. All displays shown can be used 
throughout the year by merely changing the trim. 

The main idea in planning Christmas displays is 
first to decide on a definite theme; one which can be 
carried out both in your display windows and inside 
your store. What could be more appropriate than Santa 
himself as illustrated in Fig. 1 which shows a giant- 
size Santa head, with a winking eye? 

Toys can be featured in the center of the window. 
Gifts for men could be placed at the right and those 
for ladies at the left. Use this window display to put 
over the idea that your store is the best place in town 
to buy “Gifts for the Entire Family.” The winking 
Santa will attract and stop people passing by. 

To create this display, all you need do is have your 
local sign man draw the outline of the head on a sheet 
of 4 by 6 ft wallboard, cut it out and then paint it in 
brilliant poster colors. The cut-out head can then be 
mounted on the wood frame as shown in Fig. 1, Detail 
A, and wired with a socket and bulb as shown. Next 
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attach to the frame the center panel (E in Fig. 1) by 
means of metal angle irons. 

The light socket should be rigged with an inserted 
button flasher so that the light will flash on and off in 
back of the cut-out eye. A piece of white paper with 
the pupil painted on in royal blue poster paint should 
be cemented in back of the eye. 

Detail drawing B shows how to build the center 
panel E and the two side panels, A, by mounting wall- 
board, cut to size, on a 1 by 2-in. wood frame. Be sure 
that the two upright pieces used to brace the frame are 
spaced so that the lengths of metal key hole strips 
used to hold the brackets and shelves can be attached 
to them with screws. 

Box displayers B, C, and D, can be built out of 
lengths of pine board, faced in front with 14-in. ply- 
wood. Units, C and D can have *%% in. plywood shelves 
attached with metal angle irons. 

These units will prove to be a worthwhile investment 
for they can be used in displays throughout the year, 
and more important, make window trimming less of a 
chore. 

Both the side panels and the box units can be painted 
or covered with display papers in appropriate Christ- 
mas colors. A good color scheme for the display would 
be to cover the entire window background with green, 
giant width background paper; the two side panels and 
the C, B, and D units in white with the shelves in 
bright red. The adjustable shelves on the two side 
panels could also be in red. 

Cut the two Christmas tree design signs, which 
carry the “Gifts for the Entire Family,” legend out of 
bright green showcard and letter in white. 

It is always good display practice to carry out one 
specific theme in both store window and interior trim 
and Fig. 2 provides an example of how the same Santa 
cut-out can also be used as a ledge display over your 
wall fixtures. 

Cut as many heads as you will need out of wall 
board, in a size to fit between the top of the wall fix- 
tures and the ceiling. Nail on panels as shown. The 
two Christmas tree side wings can be cut out of green 
corrugated display papers. Two tube candles can be 
added to carry out further the 
Christmas theme. The Santa heads 
for the ledge trims can also be 
wired as suggested for the window 
display, but even without this bit 
of jovial action, they make colorful 
interior trims. Have your local 
sign men make as many of these 
units as you require to spot around 
the entire store. 

Note the detail drawing of how 
to make the giant candles, and 
bear in mind that linoleum rug 
cores would make ideal card tubes 
for the job. Drive a number of 
pins in to the top to hold wet plas- 
ter of paris, smeared on to simu- 
late tallow drip. Paint the candle 
tubes red and slip the 14-in. ply- 
wood or wallboard disc. shown in 
the detail drawing, over the tube. 
Since the hole in the dise is oval, 
the disc will remain in position 
when tilted forward, as shown. Pin 
to the tilted disc some dummy 
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boxes, Christmas-wrapped and tied with green ribbon. 

These candles can also be equipped with sockets and 
bulbs attached at the top, with the wire running down 
through the tubes to the nearest outlet. Here again, 
button flashers can be inserted in the sockets so that 
the lights will flash on and off. A number of these 
candles could also be made up to use in any Christmas 
window trim or on your display counters. Even if you 
don’t wire them, they will make attractive display 
props. 

The wood brackets in Fig. 3 can easily be made out 
of a few lengths of 2 by 3 lumber and the “Gifts” sign 
lettering should be silver tinsel on a Christmas-green 
card. The papier-mache bells can be bought from most 
display material suppliers and the finishing touch is a 
suitable length of white rope, attached as shown. 

An alternate column trim suggestion is the reindeer 
head cutout of wallboard. This design always appeals 
to children and is a definite part of the age-old Christ- 
mas story. Have your local sign man give you an 
estimate for as many of these column trims as you 
need. 

Repainting store columns to obtain a suitable sea- 
sonal color would be expensive. The best thing to do 
is to buy a few rolls of giant width display paper in 
a Christmas color and cover the columns, using Scotch 
tape to hold the seams. 

This sketch also shows how a plywood base, complete 
with a -in. plywood shelf and drawer facing the aisle, 
can be built around a column. The dotted lines show 
the base column unit should be built the same width 
as the tables to be used, butted up against them. 

In the beginning of this article, the importance of 
the point-of-sale and the last three feet was stressed. 
Bearing that in mind, you should select several good 
locations where you will want to use Christmas trim 
over your display islands. 

Fig. 4 shows how you can easily and inexpensively 
convert your display islands to Christmas booths. Use 
suitable lengths of 1 by 2-in. lumber, as a frame to be 
—attached to the table top by large angle irons or shelf 
brackets at the four corners. Tack to this frame, 12 or 
14-in. wide strips of Christmas corrugated display 
paper as shown. Card cut-outs then can be used to 
heighten the Christmas atmosphere. Note the eye- 
catching walking Santa cut-out. A design such as this 
can also be used to hold signs and show cards in any 
Xmas window trim. 

An excellent idea would be to headline each booth 
with signs—“Gifts for Him,” or “Gifts for Her,” and 
one should be used with a mass display of toys. Con- 
fine each of the booths to one category of gifts. That 
will make it easier for customers to shop and so will 
speed up their selections. Many stores have proved 
that this method resuits in increased sales, especially 
during the busy Christmas season. 

The main thing in any window display is an eye- 
catching center piece; one that will attract attention 
and lead the eye on to the merchandise on display. Fig. 
5 provides an alternate panel unit, which can be used 
in a small side window as well as in a main window. 
The sketch shows Santa busy nailing a Christmas 
ribbon bow to the top of the panel. Any local sign man 
can provide the card cut-out, painted in the traditional 
Santa colors. 

The panel itself is cut out of wallboard and mounted 
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on a 1 by 2-in. wood frame. The box display unit can 
be built out of pine and the side wings cut out of 
green corrugated display paper which will bring out 
the bright color of the large red ribbon bow. The 
lettering on the panel should be bright green to tie 
in with the side wings. 

Another alternate display suggestion for your ledge 
or center window trim is shown in Fig. 6. The large 
Christmas tree is easily made by using white card 
cut-outs for leaves and tacking them in position on 
the upright. Smear a little glue on the tips of the 
leaves and while still wet sprinkle on a little silver 
glitter or tinsel. 

This tree unit when finished, will make a beautiful 
low cost display prop, and when set in position in 
front of a royal blue or Christmas green center pane! 
of corrugated display paper, a very effective display 
will be the result. The two side panels should be white 
with the wood shelves in bright red. 

A number of Christmas or fir trees could also be used 
in the background for a sporting goods’ window, fea- 
turing skiis and other winter sporting goods. Scatter 
some artificial snow on the floor of the window to 
complete the scene and also to hide the base of the 
upright. 


HOLIDAY ADVERTISING | m 


Newspapers ads are the shopper's first introduction to your gift values. 
Without them, your entire merchandising program lacks the hard-hitting 
sales punch that only a continuous advertising campaign can give it. 
Use ads to support your gift merchandise and gift displays. These ads 
will help you plan your 1951 holiday campaign. And don't neglect to 
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toy cuts are used, the type boxes sell the 
store's other departments and services 
that make shopping easier. 
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Right — Swank's, Johnstown, Pa., took 
Christmas as an opportunity for running 
an ad of highly specialized appeal, using 
part institutional copy and part merchan- 
dise copy. Large half-tone illustrations of 
gifts for the boy who is a Scout do the 
major selling work. This store has one of 
the few franchised departments in a hard- 
ware store of this kind. It is managed 
by Kenneth L. Hammond, tool buyer. 


Left—The sim- 
plicity of layout 
of this four-col- 


layout, makes it 
stand out. The 
heavy black type 


make the ad easy 


head—"' 15 Ways 
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turn to when they need help. He 
understands first aid and i! some 
one is injured, he knows what to 
do. He helos cther rcople at ali 
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THE “EASY TO SHOP” CHRISTMAS STORE 
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Holiday Advertising 


(Continued) 





Left— Though only a 
small ad — four inches 
wide by seven inches 
high, the blackness of 
the head makes it an 
attention getter. This 
is one of a series run 
by the Palace Hard- 
ware, San Francisco, 
Calif., which planned 


we ve got 


what you want’ 


“ for Christmas 








DO Electric Train, American CO Stenley Too! Kit ...... 19.95 
apts "s 
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8” TILTING ARBOR BENCH SAW 


D Bicycle. Huffy Convertible 0 Shopsmith, less motor... 169.50 
it} 
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Twe 
Set 
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eee 
Che, 
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DE 


nT ci un | its gift advertising 
D. Bicycle. Huffy Convertible aie . H ° The Table always remains level and the Blade , 
ie a campaign six months tila to visible calibrated scale, Complete with SHOPMASTER 
-] Sunbeom Toaster .. le! ° . - * Ball BEA BAND SAW 
1 Osyton Bicycles 44.95 te 74.50 ahead of the holiday a > Blade, Saw Guard, Mitre Gauge Rts tage eno wen 
ieccai icin C1 Sunbeam Coffee Maier 37.80 season. Starter ads an- 


nounced—''We Have 
What You Want," and 
as Christmas neared, 
the head became — 
"We Have What You 
Want — For Christ- 


mas. 


CO Bective Hedge Trimmers 
CHARGE PRIVILEGES 


Sunbeow 39.75 
aie.  grgq  SUOGET TERMS ARRANGED 





Less Motor 569° 


569 MARKET STREET 
2555 OCEAN AVE. 
Del ‘ 


1017 CLEMENT $7. 
SKyline 2.2977 


SHOPMASTER 


6” BALL BEARING JOINTER-PLANER 


"13 HIGHLAND AYE. 
BURLINGAME 



















































. Diamond 3.6125 > » A ictoter with toll 6” copocity. Hendies 
Hardware SHOPMASTER eastern 
Mersey ened te eateed Comic wit ine 
holder, sowdust blower, ond meche- ed saul and 3 high speed 
SHOPMASTER Serna 95“ Teeter $73.45 weet 
12” BENCH TY! ad 
Sea'at a toate an 08 OLD RELIABLE BE 
===" COLURNS 
Cones wee om and 4- 
tenmoer $44.95 93 MARKET ST., LOWELL, MASS. vel 
4S 4 
= ELECTRIC S CUTLERY ; 
APPLIANCES Sets Knives 5.95 16.50 Here's a newspaper ad which uses 
Cotfeematics sg Sets paae — large line illustrations to a. a 
H ears . °o 3. e eee® 
Electric Roasters Jacknives ——‘1.00 te 3.80 the layout _ = ~ eye _ sae 
Electric Solder Iron Hunting Knives 2.95 to 5.50 down the line rough the vario 
sau ry t gift offerings Coburn's, Lowell, Mass., Ce 
andwich Toasters os 4 169 
Electric Blankets ‘S DISHES suggests for the holiday — pase 
Electric Toasters Select @ Set Open Stock Here again catalog copy is used to va 
Gitts os Above 3.75 1069.50 0 present the most important sales 
‘ Sets for 8 24.95 to 32.00 points of the store's gifts. seoneens 
i MOTHER Sets for 12 39.50 to 44.50 
Likes Houseware Ke 
Roasters ALS "or ono aces AS dy, = = 
Percolafors COOKIE JARS, PICKLE DISHES bie “2D g "T* 54 '€ 
Farber Stainless Steel — YT +1 Right— 
Revere Ware vi ay Sy 
Hammered Flat Ware — LARGER ah ia Vp nc ‘ 
Swing-a-way Can Opener ai. > 
rn Grocers aoliampene & APPLIANCES on CI 
Waste Paper Baskets EASY WASHERS 
oF or 169.95 to 209.95 Left—Selection of type and layout. The One + 
use of plenty of white space to frame the Store | 
REFRIGERATORS , plenty i r pal 
SPORTS GIFTS 199.95 to 359.95 list of gift suggestions, and setting copy , ifts, 
Sleds Skis Toboggans RADIO- in clean black type, are simple devices to less var 
Guns Fishing Poles & reels PHONOGRAPHS keep any advertisement from being lost ings. C 
Hunting Coats & Shirts th The head — that sl 
Selection 4.50 to 25.00 179.95 to 229.95 on e newspaper page. ; e iM 
"Shop Here for A Right Christmas” selects part of 
the audience—the gift shopper—the Lund- cess. 
} S$ I quist Hardware, Inc., Jamestown, N. Y., pin-poi 
Friday | wants to reach and induce into its store. down , 
All Dey DEOMI VY V-VAMEL (MEDEA SPA til 9:00 interest 
Wed. (MIE eee eaC Cle asUsmacm P.M, 
HARDWA 
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Last Minute Specials 


FROM 


Coast Hardware 


KENTLEY 
DECORATED TUMBLERS 


Twe attroctive patterns, Fiying Ducks ond Swedish 


TE them <sstrectecevivis now $1.25 


GLASS 
PUNCH BOWL SETS 


$11.95 
SAMPSON FOLDING 


28 Plece Set. Bow!, 
end 24 Cops 


WOODEN CARVING 
PLATTERS 
Teeciaty teeted weed” trem 92.95"9.95 


HAND HAMMERED 
BRASS PLACQUES 


nts. ..... $2.25 
ROUNO...351TES gy, ue, $2005 
Pte. $4.95 


Beestitel for Table or Well Becoretions 


MONOGRAM 
DECORATIVE CRYSTAL 


Mest end Hostess sets . . . individest somes con 
be written on the glasses end leter 
weshed off. SET OF 8... . . 


BEAN BAG ASH TRAYS 
(Geasine DUK-IT) 
Scortatce'-:: $1.00 


VELVAGLASS TUMBLERS 


WITH COASTERS ATTACHED 


Sra $4.95 


LAZY SUSANS 


The finest selection of Lory Susens in the Valle; 
. of sizes, colors, materials ond 


ee TT 
Coast Hardware 


12169 Venture Bivd., Studio City. SU 2-062! 
FREE PARKING 
PRE DELIVERY 


GIFTS BEAUTIFULLY WRAPPED 
OPEN EVERY EVENING THL * 


Right—Davis-Klunder, Colo- 
rado Springs, Colo., used 
two major themes in all of 
its Christmas advertising. 
One theme stressed "The 
Store of 10,000 Christmas 
Gifts,"" to promote the limit- 
less variety of its gift offer- 
ings. Constant repetition of 
that slogan in all ads was 
part of the campaign's suc- 
cess. The secondary theme 
pin-pointed the sales appeal 
down to individual tastes, 
interests, and pocketbooks. 


Right—Institutional advertising can be 
most effective if there is a particular 
feature about your store or you have 
a particulor service to offer. 
Babcock, Hinds & Underwood, Bingham- 
ton, N. Y., used a simple, humerous 
Santa device to lead the eye to the 
copy that stresses the quality and util- 


% 
s TS 


Left—If your store has an identi- 
fication character, use it continu- 
ously to give your entire advertis- 
ing campaign unity and continuity. 
Coast Hardware, Studio City, 
Callif., has its "Johnny Coast" who 
made his appearance in all of the 
store's holiday promotions—news- 
paper ads and radio spots. 


ity of the store merchandise. 


Here, 








DEAR SANTA! 


AMID Di DA 


BABCOCK'S 





Ey, ey 
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The whole family knows this is their 
The trend is definitely to gifts wit , 
value, Tell vour Santa to join the happy thre 
that always shop BABCOCK'’S for Tool 
levy, Housewares, 

Supplies and many other good gift sugg 
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GIFTS FOR MEN 
Automatic screw 
drivers | 






The Davis-Klunder Store is a storehouse of 
Christmas Gifts . . . @ store where mtost every 
item stocked —and there are over 10,000 of 
them— makes an acceptable gift for some mem- 
ber of the family. In sporting goods, in house 
wares, in hardware, there are gifts for men, for 
women, for children, for the home . . . useful, 


GIFTS FOR WOMEN GIFTS FOR BOYS 
Automatic toasters Axe-knife sets 


Rocrterwerardishes __Aijr rifles 
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Visit our To 
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Use our Layaway 
Plan 


Free Deliveries 
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ley sporting goods 


Open Saturday Nights Till Christmas 


_——— 
$10.00 to $20.00 
—————— 
















GIFTS FOR GIRLS 
Archery sets 
Alafm clocks 


practical gifts for work or for play, and at 
prices to fit all purses 

Your Christmas shopping will be made easy by 
first visiting this “store of 10,000 Christmas 
Gifts”. Layaway Plan for those who want it. 


Here are just a fey suggestions . . . 


GIFTS FOR THE 
HOME 
Bar stools 














hardware 
housewares 


108 &. CoLO. AVE 
MAIN 1808 
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By All Means Remember to Shop 
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Fireplace Needs, Artists’ 


Also visit BABCOCK’S SPORT SHOP 


It has the equipment sportsmen dream abou 
all year. Select your gift here and make your 
dream come true. 
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Remember, whatever you buy, it will be the 
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-and half 
are for the ladies 


Here’e a store where @ man feels at home in shopping for 

ore jam-packed with hardware end 
needs... but equally well stocked 
with items pleasing to the Indies. Whatever their type, you'll 


his women-folk o . 
sporting goods for his oun ne 
@ find just what you and they want, and 
please. Here is a suggestion list that will help. . . 
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Today’s christm ik Deo expects you 
to gift wrap the nen if she requests it. 
She knows that if you don’t, other stores will 
gift wrap her purchase. 

If you have invested time and money in put- 
ting holiday atmosphere into your windows and 
in your merchandise displays, don’t fail to take 
that last step that proves you are selling gifts 
...a gift wrapping service. 

For an investment of from $30 to $75 the 
average store can obtain all the wrapping sup- 
plies it will need for the holidays. If at all 
possible, offer a free wrap service. However, 
some stores do make small charges. Some 
charge for purchases under $1, or $2, but free 
above that figure. Your final decision will be 
determined by what your competitors do. But 
if you charge, keep the charge small, unless you 
can offer something special and elaborate. 

Since you can expect a heavier volume of busi- 
ness during the holiday season, and it is impor- 
tant to keep traffic moving and not piled up at the 
wrapping counter, first estimate, on the basis of 
last year’s experience, how many purchases you 
will have to gift wrap. 

Then expand your normal wrapping facilities ac- 
cordingly, adding one or two extra wrap tables if 
necessary. You might also consider renting additional 
cash registers so that sales can be cleared quickly. 
If you do, make arrangements well ahead of the 
time you’ll need them. 

With additional wrap tables planned, you will 
want to hire extra help. Don’t cut into your volume, 
if you can avoid it, by having your salespeople do 
double duty. They are trained to sell and it is easier 
and less expensive to take on temporary help as 
wrappers. 

But be sure that you train the extra help in how 
to wrap a package properly. An hour’s time spent 
teaching the wrappers and having them practice on 
ordinary paper will save time and money later. You 
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How to 


* 





can get wrapping instructions and tips from your 
paper suppliers. 

Next is the gift paper itself. In the selection of 
the gift wrapping you can be as ambitious as you 
choose, but it isn’t necessary to offer more than one 
style of paper. However, should you want to offer 
a choice of papers it is best to have some that are 
neutral in design, which can be used for other occa- 
sions, and only one or two designs that are exclu- 
sively a Christmas motif. 

Much of the work can be done in advance of the 
holiday season. Since much of today’s merchandise 
comes in its own carton package, you can pre-cut 
gift paper into two or three sizes to take care of the 
bulk of your requirements and for odd-size package, 
cut it off the roll to suit. 
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And don’t neglect the final touch of glamour— 
ribbon. Use it as a tie for the complete package 
and for making attractive bows, which though they 
look complicated, are easy to tie. 

You will find that you can lighten the work by 
tying bows in advance, too. Then when holiday time 
rolls around, all you need do is to tape them to the 
gift-wrapped package. 

On the following page are several simple steps to 
follow in creating a colorful, professional-looking 
bow for a Christmas gift package. The photos, 
specially prepared for HARDWARE AGE by the Minne- 
sota Mining & Mfg. Co., St. Paul, Minn., illustrate 
how to tie the “Magic Bow” (patent applied for), 
using the company’s Sasheen Brand ribbon. 
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Chain stores, mail order firms, department 
stores, all the giant merchandisers aim their 
sights at the big gift market. Use these and 
other gift wrapping ideas as your means of 
biting off a little more of this market. It’s 
so gigantic that if every person in the United 
States should receive just one birthday present 
each year, the total would be nearly one-half 
million packages every single day. It has been 
estimated that: 

There are 4,000,000 babies born each year 
in the U. S. There are 2,000,000 brides each 
year. There are 35,000,000 anniversaries. 
There are 150,000,000 birthdays. There are 
5,000,000 graduates. There are 38,000,000 
mothers and fathers to be remembered on 
their special days. Plus Christmas, Easter, 
Valentine, bon voyage, hostess gifts and many 
other occasional remembrances observed by a 
nation of more than 150,000,000 individuals. 
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LIGHT THE WAY 
lo Galt Buying 


Use holiday lighting as a beacon to better business volume. 





Join with your community to make Main St. and your store the 





brightest gift shopping center. Here are some ideas fo follow 












Right—A simple lighting plan to execute 
is this plan, one of several illustrated in 
the Community Lighting Plan Book of the 
Noma Electric Corp., 55 W. 13th St., New 
York City II. 
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Left—Standard lighting equipment is used to out- 
line the coping around Swank's, Johnstown, Pa., 
display windows and store entrance. The festooned 
light strings made the store the center of attention 
at night, extending the sales impact of the display 
windows long after closing time. The electric sign 
over the doorway, spells out—''Useful Gifts." 


LIGHTED TREE 
BLUE 
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Left—The Hingham 
Hardware Co., 
Hingham, Mass., 
centered attention 
upon its store by 
imposing the tradi- 
tional Santa, sleigh 
and reindeer cut 
outs on its roof top. 
Spot lights set in 
the eaves gives 
them visibility for 
miles around. 
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HARDWARE SHOW TIME 
Lb i ib 
More than 650 exhibits of latest 
in hardware merchandise to bring 
30,000 to National Hardware Show 
in New York, Oct. 8 to 12 


The attention of the entire hardware trade will be 
centered on New York City early in October when 
some 30,000 hardware buyers from all over the U. S. 
will come to New York to visit the Sixth National 
Hardware Show in Grand Central Palace. 

This year’s show, which will run for five days, 
from Oct. 8 through 12, will feature one of the most 
extensive displays of hardware and allied lines ever 
held under one roof. 

Coming just in time for dealers and wholesalers 
to check for last minute ideas for Christmas selling 
promotions, the exhibits will cover four full floors 
of the Grand Central Palace and will embrace an 
estimated 4000 lines of merchandise displayed by 
some 655 manufacturers. 

In addition to hundreds of exhibits of basic hard- 
ware lines, the show will have a complete hunting 
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and fishing division, a sporting goods section, and 
extensive lawn and garden equipment exhibits. 

A pre-show check of exhibitors’ plans indicates 
that particular emphasis will be placed this year on 
néw packaging ideas and new promotion plans for 
the fall and Christmas seasons. In addition, 4 
number of companies are planning to unveil new 
products at the show. 

The more than 30,000 hardware people who will 
attend the show this year will have an unprecedented 
opportunity to see the newest in hardware merchan- 
dise and to learn its sales points first hand. Of 
especial interest this year will be the chance to dis- 
cuss with the exhibitors the supply prospects for 
the coming year. 

Judging by the fact that pre-show registration s0 
far this year exceeds that of the comparable period 
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of a year ago, it appears probable that total attend- 
ance at the 1951 show will surpass the 31,737 buyers 
registered at the 1950 show. Dealers and whole- 
salers from practically every state in the union are 
represented in the registrations already received. 

In addition to attending the show, New York in 
the Fall offers a visitor many interesting sightseeing 
opportunities, and the theatré season will be in full 
swing. Assistance in obtaining hotel accommoda- 
tions for the show may be had by writing to the 
National Hardware Show, 331 Madison Ave., New 
Zora 17, N.Y. 

HARDWARE AGE will be at the show to welcome its 
friends at Booths Nos. A and 122. The editors ex- 
tend a cordial welcome to make yourself at home 
in these booths. 

All in all, this year’s hardware show presents an 
unusual opportunity to see and discuss the latest in 
hardware merchandise exhibited by the outstanding 
manufacturers in the field. Check over the follow- 
ing list of exhibitors now and mark those you want 
to be sure to see. . 

We'll be seeing you in New York, the week of 
Oct. 8 at the National Hardware Show. 


National Hardware Show Exhibitors 


The following list of exhibitors and booth numbers is a complete 
alphabetical listing as at press time. Every effort has been exercised 
to make this list complete and accurate, but HARDWARE AGE as- 


sumes no responsibility for omissions or errors. 


Booth No. Acme Shear Co. .......... 72 & 73 
A Square Mfg. Co. .......... 932 Actual Lure Co., Inc......... 
David T. Abercrombie Co.... 984 Adams Plastic Co., Inc 
Academy Electrical Products 
NRPS a fo Pad gender my 287 Akron Hardware Mfg. Corp. 814 
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BEGR GOGRs +s once snes 838 & 839 








Aladdin Laboratories, Inc.... 991 


Alan Plastics Corp...... 246 & 247 
Albertson & Co......... 277 & 278 
Alk Industries ............. 525 
ee eee 703 
Allen Products Corp......... 614 
S. L. Allen & Co., Inc......15& 16 
Alliance Mfg. Co............ 987 
Allied Basket Co., Inc........ 616 
Allway Mfg. Co............. 95 
pO SE ee er ene 220 


American Arms Co. of Ill. ... 976 
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Hardware Show Exhibitors 


Booth No. 

American Exporter ........ 114A 
American Extruded Products 

at. Pcctcnretaeusecnrens 115B 


American Gas Machine Co... 966 
American Import Co... .921 & 922 
American Leather Specialties 


RL: -<sewssesnesceeeenee 275 
American Machine & Tool 

es cseanen arco 318 to 321 
American Sliding Door Hard- 

ware CoMe.. os sicomsdceton 619 
American Tack Co., Inc...... 253 
American Turpentine Farm- 

ers Asan. Co-Ops. Koi cccas 301 
Amplex Engineering Co., Inc. 581 
Anchor Wire Corp.........- 249 
Antelope Cutlery Corp...... 31 
Fred Arbogast & Co......... 804 
Archer-Daniels-Midland Co.. 302 
Ardmore Products Co....... 228 
Arrow Fastener Co., Inc..... 261 


Arrow Metal Products Co.... 423 
Art Wire and Stamping Co... 840 


Arvey CORB Seca pio he 113 
Ashaway Line & Twine Co. 

713 & 714 
Asher Broont Cos. sic... 50-0 596B 
Atkinson Mfg. Co........... 447 

B 

a ae are 985 
Babeotk & Co. . . ..<<<0<-< 621A 
Baker Brush Co., Inc......... 118 
Barcalo Mfg. Co........ 124 & 125 
Barnes Mfg. Co............. 216 
2 2 4 ne 557 
Barrett Sales & Mfg. Co. 318 to 321 
Beacon ‘Plastics Corp........ 533 
Bearings & Transmissions, 

WI ooh ancy elghe ial cee ois 534 
Bergman Tool Mfg. Co., Inc.. 127 
Berkey Ply Co...... <5... 702 
Otto Berns Co., Inc.......... 250 
Betts Mfg. Co........... 956 & 957 
Bevin Bros. Mfg. Co......... 97 
Bevin-Wilcox Line Co....... 816 
Billings & Spencer Co.....26 & 27 
Black & Decker Mfg. Co...... 70 
Black Panther Tool Co., Inc.. 225 
H. Boker & Co., Inc.......... 59 
Booth Export & Import Co.... 888 
Boston Athletic Shoe Co..... 457 
Brades-Nash-Tyzack 

I is -aiaid ahex Bisbee 101 
ee eee 1006B 
Bready Tractor & Implement 

2 EE ere eee 348 
Bridgeport Brass Co......... 232 
Bridgeport Hardware Mfg. 

SIN bot eed. coal Misbdeens 37 to 39 
Briggs & Stratton Corp...... 297 
Bright Star Battery Co....... 75 
Brink & Cotton Mfg. Co..... 276 
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Continued 

Booth No. 
Broil-Quik Co. ........- 435 & 436 
Bronson Reel Co........ 824 & 825 
Brooks Shoe Mfg. Co........ 421 
W. R. Brown Corp...... 318 to 321 
Bach Mis. Co.«..:0:42:063%0- 295 & 296 
Paul Bunyan Bait Co........ 842 
Burgess Vibrocrafters, Inc... 322 
W. Atlee Burpee Co......... 336 


Booth No. 
Chicago Roller Skate Co...... 465 
Chicago Tool and Engineering 
Ry palates os ede e opee mae 508 
Chicopee Mfg. Corp., Lumite 
WEG ccccsnus ses eereens 82 
Chrom-Ever Co. .....ceese-- 431A 
Clase TIES. Ciiinss fenwsse<ses 593 
Clarke Sanding Machine Co... 325 
Clemson Bros., Inc........ 37 to 39 
Climax Engine & Pump Mfg. 
et 2 ., caevia ais ansioe aisle» os 607 
Clinton Machine Co., Inc..... 345 





B. B; Butler Co......... 543 & 544 
Butternut Island Tackle Co. 1007A 


C 


Cadie Chemical Products, Inc. 565 


Camp Chemical Co., Inc...... 273 
H. O. Canfield Plumbing Sup- 
Bide aes Bigha ees chsh ghia eae 577 
PI, fei ucctecteg ix evcidusisin 0% 923 
Capewell Bie. [06.666 0.05600 71 


Carbide and Carbon Chemi- 
cals Div., Union Carbide & 


COEUON CORD. ..<.0 ccceess 814 
Cartisie Mig. Co:.....5... 005% 245 
D. K.. Carmer Oo... ine.......+ 562 
MUI i) vc caeeiecaved 441 
Carter Producta Co..........2. 602 
Cating Rope Works.......... 234 
Central Rubber Products Co., 

BN tee ere hee sees 571 
Century Display Mfg., Inc. 

604 & 605 


Century Drill & Tool Works.. 52 
Century Plastic Products, Inc. 633 


Earl] L. Chadwick Co......... 516 
Challenge ‘Tackle, Inc. ...... 901 
Champion Implement Corp.... 620 
Champion Products Co...... 996B 
Charles Tackle Mfg. Co...... 812B 
Chase Products Co........... 451 


Henry Cheney Hammer Corp. 96 
Cheshire Industries, Inc.....906A 


Cocker Saw Co., Inc.........- 107 
Coldwell - Philadelphia Mower 
Co., Div. Toro Mfg. Corp... 201 


Cole Hot Blast Mfg. Co....... 561 
eS 8 2S ere 216C 
Colonial Knife Co....... 333 & 335 
Comfort Lines, Inc.......... 438 
Commerce-Pacific Inc. ...... 808 


Community Industries Assn., 
George Garden Tool Div.... 217 
Compass Instrument & Opti- 


A oie wot cue os 09s 0s 917 
Congress Drives Div......... 269 
Continental Arms Corp....... 974 
Continental Drill Corp....... 323 
Continental Motors Corp..... 264 
L. Cooper @& Co., MC...60. 0 934 
Cooper Oven Thermometer Co. 586 
Corer, Be. Tea BiCscc55 ss cics 527 


Cortland Line Co., Inc.. .822 & 823 
Creative Plastics Corp.. .627 & 628 


Creek Chub Bait Co.......... 706 
Crosman Arms Co..........+- 1017 
Crown Broiler Co....... 435 & 436 
Crown Publishers, Inc....... 1001 
Ed. Cummings, Inc.......... 1010 
Cummins Portable Tools.291 & 292 
CYC COED. 6h iba cc vcween 1008B 
D 
ge | ee 997 
G. W. DAVIS COPD... 65 608% 24 


(Continued on page 320) 
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Use these free Remington displays and 
gift wraps to get new plus business this 
Christmas. 


Their holiday-bright colors give extra eye- 
appeal . . . extra buy-appeal, too! Wraps are 
designed to fit the regular boxes so that you 
can sell stock now on hand. . 


So check the ones you’d like and the quan- 
tity. Then clip out the coupon and mail it. 


CLIP AND MAIL THIS COUPON 


/ 

n wrap for 22's 

RI quantity 

R2 quantity 
Attractive green and red Christmas packaging. Fits over 
Remington 500 carton of 22 ammunition with price box 
toppers for better display. Two sizes—RI for Remington 
Long Rifle—R2 for Remington Shorts. 


Free gift cartons for 22's 


Free carto 


R3 quantity 
R4 quantity 
Gift cartons in Christmas colors hold five boxes 
of 22's (250 cartridges). Puts gift in popular price 
range. Also price box toppers. Two sizes—R3 for 
Remington Long Rifle—R4 for Remington Shorts. 


wid, 
Free shotgun shell WraP 

R7 quantity 
R6 q ity R8 qi a, 
Eye-stopping Christmas packaging for shotgun shells. 
The sleeve fits the regular 25 shell box. Price box 
toppers come along with them. Three sizes—R6 for 
12 gauge, R7 for 16 gauge, R8 for 20 gauge. 
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| Free rifle display 


RS quantity sets 
Santa points out that ever popular Christ- 
mas gift, a Remington 22 Rifle, on new 
price display cards. Hangs on barrel—4 
in set. 


f, et-thrower 
Free ta e ispldy card 


RO quantity 
Here’s a handy item for any shotgun 
shooter. The snappy display card explains its use. Target-thrower 
(the well-known Remington Hand Trap) and probably some shells 
and targets to go with it can be EXTRA business this Christmas. It's R9. 


MAIL TO: 

Christmas Promotion 
Remington Arms Company, Inc. 
Bridgeport 2, Conn. 


Name 























TOY SELLING IDEAS 


By MEL HELITZER 


Toy Guidance Council, Inc., 
New York 





MEL HELITZER 


Try an electric train 
in motion to get 
customers to stop, 
look, and buy. This 
action display used 
by the Broadway 
Hardware, Pitts- 
burgh, Pa., helped 
increase toy sales 
500 pct. 
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That Pay Off 


Toys fit ideally into hardware store operations. 
Not only are they profit makers themselves, but 
they are also real traffic builders. Here are some 
authoritative ideas on how to build toy volume, 


when, how and what to buy, etc. 


Hardware dealers who have made extensive plans for selling toys this 
Christmas will cash in on what appears to be the biggest year the toy indus- 
try has ever had. 

As an indication, toy sales during the first five months of 1951, according 
to the Federal Reserve Board, were more than 6 pct over the record year of 
1950. 

The reasons are obvious: There are now 1,300,000 more children under 
14 years of age than there were last year; there is considerably more money 
to spend; and good toys are slowly but surely becoming identified by parents 
as essential tools for the proper development of children. 

The increased demand will receive added impetus because of government 
restrictions on certain raw materials. As this situation will cause a general 
shortage of many items, particularly of metal goods and including some 
plastic and wood products, the psychological public reaction will be to buy 
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PATENT APPLIED 


toys this 
oy indus- 


according es XQ ‘s | ) i) On fe . 
RY ‘ 
d year of — \7 \ef yy I mY 


Mark hole centers with 


template. Drill for bolt Mortise for face plate and Position lock and latch by 
and lock mechanism. strike plate. 


en under 

re money 

y parents 
slot-engagement. 

vernment , 

a general 

ing some 

ye to buy 


Put on clamp plate by Snap on escutcheon. De- 
Fasten face plate with two turning to engage keyway. press spring-retainer and » Fasten strike plate with 


wood screws. Tighten screws. apply knob. two wood screws. 


No. 411D 
Contractors, builders, carpenters... all who have worked closely with the KEY LOCK 


new NATIONAL LOCKset call it the fastest and easiest to install that 
they have ever seen. There are a lot of other outstanding advantages, 
too... advantages you'll like in these beautiful Key Locks, Turnbutton 
Locks, Privacy Locks and Knob Latches. Write for price list and catalog 
illustrating and describing the Series ''410'’ NATIONAL LOCKset. 


DISTINCTIVE HARDWARE...ALL FROM ] SOURCE 


I\) maAnoMAL LecK company 


ROCKFORD, ILLINOIS «¢ MERCHANT SALES DIVISION 
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well ahead while it is still avail- 
able. 

But the hardware dealers who 
will really show the biggest net 
gains at the end of the year will be 
those who have been wise enough 
to stock and promote toys as a year 
’round department. 

There are a number of excellent 
arguments for a year round toy de- 
partment. It is economical. The 
amount of time spent in buying for 
a year ’round department is only 
slightly more than that necessary 
for exclusive Christmas sales. But 
the knowledge gained through year 
‘round contact with the market 
pays big dividends when Christmas 
stocks are bought. There are sav- 
ings, too, on carryover, or storage 
space, on year-end closeout sales, 
and on sales, administrative and 
clerical work. It can substantially 
build store traffic and sales volume. 

Above all, however, is the con- 
stant impression made on parents 
that the year ’round toy dealer is a 
specialist! He knows his business 
thoroughly, handles a complete line 
of quality playthings and is able to 
advise the toy buying public not 
just as Christmas, but all during 
the year. 

Few hardware dealers who have 
opened up a year ’round toy depart- 
ment are ever sorry. For example; 
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the Summit Hardware Company, 
Summit, N. J., operates a year 
‘round connecting toys store. It 
finds that each store helps the other 
because the peak periods of the 
hardware and toy business occur at 
different times of the year. 

Decker’s Hardware, Las Cruces, 
New Mexico, reported an increase 
of 25 to 30 pct in total volume as a 
result of year ’round sales in wheel 
roods and toys. 

A small store in Middletown, 
N. Y., increased its sales $900 per 
month by featuring airplane kits, 
hobbycraft and ‘paint sets. As in 
this case, hardware and toys are a 
wonderful, logical combination. 
Getting children into the store 
brings Dad along with them, and 
small increases every day adds up 
to a big difference at the end of the 
year. 


Three Important Points 


There are three important points 
for hardware dealers to keep in 
mind when operating a year ’round 
toy department; proper selection of 
stock, proper display of merchan- 
dise and intelligent store promo- 
tion. 

If toys are to be sold year ’round, 
merchandise must be selected with 
seasonal variation in mind. Hard- 
ware dealers who operate a small 


Sound and motion 
heighten the effect 
of this window cre- 
ated by the Wm. 
Krueger Hardware 
Co., Neenah, Wis. 
The girl organist 
moves from side to 
side, Christmas 
music played inside 
the store and car- 
ried outside through 
a loadspeaker, gives 
the illusion of the 
organist actually 
playing. It cost ap- 
proximately $200 to 
set the window up. 


toy department cannot overload 
their storage space with toys. They 
should buy in small lots and at va- 
rious times of the year, except for 
holiday stocks. Because of this, a 
reputable wholesaler can be the re- 
tailer’s best friend. He is able to 
give small shipments, personal help 
in merchandising and is immedi- 
ately available for special orders. 
Vholesalers are playing a more im- 
portant part in the industry every 
year. 

The retailers’ line should be se- 
lected and bought in accordance 
with its market. It is intelligent to 
buy more of the items suited to 
youngsters in a wide age range and 
less of the items confined to a nar- 
row age range. The same reason- 
ing applies to toys made for both 
boys and girls, as against those 
made for only one of the sexes. 

There are some items which lend 
themselves directly to hardware 
store sale, such as wheel goods, 
model cars and trucks, electric 
trains, hobby kits, inflated plastic 
toys, leather and metal goods, juve- 
nile furniture and sporting goods. 

But forward-looking merchants 
will plan ahead and install neces- 
sary facilities for handling play- 
things like dolls, infants’ toys, 
books, records, musical toys, spe- 
cialized educational toys and inex- 
pensive plastic items. It is better 

(Continued on page 287) 
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d be se- 


cordance SPE ED UP DRI LL SALES ® Clear, colorful tray with plastic cover 


ligent to displays sparkling, top-quality Standard Shield 
uited to Brand Drills. 


ange and : ; 
~ ee nar- WITH THIS NEW ® Set consists of one each Vs, He, ¥, %e and Ve 
; ce € 


. veasow inch wood boring drills with 4%” shanks for 
for both portable electric drills. Properly tempered to 


st those STAN DARD Gl FT SET avoid damage if metal is encountered in drilling. 


2xes. 
lich lend Order your stock of these Standard profit 


ardware builders now from your distributor! Ask for 

1 goods, Wood Boring Set No. 14 with Xmas wrapper. 
electric 

1 plastic 

ds, juve- 
g goods. 

erchants 


ma | STANDARD [OOL (10. 22525327 ono 





3’ toys, 
8, spe- a. hs ss 
nin nei New York * Detroit + Chicago + San Francisco 
is better : 
1) THE STANDARD LINE: Drills » Reamers + Taps « Dies» Milling Cutters + End Mills + Hobs « Counterbores +» Special Tools 
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Nales Gain Credited to 


(AFT WRAPPING 


A free wrapping service that turned out a 


Noonan’s gift wrapping service 
turned out a record of 2,500 pack- 
ages in the two final holiday weeks, 
making the cash registers ring 
during the 1950 Christmas rush at 
this Santa Monica, Calif., hard- 
ware store. 

“Let’s go to Noonan’s—they 
give you a package ready to put 
under the Christmas tree!”’ was the 
impetus that brought gift shoppers 
in with enthusiasm. 

Jack Noonan attributes the suc- 
cess and smooth functioning of his 
special gift wrapping department 
to four precautions which enabled 
this service to become of prime im- 
portance in his overall Christmas 
merchandising plan that gave his 
store a 30 pct increase in holiday 
sales. 

First, the wrapping department 
was organized early and was ad- 
vertised early. Thus it gained its 
own momentum through the word 
of early buyers. 


Second, it was staffed and 
equipped properly. One girl, who 
had had previous wrapping experi- 
ence and had become a self-taught 
expert, and two others, who had 
an aptitude for gift wrapping, 
were taken off the floor and put in 
charge of the department. 


They were given their own room 
in which to work—a stockroom di- 
rectly in the rear of the store. In 
the room, in a 20-ft section, they 
had all the wrapping equipment 
needed: fixtures for four different- 
size rolls of paper; rods to hold 
white and red ribbons, and shelves 
on which to store various sizes of 
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record 2,500 gayly decorated Christmas 


gift packages was instrumental in sparking 


this store's holiday merchandising program 


for a 30 pct gain 





Three girls are in charge of Noonan's gift wrapping department. In the final two weeks 
of Christmas, last year, they piled up a record of 2,500 gift-wrapped parcels. Noonan's 
starts its service early, advertises it constantly, and offers it free. 


collapsible white gift boxes. Being 
so efficiently set up, it was then pos- 
sible to keep the work flowing 
smoothly once the rush started. 

Third, the wrapping department 
had the entire responsibility, once 
the sale was concluded, for deliver- 
ing an attractively wrapped parcel 
to the customer. Wrapping was 
channeled into three divisions— 
charge parcels, will-calls, and 
“waiting” packages. 

When merchandise was brought 
to the gift wrapping department, a 
sales slip had to accompany it. On 
the slips, the salesman had to indi- 


cate into which of the three cate- 
gories it fell. If the sales slip was 
marked “waiting,” then immediate 
service was given by the wrappers. 

If the package was a charge, or 
a will-call, the package took its 
turn. Each package in these cate- 
gories, when the wrapping had been 
completed, was stored in a properly 
designated section of the wrap 
room, to be picked up by either the 
sales person or the delivery service. 

Fourth point that made Noonan’s 
service a success was that each 
package was wrapped to suit the 


(Continued on page 283) 
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YS z a 
WHEEL GOODS, INC. : 


A DIVISION OF F i. 
NORTHERN INDIANA STEEL SUPPLY CO. INC bl 212 WULCA CA 


MICHIGAN CITY, INDIANA @ 


September 1, 1951 


TO OUR MANY FRIENDS AND CUSTOMERS--BOTH PRESENT AND FUTURE 


We believe it is appropriate in this first advertisement of Pal Wheel 
Goods, Inc. to outline and affirm certain policies which will guide 
and control the activities of this organization. 


It is a PAL POLICY: 


1. To provide new and modern manufacturing facilities with the latest 
machinery and equipment to produce children's vehicles of quality. 


2. To build a strong organization by employing skilled, experienced men 
and women who are selected with care for their particular jobs. 


3. To surround these hand-picked employees with pleasant working 
conditions so they will be happy in their work. 


l. To pay these people adequately and well so that they and their 
families may live as good American citizens. 


5. To purchase only the best materials from recognized, reliable vendors 
and to be loyal to those vendors who serve us well. 


6. To design and manufacture children's vehicles of sound construction 
with beautiful finish, excellent packaging and outstanding value. 


7. To market these products wisely to selected customers with fair and 
equitable distribution. 


8. To remember constantly that our customers and their customers 
and the children of America are the life blood of this enterprise 
and to be guided accordingly in our business decisions. 


9. To earn for our stockholders a fair and reasonable return on their 
investment. 


10. To do at all times whatever is necessary to make PAL Children's 
Vehicles the finest of them all - a line you can sell with confidence 
and at a profit! 


i ) _ hawk 


Walter Ve. Smith Maz, Winski 
Vice President President 
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STAR 


BLADE S 


270 


Sales are easier when you 
carry the complete line of 
STAR metal-cutting prod- 
ucts. Over the years, a com- 
bination of a good product 
along with consistent ad- 
vertising to your Customers 
has made STAR hacksaw 
blades, frames, and metal- 
cutting band saws the easy 
brand to sell. 


Sold only through 
recognized distributors 


CLEMSON BROS., Inc. 


MIDDLETOWN, N.Y., U.S.A. 


* Makers of Hond ond Power Hack Sow Blades, 


Fromes, Metal Cutting Band Saw Blades 
and Clemson Lawn Machines 


@® 1082B 








Built up displays of a variety of playthings are shown in this open-back window. Holiday 
motif is added by showing merchandise on brick paper covered boxes. 


2,000 Items Make 
Toyland Famous 


To peuple in and about Mansfield, 
Ohio, the name Schmidt means toys 
whether in the Christmas season or 
in the hottest days of the summer. 
Its that way because Jacob Schmidt 
and his son, Arthur, conducting the 
double store at 400 Bowman St. as 
Schmidt Hardware & ‘Toyland, keep 


telling people that it is headquar- 
ters not only for hardware but for 
all types of juvenile play and sports 
equipment. 

And they have a stock of 2,000 
different items to prove it. 

Fully half of the 50 by 90 ft. dis- 
play room used by this father and 





Girls' toys on one side of the aisle and electric trains on the other side make this section 
of universal interest. Tinsel decorations add the holiday touch to this permanent showroom. 
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son team is always devoted to toys, 
games, wheel goods and other juve- 
nile lines. 

The Schmidts tell their play- 
things story, periodically, in a local 
shopping news. Around Christmas 
time they use even more advertis- 
ing space in the Mansfield Smart 
Shopper and buy radio time over 
Station WMAN to advertise that it 
is “Mansfield’s Super Toyland .. . 
One of Ohio’s Finest.” 

For 30 business days prior to last 
Christmas, Monday through Friday, 
Jacob Schmidt had Santa Claus 
broadcast about his Toyland sec- 
tion. Santa was on the air from 
4:30 to 4:45 p.m. and although em- 
phasizing the toy and other gift 
lines offered by the store he also 









Sales Winners... 
« Protit Makers... 
as 


* ’ 


Consistently advertised nationally 





to you ustomers in The 
Saturday Evening Post 
Country Gentleman, Popular 


Science and Popular Me 


Model 625 Zephyr 















Booths Electric Hand Saw... 
No. 56B-57 The Saw with All the Features. 
National 6%" blade; depth of cut 2%”. 





Adjustable for depth and angle of cut. 
Bench and floor model saw tables available 


Hardware Show 





. Holiday 





| Everybody’s Buying 
WORK-SAVER TOOLS 


Every one of your customers is a 
prospect for one or more of these 
PoRTABLE electric tools for doing jobs 
easier—faster and better around the 
home, on the farm, and in the shop. 











= 


Horizontal and Vertical Drill Stands 
— Multiply uses for this electric drill. 


Model 1950 Zephyr — 
Va" Electric Drill. 

PORTABLE Offers a variety of tools 
that will appeal to your customers in 
attractive streamline design, perform- 
ance, light weight, and handling ease 
—each tool an outstanding compet- 
itive value in every way. 





eadquar- 
» but for 
id sports 


Jacob Schmidt and son, Arthur, in a 
section of the year ‘round toy depart- 
ment. 


of 2,000 


called attention to the many other 
types of wares and services offered 
by the store. 

The Dec. 1, 1950, program pointed 
out that the firm had been operat- 
ing for 27 years, was independently 
owned and operated and_ that, 
“ .., this is one of Ohio’s largest 
and most complete toy departments 
... Where new merchandise arrives 
daily! So, for better service, quality 
and values ... for a larger selection 
of hardware and toy needs .. . shop 
at the Schmidt Hardware & Toy- 
land, 400 Bowman St. Ample park- 
ing space is available.” 

An advertisement, dated Nov. 30, 
inviting visits to the store showed 
Santa Claus, calling attention to his 
broadcasts and inviting youngsters 
to write letters to him. That ad 
showed large cuts of dolls, sleds, 
electric trains, wheel goods, and 
juvenile furniture. It also called at- 
tention to the store’s Christmas 


0 ft. dis- 


angen! To the dealer, PORTABLE tools mean 


| sales turnover at a good profit, and 
| repeat business for other tools, acces- 
sories, and attachments. 


Don’t delay. Ask your wholesaler today, or write 
for profitable dealer plan with window and 
counter displays and other merchandising helps. 





Model 400 Hi-Power—Bench Grinder. Spraymaster SM-25—Complete portable 


paint spray outfit. 


PORTABLE ELECTRIC TOOLS, INC. 
o 20, Illinois 


l 7 Da h 





t 332 West 83rd Street, Chicag 
tree equipment and had a cut of onda: Pistile blake tects daa os tori 


is section (Continued on page 275) 


showroom. 
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Five trains run in and out through this miniature New England village nestled in the Odell Hardware window. 
track level, that extends deep into the store. A fifth train runs on a short upper level track. 


run simultaneously on the lower 


Action Window Draws 
Christmas Shoppers 


“Every time we come into town 
my son drags me down here to 
your store to see if the trains are 
running,” a mother explained to 
Wilbert Truex, manager of the 
Odell’s hardware store, Rye, N. Y. 

There are hundreds of other 
children living in and around 
Rye, in fashionable Westchester 
county, who also urge their par- 
ents to take them to the Odell’s 
store every Christmas in order to 
watch the fascinating miniature 
village which occupies one of the 
store’s two large display windows. 

The store has realized a great 
increase in the sale of trains and 
toys since it started to make the 
special effort with the Christmas 
windows. 

One of the store’s customers 
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Four trains 


Wilbert Truex, store manager, operates the switches on the transformer mounted at the 
end of the 16-ft platform, inside the front door. To see who the railroadman is, many 


people are drawn into the store. 
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alone spent more than $200 last 
Christmas for trains and equip- 
ment. Another oi its wealthy 
customers adds more trains and 
equipment each year to his elabo- 
rate train set-up which he started 
a few years ago for his four sons. 
One whole floor of his home is 
devoted to a permanent year- 
round train display. Most of the 
trains and equipment in this was 
purchased from the Rye _ store 
over the past few years. 


Display Is Popular 


“Although we have to sacrifice 
one of our windows, which we 
would otherwise use tor more 
merchandise, we feel that we are 
repaid tor ali the time and effort 
spent on the special display,” ex- 
piains Mr. Truex. “It becomes 
more popular each year. Trains 
have great drawing power since 
they give action which 1s a very 
desirable factor in window dis- 
play.” 

The intriguing thing about the 
Odell window to youngsters and 
adults alike, are four trains, 
which run simultaneously through 
the window display and back into 
the store itself. A fifth train runs 
in and out of tunnels, on another 
level, within the store window. 
Approximately 100 ft. of track is 
used. 

The tracks inside the store have 
been laid on two 5-ft.-wide sheets 
of *4 in. plywood, supported on 
four wooden trestles. 

This 16-ft. platform, just inside 
the front door, is used for the 
display of seasonal merchandise 
after the Christmas display is 
dismantled. 

The trains emerge from, and 
disappear into tunnels in the win- 
dow display. This brings people 
into the store because they be- 
come curious about what’s hap- 
pening inside. Generally there are 
about as many people watching 
the trains run inside the store as 
outside. 

There are always two trains in 
motion and as soon as these two 
trains have made a complete cir- 
cuit on the two tracks they come 
to a halt and two others start up, 
the action being controlled by 
automatic switches. 

This gives both children and 
oldsters a chance to watch the 
operation of all the trick gadgets, 
such as switches, lamps, signals, 
loading devices, etc., which have 
been incorporated intc the track 
system. 


(9 
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CHECKED FOR ACCURACY! 
SS 
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no guesswork... 

6 precision manufacturing and 
finest materials assure 
DEPENDABILITY! 


Every Supreme brand chuck is me- 
chanically checked for accuracy... 
there is no guesswork in this inspec- 





tion that assures you of a precision 
product. It is just part of the careful 
manufacturing that enables us to 
present this new Supreme chuck as 
both dependable and accurate. The 
best way to appreciate it is to try it 





...ask for Supreme brand chucks 


Visit our Booth 285 the next time you order. 
at the National Hardware Show 


( SUPREME cnuckxs 


Supreme Products, Inc., 2222 South Calumet Avenue, Chicago, Illinois 


THE CHUCK THAT LIVES UP TO ITS NAME...SUPREME 
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*-- FOR FALL 


ORDER A SUPPLY OF THESE POPULAR 
BEHR-MANNING PRODUCTS NOW 






























CRYSTOLON®) AXE STONE JT-3 


Every axe owner needs one. Round shape 
easy to hold for proper sharpening. Has 
coarse and fine sides, Merchandised in 
attractive counter cartons. 


BEHR-CAT MASKING TAPE 


For painting, mending, sealing, holding, 
etc. Sticks at a touch and lifts off clean. 
Packed in sales-getting display cartons. 


SPORTSMAN'S STONE WIP-13 


Everybody uses sandpaper in this handy, An essential in every hunter's pack. Puts 
inexpensive form. FLINT, EMERY and a sharp edge on knives and hatchets. 
SPEED-WET GARNET assorted grits, in Combination stone complete with leather 
eye-catching displays. case, 


SANDPAPER HANDY PACKS 


SANDING DISCS, BELTS, SHEETS CRYSTOLON® BENCH STONE 


Be ready for the expanding homecraft A “must'’ for every home workshop 
market with finest quality ADALOX® Available in single grit or combination 
paper and cloth products in convenient (coarse and fine sides). Comes in dis- 
Retail Packs. play assortments or singly. 


WRITE FOR YOUR COPY OF THE DEALER GUIDE 


A complete, up-to-date, 39-page handbook giving full 
details and your net prices on the BEHR-MANNING 
line of coated abrasives, sharpening stones, grinding 
wheels, and masking tapes. Write for your free copy 
to Dept. H-9. 





Great amounts of time have 
been expended on the train set-up 
and window display, since it was 
first used several years ago. Last 
year it required about 10 days’ 
work, after store hours, in order 
to assemble the whole display. 

Adults show as much interest 
as children in the miniature snow- 
covered village, as all the build- 
ings in it are authentic copies 
of New England Georgian type 
houses, churches, schools and 
stores. These were designed and 
made by Miss Joy Odell, co-owner 
of the business, who prepares the 
store and window displays for the 
firm. 

Miss Odell cuts them from art- 
board and paints them realisti- 
cally, creating a variety of build- 
ings from a few basic shapes and 
sizes, merely by varying the trim 
and by using different colors. 
Windows, doors, and other shapes 
are cut from balsa wood. 


Construction Details 


Miss Odell created the terrain 
of the winter scene from poultry 
netting, hardware cloth and as- 
bestos paper which was first 
soaked in water so that it can be 
handled like papier mache. Once 
dry it is coated with spackle 
which is applied with a paint 
brush. Marvelon paper is used 
on flat surfaces and it also is 
painted. 

The train set-up requires little 
attention once the trains are syn- 
chronized so that they pass at the 
proper intervals. 
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By Hardware Age 








"| told a customer that Christmas is 

the time for giving with a lavish 

hand. | ended up by giving him credit 
on his purchase.” 
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Schmidt's Toyland 


(Continued from page 271) 


Santa inviting letters to Schmidt’s 
care of the radio station. 

Although the store offers low 
priced playthings with some items 
at 10 cents and dolls priced from 24 
cents up, its top price for a play- 
thing in an electric train set runs 
well over $65.00. Dolls are offered | 
in a wide variety and priced up to 
$15.95. New toys are constantly | 
added to the store’s stocks, ordering 
beginning right after Christmas 
and continuing on through the year. 
Each of the 2,000 different items is 
shown in the firm’s toy displays, 
with its price mark, and in code its 
source, date of purchase and cost 
price. 

Catering to people in medium in- | 
come brackets, the store draws 
trade from points 40 and 50 miles 
distant because of the variety of its | 
toy offerings. Among Toyland’s | § 
periodic customers are people from | 
Cleveland, who while visiting Mans- | 
field, stop at Schmidt’s. 

Like many other’ merchants, 
Schmidt’s Christmas merchandising 
program makes a bid for Lay-Away | 
orders. Merchandise held on Lay- 
Away orders is put aside under an 
alphabetical system. A special file 
of sales slips is kept in the office 
and each slip shows the complete 
data on the item and indicates its 
location. The full purchase price 
and amount of down payment are 
recorded. A deposit of 25 pct is re- 
quired on merchandise priced under | 
$5.00 and if valued at $20.00 or 
more a $5.00 deposit is asked. In 
those instances in which a Lay- | 
Away purchaser does not make pay- 
ment by Christmas a credit slip is 
issued. 
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5% x 9% x 2% 


17 PANS 
9x14x1% 
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G PANS 
12 xJ7 x 2% 
16 x 17 x 2% 
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_ DOUBLE ROASTERS 
No, 2- 8x12x6 
No. 4-10 x 15x7 





"Did you notice how | put myself 

out to help the man disquise his 

Christmas package. | sold him 
two percolators.” 
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The oven of a HUNDRED uses that is 
setting new sales records everywhere! 


Shipped nested. Retails about $1.49 


LOAF PANS 













No. 6-11 x 1642 x8 
No. 7-13 x 18x8 




































4-Way Christmas Advertising Program 








Nells Gifts for Condes 


Watertown, N. Y., store's coordinated program emphasizes 


the idea that this "headquarters for hardware’ is just the 


By radio, by newspaper, in its 
holiday catalog and with appropri- 
ate window and store displays, W. 
W. Conde Hardware Co. of Water- 
town, N.Y., told people in a wide 
trading area that they could “Count 
on Conde’s for Christmas Ideas.” 
The store’s regular logotype used in 
all of its newspaper ads calls the 
store “Headquarters for Hard- 
ware”. In its radio and newspaper 


© i eile 


ro 2 “ 
Piperivo aw noe, 
“ & 264 4 sme 
A we 


place for juvenile and adult gift lines 


advertising last Christmas both 
ideas were constantly emphasized. 

Homes throughout Watertown 
received by mail a 32 page roto- 
gravure booklet—Santa’s Own Toy 
Book—which, in the words of W. 
W. Conde, president, is “without a 
doubt the top means of advertising 
toys to the public.” It featured 
about 250 different items priced 
from under $1.00 to $29.95 for an 


electric freight train set and $30.00 
for a spinet toy piano and bench. 
Interesting were the 7:30 A.M. 
programs over Radio Station 
WWNY, featuring different depart- 
ments. Starting off with commer- 
cials, running into a _ newscast, 
returning to commercials and con- 
cluding with the day’s weather 
report they were fast moving pro- 
grams. Although programs for 





At Christmas, Conde Hardware turns practically its entire store into a gift center. Here in the 
builders’ hardware section, temporary tops have been placed over the bins between the two levels 
of sample panels, for toy display. 
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Gift News ...AND PROFIT NEwS 


for Outdoor Men FOR SPORTING GOODS DEALERS 


NEW “MAGNETIC 
BRAKE” COMPASS a 
1S 3 TIMES FASTER 


























Millions of men will read about 
these Taylor items in Field & 
Stream, Sports Afield Hunting 
Annual, Fortune, New Yorker and 


Here’s a compass that’s different! Its floating 
dial settles down three times faster than or- 
dinary compasses, saving precious seconds 
for hunters flowing fast game. It’s faster be- 
cause it’s “induction-damped”. The magnetic 
force of the needle is utilized to make a fric- 
tionless magnetic brake, easing the luminous 














dial into position for quick, accurate reading. full page Saturday Even j P 
' ing Post 

1d $30.00 advertisements this fall. 
bench. 
:30 A.M. 
tation 
it depart- 
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new permanent 
merchandiser...1] 
compasses, retail 
value $24.25, 


FISHERMAN’S BAROMETER tells wien fish arc plus the handsome 
biting. Veteran fishermen swear by it. Tells di splay cost you 
’ 


when air pressure is rising, renewing oxygen 
content of the water, and making fish frisky 


and ready to take bait. 34%” pocket size plastic Jus t $14 .40. —> 


case, with altitude adjustment. $9.00. 


on wrist. $3.00. 


Lapel Model, with 
sturdy safety pin 
fastener to hold it 
securely to shirt or 
jacket. $3.25. 
















These fishermen's Specialties 
really move at Christmas. .- 
. they're the ideal gift for the 


outdoor man who "alr 
everything." silanes 


Taylor’s FISH-FINDER* Thermom- 
eter tells where to fish by giving 
water temperature. 

Easy-reading etched scale 5” 
oTrade long. Cup retains water sample 
from any depth. $1.75. 





Be sure you're well stocked on 





Yew slightly gr be Sheets Soon al 1 Ta 1 

slight ) i 3500 feet. 

iiaeer fase Se sawtes cer 2000 Sv. y+or items for the hunting 
N.Y.. or Toronto, Canada. and Christmas gift season 


‘Taylor Instruments 
MEAN ACCURACY FIRST 
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some days mentioned brand names, 
that of Dec. 7, 1950 did not. 

It started, “Here is the morning 
news and more gift suggestions 
brought to you by Conde’s, in the 
YMCA Building, in Watertown. 
All kids like to ski, and if you give 
them a pair from Conde’s for 
Christmas, they can enjoy extra 
safety, durability, and all around 
superior performance. Children’s 
skis, without binding, are just $5. 
Adults skiis, with binding, range 
in price to $30.45. Your investment 
in dependable ski equipment will 
pay worthwhile dividends. Stop in 
at Conde’s today, and get your top 
quality, beautifully finished skiis 
for the entire family.” 

Following the newscast the pro- 


Almost a complete 
Toyland in itself was 
this very attractive 
window. Note the 
sign calling atten- 
tion to the store's 
Lay-Away plan in 
the center of the 
display 
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gram continued, “And that’s the 
latest United Press News brought 
to you by Conde’s. Now here are 
more gift suggestions. Remember 
the thrill of coasting on a sled down 
a long snowy hill when you were a 
youngster? Give your children a 
chance to enjoy that thrill too, by 
getting them, a smooth riding, 
well-made sled from Conde’s for 
Christmas. Fine sleds range in 
price from $2.95 to $9.75. Your 
youngster will be proud to slide 
down hill on one of these fine sleds! 
For winter sports equipment for 
the entire family, go to Conde’s and 
remember, you can use the con- 
venient Lay-Away plan.” 

The day’s weather forecast was 
then given, being followed by the 


In the background, 
left, is a four-tier 
display table that 
during the Christmas 
season displays 
gifts, but in other 
selling seasons is 
used for paint. The 
wall display, right, 
showing electric 
housewares, is re- 
movable. During the 
summer, it displays 
outside gym equip- 
ment, barbecue 
goods, rose bushes, 
and other seasonal 
merchandise. 


invitation to “Tune in again to- 
morrow morning at this same time 
for the latest United Press News 
brought to you by Conde’s.” 

Newspaper ads during November 
and December, showed a wide var- 
iety of gift items for young and 
old and for the home. These ranged 
from that of Dec. 18, occupying the 
major portion of five columns and 
next to a super market full length 
3 column message. This ad showed 
a drawing of Santa Claus writing 
on a tablet the message, “Dear 
Folks ... Hurry! Hurry! Last 
call for Christmas.” Next to that 
drawing were the words “. . . but 
you can stil count on Conde’s for 
Bright Christmas Ideas.” 

Four columns were devoted to 
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gifts for Mom, Sis, Dad and for 
Son. Half of the gift list was in 
the form of cuts, the balance being 
given to listings of individual items 
and their prices or price range. All 
advertising was, says Mr. Conde, 
“directed to hit every member of 
the family who wishes to purchase 
Christmas gifts.” 


Attractive Interior Displays 


Notable in the store’s Christmas 
selling program were the interior 
displays. Toys were given display 
space in the builders’ hardware and 
miscellaneous hardware sections. 
Blackboards were displayed on one 
of the wall ledges which was 
covered with artificial snow. At 
other points on the hardware ledges 
were dart games and wheel goods. 
Builders’ hardware panels were 
kept intact so that those wanting 
strictly hardware items could have 
easy access to them. Temporary 
tops for toy display were placed 
over the bins between the two 
levels of sample panels. 

When the firm’s present retail 
store was designed particular at- 
tention was given to arrangements 
for change of displays in line with 
seasonal needs. One of the sections 
pictured in these pages includes a 
four-tier table which in season be- 
comes the first unit for the paint 
department. This then becomes the 
start of a continuous display of 
paint and related lines which runs 
from the front to the back of the 
store. A removable wall display in 
the same area featured electric 
housewares for the 1950 holiday 
season. During the summer that 
space was devoted to showing out- 
side gym equipment, barbecue 
goods, rose bushes, etc. 


Lay-Away Featured 


Well into December the firm 
placed emphasis on its Lay-Away 
plan in its advertising. Featured in 
advertising in the earlier days of 
the Christmas merchandising sea- 
son were the facts that abundant 
stocks were offered, payment could 
be made at any time prior to 
Christmas and that use of the plan 
would avoid last minute shopping 
and “poor selections.” Also pub- 
licized were the facts that the store 
would wrap and put away gift se- 
lections and delivery would be made 
at customer convenience within the 
city’s limits. 
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Lach must pass ~ 
Searching SCREEN 7eé sts 


No aspirant for Hollywood stardom undergoes more searching 
and exhaustive screen tests than Gold Strand Wire Screening. 

Rigid standards of testing and inspection insure that Gold 
Strand Screening will give long-lasting resistance to corrosion 
and other destructive effects of weather and time. 

Gold Strand Insect Wire Screening® is supplied in Galvanoid, 
Aluminum and Bronze and is manufactured in strict accord- 
ance with U. S. Department of Commerce Standard CS-138-49, 

For additional information write our nearest sales office or 
consult your classified telephone directory. 


THE COLORADO FUEL & IRON CORPORATION — Denver, Colorado 
THE CALIFORNIA WIRE CLOTH CORPORATION — Oakland, California 


WICKWIRE SPENCER STEEL DIVISION — Atlanta, Boston, Buffalo, Chicago, 
Detroit, New York, Philadelphia 


GOLD STRAND 


(FJ INSECT WIRE SCREENING 


PRODUCT OF AMERICAN WIRE FABRICS CORPORATION 
SUBSIDIARY OF THE COLORADO FUEL AND IRON CORPORATION 








PROMOTION 





Simple holiday display props key Coast Hardware windows to the 
store's continuous newspaper and radio gift selling campaigns. 


Check Off 75,000 Christmas Sales 


Newspaper ads—radio spots—store displays and special 


in-store events sparked the holiday selling season to 


a quarter-million dollar volume for the Coast Hardware 


Frank Koenen’s Coast Hard- 
ware, Studio City, Calif., checked 
off approximately 75,000  pur- 
chases totaling a quarter-of-a- 
million dollar volume during its 
1950 Christmas selling season. 
Promotions did the trick. 

First Christmas in town (the 
store was opened in March 1950), 
the Coast Hardware set out to 
show half-a-million residents’ how 
it could dress-up and sell for the 
occasion. 
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First step was to plan windows 
which proved to be among the 
best in town. Second step was to 
follow through with interior dec- 
orations that created a Christmas 
atmosphere. And third, to get the 
name of Coast Hardware into 
homes, the store went on the radio 
with spot radio commercials; 
spread about 50,000 copies of its 
own Christmas gift catalog, and 
advertised extensively in the local 
newspaper—from a series of sales- 


minded ads to the writing of a 
weekly, personalized column. 

Final punch was given to the 
promotions, by having Santa on 
hand as its chief gift merchan- 
diser. Following the best tradi- 
tions, he gave out Christmas fa- 
vors, and moreover, acted as floor 
walker and traffic circulator. But 
most unusual feature for creating 
interest, was inviting a different 
choir to the store, each week, for 

(Continued on page 291) 
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— to Socialistic 
Rust! 


Urged on and on by the incentives afforded 
by our free enterprise system—Americans, with 
the private money of thousands of stock 
holders, have built a Bulwark of Steel greater 
than all the rest of the world. 


The capacity of America’s steel industry is 
so great that in 24 hours, it can turn out in- 
gots and castings sufficient to provide finished 
steel for—500 airplanes, 500 tanks, 1,000 anti- 
aircraft guns, a half million 3-inch shells, 1,000 
howitzers, 2,000 aerial bombs, 1 aircraft car- 
rier, 2 heavy cruisers, two cargo ships, two 
tankers, 1,000 freight cars, 2,000 trucks, 12,000 
automobiles, 20,000 refrigerators, 20,000 
stoves, 2,000 homes, and still have 23,000 tons 
of steel for other purposes. 


Remove the incentives of free enterprise or 
burden it with excessive restrictions and our 
magnificent steel industry will be vulnerable 
to the wasting erosion of socialistic rust. 


SHEFFIELD 


STEEL 
CORPORATION 


HOUSTON KANSAS CITY 
TULSA 
8s, <\ 
Clary Or ARMCO STEEL corPor* 





DISTRICT SALES OFFICES: Chicago, IIl.; St. Louis, Mo.; Des Moines, la.; Omaha, Nebr.; Wichita, Kans.; Denver, Colo.; Oklahoma City, Okla.; 
Tulsa, Okla.; Dallas, Tex.; San Antonio, Tex.; Lubbock, Tex.; New Orleans, La.; Shreveport, La. 


Le 


a? 


.. 
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On this highly mechanized 12-inch 
merchant mill, steel billets are more 
efficiently rolled into a wide variety 
of merchant shapes and sizes vital to 
manufacturing. 


It is a typical example of the con- 
tinuing modernization and expansion 
program of Sheffield Steel which, in 
the last ten years alone, has more than 
tripled the at-home steel making ca- 
pacity of Sheffield Steel mills. New 
furnace and blooming mill capacity 
now under construction will enable 
Sheffield Steel to continue to pace in- 
dustrial progress with an ever increas- 
ing supply of steel—the vitamin A of 
industrial growth. 





ence has determined will 


best from your Sheffie 


Farmers Favorites Made By Sheffield... 
Fence, Nails, Staples, Bale Ties, Bolts & Nuts 


Steel for each of these farm-used Sheffield products is 
refined in Sheffield’s own open hearth furnaces. Each 
calls for a different kind of steel and Sheffield makes 
it to meet specifications which long years of experi- 
roduce the best fence or 
nail, or staple, or bolt, or bale tie. From furnaces to 
finished steel product, Sheffield technological control 
insures uniform quality at the highest level. Get the 
la dealer. It costs no more. 





Sheffield Products: Carbon and Alloy Steel, Ingots, Blooms, Billets, Plates, Sheets, Hot Rolled Bars, Steel Joists, Structural Shapes, Reinforcing 


SHEFFIELD 


MERCHANT STEEI 


There are few industries 
that do not use merchant 
steel. Sheffield Steel mills 
roll a wide variety of bars 
and shapes. 





Bars, Welded Wire Mesh, Wire Products, Wire Rods, Fence, Spring Wire, Nails, Rivets, Grinding Media, Forgings, Track Spikes, Belt and Nut Products 
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Baby Sitters Promote 
Holiday Buying 


A day nursery—a Santa 
booth, were promotional 
bids this shopping 
center made to keep 
Christmas business 


at home 


The children led their parents to 
the Lake City, Seattle, Wash., busi- 
ness district, during the last holi- 
day season. The attractions were 
a free nursery for the two weeks 
preceding Christmas, and a district 
Santa Claus booth, sponsored by 
members of the Lake City Commer- 
cial Club. Attractive street decora- 
tions did the rest in setting the 
holiday gift buying mood. 

The nursery made it possible for 


wear” 


Catt: 





Newest Christmas business getter used by merchants in the Lake City, Seattle, Wash., 

business district was this unusual nursery service. For a cost of $100, they were able to 

attract to their district parents, whose baby-sitting problems otherwise would have kept 
them at home. 


many parents, who would other- 
wise might not have been able to 
visit the Lake City district, to do 
so, and so brought many extra 
shopping dollars to the merchants. 


Operated by members of the local 
women’s library club, the nursery 
sponsored jointly by that organi- 
zation and the commercial club, 
which paid $100 for the services of 





Lake City merchants’ Commercial Club and a women's library group cooperated 
in running the nursery which was set up in a temporarily vacant store. 
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the library and for taking charge of 
the children. Nursery quarters were 
set up in a temporarily vacant store 
in the heart of the business dis- 
trict. 

The booth for Santa Claus was 
suitably decorated with evergreens, 
reindeer and sleigh mounted on the 
roof. The district Santa Claus in- 
terviewed children in the booth, 
the interviews being broadcast over 
a public address system loaned for 
that purpose by a local merchant. 
Santa worked for a minimum of 
21% hours in the afternoon and 2 
hours in the evening, for several 
weeks before Christmas. 


Five hundred dollars worth of 
new permanent street decorations 
were added to those which had been 
purchased the previous season. This 
was done as part of the district’s 
“five-year plan” of purchasing $500 
worth of permanent decorations 
per year so that they will have 
$2500 worth of fixtures at the end 
of the five year period. Last sea- 
son was the second year of the 
plan’s operation. Street lighting 
fixtures were well decorated with 
cedar rope, neon stars, strings of 
lights, and other decorations. 


Gift Wrapping 


(Continued from page 268) 


merchandise it contained. For 
fragile gifts, such as china and 
glassware, the girls first selected 
a box of the correct size and lined 
it with tissue, to protect the mer- 
chandise. Then, when wrapped in 
gay Christmas paper, ribbon was 
used as a tie and special Noonan 
Christmas seals are put on the 
parcel. The finishing touch was a 
small gift folder tied to the pack- 
age with a ribbon bow, or slipped 
partly under the wrapping. 


For wrapping large, bulky mer- 
chandise, the item was first 
wrapped with heavy white paper 
to serve as an inner lining and 
then wrapped with Christmas 
paper. The store used two paper 
patterns, both in red and green de- 
signs on a white background. 


Neatness is the prime requisite 
of all Noonan gift packages. The 
girls use transparent tape to make 
a neat and secure wrap, and each 
parcel gets a final quick check as 
it comes off the wrapping table to 
see if it has received all the fin- 
ishing touches. 


THE King Coffon LINE 











ORDER FROM 
YOUR JOBBER 


Today! 
on 


16 wt fat OFF 


Kine 
CORDAGE 


JOHN H. GRAHAM & CO., INC, 
105 DUANE STREET + NEW YORK 8, N. Y. 
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Toys All Year 


CUT HOLIDAY SALES EXPENSE 
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POT ital. 


A wide range of price for toys is a key factor in the store's Christmas toy program. There's 
no attempt to compete with variety store toy departments. Expensive train sets, dolls at 
$50 are not hard to sell, when the idea of a child's happiness is sold along with a toy. 


Pettee's has a year- 
‘round toy depart- 
ment, but holiday _ 
selling begins  to- 
wards the end of 
October, when the 
toy lines and toy 
display space are 
expanded and shown 
surrounded by plen- 
ty of special trim to 
set the Christmas 
gift-buying atmos- 
phere. 


0) 
O 


Pettee’s Hardware, Oklahoma 
City, Okla., merchandises toys as 
good traffic pullers and equally as 
good dollar volume builders. And, 
because it has a toy department the 
year around, the firm has estab- 
lished itself as toy headquarters. 

“Because customers know we 
have a wide selection of quality 
toys,” says Bill Morris, toy buyer, 
“it saves us last minute promotion 
and advertising expense. When 
customers know that we are in the 
toy business, they realize we are 
able to procure those toys and 
games which are the newest in the 
best. That brings them to us first.” 

“But,” he adds, “you can’t wait 
until the last moment to bring your 
Christmas toy promotion.” That 
statement was made last year on 
Oct. 25 and at that time the toy de- 
partment was already set up, com- 
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That’s the overwhelming customer acceptance for 
products by CARBORUNDUM shown in a recent survey in 
the hardware field. CARBORUNDUM was mentioned 


as the favorite brand by 87.3% of the customers 

0 [ 0 interviewed — leaving only 12.7% for all other brands! 
Here’s an outstanding sales advantage you can’t 

f afford to miss—a BIG profit opportunity that can be 


extended to the entire CARBORUNDUM line. Order 
now from your CARBORUNDUM distributor! 


by CARBORUNDUM 


TRADE MARK 




























e a ee 
© Efficient cutting action 
o* of CARBORUNDUM'’S 

sharpening stones makes tool 
or knife sharpening easy 

and effortless for your customers 
... brings ’em back for more! 
Stock all types and sizes they 
may need, for business-building 
“repeat” sales of Sharpening Stones 
by CARBORUNDUM. 


Abrasives by © ARBORUNDUM 


TRADE MARK 


“Carborundum’”’ is a registered trademark which indicates manufacture by The Carborundum Company, Niagara Falls, N.Y. 
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fountain brush 


..and smart retailers 
who feature 


| WONDER-WAND 
will cash in on this 
| perfect Xmas gift 


7 soar when WONDER- 
WAND is on your floor. 
To catch the eye of every 
Xmas shopper, WONDER- 
WAND will be all ‘decked- 
out’ in gay holiday wrap- 
pings as colorful as a 


| for DAD .. 
) Watch impulse sales 


candy cane. 


Add to this the ap- 
q peal of the colorful, 
solid plastic brushhead set 
with DUROSTYRENE brist- 
les in Ruby Red, Sapphire 
Blue and Yellow Gold. It's 
a sure-fire holiday package 
to attract the eye of every 
customer. 


Order WONDER- 

WAND individually 
wrapped in celophane and 
colorful ribbons. 


Feature WONDER- 

WAND and watch 
those $4.95 sales build 
into added profits. 


Order 
WONDER-WAND 


from your jobber or 
ea direct. 


/ 
i mag 











WESTERN 
HOME PRODUCTS CO. 
| 515 Niagara St., Buffalo, N.Y. 
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plete with Christmas stock and dec- 
orations. 

The Pettee toy department is 
built on the basis of a well-rounded 


stock with a price range from un- 


der a dollar up to expensive items. 
However, even the least expensive 
items are well chosen, for there is a 
demand for low-priced toys as well 


| as for the best, regardless of the 


price. A successful toy department 
cannot have a limited price range. 

Though toys are featured the 
year ’round, no leftover stock is in- 
cluded in the Christmas displays. 
Everything the customer sees is 
new, factory-fresh merchandise. 
New stocks give the Pettee sales 
staff confidence that they are of- 
fering nothing but items bought 
specially for the Christmas trade 


and give the customer confidence 


in the store’s ability to select the 
best and newest, instead of leaving 
the impression that the holiday is 
being used to dispose of toys that 
didn’t click. 


Display Space Vital 


For Christmas, the year ’round | 


department displays are expanded 
and take over space that in other 


| season shows lawn and outdoor fur- 


niture and other seasonal lines. 
Plenty of display space is a major 
factor in merchandising toys, be- 
lieves Mr. Morris. 

“People shopping for toys want 
to get close to them and examine 
them,” he observes. “If aisles are 
narrow and crowded, the customer 
takes a quick tour through the de- 
partment and buys elsewhere. 
People caught in a traffic jam are 
in a hurry to get out of it as quickly 
as they can.” 

Pettee’s features quality toys, in 
order to be able to sell up; doll sets 
that are priced at ‘about $50, and a 
big line of electric trains. There is 
no attempt made to compete with 
variety store toy departments. 

And in selling quality, Mr. Mor- 
ris coaches the sales staff they are 
not merely selling a toy, but are 
selling “happiness” for a child. If 
the salespeople lose sight of that 
fact, “we are lost,” he says. If it 
is a $25 doll and will make a child 
happy, that is even more impor- 
tant than stressing the materials 
and workmanship that justify the 
price. 

“Toys,” Mr. Morris also points 
out, “have taken on a new signifi- 
cance of late. Psychologists are 
now teaching that the negative ap- 
proach with children has been all 
wrong. Now it is advocated that 
instead of punishing a child for 





0 darned cute and 
t resist him! Some 
Novelty 
always a unique, ap 
means SALES and 
for Quality and 


Christmas 






“THE MARK OF 
QUALITY" 


#819 
Hi-HO SANTA 


CHRISTMAS LIGHTS 


Fine assortment of all types: series and multiple- 
wired — outdoor and indoor —7, 8, 15, 25 
light strings. All types of candles, wreaths and 
exclusive novelties. 


Send for our catalog showing the complete line. 


MILLER ELECTRIC CO. 


32 RIVER STREET, PAWTUCKET, R. I. 
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some minor misdemeanor the child 
should: be rewarded for good be- 
havior. Many, many parents sub- 
scribe to this philosophy.” 

Throughout the year, children 
are being given toys for getting 
high grades in school, for eating 
their spinach, for practicing their 
music lessons. The alert hardware 
dealer is going along with this new 
indirect toy promotion. 


Toy Selling Ideas 
(Continued from page 266) 


for a hardware store to develop a 
reputation as a well-stocked store 
in all categories, even if it begins 
by carrying thinly the entire range 
of toys. 

The display of toys is one of the 
most imnortant factors in proper 
selling. Most stores which are in- 
troducing toys for the first time 
may profitably use an island dis- 
play near the entrance. It serves to 
remind parents who originally 
come into the store for hardware 
items that their child may need a 
new toy. After the first year, toys 
and wheel goods may be moved to a 
side wall or even to the second floor. 
Some toy departments will oc- 
cupy a section under the back mez- 
zanine, to draw customers through 
the store. 

There are stores, like the J. D. 
Turner Co., Stockton, Calif., that 
believe that the toy department 
should be separated entirely from 
other lines. Their own toy section 
occupies a major portion of the bal- 
cony. 

The toy department, regardless 
of where it is situated, should look 
like an important part of the store, 
brightly decorated and helpful to 
the customer. 

A “Toy Selection Guide” sign, 
like that designed by Toy Guidance 
Council for its 1200 retail store 
members, is a multi-colored, 10 ft. 
sign that recommends various 
classes of toys for appropriate age 
groups. It should prove an invalu- 
able aid to sales personnel and 
parents. 

Counter displays should be util- 
ized wherever possible and changed 
regularly to maintain freshness. 
Sales personnel should be highly 
trained. They must not only be in- 
timately familiar with all toys, but 
especially qualified to aid parents 
to select toys that are appropriate 
according to age. 

The most frequent question 











HAVE STARTED ! 


_ LAYAWAY PLAN MEANS PLUS BUSINESS - 
| FOR MODEL TOY DEALERS aay 


Last year many people who wanted to 
buy MODEL Toys for Christmas were 
disappointed. Many are buying ear- 
lier this year—many more will buy 
early when MODEL'S layaway plan 
is presented to them. We supply big, 
colorful window streamers that get 
the idea over—fast. 
















Write the factory for ban- 
ners featuring layaway offer 
on Heiliner-Scraper, Road 


HEILINER- Grader, Dump Truck. 
SCRAPER 







Retail price, 15.95 
11 Western States, 16.75 
Newest construction toy in 
the MODEL line. Red enam- 
el finish. 28” long; 121/2 lb. 


Sf 2 AERIAL LADDER 
te re, Fire - engine red 


enamel finish, 
stainless steel 





trim. 33” long; ,- 
ROAD 1] Ibs. / 7 
GRADER Retail price, 15.95 7 
: 11 Western “sf 
Steerable knee-action States, 16.75 “| 


wheels. Adjustable scraper. 
Yellow enamel. 26” long; 
14 lbs. 


Retail price, 13.95 
11 Western States, 14.75 





Retail price, 13.95 
11 Western 
States, 14.75 


With detachable tractor. 
Orange enamel finish. 27” 


Lifts more weight than any long; 11 Ibs. 
comparable toy. Orange as 
enamel finish i134” long, "SHANE 89S. 


191,” boom; 7 lbs. 


THE CHAS. WM. DOEPKE MFG. CO., Inc. 
ROSSMOYNE, OHIO 





HARDWARE AGE, SEPTEMBER 20, 1951 287 








New Gelzox™ Super-White Chip-Resistant Surface 
assures you New Volume Sales & Profits 


from these 2 New Lines of 


Selmout ENAMELWARE 


Vi NN 
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New Saxctare Frost-White Red Trim Line 

For those who want color, this frost-white line with rich red trim is the 

answer—at popular prices. Made to Belmont.standards, with new Belrox 
unbeatable chip-resistance. 


wa... PAN 


octet 
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| WATERPAIL 


Famous e¢-scovd Quality Sells at Popular Prices 


With the new unmatched Belrox titanium fused-on surface, these 
Belmont lines let you compete easily with the most expensive ware. 
For no utensils surpass Belrox in pure, easy-to-keep-clean whiteness. 
And recent tests have shown its chip-resistance 
to be unequalled. These qualities are what your 
customers want. If you'd like to boost your sales, 
Belmont offers you the really profitable answer. 


It pays you to send for this new Belmont Catalog R 


Just out—attractive new Catalog R illustrating in 
color new Belmont and Sanitare Chip-Resistant 
Lines, 75 items each. Wrire for your copy today! 


*Belrox is a new improved 
iitaaicaasiin Belrox Super-White 
Extra Chip - Resistant 


Gelmouleiiniiwant 


Made by Selmont Stamping and Enameling Co., 100 Belmont St., New Philadelphia, oO. 











asked by parents is, “I have a —— 
year old child. What do you have 
for this age group?” Stores should 
have a ready answer. Among vari- 
ous helps is the Toy Guidance 
Council’s booklet, “Development 
Through Play,” which offers hun- 
dreds of suggestions to select the 
right toy for the right age, and is 
used by child guidance educators in 
universities and teacher colleges. 


In Pittsburgh, the Broadway 
Hardware has built its Christmas 
toy volume in the past four years 
from $2,000 to $10,000 by the ag- 
gressive selling of toys. Ralph T., 
Favo, manager, reports that space 
in which to sell toys during the hol- 
iday season is the most important 
consideration. 


“We sell more toys by not being 
afraid to display them. During the 
Christmas season, we take a chance 
on losing a few small sales of regu- 
lar items by moving the paint to 
the back room and moving the 
bulky hardware items to the ware- 
house. Space is worth much more 
for toys. 


Large Displays Needed 


“Let people know you are in the 
toy business,” he urges, “a large 
display is impressive. During our 
first year when we were really 
cramped for space, we actually had 
two velocipedes hanging from the 
ceiling. People still talk about our 
having so many toys that ‘they 
hang from the ceiling.’ ” 


It is essential that your display 
of merchandise is tastefully ar- 
ranged, clean and free from dust 
at all times to suggest store effi- 
ciency. All items should be individ- 
ually tagged and easily accessible, 
for most toys must be examined or 
personally demonstrated to win a 
buyer’s approval. 


The problem of damage and pil- 
fering throuh the handling of chil- 
dren is a constant one. Small, 
fragile items, dolls, soft toys, etc., 
are best kept under glass, but 
should be placed in low showcases 
so that little children can see them. 
There is no such thing as a well- 
disciplined child in a toy store, and 
experienced toy salesmen soon ac- 
quire a philosophical attitude of 
letting them run free through the 
store if the parents are with them. 
There is nothing like the cry of a 
child, ‘Oh, Daddy, this is what I 
want!” to open up a sale. 


Make use of manufacturers’ 
point of sale aids. Many of the es- 
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tablished toy firms provide adver- 
tising and promotional campaigns 
to aid the retailer. Glossy prints and 
mats for newspaper publicity, coun- 
ter cards, radio and television copy, 
and suggestions for individual pro- 
motions which pay off are fre- 
quently included. 


Lay-Aways Popular 


Lay-Away sales are becoming 
more popular with parents and 
profitable for stores that have a 
year ’round toy department. Win- 
dow reminders and a mention to 
the customer personally when he is 
contemplating the purchase of an 
expensive item will stimulate use 
of this practice. 

“Fad” items frequently roll up 
larger sales figures than the best of 
staples. However, there is no set 
rule which can be followed to spot 
what might or might not become a 
fad. The wide-awake dealer keeps 
his eyes and ears open constantly, 
in an effort to discover fad items 
quickly. He can do this by reading 
his business magazines, and by ask- 
ing salesmen the proper leading 
questions. Fad items often become 
treacherous, if held too long. The 
trick is to get in, and then get out 
again, before it’s too late. 

You have got to get the customer 
into the store before you can sell 
him. Intelligent store promotion 
should be used to acquaint prospec- 
tive toy buyers that your store is 
an excellent place to shop. Your 
store must develop its own person- 
ality, an important factor in get- 
ting customers to come back again 
and again. 

Hardware stores in suburban 
communities have the added conve- 
nience to women of adequate park- 
ing space and lack of heavy traffic. 
When a mother does her suburban 
shopping, she will probably have 
her children with her. 


Store Promotions 


Convenient store hours, such as 
being open in the evening, will also 
permit parents and children to shop 
together. Change window displays 
according to the season. Make them 
so attractive that they stop the 
passerby, not just make him look at 
it. One of the things that stops 
them fast is an operation electric 
train display. 

Mailings are important. There 
are several syndicated toy catalogs 
designed for a store’s cover imprint 
which are available to hardware 
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SUN RAY STEEL WOOL 


Seely 


SELLS FOR YOU! 


The superior quality steel wool in every Sun Ray 
product is made possible by skillful manufacturing 
methods, vigilant inspection, utmost care and ac- 
curacy in grading and packaging operations. Ex- 
perienced craftsmen everywhere demand Sun Ray 
quality as a safeguard against imperfect work! 


LAYER-BUILT PADS Big, cushiony, work- 
manlike tools for cleaning, rubbing, pol- 
ishing, and smoothing. 


JEX HOUSEHOLD PADS Economical, sani- 
tary, full-bodied pads for cleaning, scouring, 
and polishing pots, pans and kitchenware. 


BULK POUND TUBES The homemaker’s 
and professional worker’s economy buy for 
home, shop and general industrial use. 


SELL SATISFACTION ... SELL SUN RAY STEEL WOOL 


Su Kay STEEL WOOL PRODUCTS MANUFACTURED BY 


[FHE WILLIAMS COMPANY | 


ao ee ae 


215 W. FIRST $T., LONDON, OHIO, U.S.A. 
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The sweefesf name 


in Bath Scales is 


Health-o-Meter 





MODEL 161 
Magnifying Lens 


MODEL 187 
Magnifying Lens 


MODEL 134 
Airplane Dial 


> 


Se 





«...arose 


by any other 


name would 


...wrote Shakespeare. And he was 
right—about roses—but if Will 
were a housewares buyer, he’d 
know that there’s no sweeter name 
in bath scales than Health-o-Meter. 

Yes, since 1919, when Health-o- 
Meter introduced the original bath 
scale, no other make has been so 
well known, so universally 
accepted. It’s the first choice 
from coast to coast because, for 
more than 30 years, Health-o-Meter 
has been Number One in accura- 
cy, dependability and design. 

Make Health-o-Meter your first 
choice, too, and get your share of 
steady profits from the ‘“‘sweetest”’ 
name in bath scales. Ask your job- 
ber or write direct for details. 


Built Right Priced Right 
Always Right 


CONTINENTAL SCALE CORPORATION 





smell as sweet,” 


| dealers. Oldest among these is Toy 


Guidance Council’s “Toy Year- 
book,” an all-color book annually 
listing the 200 toys voted “out- 
standing” by toy authorities, avail- 


| able only to Council members. 


Seasonal flyers, especially in 
March for Easter sales and in Au- 
gust, just prior to the reopening of 
school, are most effective. Some 
stores send them out with monthly 
statements. 

A birthday follow-up system has 
proven to be excellent from a pro- 
motional standpoint. It is a re- 
minder letter to the parent a week 
in advance of a child’s birthday 
and, of course, creates a long-last- 
ing feeling of friendship toward 
the store by the child. It entails 
only the extra burden of getting 
the name, address and birth-date of 
each child customer, the mainte- 
nance of a year ’round file and a 
small daily mailing. 


Ad Campaigns 

Regular advertising in your local 
paper, featuring specific seasonal 
toys is a definite must. But in ad- 
dition, simple, inexpensive public 
relations projects such as_ those 
which Toy Guidance provides for 
its member stores, should not be 
neglected. Publicity in the local 
press is not difficult. Toys are a 
natural human interest story, and 
all papers will carry a_ yearly 
round-up of new toys on the mar- 
ket. Inviting the press to your 
store means big dividends in free 
publicity Such regular events as 
lectures before women’s clubs, ex- 
hibit of toys at various shows, 
presents of shop-worn toys to char- 
itable groups for distribution all 
make good press copy and should 
not be overlooked. 

Good promotions are indispen- 


| sable. Ideas like that used recently 


5701 S$. Claremont Avenve « Chicage 36, Minels | 
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by a Jacksonville, Fla., store, which 
puts a Doughboy inflated roly poly 
outside the store and invited people 
who walked by to punch it and re- 
lieve their frustrations, pay off 
handsomely in sales and good will. 
Contests, hobby instruction classes, 
and a tie-in with a movie, television 
show or circus are intelligent pro- 
motional endeavors. 

James Lundy of J. H. Mahoney, 
Inc., of Deming, New Mexico, pro- 
motes hobby sales, not only for 
their sales potential, but because 
they draw school children from 
miles around to the store. He wants 
to get the young people in the 
habit of shopping at Mahoney’s. 

Even the most conservative esti- 
mates indicate a continued growth 
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She hue 
with 
ALLELE 
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With men, who 
appreciate truly 

fine cutting tools, 

the superiority of 
Mann Axes has been 
unquestioned since 
they were first man- 
ufactured . . . back in 
1843. There is a model 
to fit every need—each 
one the finest of its kind. 
Order through your job- 
ber and send for our com- 
plete catalog today. 


LEWISTOWN, PENNA. 
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in the year ’round sale of toys. To- 
day more toys are being sold in the 
first 10 months of the year than in 
all of 1941 combined. Hardware 
dealers can capture a good share of 
this potential billion dollar market 
by regular promotion and _ intelli- 
gent application of proven sales 
techniques. 


Christmas Promotions 


(Continued from page 280) 


an evening’s concert of Christmas 
carols. 

“Our plan,” says Frank Koenen, 
“was to become the most popular 
gift-buying center in our area. We 
set the fuses on our promotions 
ready to explode just before the 
peak of the Christmas volume. 
When they did, business activity 
soared to where 100,000 people 
eventually crowded into the 
store.” 

One of the firm’s most success- 
ful traffic stimulators was _ its 
Christmas gift catalog. On news- 
paper pulp, Coast Hardware print- 
ed an eight-page presentation that 
headlined its gift selections and 
Santa’s presence in the store. The 
catalog featured “Gifts for 
Mother” and “Gifts for The Man 
in the Family,” and so on. And an 
easy way for the customer to make 
gift selections, was to check off an 
item in a check-square next to 
each gift listed. Newsy in its 
make-up, the catalog also spot- 
lighted the store’s special services 
and announced the various Christ- 
mas activities that would take 
place. 

All of the Coast Hardware’s 
newspaper campaign was tied to- 
gether by carrying the _ store’s 
character symbol, little “Johnny 
Coast,” a cut of his familiar, pud- 
gy figure appearing at the top of 
all ads. In addition to ads, the 
newspaper’s editorial columns 
printed a chatty column, “Coast- 
ing Around with Johnny Coast,” 
in which Johnny the Reporter, 
alias Frank Koenen, told the 
townsfolk what was going on 
around, and more specifically, in 
the Coast Hardware. 

The same promotional impact 
was put into the store’s display 
windows, the planning and trim- 
ming of which was supervised by 
Mr. Koenen and set up by Milton 


| For Greater Sales in Rubber Plumbing Specialties 


| 


| 


Here it is—the Hoco merchandising 
kit! H. 0. Canfield offers an attractive 
counter display—not too big, not 

too small—designed to be placed 
wherever traffic is heaviest. It brings 
together in one compact unit all of 
the most popular rubber plumbing 
specialties. 


EACH DISPLAY CONTAINS 
THE FOLLOWING UNITS: 


ME ia cic pwendivonewens 12 
Sink Suction Stoppers ......... 12 
Gusin SIOMNSTS 2... cevccesevece 24 
BP OEE 650 k's ed dcedes 24 
Closet Seat Bumper Assortments. .24 
Household Faucet Washer ...... 24 
Assortments 
Hose Washer Packages ......... 24 


You can purchase each item 
individually. Those dealers who 
do not require the full line may 
order only those items needed. 





Put this kit next to your cash register. 
They belong together because the 
Hoco Line is designed to SELL ON 
SIGHT! 





Ask your jobber for the H. O. Canfield catalog or write: 


te H.0.Canfeeld 


PLUMBING SUPPLY COMPANY 
129 Housatonic Avenue * Bridgeport 1, Conn. 


— 
— 


OFFICES: Chicago * Cleveland * Detroit * Hartford * Houston ® Los Angeles © New York * Newark 
Schenectady * Seattle * Salt Lake City * Portland (Oregon) * San Francisco * Atlanta 


VISIT US AT BOOTH NO. 577 + NATIONAL HARDWARE SHOW 
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Again simplicity in interior store decorations support the holiday 
promotional atmosphere, creating the impression that most all the 
store's merchandise makes suitable Christmas gifts. 


Chalice, the firm’s part-time dis- 
play expert. The store pays out a 
regular monthly fee of $75 to 
dress its windows but for Christ- 
mas display material, increased 
the amount. 


Bia NT COE EDD EL AE SS AG 


One window featured a giant 
Christmas card, around which was 
built a display of electric house- 
wares, dinnerware and glassware. 
Another window showed a Christ- 
mas fireside with the traditional 


arrangement of props, as a back- 
ground for a television set, tool 
sets, electric clocks and other gift 
items. 

A third window featured a 
spangled banner, wishing passers- 
by a Merry Christmas. This was 
used in the major appliance 
display. 

The~main interior decorative 
motif consisted of metallic red 
and silver streamers, at 15 ft in- 
tervals, strung from the side walls 
to the center of the ceiling where 
they were caught up by large red- 
ribboned Christmas bells. At the 
wall end, each of the stream- 
ers led to a special Christmas 
placard, lettered in red, identify- 
ing the store’s various depart- 
ments—gift shop, power tools, etc. 
Hanging from the placards were 
smaller twin Christmas bells. In 
the major appliance and television 
departments to brighten up the 
walls, placards were fashioned. 

Finishing touch to the Christ- 
mas promotion was Santa’s ar- 
rival, an event so unique in itself 
that the store reecived front-page 
newspaper publicity. He arrived in 
a Reo car of 1908 vintage, owned 
and operated by department head, 
Ray Nelson. 


Terrific Fish Getting Action Means Sales Action for You! 


KAUTZKY'S 








KAUTZKY MFG. CO. 
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Lathe 


Make money on the big- 


gest demand in Lazy Ike 
history. In the water... 
In your store, Lazy Ike 
really moves—gives you 
volume sales, fast turn- 
over, big profits. Cash-in 
now. Ask your jobber or 
write for free illustrated 
catalog in full color. 


SHORTEST FULL LINE ON THE MARKET means less 


FAIR TRADED PRICES 
protect your profits 


dollar tie-up in your stock. 


NATIONALLY ADVERTISED in Field & Stream, Sports 


Afield, Outdoor Life. 





DEPT. HA-9, FORT DODGE, IOWA 
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80-PAGE TRYON 
Toy Catalog SUPPLEMENT 


© NOW READY FOR 
TOY DEALERS 


Due to the uncertainties of the market, the Edw. K. 
Tryon Co., did not publish its usual comprehensive 
Toy Catalog this year. , 


Dealers have regularly been advised to hold on to 
their copies of the 1950 edition (none of this issue 
are available) and were told that we would issue 
new price lists. 


NEW PRICE LISTS PERTAINING TO THE 
1950 TOY CATALOG HAVE BEEN MAILED 


The NEW 80-Page Toy Catalog Supplement, 
which is now ready for mailing to Toy Dealers, will 
be a fresh source of new items in toys,.games and 
wheel goods, etc., etc., to help you round out your 
stocks for holiday selling. 


It will be mailed to bona fide toy dealers who write for it on 
their regular business letterheads. 


As always, the EDW. K. TRYON CO., will do its utmost to meet 
your requirements with items that you can depend upon for 
customer appeal and genuine economy. 


If you are a legitimate toy 
dealer, write on your letterhead 
for Free Copy of the Toy supple- 
ment. 







EDW. K. TRYON CO. eS 


815-819 ARCH ST., PHILADELPHIA 5, PA 
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Over 66 Million BLG BEAM Advertisements 


in These Consumer Magazines 


will help build your volume and profits 


..- LF YOU'RE ON THE BEAM WITH 





America’s Foremost Line of 


PORTABLE ELECTRIC HAND LAMPS 







Visit Our Booth 
No. 422 National 
Hardware Show 


Big Beam Jr. 






Big Beam No. 211 


Big Beam Flare 


Powerful, Brilliant Light—Anywhere—Any Time for 
Motorists, Sportsmen, Farmers, and for Hundreds 
of Utility and Emergency Uses around the Home. 
Simple —Economical—Built to Last a Lifetime. 


MANY ACCESSORIES 


See Your Jobber or Write Direct 
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Year Round Department 
Steps-Up Holiday Toy Sales 


Big mezzanine display does 45 pct of its 


annual toy volume in pre-Christmas season 


at the Jones Hardware, Lima, Ohio 





Gifts for the lady of the house were shown against an effective and decorative background, 
in the large window. Small center window featured tool kits and other masculine gifts. 


Portion of mezzanine displays, as viewed from the main floor. To the far left is a hanging 
shelf display. One of several used at Christmas, the shelf consists of an oblong piece 
of plywood, suspended from the ceiling by sash chain. 





Ask people in Lima, Ohio, and 
those for many miles around, what 
the name Jones brings to mind 
and the answer may well be hard- 
ware. To adults the firm is a 
source of hardware. But young- 
sters think of the Jones Hardware 
store with its two-story display 
front as a good place to see the 
latest in games, dolls and toys, n» 
matter what the season, for toys 
get year ’round display in the mez- 
zanine. 

The Christmas selling season 
accounts for about 45 pct of the 
firm’s volume in toys, games and 
other juvenile lines. About 1000 
sq. ft. of display space in the 
store’s mezzanine were devoted to 
lines for youngsters last Christ- 
mas. A good portion of the mezza- 
nine, which runs along both sides 
of the long store, is visible from 
the main floor, enabling all visi- 
tors to note the well stocked and 
neat shelves and ledges on which 
are always shown a large variety 
of toys. 

Selection is easy in the mezza- 
nine displays because toys are 
grouped according to types and 
age interests. In addition to the 
wall displays of toys, a waist-high 
protective rail, along each side of 
the mezzanine, is eauipped with a 
broad shelf for display purposes. 
Space on the front of the rail is 
devoted to displays visible from 
the main floor. 


12 Billboards Used 


In support of its ample stocks 
of toys, the store begins in mid- 
November to use 12 billboards on 
which are pictured Santa Claus 
and the word Toys together with 
the firm name. Just before Thanks- 
giving, the formal Toyland open- 
ing, held the Friday after that 
holiday, is publicized in a large 
newspaper ad announcing that 
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Architects’ specifi- 

y cations plus popu- 
lar demand 

a throughout the 
country reflect an 
appreciation of the 
authentic design 
ond quality crafts- 
manship of Russwin 
Doorwoare . . . Fal- 
mouth (left); Spear 
(right). Heavy con- 
struction plus Russ- 
win Ball Bearing 
Pin Tumbler 
Cylinder. 





Save Time 


with the 


Russwin Line 





TUBULAR LOCKS 
AND LATCHES 


A complete extra-quality line... 
at no extra cost. All steel con- 
struction. Easy to install. Revers- 
ible for any hand of door. Smart 
styling. There’s a Russwin tubu- 
lar lock and latch for every door 
in the house. Bedroom-Bathroom 
lockset illustrated. 








DOOR CLOSERS — 
FLOOR HINGES 


long, trouble-free — life 
demonstrates the 

vality in be ped s Teo of of lene: 
Geena and Floor Hinges. The 
Air-Controlled Screen Door Closer 
illustrated is reversible for right 
or left hand doors . . . for inside 
doors opening out—outside doors 
opening in. The surface Floor 
Spring Bes a illustrated is for 
light, ble-acting doors. 


ae ae 


C2 Beil 


CABINET HARDWARE 


Modern designs and fine crafts- 
manship make Russwin’s line of 
Cabinet Hardware a popular 
choice for quality-built homes. 
Items illustrated: cabinet drawer 
knob, drawer pulls, spring type 
friction catch. 





as 
et» 


SASH HARDWARE 


The precision-made appearance 
of Russwin Sash Hardwore re- 
flects the care and skill of Russ- 
win craftsmen. The cast sash 
fastener and cast sash lift illus- 
trated are typical of Russwin’s 
extensive line including case- 
ment sash hardware. 


i q 


MISCELLANEOUS 
HARDWARE 


Hand rail brackets, chain door 
fasteners, coat and hat hooks, 
surface bolts and door stops are 
a few of the many items avail- 
able in this Russwin classifica- 
tion. Items shown: Cast Door 
Stops and Cast Ccat and Hat 
Hook. 
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Quality Builders’ Hardware 
To Meet Every Need 


If you think of some specific customer for builders’ 
hardware . . . a local contractor for example . . 
you'll understand how the Russwin line can 
save your time. Practically every builder and 
contractor is familiar with the name RUSSWIN. 
They know it stands for “top value” in hard- 
ware that’s uniform in size, finish and quality. 
No lengthy sales build-ups are required on your 
part ...and you save the customer’s time. Other 
jobs are simplified, too . . . stock control, 
ordering, bookkeeping. With the time that’s 
saved, you can focus your efforts on the basic 
essentials of building profitable business. 


You'll find that it pays in many ways to 
concentrate on Russwin Quality Hardware. Be 
sure to let the builders in your community know 
that you give “one stop” hardware service to meet 
all his requirements. Russell & Erwin Division, 
The American Hardware Corp., New Britain, Conn. 







RUSSWIN 
TUBULAR LOCKS 
AND LATCHES 


The only tubulars with 
rack and pinion con- 
struction. Russwin ‘‘Key- 
nob” Lock features fa- 
mous ball bearing, pin- 
tumbler cylinder. 


SINCE 1839 


Usswit 


DISTINCTIVE HARDWARE 
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NATIONAL HARDWARE SHOW 


before are demanding 
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New York, October 8-12 





...and see 
for yourself 
why more people than ever 


BLUE BIRD SNIPS 


THE FINEST... 
at a far lower price 


@ Longer lasting cutting edge 
@ Accurately adjusted 
@ Attractively boxed 
@ Fully guaranteed 






New York 
October 8-12 
Booth 127 


2 UE By 


Bh Xd 









Bergman 
TOOL MFG. CO., INC. 


TOOLS 





Santa will personally give each 
child, accompanied by a parent, a 
gift. The gift, last year, was a toy 
catalog, bearing the store’s im- 
print and purchased from Hib- 
bard, Spencer, Bartlett & Co., 
wholesalers. 

About 4,000 people passed 
through the store, the day after 
last Thanksgiving, to visit Santa 
Claus, who was enthroned on the 
mezzanine. Visitors were directed 
up a staircase on one side of the 
mezzanine to see Santa and were 
routed down a stairway on the 
other side. This assured traffic 
moving through all of the mezza- 
nine toy displays and past displays 
of other gift lines on the main 
floor. 


Weekly Ads 


In addition to the opening salvo 
in its newspaper campaign, Jones 
Hardware ran newspaper. ads, 
once or twice each week, to pro- 
mote its gift offerings, using two 
and three-column by 8 to 12 in. 
space. 

And rounding out its holiday 
merchandising were the two large 
and one small center windows on 
the ground floor which were de- 
voted to gift suggestions for 
young and old. One window dis- 
played youngsters’ lines and the 
small center window was given 
over chiefly to tool kits which 
would interest both father and 
son. The other large window 
showed gifts for women. All three 
windows were decorated with 
Santa Claus cut-out figures and 
other Christmas trim. 


Store-Circling Trains 
Get Attention 


“We've carried a line of electric 
trains for years but we never 
caught the public’s eye as we did 
with store-circling track that we 
installed last Christmas,” says Mr. 
Judy, co-owner of the Berkeley 
Hardware Co., 2109 University 
Ave., Berkeley, Calif. 

Trains now travel completely 
around the store, on 300 ft. of track, 
on a 1 by 12 in. shelf, installed at 
an 8 ft. height. The installation 
wasn’t too difficult, with the use of 
shelving brackets. With a little in- 
genuity bridges were built over 
doorways, and a rather spectacular 
arched trestle was run across the 
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THE HENRY G. THOMPSON & SON CO. 


Saw Specialists Exclusively For Over 70 Years 
NEW HAVEN 5, CONNECTICUT, U.S.A. 


MILFORD 


—= 


Profile and 
Band Saw Blades 


Rezistor & Duplex 
Hack Saw Blades 
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display windows where they could | 
be seen from the sidewalk. 

Wiring was accomplished with | 
the stock equipment belonging to 
the train sets. Once the trains were 
running they required little atten- 
tion, since the double track line 
consisted of only four curves (for 
the building corners), and long, 
straight stretches of track around 
the four sides of the store. At in- 
tervals, signals, switches and simi- 
lar accessories were installed to add 
interest. 

Locomotives and cars were dis- 
played on seven levels in a wall dis- 
| play fixture where they could be 

seen from the sidewalk. Generally 
while window lookers were inspect- 
ing merchandise in the window dis- 
play, one of the trains would pass 
over the trestle bridge, behind the 
window. This would generally at- 
tract people into the store. Fre- 
quently a child would coax a parent 
to go inside the store for a closer 
look and sales of gift merchandise. 
on display near the front of the | 
store would often result. 
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FACTORY 
SUPERVISED 
SERVICE 





Partial view of the double track 

h letel Preferred power on portable paint-sprayers — one of many hundreds of applica- 
that runs for 300 feet, completely ; . - - : 

d th ; Trestle brid tions on machines, tools, appliances for industry, construction, railroads, 

groun J e store. trestle bridges oil-fields, and on equipment and appliances for farm and home 

carry it across the top of the 
door and past the high display 

windows. 








E sure way to get the best in air-cooled power 
N CO. insist on Briggs & Stratton, the recognized 
leader. No other single-cylinder, 4-cycle, air-cooled 
engines are so universally preferred by 
manufacturers, dealers and users alike. 
Briggs & Stratton Corporation, 
Milwaukee 1, Wisconsin, U.S. A. 


) Years 
U.S.A. 


& Duplex 
w Blades 


In the automotive field Briggs & Stratton is the recognized leader 
and world’s largest producer of locks, keys and related equipment. 
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reate the Holiday Touch—for $500 


Ernst Hardware got estimates of $1,500 for creating 


special Christmas decorations. But here's how the 


store built its own props—at one-fifth the amount. 





Action highlights this display. The candy canes—home-made and home-painted—are supported on a revolving platform. Ma- 


terials were cardboard, ribbon, and show card paint. 


When Ernst Hardware, Seattle, 
Washington, began studying the 
problem of Christmas decorations 
both in window and interior dis- 
play, estimates of $1,500.00 for 
decorating its 11 local stores were 
obtained from a commercial decor- 
ating firm. But by using ingenuity 
and the time of the firm’s display 
man, the entire decorative scheme 
was completed at a modest cost of 
$300.00. Every piece of material 
used is available through display 
houses at modest cost. 

Large bolts of 54 in. display 
paper in red and green were pur- 
chased. Window backings in each 
window in each store were covered 
with red paper attached with a wail 
stapling machine. Green paper cov- 
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ering window floors completed the 
display. 

Each window carried a placard 
with suitable greetings of the 
season. These were ordinary pieces 
of cardboard lettered with show- 
card colors. Each window back- 
ground also carried a series of red 
and silver tinsel stars. 

The tinsel was purchased in quan- 
tity, master patterns prepared, and 
the actual cutting done by the stock 
room help. Santa Claus heads, as 
well as conventional wreathes, were 
purchased to complete the picture. 

The corner window of the down- 
town store was made attention com- 
pelling through the use of clever 
display, and through motion. A 
rotating circular platform, approxi- 


Dummy Christmas packages placed among the toys were added props. 


mately 6 in. high and 3 ft across, 
mounts four huge candy canes of 
6 in. diameter. The canes were 
poised at a slight angle and sur- 
rounding them, at their bases were 
gaily wrapped dummy Christmas 
packages interspersed among toys 
grouped on the revolving platform. 

The canes were made of card- 
board, painted white and encircled 
with red, satin ribbon, approxi- 
mately 2 in. wide. A thin green 
line was painted at 5 in. intervals 
between the ribbon stripes to 
heighten the effect. Show card paint 
was used. 

Decoration within the store was 
applied principally to the support- 
ing pillars. These are normally em- 


(Continued on page 302) 
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Ideal for 
Television 
Radio 


Lamps 
Night Light 


Heater 


TV CORD SET ogaas Tree! 


on-off control always 
at fingertips for any electric appliance 
















Au(tcntdll, 


Here’s an unusual and exciting item that adds new 
convenience and utility to almost every appliance. 
Plugs into any outlet... puts the switch in your hand. 
Assembly includes Gilbert outlet, plug, 9 ft. cord and 
new Gilbert Fingertip Switch Mounted ready for use 
on attractive display card. An easy EXTRA sale to 


M, wre! eS eS 


almost every customer! 



















SS 


individually carded 
for self-selling 


CATALOG NO. 444 98° LIST WITH 9 FT. CORD 


’ 


\ 


Pep up your electrical counter 
with these other swift-selling Gilbert devices: 


wen a ee 


st, 
~ 
* 


GILBERT 
SLIDE-ON 
ATTACH-A-LITES 


3 for 25¢ LIST 


3 sockets per card, 
25 cards to box, 
10 boxes to 
carton 









ORDER TODAY FROM YOUR JOBBER . . .. OR WRITE FOR COMPLETE CATALOG 9A OF GILBERT PRODUCTS: 
GILBERT Manufacturing Co.,Inc., Long Island City 3,N. Y. 


HARDWARE AGE, SEPTEMBER 20, 1951 299 














The Story of 


Family Fun 


with || 
SoutH Beno Croquet! 


is being told to 


3 }000 





FAMILIES 


HOUSEHOLD 


and 


PARENTS’) 


SOHC SSHESETESHSHSHSSSHHSSSSESEKCSSSSESS 


SALES REPRESENTATIVES 
East—Julius Levenson, 7 East 17th St., N.Y. 
South—Louis Williams & Co., 3rd National 

Bank Bldg., Nashville, Tenn. 
Midwest—South Bend Toy Mfg., So. Bend, Ind. 
So. Calif. & S. W.—Anderson Sales Company, 

730 W. 10th Place, Los Angeles 15, Calif. 
No. Calif.-Standard Toy Agencies, 718 Mission, 

San Francisco, Calif. 

Denver & Pac. N. W.-—Leo Scherrer, 2840 W. 
93rd St., Seattle 7, Wash. 

Export — Affiliated Exporters, Inc., 10 East 
34th Street, New York City 





SOUTH BEND TOY MFG. CO. 
SOUTH BEND 23, INDIANA 








CHRISTMAS CATALOGS- 


A Low-Cost Cover for 
Your Gift Market 


For 4 cents each, Union Hardware and Supply Co. Produced 


6,000 units of its own consumer catalogs—then analyzed the 


sales response to guide its 1951 Christmas stocks 




















Cover of the Christmas gift 
catalog which is issued by 
the Union Hardware and Sup- 
ply Co. of Mansfield, Ohio. 


Last year the three Heichels, 
J. R. Heichel and his sons, Guy 
and Robert, put a specially se- 
lected list of almost 490 Christmas 
gift suggestions into the homes 
of 6,000 families in and about 
Mansfield, Ohio. Total production 
cost to their Union Hardware and 
Supply Co. amounted to 4 cents 
each. 

Results were twofold. First re- 
turns from phone and mail order 


sales and the purchases of early 
shoppers brought a complete sell- 
out in many lines; the first cata- 
log went out just prior to Thanks- 
giving. This enabled them to fill 
in the most popular sellers so 
as not to be caught out-of-stock 
during the holiday buying peak. 
Then when all Christmas sales 
were in, the Heichels reaped their 
final reward—a realistic guide to 
make their 1951 purchases of 


HARDWARE AGE, SEPTEMBER 20, 1951 





Christm 
analysis 
While 
tributed 
previou: 
was the 
styling 
The cat 
845 by 
lustrati 
and the 
a 32-pa: 
Thous 
5,000 we 
the rem 
tributio: 
Welcom 
for the 
from t 
mailing: 
tal per? 


Re 
With 
and bz 
printed 
half-ton 
brief di 
cluded | 
Gift se 
a range 
attract 
possible 
Typic 
copy st} 
cookie 
mas wi 
cookies. 
shapes, 
box, 75. 
cluded i 
evident 
A pal 
sage wi 
which | 
and add 


“Dea 
Christm 
to make 
easier | 
look ov 
followir 
store ar 
items v 
you car 
write wu 
wrap, | 
liver at 

“Mak 
headqus 
will fin 
the hap 
script yr 
number 

The « 
lined, 


HARDW. 





Christmas stocks, based on a sales 
analysis of the catalog results. 

While Union Hardware had dis- 
tributed consumer catalogs in 
previous years, its 1950 catalog 
was the company’s initial effort at 
styling and producing its own. 
The catalog was laid out on eight 
214 by 11 in. sheets, copy and il- 
lustrations printed by Multilith, 
and then folded in half to form 
a 32-page book. 

Though 6,000 were run off, only 
5,000 were sent through the mails, 
the remainder being held for dis- 


, 


post-hole augers 


snow shovels 





tribution in the store and by the 
Welcome Wagon Hostess. Names 
for the mailing list were selected 
from telephone directories and 
mailings were made under a pos- 
tal permit. 


Reaches Wide Audience 


With the exception of the front 
and back covers, each page, 
printed black on white, contained 
half-tone illustrations, keyed to 
brief descriptive copy which in- 
cluded prices for all merchandise. 
Gift selections were included in 
a range from 15 cents to $45.00 to 
attract a wide an audience as 
possible. 

Typical of the short, snappy 
copy style is that which described 
cookie cutters—“It’s not Christ- 
mas without plenty of decorated 
cookies. Your choice of many 
shapes, 2 for 15¢. Sets of 12 in 
box, 75¢.” Brand names were in- 
cluded in the copy, or were plainly 
evident in the illustrations. 

A particularly interesting mes- 
sage was contained on the cover 
which bore the addressee’s name 
and address. The message read: 


Store Message 


“Dear Neighbor—With this new 
Christmas Catalog we’re ready 
to make your Christmas shopping 
easier than ever before. Please 
look over the gift ideas on the 
following pages—then come in our 
store and see the many, many more 
items we have ready for you. If 
you can’t come in, just phone or 
write us. Don’t forget, we gift 
wrap, pack for mailing, and de- 
liver at no additional cost. 

“Make our store your Christmas 
headquarters where we hope you 
will find everything you need for 
the happiest of holidays.” A post- 
script provided the store’s phone 
number. 

The catalog front cover head- 
lined, “Gifts for Under Your 
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BIG NEWS AT THE SHOWN 


Iwan engineers have de 
tool design... that ” 
looking for to 


veloped a new concept of 
: Something new” you've been 
Oost tool sales. Bo Sure to visit 


BOOTH No. 539 


1501 PRAIRIE AVE., SOUTH BEND 14, INDIANA 
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Users report 


HELLER SAW FILES 
$O superior... 


they refuse substitutes 

























KEENER 

FINISH 
Saw filers we’ve —- 
recently contacted . 
again tell us that eattme 
once they try a 2. 
HELLER Saw 
File, they’re sold SHELLING 
for good. They re- RIGHT 
fuse to accept any- TEMPER 
thing else. 


Why? Because a 
few strokes with a 
Heller proves that no other 
file can leave such a smooth, 
sleek, keen finish on the saw 
teeth. None but a Heller bites 
so clean or so quick. Or cuts 
80 easy! 


No Other Saw File 
Has All These Features 


Precision milling of the 
blank, uniform tooth struc- 
ture, advanced edge design 
minimizing breakage or shell, 
ing, exacting accuracy in tex- 
ture and cut, the right temper 
that means lasting service 
and more effective filing — 
these and other features put 
a Heller Saw File in a class 
by itself. 

Send for full information 
on these quick-selling files. 
Lengths 4” to 8” in regular 
taper, slim, extra slim and 
double extra slim. 





Ask also about our complete line of 
Trowels and ether muslity, tools’ 
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Christmas Tree,” a premise which 
was readily accepted by people in 
and about Mansfield, since the 
gift suggestions were based on 
selections for every member of the 
family. Many who came in for a 
specific item bought others on 
display, though not shown in the 
catalog. 

The system of numbering the 
many gift selections made _ it 
easier for both shoppers and 
salespeople, particularly on phone 
and mail order sales. But even 
those who personally came into 
the store to buy, fell into the con- 
venience of ordering by number. 

Among the items listed in the 
catalog which were sold out a few 
days after the first copies were 
mailed were cast iron skillets, the 
firm reporting that its sales of 
these items were heavier than ever 
before in its history. 


The company’s unusually at- 
tractive gift and housewares base- 
ment display room was illustrated 
and described in the March 22, 
1951, HARDWARE AGE. With Union’s 
long-standing reputation for in- 
teresting and attractive displays 
of well-rounded stocks, the cata- 
log was just another forward step 
in its merchandising activities. 
Attractive but simple window dis- 
plays and newspaper advertising 
gave further impetus to the com- 
pany’s holiday season efforts. 


Holiday Touch 


(Continued from page 298) 


ployed for merchandising displays 
arranged up to a height of 8 ft, 
above which is a 4 in. wooden 
valance built around each pillar. 
For Christmas, the area above the 
valances was covered with green 
display paper, a metal strip, at the 
top, serving to bind the paper to 
the pillar and to add a bit of con- 
trasting color. 


Styrofoam Christmas trees were 
then attached at two corners of 
each valance. Massive sheets, 1 in. 
thick, of this material were bought 
from a local display house. A 
master pattern was cut to insure 
uniformity of size and design, and 
trees were cut to the pattern by the 
firm’s display department. 

Next, red cardboard was cut to 
simulate small candles and a circle 
of wire attached to the top of each 
candle to suggest a flame. These, 











x-aCcto makes 
CREATIVE HANDS 
—-BUYVING HANDS 


X-acto designs and creates precision knives 
and tools that mold hands into creative force. 


X-acto knives and tools and kits—nationally 
advertised — are creating a new demand 
among hands of all ages... hands that will 
buy only X-acto ... creating new sales, extra 
sales, repeat sales for X-acto dealers. 


Carve yourself a slice of the new profits that 
X-acto is creating daily . . . PROFIT with 
X-ACTO KNIVES, TOOLS and HANDICRAFT 
KiTS—retailing from 25¢ to $30. 





Write today 
for our new illustrated 
28-page Catalog. 





X-acto Crescent Products Co., Inc. 
440 Fourth Avenue,New York 16, New York 
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3 BIG REASONS WHY 
THERE’S SUCH DEMAND 


FOR GREENLEE CHISELS 





9aKeS 


VOS 





EDGES fcr long-time, 
accurate performance 
on a wide variety 
of work. The blade 
of every GREENLEE 


FINE-CUTTING, DURABLE 















HANDSOME, TOUGH 
PLASTIC HANDLES 
that withstand the sever- 
est hammering. 
Attractive green 
transparent plastic... 











VDS Chisel is of weather-resistant . . . 
special-analysis, safe from flash fire. 
high-grade Special hand-fitting 

on knives oe design makes it 
steel . . . expertly ci aii ie denis 

ive force. formed and extra casy to g 
h 4 and hold blade 
highly polished a — 

, wanted. Just 
ationally And then carefully the kind of fine tool 
demand Supporting pillars inspected for top making you can always 
that will became decorative quality throughout. expect from GreeNnues. 
les, extra spots with the use 
aia of green display pa- 
: per, and “we 
trees cut out oO aD 
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the effect. 
— PLASTIC-SEALED When you sell Greenies, you 








0., Inc. 
New York 
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and tinsel stars, were attached to 
the trees. 
Styrofoam, which becomes phos- 


FOR PROTECTION 
From factory to your 
customers, this 
heavy protective coating 
shields GreENLER 






can be sure you're selling top 
quality always. Write today for 
complete information on 





Greenuez Chisels and these other 


h t d light 1 blades . . . protects 
pmorescent UNCer Nght, Was a160 them from shipping high-quality tools: Auger Bits, 
used to fashion small snow men for and handling damage, 


use on the display counters. To 
brighten the snow men, red, green, 
and tinsel patches, were used for 
the eyes, mouths, and buttons. 
Red, green, and white cardboard 


signs, also provided a holiday touch 
in the various departments. They 
urged, “We'll Keep Your Secret! 
—Buy Toys Now,” or asked, “Is 
Gardening His Hobby?” 

A follow through of the decora- 
tive scheme appeared in the firm’s 
hewspaper advertisements, each of 
which carried a replica of the 
Christmas trees used so profusely 
in the Ernst Hardware’s store 
decoration. 


See 
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seashore and other 
humid conditions. 
Eliminates costly 
stock mainte- 

nance for you 

. «- keeps your chisel 
inventory in perfect # 
shape . . . brings 
full value to the user. 


GREENLEE TOOL CO., 





1951 






Expansive Bits, Car Bits, 
Gouges, Draw Knives, Turning 
Tools, Spiral Screw Drivers, 
Automatic Push Drills and many 
more. Ask for 

new Hand Tool Quick 
Reference File. 








GREENLEE 





STOCKED BY LEADING WHOLESALERS 


1809 HERBERT AVENUE, ROCKFORD, ILLINOIS 
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SERVICE 
SELF 





Your local jobber has the ready 
answer to the growing demand 
for pressure-cast zinc alloy hardware 
specialties. His answer is genuine 
Hall-Wessel specialties! Superior de- 
sign and beautiful finish are com- 
bined with remarkable rust-resistance, 
impact and tensile strength. Here are 
sales-proven items for day-in and 
day-out demand. Sensibly priced, at- 
tractively packaged for handy stor- 
age, ease of identification. Made on 
the most modern machines and hand- 
somely finished in brass, chrome, 
bright zinc or ebony. It will pay you 
to ask your jobber for Hall-Wessel 
Hardware Specialties by name. We'll 
rush a copy of our catalog when you 
send us your jobber’s name. 


Hall-Wessel 


COMPANY 


2116-26 W. Nicholas St., Phila. 21, Pa. 


Canadian Sales Agents: 
Geo. S. Hall & Co., 9 Wellington St. E., Toronto 1 
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Turns Staple Lines 
Into Christmas Gifts 





Cotton batting is used to cover the risers in this 
window display, to give it a Christmas flavor. 


“There was a time when we 
went out and bought a great deal 
of goods which we didn’t regu- 
larly stock, just to attract Christ- 
mas shoppers into the store,” ex- 
plains Warren A. Norris, president 
of H. E. Schantz Co., hardware 
store at Caldwell, N. J. 

“That isn’t the case today, for 


there are hundreds of items in 
our regular stock which can be 
suitably merchandised for Christ- 
mas gift giving. Consequently, 
December has been developed by 
us into our biggest volume month 
of the year.” 

The Christmas selling activity, 
increasing year by year, has 





This sign, lighted from the rear, is directly inside the front door. 
Each customer takes a numbered card from the hook above, and 
surrenders it when a salesman calls the number. 
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grown to the point where the 
store -finds that a customer rota- 
tion system facilitates the han- 
dling of heavy volume of Christ- 
mas trade, especially on the busy 
days prior to Christmas. 
\\ An illuminated sign on a center 
post, just inside the front door, 
suggests that customers, as they 
enter, take a numbered card from 
the stack which hangs above. The 
customer surrenders the card 
when his number is called out by 
one of the salesmen, who is then 
ready to give his undivided atten- 
tion to the customer’s wants. 


deners, home owners, ce- 


ment masons, etc.). The comfort and protection they give 


Om an Om a8) 
RUBBER 
workers make JUDSEN KNEE PADS sell fast. Order a 


knees workers (tradesmen, gar 


Looks and Buys 


This works to the advantage of 
the customer as well as the store 
personnel. Once a customer has 
taken a number, which ensures 
that she will be served in proper 
turn, she has her mind free to 
shop leisurely. 

This gives her more time to in- 
spect more merchandise and con- 
sequently she generally buys more 
items than she had intended to 
buy when she walked into the 
store. 

This number system promotes 
self service, and relieves sales- 
people from following customers 
around the store as they try to 
decide on purchases. 


JUDSEN KNEE PADS are a must for all down-on-the- 
dozen pair and watch ’em sell—at high profits to you! 
Thousands of dealers are getting these extra profits now! 
ORDER FROM YOUR JOBBER --If He Cannot Supply You, Write Direct 


REPEAT SALES 


Mode by JUDSEN RUBBER WORKS, INC. Chicago 24, Illinois 





fan J 


WY) 
~~ 
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O 
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rae be The New Jersey store is not 
r Christ- an exceptionally large one but 
equently, during the height of the Christ- 
sloped by mas season the trade requires the 
ne month services of nine full-time em- 

ployees. Transactions on a busy 
activity, Saturday run between 500 and 
ear, has 700. 


“In former years hardware 
stores didn’t have much merchan- 
dise that had gift appeal and 
consequently the Christmas sell- 
ing season was rather dull, as 
shoppers went to the other stores 
on the street,” said Mr. Norris. 


Colorful Displays 


“To change this situation we 
would go out and buy up about 
$1,000 worth of goods which was 
strictly holiday merchandise and 
use it in our window displays to 
attract shoppers into the store. 

“We then learned that, simply 
by ‘dressing up’ items from our 
regular stock, we had plenty of 
merchandise which sells at any 
time of the year. We try to make 
our floor displays just as colorful 
and gay as our two large display 


dozen Pair 
NG PRIcE 
Per dozen Pair 


$18.00 per 


DEALER’S Cosy 
Ss leTel 15 7 


if 


D SELL! 


$30.00 
$129 per dozen pair 
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mery 


Until Buch developed a COM- 
PLETELY PACKAGED home bar- 
row, Santa Claus had just about 
refused to handle the bulky things 
despite the fact that Pop had 
underlined ‘‘barrow’’ on his 
Christmas list several times. Bar- 
rows were just too awkward to 
bring home and hide with any 
chance of success. Now—thou- 
sands of Santa Clauses (both 
male and female) will be tossing 
completely packaged Whiz Buch- 
barrows into their cars—gift 








MILWAUKEE 
WROT WASHERS 





2218 S. BAY ST., 
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WASHERS 
..- Competitively Priced 


Large volume production, the most advanced 
methods and facilities, plus more than 60 years 
of continuous experience in the manufacture of 
Washers, are factors that enable us to offer you 
top quality washers and stampings at competitive 
costs. Over 22,000 sets of dies for making 
Washers of every type (Standard and Special), 
from every type of material, for every purpose, 
in any finish, STAMPINGS of all descriptions; | 
Blanking, Forming, Drawing. Submit your blue- |). 
prints and quantity requirements for estimates. 


WROUGHT WASHER 
MANUFACTURING CO. 


The World's largest Producer of Washers 


MILWAUKEE 7, WIS. 


wrapping the cartons and hiding 
them away until the big day. Put 
a gift wrapped carton next to a 
set-up Whiz in your store and 
watch the Santas go for them. 
Easier profits you'll never make. 
Maybe you'll even need the floor 
model when you go banking on 
December 26th. Ask your Job- 
ber or write direct for full de- 
tails about Whiz 
COMPLETELY 
PACKAGED 
Buchbarrows. 























windows,” Mr. Norris commented. 

One of the most useful mediums 
for advertising its Christmas mer- 
chandise is a wholesaler’s Christ- 
mas gift booklet which is mailed 
out with the store’s name im- 
printed on the front cover. 

“We depend largely on our at- 
tractive Christmas windows and 
colorful inside displays in order 
to attract local people to our store 
who might otherwise do most of 
their gift buying in the big city 
stores,” states Mr. Norris. 

“We also think that we have 
convinced the people of our shop- 
ping community that they will 
receive better service from our 
salespeople, who have been trained 
to sell to please the customer. 
Regular customers know that we 
will cheerfully make refunds or 
adjustments on any merchandise 
which they want to return for any 
reason,” Mr. Norris stated. 


HARDWARE HUMOR 
By Hardware Age 





"That last box of nails you 
sold me made my back rusty.” 


Water Booklet 


This 23-page, colored and illus- 
trated booklet, entitled “Water— 
Master and Servant of Mankind,” 
tells the history of water asit effects 
mankind. Modern water systems are 
discussed and illustrated. Available 
to dealers and wholesalers through 
members of the National Assn. of 
Domestic & Farm Pump Mfrs. for 
distribution to individuals and 
classrooms. Plumbing & Heating 
Industries Bureau, 35 E. Wacker 
Dr., Chicago 1, Til. 
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How to Build 


Jumbo Size Candles 


Here's a simple, inexpensive way to dress up your 


store with a bit of extra holiday glamour 





Home made giant candles as they appeared in front of the store 
with evergreen festoons to add to their decorative value. Artificial 
flame at top of each unit was lighted with a 60-watt lamp. 


Since candles play an important 
role in Christmas decorations, Mil- 
ford W. Howe, hardware dealer of 
Canton, N. Y., created two giant, 
six ft candles, each of 6 in. diam- 
eter to decorate and brighten his 
store entrance. This year he plans 
to place them inside his store. 


Construction details for the 
candles are easy to follow. The 
candles are fashioned out of card- 
board linoleum shipping tubes, in- 
serted in cold air heating pipe, or 
a wooden or galvanized tub to serve 
as a base. Two wooden strips, 
mounted in the base, and to which 
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| The minute he picks 





| Balance-Feel wu.s. and 


Tyzack 3-LEG Trowels have the 
“FEEL” or BALANCE so important to 
bricklayers and plasterers. 


. | Long-“iP. snetties steel, cor- 


rectly tempered, blade and tang 
forged in one piece, fine tool steel 
finish. 


a umes 
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GILT EDGE TOOLS 
by BRADES & NASH-TYZACK Industries, Ltd. 
STOURBRIDGE, ENGLAND 
Makers of fine tools for over a hundred years 


U.S.A Sales Office 
John H. Graham & Co., inc. 
105 Guane St, New York 8, N.Y. 


Write for further information and catalog. 


08 ket STREET 


ue 


te Stance 
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the candle is nailed, support it in 
place. 

The candle top consists of a sheet 
metal disc, fitted into the top of 
the tube. Cut a hole into the disc 

| for mounting the light socket, pref- 
erably a large size such as is used 
| in signs. 

To simulate flame, use a glass 
| substitute, such as Cell-O-Glass, : 
| with p 
general 
thicker 
candle 
candles 
first to 
ground 


boughs. 
with ev 
an ever; 
strip of 
the cand 
suitable 


Support the linoleum tube on 

a wooden strip across the 

bottom of the base and with 
two strips across the top. 


ness this 
dent of 
gional di 
York. 
He pr 
be maint 
fall. He 


Closeup of one of 

the flames made of 

glass substitute, 

finished in red en- 

amel, and set over 

an electric _ 

socket. A_ galva- 

nized or wooden tub he added 

makes a suitable appliance 
base. these sho 


McKINNEY 
moulding it into the proper shape 


nm 
MANUFACTURING COMPANY . =~ with long nosed pliers, fastening 
‘ 3 -~ un the ends together with ordinary 
POPS SITAR Th, HRbenh 22, Fe. = a | paper clips. Use two angle brackets 
and short stove bolts to fasten the 

flame to the candle top. An ordin- although 
ary 60-watt bulb should provide merchand 

sufficient illumination. The electric pliance i 


clared, ev 
be curtai 
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cord for the socket runs down 
through the center of the candle 
to an outlet. 

Paint the “flame” a bright red 
enamel, and the candle tubes white. 
The base can also be given a red 
enamel or other color finish. In 
painting the tube, for the most 
realistic effect, mix the white paint 
with patching plaster,* one coat 
generally being sufficient. Use a 
thicker mixture at the top to create 
candle drippings. It is best, if the 
candles are to be used outdoors, 
first to apply a water-proofing 
ground coat. 

Additional decoration can be 
added by filling the candle bases 
with sand and inserting evergreen 
boughs. Also drape the candles 
with evergreen spirals. To make 
an evergreen background, hang a 
strip of chicken wire in back of 
the candles and weave into the wire, 
suitable Christmas greens. 


Lewyt Sees Need for New 
Appliance Markets 


As heavy buying last spring and 
purchases resulting from “price 
wars” took a substantial portion of 
customers away from the fail 
market, the appliance industry must 
“immediately cultivate’ new mar- 
kets if it is to enjoy a volume busi- 
ness this fall, Alex M. Lewyt, presi- 
dent of Lewyt Corp., said at a re- 
gional distributors’ meeting in New 
York. 

He predicted that prices would 
be maintained at current levels this 
fall. He said there are plenty of 
raw materials on the market now 
but forecast that “spot shortages” 
would develop in steel, copper and 
aluminum late this fall or early in 
1952. Mr. Lewyt explained that 
spot shortages would result from 
actual production work on defense 
contracts which the government let 
a year ago. There was little doubt, 
he added, that output of electrical 
appliances would be curtailed when 
these shortages develop unless alter- 
nate materials are found. 

There will be no shortages of 
vacuum cleaners this fall, he de- 
clared, even though production may 
be curtailed. He said his company 
is going to rely on advertising this 
fall to push sales of its products, 
although he forecast of “rash of 
merchandising contests” in the ap- 
pliance industry generally. 
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DRIVERS 


ILLIONS of readers are heing re- 
peatedly told and reminded, in the 
SATURDAY EVENING POST, 
about the outstanding merits of Bridgeport 
RHINO andMATCAHLESS 
Screw Drivers 
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THE JOBBER’S 
SALESMAN 































In conjunction with ESr LINE ? 
the fact that they are tops in quality, 
built by economy methods in the most modern fac- 
tory of its type, the thing that makes Universal by 
long odds the best sprayer line to handle is the un- 
deviating policy of selling entirely through jobbers 
and their salesmen — the same square deal to 
everybody. Your jobber's warehouse stocks are 
in your locality . . . that means better service. 
His freight rates are lower...he can save you 
money. The Jobber's Salesman is a fellow you 
know and can trust. He stars in the act that 
brings you the most profitable sprayer deal 
in the world. Let him tell you about 
UNIVERSAL. 



















UNIVERSAL METAL PRODUCTS CO. 
SARANAC, MICHIGAN 








PAINTIN’ THE TOWN | fe] 7.N-] 7 NaS 


the tool holder with 














| | Here's a new idea in tool holders 


sa SS) - (ES | | | | that licks ‘bench clutter’ for good 
—- = PD = I fies GRASPALL fits the opening to the too! 














d appli ) tomat- 
“Keep drilling—I know he keeps his testhedunneiinn a8 thickness bs ae 


Rubbersets in there!” OF eegeat Vo Ge Sete. 
13 sponge rubber inserts provide the 


... fich man, poor man, beggarman, safe- spring action that holds tools securely 
cracker—any man who knows brushes yet makes it easy fo insert or remove 
goes for Rubberset! Fact is, Rubberset them from the rack. 





is the nation’s most wanted brand, be gaan > one y 4 is 
a . 4” long — and has openings for 14 
a Popular Mechanics Magazine essed tools. Powerful sales appeal for both 
of dealers proves. For long-lasting workshop amateurs and pros. 
quality brushes, look for the name — . 
, ... since 1873. Mg 
that’s a guarantee sinc whelecaters enty. Retails for % 49 


B. JADOW, Ince. 


860 BROADWAY 


| NEW YORK 3, N. Y. | 


_ Ruseerser 
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This attractively decorated wrapping 
booth not only provides a service but 


sells wrapping materials also. This store 

charges for holiday wrappings but offers 

customers a choice of packages. Samples 

are displayed on panels, behind the 
booth. 





A special gift wrapping service 
spells floor traffic and sales at 
Christmas time for Paul C. Perdue 
of Perdue’s, Tacoma, Wash., hard- 
ware dealer. 

The attractively decorated wrap- 
ping booth is placed conspicuously 
at the front of the store, directly 
back of one of the two street en- 
trances. Customers of the service 
can have their parcels wrapped re- 
gardless of where they purchased 
them, at a cost of 25 cents or more, 
depending on materials used, no 
charge being made for the service. 
The wrapping booth also serves as 
a display case for wrapping materi- 
als, which are sold to customers who 
wish to de their own wrapping, di- 
rect from the booth. 

Each wrapping is “tailor made” 


Holiday 















to the 
give in 
The bes 


paper a 
able, a 
provide 
other d 
To er 
his sele 
differen 
cabinet 
booth. 
The ° 
Mrs. FP 
booth ir 
Christrr 
instruct 
wrappir 
represe! 
natural 


HARDW 








a 


wrapping 
rvice but 
This store 
but offers 
. Samples 
hind the 





g service 
sales at 
». Perdue 
sh., hard- 


ed wrap- 
picuously 
, directly 
treet en- 
2 gervice 
upped re- 
urchased 
or more, 
used, no 
2 service. 
serves as 
g materi- 
mers who 
yping, di- 


9r made” 


20, 1951 








rappings— 


For Service 
and Sales 
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awl i) le 
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to the customer’s specifications to 
give individuality to the package. 
The best materials, such as metallic 
paper and aluminum foil are avail- 
able, and the individual touch is 
provided by bows, small bells and 
other decorations. 

To enable the customer to make 
his selection, sample wrappings in 
different styles were hung on the 
cabinet doors just back of the 
booth. 

The wrapping job is handled by 
Mrs. Perdue, shown behind the 
booth in the photograph. Before the 
Christmas season began, she took 
instruction in the technique of gift 
wrapping from a manufacturer’s 
representative, thus improving her 
natural talent for this type of work. 
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There’s no end to the 
uses of WITT CANS 











Aside from their general use as a 
container for ashes, garbage, and 
refuse, WITT CANS and PAILS 
have many additional applications. 
To mention a few, WITT CANS 
are used as cracked ice containers, 
dry foods containers, fluid con- 
tainers, etc., while WITT PAILS 
are used as cement, tar, or paste 
buckets, etc., wherever a durable 
CAN or PAIL is required. 


WITT CANS and PAILS 
have the “Right Angle” 


Y ans 













Se Rema nt allio lao 


ee ee ee 


Compare WITT CAN and PAIL 
features with others on these points... 


STRAIGHT SIDES—assure extra resistance 
to rough handling. 

DEEP ROLLING CORRUGATIONS—run full 
length of Can adding further rigidity. 
HEAVY GAUGE STEEL — provides battle- 
ship ruggedness. 

STEEL BANDS—protect top and bottom of 
Can and act as shock absorbers. 

HOT DIP GALVANIZING—a hand process 
after fabrication, insuring heaviest pos- 
sible rustproofing. 

STURDY LID—snug-fitting yet easy to re- 
move. 


THE WITT CORNICE COMPANY 


CINCINNATI 14, OHIO 


“Originators of the Corrugated Can" 
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4 
money maker 


UNIVERSAL 


PUMPS 


AND WATER SYSTEMS 






Convert-I-Jet 
Shallow well, self- 
priming, city pres- 
sures, convertible to 
deep well. 


Keep your customers happy! Install 
a Universal . . . it’s rugged . . . stands 
up under tough 24-hour service... 
gives more water at lower cost. 













Universal 
builds 300 
models of In- 
jector and Cen- 
trifugal Pumps 
to meet needs 
of farm, home 
and industry. 


MULTI-STAGE 
larger volumes of 
water at high dis- 
charge pressures 

. . delivers large 
volumes from 
depths to 300 feet 





Quick deliveries from 
warehouses at At- 
lanta, Ga.; Houston, 
Texas; Kansas City, 
Mo. 


Send for Literature 


UNIVERSAL MFG. CO. 


1440 SAN PABLO AVE. 
BERKELEY 2, CALIF. Dept. HA-9 


There's a Universal for you!!! 
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NPUG 
IS theme for 


Christmas mailing 


An attention getting Christmas 
gift mailing piece based on the 
mysterious phrase “SPUG” was 
used last year by The Tool Box, 
hardware store, operated by Ed 
Norvell and Al Wilson at Darien, 
Conn. 

If you haven’t already guessed 
it, “SPUG” stands for the Society 
for Prevention of Useless Giving, 
as the mailing piece, shown in the 
accompanying illustration, explains. 
The Messrs. Norvell and Wilson 
claim no originality for the use of 
the society, but they do know that 
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a 
NETTING 


—— * 


U. $. HEXLOK— 
The Perfect 
Heragon-mMesh 
Netting with 
Lockh-twist 
Weove 


x? 
“ 


U. S$. STRAITLOK— 
The Original 
Straight-Line 


Poultry Netting 
Woven Like 
Farm Fence 


<7 
~ 


U.S. 41N 1— 
The New 
Chich-tight 
Straight-Line 
Netting with 
Graduated Mesh 


<7? 

an 
Available in either 
golvanized before 


o golvanized after 


weoving 


IM DIAMA 


% STEEL & WIRE CO 











Ss 


THE TOOL BOX 


Headquarters For 
Useful Gifts 


SPUG!! 





Society For Prevention of Useless Giving 


Jor Kim 


Does he have @ Workshop? 
Does he have a Bost? 
Does he Shoot? 

Does he Garden? 


Te She 


Does she Cook? 
Does she Arrange Flowers? 
Does she Sew? 


Joe he Children 

Do they Fish? 

Do they Picnic? 
Do they Skate? 


Fu The Dog 


Power or Hand Tools 

Marine Supplies 
Ammunition. 

Tools, Sprayers, Lawn Mower 


Revere and Pyrex Ware 
Holders or Shears. 
Scissors and Baskets 


Fishing Tackle, Knife, etc. 
Baskets, Vacuum Bottles, ete 
Skates and Sleds. 


Collars, Leads, Food Pans, Toys, etc. etc. 


For Fhe Home 


Flexo Fire Place Screens 
Reflecto Neme Signs 


Roto Knife She 
Blue 








Steak Knives - Carving Knives 


peners 
Magic Salt and Pepper Sets 


THE TOOL BOX 


ED. NORVELL & AL. WILSON 
Proprietors 
21 Tokeneke Rood — Phone 5-0325 
DARIEN, CONNECTICUT 








Combination greetings and shoppers’ list used by the Tool Box. 
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YOU SHOULD STOCK 


CHICAGO “Safety Plus” Screw Products 
@CAP AND SET SCREWS 
@ SOCKET SCREWS 
@ TAPER PINS e NUTS @ STUDS 
@ They’re Quality Made to be Trouble Free 
@ They’re better packaged for easier stock 
room service 
@ They’re a greater profit line for you to 
feature for replacement in ALL fields of 
manufacture 


Ask for CHICAGO and get “Safety Plus” from 
your HARDWARE DISTRIBUTOR today 


CHICAGO SCREW COMPANY 
2509 Washington Bivd. * Bellwood, Ill 


it attracted attention from many. 


Printed on 8% by 11 in. green 
stock the firm’s combination greet- 
ing and check list was mailed to 
the 5700 individual names on its 
complete mailing list. The “SPUG” 
mailing was used in connection 
with the firm’s first Christmas, and 
the idea ties in with the partners’ 
policy of emphasizing useful mer- 
chandise whether it be a seasonal 
or a year ’round item. 

The message portion of this self 
mailer had, in addition to a picture 
of Santa and a reindeer head, a 
list of five gift categories for him, 
her, the children, the dog and the 
home. 

The address portion had the 
firm’s postal permit number, firm 
Name and address and a small cut 
of the front of the Tool Box. 


The circulars cost $102, including 
tax, two folds and stapling all 
ready for addressing. It cost ap- 
proximately one half of one cent 
for addressing and 1 cent each for 
Mailing under the firm’s postal 
permit. 

As Ed Norvell says of this pro- 
motional piece, “While we have no 
accurate check on the results, it ap- 
Pears that the mailing was suc- 
cessful for general publicity.” 











STOCK THESE 
HIGH PROFIT 


LANCO HANDY 
FARM CART 


Ideal for milk cans, baled hay, 
grain, machinery. Use of custom- 
ers’ old tires makes selling price 
attractive. ‘“ 


a 





UTILITY TRUCK 












LANCO BAG 
TRUCKS 


For grain and feed 
bags, baled hay, heavy 
boxes, etc. Minneapolis 
Bag Model illustrated, 
many others available. 


LANCO 


Economical, rugged 
truck for store and 
stock room use. Ex- 
ceptionally light and 
maneuverable. 














KAUFMAN 
HEDGEMASTER 


The only electric trimmer 
with DOUBLE Action 
BOTH BLADES MOVE 








Will 
outperform 
any ; 
other 
Trimmer 
on the 5 
market! a 
Duo-position 104%," cutting 
head may be locked in 
either of two positions for 
more convenient cutting. 
The only trimmer 
with a two-position 
center-point handle 
for easy one-hand 
operation. 


Write today for 
complete information. 


KAUFMAN MFG. CO. 


549 So. 29th St., Manitowoc, Wisconsin 
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Ses Selling 


Rods in America 
PRICED FOR THE MASS MARKET 


Premax Rods 


—are full of eyé appeal 
—are priced right 

—will stand the gaff 
—are available 


See Them 


at the National 
Hardware Show 
New York. Oct. 8-12 


BOOTH NO. 741! 
PREMAX PRODUCTS 


DIVISION CHISHOLM-RYDER CO., INC. 


5121 Highland Avenue, Niagera Falls, N. Y. 
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DESMOND- SIMPLEX 


gives you more 


Customer Appeal 


Heavy, rugged appearance, and high lustre 
red enamel finish give Desmond-Simplex 
Utility Vises extra eye appeal in any dis- 
play. Your prospect can quickly see the 
extra features that make these vises best 
buys for home, farm, or shop. Four sizes 
meet all requirements. 





> = 
DESMOND-S 


gives you more 





Customer Value 


(1) Hardened steel jaws fit on shoulders 
on casting, stand heaviest blows—replace- 
able. (2) Pipe jaws. (3) Hardened steel 
cut-off tool. (4) Anvil with horn for 
pounding. (5) Steel channel slide for 
greatest strength, enclosed main screw. (6) | 
Swivel base, locks in position. (7) Steel 

handle, non-pinching type ends. 





fon, i 


DESMOND-SIMPLEX 


gives you more 
Customer Pre-selling 


Desmond's National Advertising in Popular 
Mechanics, Home Craftsman, Jobber Topics, 
and Industrial Arts and Vocational Educa- 
tion builds acceptance for Desmond-Simplex 
advantages, helps you capitalize with attrac- 
tive display stand, posters, and pennants. 
Ask your Hardware Wholesaler for details 
on the Desmond Sales-Proven Vise Display 
Deal . . . THE DESMOND-STEPHAN 
MFG. CO., URBANA, OHIO. 
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Holiday Displays that Sell 
Staple Items as Gifts 


Holiday Display for Pet Lovers 





Swank's, Johnstown, Pa., carried the gift specialization idea into the canine world k; 
featuring i1 a lobby display this window of gifts for dogs. A variety of dog goods got 
attention at different window levels. The sign read: "For Your Pet. Some Gift Suggestions. 


Fireplace Equipment Has Holiday Appeal 





Fireplace equipment has an especially strong appeal to homeowners at Christmas, both 

as items for gift giving and for beautifying their own homes for holiday entertaining. 

The H. E. Schantz Co., Caldwell, N. J., gives added eye appeal to this bright line by 

simply displaying it on white batting on a four-step display unit, in the center aisle 
of the store. 
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Free Children's Movies 
Lures Shoppers 


A community sponsored free 
movie for children paid dividends 
for parents, children, and mer- 
chants of Bothell, Wash., during 
the last Christmas season. 

A movie was shown at the 
town’s local theatre every Satur- 
day afternoon for six weeks pre- 
ceding Christmas. Admission, for 
children only, was free, the bill be- 
ing paid by the Bothell Commer- 
cial Club. 

From the point of view of the 
merchants, the showing was highly 
successful for it attracted many 
shoppers to Bothell who otherwise 
would have gone elsewhere. 

And parents, particularly, ap- 
preciated the opportunity to leave 
their children safely at the movie 
while they visited the town’s stores. 

Bob Mohn of the Jones and Mohn 
hardware store in Bothell, feels 
the promotion repaid his firm in 
the extra Christmas business vol- 
ume that came its way. 

The theatre owner charged the 
commercial club the low rate of 
$25 per showing, virtually at cost. 

Every showing was packed with 
approximately 500 children, and 
the success of last year’s effort was 
so pronounced that Mr. Mohn ad- 
vocates having free movies for the 
ino well ts children every Saturday of the 


og goods got F year. 
Suggestions.” Sa 


Small Gift Lantern 


Colored and packaged to make an 
eye-catching appeal, this Comet 
(8% in. tall) fire-red color lan- 
tern has gift appeal for sportsmen, 
scouts, and for emergency use in 
the home. Four color counter dis- 
play packed free with every half- 
dozen. R. E. Dietz Co., 225 Wilkin- 
son St., Syracuse 1, N. Y. 








HARDWARE HUMOR 
By Hardware Age 








‘istmas, both 
entertaining. 
ight line by 
center aisle 


“Actually, | have no use for a cant hook, 
but I'll own one tool that everybody won't 
be borrowing." 
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N. ow’s the time to cash in 


on winter! 





ERE’S a display piece with real “sell” in it. In your windows 
H or on your counter, it acts as a powerful point-of-purchase 
sales aid that will help you get more window glass business. This 
is the season of the year when folks are preparing their homes 
for winter. That means the replacing of broken panes, as well as 
the repair and construction of storm sash. 

This colorful, attention-compelling card tells the whole story 
quickly and concisely. It helps you capitalize on the national rep- 
utation of Pennvernon as “window glass at its best.” Your cus- 
tomers know that Pennvernon Window Glass is unexcelled; that 
it has a brilliant surface finish on both sides, permitting its in- 
stallation either side out. 

Your local Pittsburgh Plate Glass Company branch or jobber 
can give you all the information about this new Pennvernon 
display card. He can tell you too about the rest of the complete 
program we’ve arranged to help boost your sales 
of Pennvernon Window Glass. Pittsburgh Plate 
Glass Company, 2266-1 Grant Building. Pitts- 


burgh 19, Pennsylvania. 


Pennr CIT1O/t - window glass at its best! 


Ip PAINTS GLASS - CHEMICALS - BRUSHES - PLASTICS 


PitTrsesvueo w# PLATE GLASS COMPANY 











DON’T FORGET 
TO PUT DOWN 


\ 
\fa 


ga 
BECAUSE OF ITS 


L-O-N-G L-A-S-T-I-N-G 


SHARPNESS 
IT’S THE BLADE YOUR 
CUSTOMER WANTS 


Got your ‘Want Book” handy? Put down 
“Griffin Hack Saw Blades.” Thousands of 
hardware retailers make it a point to write 
“Griffin Hack Saw Blades” because they 
know that Griffin means Long Lasting 


Sharpness. 


Long Lasting Sharpness is the one quality 
your customers look for in hack saw 
blades. Griffin has been making the high- 


est quality saw blades since 1880. 





‘SHARPNESS, 


~% 


Display-Packed At No Extra 


Charge, For More Sales. 





G. W. GRIFFIN CO. 
Franklin, New Hampshire 


General Sales Agent 
John H. Graham & Co., inc. 
105 Duane Street, New York 8, N. Y. 
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Publishes Holiday Tabloid 
To Sell Gifts and Services 





Animated monkey, beating a drum, in the center of this toy display of Wolff, Kubly & 

Hirsig, Madison, Wis., drew the excited attention of youngsters. To get children and 

parents to the store the firm ran a special 20-page tabloid Gift Guide in a Madison 
newspaper. 


Though Wolff, Kubly & Hirsig, 
Madison, Wis., has one of the 
largest hardware store toy depart- 
ments in the Mid-West, which in 
itself is a big draw, in order to 
get the maximum sales out of the 
over-all Christmas business poten- 
tial the firm last year, borrowed 
a note from the promotional note 
book of department stores and ran 
a 20-page Gift Guide in the local 
newspaper. 

Almost immediately the re- 
sponse to this giant concentration 
of holiday gift suggestions made 
itself felt in the number of mail 
and telephone orders that poured 
in and the increase in gift shopper 
traffic in the firm’s two stores. 

Arranged in tabloid style as a 
self-contained section in the Wis- 
consin State Journal, which has a 
circulation of 76,000 in Madison 
and the surrounding area, the 
Gift Guide made its appearance 
on November 26, 1950, with a two 
color, red and green cover, packed 
on the inside pages with toys, 
tools, appliances, and every con- 
ceivable item in the store’s stock 
that could be given Christmas gift 
appeal. 

But not only did the tabloid sell 
merchandise, it sold the idea of 
keeping the Guide on hand as a 


ready reference and emphasized 
the store’s services. The fact that 
the Guide could be detached from 
the newspaper edition and saved 
by householders, was one of the 
deciding factors in its use by the 
store. 

On one page, the firm promi- 
nently announced: “We have done 


everything possible to assure 
ample quantities of the items 
shown in this Gift Guide. How- 


ever, to avoid the possibility of 
any disappointment, we suggest 
you place your order now.” The 
suggestion was made to “Order 
by Mail or Phone—But Join the 
Fun at the Store if You Can.” 

Other copy that stressed the 
advantages of buying Christmas 
gifts at Wolff, Kubly & Hirsig, 
were: “Free Delivery Within the 
Madison Trade Area”—‘“Use the 
Handy Mail Order Coupon on the 
Back Page”’—“Take Advantage of 
Our Convenient Lay-Away Plan” 
—Listen to Santa Claus on WIBA, 
Monday through Saturday.” 

There was an additional special 
distribution of about 10,000 book- 
lets of 28 pages each, size 9 by 12 
inches, containing pictures and de- 
scriptions of gifts, completed the 
extensive merchandising program 
of this Wisconsin store. 
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Santa has been one of the most 
popular store promotions over the 
past few years. He is on the air 
15 minutes daily. Introduced by 
Christmas music, he reads letters 
which boys and girls have sent 
him and in commercials weaves an 
invitation to both youngsters and 
their parents to visit the firm’s 
stores. 

Early advertising of Christmas 
gifts combined with the store’s 
Lay-Away service to build a large 
total holiday volume. Specially 
designed Christmas placards, in 
bright colors, announced, “Buy It 
Now on Our Lay-Away Plan—a 
Small Deposit Holds Any Pur- 
chase,” were placed at strategic 
spots throughout the store to in- 
duce early buying. 

So successful was this promo- 
tion that by Dec. 1, hundreds of 
Lay-Away items were put away 
for storage and future delivery, 
and the heavy Lay-Away rate con- 
tinued almost until the last few 
days before Christmas. 

Wolff, Kubly & Hursig also 
decorated its stores for the holi- 
days. Some of the counter ends 
were given over to special toy dis- 
plays. These spots were painted 
in green and white, to simulate 
tree-covered slopes. Silver bells, 
colored lights and other appropri- 
ate decorations carried out the 
holiday effect. 


Catalogs Boosted 
Toy Sales 150% 


Record toy sales, last year, were 
attributed to the mailing of 1,000 
Toy Yearbooks, by Jim Lundy, 
manager of J. A. Mahoney, Inc., 
hardware store located at Deming, 
N. M 

“We sold 150 pct more dolls 
than in any previous holiday sea- 
son, and we had less carry-over 
than in any other year. 

“After they had received the toy 
catalog, published by the Toy Guid- 
ance Council, many of our custom- 
ers came in to make lay-aways on 
the toys they had checked off. We 
think the use of the booklets has 
also resulted in the sale of more 
toys throughout the year, for birth- 
days and other occasions,” said Mr. 
Lundy. 

The New Mexico store also uses 
a monthly syndicated magazine, im- 
printed with the store’s name, 
which it mails to 500 customers. 
The store also makes three or four 
post card mailings each year. 
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AGAIN! 
YOU CAN BUILD PROFITS 
WITH REPUTATION 









ae 


ae 


CORRECTLY HARDENED RIGHT 


JAWS AND TEETH 


RUST AND CORROSION RESISTANT 














he GOMMREZ Siillson stan 
with the New Finish at the 


NATIONAL 
HARDWARE 
SHOW 


— Standard of Quality Since 1869 


| Today, the Walworth GENUINE Stillson 
wrench is sold at hardware counters all over 
America. Design- and quality-wise, it is 

the standard by which all other wrenches may be 
judged, and it is known everywhere as the 

wrench with “TEETH THAT KEEP THEIR BITE.” 
A new process of heat treating, and a special electroplated 
zinc coating makes the Genuine Stillson hard, strong, 





tough, rust and corrosion resistant. 

The Genuine Stillson comes in a full range of sizes from 6” to 48” 
«and with the ever-growing demand it will pay you to have 
a stock of Genuine Stillsons on hand. 

Order from your jobber. 


WALWORTH 


valves and fittings 


60 East 42nd Street, New York 17, N. Y. 
DISTRIBUTORS IN PRINCIPAL CENTERS THROUGHOUT THE WORLD 
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@ Time saved by the Oster 
POWER VISE STAND quickly 
pays for its low cost. Then 
comes the real “pay-off.” The 
machine keeps handing you 
money —in time and labor- 
saving on every threading job. 


Exclusive “Auto-Grip” Chuck! 
This automatic-gripping front 
chuck is standard equipment 
on every OSTER POWER VISE 
STAND. No bars or wrenches 
needed! Grips any kind of 
pipe automatically! 


Write for complete catalog 
information NOW! 


POWER VISE STAND 


Standard range Ve” to 2” pipe. Range with 
Drive Shaft 2/2” to 8” pipe. 


THE OSTER MFG. CO. 


2028 East 6lst Street « Cleveland 3, Ohio 





The Pay-Off | 
















it 


the most amazing 
circular saw blade 
A ever developed! 





the 


11 MAJOR IMPROVEMENTS THAT MEAN 
FASTER SALES . .. MORE PROFIT FOR YOU! 


The plane-like cutting action of the new Safti-Cut 
actually produces cuts so smooth and true they 
can be edge-glued without additional finishing. 

And, since the cutting teeth (only 8 or 12) 
project only 20/1000” above the non-cutting edge, 
serious accidents due to ‘‘kick back,’’ are almost 
eliminated. 

These important features, plus less blade noise, 
30% less power consumption, easier resharpening 
and faster cuts, make it the easiest and fastest 
selling circular saw blade ever developed. Avail- 
able in all sizes and types of arbor holes. 








PRICES 
dia._|_6 in. | 7 in. |_8 in. | 9 or 10 in. 
8 or 12 
tooth | 3.60 | 4.25 | 4.89 6.09 











Write for information on Western's complete line of 
circular saw blades, including the revolutionary new 
Safti-Cut, today! Liberal discount. 


Western Saw Manufacturers, Inc. 


1840C West Washington Bivd., Los Angeles 7, Calif. 
Agents, wholesalers, jobbers and retailers wanted. 








Tools Get Spotlight as Gift Goods 





Patterson Bros., downtown New York City hardware store, showed tools, more tools and 

tool chests in this window using tinsel, foil, cellophane and manufacturers’ display pieces 

for decorative effects. Tool chests, some made to Patterson's specifications and others 

from manufacturers’ regular stocks, were priced from $14.95 to $99. Panels at bottom 
of window featured tool items priced from $2.25 up. 


Displays Create 
The 
Gift Idea 


Demonstrations of power and 
hand tools have long been a domi- 
nant factor in the merchandising 
of these lines at the two stores of 
Patterson Bros. in New York City. 
The downtown branch, which used 
this eye catching holiday window, 
featured goods which are offered 
the year ’round. By adding some 
attractive but not too elaborate 
holiday festoons and trim, the store 
made top-flight Christmas gift sug- 
gestions out of them. 


This colorful window was the 
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EMBURY 


The Lantern with the 
Automatic Standing Bail 


. handle always 


upright, ready to grasp. 


We: EMBURY MANUFACTURING CO 
WARSAW, NEW YORK. US. A 


EMBUR 


LANTERNS & TORCHES 


means of making immediate sales 
of featured tools and accessories 
for gift purposes. It also im- 
planted in the minds of many down- 
town businessmen the idea that 
they must later make such pur- 
chases. Long after the window was 
changed shoppers came in to buy 
“that $99 tool chest you showed be- 
fore Christmas,” or some other 
merchandise displayed at the same 
time. 

Patterson’s window made full use 
of numerous gift wrap materials 
and special packages provided by 
well known manufacturers, who 
produced these sales aids to help 
push their year ’round goods as 
gift suggestions. Other merchants 
find the same policy a big assist in 
adding to their holiday season sales 
volume. Carded items, also fea- 
tured the year ’round, were dis- 
played along the base of the win- 
dow. Brief copy was featured and 
the items themselves helped tell a 
major portion of their sales story. 

A companion window of the same 
size, not illustrated, carried out the 
same plan of merchandising other 
year round lines. 
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Ben-Hur Dealer* Sells 14 Freezers 
in 2 Days with this Freez-R-Pak 


Combination Offer! 


*Radio Center, New Orleans 





Ben-Hur 13.1 Cubic Foot Freezer. 
Others: 8.5, 16, 20 cubic foot sizes. 


Ben-Hur ‘‘FREEZ-R-PAK'' Get-Started 
Kit — $39.25 Value offered with 
each Freezer Sold 


This $39.25 FREEZ-R-PAK “Get Started” 
Kit is the year’s greatest sales-builder in 
freezers! Contains a full season’s supply of 
nationally advertised packaging supplies and 
equipment—enough for hundreds of pounds 
of foods. Saves your freezer customer on 
initial food freezing investment—and shows 
him how easily food can be packaged and 


<aitt O84 Slump o> 







» 


F” Guaraniecd by © 
Good Housekeeping 


9 45 apvranstd wit 











frozen at home—for lower food costs. It's 
typical of the powerful merchandising help 
that BEN-HUR dealers enjoy—for treezer 
sales-leadership and profit. Ask your Ben- 
Hur Distributor for all details—and the 
feature-by-feature story on BEN-HUR Farm 
and Home Freezers that make it your 
fastest selling line today. 


BEN-HUR MFG. CO., Dept. HA, 634 East Keefe Avenue, Milwaukee 12, Wisconsin. 
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NOW! see tHe NEW 








Here’s the general 
urpose power tool your customers 
have been waiting for! See it in action— 
watch it Rip, Crosscut, Dado, Bevel—check all its 
features and then note its low price Yes, you'll 
agree, here's the tool that’s made for sales! 
FEATURES DEPTH-BEVEL-RIP GAGES 

Depth gage graduated from 0 to 1%” depth, Bevel gage 
graduated from 0 to 45° angle, Rip gage adjustable 
sideways, Visual guide for accurate cuts, Safety-yoke 
for rigid connection and safety, 90-DAY FACTORY 
GUARANTEE 

CUTS 1%”, or 2x4 by turning over 
,s@eeeeeeeeeeeeeee @ 

FAIR TRADE RETAIL PRICES 

(Dealer Discount 333%) 


No. 445 “ARCO-SAW” with all Gages $115° 
and 4” “HYCARBON” Crosscut Blade. 
No. 444 “ARCO-SAW’’, same as above, less gages 
Has accurate Visual Guide. STILL ONLY. .$9.95 
No. pan al DEPTH- apt rye RIP GAGES. Easily at- 
to any No. 444 “ARCO-SAW’ $1.95 
, HY CAR BON” ‘Blades. 4” Crosscut or 4” 
Combination on $2.00 
DEALERS—Order from your Jobber ‘today or write 
direct for our new catalog sheets. 


ARROW METAL PRODUCTS CO. 
Dept. HA-9, 140 West Broadway, N. Y. 13, WN. Y. 








THROUGH 
| 


FROZEN FOODS 





quality sparkles 
in every facet... 


DIAMOND RINGS 


for men and women... 











Distinctively 
styled mount- 
ings set with 
individually se- 
lected full-cut 
center dic 
monds 


FULLY GUARANTEED 
NATIONALLY ADVERTISED 
Sold only through Wholesalers 


For full details, ask your Jobber Salesman 
or write 


HALLMARK Ring Corporation 
Harry Aronson, President 
5 NORTH WABASH AVE, CHICAGO 2, ILLINOIS 


x 
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Sanelles 


have been sold in the past 


26 YEARS 


than all other step-on cans 





Model S-20, 20 qts. Also 12, 14 and 
16 qt. sizes. 


SANETTE WAXED BAGS 


Popular-Priced 
Pick-up Item 


Packed 50 to a colorful 
dispenser carton, these 
bags save wrapping gar- 
bage; keep pail clean. 3 
sizes . . . fit all cans, 


MASTER METAL 
PRODUCTS, Inc. 


321 Chicago Street 
Buffalo 4, N. Y. 
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Cause for Caution 
In an 


Expanded Economy 


Business men need not be too 
concerned about the present but 
they should now be thinking about 
the future, Henry H. Heimann, ex- 
ecutive manager of the National 
Association of Credit Men, says in 
his Monthly Business Review. 

He points out that while business 
is producing now at a high volume 


| and that sales are mounting, net 


earnings are declining. And, he 
warns, if profits are lower with 
such a tremendous volume of sales 
what will happen if sales decline? 
Will they reach the point of an in- 
adequate return, and what will be 
the return on business investment 
when the sales decline further but 
the high production cost, including 
the high tax cost, continues? 


High Consumption 


The head of the national organi- 
zation of credit and financial execu- 
tives points out further that in 
previous years high consumption 
has supported our production ca- 
pacity, but that in recent years 
when our domestic consumption 
lagged we have engaged in world- 
wide distribution of our goods al- 
though such programs have added 
to our debt. The domestic price 
support, domestic stockpiling, sub- 
sidies, and a further worldwide 








distribution will again add to our | 


debt, he pointed out. 


Debt Economy 


“We are not only in a defense 
economy but we are also in a debt 
economy,” Mr. Heimann says. “The 
defense needs in time may be stabi- 
lized; the debts we are incurring 
to build this activity will be with 
us for a long period of time. These 
debts are not alone government 
debts but individual and business 
debts as well. In the past, periods 
of heavy accumulation of debt (as 
in 1929) caused us no end of 
trouble. Today, with high tax 
levies requiring an unusual cash 
balance, they will be even more 
difficult to service and control. 

“The consequence of the tax load 
will not reveal itself at once. Over 
the longer period of time it will 
present the difficult problem of ser- 
vicing, liquidating or even amortiz- 








get off to 
a fast start 
with 
MELNOR! 


#600 
Swingin’ Spray 


A 


Square Squirt 
T y 
. ad 


pulling in heavy 
traffic wherever 
they’re stocked 


ee Oe a ae 







At the National Hardware Show 
BOOTHS 257 & 258 ‘ 
EO Na BI ES POS — 


MELNOR metat PROOUCTS CO., Inc. 
112 Lafayette Street, New York 13 
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A Puritan maid wouldn't stand 
a chance 


Beside this lovely creature. 
But Puritan Sash Cord can't be beat. 
It's tops in every feature! 9%, 


aKes severe 
Strain 





Use letterhead 

to request free 
sample hank and 
information about 
the complete 


Puritan line 


Mint OR BREFUND On 
“a c * > 
© Guaranteed by @ 
Good Housekeeping 
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PURITAN CORDAGE MILLS, INC. 
(Manufacturers) Louisville 6, Kentucky 


HARDWARE AGE, SEPTEMBER 20, 1951 





ing debt. Even in the present situa- | 


tion of high inventories, high 
business loans, high real estate 
debt, high accounts receivable, col- 
lections are slowing up. These are 
times for business statesmanship 
and business courage to do the un- 
popular job of management as a 
matter of self preservation.” 


Widespread Effects 


The constant presence of infla- 
tion in our economy is another dis- 
turbing factor of which manage- 
ment must never lose sight even for 
an instant, Mr. Heimann adds. Its 
consequences reach every one of us. 
Citing the skilled workman as a 
case in point he shows that though 
the worker may be getting twice 
as many dollars for his labor he is 
getting back only half the dollars 
which he has saved. As he deposits 
twice as many dollars in the bank 
from his inflated paycheck the same 
inflation robs his savings account 
of an equal amount. 
too must get twice as many dollars 





The farmer | 


for his crops if he is to be in as | 
good a position as he was before | 


the value of the dollar began to 
deteriorate. 

If, however, the farmer, the 
laborer, and the people living on 
fixed incomes were all to demand 
economy and a good fiscal policy in 
Government, Mr. Heimann says, 
there is still time to salvage a de- 
cent monetary yardstick and a 
stable value for the dollar. 


we @ 


HARDWARE HUMOR 
By Hardware Age 














"How do you expect to sell ash 
and hickory when knotty pine is 
all the rage?" 


| 
| 
| 
| 
| 
| 








Now available 


in colorful carton! 


ANDROCK 
BEATER 


(Stainless Steel Wings) 


with PYREX 
1QT. MEASURE 





No. 1532 


Packed in one colorful carton — 
to sell as one unit — is an Androck 
Beater with a Pyrex 1-Quart 
Measure. Beater -has stainless 
steel wings and splash-proof cover 
specially designed to fit Pyrex 
measure. Carton developed for 
mass display in window, counter, 
or center aisle. It's a timely pro- 


motional item — get prices now! 


THE WASHBURN 


COMPANY 


WORCESTER, MASS. @ ROCKFORD, ILL. 
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Give your 
Customers 





Flexiseal Glazing Compound is 
ideal for wood, steel and aluminum sash, 
painting, filling cracks, nail holes, boat 
seams, etc.—inside or out. 

Your customers will recognize the su- 
periority of FLEXISEAL GLAZING COM- 
POUND. Its extreme whiteness and bril- 
liance of color... its fine smooth buttery” 
quality...its clean fresh odor...no wonder 
Flexiseal Glazing Compound continues to 
grow in volume of sales. Because of tech- 
nical research, continued laboratory 
development and production control, 
FLEXISEAL has become the Tested Quality 
glazing compound the trade wants. 


FLEXISEAL’S important 
selling features... 


@ Easily applied, Flexiseal sets quickly with 
@ tough surface skin, but remains pliable 
underneath. 


@ Has longer life than putty. 

@ Flexiseal has longer string. 

@ Flexiseal adheres tenaciously. 

@ Won't crack, crumble, blister, wrinkle or stain. 


Compare Flexiseal prices against your 
present costs! 


Order from your jobber or write us. 


FREE: newspaper mats, counter dis- 
play card, etc., on request. 


LANDEN PUTTY WORKS, Inc. 


MALDEN, MASSACHUSETTS 
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Hardware Show Exhibitors 


(Continued from page 262) 


Dayton Bait Co:..........465. 942 
SO eee 54 
a 445 
Decorative Cabinet Corp..... 535 
RN ee eae 553 
Dell Publishing Co. ......... 1012 
Charles H. Demarest, Inc..... 866 
Denison-Johnson Inc. ....... 995 
SEMIN | 5554-9 a vine Sewanee 1002 
Dennis-Mitchell Industries .. 248 


Derby-Shelton Silver Co.....588A 
oe 591 & 592 
Dewey & Almy Chemical Co.. 947 


Bill DeWitt Division........ 819 
Dexter-Wayne Co. .......... 401 
Division Lead Co. .......... 524 
Douglas Machine Products 

as aa trae Mat acanaiaisisxesie: Him as 347 
Dover Stamping Co...... 549 & 550 
Downing Trading Corp...... 552 
Dremel Mfg. Co........ 318 to 321 
J. A. Dubow Mfg. Co......... 409 
Dudley Sports Co........... 402 
Oe 8 470 
i) ae > 513 & 514 
Duralast Corp. .........000- 631A 
Duratech Mfg. Corp......... 417 
Donald Durham Co.......... 512 


Durkee-Atwood Co. ......... 289 


Duro Decal Co., Inc.......... 309 
Durst Mtg, Co., tnc.......... 80 
E 
EZ PainTr Corp......... 230 & 231 
ES > a ar ae 78 
Eagle Rule Mfg. Corp........ 131 
Eastern Duo-Fast Corp...... 207 
Eger Bait Mfg. Co........... 986 
Empire Brushes, Inc......... 58 
| Empire Specialty Footwear 

2 i eee ne ne 412 
Empire Sporting Goods Mfg. 

ON a ie 414 
Engineered Products Co..... 41 
pS eee 334 
Enterprise Mfg. Co...... 710 & 711 
Lou J. Eppinger Mfg. Co..... 803 
Erekta Fence Corp...... 597 & 598 
Eschelman, Chester L., Co.... 526 

| Esco Chain Works, Inc....... 242 
QS So ee ere 74 





Glen L. Evans, Inc.....827 & 828A 
Exact Level & Tool Mfg. Co., 


|” ARR ene SB-og eae 45 
Fabrico Mfg. Corp........... 955 
Fadden Pump Co............ 430 
Fairchild Industries, Inc..... 40 


W. W. Paris Mig. Co......... 815 
PGROE CONS. 6 6.cseicc vase 207 
Federal Engineering Co...... 284 
Ferry-Morse Seed Co........ 218 
Firearms International Corp. 915 
Firestone Plastics Co........ 4&5 


Firestone Tire & Rubber Co..4&5 
Fiske Brothers Refining Co. 


Lubriplate Div. .......... 817 
Fix Spinning Reel .......... 814A 
Fletcher-Terry Co. ......... 8 


Florida Fishing Tackle Mfg. 


SR ee dissin denny. Wie's 836 
Follows & Bate, Ltd......... 208 
Ford Motor Co... ..0ssecces 1004 
Forsberg Mig. Co... 60600 23 
Frabill Mfg. Co......... 739 & 740 
Franklin Glue Co........6.. 274 
Franklin Lock & Hardware 

cei las ae os Ain seis eure 324 
B. &. Freed & Co... <2 ss ccc 946 
ia Sk) re 437 
French Industries, Inc....... 905 


Fuller Tool Co., Inc.....251 & 252 


G 


J. L. Galef & Son, Inc........ 1000 
Charles Garcia & Co., Inc. 

878 & 879 
EES oc. 600 vine s Sens 272 


General Floorcraft, Inc..240 & 241 

General Hardware Mfg. Co., 
DN a Wii ncs we euenn he a adateiese 90 

Gensco Tool Div., General Steel 
Warehouse Co., Inc... .205 & 206 


Gephart Mfg. Co........ 820 & 821 
Otto Gerdau Co............. 848 
Gilbert Mfg. Co. Inc......... 444 
Gilbert Plastics, Inc......... 579 


L. H. Gilmer Co. Div., U. S. 


Cg rr 42 
Gits Molding Corp........... 238 
Glad Rag Products Corp..... 290 
B. F. Gladding & Co., Inc. 

831 & 832 
0 ee 716B & 717 
ee ee oe ee 65 
Goldblatt Tool Co........... 554 
oe a 442 
Gordon & Lewis............ 282 
Gorman-Rupp Co. .......... 268 
Gotham Industries ......... 541 
Grand Central Mills, Inc..... 432 


Grant Pulley & Hardware Co. 542 
Great Lakes Products, Inc.... 862 
Great Neck Saw Mfrs., Inc. 


55 & 56A 
Griffith Tool Works......... 254 
Griffon Cutlery Corp......... 31 
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Booth No. 


Bradley E. Grimes Co., Inc... 975 

Griswold Mfg. Co....... 327 & 328 

Grumman Aircraft Engineer- 
 epecwsiuswuds aan 1013 


Gudebrod Bros. Silk Co., Inc.. 721 


H 


Hallmark Watch Corp....... 407 
Hambro House of Design.... 618 
Hamilton Glass Co., Inc...... 434 
Hamilton Metal Products Co. 

293 & 294 
Hancock Mfg., Inc........... 611 
HARDWARE AGE ...... A &122 
Hardware Institute ...... 37 to 39 


Hardware Products, Inc... ..114C 


Hardware Retailer ......... 128 
Har-Lee Rod, Inc............ 872 
Harrington & Richardson 
Ce ke an eat 807 
Harvard Metal Products, Inc. 283 
ee 416 
Heat-Timers Corp. .......... 260 


James Heddon’s Sons...725 & 726 


Ee eee 707 | 
Hellion Lure Products..... 1008A | 
Henkel-Clauss Co. .......... 235 | 
mentey & Co., Inc...... 25.5. 408B 
Herbrand Div., Bingham- 
ee 14 


Herculean Appliance Corp... 339 
Herman’s Novelty Mfg. Co... 267 


John C. Herschel ........... 902 
H. Hertzberg & Son, Inc...... 236 
George Hine Products Co..... 801 
Hirsch-Weis Canvas Products - 
RN ste bres aca msnetdiaik eee 1005 
Hofschneider Corp. ........ 884 
Homestrand Inc. ........... 515 
Hook Scraper Mfg. Co....... 99 


Horrocks-Ibbotson Co...718 & 719 
Horton Bristol Mfg. Co. 


828B to 830 
E. H. Hotchkiss Co. ......... 523 
House of Cutlery .......... 1007B 
Housewares Review ........ 612 | 
Huffman Mfg. Co............ 310 
Hurricane Import Co........ 936 
Husqvarna Rifles ........... 992 
a 89 
Hy-Ko Products Co.......... 443 
Hy-Score Arms Corp......... 971 
l 
Imperial Brass Mfg. Co...... 271 
Imperial Knife Associated 
GRE waihkw renee eee 76&77 
Imperial Knitting Co........ 408A 
Independent Lock Co...... 92 & 93 
Industrial Synthetics Corp. 60 & 61 
E. Ingraham Co............. 121 


International Golf Products.. 460 

International Oil Burner Co..431B 

International Plumbing Mfg. 
EAS eS 237 
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MELL-HOFFMANN 


@ The familiar items show here are representative of the wide range of 
Mell-Hoffmann merchandise ...complete, dependable in quality, con- 
stantly expanding with the addition of new and sales-sure items. From in- 
expensive counter items such as a salt-and-pepper set to the versatile and 
popular ‘“Tote-Table’’, every item is built to established standards of 
genuine utility, excellence of construction and workmanship, worthwhile 
value honestly priced. Count on Mell-Hoffmann products for lasting cus- 
tomer appeal that pays year-around profits to you. Get full details now... 


























SEE YOU 











PANEL BAR 
WRENCH SET jy 


VLCHEK 


[io 


When You Sell a Set 
You Sell 5 or 6 Wrenches 
at a Time 


Of ayo Sell Seta! 


cS Pi 
: pp 


4 





A beauty of shapely 
design —in carbon steel — 
Panel Bar 


Head fits nut 
perfectly 







SIZE 


Narrow bar for minimum 
weight and to decrease 
clearance required between 

obstructions 











Your choice of two finishes: 


NATURAL BLACK 

VELCO BRIGHT 
Sets supplied in 

5- or 6-piece 


THE VLCHEK TOOL COMPANY 


3001 East 87th Street « Cleveland 4, Ohio 


VLCHEK 


A COMPLETE LINE OF 
HIGH-GRADE FORGED TOOLS 





324 














Booth No. 


Interstate Bedding Co....... 994 
Irmanton Products Co....... 450 
Irolite Finishing Co......... 574 
Irving-Cloud Publishing Co.. 446 
Iwan Brothers, Inc........+ 539 
J 

Jackson Mfg. Co. Inc.........- 603 
A. G. Jacobus’ Sons Inc...... 115A 
Jay Kay Metal Specialties 

| Se eS oy ee rorrrey 
JOTGR TACMIOS COs. 6 5ceiccness 882B 
Jiffy Enterprises, Inc........ 520 
Louis Johnson Co............ 712 
Johnston Lawn Mower Corp. 35 
F. B. Jones Mie. Co.........3 259 


Justrite Mig. C0.. ...05 cscs 545 


K 


Kalo Metal Craftsman, Inc... 209 
Kasselberg-Griffith Co. ...... 405 
Kautzky Mfg. Co., Inc........ 910 
Keezer Mig; Co., Inc.........+ 458 
Keiding Paper Products Co... 943 
Bet LOCK CO., TCs... 66 es cs 298 
Rg 546 
| Kessler Arms Corp.......... 809 
| Kilian Tackle Co............ 880 
King Cotton Cordage........ 100 
King Paint Roller, Inc....... 563 
Knape and Vogt Mfg. Co..... 224 
Knickerbocker Metal Guild 
eer eae ee 569 
Knickerbocker Rubber Co.... 573 
ee ee eee 993 
Kracuter & Uo.,. Inc........00 202 
Kravex Mio. Corp........00. 595 
John C. Kremer, Inc......... 925 
Victor J. Krieg, Inc.......... 433 
Kwiksand, Inc. ............ 588B 
L 
Ree OURS os big .osi0-5:4.9)aiso's 212 
Lake City Tackle Products Co. 813 
Landon Laboratories ....... 909 
De. CUPPED. ..0:0.0450 0s000 585 
Langley Corp. ........ 733 & 734A 
Ng ere 568 
Lawrence Tackle Mfg. Co.... 810 
Leetro Weld, Inc... 62.65. 227 
Ce @ OS eee 105 
Leupold & Stevens Instru- 
Ea ee 1006B 


Liberty Hardware Mfg. Corp. 340 
Liberty Steel Chest Corp..... 560 


Lincoln Mfg. Co., Inc........ 623 
David Linzer & Sons, Inc. 
299 & 300 
Lockwood Hardware Mfg. Co. 
92 & 93 
Bogen Mie, Co., Ic... « <0... 582 
Lombard Governor Corp..... 590 
Mm. Loren @ Co., INC... ..0:00.05.0: 221 
Andy Lotshaw Co........... 1003 
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CUTLERY 


For over 100 years, the name 
“Lamson” has meant outstanding 
cutlery—that is easy to sell—and 
sure to satisfy your trade. 


Your customers will want 


Lamson—to use themselves or 
choose for others. 


CARVING SETS 





Stag Carving Set 
No. 37s43M 
Hammer forged Stainless Steel knife and 
fork—mirror finished—matching sharpen- 
ing steel—genuine stag handles—stain- 
less caps . . . lined leatherette case, 
$18.00 list. Others from $12.00 list. 


KITCHEN SETS 
Kitchen Set 
No. 6s7 


7 pieces of 
needed kitchen 
cutlery — beau- 
tiful — practical 





. wall racks 
in choice of 4 sparkling color combina- 
tions—gift boxed. $11.95 list. 


Cleaver Set 
No. 6046B 
6” cleaver 
with genuine 
Rosewood 
handle and 
Rock Maple chopping board—gift boxed. 

$3.95 list. 





Other Lamson Cutlery in a 
complete range of styles and 
prices includes — Table Cutlery 
Sets, Bar B Q Sets and Fruit Sets 
as well as individual pieces for 
every kitchen need. 


Send for iliustrated literature. 


LAMSON & GOODNOW MFG. CO. 
47 Conway St. 
Shelburne Falls, Massachusetts 
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Booth No. 
Lyford Lures .....-+++++++> 738 
Luro Products, Inc........-- 633 
Lutz Pork Bait Co.........-.. 908 
Lux Clock Mfg. Co..........- 306 

Mc 
McCagg Model Co........... 903 
McKaig-Hatch Inc. ......... 114 
McKinnon Leather Prod. Corp. 530 
McLaughlin-Millard, Inc. ... 418 
Magic Snell Tackle Co....... 912A 
Maguth Industries ......... 907 
ee We Coos oe 500050900 11 
Marathon Line Co........... 855 
Market Forge Co.........e«: 286 


Marlin Firearms Co.....864 & 865 
Marshall Metal Products, Inc. 80 


Martin Rubber Co........... 596A 
C. H. Masland & Sons. . .964 & 965 
ae ee 849 
Master Rule Mfg. Co., Inc.... 66 


Mastercraft Plastics Co. Inc. 326A 
Masterset Brushes, Inc..329 & 331 


ee ee 881 
David Maydole Tool Corp.... 429 
Mayon PIASUICE ..0.6sccc008 516 
Mechanix Illustrated ....... 22 
Melnor Metal Products Co., 

DG cake Cavs cea 257 & 258 
Meredith Publishing Co..... 610 
Merit Displays Co........... 537 
Max Mermelstein (Gus’ 

EE aka ip ea csi 882A 
moerriam Mig. Cd..... 6.600% 115 
meerenyr Go., TE... 066.0404 594 
Metallizing Engineering Co., 

i ha oases bin aneNareck Wieser hie ove 204 
ee 439 
Michigan Tackle Co......... 911 
Midwest Mower Corp........ 18 
Mill Run Products Co........ 843 
Millersburg Reamer & Tool Co. 

318 to 321 
E. Miltenberg, Inc. .......... 266 
Minnesota Fishing Tackle Co.. 904 
Miracle Adhesives Corp....... 270 
ML occ cwasieessaks 867 
Modern Carpet Sweeper Co., 

RS feta d st aciatals eleva 6404 a4 334A 
Modelin Co., Inc. ... 2.6.52... 233 
jE ae 452 


Monark Silver King, Inc..213 & 214 
Montague Rod and Reel Co. 
728 to 730 
Moody Machine Products Co., 
Oe hoa er a eee ai ahernsh wide vb ck 288 
Morse Metal Prod. Co. Inc.... 580 
O. F. Mossberg & Sons, Inc. 


961 & 962 
Moto-Mower Co. ............ 68 
Mount Clemens Pottery Co.... 584 
Mowamatic Corp. ........... 343 





‘ ALLIGATOR 


BELT LACING , 


i ECONOMY PACKAGES 
in “EB CARTONS 






























1 10 packages of a single size 


to the “E” carton. 4 Five popular sizes 
2 Each package is a complete —Nos. 15, 20, y< & 27, 35, 

sales unit. 5 Eliminates breaking of 

Contains one set of lacing, hinge standard boxes, 
3 and gauge pins for 12” of belting 

width, “JUST A 
Order Cartons From Your Jobber — Ask for Bulletin A-60 HAMMER 

TO APPLY 
FLEXIBLE STEEL LACING co., 4616 Lexington $t., Chicago 44, fll, iT’ 











SEMEL tan EVER 


Bemer rman EVER 


A (ao Cle 
| 7" BLOW TORCH 


You get added safety and added performance in 


















Wall Blow Torches with the revolutionary new 
Pisto-Grip handle. Drawn steel tank has brazed 
inserts and electrically seamed bottom. The Wall 
blow-proof pump means additional safety. Avail- 
able in brass or steel. No extra cost for this new 
handle. it will sell on sight! Write today for 


complete catalog. See us at Booth No. 25 


COMPOUND KETTLES « FIREPOTS © OILERS © SAFETY SHIELDS »* SOLDERING IRONS 
* SOLDERS ¢ OH CARRIERS ¢ PAINT POTS © ACCESSORIES 


MANUFACTURING CO. 


Grove City, Pa 
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Booth No. 






































Myco BC} .s.% ttt e eee eeeeees 851 Phillips 
| Mystik Adhesive Products ... 305 Pioneer 
N Pitegoff 
Plastics 
Nail & Wire Fabricators, Inc.. 615 Plastic | 
Do  oioa ode ta cae w ees 219 Pluto T 
FLECTRIC SOLDERING sgele) LS Oe a cchides texas 885 Plymout 
Nasa Tool Mfg. Corp. ....... 507 Pomono 
National Brush Co. ..... 330 & 332 Popular 
Tl Pp | National Carbon Div., National Portable 
p LUG pe Carbide & Carbon Corp..... 69 H.K.E 
eee, National Chemical & Mfg. Co. 583 
ALL PARTS REPLACEABLE ie National Expert Bait ag ... 954 Porter-( 
50 Watts "' Tip Diameter : ' National Lock Co............ 130 Power I 
100 Watts %"" Tip _—  . eS se > 909 oo 
ed ‘er © 
ped wort ‘" e Ghunator Naturalure Bait Co. ee re 935 F Wl 
200 Watts %"" Tip Diameter New Britain Machine Co...... 91 Bk 
300 Watts 7" Tip Diameter < New Hardware News ........ 456 Pressur 
New Plastic Corp. ........... 540 Pretty | 
Newton Line Co........ 723 & 724 Product 
ASK YOUR JOBBER | \_/ttecnicSetdering rons New York Wire Cloth Co...... 29 Progres 
tor enter » Nocona Leather Goods Co..... 403 Proto 1 
Display Stand —> |, = Noma Electric Co. ...... 424 & 425 PTI, In 
3 } | ere ee 559 Puritan 
North Brothers Mfg. Co. Div., Puritan 
: se The Stanley Works ....... 1 
VULCAN ELECTRIC COMPANY Norton Mfg. Corp. eee ee 972 
Notion Accessories, Inc...... 216A Qualcas 
DANVERS 3, MASS. Nylonge Corp. .............. 427 : 
Makers of Vulcan Electric Screw Tip, Plug Tip, Pygmy and Mercury | 
Soldering Tools, Vulcan Electric Solder Pots, Glue Pots and Branding | 
Irons. Electric Heating Elements for use in manufacturers’ own O 
froducts and for replacement. Radiato 
| Ocean City Mfg. Co.....728 to 730 Rain-Be 
| O-Cedar Corp. ......... 279 & 280 Ranson 
| Ohio-Kentucky Mfg. Co. ..... 415 Rava M 
Ohio Machine Products, Inc... 102 Red De 
Old Pal Fishing Goods Mfr’s., Redi-Bc 
Div. Penn Metalware Co... 856 Reflecto 
Olin Industries Inc. ......... 112 Reliance: 
Edward O’Malley Valve Co...115C Republi 
On-A-Lite Corp. ........... 505A Rhode | 
Orchard Industries, Inc.. .731 & 732 Richare 
Orgel Marine Corp. ......... 608 Richaré 
Outdoor Associates ......... 926 Richber 
Outdoor Supply Co. ......... 967 Ridge 1 
| Owens-Corning Fiberglas Rival M 
eee 886, 887 & 265 Robesor 
Ox Fibre Brush Co., Inc. .... 116 Rochest 
| Ox-Wall Products Mfg. Co.... 10 Rocklan 
Customer satisfaction in the Bendix A QUALITY PRODUCT Rockwe 
Coaster Brake is the result of out- Se | p Rockwo 
standing design and manufacture. performance and quality. | Romac 
3 siege: 2 ‘ P & C Hand Forged Tool Co... 34 
The Bendix Three Point Program of OUTSTANDING ADVERTISING P4K Inc....... 736 & 737 Rome S 
quality of product, helpful adver- Millions of reeders of nations! moge- Pachmayr Gin "Westen = 811 Rona P 
tising and dependable service is de- saiiediens eal pty ag A ase Sadiin Tesiinen re nae 871 Rooto ( 
signed to maintain this reputation eee | ak nen Rosenbs 
ignec ; I sells bicycles as well as coaster brakes. Palmer Wellent Tool Corp.. ... 256 . 
and help manufacturers, jobbers and Panef Mfg. Co 531 Irving 
dealers “keep ’em rolling.” DEPENDABLE SERVICE Saidiats tenn Div ae Rubber: 
e ‘ P Over fifty years experience, plus the “ 7 Rudige1 
You can count on this—there will be most modern manufacturing facilities, Tex Machine Co. ......... 601 W g 
no shortage in customer satisfaction ——— Parker Sweeper Co.......... 222 “ten . 
when you sell Bendix * Coaster Brakes. a 4!) eee 36 — 
aoeenmania F ed | Penn Fishing Tackle Mfg. Co. ne 
ECLIPSE MACHINE DIVISION of ae 715 & 716A LTR 
4 Pennsylvania Rubber Co..... 406 ee 
Pennsylvania Saw Corp. ..... 326 
eerererrern rn Pequea Works, Inc....... 708 & 709 
ELMIRA, NEW YORK Perma-Jack Corp. ..........-- 44 St. Cro 
yen Sctow Sonia inperestionst Sivicten Petersen Mfg. Co., Inc........ 64 Sandee 
Phantom Products, Inc.. .853 & 854 Sargent 
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Booth No. 
Phillips Fly & Tackle Co..860 & 861 
Pioneer Scientific Corp. ..... 933 
Pitegoff Brothers, Inc. ....... 244 
Plastics Mfg. Co. ........... 630 
Plastic Woven Products, Inc..4 & 5 
Oe ere 617 
Plymouth Rubber Co. Inc..... 522 
Pomonok Products Inc. ...... 924 
Popular Mechanics Magazine.. 81 
Portable Electric Tools, Inc. 
56B and 57 
ee eee 79 
Porter-Cable Machine Co. .... 67 
Power Products Co. ......... 215 


Premax Products Div., 
Chisholm Ryder Co., Inc.... 741 


F. W. Prentiee & Co......... 551 
Pressure Products Corp..468 & 469 
Pretty Products Inc. ........ 547 
Products Enginering Co...... 625 
Progress Cutlery Works..... 31 
PPONO TOO cee ec cccces 47 & 48A 
oS a eee 510 & 511 


Puritan Cordage Mills, Inc.... 234 
Puritan Lighting Fixture Co. 609 


Q 


Qualcast Limited ........... 208 
R 
Radiator Specialty Co. ...... 449 
Rain-Beau Products Co. ...... 873 
Ranson Brush Co....... 330 & 332 
awn Bete. Ges «oo... 0s ccc cece 859 
HOG POV BOO beeiscscces cu 32 
EE eee 600 
Reflecto Letters, Inc. ........ * 263 
Reliance Pet Supply, Inc...... 337 
Republic Molding Corp. ...... 572 
Rhode Island Arms Co. ..... 852 


Richards Engineering Co. Ltd. 567 
Richardson Rod & Reel Co.... 931 


Richberry Electric Co. ....... 570 
Ridge Tool. Co. .......... 85 to 87 
BAUME ME BN 6 voices vc cceese 578 
Robeson Cutlery Co., Inc...... 123 
Rochester Can Co........ 312 & 313 
Rockland Tackle Co., Inc...... 945 
Rockwell Tools, Inc. ..... ... 110 
Rockwood Mfg. Co. .......... 223 
Romac Industries ........... 622 
Rome Specialty Co. .......... 837 
Rona Plastic Corp. .......... 548 
CE i widrsbe cheawe 564 
Rosenberg Bros. & Co......... 587 
_ @& arr 459 
SNE SO, wine nsec secssve 46 
Rudiger-Lang Co. ........... 575 
W. J. Ruscoe Co. ...... 509 & 996A 
Russell Jennings Mfg. Co. 

Div., The Stanley Works... 1 
Russellure Mfg. Co., Inc...... 805 


©. 3. Hp TOG GR. 2. oc cccess 106 


S 
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GAS 


UNIT HEATERS 


Styled for Beouty can tiee Available in 
Built for Duty f = , 

oe | tg ; = — | 
A.G.A. Approved —_aee Lee 
for all gases. percuitaand 


— Pidisiieen 


65,000 10 200,000 [ametuer 
B.T.U. Sizes AEF 


= 





The smart styling of Peerless Unit Heaters eee tae 

blends perfectly with modern interiors of shops Mae 
and stores everywhere ... A complete unit — Cod Sie 
in one package . .. All controls are rigidly mounted wh Gag sy 
on the heater at the factory. For the best buy Peerless. eee ‘ 

















GAS SPACE 


HEATERS 





vi70 











PERSO Pull in Sales 
tails wy and Satisfy Customers 


All Martin Heaters 


t Fully alias Heaters AGA approved for 


15.000 BTU to 85,000 BTU natural, liquified and 
: e ‘ manufactured gases 


20 Unvented Heaters Write your jobber or direct 


Over 45 years 10,000 BTU to 50,000 BTU for complete catalog 


stove experience 





o Og es ee 850 | 

pmdies Mite. Ga. ....... 200 349 j Ala. 
Sargent & Co, prague 50 & 51 | MARTIN STAMPING : STOVE cO., Heaton 
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MASTER | 


Only COMPLETE LINE | 


Exclusively for the 


Independent trade 


MEANS 






No. T-3119 
Length 19”; Width 6'/,”; Depth 61/,” 





BIGGER... 


volume! Sell Master’s finer 
quality —the big profit line 
that moves all year ’round 
.. including heavy Christmas 
business. Popularly priced; 
full mark-up. 


. 






No. T-2016 
Length 16”; Width 7”; Depth 7” 


TOOL BOX... 


faction! Customers prefer 
Master’s seamless deep-drawn 
construction, heavy locks, 
bolts and lustre-plated finish. 
In big demand also as tackle 
boxes, utility boxes and re- 





pair kits. 









_ No. T-4022 
Width 8”; Depth 9” 





Length 22”; 


SA LE > pick-up! Increase 


your tool box business. Lead- 
ing jobbers feature the Master 





line. Catalog showing com- 

plete line on request. | 
MASTER METAL PRODUCTS, Inc. | 

321 Chicago St. Buffalo 4, N. Y. 
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Booth No. 
Savage Arms Corp. .......... 12 
OR eS 307 
Schalk Chemical Co. ......... 426 
J. Th. Deert Bile. Co....0000<. 98 

Schrade Walden Cutlery Corp. 
76 &77 

Seaboard Steel Co. of America 
BORG. ai hatauaahanscenaneesieinm@icten 599 
Seal-Dri Sportswear Co. ..... 802 
Sensation Mower, Inc....315 & 316 
Sessions ClOGk Ces. 6.00050 111 
ee 743 
W. Shanhouse Sons, Ine...... 877 


Sharon Bolt & Screw Co..555 & 556 
Sheffield Bronze Paint Corp... 43 
Shelton Plane & Tool Mfg. Co. 303 


Sheridan Products, Inc....... 811 
Bropmneter, INC. . .... 206.000 30 
ee 875 
Simon Steel Prod. .......... 532 
Simonsen Industries, Inc. 
833 & 834 
Simplicity Mfg. Co. ......... 346 
Sinclair Industries Inc........ 243 
DOW, TRG. «cbc v0sei0ce 83 & 84 
G. M. Skinner, Inc., Div. H. A. 
Whittemore & Co., Inc. .... 837 
roo ee . 806 
H. P. Smith Paper Co........ 634 
Seymour Smith & Son, Inc.... 94 
L. C. Smith Gun Co., Inc. .864 & 865 
Soderberg & Kenyon Inc. ....912B 
South Bend Bait Co...... 704 & 705 
South Bend Tool & Die Co., 
Se aera eics Owe CORS 981 
Southern Hardware ......... 126 
Southwester Co. ....... 868 & 869 
Specialty Steel & Wire Prod- 
NOG OS adi areo Siera'nd wie era's 558 
T. V. Spectaity Ce. ...66004 612B 
Speed Products Co., Inc....... 428 
Speedway Mfg. Co. ......... 19 
Sport Fishing Institute ...... 722 
Sporting Goods Dealer ...... 844 
ne Ee ee 720 
sports Heater Co. .....5...66% 876B 
Sportsman’s Golf Corp. ...... 404 
Sportsmen Accessories, Inc.... 863 
Stamping Products & Mfg. Co. 
341 & 342 
Standard Container Co. Inc... 916 
Standard Novelty Works .... 529 
Standard Wire Cloth & Screen 
ONC Soi ahciasade leh. aielb oh core. wie ace 521 
Stanley Electric Tools Division 1 
ES ea 1 
eG Te 1 
oO 203 
Steadfast Equipment Co...... 566 
B.C, BUCRTNE Be GO v6in icc coca 350 


Steelcraft Tool Mfg. Corp..... 211 
Stern, Morgenthau & Co., Inc. 624 


seotson Chinn C6, .s.. 6. c0s 584 
Stevens Walden Inc....... 62 & 63 
John Stortz & Son, Inc....... 344 
Stratton & Terstegge Co. .... 845 
Stream-Eze Inc. ........ 982 & 983 
Sudbury Laboratory..... 517 & 518 
Sun Rubber Co. ........ 419 & 420 
Sunset Line & Twine Co...... 846 


Booth No. 
John Sunshine Chemical Co., 


RE CES eae =e ee 606 
Supreme Products Inc. ...... 285 
James Swan Co. .....606+..5 Zao 
Swift & Anderson Inc......... 952 
Swing-A-Way Mfg. Co...103 & 104 


Es iss ince 576 
T 
Teme Tenia, THC. ...<. 60s 411 
Taylor-Gjede Co. ........... 102A 
Taylor Instrument Co. ...... 6&7 
Technical Glass Co., Inc....... 17 
Telechron Dept. of GE....... 13 
Tennessee Eastman Co. Div., 
Eastman Kodak Co. ...... 2&3 
Tex Machine Co., Parker- 
re ree 601 
Co ener 229 
Fred Theise Mfg. Co. ........ 613 
PO eyes 1011 
Thommen Sports Equipment 
EE ee ee 841 
Tinsley Laboratories ........ 913 
TOOMETSLG COED. 2. occcccveses 108 
Tourn-A-Grip Co: ..... 0000+ 742 
TEEN, GME. b<.0icreesiesnan 818 
Tricomtor Co., ING. ..2...0506 440 
Trimont Bite. Go. o<.<ciccccsss 129 
Tronick Luggage Co., Inc..... 914 
True—The Man’s Magazine.. 727 
True Temper Corp....... 744 & 745 
co rr 216B 
Tuco Work Shops Ine........ 626 
Tudor Chemical Specialties 
A Se ee ee 290 
Twix Bite. Co Wits... 6.50088 317 
‘TVPG? GREG, TIO) os. vce secee 519 
U-@-Lite Mie. Goi... s6<s<000 422 
Ulster Knife Co., Inc...... 76 & 77 
Uncle Josh Bait Co. ......... 847 
Unicorn Co. of America, Inc... 459 
Union Cutlery Co., Inc. ...... 311 
Union Hardware Co.....998 & 999 
Union Steel Chest Corp. ..... 255 
Union ‘Tool Co... s.o:0:<«:s:: 318 to 321 
United-Arvin Corp. ......... 453 
United Cutlery & Hardware 
ow SS ra 239 
United States Electric Mfg. 
Se eee 448 
U. S. Fiber & Plastics Corp... 927 
United States Industries ..... 262 
ee 870 


United States Plywood Corp... 117 


Upson Brothers, Inc. ........ 109 
8 ee eee ee 973 
Re a a 53 
Utica Drop Forge & Tool Corp. 

37 to 39 


V 


C. S. Van Gorden & Son..... 876A 
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| Here’s the new, easy, convenient way to buy 
' the famous ‘X-L’’ Quality Standard Merchan 
| Pipe Couplings! All sizes from 1%"' to 2”, in 
E black or perromees, are packaged—aft no extra ~ 
E cost! 14", 14"", 34", 6” packed 100 to carton; 
Bess ioked. 50 to carton; 1’’ packed 30 tc 
F carton; 114” and 114'' packed 25 to carton; 2° 
- pcked 20 to Sith, “X-L" Packaged Cou: 
' plings are easier to warehouse, easily identified 
F as to size and quantity, facilitate shipping and” 

; stop couplings loss. Order yours today! Imme- 
' diate delivery! 


NHEELING MACHINE 
(ODUCTS COMPANY 


; ELM GROVE STATION | 
; WHEELING , WEST VIRGINIA. 
Factory’ "Phone: ELM GROVE 3296 


Pie 
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BIG CHRISTMAS DRIVE 


A 
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MEANS MORE 
PROFITS for YOU 


Vaco's biggest Christmas promotion of all 








time . . . designed to help you sell the 








greatest quantity ever of large dollar vol- 
ume “special” drivers and kits . . . is now 
under way. 1% column ads in the Post, 


Better Homes, True, American Home and 





other mass circulation consumer magazines, 
are pre-selling the items shown below .. . 
will put extra profits in your pocket all 
\\o \\\\en Fall and Winter. Read about them! 


and Gardens 





VA 


A top quality screw driver throughout 
packed in beautiful gift box. No. 1 





homed Blade 


genuine Phillips bit on one end, 3/16” | I \ DU 2 
regular on other. Break-proof, shock- j ! 

proof plastic handle. Chrome vana- . - 
dium steel blade. One of the fastest- 


selling drivers on the market. 
Lists at . 


1.10 ja— 
UA Avo 5-in-1 


Screw Driver Kit 


Another tried and proven profit builder 
y for hardware dealers. 5 genuine Phillips 
and regular bits fit same handle .. . 
leatherette bag rolls up to fit in attrac- 
tive gift box. Properly displayed, cus- 
tomers will buy this kit on sight! Be 
sure to have ample stock on 

hand. Lists at $3.15 


VAcd all-purpose Screw Driver Set 


One of the finest anniversary presents 
or Christmas gifts you can offer your 
trade. Irresistible both to home own- 
ers and mechanics! 5 styles of regular 
drivers packed in blue velour-finish 
box with clear acetate cover frosted in 
corner for writing in sender's name. 


Supply limited, so order now! 
$4.50 


Lists at . 
ZB Saas Hardware Dealers 
€@ Assure EXTRA Profits This Way 


J Display the Vaco “feature” items shown on this page 
and ‘fill in" with any of the other 250 styles and sizes 
shown in the Vaco 32-page catalog. For more profits 
from less counter space this year write for FREE, 32-page 
Vaco catalog, today! 

317 East Ontario St. 


VACO PRODUCTS COMPANY = giccce 31, tthincis 














In Canada: Vaco-Lynn Products Co., Ltd., 1212 Notre Dame St., W., Montreal 3 


329 





THE ROUND CHAIN DEALER SAYS: | 


"You bet / sell 


Round 
Chain!" x. 





Chain is one of my best’ bread 
and butter” items. Day after day... 
year after year it brings me steady 
profits ... sure repeat business. 


My Round Reel Salesman actual- 
ly makes chain sell itself. It holds 4 
reels (or equivalent in!/2or!/s reels) 
of popular small sizes of welded 
and weldless chain. Customers 
see it...and buy. Sol ring up 
sales that might otherwise be lost. 

A-3897 


ll Reund 
ASSOCIATE CHAIN COMPANIES 


THE BRIDGEPORT CHAIN & MFG. CO 
Bridgeport, Conn 
THE CLEVELAND CHAIN & MFG. CO 
Cleveland, Ohio 
OHIO HOIST & MANUFACTURINGCO. 
Cleveland, Ohio 
THE PLATING & GALVANIZING CO 
Cleveland, Ohio 
THE ROUND CHAIN & MFG. CO 
Chicago, Ill 
ROUND CALIFORNIA CHAIN CO. 
So. San Francisco and Los Angeles, Cal 
SEATTLE CHAIN & MFG. CO 
Seattle, Wash. and Portland, Oregon 
SOUTHERN CHAIN & MFG..CO 
Birmingham, Ala 
WOODHOUSE CHAIN WORKS 
Trenton, N. J 
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MOTE CIS 5 6 ie se ceccees 631B 
W. J. Voit Rubber Corp.. .461 & 462 
WORN GUOs 44660.t n0cacneee 538 
W 
P. Wall Mie Go. wc iccvicces 25 
WGCO PROGINS 2.0sccicscess's 835 
Walton Products Inc. ........ 826 
OS SE rrr 28 
Weeer MIEN, GO, «0c ceccvcscs 210 
Warp Brouners. .....scsccccs 304 
Weber Lifelike Fly Co..734B & 735 
Weer Mie. Co. ....ceccece s+ 958 
WOES TOG? GO, 5 0.00054 318 to 321 
R. D. Werner Co., Inc...... 20 & 21 
Sigmund Werner, Inc. ...... 410 
Wesbar Stamping Corp. ..... 937 
Western Fishing Line Co...... 746 
Western Home Products Co... 632 
Westfield Mfg. Co. .......... 501 
Westinghouse Electric Corp., 
EE oc cendnmeoneess 536 
White Metal Rolling & Stamp- 
EE 5 die aiken encsiora 114B 
Whiting-Adams Co., Inc...... 308 


Horace R. Whittier Co., Div. 
Cooper Oven Thermometer 


NN eae idinstes Diaidie nse sates 586 
Wilton Tool Mfg. Co.......... 281 
J. Wiss & Sons Co........ 48B & 49 
T. H. Wood Co., Inc... ..998 & 999 
Woolrich Woolen Mills....... 977 
Worcester Shoe Co. ......... 963 
NR, a oe0s-5'4 4400 00s wee 874 


Wright & McGill Co...... 857 & 858 


X 


X-Acto Crescent Prod. Co., Inc. 120 


Y 


Yale & Towne Mfg. Co. 
33, 454, 455, 466, 467 


pe > 883 
Yearite Sportswear Co. ...... 418 
Tectia & Co... 46460504 ese 338 





HARDWARE HUMOR 
By Hardware Age 
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"That will make a fine Christmas 
present for my husband. He'll enjoy 
putting it together.” 


ARMSTRONG BROS. 


Better PIPE.TOOLS 





Reversible Ratchet STOCKS 
and Adjustable DIES 


Exeeptionally convenient where space is 
limited, this stock simplifies pipe threading 
close to walls, in corners and wherever oper- 
ating room is restricted. With adjustable dies 
(cut exact, over or under size threads) it is 
an ideal tool where valves and fittings are 
being installed or maintained. 

“ARMSTRONG BROS.” Adjustable Dies are 
of special Vanadium Tool Steel, have “backed- 
off” teeth, correct cutting angle, ample chip 

clearance and correct threat 
angle. They start and eut easily, 
hold their sharpness and “spin” 
ef pipe without jamming or 
tearing threads. 


TRONG BROS. TOOL CO. 


“The Teel Holder People” 
5214 W. ARMSTRONG AVENUE ° CHICAGO 30, ILL 


















WING NUTS 
CUP HOOKS 
BUCKLES 

D RINGS 
EYE RINGS 
SNAPS 
RIVETS 
ROUND 
RINGS 

















Write today for 
catalog sheets. 
G RC Informa- 
tive catalog 
sheets show 
clear prices — 
clear discounts. ~ ° 


GRIES REPRODUCER CORP. 





110 WILLOW AV., NEW YORK 54 * MO 9-2476 
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McGill BRAND 


mouse and rat 
TRAPS 





@ BRIGHT 2-color printing 
@ CLEAR selected wood 
@ AUTOMATIC or slot set 


McGILL METAL PRODUCTS CO. 


MARENGO, ILLINOIS 














Scientific design, pre- 

cision construction, 

and top-quality ma- 

terials . . . backed 

by BLAIR’S seventy 

years’ experience... 

make this the out- 

standing mower in 

The % the medium-priced 

Homestead field. 


LAWN MOWERS 
BLAIR MANUFACTURING CO 


Telephone 2-7449 
SPRINGFIELD 7, MASSACHUSETTS 











For Holiday Shopping 
The Men 


Got a Night Out 


The Reedholm Hardware, 
vada, Iowa, joined other merchants 
during the last holiday season in 
sponsoring a “Men’s Night In Ne- 
vada,” which offered the men in 
that community a chance to do 
their shopping, and, in addition, to 
get together for a party. 

Men’s Night was announced with 
a full 
listed all the names of the mer- 
chants participating in this novel 
Christmas promotion. 


Ad copy was illustrated with hu- | 


morous cuts, showing men loaded 
down with Christmas gifts. Head- 
line copy read: 

“Men’s Night in Nevada, Mon- 


day, Dec. 18th—The stores will be | 
all yours Monday nite, Men, so that | 


YOU may shop for the rest of the 
family. 


“And right after the stores close 


at 9 pm, the Nevada Community 
Club is throwing a party for you 
at the Legion Hall— Gala Floor 


Ne- | 


page advertisement that | 











ia 


Wr M ': 














Show—Coffee and Doughnuts—All | 
for You—All Free—aAll for Fun— | 


Don’t miss it.” 


The main body of the copy read, | 


in part, “It’s your chance to get 


all your Christmas shopping done | 
without the family knowing what | 


you are getting them. And you | 


will be able to shop much faster 


since there will be only men shop- | 


pers in the stores. The clerks will | 


be less harried and have more time 
to help you so that you may finish 
your shopping with a minimum of 
time and effort... . 

“The stores in Nevada are jam- 
packed with all kinds of wonderful 
gifts—any Christmas gift that you 
might want can be found in Ne- 
vada. 


you are all familiar with. He 
buys from the same manufacturers 
that other stores in other cities 
buy from, whether large or small. 

“The Nevada merchants prove 
again that Nevada is the place to 
do your Christmas Shopping— 
and the place to buy all your needs 
throughout the year.” 

The advertisement and the par- 
ty were only one phase of a weekly 
cooperative advertising-promotion 
plan to boost trade 
stores. The ad campaign has been 
in operation for more than a year 
and costs participating merchants 
about $1 weekly for the listing of 
their names. 
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Every merchant stocks the | 
nationally advertised brands that | 

















in Nevada | 


GOLD SEAL TAPE 


It pays to carry Gold Seal Tape. Always 
“tacky”, it tapes up tight under the worst 
conditions. And there’s no waste with this 
quality fape; a roll of Gold Seal goes 
further. You can offer more tape value, 
and that means more tape volume for 
you. Ask your supplier for the tape made 
by Jenkins. In 10-roll cartons and single 
rolls. Jenkins Bros. (Rubber Div.), 100 
Park Ave., New York 17. 








FRICTION and RUBBER TAPES 
MADE BY JENKINS BROS. 
MAKERS OF FAMOUS JENKINS VALVES 
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Check List of 


SALES TESTED 
MERCHANDISE 


~ Washing fon 
_ and VIEWS 


Reports on Events Affecting 
The Hardware Business 


FOR 
(Continued from page 10) 








Henry Mopett g. Co., INC. 


280 B’WAYe NEW YORK 7 


Phone: WORTH 2-6200 
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LIVE-WIRE 
MERCHANTS! 
= 











Congress Hesitant on 


Price Control Changes 

Reluctance of Congress to rush 
into a rewriting of the price-con- 
trol features of the new Defense 


What the nation’s lawmakers 
are trying to do is to come up with 
a plan for raising nearly $1 billion 
in new revenue each year. It may 
require taxes on vacuum cleaners, 
washing machines, and garbage 


@ THERMO FOOD BAGS 23.50 DZ. p : hi . a 

: : ; it this target. 
©@B-15 BOMBER JACKET 12.75 EA. | Production Act is due in part to on — phon sae ‘aa 
@ DELUXE TANKER JAC 8.00 EA. | President Truman’s own views on ees : ; 
@ROB-ROY GOLF BALLS 3.75 DZ. higher excise rates to last until 


3.00 Dz. in Lots of 100 Doz. 


the subject. 


the end of 1953, at least. 


©@B-9 MOUTON PARKA 17.50 EA. | Members of both political par- 
@ BRASS POLICE WHISTLE 7.20 DI. | ties who are charged with the . . 
Cones Cee Way NS =. OE. | drafting of control legislation are TOriff Cuts Coming 
@SHEEPLINED MOLSKN. COAT 16.00 EA. | , 
@BASKETBALL, SUN RUBBER 3.25 EA. | comparing these two White House Op Toy Imports 

| 


3.00 Ea. in Lots of one Doz. 
@75% WOOL SKI SOX 
@REVERSIBLE HUNT CAP 


@ALPACA TRIM TROOPER CAP 9.00 DZ. 


Olive Drab Poplin or Woolen Fabrics 


7.20 DZ. 
8.00 DZ. 





statements: 

“IT am convinced that the time 
has come when [price] controls 
can serve no useful purpose. Their 


Very slight reductions in retail 
prices on toys, clocks, and machin- 
ery imported from Western Ger- 





nad 
r 
J 
w 
r 
La 
+ 
¥ 
EF 
~*~ 
r 


| 
| 
pons onl aera HELMET pin = | further continuance would do the many are expected to follow Oct. 1 
e ° * ’ ; ; j 
@DEWATEX 4 Doz. Min. Order 1.80 DZ | nation’s economy more harm than _ tariff reductions on these items. 
© AIR MATTRESS, RUBBER 10.90 tA. | good. Accordingly, I have directed Most of the tariff cuts, originally 
@AIR MATTRESS, PLASTIC 5.50 EA. | immediate abandonment of all negotiated last winter at a confer- 
@ AGM KOOK-LITE 11.60 EA. | controls over wages, salaries, and ence in Torquay, England, will re- 
C4-CLADE SCOUT KNIFE 8.50 DZ. | prices.” (President Truman, No- duce the import levies very slightly. 
can ye oa ee = 4 | vember 9, 1946.) In addition to the items named, 
@SMITTY BARBECUE KIT 7.20 DZ. | “These people who say we China, harmonicas, and cameras 
eiesiumenaee in Gross Lots soso | should throw out price controls _ Will be affected. ; 
oleae hemp and rent controls are wrong. They The Germans, in return, will — 
@CHRONOGRAPH WRIST WATCH 4.50 EA. | are just as wrong now as they tariff duties low on as a0 vehe 
J. & J. 1ST AID KIT 5.52 DZ. | were back in 1946.” (President Tange of items imported from the 
@IMPTD 2-CELL FLASHLIGHT —15.00 DZ. | Truman, June 14, 1951.) U. S. Processed materials and raw 
@METAL 3-CELL FLASHLIGHT 8.40 DZ ee Se eS 
: ; . ‘ ivi industrial plants 
@RETAN LEATHER MOCCASIN _—2.50 PR. Electric Housewares ss See indu I a - 
are especially in demand, and im- 
@ ARCTIC SLEEPING BAG 11.00 EA. = . . 
@ ECONOMY SLEEPING BAG 10.50 EA. To Go on Excise List port concessions on these may con- 
@ PLASTIC SCOUT COMPASS 1.75 DZ. : : ; : ‘ tinue for some years. 
© COLLAPSIBLE SPADES 9.00 DZ. Electric chimes will ring in 
@REYNOLDS COOK SET 7.50 ST. | many American homes this year story to 5, 
©2 GAL. GAS CAN, RED 1.00 EA. but new sets for attachment t, Amother Senate Check ers! Hit th 
@SADDLE SOAP, 51/, OZ. 2.25 DZ. : f e 
12 Oz. Saddle Soap 2.75 dz. the doorbell may,be higher priced On Monopolies Due ah 
@ FOLDING CANVAS COTS 5.50 EA. than formerly. It seems likely that : ; c} %. 
@ WOOLEN BLANKETS, GREY 6.00 EA. government excise taxes will be On Capitol Hill, a full-blown, \, ee 
@18” DELUXE CARRYALL BAG 22.50 DZ. placed on the chimes, and will shouting, table-pounding antitrust ios 
©8-4 TVPE FLIGHT BAG 15.00 EA. mntent to 20 net of or + wet investigation is supposed to be : 
@SUN GLASSES, 4 BASE 85¢ PR. amount to pct or present costs. ‘all 1 ith the 
@ AMER. OPTICAL SUNGLASSES  50¢ PR. Other appliances that may be as perennially popular wl 
@STOP WATCH, 1/10 SECOND = 7.00 EA. subject to the same tax include Voters as Show Boat and Blossom 
aa on electric hedge clippers, belt-driven Time are with theatrical audi- 
©30 GAL. LISTER BAG 6.00 EA. fans, dehumidifiers, floor polishers ©"C€S- 
P . In the House, Congressman 
@CARBONA SHOE SHINE KIT 6.00 DZ. and waxers, clothes driers—elec- York D 
@ OUTDOOR THERMOMETER 38¢ EA. tric and gas—and food-choppers. Emanuel Celler (New York Demo- 


Large Plastic Fly Box 6.50 dz. 
@4” PAINT BRUSH 
@IMPORTED BAROMETER 


OVER 500 OTHERS IN STOCK! 
Visit Us at Our Yew 
Warehouse & Offices! 


SUITE 110-112-114 


15.00 DZ. 
3.75 EA. 











At home or on the athletic field, 
large segments of the population 
will find reminders of the wider 
coverage of excise rates. A tax of 
10 or 15 pct on many items of 
sports equipment is in the making. 

Exemptions from this levy will 
be available to primary and sec- 
ondary schools. There’s no plan, 
however, to exempt colleges, noted 
for their substantial investment in 


| athletic gear. 


roots investigation of monopoly 
more than two years ago. 

Today, several thousand pages 
of transcript and a few hundred 
witnesses later, he has yet to issue 
a final report. (Mr. Celler is now 
investigating baseball.) 

Senate Small Business Commit- 
tee has now yielded to the “draft.” 
It plans to get into the act with a 
long-range investigation of how 
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NOBLE ADS READ BY 
5,000,000 PROSPECTS 


The streamlined Noble 
-22 cal. rifle is a fast 
shooting, slide-action 
repeater at the LOW- 
EST PRICE on the 
market! And No- 
ble’s advertising in 
big national mag- 
azines is consist- 
ently telling this 
story to 5,000,000 prospective retail custom- 
ers! Hit the sales jackpot this Xmas with the 
new Noble .22 rifle, a terrific 
value! 







A NOBLE AD MAT 
and 3 COLOR FOLDER 


For “jingle bell-ringing” 
sales, cash in on Noble 
national advertising. Send 
for Noble newspaper ad 
mat and supply of beauti- 

fully illustrated 3 color 
folders. Both FREE! 















| 


| 





the antitrust laws are being ad- 
ministered. “There are indications 
that there has not been sufficient 
vigilance in this field during the 
past 10 years,” Chairman Spark- 
man (Alabama Democrat) says. 
Committee expects to take four to 
six months laying the groundwork 
for its study of what’s been done— | 
and what hasn’t been done—for | 
small business in recent years. | 


Fake Trade-Ins Made 
Subject to Action 


The Federal Reserve Board has 
issued a new warning to dealers 
who are being over-generous in 
their trade-in allowances. 

Regulation W, the board points 
out, definitely requires a “proper” 
down payment. A trade-in allow- 
ance cannot be counted against the 
down payment required under the 
Regulation except to the extent that 
it reflects a bonafide trade-in or ex- 
change of property having a value 
that bears a reasonable relationship 
to the amount credited. | 

Merchants who offer fictitious | 
trade-in allowances to evade the 
down-payment requirements are 
subject to Government action. 


FTC to Set Rules for 
Fair TV Distribution 


“Fair trade practice” rules cov- 
ering the manufacture, sale, and 
distribution of television sets are 
now being prepared by the Fed- 
eral Trade Commission. 

Government and industry repre- 
sentatives will meet in Washing- 
ton on September 26 to continue 
their discussions of how to protect 
the buying public from fraudulent 
advertising claims connected with 
sales of TV receivers. 

FTC is expected to issue soon a 
draft of its proposed rules govern- 
ing manufacture and sales of TV 
sets. Issuance of the suggested 
rules will be followed by a public 
hearing at which all interested 
parties will have an opportunity to 
present their views. 











Small Producers Get 
Bulk of Tool Orders 


Small manufacturers received 
64 cents out of every dollar the 
Department of Defense spent for 
hand tools in fiscal 1951. 

Navy Department buys all hand 
tools for the three military depart- 
ments, under the new single-ger- 
vice procurement policy. 

(Resume reading on page 11) 
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TIME TO ORDER 
THOSE Woncerful 


FISHER-PRICE 
OYSs 


FASCINATING DESIGN © REALISTIC SOUND 
AMUSING ACTION © STRONGLY WOOD-BUILT 


ADVERTISED IN 







No. 180 SNOOPY SNIFFER Goes 


| 
, ; 
a 


“woof - woof"’ 





as he laughingly swaggers along. 1614,” long. 
$2.45 retail.* 





No. 722 MUSICAL PUSH CHIME Gay, musical 
sounds. Decorated with nursery rhyme figures. 
7,” wide, 184%” handle. $1.25 retail.* 





No. 131 TOY WAGON Driver's head bobs up, 
bell rings. 


down and around, horses. prance, 
174%” long. $2.69 retail.* 


(*slightly higher in West.) 


Feeeeeeceesn«eae 





. 

8 Fisher-Price Toys, Inc. 
§ Girard Ave., 

g East Aurora, N. Y. 


' 
a Please send us color- 


: ful 16 page FREE 

g CATALOG - showing 

8 18 toys retailing from 

: 60¢ to $2.75. 

' ‘ 
' 1 
' 1 
; Name ; 
1 ' 
: Street ae : 
* ' 
: City State ; : 
' ' 
Leseaseaeesecesessesaseeesaed 
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Let us send you 


The KIPLINGER 
LETTER 


to help you plan ahead 
13 weeks’ trial, only $3 


You'll profit when you use the Kip- 
linger Washington Letter, because: 

@ You'll find out what to expect in 
government policy, business 
trends, taxes, production, controls, 
shortages. 

@ You'll get advance information 
and analysis that keep you ahead 
of competition—and warn you of 
changes affecting your job, your 
business, your earnings. 

When you receive your first Wash- 
ington Letter, you'll understand why 
it is so important to board chairmen, 
to rising executives, to the owner of 
a one-man shop. Each weekly Letter 
is packed with facts...no editorials 
about what “ought to be,” but prac- 
tical, useful guidance on how to plan 
for today’s difficulties—and today’s 
opportunities. 

You can have the Washington Let- 
ter on your desk every Monday morn- 
ing for 13 weeks for only 53.00. 
(Regular full-year rate is $18.) 

Just tear out this ad, and return it 
to us today. Attach your check, or 
tell us to bill you later. Either way, 
we'll start your trial subscription 
immediately. 


KIPLINGER /27Zze. | 


| Room 913 1729HSt,N.W., Washington6, B.C. I 
a 


— ee eee eee ee ee ee ee ee ee ee ee eee ee ee ee ee ee ee eee ee ee eee ee ee ee ee ee ee ee 
— oe ee ee eee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee 

















a rpo 
LIGHT COLORED 


. . . 
Lubricating Stick, for 
Office Files Window Slides 
Drawer Slides Bicycle Chains 

Sliding Doors Automobile Squeaks 
Door Jambs and Latches 

CLEAN. No messy fluids. No messy hands. Will 
not mar or stain wood, plastic or metal surfaces. 
EASY TO USE.- just rub it on. Prevents wear 
from friction. 

Bright colored Display Case, holding 12 sticks, 
for either counter display or hanging dispenser 


SOLD THROUGH JOBBERS 


| DYcYou Com acon coa-m Ge 





SALEM 5 MASS 


Makers also of DECTO-STICK, which Fills and 
Colors NICKS, DENTS and GOUGES in natural 
finished or stained woodwork, leather or plastics. 
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Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 





National Events 


American Hardware Manufacturers 
Association, joint convention with 
the National Wholesale Hardware 
Association, Oct. 14-18, at Atlantic 
City, N. J. Hotel headquarters, 
Marlborough-Blenheim Hotel, Con- 
ference Booth Plan at Convention 
Hall. Arthur L. Faubel is secretary- 
treasurer of the manufacturer’s as- 
sociation with headauarters at 342 
Madison Ave., New York City 17. 

Bicycle Institute of America, annual 
convention, week of Jan. 14, 1952, 
at Boca Raton, Florida. Sponsored 
by Bicycle Institute of America, 
Inc., 1 E. 57th St., New York City 
Za. 

Industrial Packaging and Materials 
Handling Exposition, Oct. 1-4, at 
Cleveland Public Auditorium, Cleve- 
land, Chio. Sponsored by the So- 
ciety of Packaging and Materials 
Handling Engineers. 

Industrial Supply Convention, May 
19-21, 1952, at Atlantic City, N. J. 
Sponsored jointly by the American 
Supply & Maghinery Manufactur- 
ers’ Association, R. Kennedy Han- 
son, general manager, 1346 Con- 
neticut Ave., N. W., Washington, 
D. C.; the National Industrial Dis- 
tributors’ Association, H. H. Rine- 
hart, executive secretary, 1900 Arch 
St., Philadelphia 3, Pa. Southern 
Industrial Distributors’ Association, 
E. L. Pugh, secretary-treasurer, 
712 Volunteer Bldg., Atlanta, Ga. 

National Hardware Show, Oct. 8-12 
at Grand Central Palace, New York 


City. Sponsored by National Hard- 
ware Show, Inc., 331 Madison Ave., 
New York 17. Frank M. Yeager, 
managing director. 

National Housewares and Home Ap- 
pliance Exhibit, Jan. 17-23, 1952, 
at the Navy Pier, Chicago. Spon- 
sored by the National Housewares 
Manufacturers’ Association. A. W. 
Buddenberg, executive secretary, 
1140 Merchandise Mart, Chicago. 


National Retail Hardware Association 
Congress, July 14-17, 1952, at 
Statler Hotel, Washington, D. C. 
Rivers Peterson, 333 No. Pennsyl- 
vania St., Indianapolis 4, managing 
director. 

National Wholesale Hardware Asso- 
ciation, joint convention with the 
American Hardware Manufacturers 
Association, Oct. 14-18. at Atlantic 
City, N. J. Hotel Headauarters, 
Marlborough-Blenheim Hotel. Con- 
ference Booth Plan at Convention 
Hall. Thomas A. Fernley, Jr., is 
executive secretary of the wholesale 
association with headouarters at 
1900 Arch St., Philadelphia, Pa. 

Sporting Goods Show and convention 
(National), Jan. 20-23, 1952, at the 
Morrison Hotel, Chicago. Sponsored 
by the National Sportine Goods 
Assn., 1 No. LaSalle St., Chicago 2. 
G. Marvin Shutt, secretary. 

Sportsmen’s Show, 15th National 
Sportsmen’s and Vacation Show, 
Feb. 16-24, 1952, at the Grand Cen- 
tral Palace, New York City. 


Regional Events 


Ace Stores, convention and exhibit, 
Jan. 28-30, 1952, at Stevens Hotel, 
Chicago. E. G. Lindquist, secretary, 
2355 S. Blue Island Ave., Chicago. 

Cotter & Co., Spring Merchandising 
Show, Feb. 4-5, 1952, at the company 


office and warehouse, 365 E. Illinois 
St., Chicago, Ill. 

New England Housewares Show, Feb. 
17-19, 1952, in Mechanics Bldg., 
Boston, Mass. Sponsored by the 
Housewares Club of New England. 
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Sportsmen’s Shows: New England 
Sportsmen’s and Boat Show, Feb. 
2-10, 1952, at the Mechanics Bldg., 
Boston, Mass. Detroit Congress 


Sportsmen’s and Boat Show (in- | 


cludes annual Detroit News Travel 
Show), March 15-23, 1952, at the 
State Fair Grounds, Detroit, Mich. 


State Events 


Arkansas Retail Hardware Assn. con- 
vention and exhibit, Feb. 21-22, 
1952, at Robinson Auditorium, Little 
Rock. Headquarters, La Fayette 
Hotel. J. Wayne Tisdale, 604 Rec- 
tor Bldg., Little Rock, executive 
secretary. 


California Retail Hardware Assn. con- 
vention and exhibit, Feb. 11-13, 
1952, at Fairmount Hotel, San 
Francisco. K. B. Jacobsen, 262 
Western Merchandise Mart, San 
Francisco 3, secretary-manager. 


Connecticut Hardware Assn. conven- 
tion, Feb. 6, 1952, at. Hotel Bond, 
Hartford. Ned Russell, Harris 
Hardware, Southport, secretary. 


Florida Retail Hardware Assn. and 
Georgia Retail Hardware Assn. 
convention and exhibit, May 19-21, 
1952, at George Washington Hotel, 
Jacksonville, Fla. W. W. Howell, 
P. O. Box 183, Waycross, Ga., ex- 
ecutive manager. 


Illinois Retail Hardware Assn. con- 
vention, Feb. 26-28, 1952, at Chi- 
cago. Convention at Sheraton 
Hotel; exhibit at Navy Pier. W. F. 
Ewert, 1194 Merchandise Mart, 
Chicago 54, managing director. 


Indiana Retail Hardware Assn. con- 
vention and exhibit, Jan. 29-31, 
1952, at Murat Temple, Indian- 
apolis. Headquarters, Lincoln Ho- 
tel. G. F. Sheely, 333 No. Penn- 
sylvania St., Indianapolis 4, man- 
aging director. 


Intermountain Assn. convention, Feb. 
11-12, 1952, at Boise Hotel, Boise, 
Idaho. Leon L. Weeks, 211 Conti- 
nental Bank Bldg., Boise, secretary. 


Iowa Retail Hardware Assn. conven- 
tion and exhibit, Feb. 12-15, 1952, 
at Des Moines, Iowa. Sessions, 
Hotel Savery; exhibit, Iowa Ex- 
hibit Bldg., State Fair Grounds. 
Philip R. Jacobson, Mason City, 
secretary. 


Kentucky Retail Hardware Assn. con- 
vention and exhibit, Jan. 22-24, 
Brown Hotel, Louisville. Dwayne 
W. Laws, 501. Republic Bldg., Louis- 
ville 2, secretary. 


Michigan Retail Hardware Assn. con- 
vention and exhibit, Feb. 19-21, 
1952, at Grand Rapids. Sessions, 
Hotel Pantlind; exhibit, Civic Au- 
ditorium. H. W. Schumacher, 1916 
Olds Tower Bldg., Lansing 8, 
manager. 


Minnesota Retail Hdwe. Assn. conven- 
tion and exhibit, Jan. 22-24, 1952, 
at St. Paul. Hotel Headquarters, 
St. Paul Hotel. C. J. Christopher, 
2110 Nicollet Ave., Minneapolis 4, 
manager. 


Missouri Retail Hardware Assn. con- 
vention and exhibit, Feb. 19-21, 
1952, Jefferson Hotel, St. Louis. 
Harry F. Scherer, 1189 Arcade 
Bldg., St. Louis, secretary. 


Montana Hardware and Implement 
Assn. convention, Oct. 25-27, 1951, 
at Northern Hotel, Billings. N. O. 
Blevins, P. O. Box 1152, Helena, 
executive secretary. 


Mountain States Hardware and Im- 


plement Assn. convention, Jan. 22- | 


24, 1952, at Cosmopolitan Hotel, 
Denver, Colo. Francis W. Reich, 
1233 Spruce St., Boulder, Colo., 
secretary. 


Nebraska Retail Hardware Assn. con- 
vention and exhibit, Feb. 19-21, 
1952, at Omaha. Sessions, Hotel 
Paxton; exhibit, Auditorium. C. A. 


McCoy, 325 Insurance Bldg., Lin- 


coln 8, secretary. 


New York State Retail Hardware 
Assn. convention and exhibit, Feb. 
12-14, 
Statler Hotel; exhibit, 
Auditorium. N. H. Kiley, 
Bldg., Syracuse 2, secretary. 


Memorial 
Hills 


North Coast Retail Hardware Assn. 
convention, Feb. 3-5, 1952, Mult- 
nomah Hotel, Portland, Ore. D. D. 


1952, at Buffalo. Sessions, | 


| 


Stewart, 714 American Bldg., Se- 


attle 14, Wash., secretary. 


Ohio Hardware Assn. convention and 


exhibit, Feb. 4-7, 1952, at Cleve- | 


land. Sessions, Statler Hotel; ex- 
hibit, Public Auditorium. John B. 
Conklin, 198 So. High St., Colum- 
bus 15, secretary. 


Oklahoma Hardware and Implement 
Assn. convention and exhibit, Feb. 
5-7, 1952, at Municipal Auditorium, 
Oklahoma City. Robert K. Thomas, 
515 Midwest Bldg., Oklahoma City, 
secretary. 


Pacific Northwest Hardware and Im- 
plement Assn. convention, Nov. 5-7, 
1951, at Multnomah Hotel, Port- 
land, Ore.; Nov. 12-14, 1951, at 
Davenport Hotel, Spokane, Wash. 
J. B. Channing, 615 Empire State 
Bldg., Spokane, secretary. 


Pennsylvania and Atlantic Seaboard 
Hardware Assn. convention and ex- 
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VICTOR 
MOUSE AND 
RAT TRAPS 


Metal bait pedal; 
release four ways. 





HOLDFAST 
MOUSE AND 
RAT TRAPS 


Wood bait pedal; 
sensitive release. 








| AUTO-SET 
MOUSE AND 
RAT TRAPS 


Rolled metal bait 
pedal; automatic 
setting style. 


Holdfast —Auto-Set 
MOUSE and RAT TRAPS 


These Popular Brands 
are Profitable Brands 





VICTOR 
BLACK CAT 
MOUSE TRAPS 


Plastic, 4-hole 
choker trap; 
"silver" wire 
work; special 
safety construc- 
tion. 





VICTOR 
LITTLE CHAMP 
MOUSE TRAPS 


Plastic, t-hole 

trap; Auto-Set 

mechanism: 
+ choker action 








VICTOR 
EASY-SET 
MOUSE TRAPS 


All metal trap; 
Auto-Set mechan- 
ism; hand or foot 
setting; rolled 
bait pedal, 


Because Victor, Holdfast and Auto-Set Mouse 
and Rat Traps feature proved design and 
sturdy construction, they are the traps your 
customers know and buy. Order a full stock of 


these profitable brands from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Penna. * Pascagoula, Miss. 
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/ &S OxwaLL 
Ws / TOOL KITS 
Yj A /) 










Precision Made 
Fit for a 
Jewelers Case 
Fully Guaranteed 













WOOD CARVER 
SET +4001 

6 piece set. Includes handle and five 

interchangeable blades for all kinds of 





wood carving in plastic kit, attractively 
gift boxed. 


TOOL KIT =4030—My Buddy—8 Piece 
kit. Includes steel tape rule, handle with 
five nterchangeable screw driver ie) ades 
and pliers in attractive plastic kit 


Ask Your Jot to Show You See the 










Most 


The Complete Oxwall Line Complete lies 
}OxwaLt | TOOL CO. LTD. BATT 
tool 4; 

Dept. H, 928 Broadway Boory 0! tits 


New York 10, N. Y. YARny,,” 18 
Factory: Oxford, N. J. WARE Show 
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TO ANYPOWER PROBLEM! 


Over 50 years experience in building better engines has 
given Lauson the answers to countless design and power 


problems. Lauson’s iq 


g, for example, forces air 





over both valves at once for higher efficiency — cooler oper- 
ation... one of the many features that make Lauson the 


leader in small engine de- 


+ 


sign. Find out about Lau- £. 
son today — users of 
power eavioment the ne. MED ILE 


AUSON 


as the finest name in de- 
pendable power! 


THe LAUSON COMPANY, new HousteIn, wis. u.s. A. 


iv. of Hart-Carter Co. 
In Canada: Hart Emerson Co. Ltd., Winnipeg. 


Easy-to-use 
STIK FORM 






PORTABLE ==>, ENGINES 







PIPE MENDING CEMENT 
for Split Soil Pipes, 
Waste Lines, Sand 
Holes, Cracks, Pin- 
holes, and Gaskets 


1 Just rub into the crack . . . that’s 

DISPLAY IT! all! This positive seal for Water, 

SELL IT! Gas, Acids, Brine, etc. applies to 

The most practicol wet or dry surfaces. An excellent 

item in years... caulking compound that stops 

for Big, Steady leaks while liquid runs in pipes 
cae wdc under moderate pressure. 


Box. Write for folder and sample 





3058 W. CARROLL « CHICAGO 12, ILLINOIS 
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hibit, Jan. 22-24, 1952, at Belle- 
vue-Stratford Hotel, Philadelphia. 
W. Glenn Pearce, 1616 Walnut St., 
Philadelphia 3, secretary. 


Southern California Retail Hardware 
Assn. convention and exhibt, Feb. 
19-21, 1952, at Long Beach. Ses- 
sions, Wilton Hotel; exhibit, Muni- 
cipal Auditorium. A. C. Kammeier, 
416 W. 8th St., Los Angeles 14, 
secretary. 


Tennessee Retail Hardware Assn. con- 
vention, Feb. 17-19, 1952, at Nash- 
ville. Morris Jones, P. O. Box 784, 
Nashville-2, secretary. 


Texas Hardware and Implement Assn. 
convention and exhibit, Jan. 28-30, 
1952, at Dallas. Sessions, Baker 
Hotel; exhibit, Baker and Adolphus 
Hotels. Ray M. Souder, 822-23 
Texas Bank Bldg., Dallas 2, secre- 
tary-manager. 


Tri-State Hardware and Implement 
Assn. convention, Feb. 10-12, 1952, 
at Herring Hotel, Amarillo, Tex. 
M. D. Shepherd, Canyon, Tex., sec- 
retary. 


Virginia Retail] Hardware Assn. con- 
vention and exhibit, March 25-27, 
1952, at Hotel John Marshall, Rich- 
mond. George T. Omohundro, Jr., 
Scottsville, secretary. 


West Virginia Retail Hardware Assn. 
convention and exhibit, Feb. 18-20, 
1952, at Waldo Hotel, Clarksburg. 
James C. Fielding, 1628 McClung 
St., Charleston 1, secretary. 


Western Retail Implement and Hard- 
ware Assn. convention and exhibit, 
Jan. 14-16, 1952, at Municipal Au- 
ditorium, Kansas City, Mo. W. J. 
Shaw, 2915 Main St., Kansas City 
2, secretary. 


Wisconsin Retail Hardware Assn. con- 
vention and exhibit, Feb. 5-7, 1952, 
at Auditorium, Milwaukee. Head- 
quarters, Schroeder Hotel. H. A. 
Lewis, Stevens Point, secretary. 





HARDWARE HUMOR 
By Hardware Age 
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“I'll give you the half a nail you got com- 
ing, but there'll be a slight charge for 
cutting the nail." 


SENTINEL 
hee Daly 


mean business! 


Brand new Sentinel display 


packaging pays off in 


increased sales and profits by attracting customers to 


the 3 outstanding features of 
make them popular favorites 


GOOD LOOKS ® LOW PR 


Sentinel means business... 


Sentinel timepieces that 
at the point of sale... 


ICES @ TOP QUALITY 
get your 


ee yt , ye SENTINEL | share of it, using these effective displays. 


You P 


SENTINEL 
CLICK POCKET WATCH DISPLAY 


No. 114 Plain Dial (Illustrated 
You SELL 6 a $2.95 $17.70 
You PAY for 6 watches $11.94 


You MAKE $ 5.76 

No. 115 Radium Dial 
You SELL 6 a $3.50 $21.00 
You PAY for 6 watches $14.22 


You MAKE $ 6.78 


NO. 119 SENTINEL 
LITTLE PAL PARADE PACK 


b Zola 

3 Plain 

3 Radium 

AY for eMmaiela. 


You MAKE 


ca NO. 117 SENTINEL 
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Tift ih! 
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WHAT'S NEW 





Latest Information on New Hardware Merchandise 





(Continued from page 13) 


tive suede-like backing. Heat, mois- 
ture or grease has no effect on pads; 
a damp cloth cleans them. Ballonoff 





Metal Products Co., 1820 East 37th 
Street, Cleveland 14. 


Electric Clocks 


Two new Telechron electric 
clocks—the Mirolarm and the Alad- 
din—are available for the Christ- 
mas market. The popular priced 
Aladdin (illustrated) features a 
neon light on dial that glows when 
alarm is set. It has a fawn colored 
plastic case, brown dial and light 
color hands. The Mirolarm (not 
shown), in medium price class, is a 
mirror alarm clock with high styled 
numerals on crystal clear mirror, 








decorative hands and gold color 
bezel. Telechron Dept., General 
Electric Co., Ashland, Mass. 


Playballs 


These attractive gas_ inflated 
decorated playballs come in distinc- 
tive new gift boxes that have a gift 
tag printed on the box. Balls avail- 





338 


able in alphabet block, patriotic, 
airplane, stripe and wild west de- 
signs. Colors are combinations of 
red, white, blué and gold. 5 in. 
boxed playball retails at 89¢; 6 in. 





at $1.19; 7 in. at $1.69. Hagle Rub- 
ber Co., Inc., Ashland, Ohio. 





Tree Ornaments 


Something different in tree or- 
naments is this line of plastic film, 
pre-inflated items, printed with 
multi-colored Yuletide designs. 





They are practically unbreakable 
and represent Christmas story 
book characters. Six ornaments 
are packaged in holiday accent 
three-color self-display carton with 
transparent windows. Clarvan 
Corp., 712 W. Michigan St., Mil- 
waukee 1, Wis. 





Torpedo Level 


This 9-in. all-plastic torpedo 
Level-It level, carrying a manufac- 
turer’s shatterproof guarantee, will 
be shown for the first time at the 


National Hardware Show in New 
York. Body is of amber Tenite II, 





same material used for mallet 
heads, and is non-tarnishing, non- 
conductive and will not burn or 
stick to hand in extreme weather. 
Glass vial is embedded in Lucite 
which magnifies the bubble for easy 
reading. Body is sturdy % in. sec- 
tion and ribbed to eliminate distor- 
tion. Weighs 3.04 oz. and retails at 
$2.69. Packed six in a display car- 
ton. A Lucite pocket line level with 
special folding hooks that cling to 
the line is available at 98¢ retail. 
Creative Plastics Corp., Stony 
Brook, N. Y. 


Holiday Candles 


This new holiday candle design, 
called Square Drip, comes in large 
and small size and in choice of red, 








white and dark green. Large size 
is 12 in. high and 3% in. wide at 
base and retails for $3.00 each. 
Small candle is 6x4 in. and retails 
at $1.89. Will & Baumer Candle Co., 
Syracuse, N. Y. 





Toy Wagon 


A driver whose red capped head 





bobs up and down and swings 
around; bright red and yellow 
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wagon sides, and colorful, prancing 
ponies make this model 131 Toy 
Wagon an eye-catching item. Has 
solid wood sides with bright litho- 
graphs. It is 17% in. long, 7% in. 
high, 5 in. wide. Packed each in a 
box, 1 doz to 30 lb. Shipping car- 
ton. Retails at $2.69. Fisher-Price 
Toys, Inc., East Aurora, N. Y. 





Santa Claus Bags 


An attractive idea for packaging 
gifts or for resale are these trans- 
parent draw string bags. Made of 
durable Pliofilm they can be used 
many times. Imprinted in three 
colors, contents of bag shows 
through Santa’s pack. Available in 
three sizes, 81x12, 10x16, 12x18, 
costing from $78.65 to $105.75 per 


ine 
Sess Sia)” ; 


1000, depending on size and quan- 
tity. Comet Envelope & Paper Co., 
Inc., 5 E. 17th St., New York 3. 








Gift Wrap Tape 

Three new Scotch brand gift 
wrap and gift seal tape counter 
displays are now nationally avail- 
able. Included are one 10¢ and two 





25¢ assortments. The 10¢ tape dis- 
play contains three dozen 100 in. 
rolls in assortment of nine colors 
and typical Christmas designs. The 
larger 25¢ display contains two 
dozen 150 in rolls of % in. tape on 
metal dispensers, also in holiday 
designs. Also available is display 
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Savogran STRYPEEZE — 


... the paint remover with the features 
your customers want — guaranteed to stay 
wet longer and remove more coats — safe 
for hands — clings to upright surfaces — 
needs no afterwash. Semi-paste form pre- 
ferred for easiest, most efficient stripping. 





is the safest 


. ». confused by “safe” claims? So-called 
“safe” non-inflammable removers, while 
safe from fire hazard, give off extremely 
poisonous fumes from their chlorinated 
hydrocarbon content. Other removers con- 
tain benzol, one of the most toxic and 
inflammable solvents known. Feature the 
remover that was always safest — STRYP- 
EEZE. No chlorinated solvents . . .no benzol. 


and the fastest-selling 


...@n impartial, nationwide survey of 
30,000 hardware dealers proves that 
STRYPEEZE ranks first (20.99%) in paint 
remover brand most frequently asked for; 
outstrips second (9.5%) and third 
(8.0%) combined! 120% preference over 
second-choice brand means heavier sales, 
higher profits for- you. 


paint remover you can sell! 


. +. Consistent national consumer adver- 
tising in Collier's, Better Homes and 
Gardens, and Popular Science has built 
demand for STRYPEEZE. Cash in on that 
demand. Order today — build a display. 
Savogran products sell on sight. 


THE SAVOGRAN CO. 














BOSTON CHICAGO LOS ANGELES 
25 Huntington Ave. 85 Industrial Road 3031 West Seventh St. 
Boston 16, Mass. Addison, Ill. Los Angeles 5, Calif. 
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> | Yuletid 
Eight t 
24 in. len 
material, 
makes th 
with two dozen 25¢ seal tapes, each Automatic Deodorizer 
roll containing 50 two-in. seals in ; ; , 
six designs. Minnesota Mining & , A new idea in home deodorizers 
Mfg. Co., 900 Fauquier St., St, 38 this Airborne Aerosol unit. The 
Paul 6, Minn. white and gold metal deodorizer 
Christmas Tree Shade 
| This patented lamp shade con- 
verts any table lamp into a Christ- 
| mas tree in minutes. The shade 
ing Bell : 
Suitable 
it comes 
carton. E 
Hampton 
attaches to a door; each time door ens 
is opened or closed a fine spray of Fishing 
air freshener and odor killer is re- Fishin; 
leased. Deodorizer with can of Air- gift item 
borne Mist retails at $4.98. Refills at Christ 
in pine or bouquet scents retail at the fishin 
looks like a small fir tree. It is $1.79. Live action counter demon- 1952 bai 
brightly colored and ornaments _strator (illustrated) is furnished standard 
can be hung on projecting branches. with each two dozen order. Cus- new Idea 
| Retails at 98¢. H. Grabell & Sons, tomer can swing door of display and nylon gea 
Inc., 1128 Madison Ave., Paterson, see exactly how unit works. Romac and pear 
N. J. Industries, Audubon, N. J. type spil 
| a : veloped b 
| | market, hb 
gift certi 
, | Tree Stand ; Outing Sets to buyer. 
5 | Christmas tree stand in colorful f cat stress “t 
plastic or 24-gage steel, holds seven Perfect items for the men’s gift Shakespe 
| quarts of water, and gives a tip- Section are these two Marble holiday Mich 
proof base for trees up to 8 ft. high. Packaged outing sets. Set No. 304 ' 
(illustrated), retails at $6.50, and 
contains a Woodcraft knife, Pin-On Screwe 
compass and waterproof match case. Thi 
Set No. 301 (not shown), retails 2s 
for $2.50 and contains a waterproof glamor to 
Sales Representatives: 
JOHN H. GRAHAM & CO., INC. 
Wew York, N.Y. 
SANFORD BROTHERS 
Chattanooga, Tenn. 
\S 
Strike the blow for bigger ham- | 
mer sales by ordering Cheney 
Nail Holding Hammers today. 
Sure-fire sales appeal, with the 
exclusive Cheney Nail Holding —_ 
eae aaa makes nailing Can also be used as lawn umbrella 
; . stand or flag holder. Comes in 
green, blue, red and silver. Base 
is 13% in. diameter. Retails at 
. os age’ — Mio. & = —_—< _ oe wn 
; HAM ing Co., Bank of Commerce g., arble Arms g. Uo., Dept. mA, sorted sc 
(wenn CHE NEY’ CORP. Sheridan, Wyo. Gladstone, Mich. unconditic 
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Yuletide Bells 


Eight tinkling bells mounted on a 
24 in. length of durable, red plastic 
material, embelished with holly, 
makes this de luxe Yuletide Greet- 





ing Bell set an excellent gift item. 
Suitable for mounting on a door, 
it comes in a decorated Yuletide 
carton. Bevin Bros. Mfg. Co., East 
Hampton, Conn. 


Fishing Rods, Reels 


Fishing equipment makes good 
gift items any time, and especially 
at Christmas. Two new items for 
the fishing department are the new 
1952 bait casting Wonderrod in 
standard lengths at $7.95, and the 
new Ideal direct drive reel with 
nylon gears, chromium steel frame 
and pearl Tenite handle. A new 
type spinning reel is being de- 


: veloped but not yet ready for the 


market, but likely can be sold with 
gift certificates for later delivery 
to buyer. National advertising will 
stress “the perfect gift” theme. 
Shakespeare Co., Kalamazoo 2, 
Mich. 


Screwdrivers for Gifts 


This special gift package brings 
glamor to the screwdriver. Five as- 





sorted screwdrivers carrying an 
unconditional manufacturer’s guar- 
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Hitch your business to 


STAR BRITE 


THE SHINING CABINET HARDWARE 








LINE THAT GIVES YOU EVERYTHING 
*% STARRED for quality. design and precision fit. 


SOLD THROUGH 
WHOLESALERS 
ONLY 


#285 

CHAIN DOOR FASTENER 

Wrought steel; non-welded chain 
Size of plate: 4"" x 1%"' 
“STAR-BRITE" 

Nickel 
and brass 
Complete 
with 





screws 


#215 


ORNAMENTAL HINGE 
For flush doors 
Overall sizes: 

** x 2/4" 
“STAR-BRITE" 
Chrome, nickel 
and brass 
Complete 

with screws 








#275 

SCREEN HANGER 
Wrought Steel 
Size: Eye plate, 
2" x 1%" 

Hook plate 
1%" x ¥" 
“STAR-BRITE" 
Cadmium plate 
Complete 

with screws 





#125 


SASH LOCK 
Wrought Steel 
Overall size 
1%" x 2'/2" 
““STAR-BRITE" 
Chrome, nickel 
and brass 
Complete 

with screws 





#216 
SEMI-CONCEALED HINGE 
Raised knuckle 

¥%"* offset 
“STAR-BRITE" 
Chrome, nickel 

and brass 


Complete 
with screws 








#225 
SURFACE BOLT 


Len 


Nickel 
and brass 
Complete 

with 
screws 





#200 
CUPBOARD TURN 
Wrought Steel 


Overall size: 


x 
"“STAR-BRITE" 
Chrome, nickel 
and brass 
Complete 

with screws 





3277 STORM SASH HANGER 

Hook Plate: 14" x 15%" Eye Plate: 1%" x 2," 
"STAR-BRITE" Cadmium Plate 

| doz. pr. to box; 36 doz. to carton 
Complete with screws 


STAR METAL PRO 


reet, Brookly 


370 Butler St 


#297 

CONCAVE KNOB 
“STAR-BRITE" 

rome 

3 sizes: I'/,""-1%""-244" 
| Dozen to Box 

with Screws 

36 Doz. to Carton 


DUCTS Co. 


ey ie & 





ser: 
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NOW'S THE TIME 
TO BUY 
VENTED HEATERS 





EG. u. 5. Pat. OFF. 


THE HOTTEST HEATERS 
ON THE MARKET 





Royal 31960 Vented Circulator is the kind of heater 
that salesmen like to sell. Has all the advantages. 
Lifetime Burner. Handsome design. Sturdy con- 
struction. Baked on enamel finish. Available in 
20,000, 40,000 and 60,000 B.T.U. sizes without radi- 
ants and 40,000 and 60,000 B.T.U. with radiants 
(Pyrex glass fronts allow cornmplele vision of radiant 
glow). Automatic controls available at extra cost 
on above are Robertshaw 1|00% Safety Pilot, thermo- 
stat and Unitrol combination safety pilot and 
thermostat. 


All Royal Heaters are Ap- 
proved by AGA for Na- 
tural, Manufactured and 
LP Gas. 








Royal Gas Logs are most realistic. Ideal for fire- 
place in summer or winter. Two sizes available: 
22,000 B.T.U. model (20 wide) and 30,000 8.T.U. 
model (24'' wide). For convenience of installation, 
3 orifices, for use with Natural, Manufactured and 
LP gases, are included with each heater. BA-I7 
Andirons shown above, at extra cost. 


Write today for catalog and name 
of your mearest Royal Distributor. 


CHATTANOOGA IMPLEMENT & 
MANUFACTURING COMPANY 
CHATTANOOGA 6, TENNESSEE 
QUALITY SINCE 1891 


1 
| 


WHAT'S NEW 








| antee are packed in a 1014x6144x1\4 
in. box with blue velour paper lin- 
ing and a transparent lid. Space is 
provided on cover for gift giver to 
sign name. Words “A Gift For 
You” also appear in the lid. Vaco 
Products Co., 317 East Ontario St., 
Chicago, IIl. 





Saw Horse Sets 


An item that will help build re- 
lated sales are these gift packaged 
saw horse brackets. The boxes are 





in two colors and contain instruc- 
tions and suggested items to make. 
Three sets are gift packaged: Set 
for 1 in. lumber, listing at $1.25; 
for 2 in. lumber (illustrated), $1.35 
list; for 1 and 2 in. lumber, $1.50 
list. Brackets allow horses to be 
| taken apart for storage. Chas. 0. 
| Larson Co., Sterling, Ill. 


Blow Torch Gift Wrap 


This special wrapper converts 
Lenk Blotorch and soldering iron 





—. 


ee 
istmias et SO AEE ™~ 


a 
PO ital A Merry € 


SUPERHEAT 


“ $LOTORCH . 


[eT Pe %, 
2 





with the famous 


LENK bynV ir ip handle 


BSS S NS 
packages into gay _ self-selling 


Christmas displays. Wrapper fea- 
tures greetings, holly, Santa, etc., 
in red, white and green, and is 
easily removed after Christmas. 
Lenk Mfg. Co., 30 Cummington St., 
Boston, Mass. 
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Table Knives 


This new table knife in the shape 
of a fish is available in eye-catching 
chests of six, and individually. The 





fish handle is of molded Lustrex 
overlaid with pure silver, into 
which is fitted a Microned blade. 
Ideal for carving game fish, steak, 
fowl, fish. Retail price approx. 
$27.00 for set of six; $4.50 for 
single knife. Chas. D. Briddell, Inc., 
Crisfield, Md. 





Toy Jeep 

Here’s a new toy jeep operated 
by an electric motor and powered 
by two flashlight batteries. It runs 
forward or backward under remote 
push-button control steers 


and 





in forward speeds and 
curves in reverse. Climbs steep 
grades. Has solid rubber wheels 
and is 6% in. long and 2% in. high. 
Packed dozen to carton. Lists at 
$3.95. Vibro-Roll Products, Inc., 
1621 Penn Ave., Pittsburgh 22. 


straight 











Pinking Shears 


A colorful Christmas sleeve is 
available with these all-metal Pink 
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CHECK THESE BIG FEATURES 
AND COMPARE! 


Perfect weight and speed . . . power- 
ful and perfectly-balanced 


Full 12” swathe...no unpolished 
area 

Polishes where no other polisher can 
reach . . . under low places .. . in 
corners ... right up to baseboards 
Beautifully styled 

No-Mar Bumper Guard 
Easy-to-change brushes 

Easy-to-Store 


Lamb’s wool bonnets available for 
buffing. Also steel wool pads for 
heavy-duty cleaning 


FULLY GUARANTEED 


-BRUSH ELECTRIC 


Complete with: 


e@ 2 Tampico polish- 


ing brushes 
e@ 2 Palmyra scrub- 
bing brushes 


4. 


Cteaggaaea 








TITTY Ne 


wl | 


RUBBER \ 


So easy for any woman to operate, Shetland sells 
itself by comparison with more expensive units. 
Absolutely smooth finger tip control . . . no ten- 
dency to pull away. If it hits the wall it doesn't 
bounce away . . . just smooth-as-silk operation. 
The reason is perfect balance. combined with 
tremendous power. 


But, Shetland superiority doesn't stop with more 
beautiful styling and smoother, more efficient 
operation! See how it is built a whole inch lower 
than any other polisher . . . reaches in low places 

. under kickboards found in so many kitchens. 
And see how easy it is to change brushes . . . no 
broken finger nails . . . no pulling or straining. 


At last, a superior polisher every family can 
afford, priced way under the market. Start selling 
Shetland NOW for record sales and profits! See 
your distributor. 


POWERFUL NATIONAL 
ADVERTISING ... 


Backed by heavy advertising in these moss 
circulation papers: Saturday Evening Post, 
Good Housekeeping, Ladies Home Journal, 
Rurol New Yorker. Toke advantage of 
Shetland's superior value and hard-hitting 
promotion. Ask us for other advertising ma- 
terial . . . there's plenty of it! 


ond 
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Br /pest-oreeanne 
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THE SHETLAND COMPANY, 


69 BENNETT 


INC. 


MASSACHUSETTS 





STREET LYNN 
















Shopmast. 
martes Too 


Budget Minda 


QUALITY PLUS 
PRECISION ..- 


ssnmaster 















QUALITY PLUS 
PRECISION... 


Shopmaster 


Tools and 
Accessories 






















BUDGET- MINDED 


Hobbyists 


8” Tilting Arbor $7695 
Bench Saw 76 
7** Tilting Arbor Bench Sow $47.95 
8’ Tilting Table Bench Sow $51.50 

a "n rbor Bench 
Ageia $86.95 
0” odel Tilting Arbor 
- -epenalapepualeiie 
j] 15% Jig Sow 
(Tilting Table). 
$27.95 





a Seber Sow 
Press... $46.95 $17.95 


12° Floor Model 




















































HARD HITTING 


National Advertising 


SELLS 


Shopmaster 


TOOLS 


3 Shopmaster is telling 
rg the story of its pre- 
cision quality tools to 
the largest audience 
of home craftsmen in 
its history. Tie in 
with this advertising 
by prominently dis- 
playing Shopmaster 
tools in your store, 
advertising it in your 
newspapers. 

See you at the National 

Herdware Show in New 

York October 8 to 12th. 

See Your Shopmaster 
Distributor or write 


SHOPMASTER, INC. 


1214 Third St. S., Minneapolis, Minn 
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All pinking shears. This model fea- 
tures overlapping meshing teeth to 
permit cutting any thickness. Cut- 
ting blades are high-carbon steels 
and frame is aluminum for light- 
ness. Handles are bent to give 
Fair 
Griffon Cutlery 


greater accuracy in pinking. 
at $4.95. 


traded 





Corp., 151 W. 
York 11. 


19th St., New 





Fountain Brush 


New addition to the E-Zee wash 
fountain brush line is this 36 in. 
long handled model. Brush fea- 
tures rubber molded design, with 
tufts anchored in rubber base and 
41% in. flair on the brush. Pliable 
rubber molded cap holds brush in 
place and brushes can be changed 
easily. Brush attaches to garden 
hose and comes packed in litho- 
graphed box. Retails at $4.95. 





Laitner Brush Co., 
Detroit 26, Mich. 


2000 Brooklyn, 





Anti-Backlash Unit 


This Ez-Cast backlash control is 
a small, compact detachable unit 
that can be quickly installed on any 
Ocean City salt water reel having 
a left sideplate oil cap. It fits all 
such reels made since 1940 and 
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many earlier models. Ez-Cast is 
completely self-contained, requires 
no oil or other fluids; it will not cut 





or weal the spool spindle. Packed 
in plastic container, usable as 
hook, fly or swivel box. Available 
in October at $2.50 retail. Ocean 
City Mfg. Co., A and Somerset Sts., 
Philadelphia 34. 


Seat-Shell Box 


Perfect for hunters’ gift promo- 
tion is this swivel seat shotgun 
shell box. Top of metal shell con- 





tainer makes a swivel seat of ad- 
justable heighth, with cushion of 
2 in. of sponge rubber. Holds 6 to 
8 boxes of shells. All joints seamed 
and soldered, and box is water- 
tight and rustproof. Finished in 
olive green baked enamel. Size of 
closed box, 12x6x1l1 in. American 
Gas Machine Co., 505 Front St., Al- 
bert Lea, Minn. 





Lawn Signs 

“A Gracious Gift” is the theme 
of this lawn sign display. Printed 
in several colors, the display is fre« 
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NE FIVE LETTER SIGN. 3° UNITS, COMPLETE WITH PANEL 


letters. Reflecto Letters, Inc., 411 
E. 101 St., New York 29. 


Aluminum Drain Board 

This Swirl aluminum drain board 

fits all sink tops and offers quick 

and sure drainage. There is a 

bright swirl finish that is guaran- 
Packed 
sable as 
Available 
l. Ocean 
rset Sts., 


t promo- 
shotgun 


shell con- teed against rust. Size is 15x19 in. 


Packed 12, 24, 36 or 48 in a carton. 
G & S Metal Products Co., 5209 
Euclid Ave., Cleveland 3, Ohio. 


Can Opener Display 


This colorful counter display in- 
troduces the new competitively 
priced Steel Can-O-Mat which opens 
all shapes and sizes and has no 
levers. The display is 13% in. high 
and its base is 71% in. sq., and comes 


‘Sse sero. can ores 


st CAN-O-MAT 


Mee | ; 

PA pe of) 
ji ay Coston 4* 

- ae “roma * a 


Corton: 


Size of 
merican 
St., Al- 


with two new locking Swing-Brac- 
kets attached. Display is free with 
every assortment of new openers. 


e theme 
Printed 
is free 
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Want to sell more rods? 























































Premium quality . . . properly 
priced for profits . . . Union 
Hardware fishing rods give your 
most exacting customers tops in 
r  “fishability” 
dollar-for-dollar value. A com- 
plete line, there’s a Union Hard- 
ware rod for every type of fish- 


. as well as in 


ing . . . every fishing enthusiast. 


HERE’S PROOF YOU CAN’T 
. SELL BETTER RODS AT 
BETTER PRICES. 


Look over the Gillie, a Nyglax 
(tubular glass) rod designed 
especially for dry fly fishing. 
Just the rod for big water, it’s 
got every feature your “canny” 


customer will look for. 


= 


Only manufacturer carrying out 
the entire process of making rods 
of all three materials . . . glass, 
bamboo and steel . . . Union 
Hardware designs and_ builds 
rod to standards estab- 


lished over more than half a 


every 


century in the rod business. 





It ll pay you to ask your jobber 
for Union Hardware rods. And 
why not write us directly today 
illustrated 


for our complete, 


catalog . . . sent without obliga- 


tion, of course. 


SEE OUR EXHIBIT 
NATIONAL HARDWARE SHOW 


RENEE aE YN 
OS IWTUEN 


TORRINGTON, CONNECTICUT 











The new opener, which sells at $2.98 
for DeLuxe model, features new 
swing-type bracket and has exclu- 


. sive locking device. Rival Mfg. Co., 


22nd St. & McGee Trafficway, Kan- 
sas City 8, Mo. 





Pinking Shears 


Gay Christmas sleeve wrappers 
are available to make these pinking 
shears ideal holiday gift items. 
Come in two sizes, 7% and 9 in., 
with black handle or full chrome, 
boxed. Leather case can be had at 


OLS OS Mt ESE ON aaNet 





extra cost. Shears will cut wide 
range of fabrics from sheer to heavy 
with ease. J. Wiss & Sons Co., New- 
ark 7, N. J. 


Jar Holder and Wrench 


A jar holder and a wrench are 
designed to prevent burns and wrist 
sprains and damage to canning 
jars and caps. The adjustable jar 
holder fits pint, quart and _ half- 
gal'on jars, and the wrench fits the 





standard jar cap. Thomas Products 
Co., 8490 Lyndon Ave., Detroit 21, 
Mich. 





Garden Cultivator 


A garden cultivator of unusual 
design is this Comfortool. Design 
permits user to hold tool in natural 
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position without distorting fingers 
or wrist. Of special appeal to women 
is the arm extension that acts as a 
lever to force tool into soil. Weighs 





10 oz. Will be exhibited for first 
time at National Hardware Show. 
Western Home Products Co., Allen- 
dale, N. J. 





Utensil Racks 


A gift suggestion for the house- 
wares section are these Revere 
utensil racks, available in 3 sizes: 
DeLuxe for 10 utensils; middle size 
for 4 utensils, and apartment size 
for 3. Revere Copper & Brass, Inc., 
Rome, N. Y. 





Screwdriver Set 


Six top sellers in company’s De- 
Luxe screwdriver line are now 
available in this gift display box 
(illustrated) to retail for $2.75. 
Drivers feature full size unbreak- 
able handles and precision ground 
high-carbon steel blades. Also new 
is a Seven-In-One screwdriver set 
in a plastic roll kit (not illus- 
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Building Customers For You... 


DINAMO ADVERTISING snd 9 
WORLD TAMOUS REPUTATION 


















There are many things that 
distinguish genuine WINCHESTER 
firearms from all the rest. You can 
particularly notice the complete confidence 
people have in the Winchester trade- 
mark . . . built by consistent product superiority and 


backed by powerful, year-’round advertising. 


For 1951, too, Winchester promises you the same 
high quality, advertising support, and 
customer satisfaction that not only 
produce sales, but also make 


customers for your store. 


~% $ Bice. oa wat ~~ 2 


WINCHESTER ‘we 


sad * 
al -_ 
eee - 
oe Sane, tng AR 8 ee 















ore SET TRADE-MARK a 
WORLD-FAMOUS RIFLES and SHOTGUNS SINCE 1866 
PRODUCTS OF OL) INDUSTRIES, INC. 

Winchester Repeating Arms Co., Division of Olin Industries, Inc., New Haven 4, Conn. 
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- +++ TO THE MOST 
HELPFUL GUY IN THE NEIGHBORHOOD 


Ailing tricycles, broken window panes, balky household ap- 
pliances—folks just naturally turn to their favorite hardware 
dealer for help when such “crises” occur. 

And just as naturally, the hardware man is proud of his key 
job as the “Mr. Fixit” of his community. 

Lamson & Sessions salutes hardware dealers everywhere for the 
important part they play in keeping America, in repair. We 
pledge our wholehearted support in keeping them supplied 
with quality bolts, nuts and screws to do the job. 


The LAMSON & SESSIONS Ga. 


General Offices: 1971 West 85th Street . Cleveland 2, Ohio 
Plants at Cleveland and Kent, Ohio + Chicago + Birmingham 
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HOUSEHOLD REPAIR HEADQUARTERS 

















WHAT'S NEW 


tempered steel. Blades include two 
recessed points, midget blade, cabi- 
net blade, wood chisel blade and 
scratch awl blade. Fuller Tool Co., 
Inc., 907 Faile St., Bronx 59, N. Y. 


Tool Gift Deal 








Ideal for improving tool gift* 


sales this year is this X10A unit, 
which contains 10 gift-packaged 
quality tools in attractive pine col- 





ored boxes, plus 10 price cards and 
a large three-color window poster. 
Retail value of unit is $39.15. Items 


| in unit include year-round items as 
| nail hammer, bench plane, block 
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plane, trimming knife, hand drill, 
butt chisel set (illustrated), pull- 


| push rule, push drill, extension rule 


and torpedo level, all also availabk 
in open stock. Six tool chest also 
available. Stanley Tools, New Brit- 
ain, Conn. 





Cylindrical Locks 

Added to the Corbin line of locks 
is this cylindrical-type lock, featur- 
ing rol!l-back latch mechanism. 


| Other features include latch bolts 





with 5-in. throw, complete reversi- 
bility, screwless roses and knob 
shanks, extruded brass 5 pin or 6 
pin tumbler cylinders, same-size 
cases for all functions, and auto- 











matic dé 
duty col 
for door 
P. & F 
Hardwar 
Conn. 


Cedar 


Any ¢l 
cedar cl 
Just mix 
a paint 
drawers 
genuine 
manently 
ter, etc., 
in 5,10 a 
cote Cor 
Tenn. 


A real 
wall bar 
enables ¢ 


vidual’s n 
combines 
and thre 
hardwood 
netic bar 
Handles ; 
are of | 
utensils a 
for $27. 
piece. U 
mY. 


lron W. 


For cu 
iron war 
Ware Sho 
of most 1 
seasoned, 
A sales - 
stand and 
free with 
wold Mfg. 


Tackle | 


This ne 
tackle bo: 
trays (o1 
practical s 


HARDWAIE 





include two 
blade, cabi- 
blade and 
ry Tool Co., 
x 59, N. Y. 





tool gift* 
X10A unit, 
ft-packaged 
ve pine col- 





- cards and 
low poster. 
9.15. Items 
id items as 
ane, block 
hand drill, 
ted), pull- 
ension rule 
0 availabk 
chest also 
New Brit- 


ne of locks 
ck, featur- 
nechanism. 
latch bolts 





te reversi- 
and knob 
) pin or 6 
same-size 
and auto- 


t 20, 1951 








matic deadlocks. Locks are heavy- 
duty construction, and adjustable 
for doors of 1-3/8 to 2 in. thick. 
P. & F. Corbin Div., American 
Hardware Corp., New Britain, 
Conn. 


Cedar Coat Paint 


Any closet can be turned into a 
cedar closet by use of Cedacote. 
Just mix with water and apply with 
a paint brush, and closets and 
drawers will have a fragrance of 
genuine cedar wood. Material per- 
manently bonds to wallpaper, plas- 
ter, etc., and dries in 1 hr. Comes 
in 5, 10 and 50 lb. containers. Ceda- 
cote Corp., 261 Gayoso, Memphis, 
Tenn. 








Name Cutlery 


A real gift item is this 8-piece 
wall bar cutlery set by Ka-bar that 
enables customer to have an indi- 





vidual’s name put on the handle. It 
combines five kitchen cutlery pieces 
and three utensils, mounted on a 
hardwood wall rack with a mag- 
netic bar to which cutlery clings. 
Handles are of Pakkawood, blades 
are of carbon-chrome steel and 
utensils are stainless steel. Retails 
for $27. Name imprinting 25¢ per 
piece. Union Cutlery Co., Olean, 
N. Y. 


lron Ware 


For customers who prefer cast 
iron ware, Griswold has an Iron 
Ware Shop assortment of 36 pieces 
of most popular items, all in pre- 
seasoned, extra-finished cast iron. 
A sales- making skillet display 
stand and four display cards packed 
free with each assortment. Gris- 
wold Mfg. Co., Erie, Pa. 





Tackle Box 


This new 24-gage seamless steel 
tackle box with its five cantilever 
trays (one removable) makes a 
practical gift item for the sports de- 
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A Permanent Merchandising Display That Gives You A Complete 
Battery Sales Department IN LESS THAN ONE SQUARE FOOT OF SPACE 


%* A HANDSOME ALL-STEEL counter fixture of eye appealing 
beauty and modern mass display effectiveness. Finished in four 
colors, baked-on for permanency. Adequate storage space in back 
and convenient visible battery tester in easy*reach. 


% STOCKED WITH FAST-MOVING BEST SELLERS! Every item a 
money maker, including an adequate minimum stock of 3 sizes of 
popular Burgess Flashlight Batteries and an initial supply of 6 new 
seamless brass flashlight cases in brilliant chrome. 


%& FOR AMERICA’S ALERT DEALERS who want to sell flashlight 
batteries in the most modern manner, the BURGESS COUNTER 
MERCHANT offers continuous turnover of profitable items, re- 


quires a minimum of space. 


FREE DISPLAY SERVICE 














BURGESS BATTERIES 


BURGESS BATTERY COMPANY Freeport, iitinois 


To help punch seasonal sales harder 

than ever, FOUR times a year you receive 
a fresh, new colorful display card 
to insert in slotted top. Cards are 
mailed direct from factory—abso- 
lutely FREE! 
Write for complete details on how you 
can obtain the BURGESS COUNTER 
MERCHANT from your distributor. 
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Now is the time to build up 
your stocks for the Spring | 
selling season. It’s not too 
far away! 

Shelby screen door hinges 
—for new doors—for re- 
placement—are fast mov- 
ers and represent sizable 
seasonal profits for your 
store. 


Plan ahead! Order your 
stock NOW for Spring de- 
livery — Series 87 00 1 
Loose Pin Hinges—Series 
87 00 1S complete sets. 


The 





Spring Hinge Company = 
Shelby, Ohio 
















partment. This model 195R-DHSC 
box has a cork-lined removable tray 
with adjustable partitions and its 
own snap shut cover. Box is 
19x8°4x10% in., has a blue Ham- 





mertone finish, welded continuous 
piano hinges and center lock. Simon- 
sen Industries, 1414 S. Michigan 
Ave., Chicago. 


Toy Planes 


Quicky knock-down toy -type 
model airplanes can be put together 
in 20 to 60 min. Models consist of 
15 to 17 die cut balsa wood parts, 
each of which interlocks with an- 
other, eliminating use of knife, ete. 
Are modeled after well known real 
planes. Cleveland Model & Supply 
Co., Cleveland 2, O. 


New Fishing Rods 


items ‘added to Actionrod 
line include a lower-priced solid 
glass 600 series, available in 
lengths of 5 ft. 7 in., 5 ft. 1 in., 4 ft. 
7 in., 3 ft. 7 in., to retail at $6.45. 
Rods feature translucent Action- 
glas tip with gray collet-type chuck 
handle and plastic forgrip. The 
1400 series tubular glass fly rods 
(illustrated) have been redesigned 
and now has DeLuxe and Standard 
models. DeLuxe models have inter- 


New 











——— = * 


ee Se, 








changeable tips for trout and bass 
action. Orchard Industries, Inc., 
18404 Morang Rd., Detroit 5, Mich. 


HARDWARE AGE, 


Masonry Drills 

This carbide tipped masonry 
drill, called Speed Spiral, will drill 
holes up to 12 in. deep without stop- 
ping or removing from hole. De- 
sign provides ample dust clearance 
without weakening the end that 
does the work. Double lead, fast 
spiral extra deep flutes and full 


SSS 


hole size drill body give two dust 
ejecting channels that remove all 
dust, even in deep holes. Available 
singly and in kits with combination 
of sizes. Super Tool Co., 21650 
Hoover Rd., Detroit 13, Mich. 


Travel Clock 


The Rambler travel alarm clock, 
in a trim simulated leather case, 
has a brand new movement. Can 
be carried conveniently in handbag 


and is only 3% in. high when 
opened. Has 30-hr. spring, and 
comes in alligator, tan, blue o: 


maroon. Retails, $7.95. William L. 
Gilbert Clock Corp., Winsted, Conn. 


New Mower Models 


Improvements in ’52 line of Ever- 
sharp mowers include a simplified 
clutch which eliminates jack-rabbit 
starting and stopping. Illustrated 
is the new model 60 with 21 in. cut 








and 1.6 hp engine. Two other gaso- 
line powered reel type 18 in. mowers 
are available, as well as 20 in. 
rotary mower and an 18-in. electric 
model. Midwest Mower Corp., O’F al- 
lon at 23rd St., St. Louis 6, Mo. 
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Hand Sander 


This new hand sander has a col- 
orful plastic body, with a rubber 
pad to cushion the sanding action. 
Measures 3x 1%x6in. Standard- 
size sandpaper sheets can be cut 
into three strips to fit sander with- 





out waste. Unscrewing a knob on 
top of sander permits quick chang- 
ing of paper. Retails at $1.49 and 
is packed 12 to a self-selling coun- 
ter display carton. Burgess Vibro- 
crafters, Inc., 180 N. Wabash Ave., 
Chicago 1. 





Cookie Jar 


A new item for the housewares 
department is this Kookie Keeper. 
Attractive and useful, it has extra 
thick wall sections. Size is 6x6x714 
in. Body colors are red or yellow, 
with white plastic cover and handle. 
Lip and inner seal makes cover fit 
body snugly. Can also be used as 
ice bucket, canister, snack con- 
tainer, etc. Suggested retail, $1.98. 
Transparent Plastics Corp., 3833 E. 
91st St., Cleveland 5. 





Gas Log 


This two-piece design gas log has 
AGA input of 24,000 b.t.u. Ceramic 
rough oak log is very realistic and 





will withstand handling. Base is 
of heavy bar steel, finished in black 
semi-matte. Burner is cast iron 
with solid brass valve. Height 17 
in., width 24 in., depth 11 in. Ship- 
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These 5 OXCO sweeps 


put you in the 








ne OXCO FAVORITE 


A slightly flared sweep filled 
with the best tampico fibres. 
Ideal for everyday clean-up. 
An inexpensive sweep with a 
wide potential market among 
the many customers who deal 
at your store, including home- 
makers. 7 block lengths. 


-—--—-—-—-—-—----~~-~----- -OXCcO CHOCTAW 


A combination of filling ma- 
terials makes Choctaw the 
right sweep for the most 
cleaning jobs. Center of high 
grade tampico for bulky dirt; 
outside border a carefully 
formulated blend of stiff se- 
lected horsehair and long- 
wearing synthetic bristles for 
fine dirt and dust. Medium- 
priced. 9 block lengths. 


Fen ata ec oer -OXCO JUSTRITE 


A specially-prepared blend of 
stiff selected horsehair and 
long-wearing synthetic bris- 
tles makes Justrite the king of 
its price class. You can 
recommend Justrite with con 
fidence that it is ‘‘just right”’ 
for sweeping all types of 
smooth floors. 7 block lengths. 








There's a whale of a market for floor sweeps right in your locality and these 3 
Oxco sweeps give you the merchandise you need to cover this market best. What's 
more, there’s a real dollar margin in every floor sweep sale. Why not get all the 


facts from your nearby jobber who handles 
—— 


Oxco floor sweeps... you'll be glad you did. 
onAt ail 


i tH "n6 ‘\ 


\ p00 = 





OX FIBRE BRUSH COMPANY, INC. 
tablished 


FREDERICK /E8¢ MARYLAND 
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HERE’S WHY 


SCREWS, BOLTS, NUTS 
ARE TN EASIER TO MOVE 


Easier to identify See how the label 
stands out? It’s easy to read——from the top-most 
shelf. Different colors identify different screws, 
Saves time! 


bolts, nuts, metals, plating, etc. 


* 
Easier to handle Pheoll products are 
packed in sturdy boxes that won’t “bow out” 
when opened or stacked. Covers slip on and off 
with just the right friction grip. Easy to handle, 
pack and ship. No tearing, spilling or loss. 


7 
Easier to get Prempt, reliable deliv- 
ery through convenient factory warehouses. 
Your Pheoll stocks cover most needs. Depend 
on this one source for a broad range of “in 
demand” fasteners. 


* 
Easier to sell Pheoll products are 
money makers because they’re easy to sell. 
They’re fast movers. They repeat because they’re 
made to build your business. Our reputation is 
your guarantee. 
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WHAT'S NEW 








ping weight, approx. 54 lb. Arm- 
strong Products Corp., Huntington 
12, W. Va. 


Cleaning Implement 


Padflex is a new “Seven Job” 
home cleaning implement. A cotton 
yarn head is mounted on a rubber 


shoe, with a 4-ft. handle. Wash 
head form fits rounded surfaces, 
and water is squeezed out of head 
by pressing ends of rubber arch to- 
gether. Uses include washing cars, 
bathtubs, walls, storm sash, etc. 
Changing wet to dry head converts 
it to dust mop. Retail, $3.95. Pad- 
flex Co., 3818 Page Blvd., St. Louis 
13, Mo. 


Cutlery Set 


This new Suburban stainless steel 
Pakkawood handle 24 piece cutlery 





set will be shown for the first time 
at the National Hardware Show in 
New York. The pieces are hollow 
ground heavy gage stainless with 
full mirror polish. Stain, alcohol 
and burn proof. Retails at $19.95 
with chest. H. Boker & Co., 101 
Duane St., New York 7. 


Beginners’ Skates 


These beginners’ sled _ skates 
come packed in an attractive Jack- 


ig, 7 





ae 


’n’-Jill package. Skates are nickel 
plated, with weld construction and 
long wearing web straps. Length 
adjusts 6 to 8 in. to fit all children’s 
shoes. Globe-Union, Inc., 900 E. 
Keefe Ave., Milwaukee 1, Wis. 





Insured Fishing Lines 


Any defective Cortland fishing 
line will be immediately replaced 
with a new line, under new “In- 
sured Fishing Line” policy recently 
announced. Insurance policy is on 
back of each reel and applies to fol- 
lowing lines: Cam-O-Flage cast- 
ing; Nylon Black Casting; Cam-0- 
Flage Nylon Surf - Trolling - Live 
Bait; Nylon Surf - Trolling - Live 
Bait. Damage caused by rods or 
reels not covered. Cortland Line 
Co., Inc., Cortland, N. Y. 





Real Fish Lures 


This lure is a real fish encased in 
a durable transparent plastic. Origi- 





nal brilliance of live eye and scale is 
retained. Lure is odorless and can 
be used over repeatedly in fresh or 
saft water for spinning, casting or 
trolling. Comes in spinner and wob- 
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bler styles, heeled for correct swim- 
ming ‘position. List ranges from 
$1.50 to $1.75. Actual Lure Co., Inc., 
392 Fifth Ave., New York 18. 





Hedge Trimmer 


This versatile new No. 9HM 
Hedgemaster electric trimmer has 





a more powerful motor and a per- | 


fectly balanced 9-in. plastic handle. 
Cutting head can be adjusted to cut 
across or parallel to hedge. Unit 
weighs 5 lb. and has double action 
blades with blades moving in oppo- 
site directions. A new handle on 
motor housing adjusts for right or 
left hand operation. Kaufman Mfg. 
Co., Manitowoc, Wis. 





Packaged Wheelbarrow 


Now you can sell useful home 
and garden wheelbarrows as gifts 
by displaying the packaged Buch 
Whiz Barrow. Complete unit comes 
in sturdy carton, lending itself to 
gift wrapping. Has 3 cu. ft. capac- 
ity, with 10 in. cushioned tired 
wheel. Easily assembled by cus- 
tomer. Buch Mfg. Co., Elizabeth- 
town, Pa. 


Barbecue Set 


This new three-piece stainless 
steel Barbecue Servesware set 
comes gift packaged and lists at 
$7.95. Set includes two-prong fork, 
food turner with offset blade and 
utility spoon. All have extra long 





handles with antique stain finish. 


The Ace seven-piece Homemaker set | 
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iia wn 
’s MCDONALD 
S Ni 


From the “Hub City” to the Land of Sunshine, McDonald Water 

Systems offer lasting economical service. Wherever pressure 

water systems are needed, McDonald means more volume sales 

and happy customers. The dependability and efficiency of 

McDonald systems assure more business and profits for you. 
A. Y. McDonald Mfg. Co., Dubuque, Iowa. 








Hydro-Jet deep or shallow 
well Series 2000 


Shallow well reciprocating 


Deep well reciprocating 
Series 420 Series 


Illustrated are three of McDonald’s water systems — 
Each with its own job to do, and doing that job right. 


FREE! -- a pocket size 
catalog showing the com- 
plete McDonald line... 
Ask us for Catalog P-50P. 















BRASS GOODS « PUMPS « OIL EQUIPMENT 
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mY 
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fromFAUCET-OUEEN 
day ater day 






A flick of 
the finger 
gives 


OR STREAM 


Every home with running water needs this on 
ally advertised Kitchen Helper...now made 2 ways: 





: a FLEXIBLE TYPE retails for aoe 


“Model bed FAUCET- 
: pid om pega bel- 


lg ainning salty with 1 do. assorted colors. | 
g SS per dor 


2. REGULAR MODEL retails for 29¢ 


4 
model FAUCET: | 
QUEEN has rigid-neck . 

b othngiat Also strainer and. a 





Order Now From Your Jobber 


FAUCET-2UEEA 


THE FAUCET-QUEENS, INC. 
119 W. Hubbard Street, Chicago 10, Ill. 
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and wall hanger, and the ServeseT 
salad serving set, consisting of 
a stainless steel spoon and fork, 
have all been repackaged in attrac- 
tive boxes. Ace Products Co., Chal- 
font, Pa. 


Drill-Saw Kit 


This new No. 194 drill-saw kit 
combines a mode] 190 % in. drill 
and a model 620 4-in. portable saw 
attachment, together with three 
drills and a steel drill stand. The 
saw cuts to a maximum depth of 
1 5/16 in. Kit is packed in special 





1 





carton that makes an attractive 
counter display. List, $19.95, com- 
plete. Cummins Portable Tools Div., 
Cummins-Chicago Corp., 4740 N. 
Ravenswood Ave., Chicago 40. 





New Bow Saw 


This 30 in. Bushman bow saw 
with tapered frame for working in 
close quarters will be offered for 








the first time at the National Hard- 
ware Show. Saw has a 1% in. 
blade width to permit straighter 
cutting of wide timber. Genesco 
Tool Div., General Steel Warehouse 
Co., Inc., 1830 N. Kostner Ave., 
Chicago 39. 


Sewing Set 


This Aristocrat sewing set No. 


6003 contains a pinking shear, 7% 
in. bent trimmers, 5 in. scissors, all 
nickel plated. Comes in white gift 





Special 


in tissue. 
Christmas gift sleeve also avail- 
able. Acme Shear Co., Bridgeport 1, 
Conn. 


box, wrapped 


French Fryer 


This automatic electric French 
Fryer, with thermostatic control, 
is shipped from the factory with 
cellophane gift wrapping. Features 
include seamless aluminum cooking 
well, self-draining basket, full view 
pilot light, removable heating ele- 
ment and free recipe cards. Burpee 
Can Sealer Co., Barrington, IIl. 





Drill Press Tools 


This attention-getting three panel 
display features a wide variety of 
drill press tools for industrial and 
home workshop use. Display oc- 
cupies 22x26 in. space, with tools 
wired to the board. Illustrations 
show various essential operations. 
Barron Tool Co., Detroit 1. 





(Resume reading on page 13) 
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TO HELP YOU.SELL 


New Displays and Other 
Dealer Sales Helps 





(Continued from page 13) 


on electric housewares. 


Merchan- | 


disers can be obtained at 50¢ each | 


from: Electric Housewares Section, 
National Electrical Manufacturers 
Assn., 155 E. 44th St., New York 17. 





Gifts for Shooters 


Designed to catch the eyes of 
Christmas shoppers, is this group 
of sales aids for dealers in arms 





and ammunition. 
22 cartridge cartons and boxes of 
shot shells, gift boxes for 22 cart- 
ridges, single gun holders with gift 


tabs, and target thrower holders in | 


Christmas colors and designs are 
available for Remington prodycts 
and Peters ammunition. Reming- 
ton Arms Co., Inc., Bridgeport, 
Conn. 





Electric Tool Display 


Special Christmas gift promotion 
material will be received by all 
dealers ordering this Home-Utility 





merchandising deal between now 
and Christmas. Package includes 
giant 30x30 in. window displays, 
window streamer, Santa display for 
the merchandiser. The new tool 
assortment with the deal includes 
two 144-in. Home-Utility drills, one 
each 4-in. drill kit, %-in. drill, 
sander-polisher and sander-polisher 
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560 SOUTH STREET 


slight turn. 


Demonstrate also how a standard 
blade can be off-set for scraping close to 
a vertical surface. Your customers will ap- 
preciate these practical features. They will 
also appreciate the special FLETCHER 
Blades . . . the extra long blade, and the 
serrated blade for removing paint or var- 
nish and for roughing a surface. 


Perhaps they don’t know that 
FLETCHER Wood Scrapers are made 
in five models and range in size from 1” 
to 214” (blades up to 3”). And if they 
want a real craftsman’s tool they will buy 
the No. 300 all metal wood scraper. There 
is a FLETCHER model to fit every job. 


Ask your jobber all about the 
FLETCHER assortments that give you 
a small but complete stock of all models, 
and also a bonus in profit. You have a 
choice of two assortments. 


SELL BLADE BOOKS 
and keep customers 
coming back regularly 


FLETCHER scraper blades 
are packaged in blade books for 
easy handling, easy storage and 
easy sales. Packaged two to four 
blades per book depending on 
the blade size. 


“10-second 
blade change” 


This is a splendid sales feature. 
Demonstrate to your customers how 
quickly and easily the blade drops 
out by giving the knurled nut a 














Attractive dis- 
plays like the above 
are included with as- 
sortments. They help 
you sell more merchan- 
dise. 


THE FLETCHER- TERRY COMPANY 


FORESTVILLE, CONN. 
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STOCK THE 


f 


HOLD-E-ZEE 


The Original 
Automatic Grip 


SCREWDRIVERS 


. the leader, too, in increasing 
sales and customer satisfaction, as 
thousands of experienced hard- 
ware men know. In addition to the 
famous Gripper, Hold-E-Zees fea- 
ture extra values in chrome vana- 
dium blades, hand ground bits, 
transparent, unbreakable handles 
and the fine finish typical of fine 
tools . . . quality unsurpassed— 
performance unequalled. 


...in constantly 
improving quality 
and performance 


Super-tension Grip 
now holds flat and 
oval head screws 
better than ever. 


MODELS 
AVAILABLE 
FOR ALL 
TYPES OF 
SCREWS 





BOOTH 109 
Nat'l Hdw. Show , 


UPSON BROS. INC., ROCHESTER 14,N.¥ 








TO HELP YOU SELL 











Christmas Lighting 


= os 
lo, Rovyalites 











entitled “Royalites for Christmas.” 
Items covered include indoor and 

outdoor tree sets, bubbling lamps, 
| trees, plaques, molded plastic candle 
| sets, etc. Royal Electric Co., Inc., 

95 Grand Ave., Pawtucket, R. I. 





| Roller Skate Display 


| Here is a_ striking six-color 
| counter display that will help boost 
| shoe skate sales as Christmas gifts. 





The display holds a shoe skate and 
copies of “Secrets of Rink Skat- 
| ing.” Chicago Roller Skate Co., 
| 4456 W. Lake St., Chicago 24. 








Can Opener Display 


This new colorful counter display 
package, designed especially for the 
smaller dealer, holds three 61HM 
Dazey Hold-Tite magnetic can open- 


| 


kit, and various accessories. Black 
& Decker Mfg. Co., Towson 4, Md. 


A complete line of decorative 
Christmas lighting is illustrated in 
full natural color in this catalog 


ers. The display, No. 61HM-DP, will 


be first shown at National Hard- 





ware Show. No charge for the dis- 
play when ordered with three 61- 
HM openers. Dazey Corp., St. Louis, 
Mo. 


New Lawn Seed Box 


A new and unusual package for 
the company’s lawn seeds has been 
developed which combines useful- 
ness with eye appeal for impulse 
sales. Attractive package features 
words “Keep Off the Grass” on the 
back panel, which may be cut out 
and used as a marker. Package also 
has punch holes on the side panel 
which permit simple, even seeding 
directly from the package. Floor 
display racks and other selling aids 
are available. Lawn Grass Div., L. 
Teweles Seed Co., 222 S. Third St., 
Milwaukee 1, Wis. 





Razor Blade Display 


This bright colored Christmas 
razor blade gift assortment No. 
X30 is only 9 in. wide and 20 in. 





high, and contains 40 gift boxes of 
20 blades retailing at $1.00 each; 
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six 40 blade boxes, retail $1.96 each, 
and four gift boxes of 80 blades, 
retail $3.56 each. Injector, single 
and double edge blades included. 
Other assortments also available. 
Personna Blade Co., 43 W. 57th St., 
New York. 





Plastic Housewares 


Here is a program designed for 
fall and holiday promotion of 
Lustro-Ware plastic housewares. 
Merchandising kit gives suggestions 
on “How To Get More Women Into 
Your Store,” and contains sample 
direct mail post cards, ad mats, TV 
scripts, colorful store banners. 
Company plans to back up this 
campaign with extensive consumer 
ads in four leading women’s maga- 
zines. Columbus Plastic Products, 
Inc., 1625 West Mound Street, Co- 
lumbus 4, O. 


Gun Display : 


This new counter and window dis- 
play measures 31 in. wide, 15 in. 
high and 111% in. deep and is made 





of heavy paper board. It will hold 
a bolt action rifle, a lever action 
rifle or an over and under shotgun. 
Each unit is printed in blue and 
red and has six game season cards 
on which a dealer writes opening 
and closing dates and mounts them 
in a special slot. Marlin Firearms 
Co., 17 E. 42nd St., New York 17. 


Hand Tool Catalog 


New two-color catalog No. 24 il- 
lustrates and describes complete 
Ryan line of forged hand tools, in- 
cluding screwdrivers, chisels, awls, 
punches and special display packs. 
Also has convenient reference to 
Government spec numbers to which 
various Ryan tools meet. J. J. Ryan 
Tool Co., Southington, Conn. 


Window Shade Guide 


This Hartshorn catalog, ‘Guide 
for the Selection and Specification 
of Window Shades and Rollers”, 
was designed to assist individuals 
considering window shade products 
for any type of installation or in- 
ventory. Stewart Hartshorn Co., 
Empire State Bldg., New York 1. 

(Resume reading on page 14) 
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SPEED 
PRODUCTION... 
CUT COSTS! 


He’s happy about the whole 
set-up! His boss always makes 
sure that genuine TOLEDO 
Pipe Tools are on the job! These 
are the tools preferred by better 
mechanics everywhere for nearly 
half a century ... easy handling, 
faster cutting. 

Don’t be switched—insist on 
TOLEDO for the finest in pipe 
threading and cutting tools and 
power machines! See how — 
Toledo dies take hold...how 
easily they cut smooth, accurate 
threads. Check the many advanced 
features of Toledo Pipe Tools. 
designed to speed the work and 
assure fast make-up and trouble- 
free joints. You'll be better satis- 
fied with Toledo dependability! 
Write for catalog. The Toledo 
Pipe Threading Machine Co., 
Toledo, Ohio. New York Office: 
165 Broadway, Room 1310. 


RELY ON THE LEADER 









PIPE TOOLS 





IPE MACHINES . . . POWER DRIVES 








Complete Toledo 
line includes Hand 
Tools, all pipe 
sizes, %’’ to 12” 
and ¥,” to 1” bolts. Power pipe 
machines, - to 2” and 4” 
capacity. (Above)—Toledo No. 
1R Threader, 1” to 2” pipe. 





Toledo #999 2” pipe machine, 
wheel or knife cut-off, 








| 
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Priority and Price Digest 





News and Interpretations of Government Orders 


Higher Freight Rates 
Seen as Piercing 
Some OPS Ceilings 


Future of price control activity 
remains clouded by OPS seeming 
inability to come quickly to terms 
with the effect of the Capehart and 
Herlong amendments on price regu- 
lations. Some sources predict that 
new orders, when issued, will prob- 
ably have to be less stringent. 

At the same time there is a feel- 
ing in Washington that Congress, 
because of the lack of protest 
against Mr. Truman’s stand for re- 
peal of those amendments, may be 
disposed to go along with the Presi- 
dent. The Senate Banking Commit- 
tee, at least, is considering a re- 
vision of the Capehart amendment 
that would water down, if not elimi- 
nate, its overhead cost increase pro- 
visions. 

Meanwhile, the retail advisory 
committee during its meeting with 
OPS, was given indications that the 
Herlong amendment would possibly 
permit the raising of some ceilings, 
particularly where retailers cus- 
tomarily reflected increased freight 
rates and similar cost increases 
in their selling prices. The amend- 
ment, it was also pointed out, 
though it refers primarily to future 
price regulations, could mean re- 
vision of some orders already in 
effect. 

And the Capehart amendment, in 
OPS thinking, is being divorced 
from distribution, the agency being 
prone to take the stand, the amend- 
ment was intended primarily for 
manufacturers. 


NPA Cuts Metal Use 
In Fourth Quarter 


Defense Production Administra- 
tor Manly Fleischmann has an- 
nounced cuts in allotments of steel, 
copper and aluminum to producers 
of consumer durable goods such as 
stoves, radios, refrigerators and 
lawn mowers in the fourth quarter. 

They will get enough steel in the 
fourth quarter to produce at a rate 
of 58 pct of their base period output 
—either the first six months of 
1950, or the last six months of 
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1940. In the present quarter, pro- 
ducers of consumer hard goods are 
permitted to use steel at a rate of 
70 pct of their base period use. 

Consumer durables’ manufactur- 
ers will be permitted to use copper 
at an average rate of 54 pct of base 
period. Their use of aluminum in 
the fourth quarter will be permit- 
ted at a rate of 46 pct of base pe- 
riod. In the present quarter, hard 
goods makers are allowed to use 
copper at the rate of 60 pct of base 
period, and aluminum at the rate of 
50 pet. 


Distributors Must 
Furnish FTC Data 


Wholesalers and retailers who 
have been slow to cooperate with 
the Federal Trade Commission in 
its statistical surveys can now be 
forced to give the information FTC 
needs under a new grant of author- 
ity recently received. The OPS 
which plans to use the FTC surveys 
in carrying out its functions has 
delegated its authority under the 
Defense Production Act of 1950 to 
the Commission. 


By R. S. WILD 
Associate Editor 
HARDWARE AGE 


Copper Deliveries 
Curbed After Oct. 1 


Producers of copper-controlled 
materials were recently told by 
NPA not to fill any new orders 
after Oct. 1 unless they are “au- 
thorized controlled material” order. 
This action, which brings all proc- 
essed copper under the controlled 
materials plan during the fourth 
quarter, was taken in Direction 4 
to Order M-11. 

Producers having controlled ma- 
terials in actual process of produc- 
tion to fill unrated or non-author- 
ized orders which cannot be shipped 
prior to Oct. 1 must divert that 
production to fill authorized orders, 
wherever possible, NPA said. When 
such diversion is not possible, pro- 
ducers are to submit to the agency 
a list of such orders, giving the 
names.of the buyers, a description 
of the material orders, DO ratings, 
if any, and probable shipping dates. 
NPA said producers should not halt 
production on such orders, how- 
ever, unless specifically directed te 
do so by the agency. 


Hardship Cases, Increased Freight Rates 
Put Up to OPS at Retailer Meeting 


Working through a series of sub- 
committee recommendations  re- 
cently, the Office of Price Stabiliza- 
tion’s Retailers Industry Advisory 
Committee studied proposals for 
amending existing regulations and 
issuing new orders to care for 
hardship cases, increased freight 
rates, averaging of costs of identi- 
cal items, rounding of prices to 
permit retailers to charge their tra- 
ditional price lines, and proposals 
for decontrolling some items now 
under price control. 

A subcommittee to study hard- 
ship cases reported that a number 
of retailers who as a result of low 
markup charts were in a loss posi- 
tion have no basis for relief under 
existing OPS regulations, and made 
tentative suggestions for meeting 
the problem. The over-all commit- 
tee recommended that the subcom- 
mittee continue its study of the 
problem and consult further with 


OPS on a corrective amendment. 
Another subcommittee suggested 
that retailers who have not tra- 
ditionally included freight rates in 
their selling prices be permitted in 
the future to reflect these increased 
rates in their ceiling prices because 
of the recent wave of increasing 
transportation costs over the coun- 
try. OPS was requested to take 
the subcommittee’s recommenda- 
tion under consideration and to 
consult with its members as to plac- 
ing the recommendation into effect. 
OPS was advised to go slowly on 
removing items from price control. 
A subcommittee, however, will work 
with OPS in considering items of 
no importance to the cost of living 
and which might warrant decontrol. 
Another subcommittee - consid- 
ered the problem of how to price an 
identical item being purchased at 
lower cost than in inventory of the 
same item on hand. It was sug- 
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DISPLAY SELLS MORE 
RUGG“ALL-PURPOSE” ROPE 


Six connected coils.,.each securely flanged NOW AT 
. . » packed in sturdy shipping carton that YOUR JOBBER’S 
unfolds to make colorful display. OR WRITE 
Ready-Measured Per Coil Per Display 
“,” rope 75 ft. 450 ft. THE E.T. RUGG co. 
¥” rope 50 ft. 300 ft. 51 MILLER STREET 
VY” rope 50 ft. 300 ft. NEWARK, OHIO 


Thousands of Users Say 


“Rapid is the World’s Best 
Slaw and Vegetable Cutter’ 


3 Popular Types and Prices 
Sell From Free 
Counter Merchandiser 


Now that top quality metals are 
again available, Rapid is back 
in quantity as well as quality 
production. With the same 
pre-war quality you can 
count on “Rapid” to outsell 
as before every other 
competitive cutter. HEAVILY 
Suggested Retail Prices hinted 
No. 6—75 cents 
No. 8—95 cents (Safety wammen 
guard included) TEMPERED 
No. 10—$1.25 DeLuxe or \ 
Gift Model (2 shredders, slicer, 
gtater and safety guard) 
Nos. 8 and 10 are individually 
boxed. Free counter merchan- s 
diser included with each dozen. GUARANTEED 
MAKES EXCELLENT Fon 10 YEARS 
CHRISTMAS PRESENTS 
Order at liberal discount from 
your regular jobber or direct 
(with jobber’s name) Dept, HF. 


BLUFFTON SLAW CUTTER COM 


BLUFFTON, OHIO 


CUTS-GRATES 
SLICES 
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‘ 
Orders accepted for Christmas season — delivery subject 
to any Government restrictions or limitations imposed. 














Amal aa 


ECONOMY GRADE 
TOOL KITS are 


In Demand— 
Their 


saving price. 
coupled with 
their good 
quality make- 
sale after sale. 


This ECON- 
OMY Tool Kit 
holds 5 inter- 
change- 
able blades the same as used in the 
popular RX541 assortment. The Two 
Tone handle is of good size and made 
of Slo-Burning material. 





money- 


These roll-up type Slotted-Recessed 
Assortment tool kits are very handy 
for mechanics and car and home tool 
users, Light to carry, kit weighs only 
% lb. Packed six to a box. Specify 
stock No. EX541 in ordering. 


Sold by Leading Jobbers 


AMALITE, INC. 


1884 Pitkin Ave., Brooklyn 12, N. Y. 








VERI-LITE 
oom >) 16 ©) 6 
“a 4 - oe 





The Duck’s Real Twin Means 
Profitable Sales for You 


rs the realism of Victor Veri-Lite 
Decoys that satisfies your customers 
and brings you satisfying sales. National 
advertising in Field & Stream, Outdoor 
Life, Sports Afield, Hunting & Fishing 
and Ducks Unlimited builds customer 
preference for Victor Veri-Lites. Made of 
sturdy, water-proofed molded pulp to 
exactly match real ducks; pre-balanced; 
equipped with anchor line swivel: finished 
in realistic glare-free colors. 





The complete line of Victor Decoys includes 
Veri-Lite, Wood, Vac-Sta and Balsa —all available 
in nine different species — shipped promptly from 
either of our two plants. Order from your jobber now. 


ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. * Pascagoula, Miss. 


AAAAAAAAX 
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gested that the two costs be aver- 
aged in order to permit the re- 
tailer a higher markup than he 
would be entitled to on the basis of 
the new lower cost. 

The Committee considerad a ten- 
tative proposal for a regulation 
which would simplify the work per- 
formed by small retailers in com- 
plying with OPS regulations. The 
proposal that a new pricing regu- 
lation be written to care _ spe- 





Base Dates Changed for 
Toy Price Charts 


OPS has stipulated that re- 
tailers, chains and mail order 
firms may use an alternative 
period of July 1 through Dec. 
10, 1950, for preparing CPR-7 
pricing charts for toys, games, 
and Christmas decorations. 
The period formerly had been 
Oct. 1-Dec. 10, 1950. The ac- 
tion was taken in Amendment 
8 to SR 2 of CPR-7 and 
Amendment 6 to SR 1 of 
CPR-7, both effective Sept. 4. 











cifically for the problems of small 
retailers was advanced at a meet- 
ing of the Small Retailers Sub- 
Committee of OPS’s Retail IAC. 

Committeemen voiced the opinion 
that small retailers should be cov- 
ered by a separate pricing regula- 
tion that would ease the task of rec- 
ord keeping and making reports. 
The Committee further felt that 
many existing OPS regulations do 
not fit the needs of small retailers, 
and that a simplified procedure 
should be developed to enable small 
retailers to establish their ceiling 
prices with local OPS offices with a 
minimum of difficulty. The Com- 
mittee stressed that there was no 
desire to relieve the small retailer 
from a level of ceiling prices ap- 
plicable to retailers generally but 
merely to make the small retailer’s 
task of compliance simpler. 


Lacquer Thinners Put 
Under OPS Paint Order 


OPS recently added lacquer thin- 
ners to the commodities covered by 
its supplementary ceiling price reg- 
ulation for paints, varnishes and 
lacquers. The supplementary regu- 
lation is also amended to remove 
manufacturers in the territories 
and possessions from coverage. 
This action is covered by Amend- 
ment 3, SR 6, CPR 22. 


NPA Flying Squads to 


Check Compliance 


NPA has further bolstered its 
compliance campaign by organizing 
“flying squads” of enforcement of- 
ficers to investigate reported will- 
ful violations of orders and regula- 
tions, it has been announced by 
Manly Fleischmann, NPA Adminis- 
trator. 

Immediate and vigorous prosecu- 
tion will follow whenever a manu- 
facturer willfully fails to follow in- 
structions of an NPA compliance 
investigator to cease infraction of 
CMP regulations, the NPA said. 

The “flying squad” will consist of 
specialists in tracking down legal 
evidence for use in litigation. 

Since July 30, 200 compliance in- 
vestigators have been “auditing” 
the operations of about 1000 repre- 
sentative companies. Violations by 
manufacturers have already been 
disclosed. These make it difficult 
for other manufacturers, abiding 
by regulations, to procure author- 
ized material needs, NPA said. 


NPA Revises MRO 
Quota Provision 


To prohibit manufacturers from 
flooding the market with orders for 
maintenance, repair, and operating 
supplies at the beginning of each 
quarters, NPA, recently amended 
CMP Regulation 5, governing pro- 
curement of MRO items. 

The amendment provides that 
manufacturers who cannot order or 
receive more than 40 pct of their 
quarterly quotas of MRO items 
during the first month of any quar- 
ter. NPA pointed out that manu- 
facturers who have placed orders 
totaling more than 40 pct of their 
fourth quarter 1951 quotas must 
cancel the excess amounts. 


Ceilings Set on Some 
Electric Housewares 


OPS set maximum retail price 
ceilings for percolators, electrical 
food mixers and hand vacuum 
cleaners manufactured by two 
firms. The prices were set in spe- 
cial order, under Section 43 of 
CPR-7, as follows: 

No. 583, West Bend Aluminum 
Co., West Bend, Wis., “West Bend 
Flavo-Matic Percolator’” with re- 
tail ceiling price of $11.95, of which 
55 cents is Federal excise tax. The 
firm’s prices, not revealed in the 
order, are subject to terms of 2 pct 
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10 days, net 30 days, f.o.b. West 
Bend, with discount applying be- 
fore Federal excise tax. 

No. 588, Hamilton Beach Co., di- 
vision of Scovill Manufacturing 
Co., Racine, Wis., ‘‘Hamilton 
Beach” electrical food mixers, hand 
vacuum cleaners, andghair dryers, 
retail ceiling prices as follows: 
Model G electrical food mixer 
$37.50, and $42.50 with juice ex- 
tractor; Mixette, $18.75; vacuum 
cleaner, $74.95; and hair dryer, 
$14.90. The firm’s prices, not re- 
vealed in the order, are subject to 
terms of 2 pct 10 days, net 30 days. 


U. S. Territories Put 
Under Service Order 


United States territories and pos- 
sessions are now covered by its 
services regulation the OPS reports. 
Applicability of the service trades 
order is extended to Alaska, Guam, 
Hawaii, Puerto Rico, Samoa, and 
the Virgin Islands by Amendment 
1 to CPR 34, effective August 25, 
1951. 

‘CPR 34 requires filing of ceiling 
prices with OPS and retail posting 
by sellers of a wide range of per- 
sonal and trade services, such as 
repair shops, recreational centers, 
and the like. Prices must be filed 
and posted within 30 days of their 
establishment. In general, ceilings 
are the same as those set under the 
General Ceiling Price Regulation 
of January 26. 

The new amendment also makes 
a number of clarifying changes in 
CPR 34. In addition, information 
required of a supplier seeking a 
general ceiling adjustment is pre- 
scribed. 


OPS Issues Ceilings 
For K-Venience 


Approval by the OPS on ceiling 
prices of K-Venience closet accesso- 
ries was recently announced by 
Knape & Vogt Manufacturing Co. 
Approval was made under CMP-7, 
Section 43, approved docket No. 
453. 

Prices on clothing carriers are $3 
each for 10 and 12 inch; $3.50 each 
for 16 and 20 inch; 24 inch, $6; 30 
inch, $6.50; 36 and 42 inch, $10 
each and 48 inch, $11. 

Extension closet rod prices in- 
clde 18 inches, $1.40; 30 inches, 
$1.75; 48 inches, $2.40; and 72 
inches, $3.75. Center hangers are 
listed at 35 cents each. 

Other individual prices are: Gar- 


ment bracket, $1; adjstable shoe | 


rack, $1.75; trouser and_ skirt 
hanger, 75 cents; tie rack, 75 cents; 
No. 547 tie rack, $3; No. 550 trou- 
ser and skirt hanger, $2.75; pull- 
out rod, $2 and Hol-Mor tie 
rack, $3. 

Also No. 772 tie rack, $2.50; hat 
combination fixture, $3.50; 
tier shoe rack, $3.50; shoe stand, 
$4; disappearing pan rack, $5; No. 
793 disappearing towel rack, $4; 
No. 798 disappearing towel rack, $5 
and hat rack, 75 cents each. 

Also, 6-inch stationary garment 
brackets, $2.88 dozen; 10-inch 
brackets, $4.32 dozen; 
garment brackets, $4.80 dozen; 


three- | 


swinging | 


garment bracket, $4.20 dozen; hat | 


holder, $1 each. 

Also series 1190 clothing car- 
riers, 12 inch, $6 dozen; 14 inch, 
$6.96 dozen; 16 inch, $7.28; 12 inch 


double prong utility hook, $9 dozen; | 


over door hangers, $6.60 and $7.20 
dozen; hook, $7.20 dozen; hanger 
with trouser bar, $36 per 100 and 
hanger without trouser bar, $30 
per 100. 


OPS Sets Ceilings 
For DuMont TV 


Retail ceiling price for television | 


sets ranging from $279.50 for a 
12%4-in screen to $1,870 for a 30-in 
screen, have been approved for the 
Allen B. DuMont Laboratories, 
Inc., Clifton, N. J., by the OPS. The 
prices, effective immediately, were 
set at the firm’s request in Special 
Order 479 under Section 43 of 
CPR-7. At wholesale, the agency 
approved prices ranging from $201 
for the 1214-in set to $1,181 for the 
30-in set. 

OPS told the company that on 
and after Oct. 17, it must pre-ticket 
each set with the established prices, 
and that on and after Nov. 16, no 
retailer may offer or sell any set 
unless it is so marked. The agency 
also said that within 15 days the 


-firm must send a copy of the spe- 
together with a list of | 


cial order, 
the prices, to each purchaser for 
resale to whom it has delivered any 
of the sets within a two-month 
period immediately prior to the ef- 
fective date of the order. 


Paint Cleaner Chemical 


NPA has placed methylene 
chloride under allocation by plac- 
ing it under Order M-45, a basic 
chemical order. The chemical is 
used principally in the manufacture 
of paint remover, engine cleaner, 
and photographic film. 
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TVA Tye), 


VIKING 


HEAVY USAGE 


7 STRAIGHT 
E SPRING 
: 3 BALANCE 

















For use in factories, cotton 
fields, farms, warehouses 
or wherever a rugged, 
heavy duty balance of re- 
liable accuracy is required. 
Dial is recessed for protec- 
tion, graduations deep 
etched for durability and 
readability. Adjustment 
allows indicator to be set 
at zero to balance scoop or 
pan attached to hook. 
CAPACITIES 


25 Ibs. by ‘2 Ib. 
50 Ibs. by 1 Ib. 
100 Ibs. by 1 Ib. 
160 Ibs. by 1 Ib. 
200 Ibs. by 2 Ibs. 
300 Ibs, by 5 Ibs. 


SEE YOUR JOBBER 
HANSON SCALE CO. 


525 N. Ado Street, 
Chicago 22, ill. 


The Original 
Patented 
Self-Wringing 
Rubber 


Built 
For 
Long 
Service 


For satisfied 
Customers Sell 
This Nationally 
Advertised 
Quality Product 


Write for 
details 


ARTMOORE CO. 


1319 North Third Street * Milwaukee 12, Wisconsin 
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American Hardware Elects 
Three Vice-Presidents 


American Hardware Corp., 
New Britain, Conn., has an- 
nounced the election of three 
new vice-presidents: Russell 





RUSSELL 8S. GOLD 


S. Gold, who will be in charge 
of manufacturing, Richard F. 
Berry, who also continues as 
secretary of the firm, and 
Archibald Williams, vice - 
president in charge of in- 
dustrial relations. 

Mr. Gold, formerly as- 
sociated with Slater Engi- 
neering Co., joined Corbin 
Bros. Co., in 1907. The fol- 
lowing year he became a 
draftsman in the Russell & 
Erwin Division of the Ameri- 
can Hardware Corp., and ad- 
vanced through several posts 





RICHARD F. BERRY 
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to become works manager in 


1945. In 1949 he became 
works manager for the entire 
American Hardware Corp. 

Mr. Berry joined the 
American Hardware Corp. in 
1943 as assistant to the presi- 
dent, and was named secre- 
tary in 1945. He is also sec- 
retary and a director of the 
Corbin Lock Co. of Canada, 
Ltd. At present he is serving 
as a member of the Builders’ 
Hardware Advisory Commit- 
tee of the OPS. 





ARCHIBALD WILLIAMS 


Mr. Williams, director of 


industrial relations since 
1946, was with Hood Rubber 
Co. from 1925 to 1937. In 
1941 he associated with the 
Haydon Mfg. Co., serving as 
factory manager. 





Industrial Supply Co. 
Moves to New Offices 


Industrial Supply Co., 
wholesaler, formerly of 275 
Franklin St., Boston, Mass., 
has moved to new quarters at 
4 Munson St., Boston, extend- 
ing the company’s floor area 
to 12,000 sq. ft., and doubling 
the warehouse space. Straight 
line handling of goods has 
been installed in the new 
building, and there is a 4,- 
500 sq. ft. parking lot. 

The firm was started in 


1938 at 261 Franklin St., and 
originally carried heavy hard- 
ware, wire rope and fittings. 
The company’s emphasis has 
shifted now towards hand and 
power tools and accessories, 
and industrial hardware. 

The opening of the new 
headquarters was held Sept. 
12 and 13. 





Northern Sales Head 
For Bird Building Div. 


Miles H. Hubbard has been 
named to the post of north- 
ern division sales manager 
for the Building Materials 
Division of Bird & Son, Inc., 
East Walpole, Mass., manu- 
facturers of asphalt roofing 
and shingles, floor coverings 
and paper products. 

Mr. Hubbard, who suc- 
ceeds the late Edmund F. 
Murphy, has been a sales 
representative for Bird & 
Son since 1928. Until his re- 
cent promotion he had, for a 
number of years, covered ter- 
ritory in Connecticut. 


Ellis Assigned to Sales 

District for Perfection 
Hubert E. Ellis has been 

appointed by Perfection Stove 


Co., 7609 Platt Ave., Cleve- 
land 4, Ohio, to cover north- 





HUBERT E. ELLIS 


east Iowa for the firm’s St. 
Paul sales district. Mr. Ellis 
has been a salesman for the 
past five years, with Sidles 
Co., distributor of several ap- 
pliance lines. 








New City College Hardware Course 
Starts in Oct.; J. I. George Joins Staff 


A new evening section of 
the Retail Hardware Train- 
ing Program at the City Col- 
lege Midtown Business Cen- 
ter, New York City, will be- 
gin on Monday, Oct. 8. Jo- 
seph I. George, merchandis- 
ing manager of Patterson 
Bros., New York hardware 
store, has been appointed lec- 
turer on merchandising in 
this training program. Mr. 
George joins the lecture staff 
as it begins its 14th section. 
He is well known in the in- 
dustry for his skill in sales 
promotion techniques for re- 
tail hardware outlets. 

The new section of the Re- 
tail Hardware Training Pro- 
gram will meet three evenings 
a week for the first three 
weeks and two evenings a 
week until the end of the pro- 
gram in February. More than 


HARDWARE 


400 students have been gradu- 
ated from the course to date. 

Additional information 
may be obtained from the 
Supervisor of Admissions, 
City College Midtown Busi- 
ness Center, 430 W. 50th St., 
New York 19, N. Y. 
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American Steel & Wire 
Advances Two 


Thurman Haskell has been 
assigned to special duties on 
the staff of the area man- 
ager of sales, western dis- 
trict, American Steel & Wire 
Co., Rockefeller Bldg., Cleve- 
land 13, Ohio, and H..C. Hoy 
has been named manager of 
sales in the Denver, Colo., 
area, succeeding Mr. Haskell. 

Mr. Haskell has been as- 
sociated with the company 
since 1919, beginning as a 
salesman in the fence and 
post department at Chicago. 
He served in the same ca- 
pacity in Kansas City, and 
was then named manager of 
sales at Salt Lake City in 
1933. Since 1937 he has been 


manager of sales at Denver. 

Mr. Hoy, formerly an em- 
ployee of Minnesota Steel 
Co., which subsequently be- 
came the Duluth plant of 
American Steel & Wire, held 
various positions at that 
plant. In 1929 he was moved 
to St. Paul as a salesman, 
and since 1946 has been as- 
sistant manager of sales in 
the Denver sales office. 





Rockwell Subsidiary 
Gets New Name 


The Ohlen-Bishop Mfg. 
Co., Columbus, Ohio, a sub- 
sidiary of Rockwell Mfg. Co., 
Pittsburgh, Pa., has been re- 
named Rockwell Tools, Inc., 
Subsidiary. 








O’Hara Named General District Sales Head; 
Jones Heads Marketing for Congoleum-Nairn 


William J. O’Hara has 
been appointed general dis- 
manager, 


trict sales and 





WILLIAM J. O’HARA 


R. F. Jones was named di- 
rector of marketing of Con- 
goleum-Nairn, Inc., 195 Bel- 
grove Dr., Kearny, N. J. 
Mr. O’Hara joined the 
company in 1922 as a sales- 
man in the Boston office, 
later becoming district man- 
ager. In 1941 he was trans- 
ferred to the New York City 
office as district manager, 
and in 1944 went to the 
Kearny, N. J., general of- 


fices as general branch man- 
ager. In his newest position 
with Congoleum-Nairn, he 
will direct the field selling 
organization. 

Starting with Congoleum- 
Nairn in 1920, Mr. Jones 
joined the sales force in 
1924, traveling among all the 





R. F. JONES 


company’s offices and ware- 
houses. In 1928 he was as- 
signed to the general office 
sales staff, and has held the 
positions of merchandise 
manager and assistant to the 
vice-president. 
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Hoover Company Announces 
Three Executive Changes 


Oscar M. Mansager, man- 
ager of special products divi- 
sion, The Hoover Co., N. 
Canton, Ohio, has been se- 





OSCAR M. MANSAGER 


lected to be trained for the 
post of general sales man- 
ager for the company. Mau- 
rice E. Peck, branch man- 
ager in New York City, will 
be trained as field sales man- 
ager. Mr. Mansager is taking 


over the position of W. W. + 


Steele, and Mr. Peck relieves 
Clarence H. Holl. Both Mr. 
Steele and Mr. Holl have re- 
signed, effective the end of 
the year. H. W. Hoover, Jr., 
has been selected for train- 
ing to fill the presidency of 





MAURICE E. PECK 


the company when J. F. 
Hattersley retires within the 
next three years. 

Mr. Mansager joined the 
firm in 1922 as a salesman in 
South Dakota. Since that 
time he has held the posts of 
various district managers, 
and as branch manager in 
Minneapolis. Prior to his 
present post, he was director 
of dealer relations. 

Mr. Peck became a service- 
salesman in 1928, later act- 
ing as supervisor in several 





H. W. HOOVER, JR. 


areas in New York State and 
district manager in Albany, 
N. Y. and Pittsburgh, Pa. 
until his promotion to branch 
manager in New York. 

Mr. Hoover, who joined 
the company in 1941, began 
his training in England un- 
der the guidance of Sir 
Charles Colston, chairman 
and managing director of 
Hoover Ltd. and a director 
of the U. S. company. 

Mr. Steele will remain on 
a consulting basis with the 
Hoover Co. after his retire- 
ment and as a director and 
member of the executive com- 
mittee of the company. 
Mr. Holl will make his ser- 
vices available to the organi- 
zation for special duties. 
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Maytag Names Two As 
Regional Sales Heads 


Gordon D. Elliott and 
James R. Jensen have been 
named regional sales man- 





GORDON D. ELLIOTT 


agers for The Maytag Co., 
Newton, Iowa, manufacturer 
of washers, ranges, ironers, 
and home freezers. 





JAMES R, JENSEN 


Mr. Elliott, in charge of 16 
counties in the Grand Rapids, 
Mich., area, joined the May- 
tag organization after serv- 
ing in the sales division of 
the Philco Distributing Co. 
and Stromberg- Carlson Co. 
He was also associated with 
the sales department of the 
Grand Rapids Steel & Supply 
Co. 

Mr. Jensen will manage 
seven sales territories in 
northwest Pennsylvania for 
Maytag. He was formerly a 
sales manager for a midwest 
appliance firm. 


Speer Hardware Holds 
Election of Officers 


Speer Hardware Co., 
wholesaler at 205-213 Rogers 
Ave., Fort Smith, Ark., re- 
cently elected new officers 
following the death of the 
firm’s president, F. G. Speer. 
Elected president was R. J. 
Speer, formerly vice-presi- 
dent, and R. J. Speer, Jr., 
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previously treasurer and sec- 
retary, became vice-president 
and treasurer. D. H. Speer 
was elected second vice-presi- 
dent, and E. N. Merriman 
became secretary. 





Name Regional Head of 
Westinghouse Supply 
Henry Czech has been ap- 

pointed regional manager fo: 

the Westinghouse Electric 

Supply Co. in charge of six 

districts covering the greater 

part of a 15-state area ex- 
tending from Montana to 

Indiana and from Oklahoma 

to Minnesota. Mr. Czech, 

formerly northwestern dis- 
trict manager for the com- 
pany, has been with the 

Westinghouse organization 

since 1926. He will make his 

headquarters at the com- 

pany’s Chicago office, 113 N. 

May St. 


Elect New Officials 
For Arco Skates 


Louis Levitt was elected 
president and William Hay- 
den was named secretary of 
Arco Skates at the annual 
meeting of stockholders held 
at the offices and factory of 
Arco Industries, Inc., Mara- 
thon, N. Y. The company 
also announced plans to con- 
tinue the manufacture and 
distribution of Arco double 





runner and sled skates 
throughout the season to the 
fullest extent that steel sup- 
plies will permit. 

Directors of the firm are 
Mr. Levitt and Mr. Hayden, 
Leon Blumm, M. H. Blumm, 
Albert Haskell, Jr., and 
Stanley W. Blumm, chair- 
man of the board. 





Western Fishing Line 
Eastern Sales Head 


Leo Unger, formerly gen- 
eral manager of the S & M 
Co., Minneapolis, Minn., has 
joined the Western Fishing 
Line Co., 4680 San Fernando 
Rd., Glendale 1, Calif., in the 
newly-created position of 
eastern sales manager. 





BMC Plans New Office 
And Factory Building 


BMC Mfg. Corp., Bing- 
hamton, N. Y., manufacturer 
of juvenile wheel goods, has 
started a half million dollar 
building expansion program. 
The plan includes a one floor 
factory comprising 81,000 
sq. ft. of floor space, with an 
attached office building of 
9,000 sq. ft. Land for the 
site of the new building has 
been purchased. If the new 
building is constructed with 
NPA authority, it will be 
used immediately for produc- 
tion of defense work. 


Gillen Appointed New 
Mirro Representative 


Jack F. Gillen has been ap- 
pointed Mirro aluminum 
sales representative in Kan- 





JACK F. GILLEN 


sas and Oklahoma for Alumi- 
num Goods Mfg. Co., Mani- 
towoc, Wis. He completed 
a sales training course in the 
company’s home office before 
being assigned his territory. 





Baker Named Lux Clock 

New York Sales Head 
William J. H. Baker has 

been appointed sales man- 


ager of the New York office, 
Lux Clock Mfg. Co., Water- 


bury, Conn. He was for- 
merly sales representative 
covering several eastern 
states. 








Northern California Builders Hardware Club Formed 





The first meeting of the newly formed Builders Hardware Club of Northern Calli- 


fornia, 929 Monadnock Bldg., San Francisco 5, Calif., was attended by 


158 persons 


recently. The club is sponsored by the Bay Area Chapters of the Architectural Hardware 
Consultants and National Contract Hardware Association, along with manufacturers, 
wholesale distributors and dealers. At present, the club has approximately 200 members. 
Shown here, from left to right, are officers of the club: treasurer, F. E. Hay, Hager 
Hinge Co.; president, Chas. S. Smith, The Stanley Works; secretary, James R. Bair, 
Bair's Hardware; vice-president, Vernon Garehime, Garehime & Boone, and sergeant- 
at-arms, Frank Norman, F. G. Norman & Sons. 
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BY THE MAKERS OF 
“RED HEAD” 

































to pull NEW traffic 
.-.- make more dollars 


With the RED HEAD line you always , 
have an outstanding sales story .. . Now 
—we offer you BLUE BILL Hunting 
Clothing to headline your fall sales. 


This new line was created to meet today’s 
requirements of hunters’ dollars. Get in 
on the swing to BLUE BILL, the line 

that is packed with top features hunters 
want and go for... AT PRICES 
EVERYONE CAN AFFORD. 


NEW traffic, the real goal you are after 
to increase profits can be had by featuring 
the BLUE BILL line of hunting clothing 
this fall . . . it’s RED HEAD again! 


-+- FIRST IN THE FIELD 
FAVORITES IN THE STORES 


RED HEAD 


BRAND COMPANY 





4300 WEST BELMONT AVENUE, CHICAGO 41, ILLINOIS 
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Line of 


SLIDING DOOR HARDWARE 


| NATIONALLY ADVERTISED 


The Choice of 


Architects, Builders 


dae 


relate Mm OY=0] (-1a 
m coast to coast 


UNEXCELLED! 
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~ The Complete Line of 
Nterling Sliding Door Hardware 
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SATE E loday 


Adjustable Hanger 
For Single Doors 


. ape Sa The 600 Series In- 
7 ~ 7 cludes Hangers for 
‘Fan 4 * both %” and 1%” 

ae 4 by-passing doors. 
SV IOARD COG FRAME Track is aluminum. 
1 INCH 
HEADROOM 
i 1 
/ i} 7 N® 630 
TRACK MAY or. ~~ HANGERS 
F-~ on 
TO MATCH =<4 Cu N® 606 
WOODWORK 7 TRACK 
OR COVERED an — 
WITH MOL 
ING - 4 
, ee 4 N2 676 
ALTERNATE GIDE STRIP 
METHOD 
No. 876 Guide Strips 
GUOE eliminate grooving bot- 
: tom of door. Save instal- 
ZZ lation time and trouble. 
No. 642 No. 603 






Aluminum Track Se 
For Single Doors 


“THE Sterling 800 SERIES 


ANOTHER COMPLETE Hine OF HANGERS AND 


TRACK FOR RESIDENTIAL SLIDING DOORS 


No. 840 
For %4" 
Doors 


No. 852 
For 
Heavier 
Doors 


2345 Nelson Street, 











No. 845 No. 850 
Has many Fully 

uses Adjustable 
No. 860 No. 862 
For Pocket For 
Doors— Heavier 
Adjustable Doors 


For Catalog on Complete Line! 


STERLING HARDWARE MFG. CO. 


Chicago, Ilinois 





Ryerson Names Wright 
Buffalo Sales Head 
Paul L. Wright has been 


appointed sales manager of 
the Buffalo, N. Y., plant of 





PAUL L. WRIGHT 





Joseph T. Ryerson & Son, 


Inc., steel distributors, Chi- 
cago, Ill. 
| Mr. Wright joined the 


, Ryerson Chicago plant in 
| 1939, starting as a mail 
|clerk. He was promoted to 
sales work in his first year, 
and following military ser- 
| Vice, returned in 1945 to 
| sales work. In 1946 he be- 
| came sales representative in 
the Chicago area, and the 
next year was transferred to 
the Buffalo plant as super- 
visor of inside sales activi- 
ties, later taking over the 
position of office manager. 








GE Makes Appointments 
In New Maine District 
E. L. Hall has been ap- 





pointed manager of the newly 
| formed Portland, Me., dis- 
| trict of the General Electric 


| 


Supply Corp., Bridgeport 2, 


‘Conn. The new district will 
| comprise the states of Maine, 








New Hampshire and Ver- 
mont, formerly under the 
jurisdiction of the Boston dis- 
trict. 

D. W. W. Dailey, C.. 
White and H. T. Smith have 
been appointed appliance and 
electronics sales manager, 
supplies and apparatus sales 
manager and operating man- 
ager, respectively, of the new 
district. 





Eastern Canada Show 


The Eastern Canada Hard- 
ware Show, to be heid in Jan- 
uary in the Palais Du Com- 
merce Bldg., Montreal, is 
accepting reservations for 
space. It is estimated that 
more than 250 manufacturers 
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and distributors will take 
advantage of the show, which 
offers 43,000 sq. ft. of exhibit 
area on one floor. 





Charles J. Soss Elected 
Company's Chairman 


Election of Charles J. Soss 
to the newly created post of 
chairman of the board of di- 
rectors of Soss Mfg. Co., 
21777 Hoover Road, Detroit 
13, Mich., and his retirement 
as its president was an- 
nounced recently. Samuel! 
Soss, formerly vice president 
in charge of sales and secre- 
tary of the company, has 
been elected president. Stan- 
ley M. Disher is now secre- 
tary and controller. 


Charles J. Soss had been 
president of the company, 
which manufactures hinges, 
since 1940, and first joined 
the company in 1909. Samuel 
Soss, the new president, has 
been associated with the con- 
cern for 40 years. He was 
made secretary in 1928 and 
elected vice president in 1941. 





Sees Consumer Buyer 
At New Summer Peak 


At a series of meetings of 
Gibson divisional managers, 
held at Gibson sales head- 
quarters of Gibson Refrig- 
erator Co., Greenville, Mich., 
J. L. Johnson, vice-president 
in charge of sales, pointed 
out that consumer purchas- 
ing power is at a new peak, 
and that it is the time 
for constructive, hard-hitting 
sales and sales promotion 
efforts. G. V. Drumm, ad- 
vertising and sales promo- 
tion manager, presented a 
promotional advertising pro- 
gram to back up the drive. 





Represents Seamless 


The Seamless’ Rubber Co., 
New Haven 3, Conn., has ap- 
pointed Frederick W. Part- 
ridge as sales representative 
in its athletic goods divi- 
sion. Mr. Partridge, who will 
make his headquarters at 
42-B Erringer Pl., Philade)- 
phia 44, Pa., will cover New 
Jersey, Maryland, Delaware, 
D. C., eastern Pennsylvania 
and Virginia. 

Prior to joining Seamless 
he was connected with Gen- 
eral Products, Bnglewood, 
N. J. and at one time con- 
ducted a_ retail sporting 
goods store in Philadelphia. 
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National Ideal Co. Extends Mid-West | 
Sales Areas to Cover Larger Market | 


Extension of the territories 
served by three Mid-West 
salesmen has been announced 





J. J. TINKLER 


by the National Ideal Co., 
Toledo, Ohio, manufacturer 
of the Premier line of poultry, 
hatchery and general farm 
equipment. The enlargement 
of territories is part of the 
company’s expansion plan for 
sales representation to cover 
a larger farm market. 





Cc. F. CLEEREMANS 


J. J. Tinkler, Minneapolis, 
Minn., will add South Dakota 
to his area of North Dakota 
and Minnesota, which he has 
represented for the company 
during the last three years. 





THOMAS L. HAINLINE 


C. F. Cleeremans, Cedar 
Rapids, Iowa, will now cover 
the entire state of Iowa, and 
Thomas L. Hainline, Kansas 
City, Kans., has added Ne- 
braska to his area of Mis- 
souri. 


Joe Menaugh, Elkhart, Ind., | 


has also been appointed as 
sales representative in north- 
ern Indiana for National 
Ideal Co. 





Maker Sponsoring 
Frost-Free Contest 


Eight cash prizes of $250 
each will be awarded to 
dealers who submit the win- 
ning letters written by Frost- 
Free refrigerator owners in 
a letter contest announced 
recently by the Westinghouse 
Electric Appliance Division. 





Authors of the letters will | 


receive a trip to New York 
and a week-end at the Wal- 
dorf as guests of the com- 
pany. 

George H. Meilinger, sales 
manager of the household 


refrigeration department, | 


pointed out that the contest, | 


which ends Oct. 15, is de- 
signed to emphasize to deal- 
ers the importance of the 
use-the-user approach to sell- 


ing. 


He explained that during 


the contest the dealer con- | 


tacts housewives who have 
purchased Frost-Free refrig- 
erators from him. He asks 
each of them to write for 
him, on forms furnished by 
Westinghouse, a 100-word 
letter on her Frost-Free re- 
frigerator. 

One copy of the letter is 
used as a local testimonial 
to supplement the Frost- 
Free Proof Book published 
earlier by the company. The 
proof book contains hundreds 
of letters from Frost-Free 
users throughout the country 
praising the automatic de- 
frosting system. The carbon 
copy is sent to the Appliance 
Division at Mansfield for 
judging in the contest. 

Letters judged best from 
each of the company’s eight 
sales districts will win for 
the Frost-Free owner who 
writes it an all-expense trip 
for two persons to New York 
with meals, entertainment, 
and lodging at the Waldorf 
Astoria Hotel. A winner from 
the immediate New York 
area may select a trip to 
Miami, Fla., instead. 
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--..- AND THE 
ORIGINAL TIP 
THAT NEVER 
SNAGS.... 











There is no substitute for Judd’s built-in thimble 
tip rod.. ; ? original patented rod that 

threads any fabric in a jiffy without a snag or a tear. 
It’s sturdy steel construction obviates any sag, 

twist or bend. Baked enamel finish is durable. Comes 


in single and double rods . . . and extenders. 
© Judd products are nationally advertised . . . 


nationally accepted. 














No. 9341—Single 
No. 9342—Double 


H. L. JUDD COMPANY 


87 Chambers Street, New York 7 
WALLINGFORD, CONN. 


There's A Judd Fixture 


for Every Drapery Need 
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Draper-Maynard Rubber Covered 
Footballs and Basketballs 
are made of newly developed 
laminated materials. Simulated 
lacing, valve inflation, official 
in size, shape and weight. 


Draper-Maynard Rubber Covered 
Footballs and Basketballs are 
ruggedly built to withstand the 
hard wear and grind of outdoor 
concrete courts, gravel and cinder 
playgrounds and recreation fields. 


Order DRAPER-MAYNARD Rubber Covered 
Balls from your Wholesale Distributor now. 


he Kathy Dog hind? 


Sul ew, 


7s nae 
THE DRAPER-MAYNARD (0., 4861 Spring Grove Avenue, Cincinnati 32, Ohio 
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Add Two Field Service 
Men to Reo Mowers 


Robert L. Picard and Stu- 
art E. Brown have been ap- 
pointed field service repre- 





ROBERT L. PICARD 


sentatives of the Lawn 
Mower Division, Reo Motors, 
Inc., Lansing 20, Mich. Mr. 
Picard was formerly em- 
ployed by General Mills as a 
salesman, and prior to that, 
spent seven years with vari- 
ous tobacco companies. Mr. 
Brown held the position of 





STUART E. BROWN 


manager of the production 
control department of Allen 
Industrial Products Co., for- 
merly spending 10 years in 
the service department of the 
Industrial Truck Division, 
Clark Equipment Co. 





Mciihenny Named to 
NEMA Section 


J. P. MclIlhenny has been 
appointed chairman of the 
sales promotion committee of 
the Electric Housewares Sec- 
tion, National Electrical 
Manufacturers Association, 
for the coming year. Mr. 
MclIlhenny, who is vice-presi- 
dent in charge of sales for 
Waring Products Corp., was 
selected by the Electric 
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Housewares Section to suc- 
ceed Robert M. Oliver, gen- 
eral merchandise manager 
of the electric housewares 
division, Landers, Frary & 
Clark, as head of this com- 
mittee. 


Steele to Retire As 
Hoover Sales Head 


W. W. Steele, vice-presi- 
dent in charge of sales for 
the Hoover Co., N. Canton, 
Ohio, will retire from that 
responsibility as of the end 
of this year. Mr. Steele, who 
has been associated with the 
company since 1908, will re- 
main in a consulting ca- 
pacity to handle special as- 
signments and is to continue 
as a member of the board of 
directors and the executive 
committee. 

He began his career as a 
salesman, later became a 
branch manager for Ohio, 
Kentucky and Indiana. In 
1927 he assumed the posi- 
tion of director of sales and 
in 1945 became vice-presi- 
dent in charge of sales. 





Raybestos-Manhattan 
Sales Appointments 


David E. Gow has been 
named assistant to the vice- 
president of asbestos prod- 
ucts sales of Raybestos- 
Manhattan, Inc., Passaic, 
N. J., and Austin L. Hawk 
was appointed assistant 
manager of the western sales 
district, Manhattan Rubber 
division, with offices at 445 
Lake Shore Dr., Chicago, IIl. 
S. V. V. Hoffman was named 
regional manager of the 
west coast sales division for 
southern California, at 4651 
Pacific Blvd., Los Angeles, 
Calif. 

Also announced recently 
were the appointments of 
A. N. Johnston, Jr., as as- 
sistant manager of the cen- 
tral sales district, Manhat- 
tan Rubber division, with 
headquarters at 810 Empire 
Bldg., Pittsburgh, Pa., and 
of D. H. Cotrille as West 
Virginia regional manager 
at Clarksburg, W. Va. 





New Phoenix Line 


Phoenix Hardware Co., 95 
Howard St., Newark 3, N. J. 
has been appointed exclusive 
distributor in New Jersey 
for Coprox and Plastophane, 
new copperized waterproof- 
ing products, 
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HARDWARE BRIEFS 








Arkansas 


H. R. Murphy purchased 
a hardware store in a new 
sub-division on Highway 61, 
South Memphis. Stock and 
fixtures have been moved in. 





Catifornia 


Menlo Park Hardware Co., 
a corporation of owners and 
employees since July, has 
moved from 1009 El Camino 
Real to 700 Santa Cruz Ave., 
Menlo Park. 





Wright Hardware & Ap- 
pliance Co., 1532 Webster 
St., Alameda, suffered fire 
damage estimated between 
$5000 and $7500 in its ware- 
house recently. The fire was 
believed to have started from 
an overheated incinerator. 





Indiana 


Hohman Hardware, 169th 
and Hohman, Hammond, was 
opened recently. Sherman 
McEwen, Jr., is the owner 
and manager of this modern, 
new store. 





Moore’s Hardware Co., 
Inc. N. Baldwin Ave., 
Marion, held its opening re- 
cently. Manager and owner 
of the store is Gene Moore. 





Waters Hardware, Man- 
hattan, has cleared out all 
old stock, and has undergone 
a complete remodeling job. 
New fixtures were installed, 
and the main floor renovated. 
The appliance department 
has been enlarged, and the 
interior repainted. 





Missouri 


St. Louis Shade & Hard- 
ware Co., for a number of 
years located at 420 N. 
Sarah Ave., has moved in a 
new two-story and basement 
building at 408-12 N. Sarah. 


The new store allows the 
firm twice as much floor 
space as before. 





Nebraska 


Donald Schank has _ re- 
cently purchased Stanghour’s 
Hardware, Wahoo. The store 
name has been changed to 
Schank’s Hardware. 





New Hampshire 


E. David Swett Hardware, 
Winchester, has been pur- 
chased by Louis C. Blicker, 
who has been with the estab- 
lishment for five years. Mr. 
Swett, the former owner, had 
operated the store since 1944. 


Ohio 


Mr. and Mrs. Lester Wil- 
hoit have purchased McCul- 
lough Hardware, 8 N. Main 
St., Kenton, and have as- 
sumed active management of 
the business. 








Oregon 
Hillis Hardware, Cornelius, 
was sold by Percy Hillis to 
Ray Mills. Mr. Hillis had 
operated the store since 1940. 





Texas 


*Mr. and Mrs. Jesse Alex- 
ander, Jr., have purchased 
the Alvin Hardware Co., 721 





Sealy, Alvin, from Clyde 
Herring. 
Lampasas Hardware Co., 


Lampasas, was recently pur- 
chased by B. H. Jackson from 
H. H. and Owen Mehrens. 
The name of the business has 
been changed to Jackson & 
Son Hardware Co. 





Virginia 


Baker Hardware Co., 927 
Liberty St., South Norfolk, 
was damaged by fire re- 
cently. The fire was appar- 
ently started by a short cir- 
cuit in a fluorescent light. 








Western Winter Market 
Sets 1952 Opening Date 


February 4 through 8, 
1952, are the dates set for 
the Western Winter Market 
at the Western Merchandise 
Mart, 1355 Market St., San 
Francisco 38, Calif. The 
Western Gift, Toy and 
Housewares Show, opening 


Feb. 3, will again be held at 
the same time as the Winter 
Market, and will be located 
at the Mart and the nearby 
Civic Auditorium. Frank K. 
Runyan, president of the 
Mart, who announced the 
opening of the Winter Mar- 
ket, predicted near-record at- 
tendance and good buying 
activity 
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ADJUSTABLE 
GOLF CLUB 


ONE CLUB that does 
everything a full set will do! 


The player just dials his shot. . . any 
position from driving to putting. Club 
positively Jocks in position, It's a won- 
derful mew way to play that will appeal 
to load-weary golfers and open the 
game to non-golfers. And, as a retailer, 
it’s just your meat... for now you can 
feature a full set of clubs . . . without 
the expense and storage space required 
for the usual golf club inventory! 


retails for *22°° 
THE MARKET IS TREMENDOUS! 
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TWILITE GAMES GOLF WIDOWS 


WRITE NOW for PROFIT-PACKED DEAL 


INTERNATIONAL GOLF PRODUCTS 
4443 West Madison Street « Chicago 24, Illinois 
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Florence Stove Names 
Eastern Sales Head 


William J. Leonard has 
been appointed Eastern Di- 
vision sales promotion man- 





WILLIAM J. LEONARD 


ager for the Florence Stove 
Co., 205 School St., Gardner, 
Mass. He takes over the po- 
sition previously held by 
F. X. Hamilton, recently re- 
signed. 

Mr. Leonard was formerly 
a member of the industrial 
sales department of Tele- 
chron, Inc., and in 1947 
joined the Florence Stove 
Co. as a sales correspondent. 
He soon became a sales rep- 
resentative in the Pennsylva- 
nia area, which position he 
held until his most recent ad- 
vancement. 





Add New Rod Series 
To South Bend Line 


A series of spinning rods 
has been designed by Joe D. 
Bates, Jr., spinning author- 
ity and outdoor writer, to be 
manufactured by the South 
Bend Bait Co., maker of fish- 
ing tackle, South Bend, Ind. 
This announcement was one 
of the highlights of the com- 
pany’s 23rd Annual Sales 
Conference, held July 24-26, 
at the company plant. South 
Bend representatives from 
all parts of the country at- 
tended the meeting to pre- 
view new products for the 
coming year. 

Mr. Bates attended the 
conference and addressed the 
group on the subject of spin- 
ning, as well as the four new 
spinning rods that he de- 
signed. They include light 
and medium action fresh 
water rods and a light and 
medium action salt water 
rod. All will be of two-piece 
construction and the series 
of rods will handle lures 
ranging from % oz. up to 
3 oz. and over. 
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Harold O. Stream, South 
Bend president, H. P. Gib- 
son, vice-president in charge 
of sales, V. W. Leusch, man- 
ufacturing vice-president, 


and Larry Haffner, trea- 
led the discussion 


surer, 
panels and explained the 
new products. These prod- 
ucts include several new 
reels, fresh and salt water 
rods, and new lines and 
lures. 


Appoint Eight to Sales 
Of Detroit Lubricator 


Detroit Lubricator Co., Di- 
vision of American Radiator 
& Standard Sanitary Corp., 
5900 Trumbull Ave., Detroit 
8, Ill., has announced eight 
new appointments in the 
company’s sales department. 

K. B. Thorndike was 
named vice-president in 
charge of the eastern re- 
gional office, having formerly 
served as vice-president in 
charge of the western re- 
gional office. F. G. Coggin, 
formerly manager of refrig- 
eration controls division, was 
elected assistant general 
manager of sales, and F. Y. 
Carter, formerly chief re- 
frigeration sales engineer, 
was appointed manager of 
the refrigeration controls di- 
vision. W. H. Hohmeyer, 
formerly manager of the 
heating controls division, 
was named manager of sales 
research and promotion. 

Also appointed in the sales 
department were H. L. 
Walker, manager of the 
heating controls division; H. 
Ledyard, manager of indus- 
trial products division; T. C. 
McKee, Jr., manager of the 
west central regional office; 
and F. J. Kreisal, manager 
of the east central regional 
office. 


Reports on Europe 


The rearmament program 
is having a greater effect on 
tool and cutlery production 
in England and continental 
Europe than in America, 
Bernard H. Fuller, presi- 
dent, Fuller Tool Co., Inc., 
Bronx, N. Y., reported on 
his recent return from a trip 
abroad. Mr. Fuller and John 
W. Weil, sales manager of 
the Fuller company, said 
that they learned while in 
Birmingham that English 
manufacturers of tools and 
cutlery are oversold for the 
next six months because of 
the limited amounts of steel 


alloted to civilian production 
in that country. The com- 
pany was, however, able to 
place a substantial order for 
Sheffield cutlery steel for its 
Regent Cutlery Division. 


Mighell Appointed to 
GE Appliance Post 


C. E. Mighell has been ap- 
pointed Nashville, Tenn., 
manager of major appliance 
sales for the General Elec- 
tric Co., Bridgeport, Conn. 
In his new capacity, he will 
represent all major appli- 
ance lines, but will have spe- 
cific responsibility for home 
laundry equipment. 

Mr. Mighell, who has been 
a district sales representa- 
tive in the southeastern dis- 
trict, came with the company 
in 1933. 





Lincoln Metal Makes 
Third Expansion 


Lincoln Metal Products 
Corp., Brooklyn, N. Y., has 
completed its third plant ex- 
pansion in as many years, by 
adding 15,000 sq. ft. to its 
factory. The enlargement 
will permit increased produc- 
tion and quicker delivery of 
the company’s Beautyware 
line. Lincoln Metal also plans 
to include new items in its 
present line of step-on cans, 
bread hoxes and _ canister 
sets. 


Elect Hardy to Board 
of Murray Corp. 


T. W. Hardy, vice-presi- 
dent in charge of the home 
appliance division, The Mur- 
ray Corp. of America, 
Scranton, Pa., has_ been 
elected to the corporation’s 
board of directors. 

Mr. Hardy joined the firm 
in 1943, serving in executive 
positions at the plants at 
Ecorse and Detroit, Mich., 
and Scranton, Pa. In 1949 he 
became vice-president, with 
headquarters in Scranton. 
Before joining Murray, he 
was with Bendix Home Ap- 
pliances as vice-president in 
charge of production. 





Paint Sales Course 
Offered in Chicago 


A course in Paint Mer- 
chandising is being’ offered 
by the Board of Education 
of Chicago, in cooperation 
with the Chicago Paint, 
Varnish & Lacquer Assn. 
and the Paint Salesmen’s 
Club of Chicago. The course, 
to be held at three technical 
schools, begins Sept. 10, 1951, 
and will be held each Tues- 
day evening thereafter. 
Members of the Paint Sales- 
men’s Club will supplement 
the course by lectures on 
various materials and tools. 
This is the fifth year the 
course has been offered. 








Pot & Kettle Clubs Elect at Convention 





Shown here are national officers of the 
and Kettle Clubs of America, elected at the recent national 


convention of the association. 


Associated Pot 


Left to right are: secretary, 


Cecil H. Boyd, Boyd Distributing Co., Denver, Colo.; presi- 
dent, Kenneth J. Dahm, Kenneth J. Dahm Co., Denver, Colo.; 
vice-president B. J. Badham, Jr., Hoffman Hardware Co., 
Los Angeles, Calif.; and treasurer, Don H. Sluman, Don H. 
Sluman Co., Denver, Colo. The next national convention of 
the Pot and Kettle Clubs will be held June 23, 24, and 25, 
1952, at Troutdale-In-The-Pines, Evergreen, Colo. 


HARDWARE AGE, SEPTEMBER 20, 1951 



























‘he’ 








mM 


SO 
rntTr 





| rrr yt am ew 


Zz 





HARD‘ 





> Board 
rp. 
, Vice-presi- 
of the home 
mn, The Mur- 
f America, 
, has been 
corporation’s 
‘Ss. 
ned the firm 
in executive 
> plants at 
‘roit, Mich., 
. In 1949 he 
sident, with 
Scranton. 
Murray, he 
; Home Ap- 
president in 
tion. 


purse 
cago 


Paint Mer- 
‘ing offered 
' Education 
cooperation 
ago Paint, 
quer Assn. 
Salesmen’s 
The course, 
ee technical 
pt. 10, 1951, 
each Tues- 
thereafter. 
aint Sales- 
supplement 
ectures on 
and tools. 
1 year the 
fered. 


ntion 





; 


siated Pot 
t national 
secretary, 
lo.; presi- 
rer, Colo.; 


ware Co., 
. Don H. 
rention of 


, and 25, 


20, 1951 











auger bits 
for every 
purpose — 





“Chard 


EXPANSIVE BIT 





FOR HARD OR SOFT WOOD 


i vanadium steel blades, all duvunt body. “Quick, accurate 
adjustment; self-clearing lead screw. No. 250: ‘*-1'", 
retails $1.89; No. 251: %"-3”", retails $2.19. Guaranteed 






NATIONALLY ADVERTISED © SEE YOUR JOBBER OR WRITE DEPT. HA-9 
ROBERT H. CLARK COMPANY, Beverly Hills, California « f ish 





Qvanre HOLE CUTTER xf a 


FOR METAL, WOOD, PLASTICS | 
One Clark Adjustable Hole Cutter replaces several fixed 
diameter cutters. High speed steel blade cuts clean, fast 
holes. Fits drill press, portable drill or hand brace. Easily 
set for any diameter. No. 100: %"-1%", retails $2.95; No. 101: 
1°-2%", retails $3.95. Guaranteed. 


of Fine P Cutting Tools 














Auger bits for 


electric drills 


*he” to '2/¢6" 


Tnidway 


THE MIDWAY TOOL*SCO 





| Midway Mirbrite Bits 


“pregerred by atl 
uke want the Gest! 





Standard auger bits 
17 sizes (446” to 24/j6"*) 





*Mircor Bright 


Sales Office and Factory 
Melvin, Ohio 














J. H. SCHARF MFG. CO., 


The ONLY Magnesium 
Level on the 
Market! 








” LIGHTER 
than ALUMINUM 


© Profitable, Fast © Replaceable Vial 
Selling, Nationally Units 


Advertised 

@ Available in 10 © Beautifully Design- 

Sizes from 12 to 72 ed, Accurate, Depend- 
able 


Inches 





OMAHA, NEBR. 



















SPEEDY—STURDY 
Li. ONLY COMB/NATION 


SCAFFOLD BRACKET 
“OFFSET LADDER BRACKET 






Cut time on job. Unexcelled as either off- 
set ladder bracket or scaffold bracket. 
Rail supported, safety grip. One compact 
unit for any standard ladder. Widely used 
by contractors and homeowners. Top deal- 
erships open. Write for specifications. 





ght ERRED HAND TOOLS AT LOWER PRICES 
? 


2 in 1 Hacksaw Blades 







blades; 
flexible back prevents breakage. 


on display card. 


Extensive line of other fine imported hand tools. 
Prompt deliveries from large New York stocks. 


E. MILTENBERG, INC. 
Since 1890 

43 Great Jones Street 
See us at Booth 266, National Hardware Show 








—THAT MEAN HIGHER MARKUP! 





combine advantages of both hard and flexible 
hardened tooth edge does not strip; 
Also all-hard 
saw blades. All available single and double edge. 
Fine quality carbon or tungsten alloyed steel. At- 
tractively packed half gross cartons, also mounted two 


New York 12, N. Y. 

















New Nemevable Tray 
TACKLE BOX! 


@ Top tray removable from box. Cork 
lined, adjustable partitions and snap- 
shut cover. 

©@ Box has these sensational features: 
Hip roof, cantilever, deep 
drawn, one piece, seam- 
less steel construction. 
Continuous piano hinges, 
side bolts, and center 
lock. 

| 5 trays (3 trays cork lined 

with adjustable ron 

Size 19"" x 8%" 


SIMONSEN aienne A 
| 1410 South Michigan Avenue, Chicago 5, Illinois 


















Catalog Ne. 
1944R-DHSC 
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Curve, straight, irregular 
—every shape cut accu- 
rately. Precision circles 
any size from 4" to 6". 
This accurate, practical 
tool is needed in every 
tool kit for gaskets, discs, 
shims, patterns, designs, 
odd shapes and straight 
| strips from cloth, board, 
fibre, foil, leather, rubber, 








paper or any pliable 
sheet material. Sturdy 
| construction. Easy to use. 


Thousands in use by indi- 


|viduals and 


TEADFAS r 


874 Franklin Ave., Thornwood, N. Y. 


| blades, 
| postpaid 
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ASK YOUR DEALER 


= 


FOR 


MAYES TOOLS 
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AND ALUMINUM 


=. WA 


ORIGINATED 1896 


largest concerns. 
|Complete with cutting board, 
pivot pins—only $7.80 

(Check 


| ZIMMERMAN PACKING CO. 


order) on money-back guarantee 
of satisfaction. Send for your 
Spearhead Cutter TODAY. Also 
available up to 60" capacity. 
Spearhead Div. 
Cincinnati 12, O. 


or money 


Dept. 26 


MASONS 


AND ALUMINUM regia 


MAYES GUARANTEES ACCURACY, SERVICE 


*AND DURABILITY = 


or NPN Ole 20) -: 
ASKING 


MAYES BROS.TOOL MANUFACTURING CO... Inc. Port Austin, Micn. 
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Stanley Electric Tools 
Assigns Peck to Sales 
Foster W. Peck has been 


appointed sales representa- 
tive for Stanley Electric 





FOSTER W. PECK 


Tools, division of the Stanley 
Works, New Britain, Conn. 
He will cover Pennsylvania, 
Maryland, Delaware, Vir- 
ginia and West Virginia. 

Mr. Peck joined the firm 
in 1947, completing an in- 
tensive factory training 
course. Subsequently he has 
been working in the sales de- 
partment, and during the 
past year was particularly 
active in sales demonstra- 
tions of Stanley Electric 
Tools in the New England 
and New York areas. 





Englishtown to Expand; 
Has New Sales Head 


Murray L. Schacter has 
been appointed general sales 
manager and vice-president 
of Englishtown Cutlery, Ltd., 
New York, N. Y. and as- 
sumes full responsibility for 
both domestic and overseas 
sales. Norman J. Mercer, 
president, has also an- 
nounced that the company 
plans a large expansion of 
its Wallingford factory that 
will triple its present capac- 
ity, and its cutlery plant is 
also being enlarged and re- 
vitalized. 

Mr. Schacter was formerly 
associated with National Sil- 
ver Co., and Ekco Products 
Co. 





Pressure Cooker Firm 
Elects Two Officials 


At a recent meeting of 
the board of directors of the 
National Pressure Cooker 
Co., Eau Claire, Wis. Melvin 
S. Cohen, treasurer of the 
company, was elected a vice- 
president. He had previously 
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been elected a member of the 
board, 

At the same meeting, Jules 
Lederer, vice-president of the 
company and director of 
sales, was elected a director. 





S. E. Anderson Named 
By Remington Rand 


The Electric Shaver Divi- 
sion of Remington Rand, 
Inc., Bridgeport, Conn., has 
announced the appointment 
of S. E. Anderson to the po- 
sition of national service 
manager. Mr. Anderson, who 
has been with the Electric 
Shaver Division since 1938, 
will supervise the operations 





8. E, ANDERSON 


of the company’s 112 elec- 
tric shaver headquarters 
throughout the country. 


Hallmark Watch Moves 
To Larger Quarters 


Hallmark Watch Corp., 5 
N. Wabash, Chicago, will 
move to new and larger 
quarters at 22 W. Madison 
St., Chicago, about Oct. 1, 
1951. The move will allow 
Hallmark to add two new 
lines, Hallmark rings and 
Hallmark pearls. 








Continental Can Co. 
Consolidates Offices 


Continental Can Co. has 
announced that its head and 
eastern division offices are 
being consolidated in the 
Continental Can Building, 
100 E. 42 St., New York 17, 
|. ae 2 

Head office purchasing, all 
Eastern metal division of- 
fices including sales, pur- 
chasing, accounting, research 
and New York district sales 
offices, have moved from 
quarters at 122 E. 42 St. 
Later in the year, the fibre 
drum and paper container 
offices at 330 W. 42 St. also 
will move to the Continental 
Building. 


Directs Advertising for 
Floor Surfacing Firm 


James B. Lynn has been 
appointed advertising man- 
ager of the American Floor 
Surfacing Machine Co., To- 
ledo, Ohio, according to an 
announcement by W. B. 
Crew, executive vice presi- 
dent and general manager. 





Blair Named Supervisor 
For Westinghouse Supply 


F. E. Blair has been ap- 
pointed lamp supervisor for 
the Westinghouse Electric 
Supply Co., in the southern 
California district, it was 
recently announced. He for- 
merly served as lamp sales 
supervisor for the company 
in its branch office at Los 
Angeles, Calif. 

The supply firm is the na- 
tional wholesale marketing 
outlet for the Westinghouse 
Electric Corp. and many 
other manufacturers of home 
appliances, electric appara- 
tus and supplies. 





F. P. Christy Retires 
From Congoleum-Nairn 


Frank P. Christy, national 
representative of Congoleum- 
Nairn Inc., 195 Belgrove Dr., 
Kearny, N. J., has retired. 
He was the originator of the 
felt-floor covering business, 
and in 1912 coined the word 
“Congoleum.” 

He began his career in the 
business in 1909 as a sales- 
man with United Roofing & 
Mfg. Co., Philadelphia, Pa., 
now known as Congoleum- 
Nairn Inc. In 1927 he became 
national representative in 
New York. 





New Advertising Head 
For Pratt & Lambert 


Granville M. Breinig, for- 
merly merchandising man- 
ager of Pratt & Lambert, 
Inc., paint manufacturer, 75 
Tonawanda St., Buffalo, N. 
Y., has been appointed ad- 
vertising manager, succeed- 
ing Walter P. Werheim, vice- 
president. 





Westinghouse Elects 


Edgar C. Dehne has been 
elected assistant treasurer 
and assistant secretary of 
Westinghouse Electric Corp., 
Pittsburgh, Pa. 


HARDWARE 





Name Toler Sales Head 
Of Temco Division 


Frank Toler has been ap- 
pointed sales manager of the 
Gas Appliance Division of 





FRANK TOLER 


Temco, Inc., Nashville 9, 
Tenn. He was formerly con- 
nected with the Norge Divi- 
sion of Borg-Warner Corp. 
as district sales representa- 
tive and manager of the 
Water Cooler sales. During 
the past year, Mr. Toler was 
engaged in his own business 
as a manufacturers’ agent 
in Detroit, Mich. 

In his new position with 
Temco, he will supervise na- 
tional sales of Temco heat- 
ers, wall heaters, floor fur- 
naces and clothes dryers. 





Radio, TV Discussed at 
Appliance Dealer Meet 


The status of television to- 
day was one the the subjects 
discussed by Mort Farr, 
president of the National Ap- 
pliance & Radio Dealers 
Association, Merchandise 
Mart, Chicago 54, IIl., when 
he addressed the Harrisburg 
Area Appliance Dealers As- 
sociation, on Wed., Sept. 19. 
He also reviewed the pro- 
posed Federal Trade Com- 
mission rules for the radio 
and television industry. 





Pittsburgh Plate Glass 
Names Tolson to Post 


Joseph L. Tolson has been 
appointed superintendent of 
the Keene Brush Division, 
Pittsburgh Plate Glass Co., 
632 Duquesne Way, Pitts- 
burgh, Pa. 

Mr. Tolson joined the com- 
pany during 1937 and has 
been associated with the 
brush manufacturing opera- 
tion for the last five years. 

He succeeds C. A. Hill, 
who died recently. 
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Make the Hammer § 
Test : 





Drive Screw Nails 
eenel Pallets 
Masonry — Etc. 


Hardened or Regular Steel—All Sizes 


Drives Like Any Ordinary Nail 
Turns and Holds Like a Screw 


Write — Free — Samples 
and Price List 
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: 
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: 
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CEE BP SOT AE AF ABS SG 


NAIL & WIRE FABRICATORS, INC. 
1311 Nostrand Ave., Brooklyn 26, N. Y. 











When YouAre Looking 
For a Certain Product 





and only the trade-name is known— 
look in the General Directory Section 
of the Catalog Directory Number 
of HARDWARE AGE for that par- 
ticular trade-name. You will fin:! it 
listed alphabetically under the prod- 
uct heading of the item in questivn. 


There alongside the trade name you 
will find the name ef the manafac- 
turer who makes it. The address of 
the maker will also appear with ‘he 
firm name arranged alphabetically in 
the same list. 


Keep this Catalog and Directory 
Number where you can reach it 
quickly whenever you need help in 
buying hardware products. 


HARDWARE AGE 








100 E. 42nd Street, New York 17, N. Y.| 











MOLINE SELF-LOCKING 


Roller Bearing ROPE HOISTS 


Easy operation and durability are built into 
Moline Hoists. Sheaves revolve on hardened 
steel rollers. Body and fittings are high 
strength malleable iron. Positive locking de- 
vice prevents slipping, yet releases instantly 
for speedy operation. Heavy steel side 
plates and hardened steel axles add rug- 
gedness. Available either with rope reaved 
or without rope. Finished in bright alum- 
inum enamel. Write for Moline Bulletin 249, 
which describes these hoists and other 
Moline hoisting accessories including pulleys 


and blocks. 


All - purpose rope 
hoists for Farm, 
Shop and Con- 
struction. Twelve 
models, four and 
six sheave, for 
rope %" to %"’. 
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EDW. VALVE CO. 
11948-50 SOUTH HALSTED STREET, CHICAGO 28 
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NEWS OF 
MANUFACTURERS’ AGENTS 








Emerson Joins Don 
Rose Associates 
George Emerson has joined 


Don Rose Associates, Park 
Ave. Bldg., 2011 Park Ave., 





GEORGE EMERSON 


Detroit 26, Mich., to travel 
Michigan and Toledo, Ohio. 
He was formerly district 
sales manager for the Silex 
Co., and prior to that was 
regional manager in charge 
of water softener sales for 
Rheem Mfg. Co. 

The Rose firm represents 
Casco Products, G. N. Cough- 
lan Co., Embree Mfg. Co., 
Gilton Mfg. Corp., Liberty 
Steel Products, Poloron Prod- 
ucts, Standard Products 
Corp., and Thermador Mfg. 
Co. 


Pearson Firm to Handle 
Temco Lines in Rockies 


Mel Pearson, manufactur- 
ers’ agent in Denver, Colo., 
has been appointed represen- 
tative for Temco, Inc., Nash- 
ville 9, Tenn., to handle the 
company’s gas appliances in 
the Rocky Mountain terri- 
tory. Mr. Pearson will su- 
pervise sales in that area of 
the complete line of Temco 


gas heaters, wall heaters, 
floor furnaces and clothes 
dryers. 





MEL PEARSON 


Before entering business 
as a manufacturers’ agent, 
Mr. Pearson was appliance 
sales manager for Graybar 
Electric for 14 years, and 
prior to that, assistant sales 


manager for B. K. Sweeney 
Co. 





Langner Mfg. Co., 27-23rd 
St., Long Island City, N. Y., 
has recently appointed manu- 
facturers’ agents for the com- 
pany’s line of Home Bar ac- 
cessories, chrome plated tie 
racks, and Cake Breakers. 
Fred R. Goldberg, 20 Sher- 
man Ave., East Orange, N. 
J., was named to cover New 
Jersey and eastern Pennsyl- 
vania. Robert I. Flower, 116 
Centre St., Brookline, Mass., 
was appointed for all New 
England states, and E. C. 
Knouft Assoc., 623 Plymouth 
Bldg., Minneapolis, Minn., 
will cover Illinois, Wisconsin, 
Minnesota, Iowa, Kansas, Ne- 
braska and Missouri. Meyer 
P. Cohen, recently appointed 
sales manager of the Hard- 
ware & Housewares Division 
of the Langner firm, will 
cover metropolitan New York. 





Jerome Lane, Lane Asso- 
ciates, 220 Fifth Ave., New 
York, N. Y., has been ap- 
pointed sales representative 
in metropolitan New York 
and New England, by Jacmin 
Products Co. Inc., 145 Roeb- 
ling St., Brooklyn 11, N. Y., 





manufacturer of electrical 
devices. 

P. F. Dawson, manufac- 
turers’ agent for approxi- 


mately 20 years in Charlotte 
1, N. C., has taken into the 
concern Ellis M. Kinney, for- 
merly with Moore-Handley 
Hardware Co., Birmingham, 
Ala. The company, in the 








future, will operate as Daw- 
son & Kinney. 

The company represents 
Art Wire & Stamping Co., 
B. F. Gladding & Co., Bron- 
son Reel Co., Creek Chub 
Bait Co., Geo. H. Maus, Inc., 
and Adams Net and Twine 
Co. 





McReynolds Is Partner 
In Quisenberry Firm 


Robert McReynolds, for- 
merly midwest representative 
of Ray-O-Vac Co., Madison, 





ROBERT McREYNOLDS 


Wis., has become a partner 
of Stanley Quisenberry & As- 
sociates, manufacturers’ rep- 
resentative at 812 Olive St., 
St. Louis 1, Mo., as a partner. 
The firm will be known as 
Quisenberry & McReynolds. 
Mr. McReynolds will main- 
tain a branch office at Room 
415, Dwight Bldg., Kansas 
City, Mo., and cover Kansas 
City and St. Joseph, Mo., as 
well as Iowa, Kansas and 
Nebraska. 








Taylor Named to BMC 
Midwest Territory 


Leslie E. Taylor has been 
named sales representative 
for BMC Mfg. Corp., Bing- 
hamton, N. Y., juvenile 
wheel goods manufacturer. 
Mr. Taylor’s territory in- 
cludes Minnesota, the Dako- 
tas, Iowa, Nebraska and the 
northern half of Wisconsin. 
His headquarters are in the 
Merchandise Bldg., 6th and 
Hennepin Ave., Minneapolis, 
Minn. 





Named to Prevore Sales 


Harold Blumenstein has 
been named middle Atlantic 
states sales representative 
for Prevore Electric Mfg. 
Corp., Fulton St. at Clinton 
Ave., Brooklyn 16, N. Y. He 
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will make his headquarters 
in Philadelphia, Pa., and will 
be responsible for sales of 
Prevore’s line of infra-red 
and electric broilers and 
lighting fixtures. 





American Gas Opens 
New Laboratories 


A new two-story addition 
to the American Gas Associa- 
tion Laboratories at Cleve- 
land, O., has been opened to 
expand facilities for the test- 
ing of gas appliances. The 
laboratories perform test ser- 
vices on more than 4,000 
models of gas appliances an- 
nually and the continuing 
increase in the number of 
appliances submitted for tests 
necessitated construction of 
the new extension. The new 
building almost doubles the 





floor space of the laboratories. 
This represents the third ex- 
pansion of this unit since 
the founding of the labora- 
tories in Cleveland in 1925. 
Over 95 pct of all gas appli- 
ances marketed today are 
models which have been tested 
and approved in accordance 
with American Standards 
Approval Requirements. 





Seybold Co. to Distribute 
Floor Coverings 


Harvey Seybold & Co., 629 
Burbank St. Viaduct, Cincin- 
nati, Ohio, has been named 
a new distributor for Congo- 
leum-Nairn floor and wall 
covering products. The Sey- 
bold firm will cover Cincin- 
nati, Ohio, southeastern In- 
diana and northern Ken- 
tucky. 
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Schlick Named a U. S. 
Plywood Director 


John P. Schlick, treasurer 
of United States Plywood 
Corp., 55 W. 44 St., New 
York 18, N. Y., has been 
elected a director of the cor- 
poration. He joined the com- 
pany in January 1950 and 
was elected treasurer in 
August of that year. 

Previously he had been as- 
sociated with Arthur Ander- 
sen & Co., accountants, as tax 
manager in the New York 
office. 





Patent Granted 


The Actual Lure Co., Inc., 
392 Fifth Ave., New York 
18, N. Y., has been granted 
U. S. Patent number 2169811 
on its Actual Lures. 
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Our Ceramic Sues 
New Members of the 
Rio Grande Family 
SWEET SUE 

For those who prefer to 





serve sandwiches separately, 
Rio Grande offer this 16” 
Lazy Susan of selected hard- 
woods and sparkling ceramic 


many other lines of Rio Grande handpainted woodenware. 


Gps TE 


2421 McKINNEY AVENUE 
DALLAS 4, TEXAS 


MOORE 


PUSH-LESS 
PICTURE HANGERS 


will safely support 10-100 
Ibs. of mirrors or pictures. 








Sell them to your cus- 
tomers with COMPLETE 
CONFIDENCE. They're 
nationally advertised. 





PUSH-PINS 


are perfect for lighter wall dec- 








orations, curtain tie-backs, etc. 


MOORE PUSH-PIN CO. Since /900 


PHILA. 44, PENNA. 
























SAVES FUEL - REMOVES SOOT . ELIMINATES CHIMNEY FIRES 
USED AS A SMOKE PURIFIER SAFE AND EASY TO USE 


FOR HOME USE 2 seer ai of nse 
16 oz. 52¢ 36 oz. 75¢ 

ECONOMICAL SIZES 

80 oz. Size $1 ~ 50 Ib. Drum $14.00 











THE OLD VICTORIAN 
PRODUCTS 


49 Miranda Ave., Toronto 10 
ONTARIO - - CANADA 





| ORIGIN 


dishes in chartreuse and dark green. Just enough edge to carry | 
one of the famous original decorations that brought fame to the | 





TITY 


Do the EXPERTS 
Come to You for TOOLS? 








THEY DO if they find top quality tools 
like the XCELITE screwdriver 
because technicians and mechanics want and 
get the best! They can tell instantly that 
the blade is accurately ground on the flat 
belt—that it’s high grade alloy steel—that 
it’s embedded for keeps in the genuine 
XCELITE plastic handle. And they can 
see right off that the 
big handle is made for 
a man, not Junior's 
* toy tool set. 


above— 


“ait 


a 
” 


Hedda dead 





XCELITE ‘‘90"’ 
Set — 13 Tools 
In one! 







The same with XCELITE nut drivers, 
Phillips, Cross Slot and clutch type 
screwdrivers. Their quality ‘‘sticks out 
all over."" And every one sold means 
repeat orders in the future! 








Serewar iver 
in One! 


PARK METALWARE CO., INC. 
Dept. G Orchard Park, N. Y. 


Originators of the Plastic Screwdriver Handle 
ond Combination - Detachable Screwdrivers 


nese i 
2,444,938 











Proven Lawn Seed Program 
Tailor-Made for You! 


bb evs 





merchandising 


Complete sales kit, 
plan, dealer display rack and helps 
and eye catching packages backed by 
one of America’s largest and oldest 
seed houses. Write today for full de- 
tails and discounts. 


L. TEWELES SEED CO. 


Since 1865 Milwaukee 1, Wis. 
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the World's largest maker 
of cotton clothes line.” 















' OBITUARIES | 








Wilson F. Barnes 


Wilson F. Barnes, 65, for- 
mer vice-president of the 
New York Wire Cloth Co., 
New Canaan, Conn., died 
Sept. 4 in a Bronxville, N. Y., 
hospital. 





WILSON F. BARNES 


Mr. Barnes joined the New 
York Wire Cloth Co. in 1921, 
rising to the position of sec- 
retary in 1924. He became 
vice-president in charge of 
sales in 1940, holding this 
post until his retirement in 
1950. Before coming with 
the company, Mr. Barnes had 


been eastern district man- 
ager of The Ruberoid Co. 

Surviving are his widow 
and his son, Wilson F. 
Barnes, Jr. 





Harold W. Lidstone 


Harold W. Lidstone, sales 
manager of the Small Arms 
Div., Colt’s Mfg. Co., Hart- 
ford, Conn., passed away on 
Aug. 17. 

Mr. Lidstone had served 
the Colt Co. for 34 years, 
during which time he sold 
Colt automatic pistols and 
revolvers in nearly every 
state east of the Rockies. He 
was appointed to the post of 
assistant sales manager in 
1946, and was made sales 
manager in 1950. 





Joseph H. Plumb, Sr. 


Joseph H. Plumb, Sr., 69, 
retired official of Fayette R. 
Plumb, Inc., manufacturer of 
hand tools, died Sept. 5 at his 
home in St. Davids, Pa. He 
is survived by his widow, a 
son, Joseph H., Jr., and a 
brother, Fayette R. Plumb. 


David Coulter 


David Coulter, 77, founder 
of the Multiple Sales Net- 
work, 516 Fifth Ave., New 
York 18, N. Y., died on Au- 
gust 30, 1951. 

Mr. Coulter started his 
business in Winnipeg in 
1921, handling hardware and 
automotive lines. He moved 
the business to Pittsburgh, 
Pa., in 1927, adding to his 
lines to include paint and in- 





DAVID COULTER 


dustrial fields. He is sur- 
vived by four sons, T. H., 
president of American Bild- 
rock Co.; G. R., vice-presi- 
dent of the Multiple Sales 


Network; A. E., owner of 
Coulter Hardware & Paint 
Co.; and D. A. Coulter of 
Blackhawk Mfg. Co. 





Edward C. Oliver 


Edward C. Oliver, 66, a 
hardware man for many 
years, died Aug. 20 after a 
long illness. 

Mr. Oliver began his hard- 
ware career with Huey & 
Philip Hardware Co., hard- 
ware wholesaler in Dallas, 
Tex., in 1900, and rose to the 
position of general sales 
manager of the firm before 
resigning in 1932 to enter 
business with his son. He 
was later connected with 
Dan M. Bell & Co., manufac- 
turers’ agent of Dallas, until 
he retired a few years ago. 
He was an honorary men- 
ber of the Texas Hardware 
Boosters Club at the time of 
his death. 





Mack I. Weiss 


Mack I. Weiss, 52, who had 
been president of Weiss & 
Gerringer, Inc., 598 Broad- 
way, New York City, house- 
furnishings distributors, 
passed away last month. 








Housewares Exhibitors 
Given Partial Refund 


A refund of 331/3 pct on 
exhibit fees paid by exhibi- 
tors in the recent Atlantic 
City National Housewares 
and Home Appliance Exhibit 
has been voted by directors 
of the National Housewares 
Manufacturers’ Association, 
1140 Merchandise Mart, Chi- 
cago 54, according to A. W. 
Buddenberg, executive secre- 
tary. 

The record number of ex- 
hibitors in the Atlantic City 
show, coupled with the 
NHMA’s non-profit plan of 
operation, made the refund 
possible, Mr. Buddenberg 
said. 

Chicago’s Navy Pier will 
be the scene of the NHMA’s 
next exhibit to be held Jan. 
17-24, 1952. 





Colored Doves Released 
For Migration Study 


Southeastern dove hunters 
may look forward to seeing 
brilliant red. orange, blue, or 
green mourning doves during 
the 1951 hunting. season. 
These new “rainbow doves,” 
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dipped in aniline dye solution, 
have been banded and re- 
leased to promote a better 
knowledge of migration move- 
ments within state boundaries 
and between states. Anyone 
seeing or shooting any of the 
doves is asked to remove 
the metal leg band and for- 
ward it to the Fish and Wild- 
life Service, Washington, D. 
C., or to the nearest conserva- 
tion official. 

Kentucky has chosen purple 
dyes for doves in the south- 
western section of the state. 
Tennessee has red, while 
Mississippi will use blue dye. 
Louisiana will color its birds 
bright green, especially in the 
western section of the state, 
and Texas will also choose a 
color for its doves. 


Pol-mer-ik Fall Sales 
Meeting Tours Country 


A fall series of Pol-mer-ik 
one-day sales conferences in 
key cities throughout the 
country have been started by 
the Archer-Daniels- Midland 
Co., Minneapolis, Minn. Wal- 
ter G. Andrews, assistant 
vice-president in charge of 
special oil sales, will discuss 





“Paint Research, Production 
and Merchandising” at these 
meetings, which are pat- 
terned after the National 
Pol-mer-ik 101 Sales Confer- 
ence, held at Brainerd, 
Minn., in June. 

The first meeting was held 
Sept. 18 in Minneapolis, 
Minn., and will be followed 
by meetings in Kansas City 
on Sept. 25, Dallas on Sept. 
27, New York City on Oct. 
10, Cincinnati on Oct. 23 and 
in Chicago on Oct. 25. 





New Congoleum-Nairn 
Distributors Named 


The Central Ohio Paper 
Co., 226 N. Fifth St., Colum- 
bus, Ohio, and Harvey Sey- 
bold & Co., 629 Burbank St. 
Viaduct, Cincinnati, Ohio, 
have been appointed new dis- 
tributors for Congoleum- 
Nairn, Inc., 195 Belgrove 
Dr., Kearny, N. J. The Cen- 
tral Ohio Paper firm -will 
cover the territory of Colum- 
bus, and Harvey Seybold will 
handle the trade in Cincin- 
nati, southwestern Ohio, 
southeastern Indiana and 
northern Kentucky. 
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NEMA Sets 1952 Gift 
Campaign Theme 


A special meeting of elec- 
tric housewares manufactur- 
ers was held at the Roosevelt 
Hotel, New York City, on 
Sept. 13, to preview the 
plans for 1952 and review 
the progress of the 1951 
Electric Housewares Gift 
Campaign of the National 
Electrical Manufacturers 
Association. This long-range 
merchandising-promotion 
program will continue to use 
as its theme: Give Electric 
Housewares — First Choice 
for Every Gift Occasion. Offi- 
cials of electric housewares 
manufacturers who are not 
members of the NEMA will 
be invited to attend, as well 
as NEMA members. 





Thompson Can Moves 


Thompson Can Co., Dallas, 
Tex., manufacturer of tin 
cans distributed through the 
hardware trade, has moved 
its manufacturing plant to 
Farmers Branch, near Dal- 
las. The mailing address is 
Love Field Box, Dallas 9, 
Tex. 
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a report in pictures of people and 
events in the hardware trade 


HA Photo Angles 











Receiving a gold watch from Charles 
R. Bottorff, Belknap Hardware & Mfg. 
Co., 111 E. Main St., Louisville 2, Ky., 
is William Gerstle, center. The watch 
was presented on the occasion of Mr. 
Gerstle's 50th anniversary with the firm. 













Veteran salesmen and executives, shown at the an- 
nual sales meeting of Horrocks-Ibbotson Co., Utica, 
N. Y., are, left to right: John Stewart; William 
C. Block; Richard H. Balch, president; E. D. Ibbot- 


son, board chairman; and Lester A. Davis. 


Jacobsen sales organization and 

executive staff are shown at the 

sales meeting held recently at 

the plant of Jacobsen Mfg. Co., 
Racine, Wis. 


Admiring the millionth Flavo-matic coffee maker to be 
shipped by West Bend Aluminum Co., West Bend, Wis., are 
A. C. Kieckhafer, president, left, and E. A. Kraemer, vice- . 
president in charge of sales, right. Arnold Finch, director 
of manufacturing, holds the coffee maker. 






Officers and representatives of South 
et Bend Bait Co. are shown here as they 
attended the company annual sales con- 

ference in South Bend, Ind. 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 


February, that there wouldn’t be 
enough metal toys and wheel 
goods to supply this year’s Christ- 
mas trade, ordered heavily and 
are now in a good inventory posi- 
tion, and have only to fill in on 
some items. At this time, however, 
manufacturers have cut off ship- 
ments for the balance of the year, 
or have only tail-end offerings. 

One leading manufacturer of 
trains is reported to have stopped 
taking orders on July 1. A number 
of other toy factories announced 
they were sold out for the year 
by Aug. 1. 

Despite this condition on metal 
toys and steel goods, wholesulers 
point out that there will surely be 
enough toys around to fill the de- 
mand, but that dealers won’t have 
the wide selection they had earlier 
in the year. 

There is only one real shortage 
in the sporting goods field and 
that’s in fishing reels. The demand 
can’t be met and all manufac- 
turers have cut down to six or 
seven of their top numbers instead 
of the wide varieties they for- 
merly offered. This is a result of 
the shortage in critical metals. 


Manufacturers of Christmas 
tree light sets and other electrical 
novelties have informed the trade 
that they have sufficient materials 
on hand to supply the expected 
demand. Orders are being filled in 
an orderly fashion and in some 
cases where buyers felt jittery 
about the supply, the factories 
have filled rush orders without 
delay. 

Likewise, with electrical house- 
wares, manufacturers’ shipments 
are coming through promptly at 
this time, except on some particu- 
larly popular items. Many manu- 
facturers have also discontinued 
some of their less popular items 
in an effort to conserve materials 
for their better numbers. 

There are immediate deliveries 
on clocks at present. 

Except on certain popular num- 
bers, toasters are available for 
regular delivery from most manu- 
facturers. 

Deep fat fryers and rotisseries 
are two comparatively new table 
appliances which dealers have for 
holiday merchandising. The infra 
red broiler will be another good 
item this year although the market 


4 


for this one was damaged consid- 
erably for small dealers in metro- 
politan areas by the way in which 
they were kicked around in the 
price wars early in the summer. 

While manufacturers and whole- 
salers have indicated that they ex- 
pect to take care of the expected 
pre-Christmas demand from deal- 
ers, they have pointed out that the 
situation can be reversed rather 
fast if early fall buying should 
give dealers more confidence. 

Where dealers in previous years 
ordered 12 or 18 items at one time, 
there is now more ordering by 
twos and threes, with the result 
that some manufacturers have set 
minimum quantities on which they 
will take orders. 


July Store Sales 
Run Even With June 


July retail store sales amounted 
to $11.3 billion, unchanged from 
the June level after seasonal ad- 
justment, reported the Commerce 
Dept. July sales were off 8 pct 
from a year ago, as a result of the 
buying wave which followed the 
outbreak of Korean hostilities. 


Dept. Store Sales 
Below Last August 


Department store sales in the 
United States in the week ended 
Aug. 25 were 3 pct below the total 
in the comparable week of 1950, 
the Federal Reserve Board re- 
ported. The drop in the previous 
week as 4 pct and for the four 
weeks ended Aug. 25 sales were 





: - Number 
Geographic of 
Division Firms 


UNITED STATES TOTAL 
New England... ’ 13 





Middle Atlantic << 68 
East North Central ; 45 
West North Central 36 
South Atlantic. . ; 68 
East South Central : 21 
West South Central 30 
Mountain ; 11 
Pacific 23 


Wholesale Hardware Inventories' 
By Geographic Divisions, for July 1951 








End-of-Month Inventories (Cost) 
Percent Change 
July 1951 vs. Amount (Add 000) 
July June July July June 
1950 1951 1951 1950 1951 
+41 ~ 1 $201,640 $142,598 $203,769 
+27 0 3,391 2,668 3,397 
+53 +9 24,352 15,895 22,262 
+43 -—4 36, 861 25,716 38,312 
+36 = 4 35,512 26,155 37,055 
+36 —1 32, 065 23,520 32,404 
+63 -—4 14,833 9,117 15,452 
+35 ~ § 15,725 11,623 16,071 
+23 -—2 4,159 3,370 4,235 
+42 0 34,742 24.534 34,581 








Weeks’ Supply 
Stock-Sales Ratios? of Inventory 
on Hand* 

July July June July July 
1951 1950 1951 1951 1950 
278 173 255 16.4 10.2 
379 278 305 22.4 16.4 
260 172 192 15.4 10.2 
298 160 282 17.6 9.4 
315 181 303 18.6 10.7 
240 166 228 14.2 9.8 
245 142 240 14.5 8.4 
263 184 263 15.5 10.9 
297 197 281 17.5 11.6 
294 185 264 17.4 10.9 








‘Includes 13 Establishments received too late to be 


incorporated in Census Bureau published releases. 


“ Stock-sales ratios are obtained by dividing the stocks by the sales for an identical group of firms. 
* Calculated by dividing end-of-month inventories at cost plus mark-up by sales during month and multiplying the quotient by 


the number of weeks in the month. 
on cost of sales for owned stocks 


Sales include direct shipments and consignments business. 


Weeks’ supply is lower than if based 
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down 7 pet from the comparable 
1950 period. From Jan. 1 to Aug. 
25, sales were 4 pct ahead of a 
year ago. 

The weekly index, without sea- 
sonal adjustment (1936-39 = 100), 
stood at 279 for the week ended 
Aug. 25. This compared with 288 
a year ago. 


Chain Stores Had 
Higher Sales in July 


July sales of chain and mail or- 
der houses amounted to about $2.4 
billion, a drop of about 5 pct from 
the same 1950 month, reported the 
Dept. of Commerce. The decline re- 
flected “‘both trading day differences 
and the buying wave following the 
Korean crisis,” the department 
said. The drop from a year earlier 
was reduced to only 2 pct by adjust- 
ments for seasonal factors. 

As compared with June of this 
year a rise of about 1 pct is indi- 
cated, the department said. The rise 
was accounted for mainly by non- 
durable goods chains. 

Among groups registering in- 
creases were hardware and furni- 
ture chains, each showing gains of 
about 2 pet. 


Jobbers' Stocks Down 
First Time in a Year 


At the end of July inventories of 
wholesalers showed the first month- 
to-month drop since a year ago, 
being down 3 pct from the June 
level. Dollar value of stocks was 44 
pet above the July, 1950 total, how- 
ever, the Census Bureau reports. 

July dollar sales of wholesalers 
showed a drop of 5 pet from June 
and 15 pet below the unusually high 
volume of July, 1950. Cumulative 
sales for the first seven months of 
1951 showed a 16 pct rise over a 
year ago, however. 

Sales in most lines were below 
the June level, with farm supplies 
showing the largest decline, a drop 
of 22 pct. Refrigeration equipment 
was among the groups showing 
seasonal gains. 


More Consignment 
Selling on Electricals 


A rise in the amount of consign- 
ment selling in some lines, includ- 
ing small appliances and television 
receivers, was reported in retailing 
circles. This was hailed in some 
quarters as a method of cutting 
down heavy inventories of manu- 
facturers and it was predicted that 
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HOLD EVERYTHING! 


| Scru-Tite Screw Anchors Will Anchor Any Material to Any 
| Solid Surface with Little Effort and Life Time Durability 


SCRU-TITES quickly accepted and used by Home Own- 
ers, Building Trades, Communications Manufacturers, 
Municipalities, Aircraft and many others. 

SCRU-TITE ANCHORS made from TENITE are tougher 
than ordinary anchors. 

Dealers and wholesalers repeat orders prove easy sales 
and liberal profits. 

Ask your jobber salesman for Scru-Tite Profit Plan and 
use the handy coupon to get full details. 


A MASTERCRAFT PRODUCT 


National Sales Representative 


95-01 150th Street SURPLESS, DUNN & CO. 


Jamaica 4, N. Y. New York Chicago 








POSS SS SSSSSSSSOSSSSSSSSSSSSS888088824 
Send today for Valuable Profit Making Plan 
Mastercraft Products, 95-01 150th St., Jamaica 4, N. Y. 


(0 Rush me full details on Profit Making Scru-Tite screw anchors 
0) Who is my nearest wholesaler? 
0) Please send me free samples. 


COMPANY NAME ............ ineeioanes 
Please Print 
STREET ADDRESS . 


ZONE STATE 


REQUESTED BY .... 
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Fuller's Big 6-pc. 

Gift Box Idea 

gives you 6 times greater profits 


eee FULLER'S aa 
AY SCREWDRIVERS p 


SEE IT AT THE SHOW — 


BOOTH 


251-252 


You pay only the bulk price for 
the screwdrivers. The handsome 
display gift box is 

















Set.in- 

cludes a 

driver for * 
every need. 

72506 Here it isl—the biggest sales- 


je ote opportunity of the year. Now 
you can sell Fuller's fast-moving screwdrivers 
$ 75 in units of six for six times greater profits. 
Full size unbreakable amber Tondies. Preci- 
vont sion ground hi-carbon steel blades. Branded 

and warranted. 


Order today thru your wholesaler. Jobbers: Catalog sheets available for your salesmen. 


FULLER TOOL CO.., Inc.., 905 Faile St., Bronx 59, N. Y. 


World's Largest Producers of Unbreakable Amber Handle Tools. 


















Four reasons YOU should stock CINCH 
1. Greater profit. 
2. Less shelf space. 


3. Free glazing points. 
4. Attractive 
lithographed cans. 


Your customers will want CINCH glazing 
compound as soon as they see it on your 
counter. Unlike putty, it’s clean and easy to 
handle. Free glazing points are packaged 
with every can—the item that’s always 
forgotten. 


You can reduce inventory for CINCH re- 
placesall grades of putty. You need have no 
worry about CINCH getting hard in the can. 


And you make more profit on every sale. 








CINCH glazing compound makes every job a cinch. It is faster, easier, cleaner 
to use... it’s more permanent... it won't crack or crumble. CINCH is far superior 
to putty for replacing glass...it is excellent for wood or metal sash. Use CINCH 
for nail holes... for cracks in wood, brick, or cement... for caulking around 
sinks, bathtubs, and plumbing fixtures. 


SEND FIRM NAME AND ADDRESS FOR FREE 1 LB. SAMPLE AND 
COMPLETE INFORMATION ABOUT CINCH GLAZING COMPOUND 


THE BIDDLE C0. 612 S. MAIN ST. 


ST.LOUIS 2, MO. 





the practice would fall off in a 
month or two as stocks become more 
normal. 

In consignment selling a manu- 
facturer or wholesaler provides a 
dealer with merchandise which is 
not paid for by the retailer until 
it is sold. In some instances there 
is an agreement to take back unsold 
stock. Greater interest in the prac- 
tice on the part of manufacturers 
is reported. 


Industrial Supplies 
Are in Tight Supply 


Shortages are reported for metal 
products, due to production cut- 
backs by manufacturers all over 
the country. Distributors reported 
many standard items completely 
out of stock. This situation will 
continue, it was stated, until the 
NPA’s Controlled Materials Plan 
provides for some priority for re- 
placement of stock quantities of 
items normally handled by dis- 
tributors. 

Items said to be in short supply 
include electric motors, copper 
and brass sheets, strip, pipe and 
fastening devices, many kinds of 
hand tools and standard machine 
parts. It is stated that many 
orders which were formerly se- 
cured from one distributor cannot 
be filled now except by canvass of 
the entire industrial supply trade. 

There has been a slowing up of 
deliveries of many stock items. 
As recently as June some sup- 
pliers were making deliveries 
ahead of schedules. Now there is 
an increasing tendency to ship 
only partial orders. 


New Orders Heavier 
Than Deliveries 


There was a decline of more 
than 10 pct in new orders placed 
with manufacturers in July, 
largely due to the fact that retail- 
ers weren’t selling as large a vol- 
ume of the merchandise they had 
on hand, the Commerce Dept. re- 
ported. 

However, new orders which 
were received by manufacturers 
in July and which totaled $20,- 
700,000, were ahead of deliveries 
during the month, amounting to 
$19,800,000. Consequently, there 
was a further rise in factory back- 
logs of unfilled orders to a total 
of $55,400,000,000. 
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Factory inventories rose to 
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touch a total of $40,500,000,000. 
However, the $500,000,000 rise in 
July, the department said, was 
only about half as large as in 
other recent months. 


instalment Credit 
Was Lower in July 


There was a slight drop in con- 
sumer instalment credit in July 
after small increases in the two 
preceding months, the Federal Re- 
serve Board reported. At the end 
of July the amount outstanding was 
$12,898 million, a drop of $57 mil- 
lion below the June total and a de- 
cline of about $450 million from 
last September’s level. However, it 
was about $300 million above the 
total of July, 1950. Total consumer 
credit at the end of July amounted 
to $19,133 million, a decline of $123 
million from the previous month. 

Automobile sale credit totaled 
$4,056 million, an increase of $15 
million from June. Instalment loan 
credit, totaling $5,732 million, was 
up $11 million. However, these were 
offset by a drop of other sale credit, 
amounting to $83 million, to $3,110 
million. 

Non-instalment credit totaled $6,- 
235 million at the end of July, a 
drop of $66 million during the 
month. This was largely due to a 
seasonal cut in charge account 
credit. This item amounted to $3,- 
743 million at the end of the month. 


Output of Vacuums 
Drops to Low Level 


Factory sales of standard-size 
household vacuum cleaners in 
July totaled 161,002 units, the 
smallest total in five years, the 
Vacuum Cleaner Manufacturers’ 
Association announced. This com- 
pared with 279,967 units in July, 
1950, a 42.5 pet drop. It was also 
17.2 pet below the 194,548 vacuum 
cleaners made in June. July was 
the fourth consecutive month in 
which a decline was shown from 
the preceding month. It was also 
the sixth consecutive month to fall 
below the corresponding month of 
last year. 


Sales of Big Stores 
Off 14% in July 


July sales of large independent 
retail stores declined 14 pct from 
June and from July 1950, estimated 
the Census Bureau. For the first 
seven months of this year there was 
a 4 pet rise over the same 1950 
period, however. 





yet it retails at just 10¢ more than 
the amazingly successful ‘'5-in-1"" 


set! 


This Extra Promotable Price 
Quick Turnover! 


only $4.50 retail 
A COMPLETE TOOL KIT 


/ 


in handy plastic roll. 
Unbreakable Amber Handle with Strong 


Chuck Takes 
Blades. 
Oil hardened, 


with accurate ground tips. 


FULLY GUARANTEED 


Seven 


Interchangeable 


tempered steel blades 


ee se eS 
Look what Fuller did with a dime! 


WE ADDED DOLLARS OF 
SALES APPEAL TO OUR NEW 


Ba "| 77 SCREW DRIVER 
TOOL SET 





See it 
at the 
Show 
| Booth 
251-252 


@ two blade sizes with recessed 
points for cross-cut screws @ midget 


cabinet blade @ all-pur- 


pose blade @ wood chisel 1/2” 
blade @ scratch aw! blade 
It will be the fastest seller on your counters! 


Order today thru your wholesaler; jobbers: catalog sheets available for your salesmen 


FULLER TOOL CO.., Inc. 905 FAILE ST., BRONX 59, N. Y. 


World's Largest Producers of Unbreakable Amber Handle Tools 








eo et ae er 
See it at the Show—Booth 251-252 


SCREW DRIVER & WOOD CHISEL 
SELF-SERVICE DEPARTMENT 


‘SCREW Fes 
ORIVER'S: 


ON, Ais 


i ; 
eS 
' . 





j 
Contains 


FULLER 


COMPLETE BASIC | 


ASSORTMENT 
@ 4 Dozen Screw Drivers in 


HEADOUARTERS FOR FINE QUALITY 


| Mt ullorg 


wees Yes “ol 










ii} @_1 Dozen 
J Wood Chisels 
in 3 sizes 





complete range of wanted sizes 


Priced for FAST TURNOVER. Plenty of room for your present open stock. 


nanos 


TO ll 


(tj 
} 















 F 
all 


#2160 





Yours 


Hl FREE 


: t j 

“se Fuller Metal 

~,. en Display Rack 

fa Eye - Striking 

| Bive and Orange 
t 





Worth $5! You 
Pay only for the 
Screw Drivers and 
Wood Chisels. 





RETAIL LIST 
$24.40 


Shipping weight 12 Ibs. 


Order today thru your wholesaler; or directly from Fuller; we'll ship and bill thru your jobber. 


FULLER TOOL CO., Inc. 


905 FAILE ST., BRONX 59, N. Y. 


’ World's Largest Producers of Unbreakable Amber Handle Tools 
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SELL‘S2 QUALITY 
THE WARNER LINE 










No, 724-Hog trough 20 
g¢., 2 ft. long rolled edges 


No. W-89-Electric stock tank 
heater, entirely automatic 








ee 


No. P-17-Alll purpose pan, 
all one piece, 3 gal. capacity 


Also complete line of poultry equipment. 


Write for new catalog 


WARNER BROODER & APPLIANCE CORP. 


North Manchester, Indiana 


FACTORY, SALES AND SERVICE 
‘ IMMEDIATE ¢ 
All types, wood and 
steel in stock, 

Also Folding Tables 


State requirements! 








Write us when 
you have in 
quiries from 
churches 
schools, clubs, 


« ADIRONDACK CHAIR CO. 4y.0N"7, 


‘ 





LEATHER AND SADDLE SOAP 


Sells 
Readily 
For 
Many 
Uses 


Cleans and preserves ALL kinds of leather, 
except suede. Imports a soft fine finish. 5 o2., 
12 o2., and 5 Ib. cans. If your Jobber cannot 
supply—contact us 


ASCO CHEMICAL CO. 


641 Ave., Brooklyn, WN. Y. 


Lexington 








Appliance Manufacturer Sees No Oversupply 
This Year; Specialized Selling Required 


“Oversupply” 


rumors were 
called groundless by Hotpoint 
marketing officials at a_ sales 


conference held to launch the 
Fall merchandising program. They 
stated that although all Hot- 
point factories are operating at 
peak production levels allowable 
under materials restrictions, con- 


sumer purchases are currently 
running almost 20 pct above 
supply. 


James J. Nance, company presi- 
dent, said “appliance supplies are 
dwindling as increasing amounts 
of scarce materials go into defense 
production. There is no oversup- 
ply now and there will be no over- 
supply at the start of 1952.” 

He continued, “During the last 
quarter of 1951 good appliances 


A number of television manu- 
facturers have announced price 
reductions within recent weeks, in 
an effort to clean up a surplus of 
sets now in the hands of the trade. 
Makers have pointed out that out- 
put has been curtailed sharply and 
that materials are harder to get, 
and that overages may turn to 
shortages in a very short span of 
time. 

General, Electric Co. has re- 
duced prices on 13 models in its 








current line of television receiv- 
ers. The line is now priced at from 
$250 to $495 and price reductions 
range from $20 to $100. 

W. H. Sahloff, general manager 
of the receiver ,department, said 
that the cuts were made “in order 
to meet market conditions now 
current within the television in- 
dustry.” The announcement said 
that the new prices are in effect 
for a limited time only and are 
subject to revision upward on 24 


hours’ notice to distributors. 


Inc., manufac- 
of Columbia 


CBS-Columbia, 
turing subsidiary 


| Broadcasting System, announced a 





| price reduction of approximately 


25 pet on its current line of tele- 
vision sets. A 17-inch table model, 
formerly priced at $250 was re- 
duced to $200. Two new low-priced 
models were announced. 

Trav-ler Radio Corp., has _ in- 
troduced eight new television 
models and three new radios. The 
company offered a 17-inch table 


at fair prices will be available, 
but distributors and dealers must 
realize that the ‘seller’s market’ 
caused by scare buying is over. 
The ‘demand’ selling period is 
over and hard-hitting specialty 
selling is now needed to maintain 
a healthy sales volume.” 

Edward R. Taylor, vice presi- 
dent, marketing, said that dealers 
must be especially cautious about 
falling into price-cutting prac- 
tices on some appliances that now 
seem in oversupply. 

Many appliances, such as elec- 
tric ranges, dishwashers, garbage 
disposals and automatic clothes 
washers and dryers have never 
been in sufficient supply, the com- 
pany reported. 


/TV Makers Reduce Pri ces in Effort 
| To Relieve Dealers of Heavy Stocks 


model retailing for $150. It sold 
previously in comparable models 
for $229 up to $280. A 17-inch con- 
sole to retail at $170, in previous 
comparable models was_ priced 
from $250 to $300. 

Sylvania Electric Products, Inc., 
announced a general price reduc- 
tion on its television receivers “to 
meet current selling conditions,” 
John K. McDonough, general sales 
manager of the radio and televi- 
sion division, announced on Aug. 
27. The cuts range from $30 to $90 
retail. The price range is now $190 
to $600. Formerly prices ranged 
from $220 to $660. 


Retail Stocks of TV and 
Radio Reduced 15% 


Retail stocks of both new tele- 
vision sets and home radios were 
reduced about 15 pet in July, ac- 
cording to a survey of a sample of 
retail outlets by Dun & Bradstreet. 
There was a somewhat smaller re- 
duction in inventories of new bat- 
tery portable radios during the 
month. 

The survey estimated that the 
number of new television sets in 
the hands of retailers at the be 
ginning of August was between 
900,000 and 1,150,000 units. 

Total retail inventories of new 
home radios are estimated to have 
ranged between 1,400,000 and 1,- 
700,000 units at the beginning of 
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August, and the retail stocks of 
new. battery portable radios be- 
tween 375,000 and 450,000 units. 


Radio-TV Production 
Hit by Shut-downs 


Production of television receiv- 
ers in July was estimated at 160,- 
000 sets while output of radio sets 
for the month was put at 539,500 
units, the lowest levels of the year 
and reflecting declines of over 50 
pet, the Radio-Television Manu- 
facturers Asssociation reported. 
The drop was due largely to vaca- 
tion plant shutdowns. 

Revised estimates on set pro- 
duction for the 30-week period 
ending July 27 put TV set produc- 
tion during the first seven months 
of the year at 3,483,674 and radios 
at 8,413,136. 


Furniture Sales Off 
In Second Quarter 


The average sales increase in fur- 
niture stores during the first six 
months of this year was only 4.47 
pet, reported the National Retail 
Furniture Association. The report 
indicated that dollar sales in the 
second quarter were below the 1950 
level and that actual volume would 
be reduced even further if adjusted 
for price advances. 

An improvement in the inventory 
situation of furniture stores was 
noted. At the end of last year stocks 
showed a rise of about 40 pct over 
the level! at the start of 1950. At the 
end of the first three months of this 
year the figure had been cut to 
about 35 pct and at the end of the 
first half the total was 25.61 pct 
above the level on June 30, 1950. 


Detroit Hdwe. Mfg. Co. 


Reports Big Increase 


Detroit Hardware Mfg. Co. re- 
ported sales in the first half of this 
year amounting to $1,471,392, a 
$200,000 rise over the total for the 
first six months of 1950. 

W. A. Albrecht, president, an- 
nounced that, barring further gov- 
ernment '_i restrictions, _ builders’ 
hardware business should remain 
in sufficient volume to assure profit- 
able conversion operation as the 
company looks toward plant expan- 
sion to handle defense tool orders 
and awards in the prime and sub- 
contract fields. It is also expected 
that the company will again provide 
non-ferrous castings, aircraft con- 
trol assemblies and tank hardware 
as it did during World War JI. 
























































A e oe 
ée ““sudden depth’ drill bits 


Paine “Sudden Depth” drill bits eject dust auto- 


matically, keep holes clean and reduce drilling 


time. Now you can place the anchor without 


cleaning the hole : 


Always make Paine Devices your first choice. 


Paine “Sudden Depth” drills, with automatic 


dust ejectors are furnished in round shank models 


from 1,4” 


THE PAINE COMPANY 2963 Carroll Ave., Chicago 12, Ill. 


to 1” sizes inclusive. 





Ly 
the best craftsmen always take pA E's 


Spring Wing Toggle Bolts 
Expansion Anchors 
Sudden Depth’’ Drills 

Wood Screw Anchors 
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Star Drills 
Malleable Shields 
Special Hanging and 


Conduit Clamps 
Pipe Hooks and Straps 
Hanger Iron, perforated 


Expansion Shells Fastening Devices 
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MONEY MAKERS 


For Hardware Stores 


“BLUE 
RIBBON" 


DAISY 


CEMENT-ON-SOLES 





No other soles stick so 
tight. wear so long, 
and give such wonder- 
ful satisfaction, thanks 
to Patented feature. 
Millions sold yearly for 
men, women, children. 
Come on 4 color dis- 
play card. Write for 
catalog and prices. 


SCHACHT RUBBER MF6. CO. 


Dept. H, Huntington, Indiana 











“INTRODUCES > 
‘Twin-Brush FP - of" 
‘Floor ——' 


sp 450 


RETAIL 





: <2 bi j 
Red Devil : 


/ now adds the newest 
| type of floor machine to its 


complete line ...a versatile 
floor conditioning unit that 
polishes, buffs, waxes, scrubs, 
/ “steel wools,”* and sands*. 
| Twin 6” brushes — easiest 
to guide * Weighs 19 Ibs. 
/ © Powerful % H.P. motor 
Underwriters’ Approved 
* White plastic bumper. 
| Backed by national adver- | 
||  tising, complete merchandis- — 
/ ing aids. bo} 
} suit in reconditioning kit 
, at slight extra cost. 














A Product of 


Rad Devil Toots 


m: 2. Ss 


Irvington 11, 


See us at Booth 32, 
National Hardware Show 
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| Two Leading Fair Trade Groups Join Forces 


The American Fair Trade Coun- 
cil and the National Association of 
Retail Druggists (parent of the 
Bureau of Education on Fair 
Trade), which have always gone 
their own ways in furthering the 
cause of Fair Trade, have reached 
a decision to combine their efforts 
to work for an amendment to the 
Miller-Tydings Act. 

Announcing a new working 
agreement with NARD, John W. 
Anderson, president of the Amer- 
ican Fair Trade Council, in a let- 
ter to members, said, “The indicated 
clarification of relations we feel 
insures the enactment of a mutually 
satisfactory and completely effec- 
tive amendment to the Miller-Tyd- 
ings Act.” 

It has been agreed that the 
AFTC will reach, through manu- 
facturers to resellers, down to the 
retail level. This operation will be 


Industrial output in July dropped 
to the lowest point since last Sep- 
tember, following cutbacks in con- 
sumer goods industries, the Fed- 
eral Reserve Board reported. The 
board’s production index fell sharp- 
ly in July. It was down to 213 from 
222 in June. It hadn’t gone down 
so far since last September, when 
it was 211. A year ago it was only 
196. The index is based on a 1935-39 
average of 100. When August fig- 
ures are in they will be a little 
higher but will not equal the aver- 
age of 222 for the first half of 1951, 





the board said. 


4 





Retail Hardware 

Store Sales Trends 
Pct change in sales 

July 7mos. July 

1951 1951 1951 

from from from 

July 7 mos. June 

1950 1950 1951 

Chicago +13 +38 —15 
Dallas +7 +23 -2 
Los Angeles —2 +40 —17 
Milwaukee +1 +31 -—7 
Minneapolis—10 +16 —14 
New York +6 +24 —14 
Seattle —4° 420 -—5 
Toledo —18 +5 —18 
Washington 0 +22 -—14 














To Work for New Miller-Tydings Amendment 


a vertical operation, and in line 
with long-established AFTC proce- 
dures. 

The NARD, on the other hand, 
will not work through manufactur- 
ers—except through strictly drug 
manufacturers—but will work with 
resellers, on a horizontal level. 

The agreements to date have been 
oral ones but it is expected that 
they will soon be confirmed in an 
effort to relate the activities of the 
two groups. 

Mr. Anderson pointed out to 
AFTC members that because of the 
wide divergence of operating condi- 
tions incidental to the distributive 
activities and conditions of manu- 
facturers, the Council was not at 
this time recommending a formula 
for interim operation under Fair 
Trade, pending the Miller-Tydings 
amendment in prospect. 


Slowdown in Consumer Buying Causes 
Sharp Decline in Industrial Output 


Much of the drop, the Federal 
Reserve Board said, was accounted 
for by a 20 pct cut in July automo- 
bile output and smaller declines in 
manufacturing of textiles, furniture 
and other household goods. Another 
factor was vacation shutdowns in 
many non-defense plants. 

The July index, the board said, 
also reflected consumer buying re- 
sistance and heavy accumulation 
of stocks of consumer items on store 
shelves and in warehouses. How- 
ever, it noted that consumer buying 
had increased more than usual for 
this time of the year. 


Building Permits Total 
Drops for Sixth Month 


July building permits issued in 
215 cities were valued at $415,571,- 
892, Dun & Bradstreet, Inc. re- 
ported. This compared with $385,- 
041,042 in June, a rise of 7.9 pct 
and was in the face of an antici- 
pated seasonal drop of 10 pct. How- 
ever, the total was a 20.7 pct drop 
from the $524,978,208 reported for 
July, 1950. This was the sixth con- 
secutive month to show a drop from 
the corresponding period a year 
ago. 

For the first seven months of this 
year building permits for the 215 
reporting cities were valued at $2,- 
814,943,944. This was the second 
largest total on record and was ex- 
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ceeded only by last year’s total of 
$3,234,898,405 for the same period. 
This year’s total was a 13 pct drop 
from*last year’s level. 


WestinghouseCampaign 
Stresses Cooking Speed 


A stop watch will be used as the 
central theme of the fall promo- 
tion program of the Westinghouse 
Electric Appliance Division, which 
starts Oct. 5. 

A stop watch demonstration of 
the Super-Speed Corox unit on the 
company’s deluxe ranges will be 
made by Betty Furness on the 
Westinghouse Studio One televi- 
sion program. Three newspaper 
ads have been developed for dealer 
use and a new animated range dis- 
play has been created for window 
and floor displays. 

To promote store traffic, dealers 
will give a copy of the “Sugar An’ 
Spice” junior cookbook to every- 
one who comes in for a demon- 
stration. 





Hardware Store 
Sales Lower in July 


July sales of retail hard- 
ware stores dropped to $199 
million (seasonally adjust- 
ed), the lowest point since 
last November. They were 
3.5 pet lower than June sales 
and 5.5 pct lower than sales 
in the same month of last 
year. 

However, retail hardware 
sales through July were still, 
23.4 pet higher than they 
were during the first seven 
months of 1950, according to 
the estimates of the Dept. of 
Commerce. 

Seasonally adjusted totals 
for the past four years fol- 


low: 
fadd 000,000) 

1951 1950 1949 1948 
Jan. $244 $167 $185 $202 
Feb. 241 168 181 198 
Mar. 223 164 171 196 
Apr. 206 166 177 200 
May 211 176 183 198 
June 206 189 177 198 
July 199 210 177 196 

1530 1240 1251 1388 
Aug. 210 165 200 
Sept. 198 = 168 —s«198 
Oct. 192 166 191 
Nov 191 165 188 
Dec 213 173 191 


$2244 $2088 $2354 
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Core 


FREE OFFER 


Send for your free 
supply of Kester’s 
big new soldering 
booklet, ‘Soldering 
Simplified.” 


KESTER 


SOLDER 





KESTER SOLDER COMPANY 


use. This fast seller is packed 
in a new eye catching counter 
display carton. Your customers 
will grab for this item. 

Also available in the 

handy size is Kester Radio 
Solder (Plastic Rosin- 


GENU! 








sig" 


KESTER METAL MENDER 


The handy size of acid-core solder 
that is in such demand for household 










Solder). 





KESTER 


METAL MENDER 


SOLDER 


ACID CORE 


ND LEAD 
SOLDER ~MADE FROM TIN A 
NE 


| 4207 Wrightwood Avenue, Chicago 39, Illinois + Newark, New Jersey « Brantford, Canada 











ANYONE 
CAN PAINT 


with the new 


evenizer: 
PAINT ROLLER 


$119 


list 
refill discs 49¢ ( 
The Evenizer Paint 
Roller requires no 
skill at all. Merely 
dip Into a paint can, 
as you would a brush, 
and roll over any wall 
or ceiling. The series of 
20 animal hair discs ap- 
plies the paint evenly and 
effortlessly. Eliminates runs, 
holidays and waste by pick- 
ing up excess paint on a 
quick rundown. 


*Trade 
Mark 





Available through Hardware and Paint 
Wholesalers 


evenizer division 


Products Engineering Co. 
39 Main St. East Orange, N. J. 

















CHILL WINDS 


BLOW 


for 


PROFITS 


_ 
Dealers 


Fast selling all winter long. STOP-A-DRAFT fits 
along bottom of any door, instantly seals entire door- 


to-floor ming when door is closed, automatically 
lifts to clear rugs when door swings open. Assures 
draft-free comfort, warmer floors. Helps avoid colds, 
cuts fuel bills. Anyone can install in 5 minutes 
Available in sizes 26” to 44”. Retails $2.95 te $3.95. 


NATIONALLY ADVERTISED 


Ie fifty million readers of 






national magazines. 
paper mats supplied for 
your local advertising. 


DISPLAY FURNISHED 


Attractive operating 
miniature door ‘‘built- 
up” counter display. A 
real ag anne ga ng 


oe standard b 
also furnish a special Le ae for your own 
door, free with either deal listed below. 


SPECIAL STARTING OFFER 


Standard assortment of 20 Stop-A-Drafts with dis- 
play shown above (retail value $61.80) costs you only 
$41.53, junior assortment of 12 Stop-A-Drafts with 
cardboard counter card (retail value $38.20) costs 
you $25.47. Order today direct from your jobber or 
from this ad giving your jobber’s name. Write for 
circular and full details. 


BENVHY Stpe-<- Draft 


20 North Wacker Dr., Chicago 6. Tl 
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Industry Especially Cautious, Report 
Purchasing Agents; Output and Orders Decline 


A sharper than anticipated de- 
cline in industrial production 
took place in July and August, ac- 
cording to the report of the busi- 
ness survey committee of the Na- 
tional Association of Purchasing 
Agents for the two-month period. 
There has been a steady decline 
of order backlogs for the past 
six months, the report said. Out- 
put has been going down for 
three months but does not yet 
match the drop of new orders, 
according to the committee, which 
is headed by Robert C. Swanton, 
director of purchases, Winchester 
Repeating Arms Co., division of 
Olin Industries, Inc., New Haven. 

The price situation, it was 
noted, was confused by OPS regu- 
lations but was said to be on the 
soft side. Buying policy, accord- 
ing to the report, is being reduced 
to the shortest possible procure- 
ment range. 

August inventories would nor- 
mally be on the rise, with length- 
ening forward commitments, in 
anticipation of a brisk pick-up of 
fall business, but neither of these 
has developed this year, according 
to the survey of purchasing 
agents. Inventory and material 
controls may be partly respon- 
sible, it was stated. The report 
warned that any sharp increase of 
civilian and defense demand in 
the fourth quarter “could create 
a wild scramble for materials.” 

Internationa] events or defense 
plans also can change the picture. 
While purchasing agents are not 
expecting a bust, such optimism 


as is found in the August reports 
seems to be based on the expecta- 
tions of the numerous business 
forecasters rather than on cur- 
rently favorable factors. 

Regarding commodity prices, it 
was stated that the effect of the 
latest regulations on price formu- 
las is not apparent in the current 
industrial materials price struc- 
ture. It was believed that many 
price rises are being held back 
by lack of demand and keen com- 
petition for the available busi- 
ness. There has been little evi- 
dence of expected rollbacks as 
clarification of the regulations on 
new pricing structures are 
awaited by producers. There is a 
continued sag of uncontrolled 
commodities and soft goods as 
supply and demand seek a buying 
level. These factors, taken to- 
gether, create an uneasy and cau- 
tious market situation. 

Inventories dropped again in 
August, marking the fourth con- 
secutive month of stock reduc- 
tions. Principal causes are pro- 
duction cutbacks due to material 
shortages, regulations and lower 
demand. The survey said that the 
first quarterly period under the 
Controlled Materials Plan has not 
been helpful and purchasing 
agents hadn’t expected that it 
would be so. 

Price increases in 
August included such items as 
bearings, grinding wheels, ma- 
chine tools, nickel and high-speed 
steel. Lower prices were reported 
on babbitt, brass mill scrap, pack- 


July and 





Wholesale Hardware Sales! 


By Geographic Divisions, for June 1951 





Percent Change 

July 1951 vs. 

Number 

Geographic of July June 

Division | Firms* 1950 1951 

UNITED STATES TOTAL 390 —12 -1 
New England..... ; | 18 —14 —16 
Middle Atlantic. . . 90 —2 —18 
East North Central |} 49 —22 — 8 
West North Central 41 —22 —8 
South Atlantic. . . | 7 -7 —6 
East South Central | 26 -7 —5 
West South Central | 46 -—7 —4 
Mountain...... | 14 —10 —4 
ee 32 -— 8 —10 





| SALES REPORTED 





, 
CUMULATIVE SALES 
| 


Amount (Add 000 | January- January- 
July July 

July July June 1951 1950 Percent 

1951 1950 1951 (Add 000} (Add 000) Change 
$86,131 $97,672 $94,593 | $686,701 $531,690 +429 

1,149 1,341 1,373 10,029 7,795 +29 

11,346 =: 111,543 13,872 102,083 74,823 + Bf 

13,335 17,045 14,550 109,207 89,155 +22 

13,409 17,139 14,550 107,572 89,788 +20 

13,952 14,971 14,865 109,287 4 

6,810 7,325 7,175 49,126 

9,035 9,687 9,450 66,869 

2,724 3,038 2,841 18,963 

14,371 15,583 15,917 113,565 











'Includes 13 Establishments received 
published releases, 


too late to be incorporated in Census Bureau 


“Includes reports received too late for inclusion in previous monthly totals 
* Number does not apply in all cases to the cumulative figures 
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FOLDING 
STEEL 
LEGS 


For tables 
and plat- 
forms of all 


types. Tested 
for 5,000 lbs. 
per pair All- 
steel with patented alli- 


gator grip in sizes 24” 
and 30” high. 











FOLDING 
SCAFFOLD BRACKETS 


All-steel with slotted holes 
for quick and easy installa- 
tion and removal. Tested for 
4,000 lbs. per pair. 


LADDER BRACKETS 


All-steel, adjustable, with 
holes for safety rafl and 
10” plank, Used on either 
side of ladder. 


ROOF BRACKETS 


All-steel, with extra long at- 
ing leg for wood or com- 
position roofs. Designed to 
prevent sliding, rubbing or 
gouging. 
Order today or write for prices 
and Bulletin B. H.—S51!1 


WAGNER MANUFACTURING CO. 
Box HA-5I CEDAR FALLS, IOWA 














Turnbuckles 
“Alumaloy” bodies, 
steel $ 

eyes. 


Eye Bolts 


Wrought nuts, 


bright zine plated. 
$ and 8 Hooks 


Orlane or zine 
ploted. 












85 


G SS et 


“plumaloy” 
SCREEN DOOR BRACES 


U-Bolts 
IN ALL POPULAR 
PIPE SIZES 
ASK YOUR DISTRIBUTOR 
OR WRITE TO 










{4} \e 
me Good Turn (pu 


TURNBUCKY cx 
MICH meach 
GRA™ 


miCH! GAN 


Mere? 








| aging, cotton bags, electrical ap- 


pliances, lumber, mercury, waste- 
paper, and tin. 

Items reported in scarce supply 
were aluminum, bearings, brass 
scrap, steel, castings, copper, 
electrical equipment, forgings, pig 
iron, lead, plywood, nickel, kraft 
paper, pipe, sulphur, tin, wire, 
and zinc. 


Fire Extinguisher Day 
Set for October 10 


Wednesday, Oct. 10, has been 
designated “Check Your Fire Ex- 
tinguisher Day,” and plants, fac- 
tories, warehouses and stores are 
expected to participate in the an- 
nual “reminder event.” 

New industrial processes and 
the use of new materials has made 





Check ial | 
Your Fire Extinguisher 





} 
J 


Wednesday October 10 1951 








fire prevention and fire protection 
a more difficult assignment in the 
average plant, the Fire Protection 
Institute warned. 

Fire losses during the first five 
months of 1951 show a substantial 
increase over losses for the same 
period a year ago. 


American Radiator Buys 
Into Kitchen Market 


American Radiator & Standard | 


Sanitary. Corp. is entering the 
kitchen cabinet field through the 
purchase of Acme Metal Products 
Corp., a leading manufacturer in 
this field. 

Theodore E. Mueller, president 
of American-Standard, cited Dept. 
of Commerce figures indicating a 
market of almost $70 million for 
undersink, base and wall cabinets 
during 1950.:He expressed confi- 
dence that in the future, when 
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Improve 


GALES-BUILDING 








Compressed 
Air Models 


NO. 140 


3% gal. cap. fun- 
nel top sprayer of 
Armco galvanized 
steel. Die-cast han- 
dle; new dome top; 
stronger electric 
seam welding ; bril- 
liant Chinese Red 
trim; smart, new 
label for good dis- 
play. A dependable, 
trouble free spray- 
er. Also copper and 
stainless steel 
tanks in open head 
models up to 4 gal. 
cap. 








2 qt. cap. Gives 
steady pressure 
under easy 
pumping. Gal- 
vanized tank 
with seams 
double locked 
and soldered for 
heavy-duty use. 

Pump size 13” 





Tank opening 1%”. 
x 1%”. 


WRITE FOR CATALOG NO. 51 


Free! Gives complete data on large 
Chapin line of hand sprayers, dust- 
| ers, knapsack, and wheelbarrow 
sprayers. 


R. E. CHAPIN 


MANUFACTURING WORKS, INC. 


— 








200 Chapin St. Batavia, N. Y. 


387 





WOOD 
SKOTCH JOINERS 
PROS 


A Steady 
Profit Puller 








s 

Here's a wood joiner that really ; 
HOLDS . . . and holds without |SC*£="s 
cutting or splitting wood fibers. Ly 
Applied like a nail. Patented 

prongs pull wood together for] TASLES 
tight strong joint. Works equally 

well on square, mitre, "T", split or 

dado joints. Perfect for repairs, 

making screens, etc. Easily dis- REE 
played on counter or in self-ser- \ 

vice bins. 

Free Sales Helps... 
iw es y 
sats see cetat hen, we | 
counter folder are yours FREE. Ask | cuains 


your Jobber or write direct for gen- 
erous supply Dept. HAI. 


SUPERIOR FASTENER CORP. | (=! 


2949 ELSTON AVE.. CHICAGO 18, ILL. s1cNn3 


GRIPS LIKE A VISE 


Sands, Cleans, Smooths, | Polishes 
Electrically... 
























Designed for industry, for professional 
work, this light, beautifully balanced, 
orbital-motion, S Sander is rapidly 


becoming a standard home appliance. 


With its powerful electric motor and all- 

y,, ball-bearing construction, anyone can 
= re-surface and refinish furniture, 
w 


work, metal surfaces or walls. It 
will quickly remove old paint, stain, or 
enamel down to the bare wood or metal; will sand- 
paper to a “‘piano finish’’; remove rust and corrosion 
or “feather edge” a scraped fender. It will burnish 
pots and pans or with lambs wool bonnet, delicately 
polish fine furniture. It makes tedious, tiresome 
jobs fun—saves hands! In design, convenience and 
efficiency it is today’s finest regardless of 
Price. Be first to display this nationally ad- 
vertised SpeedSander. 


ay 


MANUFACTURING CO. 
1836 So. 52nd Ave., Cicero 50, Illinois 





Sp 


388 





steel supplies increase, the market 
can be enlarged beyond the 1950 
volume. 

“We are now a leading producer 
of kitchen sinks and we are con- 
vinced that being able to offer a 
complete line of kitchen cabinets 
with our sinks will allow us to in- 
crease our sales substantially in 
both the home modernization and 
new construction fields,” he said. 


Appliance Association 
Favors Tax on Co-ops 


The National Appliance and 
Radio Dealers Association has 
gone on record as favoring a pro- 
posed amendment to the tax bill 
being written by the Senate Fi- 
nance Committee which will tax 
undistributed earnings of coopera- 
tives. 

In a telegram to Senator John 
J. Williams (Del.), author of the 
amendment, Mort Farr, NARDA’s 
president, reiterated the stand he 
took before House and Senate 
committees reviewing the question 
of excise taxes by urging the taxa- 
tion of tax-exempt businesses such 
as cooperatives. 

In his wire he stated: “In every 
survey that we have conducted of 
our membership on the question 
of tax sources, a large majority 
has consistently advocated taxing 
cooperatives and other tax exempt 
businesses.” 

Mr. Farr stated that, while this 
would only partially accomplish 
the imperative objective of re- 
quiring these businesses to con- 
form to the same rules and carry 
their proportionate share of the 
burden competitive businesses 
must shoulder, it was a step in 
the right direction and, therefore, 
it earns the support of every inde- 
pendent businessman. 


Westinghouse Says 
Output Due to Drop 


September output of both small 
and large electrical appliances by 
Westinghouse Electric Corp., will 
be 40 pct less in units than in Sep- 
tember, 1950, according to J. H. 
Ashbaugh, vice president in charge 
of the electric appliance division. 
N.P.A. restrictions on the use of 
essential materials for civilian 
products has made the cutbacks 
necessary, he said. 

A further cut in appliance pro- 
duction is possible in the final quar- 
ter of the year, Mr. Ashbaugh 





K. D. TOY AIRPLANES 


that really fly 


59° 


3 Designs, 
Asstd. 
Case of 48, 
$16.99 





If your jobber can’t supply you, order direct, 
Jobbers write! 
CLEVELAND MODEL & SUPPLY CO. 
4507J89 Lorain Ave., Cleveland 2, Ohio 

















CHAIR-LOC LIQUID. “It 
SWELLS wood joints TIGHT." 
For Furniture, Tool Handles. 
Many other uses. Doz. in at- 
tractive display. 





THE CHAIR-LOC CO., Lakehurst, N. J. 


Write your jobber or write us direct. 




















by “DIAMOND N" 
OT fe). > Star Type 
DRILLS 





Di > FORGE TWIST DRILLS 


_—SSSE—]> 


+ ASH FOR CATALOG - 


DIAMOND EXPANSION BOLT CO., INC. 
DEPT. H.A. © GARWOOD, N. J. 

















THE NEW Columbiana 
CAM-LOCK HYDRANT 
**Sold the Werld Over"’ 


Here’s a fast-selling new Cam-Loeek Hy- 
drant for use on pressure Hines. Sturdily- 
built with few meving parts, this Colum- 
Blana Hydrant po neo springs te rust eut. 


its many new features include: 
& ONE-PIECE BRONZE VALVE BODY 
—. VALVE ASSEM- 
* ANTI-FREEZE ACTION 
* CAM-LOCK HANDLE PREVENT? 
DRIPPING AND WATER WASTAGE 
Line & is aA eae eee nesvent ba the 
= market. Write ¢ for complete informa- 
Fig. H—1200 tion. Established (888. 


Coluebiana PUMP CO., Columbiana. Ohie, U.S.A 

















@EASIER TO USE 
@LASTS LONGER 
* CLEANS BETTER 


FRENCH PROCESS ASK YOUR JOBBER 
CHAMOIS | ,ousur eurr cnauon 
MADE IN USA DOUBLE VALUE TO THE 








y, DOUBLE OUTY 4 CONSUMER 
WOYT & WORTHEN TANNING CORP. HAVERHILL, MASS. 











Gripper Clips 


U. & Pat. Ofies 


Small and large 
sizes for holding 
tools, garden im- 
plements, 
kitehen utensils, 
oc. B 


5 box. 
ae i Se 
small.) Retails at 


10e each, Circu- 
lars on request. 














GOOD TOO inc. 
bd by Orange, a dak e 
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PECO 
PECO 
PECO 





HAR 


























] 

_ PREVENT? 
R WASTAGE 
yorant on the 
plete Informa- 


hie, U.S.A 





TO use 
LONGER 
BETTER 











0, i95k 





PECORA 


BRAND 


WEATHERCALK 







Available in quarts, one-gallan 
and five-galion cans and in the 
handy one-tenth gallon spouted car- 
tridge for use with the PECORA QUICK. 
LOADING CAULKING GUN 6lilustrated). 
PECORA ASBESTOS FURNACE CEMENT 

PECORA WEATHERTITE ROOF COATINGS 


PECORA SASH PUTTIES AND GLAZING COMPOUNDS 


For Building Materials of Superior Quality, it’s 


PECORA 


ine 





PAINT COMPANY: 
cawrence & Venango Sts., Phila. 40, Pa 


Monvfacturers of Mastics for Structural Glass or Tile installe 
tions... Sealing Compounds...Glazing Compounds...Stove 
Putties. .. Roof Coatings... Industrial Paints and Finishes 















Make an Extra Profit on 
Grainger’s Lower Prices 


Boost Tool Profits 
With This Motor Buy 






, we 
1/2 HP Enclosed, Capacitor Motor 


Fast-selling, 1/2 HP power motor for saws, 
drilis, shapers, jointers, etc. 1725 or 3450 
RPM. Capacitor type, totally-enclosed, ball- 
bearing, overload-protected. Double 5” 
shafts. Switch and cord. List $45.00—big 
dealer discount. Order sample from nearby 
warehouse. 


er WHOLESALE CATALOG 


ec Se | Request on Letterhead 


w.w. GRAINGER 


- ee |. |e 
43 WAREHOUSES — COAST-TO-COAST 






GENERAL OFFICE: 740 W. ADAMS, CHICAGO 6 


HARDWARE AGE, SEPTEMBER 20, 1951 





warned, should allotments of steel, 
copper and aluminum under the 
Controlled Materials Plan be less 
than the company is now allowed. 

He said that demand for several 
of the company’s major appliances 
and electric housewares would ex- 
ceed supply in the fourth quarter. 
Appliances in which he said there 
would be shortages after Oct. 1 are 
Laundromat automatic washers, 
electric clothes driers, roasters and 
automatic food mixers. 


Hotpoint Film Shows 
How to Plan Kitchen 


A new 20-minute sound film, 
now available through distribu- 
tors to Hotpoint’s 15,000 dealers, 
tells how to plan a kitchen for 
step- and labor-saving use; how 
to choose the proper appliances to 
fit the project; and how to coordi- 
nate these elements. 

To merchandise the film to deal- 
ers a plan book has been devised. 
It explains how to set the film 
with local schools and committees, 
explains exploitation and other 
promotion activities. The latter 
includes how to gain circulation 
for the film by showing it to 
women’s clubs, civic groups and 
others. Promotional material in- 
cludes banners, tickets, flyers, 
prospect cards, and a mat service. 

A similar standardized story of 
the complete home laundry has 
been developed and filmed and is 
planned as a companion film. 


Arvin Starts Heavy 
Advertising Program 


A 24-page Fall and Winter Mer- 
chandiser, just issued to Arvin 
field personnel, distributors and 
dealers, points out that Arvin ads 
in 16 national magazines will make 
267 million “sales visits” during 


a four-month period, starting this | 


month. 

Emphasis will be on the new 
1952 line of Arvin television sets 
and radios but will also be on 
electric housewares and metal 
furniture. 


Dormeyer Starting 
4-Month Promotion 


Dormeyer Corp., Chicago, will | 


hit the consumer markets with its 
biggest advertising campaign in its 
history, during the last four months 
of the year, with full color 114-page 
ads in the Saturday Evening Post, 











HERES EVERYTHING 


FOR HOUSEHOLD LUBRICATION 


LOCK-EASE sexs 


LOCK FLUID 


Protects 
all kinds 
of locks 
against 
freezing, 
sticking, 
rust and wear. Contains col- 
loidal graphite in a fluid car- 
rier. Helps free stubborn or 
frozen locks. List 35c for 4 oz. 
“controlled flow” can. Display 
merchandiser, as shown, with 
each dozen cans. 












staintess DOOR-EASE 


STICK LUBRICANT 


Nationally known, steady 10c 
seller. Stops squeaks, prevents 
sticking of drawers, doors, win- 
dows, zippers and other ex- 
posed surfaces. Packed one 
dozen in display 

box, as shown, 

or on individ- | 

ual cards. Al- 

so large 
39c sell- 
er, push- 
bottom 
metal container, 

packed six to display box. 








AMERICAN 
DRIPLESS OIL" 


Penetrates, 

lubricates, 

rustproofs 

— the finest 

oil on the 

market for 

home and 

shop. “Runs in—will not run 
out.” Display card with each 
dozen cans. List 25c for 4 oz. 
“controlled flow” can. 

Ties in perfectly with DOOR- 
EASE and LOCK-EASE to give 
you everything your customers 
need for household lubricating 
jobs. ORDER FROM YOUR JOBBER. 


AMERICAN GREASE STICK COMPANY 
Muskegon, Michigan 
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NAILS 


Common, Finishing and 


Blued Plasterboard 


All sizes available for 
immediate delivery any 
quantity 


No. D. O. or other 
Priorities required 





Simons Steel Products 


60 JACOBUS AVENUE 
South Kearny, N. J. 














EASIER TO USE! | 


GREATER HOLDING] 
POWER! 


SAVE TIME 
AND WORK! 





ae 
CHICAGO Super Cast 


LAG SCREW SHIELDS 


These NEW die cast lag screw 
shields offer greater holding power 
for anchoring in concrete, brick and 
other masonry. Available, short or 
long, in 14”, 75”, 4%” and 4” sizes. 
Write for details and prices today. 
Samples sent on 
request. 

1338 W. Concord PI. 
Chicago 22, Illinois 


Dependable Anchoring 
vices Since 1900 


CHICAGO 


Expansion 


Bolt Company 
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Ladies’ Home Journal and Better 
Homes and Gardens. 

Dealer helps include envelope 
stuffers, window and store displays 
and banners, tie-in ad mats, catalog 
pages, and mailers. 


Newspaper Campaign 
To Push Dri-Glo Polish 


O-Cedar Corp., Chicago, will 
start an extensive newspaper ad- 
vertising schedule on Dri-Glo, the 
company’s new silicone furniture 
polish, beginning in September in 
key metropolitan markets. 

It is in addition to national 
magazine and local television ad- 
vertising that has been used to 
promote Dri-Glo since national 
distribution was completed in 


January. 


G.E. Sales Campaign 
Offers Trips as Prizes 


The biggest sales campaign in 
the history of the General Electric 
Major Appliance Division was 
started by the company and its 60 
distributors, Sept. 17. It offers the 
chance for company dealers and 
distributor salesmen to win ex- 


| pense-paid holidays in New York 





| and San Francisco for their sales 


achievements during the period 
between Sept. 1 and Nov. 30. 


Martin-Senour Begins 
Advertising Campaign 


The largest national advertising 
campaign in its history will be 
started this Fall by the Martin- 
Senour Paint Co., Chicago, in an 
effort to increase trade sales an- 
other 15 pct. William M. Stuart, 
president, announced at a recent 
three-day sales conference that 
trade sales increased 22 pct dur- 
ing the fiscal year which ended 
Aug. 31. 


College Study Shows 
Store Deficiencies 


Techniques and results of a 
“community retailing improve- 
ment program” as carried out in 
more than a dozen Illinois towns, 
is described in a new bulletin of 
the University of Illinois Business 
Management Service entitled, 
“Standing Together,” which has 
as its thesis “only by standing to- 
gether can the independent retail- 
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See America’s First | 


Electric Snow Remover 


Booths 315-316 


National Hardware Show 











METAL FLOATS 


3° to 12" diameter 
ball floats of cop- 
per or stainiess 
steel for open 
tank to i50# 
pressure In stock 
—specials of 
various metals 
made to order. 


ARTHUR HARRIS & CO. 
212 MW. ABERDEEN ST. 
CHICAGO 7, ILLINOIS 


















WATER HEATER 
REPAIR COILS 


For old, new and 
obsolete heaters. 
90 DIFFERENT MAKES 
Single, Double, Triple, 
Instantaneous, Multi-Coil 
Send for Catalog ‘*¥ 
DORMONT MFG. CO. 
1314 High Street Pittsburgh, Pa. 




















Slides Paint Off 
2 Like Butter! 


Write for fall information, price list. 
GILLESPIE VARNISH CO., 131 Dey St., Jersey City, N. J. 














Bewildered ?? 


‘ then read = 
WASHINGTON NEWS AND 
VIEWS on page 10 of this issue. 
Here are accurate, authentic, easy- 
to-understand reports on the latest 
developments in Washington af- 
This 
helpful feature in each issue is 
another reason why HARDWARE 
AGE is the No. 1 choice of hard- 
ware dealers throughout the na- 


fecting hardware dealers. 


tion. 
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Keep Electricians 
Calling On You! 


Stock an adequate supply of 


Brooks wire hooks, insulated 
eyes and other Brooks fittings 
used by electricians. You will 
enjoy steady, repeat business. 


We will be glad to help you an- 
swer technical problems on wire 
applications. 


M. S. Brooks & Sons, Inc., Chester, Conn. | 


Since 1848 


BROOKS H HOGKS' 


Sold Only 
Thru Regular } 
Retail ~\\f 
Channels 
Genuine ASL 






















Most Effective RAT and 
Mouse KILLER Known 


Feature BANARAT, the pioneer warfarin 
rodenticide that’s fully guaranteed to 
ban all rats and mice. It’s sure to please 
your customers. 


IN 2 FORMS: 


New! BANARAT BITS 
» ready-to-use death deal- 
ing pellets; also home 
size for mice. 
BANARAT PREMIX a 
‘ concentrate your custo- 
@ mers mix with any pre- 
= ferred bait. 


Localized National Advertising 
Powerful, continuous advertising that's 
read by your customers in their favorite 
local publications. Merchandising helps 
sent free. 





Order From 
Your Wholesaler 


There are dozens of war- 
farin products but only 
one BANARAT. Insist on 
it from your jobber or 
write American Scientific 
Laboratories, Madison 1, a 
Wisconsin. 


DEPENDABLE 








ers of a community stand alone.” 
The author is Robert D. Loken, 


formerly of the Business Manage- | 


ment Service staff. 
The program involves consumer 


surveys and rating of stores on | 


the basis of salespeople, layout 
and displays, conducted by trained 
survey teams. Through these the 
merchants learn the hard facts of 
retailing in their community— 
what people are buying, where 
they buy and why they buy there, 
and how their stores and sales- 
people rate in comparison with 
every other store in town. 

From these facts the specific re- 


tailing problems of a community 


are identified and a series of meet- 
ings arranged in which the mer- 
chants can work together on their 
solution. These problems can gen- 
erally be classified as problems ot 
stock and inventory control, sales 
ability, advertising, group promo- 
tion, personnel and merchandise 
selection. 


27% of All Homes 
Now Have Television 


There was a 3 pet rise in tele- 
vision receiver ownership between 
January and July, according to a 
study by Industrial Surveys Co., 
Inc. The company reported 27 pct 








Window 
tip for 


of American families had TV sets | 


in July, as against 24 pct in Janu- 
ary. Over half the families in cities 
of more than 500,000 population 
have receivers but they are owned 
by only 7 pct of farm families. 


Retail Failures 
More Numerous 


Retail failures totaled 79 in the 
week ended Aug. 30, compared with 


67 in the previous week, Dun & | 


Bradstreet, Inc. reported. Failures 
among wholesalers totaled 14, as 
against ten a week earlier. Retail 
failures were also up from 1950. 
Total commercial and industrial 
failures amounted to 164 in the 
week ended August 30, as compared 
with 130 in the preceding week. 


3 New Convertible 
Heating Units Shown 


U. S. Radiator Corp. has intro- 
duced three new models of auto- 
matic heating units that burn 
either coal, gas or oil. According to 
the company the units can be con- 
verted from one fuel to another and 
they can be installed in old as well 
as new homes. 

(Resume reading on page 15) 
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BIGGER SALES! 


Here’s a tip that won’t put you to 
much trouble and may help you cash 
in on our continuous advertising in 
THE SATURDAY EVENING POST. 

Tip an ordinary chair upside down 
in your window with broad-based, 
easy-sliding Bassick Rubber-Cushion 
Glides hammered part way in. Leave 
your hammer and a few cards of glides 
alongside, with an appropriate sign. A 
lot of people already sold on Bassick 
via the advertising, and others who 
just happen by, will step in for them 
| ... something which doesn’t happen . 
as often when they're hidden under 
your counter. 

This little idea won’t make you a 
million. But remember, there is profit 
in volume. And this is one easy way to 
get it on Bassick Rubber-Cushion 


| Glid 
ides. THE BASSICK COMPANY. 
aK , Bridgeport 2, Conn. Divi- 
rf 
we) 


; sion of Stewart-Warner 


Corp. In Canada: BAS- 


¢ SICK DIVISION, Stewart- 
ys as 


Warner - Alemite Corp., 
Ltd., Belleville, Ont. 


SEAN (E.4 


MA MORE KINDS OF CASTERS 


CASTERS DO MORE 


KING 


MAKING 
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SELL 





ARISTO-MATS 


See Your Jobber or Write For Your Nearest Distributor 







WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 


More Sales! 
Greater Volume! Bigger Profits! 


PHOENIX TABLE MAT CO, 1315 W. Congress St., Chicago 7 


















ASE 
YOuR 

JOBBER 
TOpAY! 


Visit our booths £921 & #922 October 8-12 at the National Hardware 
Show, Grand Central Palace, New York City. 
Made exclusively for 


AMERICAN IMPORT CO., San Francisco, California 









STYLED FOR BEAUTY « GUARANTEED FOR SERVICE 




















No. 114 


Here’s a natural for 
serving popcorn, 
snacks and other 
goodies during the 
fall and holiday 


KILGORE'S SNACK BOWL SET... 
seasons. Small 


Ideal for 
& = 
bowls are also 


Fall Promotion! 
ideal for cereals, cookies, pickles, jellies, etc. Master bowl is red, 
10%" diam., 4° deep. Small bowls are one each red, blue, yellow 
and pastel green—5%”" diam. Each set in corrugated carton— 
requires no store wrapping. 


KILGORE, INC. 
WESTERVILLE, OHIO 








GIFT SET 
Stainless Steel 
Ivory or Black 


Catalin Handles 
Lifetime Guarantee 


Outstanding seller for 
Weddings, Showers, 
Birthdays and Holidays 
7-Pieces beautifully 
packaged in Gift Box 


Order from your Whole- 


saler, $4 295 


Set 5005 


ACE PRODUCTS CO., CHALFONT, PA. 


Manufacturers of the famous Ace Knife Sharpener and ServespooN 





ACE HOMEMAKER 





faa 

























FINGER GRIP 


ADJUSTABLE CLIPS 
Sell themselves! 


Insist on the all-purpose 
CLIP for ‘parking’ things 
anywhere. 

Display #210 means more 
profits— 

6 doz.—Small 3 for 10¢ 

4 doz.—Medium 8¢, 2 for 15¢ 
2 doz.—Large 10¢ each 


Favorite with Home Work- 
shop Fans. Ask your Jobber. 


ARTHUR |. PLATT CO. 
FAIRFIELD, CONN. 














ADJUSTABLE TO 
3 POSITIONS 


FITS ALL TUBS 
LIST $495 


PRICE 
HOME ESSENTIALS CORP., 305 N. FRONT ST., COLUMBUS, OHIO 

















Corona No. 89A 
Slice-cut 
shear 


".. fine pruning shears 
Write for. big, FREE catalog 


CORONA 


CLIPPER COMPANY 
CORONA, CALIFORNIA 




















KRAEUTER 


ASK ANY MECHANIC" 


KRAEUTER & CO., INC. 





585 - 18th Ave., Newark 3, New Jersey 
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stock a 
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-, Chicago 7 
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\BLE TO 
TIONS 


L TUBS 


$495 


SUS, OHIO 














Mitre saws 


‘3 
es * hang sows 


GREAT NECK SAW MEFRS., inc. 


MINEOLA, 


NEW YORK 


ENCINEERED QUALITY TOOLS SINCE 1919— at popular prices 
Nationally Advertised Products 


s * weyho: 
sow 





«++ for the stars in our line 
see your jobber 














Good Springs are so easy to 
stock and sell this better way! 
Order the 2-drawer sturdy all- 
steel Gardner dealer cabinet. 
Holds 218 Extension and Com- 
pression Springs . .. 79 sizes 

- in coded compartments. Also 








THE BEST WAY TO STOCK and SELL SPRINGS 


Gardner's 


Two-Drawer 


Cabinet 


in one and four drawer assort- 
ments. Boxed refills shipped 
quickly from stock. These are top 
quality, precision-made, plated 
and burnished Springs. Ask your 
jobber or write us today! 


Gardner Wire Co. °2i2.c58°.4"" 











TU-WAY 


Sa@fets BELT LACER 


Safety belt lacing is casy 
to apply with any stand- 
ard make belt lacing ¥ 
machine, lacer, or it can J 

be applied with a ham- a 
mer by using the inex- 
pensive Safety Tu-Way 
Lacer. 


Safety’s patented binder 
bars hold every hook in 
exact alignment, lap 
‘snugly over belt ends and 
prevent fraying. 


SAFETY 
BELT-LACER CO. 


5390 N. MENARD AVENUE 





ab? 6,  ¥g 
il 





CHICAGO 30, U. S. A. 











ditty 


SAWHORSE BRACKETS 


SET UP OR TAKE DOWN 
WITHOUT NAILS OR BOLTS 


2” x 4” FOR LEGS 


Saves time and storage space... for home use 
or by workmen in building trades. 
EACH PACKAGE A COLORFUL COUNTER DISPLAY 
Nationally advertised to builders 
and home mechanics. Order from 
your hardware jobber, or direct, if 
he cannot supply you. 
GRAND HAVEN STAMPED PRODUCTS CO. 
GRAND HAVEN, MICHIGAN 























Wanted ! 





Manufacturers’ Representative 


Client has 500 garden tractors together with spares and 
implements to sell on very attractive basis. Willing to make 
consignment deals with reputable outlets. This would make 
excellent proposition for man who regularly contacts the 
hardware and implement trade. Will make attractive offer to 
the right man. Please write giving full details as to back- 


Address: 
HOLLYWOOD STATE BANK 


6801 Santa Monica Bivd., Hollywood 38, California 


ground, etc. 





















On Millions of Windows .. . In 
Millions of Homes, You'll See 


“SNOWIES” 


Magic Adhesive Spun Glass Die- 
Cut Decorations That Sparkle A 
















Bright ‘'PROF- 
— IT’ Message 
\ ill 
nO For YOU 
A test-marketed '50 euecess — 5 Big 56- 
a ‘Si sensation. Cello-packed = ° 
13"" red-suited Santa, icy-blue Piece Set 
Reindeer, frosty white snow- (h, 
flakes, stars and a ‘Merry Vi, $1.59 
Christmas."' Discount: 40% Py A) p=O 
2% tor cash with order. F.O.B. ZY RETAIL 
Phila. ) 
, Phila. 18, Pa. 








“BEST BY TEST’’ say professional men! 


OODELL 
PUTTY KNIVES and SCRAPERS 


plyi 


- and that’s why dealers order and re- CALL YOUR 
order these finest quality knives and scrapers JOBBER and 
backed by 74 years of know-how. ORDER NOW! 


GOODELL COMPANY 
























COWYMBIAN 


THE COLUMBIAN VISE & MFG. CO 
CLEVELAND 4, OHIO 


l 


—— 
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leading wholesalers 









Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 

Set solid, maximum, 50 words........ $5.00 
Each additionol word.......... 10 

Positions Wanted 


(Special Rate) set soiid, maximum, 
50 words 


Aliow Seven Words for Keyed Address 
or Your Address 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 
5% discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers unless accompanied by 
sufficient post: li 





for r iling 


No agency commission allowed. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 1I5 days 
prior to publication date. 


Remittance must accompany order In form 
of check or money order, not currency or 
stamps. 











Representatives Wanted 


Representatives Wanted 


Representatives Wanted 








MANUFACTURER'S AGENTS 


WANTED 


To sell STERLING HARDWARE, a rap- 
idly growing, NATIONALLY ADVER. 
TISED line of Builder’s Hardware for 
Residential Sliding Doors and Casement 
Windows. 


Sterling Hardware has earned a fine 
reputation for quality and _ satisfactory 
service. A large advertising campaign 
makes it the leader of the field with ads 
month after month in every leading trade 
publication plus a powerful consumer 
campaign in magazines such as Better 
Homes & Gardens. 


This powerful advertising campaign 
and the quality of the products have 
firmly established the Sterling Trade- 
mark with Dealers, Builders, Architects 
and Home Buyers everywhere. It has 
created an ever growing demand and a 
widespread market for Sterling Hard- 
ware. You as a Sterling representative 
can reap the benefits from this powerful 
advertising. 


We want men calling on Contract 
Hardware Dealers, Lumber and Building 
Material Dealers and Wholesalers. We 
grant exclusive territories and pay un- 
usually liberal commissions. Several good 
territories are open. We may make 
changes in other territories. 


See our Sliding Door Hardware on 
page 366 of this magazine. Write for in- 
formation on this splendid sales oppor- 
tunity. Please include a list of firms you 
now represent, products they make and 
territory covered. Your letter will be kept 
confidential, of course. 


STERLING HARDWARE MFG. CO. 


2345 W. Nelson St. Chicago 18, Ill. 














REPRESENTATIVES WANTED, MANU- 
FACTURERS REPRESENTATIVES CALL 
ing on wholesale, hardware and housewares jobbers, 
chain and department stores to sell the patented 
Perc-Tone aluminum percolator top that signals. 
Territories open in all areas except New England 
and Middle Atlantic States. Full protection and 
cooperation in territory. State present lines, 
territory, references and commission. Perc-Tone 
Aluminum Products, Inc., P.O. Box 55, Brook- 
lyn 1, N. Y. 
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WANTED 
SPECIALTY BUILDERS HARDWARE SALESMAN 


To headquarters in New York City and travel New 
York State to South Carolina for an old, established 
Manufacturer. Call on hardware jobbers and builders 
hardware dealers. E paid, aut bile furnished. 
Give complete background of experience and state 
salary. 
Address Box A-303, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 








SALESMEN WANTED 


To sell Residential Sliding Door Hard- 
ware and Track to Jobbers. All terri- 
tories open. State territory covered and 
lines handled. 
Address Box A-253, sare of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 




















PAINT SALESMEN WANTED .. . 


with established following to represent well- 
rated paint manufacturer. Choice protected 
territories open in Indiana, Kentucky, Tennes- 
see, and southern Ohio.» Drawing account 
against attractive commission offered to full- 
time representatives. Forward full details, etc. to 


Tobias Paint Mfg. Co., 3302 E. 87th St., Cleveland 27, 0. 

















TO HANDLE one imported staple item to Hard- 
ware, Housewares & Automotive Jobbers and 
Chains. Volume seller. Only organizations or 
men with proven sales record may apply. Re 

erences roll ccna Y Please state territory covered. 
Address Box A-297, care of Harpware AcGez, 100 | 
East 42nd St., New York 17, N. Y. 








SALESMAN WANTED. WHOLESALE 
DISTRIBUTOR HARDWARE and Housewares, 
desires energetic and experienced young man. 
Nassau County Territory open. Would prefer 
salesman with following among retail Hardware 
stores. If dissatisfied with present sales position 
and desirous of selling nationally advertised 
merchandise this is your opportunity. Address 
Box A-294, care of Harpware Ace, 100 East 
42nd St, New York 17, N. Y 





NEW, PATENTED, $3.95 CLEANING IM- 
PLEMENT to hardware jobbers and major de- 
partment stores. Household item 7 out of 10 
women prefer over rival item of which 3 million 
sold last year. Excellent promotion. Agents 
east of Rockies wire or write Padflex Co., 3818 
Page Blvd., St. Louis 13, Mo 








MANUFACTURERS’ AGENTS WANTED, 
MOST TERRITORIES open for new portable 
belt sander for %” electric drills. Want men 


with wide acquaintance with hardware whole- 
salers and preferably with experience selling 
electric tools. See us at booth 262, National 


Hardware Show or write Box A-300, care Harb- 
7 Ace, 100 East 42nd St., New York 17, 


MANUFACTURING REPRESENTATIVES 
WANTED WHO HAVE following with the 
paint and hardware trade, for popular paint line. 

Jork on commission. Write territories now cov- 
ered and lines handled. Address Box A-302, care 
of Harpware Ace, 100 East 42nd Street, New 
York 17, N. Y. 


SALESMAN WANTED: ADD TO YOUR 
INCOME. Sell a complete line of plumbing 
goods to the retail hardware stores, plumbers 
and lumber yards for a long established well 
known concern. Many choice protected territories 





open. Act quick. Give complete details first 
letter, All information will be confidential. Ad- 
dress Box A-281, care of HarpWarEe 





Acz, 100 
East 42nd Street, New York 17, N. Y. 


SALES REPRESENTATIVES iio Hard | 


WANTED—SALESMEN SELLING PAINT 
DEALERS needing additional lines—to distribute 
nationally known brands—poster colors, oil colors 
in tubes—commission basis—limited territory 


| open—write Ruxton Products—6315 Warrick St., 


Cincinnati, Ohio. 





VERY PROFITABLE FRANCHISE TO 
MAN with car or truck calling on hardware and 
implement dealers. Must make small investment. 
Protected territory. Backed with good advertis- 
ing. Electrically or mechanically inclined helpful. 
Write Sales Mgr., Electric Service Systems, Inc... 
1330 N. E. Quincy, Mpls. 13, Minn. 





Help Wanted 





MANUFACTURERS DIRECT _REPRE- 
SENTATIVE WITH EXCEPTIONALLY fine 
lines men who can sell to jobbers. Must 
have initiative and ambition and willing to work 
or. straight commission. Several territories in the 
11 Northeastern States open. Also required is a 
man in New York City for the Export trade. 
When writing, you may state all particulars in 
complete confidence. Address Box A-178, care of 
ee A Acz, 100 East 42nd Street, New York 
17, N. 





Accounts Wanted 








NATIONAL DISTRIBUTORS 
Established— Reliable 


a Aggressive 
ANCO CORPORATION Pittsburgh 22, Ps. 
Branch O 


fiices 
New York @ Philadelphia @ Detroit 
Cleveland @ Louisville 


Covering all classes of jobbers. We will carry 
the accounts or you can bill direct. 








il 
Write for further information and references. 





ACCOUNTS WANTED by manufacturer’s rep 
resentative calling on the Wholesale Hardware. 
Mill, Mine, Railway and Wholesale Automotive 
Accessory Jobber, also Sporting Goods Jobbers 
covering Va., N. C., S. C., Ga., Fila., Ala. 
Miss., La., Texas, Okla., Ark., Tenn., also Blue- 
field and Williamson, West Va. In business since 
1899. Wish accounts of only responsible manu 
facturers of the above lines. Address: Box 181, 
Waynesville, North Carolina. 
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Classified Opportunities Section 





How your dollars 


STRIKE BACK 
AT CANCER 





through 


EDUCATION 


that saves lives 


The American Cancer Society's 


program of Public Education 
stresses cancer's danger signals, 
to bring people to their physi- 
cians in time; Professional 
Education brings latest facts to 
doctors, nurses, dentists. Your 
contribution to the Society also 
strikes back at cancer through 
Research and Service to the 
cancer patient. 


AMERICAN 
CANCER SOCIETY 


Mail your contribution to 
“CANCER” in care of 


your local post office 

















Accounts Wanted 


Business Opportunities 








MANUFACTURER'S REPRESENTATIVE 


Have a force of 5 men covering states 
of Oregon, Washington, Idaho and Mon- 
tana—calling on Hardware, Industrial 
and Automotive Wholesale trade. Es- 
tablished 17 years. Could use one or two 
additional lines. 


RICE BROS., 351 N.W. 12th 
Portiand, Oregon 











MANUFACTURERS’ REPRESENTATIVE 


ERING 
GEORGIA, mena, ‘cana & SOUTH CARO- 
LINA AND 
AD 

ARE AND PAINT STORE ITEMS. IMMEDIATE 
RESULTS GUARANTEED. 

Address Box A-292, care of HARDWARE AGE 

100 East 42nd Street, New York 17, N. Y. 














ESTABLISHED MANUFACTURERS REP- 
RESENTATIVE, TEXAS, LOUISIANA, Okla- 
homa, Arkansas, wants major lines: Hardware, 
Heating Appliances and Industrial. One divi 
sion is on all city, county, state, federal offi- 
cials and military installations. Martin-Smith Co., 
wee Alamo National Bank Bldg., San Antonio, 

exas. 





MANUFACTURERS AGENT would like good 
line of tools or small specialties to sell to the 
hardware and automotive trade, selling in Cali- 
fornia for the past 20 years, have good following. 
Address Fred F. Ten Eyck, 758 So. 

Los Angeles 5, Calif. 


WANT TO EXPAND YOUR EASTERN 
SALES? New York representative with broad 
merchandising and promotion experience secks 
lines sold through hardware or houseware chan- 
nels. Metropolitan New York or larger area. In- 
troduce new product or expand sales of one with 
partial distribution. Exclusive basis. Address Box 


A-246, care of Harpware Ace, 100 East 42nd 
Street, New York 17, N. 
MANUFACTURERS’ AGENT: OPENING 


LOS ANGELES office seeks representation of 
legitimate tool and allied lines. Southern Cal- 
ifornia or Pacific Coast coverage. Years of ex- 
perience and association with all hardware jobbers 
and mill supply houses on Pacific Coast. Address 
Box A-296, care of Harpware Acez, 100 East 
42nd St., New York 17, N. Y. 





Business Opportunities 





FOR SALE—hardware and implement store 
in the Garden Spot of Colorado. Well estab- 
lished business handling complete line of hard- 
ware. International Harvester farm equipment, 
trucks and refrigeration. Doing a large volume. 
Located in Northeast Colorado; County Seat 
town, population 2000. Large trade territory. 
Sell at inventory cost. Building may be pur- 
chased or rented. Good reason for selling. wri ite 
—Holyoke Implement Co., 237 Interocean Avenue, 
Holyoke, Colorado. 











FOR SALE 

Hardware Store and Brick Building located in 
Marshall County, W. Va., east of Wheeling, in one of 
the best farm and dairying communities, Stock about 
$35,000 consisting of general hardware, Plumbing 
Supplies, Wall Paper, Paints, Building Materials, 
Fertilizer and International Harvester Implements: 
also Refrigerators & Freezers. Principal stock- 
holders wish to retire 

-_— HARDWARE co., INC. 
P. 0. Box Cameron, W. Va. 
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Irolo St., | 














- PLUMBING — HEATING 
SALES $30,000 month. Ohio County Seat; 
attractive building; modern equipped; 18,000 
square feet; $150,000 inventory; nationally known 
brands; low overhead; ten year lease; retiring; 
xrice reasonable. The Apple Company, 183¢ 
Zuclid Ave., Cleveland, Ohio. 


HARDWARE 


HARDWARE BUSINESS FOR SALE IN 


| Lewistown, Pennsylvania. Approximately $45,000 


Address 


inventory, real estate for sale or rent. 
100 East 


Box A-259, care of Harpware Acz, 
42nd Street, New York 17, N. Y. 








CLOSING OUT SALE—'2 VALUE 
500 tons material, all new and clean. 20 tons bolts, 
nuts and washers Ys, %, % and | Inch. All lengths 
2-28 Inches long, No. | shape. 4 ton sheet Aluminum 
36 x 96 and 48 x 144. 50,000 small wrenches, double 
end. 6,000 Nicholson files, 5 Inch to 15 Inch, double 
cut. If Interested send for list. 











G. E. GRANT CYGNET, OHIO 

LONG ESTABLISHED GENERAL HARD- 
WARE, Plumbing & Heating business, located in 
Western N. Y. State prosperous farming area. 
Equipped with Sheet Metal and Machine Shops. 
Clean stock inventory around $20,000. Selling on 
account of poor health. Address Box A-304, care 
of HARDWARE 100 East 42nd Street, New 


AGE, 
York 17, N. Y. 





Positions Wanted 


EXECUTIVE AVAILABLE 
for position of 


GENERAL MANAGER 
SALES MANAGER 


An experienced wholesale hardware executive. 
Outstanding record. Extensive acquaintance 


among hardware manufacturers. 
Address Box A-306, care of HAROWARE fe 
100 East 42nd Street. New York 17, 




















NEW YORK CITY RETIRED MAN, broad 
hardware experience, eager to re-engage to work 
art or full time. Personable, educated, able. 
© project too large and none too small for care- 
ful consideration. Can I be useful to you? Ad- 





dress Box A-274, care of Harpware Acg, 100 
East 42nd Street, New York 17, N. Y. 
SALES REPRESENTATIVE, 6 YEARS’ 


SALES experience with wholesale distributor 
selling hardware and building supplies to retail 
outlets. Eastern territory desired. Age 34, married 


Will furnish business and character references 
Address Box A-299, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y 
HARDWARE MAN, 40 YEARS OLD, 20 
years experience in wholesale hardware or stock 
and orders; ability to work well with others; 
adaptable to haey « any position as an inside man 
Address Bo A-293, care of Harpware AGE, 
100 East 4. nd St., New York 17, N. Y. 
HARDWARE MAN, 22, COLLEGE GRAD.- 


UATE, draft deferred, four years’ retail experi 
ence, desires position with wholesaler as expediter, 
buyer or other inside position. References on re- 
quest. New York Metropolitan area preferred. Ad- 
dress Box A-301, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y 


UNIVERSITY GRADUATE WITH TWENTY 
EARS’ marketing experience with Hardware 
Jobbers, distributors, chains and department stores 
would like to represent firm U pstate N. Y., Penn 
sylvania and Ohio or territories bordering Great 





Lakes. Top sales record and broad experience in 
troducing and building territories. Address Box 
A-305, care of Harpware Ace, 100 East 42nd 
Street, New York 17, v. 
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Romac Industries ................ 74 
Round Associate Chain Co. 330 
Royal Electric Co., Inc. ......... 4? 
MINS sce kiecsesiewcenme 310 
ST Mies tener 23 
Rugg Co., E. T. es 359 
Russell & Erwin Div. ............. 295 
Ss 
Safety Belt Lacer Co. ........... 393 
Sandee Mfg. Co. ............ 213-214 
Savage Arms Corp. ...... ...... 120 
Lawn Mower Div. 
Firearms Div. 
a SS es 339 
Schacht Rubber Mfg. Co. ....... 384 
Scharf Mig. Co., J. H. .......006 371 
Schlueter Mig. Co. .....c000-c00 163 
Scott Port-A-Fold Seat Co. ...... 15? 
Seal-Rite Caulking Co. .......... 169 
Sensation Mower, Inc. ...... 139, 390 
Sentry Stop-A-Draft Co. ........ 386 
MUNUOONNO TODS co cscscccecccsescs 137 
Sharon Bolt & Screw Co. ....... 104 
Sheffield Bronze Paint Corp. .... 143 
Sheffield Steel Corp. ............. 281 
Shelby Spring Hinge Co. ....... 350 
Shelton Tack Co. (Waterbury 
 * - eer: 397 
Sherman Mfg. Co., H. B. 155 
Sherwin-Williams Co., The ...... 186 
Shetland Co., Inc., The ......... 343 
ae 398 
Shopmaster, inc. .............00- 344 
Shuford Mills, Inc. ..... ........ 375 
Slebert Co., O. W. .......... 124 
Simons Steel Products ........... 390 
Simonsen Industries, Inc. ........ 371 
Se ae 68-69 
sate & Co., DO. B. ......... 145, 192 
South Bend Toy 
Southern Screw Co. .............. 200 
Southington Hdwe. Mfg. Co., The 228 
Speed Products Co., Inc. ....... 106 
Speedway Mfg. Co. ............. 388 
Standard Horsenail Corp. ....... 158 
Standard Tool Co. ............... 267 
Stanley Works, The ........... 25, 130 
Ri a aa 


Star Metal Products Co. ....... 34! 
Steadfast Equipment Co. ....... 371 
Sterling Hardware Mfg. Co. .... 366 | 
Stratton & Terstegge Co. ....... 32 
Superior Fastener Corp. ........ 388 
Supreme Products, Inc. ........... 273 
Sum Ge, GOED  .cdcccccvcwccses 129 
Swing-A-Way Mfg. Co. .......... 102 
eg eee 150 
T 
Se 2 ee 206 
Taylor Instrument Co. sia kin hae ane 
Taylor Lock Co. . 194 
Technical Glass Co. ......... .. 105 | 
Teweles Seed Co., b. ...ccvevces 375 
Thompson & Son Co., Henry G. . 2% 
Toledo Pipe Threading Mch. Co... 357 
ee 122, 136 
Transparent Specialties Corp. ... 127 
ek Se 293 
Turnbuckles, a eee 
Turner & Seymour Mfg. ‘Co. . 359 
Turner Brass Works, The 4) 
U 

U-C-Lite Mfg. Co. .......... 293 
Union Hardware Co. ..... ...... 346 
Union Steel Products Co. ..... 86 
United Cutlery & Hardware Prod. 

_ eae a oe 228 
United States Rubber Co. ....... 132 
Universal Mfg. Co. ............. 312 
Universal Metal Products Co. 310 
Upson Brothers, Inc. ...... 356 
Utica Drop Forge & Tool Corp. 44 

Vv 
Vaco Products Co. . 329 
Vaughan Mfg. Co. ........ 226 
Vital Prod. Mfg. Co. . 
Vichek Tool Co. 324 
Se Ws GL. Gude wsvndatedeys 326 
Ww 
EE Ss To csc ceswsvevss 387 
OE: Se sawsencies +de0se 325 
bos ces, eee 317 
Warner Brooder & Appliance 

ese 382 
Warren Tool Corp. .............. 78 
Washburn Co., The ............. 321 
Waterloo Valve Spring Compresser 

ROE oe ain 158 
West Bend Aluminum Co. 85 
Western Arms Corp. ............. 138 
Western Cartridge Co. .......... 165 
Western Home Products Co. .... 286 
Western Saw Mfg. Co., Inc. ..... 318 
Westinghouse Elec. Corp. (Appl. 

DU icadndowmsetmevseaeasesyeces 207 
Wheeling Corrugating Co. ...... 18! 


Wheeling Machine Prod. Co. 
White Studios 
Williams Co., The 

Wilson-Imperial Co. 
Winchester Repeating Arms Co. 


Wiss & Sons Co., J. 
Witt Cornice Co. 
Wooster Rubber Co. 
Wright Steel & Wire Co., 
Wrought Washer Mfg. Co. ... .. 


x 
“eo Crescent Products Co., 


Yale & Towne Mfg. Co. .......... 


z 


Zimmerman Packing Co. ...... 
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Be sure to visit Booth No. 516 
at the National Hardware Show 
and see the new... 


ROTO-EDGER 
UNI-EDGER 
4 MULTI-EDGER 


Lawn and Garden 
Edging, Trimming and Shearing Tools 


EARL L. CHADWICK CO, Pertlond 


Oregon 
P.O. Box 4080 


ENG, 





ys* 


Vract 














SEE US AT THE HARDWARE SHOW 
BOOTHS 708-9 


THE WORLD'S STRONGEST SNELLED HOOKS 








Beautiful New Fresh and Saltwater 
Counter Display Hook Charts 


| rm kek | 
a ee 


“NEED-L-POINT” 


THUMB TACKS 


MORE BROKEN FINGER NAILS 


@ TACK LIFTER in every @ SAFE Pin Wie wor press THRU MEAD 
CELLOPHANE WRAPPED PACKAGE @ syity visiBte 

@21 DECORATOR COLORS ONE DOZEN PACKAGE 

eo THREE FAST SELLING STYLES © FOUR DOZEN DISPLAY UNIT & 
ROUND — ROSETTE — STAR @ NATIONALLY ADVERTISED ~ 









America’s Fastest 
Selling Thumb Tack Line 








co. 


SHELTON, CONN 


SHELTON 


WATERBURY TACK DIV 
WORLD'S LARGEST THUMB TACK MANUFACTURER 


WRITE FOR 
CATALOG SHEETS 





SLIDING DOOR HARDWARE 


When you sell Coburn Sliding Door Hardware you have the 

advantage of a complete line of hardware for straight-sliding, 

sliding-folding, around-the-corner and roundhouse doors. 
Inclosed track ¢ brackets « hangers * handles * guide rolls 
guides ¢ stops © binders * chafe strips * bolts * hinges 

For full information send for Catalog #200 





COBURN PRODUCTS 


A PRODUCT OF WICKWIRE SPENCER STEEL DIVISION OF THE COLORADO FUEL & IRON CORP. 


Sales Engineering: 56 Sterling Street, Clinton, Mass. * Executive Office: 575 Madison Ave., 
New York 22, N. Y. * Sales Offices: Atlanta * Boston * Buffalo * Chicago * Denver 
Detroit * Philadelphia * Pacific Coast—The California Wire Cloth Corporation, Oakland 6, Cal. 
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New Marvel Glass Holder 


Automatically Measures and Squares Glass; no metal touches 
glass surface; cushion grip absorbs shock. Made in Four standard 
sizes. Easy, safe cutting; easy, safe salvage removal with Salvage 
Remover all at one time. 100% Efficient. Removes %” on double 
strength glass, or 1/16” on single strength. Over 40,000 in use 
today. Priced within reach of even the Smallest Dealer. 


Marvel Screen Rack, 8 Models 


Meets demand for showing variety of sizes, with 8 models for 
choice. Some models have cutter, winder & automatic measuring 
gauge Both Sides. Any roll on rack measured and cut On The 
Rack. Priced within reach of even the Smallest Dealer. Write 
for Complete Catalog of All MARVEL Products. 


MARVEL RACK MFG. CO.., Inc. 


Dept. HA., 24 No. First St., Minneapolis 1, Minn. 






































DOOR HOLDERS 


Sizes 5410 — 6%" 9410 — 5” 


Here's a neat looking 
wrought Door Holder with long 
wear built into it. Easy to op- 
erate. Strong spring action. 
Bolt quickly released. Sell it 
with pride. Packed '/2 dozen 
in a box with screws. 


CHAMPION stands | 
squarely back of every product 
and there's a fair profit on‘ 
every sale. 








Nearly all hardware jobbers 
handle certain products in the 
No. 5410 big CHAMPION line. 








@ Top-quality, outstanding beauty, distinctive fea- The 

tures, complete line, nationally advertised, compet- | CHAMPION HARDWARE (0. 
itively priced. Leads in value. See your distributor <5 GENEVA. OHIO 

or write us for full information. ae Hvis: 











SHIRLEY CORPORATION - INDIANAPOLIS 2, INDIANS 














GENUINE One Set in a 
ORIGINAL D ME E E “ia cartes 
SELL ON SIGHT when these attention-compelling con- 1 
tainers, box or card are displayed on counters. Genuine DOMES 4” %',” 94 

One set on « Card. OF SILENCE glide softly, silently, smoothly 

08 Gents tn 0 bee. over all flooring; saves floors and furniture For 

we 14" Wig? years the favorite with houseowners and furniture 

Vv %” %," 


manufacturers, 


Ask your jobber or write 
DOMES OF SILENCE, Division of 


ROBERT E. MILLER & CO. INC. 
35 PEARL STREET NEW YORK CITY 


a we an ea BH” 
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